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You should carefully consider the following risks and all of the other information set forth in this Annual Report,
including without limitation “ Item 7 — Management' s Discussion and Analysis of Financial Condition and Results of
Operations ” and our consolidated financial statements and related notes in “ Item 8 — Financial Statements and
Supplementary Data. ” The following risk factors have been organized by category for ease of use; however, many of the
risks may have impacts in more than one category. Risks Related to Our Brand-Brands , Products and Operations If we fail
to retain existing users or add new users, or if our users decrease their level of engagement with our products or do not convert to
paying users, our revenue, financial results and business may be significantly harmed. The size of our user base and our users’
level of engagement are critical to our success. Our apps monetize via a freemium model where the use of our service is free and
a subset of our users pay for subscriptions or in- app purchases to access premium features. Our financial performance has thus
been and will continue to be significantly determined by our success in adding, retaining and engaging users of our products and
converting users into paying subscribers or in- app purchasers. We expect that the size of our user base will fluctuate or decline
in one or more markets from time to time, including if users find meaningful relationships on our platforms and no longer need
to engage with our products. Furthermore, if people do not perceive our products to be useful, reliable, and / or trustworthy, we
may not be able to attract or retain users or otherwise maintain or increase the frequency and duration of their engagement. A
number of other online dating companies that achieved early popularity have since experienced slower growth or declines in
their user bases or levels of engagement. There is no guarantee that we will not experience a similar erosion of our user base or
engagement levels. User engagement can be difficult to measure, particularly as we introduce new and different products and
services. Any number of factors can negatively affect user retention, growth, and engagement, including if: * users increasingly
engage with other competitive products or services; * user behavior on any of our products changes, including decreases in the
quality of the user base and frequency of use of our products and services; ¢ users feel that their experience is diminished as a
result of the decisions we make with respect to the frequency, prominence, format, size and quality of ads that we display; °
there are decreases in user sentiment due to questions about the quality of our user data practices or concerns related to privacy
and the sharing of user data; * there are decreases in user sentiment due to questions about the quality or usefulness of our
products or concerns related to safety, security, well- being or other factors , including our implementation and use of
artificial intelligence ; < users are no longer willing to pay (or pay as much) for subscriptions or in- app purchases, including
due to changes to the payment platform or payment methods; ¢ users have difficulty installing, updating or otherwise accessing
our products on mobile devices as a result of actions by us or third parties, such as application marketplaces and device
manufacturers, that we rely on to distribute our products and deliver our services; * we fail to introduce new features, products or
services that users find engaging or if we introduce new products or services, or make changes to existing products and services,
that are not favorably received , including artificial intelligence- driven changes ; * we fail to keep pace with evolving online,
market and industry trends (including the introduction of new and enhanced digital services and technologies ); * we fail to
appeal to and engage the younger demographic of users (for example, Gen Z), with their different dynamics of connection; ®
initiatives designed to attract and retain users and engagement are unsuccessful or discontinued, whether as a result of actions by
us, third parties or otherwise; ¢ there is a decrease in user retention as a result of users finding meaningful relationships on our
platforms and no longer needing to engage with our products; ¢ third- party initiatives that may enable greater use of our
products, including low- cost or discounted data plans, are discontinued; * we adopt terms, policies or procedures related to
areas such as user data or advertising that are perceived negatively by our users or the general public; » we fail to combat
inappropriate or abusive activity on our platform; ¢ users, particularly women, do not perceive our products as being safer than
other competitive products or services; ® we fail to provide adequate customer service to users, marketers or other partners; * we
fail to protect our brand image or reputation; * we, our partners or companies in our industry are the subject of adverse media
reports or other negative publicity, including as a result of our or their user data practices; ¢ technical or other problems prevent
us from delivering our products in a rapid and reliable manner or otherwise affect the user experience, such as security breaches,
distributed denial- of- service attacks or failure to prevent or limit spam or similar content; ¢ there is decreased engagement with
our products as a result of internet shutdowns or other actions by governments that affect the accessibility of our products in any
of our markets;  there is decreased engagement with our products, or failure to accept our terms of service, as part of changes
that we have implemented, or may implement, in the future in connection with regulations, regulatory actions or otherwise; ¢
there is decreased engagement due to the expansion of one of our apps into new markets which cannibalizes any of our other
apps that historically operated in such markets; ¢ there is decreased engagement with our products as a result of changes in
prevailing social, cultural or political preferences in the markets where we operate; or ¢ there are changes mandated by
legislation, regulatory authorities or litigation that adversely affect our products or users. From time to time, certain of these
factors have negatively affected user retention, growth, and engagement to varying degrees. See “ — Access to our products
depends on mobile app stores and other third parties such as data center service providers, as well as third- party cloud
infrastructure and service pr0V1ders payment aggregators, computer systems, internet transit providers and other
communications systems and service prov1ders , —Inereasing-adoptionrand such enforeementby-third - partics may take actions
P 6 og -Sto pehietes-that limit, prohibit or eliminate our ability to distribute or update
our applications t-hfeugh—t-hetr—stefes— or increase the costs to do so reoutd-matertally-adversely-affeet-our-business;finaneiat
eonditiomrandrestlts-efoperations-. ” If we are unable to maintain or increase our user base and user engagement, our revenue




and financial results may be materially adversely affected. In addition, we may not experience rapid user growth or engagement
in countries where, even though mobile device penetration is high, due to the lack of sufficient cellular based data networks,
consumers rely heavily on Wi- Fi and may not access our products regularly throughout the day. Any decrease in user retention,
growth or engagement could render our products less attractive to users, which is likely to have a material ard-adverse impact on
our revenue, business, financial condition and results of operations. If our user growth rate slows or declines, we will become
increasingly dependent on our ability to maintain or increase levels of user engagement and monetization in order to drive
revenue growth. The dating industry is highly competitive, with low switching costs and a consistent stream of new products
and entrants, and innovation by our competitors may disrupt our business. The dating industry is highly competitive, with a
consistent stream of new products and entrants. Some of our competitors may enjoy better competitive positions in certain
geographical regions, user demographics or other key areas that we currently serve or may serve in the future. These advantages
could enable these competitors to offer products that are more appealing to users and potential users than our products, or to
respond more quickly and / or cost- effectively than us to new or changing opportunities. In addition, within the dating industry
generally, costs for consumers to switch between products are low, and consumers have a propensity to try new approaches to
connecting with people and to use multiple dating products at the same time. As a result, new products, entrants and business
models are likely to continue to emerge. It is possible that a new product could gain rapid scale at the expense of existing brands
through harnessing a new technology (such as artificial intelligence) , or a new or existing distribution channel, creating a new
or different approach to connecting people or some other means. Potential competitors include larger companies that could
devote greater resources to the promotion or marketing of their products and services, take advantage of acquisition or other
opportunities more readily or develop and expand their products and services more quickly than we do. Potential competitors
also include established social media companies that may develop products, features, or services that may compete with ours or
operators of mobile operating systems and app stores. For example, Facebook has introduced a dating feature on its platform,
which it has rolled out in North America, Europe and other markets around the globe. These social media and mobile platform
competitors could use strong or dominant positions in one or more markets, and ready access to existing large pools of potential
users and personal information regarding those users, to gain competitive advantages over us. These may include offering
different product features, services or pricing models that users may prefer or offering their products and services to users at no
charge, which may enable them to acquire and engage users at the expense of our user growth or engagement. If we are not able
to compete effectively against our current or future competitors and products that may emerge, the size and level of engagement
of our user base may decrease, which could materially adversely affect our business, financial condition and results of
operations. Distribution and marketing of, and access to, our products depends, in significant part, on a variety of third- party
publishers and platforms. If these third parties limit, prohibit or otherwise interfere with or change the terms of the distribution,
use or marketing of our products in any material way, it could materially adversely affect our business, financial condition and
results of operations. We market and distribute our products (including related mobile applications) through a variety of third-
party publishers and distribution channels. Our ability to market our brands on any given property or channel is subject to the
policies of the relevant third party. There is no guarantee that popular mobile platforms will continue to feature our products, or
that mobile device users will continue to use our products rather than competing products. We are dependent on the
interoperability of our products with popular mobile operating systems, networks, technologies, products, and standards that we
do not control, such as the Android and i10OS operating systems. Any changes, bugs, or technical issues in such systems, or
changes in our relationships with mobile operating system partners, handset manufacturers, or mobile carriers, or in their terms
of service or policies that degrade our products’ functionality, reduce or eliminate our ability to update or distribute our products,
give preferential treatment to competitive products, limit our ability to deliver, target, or measure the effectiveness of ads, or
charge fees related to the distribution of our productq or our dehvery of ads could materlally adversely affect the usage of our
products on moblle devices. ; ; ; Rt

ﬁpef&t—teﬁs—Fuﬁher—seme—of the thlrd party pubhsher% and dlqtrlbutlon channels through Wthh we market and dl§tl’lbut€ our
products have rolled out or may in the future roll out their own dating products, such as Facebook. If these third- party
publishers and distribution channels limit our ability to reach their users, our business, financial condition and results of



operations may be materially adversely affected . In addition, certain publishers and......, even if for a temporary period. We
also rely on large tech platforms such as Google for targeted advertisement and performance marketing. In 2022, Google
announced a multi- year initiative with the goal of strengthening privacy on Android, which may include the
abolishment of Advertising IDs (Google' s unique user IDs for advertising) and limitations on sharing user data with
third parties. There are also, and may in the future be, legislative initiatives such as the European Union’ s Digital
Markets Act that require gatekeeper platforms such as Google to obtain valid user consent before collecting and using
personal data for targeted advertising. In the event that our ability to accurately target, track and measure our
advertising campaigns at the user level becomes more limited due to such regulatory changes or large tech platforms’
policy changes, or we are no longer able to conduct targeted advertisement and performance marketing through such platforms
Finehading-because of increased costs of advertising on these platforms, or ehanges-irgovernmentregulations-in-the-eountries
yvhere-we choose not to conduct targeted adverttse—advertlsement and performance marketlng through t-hese—such platforms
tdue to, for example, tnd s :
advertisements-and-brand safety concerns
revenue stream may be materially adversely affected. Any—Certaln publlshers and channels have, from tlme to tlme, limited
or prohibited advertisements for dating products for a variety of reasons,including as a result of poor behavior by other
industry participants.There is no assurance that we will not be limited or prohibited from using certain current or prospective
marketing channels in the future.If this were to happen in the case of a significant marketing channel and / or for a significant
period of time,our business,financial condition and results of operations could be materially adversely affected.Finally,many
users historically registered for (and logged into) the-our appheatiorrapplications through their Facebook profiles s-or their
Apple IDs ertheir-GoogleAeeount- While we have other methods that allow users to register for (and log into) our products,no
assurances can be provided that users will use these events-other methods. Facebook, Apple and other platforms such as
Google have broad discretion to change their terms and conditions in ways that could limit, eliminate or otherwise
interfere with our ability to use them as a registration method or to allow them to use such data to gain a competitive
advantage. Such changes in terms and conditions could materially adversely affect our business, financial condition and
results of operations . Additionally, if security on any of these platforms is compromised, if our users are locked out from
their accounts on any of these platforms, or if any of these platforms experiences an outage, our users may be unable to
access our products. As a result, user growth and engagement on our service could be materially adversely affected, even
if for a temporary period . Our products depend on mobile app stores and other third parties such as data center service
providers, as well as third- party cloud infrastructure and service providers, payment aggregators, computer systems, internet
transit providers and other communications systems and service providers. Our mobile applications are almost exclusively
accessed through and depend on the Apple App Store and the Google Play Store. While our mobile applications are generally
free to download from these stores, we offer our users the opportunity to purchase subscriptions and certain a la carte features
through these applications. We determine the prices at which these subscriptions and features are sold, subject to approval by
Apple or Google, as relevant. Purchases of these subscriptions and features via our mobile applications are mainly processed
through the in- app payment systems provided by Apple and Google. We pay Apple and Google, as applicable, a meaningful
share (up to 30 %) of the revenue we receive from transactions processed through in- app payment systems (Google reduced its
in- app purchase fees for subscription payments to 15 % as of January 1, 2022). If the Apple App Store or the Google Play Store
were to experience an outage, or if either decided to exit a market, many of our users may be unable to access our apps, which
could materially adversely affect our business, financial condition and results of operations. Furthermore, both Apple and
Google have broad discretion to make changes to their operating systems or payment services or change the manner in which
their mobile operating systems function and their respective terms and conditions applicable to the distribution of our
applications, including the amount of, and requirement to pay, certain fees associated with purchases required to be facilitated by
Apple and Google through our applications, and to interpret their respective terms and conditions in ways that may limit,
eliminate or otherwise interfere with our products, our ability to distribute our applications through their stores, our ability to
update our applications, including to make bug fixes or other feature updates or upgrades, the features we provide, the manner in
which we market our in- app products, our ability to access native functionality or other aspects of mobile devices, and our
ability to access information about our users that they collect. To the extent either or both of them do so, our business, financial
condition and results of operations could be materially adversely affected. For example, pursuant to Google ” s has
-rmplemented—a—pohcy Whereby only GOO(’le Play s in- app b1ll1n5 system e&n—could be used f01 transactions in 1t§ store —\Ve

tempef&rrly—stop the use—provmmn of non- ndnve payment opt10n§ to our feﬁBﬁdee—a—pp—users on Android during the-third
guarterof 2021, which caused disruptions for users and led to a decline in Paying Users fer-Badoo-app-. rMareh-Since
announcing this policy in 2622-2020 , following industry pushback and country- specific regulations Google annetneed-a
pilotprogranteatled-has introduced in select markets the option of “ user choice billing, ” which whereby-Geogle-will-altow
allows eligible a—smaH—ntua‘rbeﬁa-ﬁpﬁerp&t-mg—developers to offer users an additional billing epﬁen—besrdes—system alongs1de

(Joogle Pl"ly s b1ll1n5 system—l-n—pa-r&l—lel— and Go W o s :
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developers to offer users an alternative to GOO(’le Play S b1111n0 system. We arc eutrently-eonsidering-ourapproach-to-actively
exploring such solutlons on a country- by- country basis. However, as these solutlons are ﬂew—pfegra-ms—but-par&etpa&eﬁ—

their infancy, ;
subsequent regulatory mandates or organlcally ats




rates—trthe-event-that-we-de-netproeeed-with-Google’ s behest user-ehotee-bitling-then—, and as such efteday;-we would-enty
will need to be able-ready to effer-continuously adapt to such changes. Any deadlines imposed on developers by future

iterations of Google Play-" s policy will require prompt and active development, and failure to do so may result in the
discontinuation of the provision of alternative billing methods to our users. Similarly, Apple is experiencing industry
pushback and country speclfic regulatrons ﬁpp—bi-l-l-mg—s-ysteﬂa— Faﬂ-mg—ln response to a recent antitrust lawsult Apple
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developers to offer alternative billing methods, and it is expected that other markets may follow suit. Should we choose
to explore such policy initiatives for the benefit of our business and our users, we may potentially become subject to
highly nuanced, country- specific billing policies and commissions of major app store operators, we switkmay need to devote
more resources and time in creating and managing separate app bundles for each country in which we want to offer alternative
paymentbilling options, which may-could become burdensome, and / or we could become subject to higher commissions
overall. Furthermore , any-ofchanges to billing options may cause a disruption to the user journey, which could cause a
decrease in paying user conversion rates. Alternatively, choosing not to explore such policy initiatives could present a
risk of missed opportunity. Any of the foregoing could materially adversely affect our business, financial condition and
results of operations. If we are not able to maintain the value and reputation of our brands, our ability to expand our base of
users may be impaired, and our business and financial results may be harmed. We believe that our brands have significantly
contributed to the success of our business. We also believe that maintaining, protecting and enhancing our brands is critical to
expanding our base of users and, if we fail to do so, our business, financial condition and results of operations could be
materially adversely affected. We believe that the importance of brand recognition will continue to increase, given the growing
number of online dating and social connection sites and applications, or ““ apps, ”” and the low barriers to entry for companies
offering online dating, social connection and other types of personal services. Many of our new users are referred by existing
users. Maintaining our brands will depend largely on our ability to continue to provide useful, reliable, trustworthy and
innovative products, which we may not do successfully. Further, we may experience media, legislative, or regulatory scrutiny of
our actions or decisions regarding user privacy, encryption, content, advertising and other issues, which may materially
adversely affect our reputation and brands. In addition, we may fail to respond expeditiously or appropriately to objectionable
practices by users, or to otherwise address user concerns, which could erode confidence in our brands. Maintaining and
enhancing our brands will require us to make substantial investments and these investments may not be successful. Changes to
our existing brands and products, or the introduction or acquisition of new brands or products, could fail to attract or retain
users or generate revenue and profits. Our ability to retain, increase, and engage our user base and to increase our revenue
depends heavily on our ability to continue to evolve our existing brands and products and to create successful new brands and
products, both independently and in conjunction with developers or other third parties. We may introduce significant changes to
our existing brands and products, or acquire or introduce new and unproven brands, products and product extensions, including
using technologies with which we have little or no prior development or operating experience. We have also invested, and
expect to continue to invest, significant resources in growing our products to support increasing usage as well as new lines of
business, new products new product extenslons and other 1mt1at1ves to éenerate revenue. The—}&uﬂeh—o-f—outhuﬂb}e—B-F-F

us—&re—e*&m-p-}es—There is no guarantee that investing in new lmes of busmess new products new product extellslons and other
initiatives will succeed. If our new or enhanced brands, products or product extensions fail to engage users, marketers, or
developers, or if our business plans are unsuccessful, we may fail to attract or retain users or to generate sufficient revenue,
operating margin, or other value to justify our investments, and our business may be materially adversely affected. We may also
introduce new products, features or terms of service or policies, and seek to find new, effective ways to show our community
new and existing products and alert them to events and meaningful opportunities to connect, that users do not like, which may
negatively affect our brands. New products may provide temporary increases in engagement that may ultimately fail to attract

and retain users such that they may not produce the 1ong— term benehts that we expect —We—have—gfewn—raptd-}y—m—feeeﬂt—ye&rs




various 1nternat10nal markets, 1nclud1ng certain markets in Wthh we have limited experlence As a result we face additional
risks in connection with certain of our international operations. Our apps are available in many different languages, all over the
world. Operating internationally, particularly in countries in which we have limited experience, exposes us to a number of
additional risks, including: ¢ operational and compliance challenges caused by distance, language and cultural differences; °
difficulties in staffing and managing international operations;  differing levels of social and technological acceptance of our
products or lack of acceptance of them generally; ¢ foreign currency fluctuations; e restrictions on the transfer of funds among
countries and back to the United States, as well as costs associated with repatriating funds to the United States; * differing and
potentially adverse tax laws; « multiple, conflicting and changing laws, rules and regulations (including those intended to
strengthen a government' s control over the internet and to reduce its dependence on foreign companies and countries), and
difficulties understanding and ensuring compliance with those laws by both our employees and our business partners, over
whom we exert no control; * compliance challenges due to different laws and regulatory environments, particularly in the case
of intellectual property, privacy, data security, and-intermediary liability, and consumer protection; ¢ actions by governments or
others to restrict access to or censor content on our platform, whether these actions are taken for political reasons, in response to
decisions we make regarding governmental requests or content generated by our users, or otherwise; * competitive environments
that favor local businesses; * increased competition from largely regional websites, mobile applications and services that provide
real- time communications and have strong positions in particular countries, which have expanded and may continue to expand
their geographic footprint; * limitations on the level of intellectual property protection; ¢ low usage and / or penetration of
internet- connected consumer electronic devices or a wide diversity of device capabilities and operating systems (for example,
some countries may have a high penetration of older phones running on older versions of operating systems that are not
adequately supported by our updated software); * geopolitical tension (such as the wars in Ukraine and Israel) or social unrest
and economic instability, particularly in countries in which we operate; * trade sanctions such as those administered by the U. S.
Office of Foreign Assets Control, that restrict our dealings with certain sanctioned countries, territories, individuals and entities;
these laws and regulations are complex, frequently changing, and increasing in number, and may impose additional prohibitions
or compliance obligations on our dealings in certain countries and territories; * political unrest, terrorism, war, health and safety
epidemics (such as COVID- 19) or the threat of any of these events; » advisories by the U. S. or other governments regarding
usage of our apps in other countries; ® breaches or violation of any anti- corruption laws, rules or regulations applicable to our
business, including but not limited to the Foreign Corrupt Practices Act of 1977, as amended; and ¢ any failure to comply with
any demand by enforcement authorities to access our user data, which could lead to our inability to operate in such country or
other punitive acts. The occurrence or impact of any or all of the events described above could materially adversely affect our
1nternat10nal opelatlons which could in turn materially adver@ely affect our busmess f1n’1n01a1 condltlon and reiults of




advefse—effeefs—eﬁ-etﬁepeﬁrt-teﬁs—aﬂd—feﬁﬁts— Our growth and proﬁtablhty rely, in palt on our ab111ty to attract and retaln users

through cost- effective marketing efforts, including through our social media presence and use of sponsorships, brand
ambassadors, spokespersons and social media influencers. Any failure in these efforts could materially adversely affect our
business, financial condition and results of operations. Attracting and retaining users for our products involve considerable
expenditures for online and offline marketing. Historically, we have had to increase our marketing expenditures over time in
order to attract and retain users and sustain our growth. Evolving consumer behavior can affect the availability of profitable
marketing opportunities. For example, as consumers communicate more via messaging apps and other virtual means, to continue
to reach potential users and grow our businesses, we must identify and devote more of our overall marketing expenditures to
newer advertising channels, such as mobile and online video platforms as well as targeted campaigns in which we communicate
directly with potential, former and current users via new virtual means. Generally, the opportunities in and sophistication of
newer advertising channels are relatively undeveloped and unproven, and there can be no assurance that we will be able to
continue to appropriately manage and fine- tune our marketing efforts in response to these and other trends in the advertising
industry. Any failure to do so could materially adversely affect our business, financial condition and results of operations. In
addition, from time to time, we use the success stories of our users, and utilize sponsorships, Bumble app brand ambassadors,
spokespersons and social media influencers, including in some cases celebrities, in our advertising and marketing programs to
communicate on a personal level with consumers. If these individuals act in a way that is contrary to our women- first mission or
that harms their personal reputation or image, or if they stop using our services and products, it could have an adverse impact on
the advertising and marketing campaigns in which they are featured and on our brand. We and our brand ambassadors,
spokespersons and social media influencers also use social media channels as a means of communicating with consumers.
Unauthorized or inappropriate use of these channels could result in harmful publicity or negative consumer experiences, which
could have an adverse impact on the effectiveness of our marketing in these channels. In addition, substantial negative
commentary by others on social media platforms could have an adverse impact on our reputation and ability to attract and retain
users. If our advertising and marketing campaigns do not generate a sufficient number of users, our business, financial condition
and result% of operatlonq W111 be materlally adversely affected We are %ub]ect to certain rmk% asa mls%lon based company We

te—ﬂ‘rake—t-he—weﬂd—a—be&e%p%aee—feﬁevefyeﬁe—The mission of Bumble appisa %1gnlﬂcant part of our bu%mei% %trategy and WhO

we are as a company. We believe that Bumble app users value our commitment to our mission. However, because we hold
ourselves to such high standards, and because we believe our users have come to have high expectations of us, we may be more
severely affected by negative reports or publicity if we fail, or are perceived to have failed, to live up to Bumble app’ s mission.
For example, providing a safe online community for users to build new relationships and to empower women is central to
Bumble app’ s mission. As a result, our brands and reputation may be negatively affected by the actions of users that are
deemed to be hostile or inappropriate to other users or dissmpowering to women or by the actions of users acting under false or
inauthentic identities. Similarly, any negative publicity about activity in the business that is perceived to be disempowering to
women would negatively affect our brands and reputation . If any of our employees were to engage in or be accused of
misconduct, or if we were to fail to properly address misconduct, particularly behavior or actions that are inconsistent
with our mission- driven culture, we could be exposed to regulatory scrutiny or legal liability, and our business and
reputation could be materially adversely affected . The damage to our reputation may be greater than other companies that do
not have similar values as us, and it may take us longer to recover from such an incident and gain back the trust of our users. In
addition, we may make decisions regarding our business and products in accordance with Bumble app’ s mission and values that
may reduce our short- or medium- term operating results if we believe those decisions are consistent with the mission and will
improve the aggregate user experience. Although we expect that our commitment to Bumble app’ s mission will, accordingly,
improve our financial performance over the long term, these decisions may not be consistent with the expectations of investors
and any longer- term benefits may not materialize within the time frame we expect or at all, which could harm our business,
revenue and financial results. F inally, we have in the past and may in the future be subjected to litigation by those that disagree
with aspects of Bumble app S mission or features of our platfmm that we have developed in %upport of our mlqslon Our eosts




of our key employees and our ability to attract and retain hléhly skilled pelsonnel dnd senior mdnagement We currently depend
on the continued services and performance of our key personnel, including Whitney Wolfe Herd , our Executive Chair, and
Lidiane Jones, our Chief Executive Officer . [f one or more of our executive officers or key employees were unable or
unwilling to continue their employment with us, we might not be able to replace them easily, in a timely manner, or at all. The
risk that competitors or other companies may poach our talent increases as we continue to build our brands and become more
well- known. Our key personnel have been, and may continue to be, subject to poaching efforts by our competitors and other
internet andhigh—growth-companies, including well- capitalized players in the social media and consumer internet space. The
loss of key personnel, including members of management as well as key engineering, product development, and marketing
personnel could dlsrupt our opeldtlons and have a materlal ad\ erse effect on our business. fPhe—Sﬂeeess-e-Peufbfaﬁd—a-}se

2-Our future success W111 depend upon our continued ablhty to 1dent1fy h1re
develop, motivate and retain highly skilled 1nd1wduals across the globe, with the continued contributions of our senior
management being especially critical to our success. There is strong

Despitereeent-disruption-within-the-teeh-industry-ofhiring
&eﬁds—&ﬂdrm—seﬂ&e—easesrvmﬂefefee—}ﬁfeffs—competltlon for Well quahhed hlghly skllled employees fema-rns—veﬁ'—s{-reﬁg—‘?vle
have-experieneed-in-the-past-, and from i

manterand-we may not be able to fill posmons in des1red geogdphw areas or at all, or mdy exper1ence 1ncre’1sed labor costs in
order to do so = v 0 by ; W
employees-. While we have estabhshed programs to attract new employees and pr0v1de incentives to retain existing employees,
particularly our senior management, we cannot guarantee that we will be able to attract new employees or retain the services of
our senior management or any other key employees in the future. As we continue to mature, the incentives to attract, retain, and
motivate employees provided by our equity awards or by future arrangements may not be as effective as in the past, and if we
issue significant equity to attract additional employees or to retain our existing employees, we would incur substantial additional
share- based compensation expense and tax expense and the ownership of our existing stockholders would be further diluted.
Proposed and final state and federal laws, rules and regulations intended to limit or curtail the enforceability of non-
competition, employee non- solicitation, confidentiality and similar restrictive covenant clauses could make it more
difficult to retain qualified personnel. Further, our ability to attract, retain, and motivate employees may also be adversely
affected by stock price volatility. In particular, declines in our stock price, or lower stock price performance relative to
competitors have been reducing the retention value of our share- based awards, which can impact the competitiveness of our
compensation. Additionally, we believe that our culture and core values have been, and will continue to be, a key contributor to
our success and our ability to foster the innovation, creativity and teamwork we believe we need to support our operations. If we
fail to effectively manage our hiring needs and successfully integrate our new hires, or if we fail to effectively manage remote
work arrangements, our efficiency and ability to meet our forecasts and our ability to maintain our culture, employee morale,
productivity and retention could suffer, and our business, financial condition and results of operations could be materially
adversely affected. Finally, effective succession planning is also important to our future success. If we fail to ensure the effective
transfer of senior management knowledge and smooth transitions involving senior management across our various businesses,
our ability to execute short and long term strategic, financial and operating goals, as well as our business, financial condition and

results of operations generally, could be materially adversely affected. Our-enltare-emphasizes-innevation;-See also “ — We

face risks arising from the recently announced plan to implement a global workforce reduction and restructuring of if<we

ea-n-net—m&mf&m—t-hts—eu-&t&e—as—vve—grew—our busrness—operatlons and uncertalnty with respect to our ablllty to achleve

d Wlth such third—party-partner

restructurlng i On February 27 2024 we announced our 1ntentlon to reduce the Company s global workforce

viee-(0 better align our operating

model t-herr—users—f&ﬂ—te—eefﬂp-lry—wnh ﬁppheab}e—}aws—er—regt&&&eﬁs—efeﬂgageﬂfrfuture strategic priorities and to drive

stronger operating leverage. Future charges related to such actions eentrary-te-may harm our missien-profitability in the
periods incurred. These restructuring actions, which include a reduction in workforce and #is-aseertained-redesigns of

our operatlng model and core processes, may present a number of s1gn1ﬁcant rlsks that we—pfeﬁde—t-he—pfeduet—teehﬂe-}egy




could have a material ddverse effect on our business, hnancml Condmon and, or results of operations , including: ¢ incurrence
of additional costs in the short- term, including workforce reduction costs or third- party resources, or in different
periods than anticipated;  actual or perceived disruption of service or reduction in service levels to users; * potential
adverse effects on our internal control environment and inability to preserve adequate internal controls; * actual or
perceived disruption to service providers and other important operational relationships and the inability to resolve
potential conflicts in a timely manner; ¢ distraction to employees and management and diversion of management
attention from ongoing business activities and strategic objectives;  failure to maintain employee morale and retain key
employees, damage to company culture and and-- an eash-flows-increase in employment claims; and * damage to our
brand and reputation as an employer, which could make it more difficult for us to hire new employees in the future.
Because of these and other factors, some of which may not be entirely within our control, we may not fully realize the
purpose and anticipated operational benefits, efficiencies or cost savings of any productivity actions in the expected
timelines, or at all, and, if we do not, our business, financial condition, and results of operations may be adversely
affected . Inappropriate actions by certain of our users could be attributed to us and damage our brands’ reputations, which in
turn could materially adversely affect our business. Users of our products have been, and may in the future be, physically,
financially, emotionally or otherwise harmed by other individuals that such users have met or may meet through the use of one
of our products. When one or more of our users suffers or alleges to have suffered any such harm either on our platform or in
person after meeting on our products, we have in the past, and could in the future, experience negative publicity or legal action
that could damage our brands and our brands’ reputation. Similar events affecting users of our competitors’ products have
resulted in the past, and could result in the future, resad-in negative publicity for the dating industry generally, which could in
turn negatively affect our business, particularly if such objectionable events are widely reported. In addition, the reputations of
our brands may be materially adversely affected by the actions of our users that are deemed to be hostile, offensive, defamatory,
inappropriate or unlawful. Furthermore, users have in the past and may in the future use our products for illegal or harmful
purposes rather than for their intended purposes, such as romance scams, promotion of false or inaccurate information, financial
fraud, drug trafficking, sex- trafficking, and recruitment to terrorist groups. While we have systems and processes in place that
aim to monitor and review the appropriateness of the content accessible through our products, which include, in particular,
reporting tools through which users can inform us of such behavior on the platform, and have adopted policies regarding illegal,
offensive or inappropriate use of our products, our users have in the past, and could in the future, nonetheless engage in
activities that violate our policies , and / or the systems and processes that we have in place to monitor and review the
appropriateness of content may fail . Additionally, while our policies attempt to address illegal, offensive or inappropriate use
of our products, we cannot control how our users engage if and when they meet in person after meeting on our products. These
safeguards may not be sufficient to avoid harm to our reputation and brands, especially if such hostile, offensive or inappropriate
use is well- publicized. Furthermore to the extent that our users, particularly women, do not feel safe using our products, our
reputation and Bumble app' s “ women- first ”” brand would be negatively affected, which may in turn materially adversely affect
our business, financial condition and results of operations. Spam and fake accounts could diminish the experience on our
platform, which could damage our reputation and deter people from using our products and services. Our terms and conditions
of use prohibit ““ spam ” content, which refers to a range of abusive activities that is generally defined as unsolicited, repeated
actions that negatively impact other people with the general goal of drawing attention to a given account, site, product or idea.
In addition, our terms and conditions of use prohibit the creation of fake accounts. Although we continue to invest resources to
reduce spam and fake accounts on our platform, we expect that spammers will continue to seek ways to act inappropriately on
our platform. Moreover, we expect that increases in the number of accounts on our platform will result in increased efforts by
spammers to misuse our platform. We continuously combat spam and fake accounts, including by suspending or terminating
accounts we believe to be spammers and launching algorithmic changes focused on curbing abusive activities. However, our
actions to combat spam and fake accounts require significant resources and time. If spam and fake accounts increase on our
platform, this could hurt our reputatlon reiult in legal lrabllrty or Contrnumg operdtlondl cost to us and deter people from using




mediacoverage-cotld-materialty-adversely-affeetour-bustness; brand-image-orreputationr—=—0Our user metrics and other estimates
are subject to inherent challenges in measurement, and real or perceived inaccuracies in those metrics may seriously harm and
negatively affect our reputation and our business. We regularly review metrics, including our Bumble App Paying Users, Badoo
App and Other Paying Users, Total Paying Users, Bumble App ARPPH-Average Revenue per Paying User , Badoo App and
Other Average Revenue per Paying User and Total Average Revenue per Paying User metrics, to evaluate growth trends,
measure our performance, and make strategic decisions. These metrics are calculated using internal company data gathered on
an analytics platform that we developed and operate and have not been validated by an independent third party. While these
metrics are based on what we believe to be reasonable estimates of our user base for the applicable period of measurement, there
are inherent challenges in measuring how our products are used across large populations globally. Our user metrics are also
affected by technology on certain mobile devices that automatically runs in the background of our application when another
phone function is used, and this activity can cause our system to miscount the user metrics associated with such account. The
methodologies used to measure these metrics require significant judgment and are also susceptible to algorithm or other
technical errors. In addition, we are continually seeking to improve our estimates of our user base, and such estimates may
change due to improvements or changes in our methodology, which could result in adjustments to our historical metrics. Our
ability to recalculate our historical metrics may be impacted by data limitations or other factors. Moreover, when we make an
acquisition, the methodologies that were historically used by the acquired company to calculate certain metrics may be
different from our methodologies in calculating those metrics, and it may take time to align the methodologies. Errors or
inaccuracies in our metrics or data could also result in incorrect business decisions and inefficiencies. For instance, if a
significant understatement or overstatement of active users were to occur, we may expend resources to implement unnecessary
business measures or fail to take required actions to attract a sufficient number of users to satisfy our growth strategies. We
continually seek to address technical issues in our ability to record such data and improve our accuracy, but given the
complexity of the systems involved and the rapidly changing nature of mobile devices and systems, we expect these issues to
continue, particularly if we continue to expand in parts of the world where mobile data systems and connections are less stable.
If partners or investors do not perceive our user, geographic, or other demographic metrics to be accurate representations of our
user base, or if we discover material inaccuracies in our user, geographic, or other demographic metrics, our business, results of
operations and reputation may be materially adversely impacted. Risks Related to Information Technology Systems Security
breaches, improper access to or disclosure of our data or user data, other hacking and Intelleetial-Property-phishing
attacks on our systems, or other cyber incidents could compromise the confidentiality and / or availability of sensitive
information related to our business and / or personal data processed by us or on our behalf and expose us to liability,
which could harm our reputation and materially adversely affect our business. Our products and services and the operation
of our business involve the collection, storage, processing, and transmission of data, including personal data. The information
systems that store and process such data are susceptible to increasing threats of continually evolving cybersecurity risks. In
particular, our industry is prone to cyber- attacks by third parties seeking unauthorized access to confidential or sensitive data,
including user personal data, or to disrupt our ability to provide services. We face an ever- increasing number of threats to our
information systems from a broad range of threat actors, including foreign governments, criminals, competitors, computer
hackers, cyber terrorists and politically motivated groups or individuals, and we have previously experienced various attempts to
access our information systems. These threats include physical or electronic break- ins, security breaches from inadvertent or
intentional actions by our employees, contractors, consultants, and / or other third parties with otherwise legitimate access to our
systems, website or facilities, or from cyber- attacks by malicious third parties which could breach our security controls and
disrupt our systems. The motivations of such actors may vary, but breaches that compromise our information technology
systems can cause interruptions, delays or operational malfunctions, which in turn could have a material adverse effect on our
business, results of operations, financial condition and prospects. In addition, the risks related to a security breach or disruption,
including through a distributed denial- of- service (DDoS) attack, computer malware, ransomware, viruses, social engineering
(predominantly spear phishing attacks), scraping and general hacking, have become more prevalent in our industry and have
generally increased as the number, intensity, and sophistication of attempted attacks and intrusions from around the world have
increased. Such security breaches or disruptions have occurred on our systems in the past and will occur on our systems in the
future. We also regularly encounter attempts to create false or undesirable user accounts and advertisements or to take other
actions on our platform for objectionable ends. As a result of our prominence, the size of our user base, the types and volume of



personal data on our systems, and the evolving nature of our products and services (including our efforts involving new and
emerging technologies), we may be a particularly attractive target for such attacks, including from highly sophisticated, state-
sponsored, or otherwise well- funded actors. Our efforts to address undesirable activity on our platform also increase the risk of
retaliatory attacks. Such breaches and attacks on us or our third- party service providers may cause interruptions to the services
we provide, degrade the user experience, cause users or marketers to lose confidence and trust in our products and decrease the
use of our products or stop using our products in their entirety, impair our internal systems, or result in financial harm to us. Any
failure to prevent or mitigate security breaches and unauthorized access to or disclosure of our data or user data, including
personal information, content, or payment information from users, or information from marketers, could result in the loss,
modification, disclosure, destruction, or other misuse of such data, which could subject us to legal liability, harm our business
and reputation and diminish our competitive position. We may incur significant costs in protecting against or remediating such
incidents and as cybersecurity incidents continue to evolve, we may be required to expend significant additional resources to
continue to modify or enhance our protective measures or to investigate and remediate any information security vulnerabilities.
Our efforts to protect our confidential and sensitive data, the data of our users or other personal information we receive, and to
minimize undesirable activities on our platform, may also be unsuccessful due to software bugs or other technical malfunctions;
employee, contractor, or vendor error or malfeasance, including defects or vulnerabilities in our service providers’ information
technology systems or offerings; government surveillance; breaches of physical security of our facilities or technical
infrastructure; our or our third- party vendors’ implementation or use of artificial intelligence; or other threats that may
surface or evolve. Moreover, third parties may attempt to fraudulently induce employees or users to disclose information in
order to gain access to our data or our users’ data. Cyber- attacks continue to evolve in sophistication and volume, and may be
difficult to detect for long periods of time . As artificial intelligence capabilities improve and are increasingly adopted, we
may also see cyber- attacks created through artificial intelligence . Although we have developed technology and processes
that are designed to protect our data and user data, to prevent data loss, to disable undesirable accounts and activities on our
platform, and to prevent or detect security breaches, we cannot assure you that such measures will be successful, that we will be
able to anticipate or detect all cyber- attacks or other breaches, that we will be able to react to cyber- attacks or other breaches in
a timely manner, or that our remediation efforts will be successful. For example, while our technology has supported remote
work, such working environments may be less secure and more susceptible to attack, including phishing and social engineering
attempts. We may also incur significant legal and financial exposure, including legal claims, higher transaction fees and
regulatory fines and penalties as a result of any compromise or breach of our systems or data security, or the systems and data
security of our third- party providers. Any of the foregoing could have a material adverse effect on our business, financial
condition s-and results of operations . While our insurance policies include liability coverage for certain of these matters, if
we experience a significant security incident, we could be subject to liability or other damages that exceed our insurance
coverage and we cannot be certain that such insurance policies will continue to be available to us on economically
reasonable terms, or at all, or that any insurer will not deny coverage as to any future claim. The successful assertion of
one or more large claims against us that exceed available insurance coverage, or the occurrence of changes in our
insurance policies, including premium increases or the imposition of larger deductibles or co- insurance requirements,
could have a material adverse effect on our results of operations, financial condition and cash flows. If the security of
personal and confidential or sensitive user information that we or some of our partners maintain and store is breached,
or otherwise accessed by unauthorized persons, it may be costly to remediate such a breach and our reputation could be
harmed. We receive, process, store, and transmit a significant amount of personal user and other confidential or
sensitive information, including user- to- user communications, payment card information and other personal
information of our users and employees, and enable our users to share their personal information with each other. We
continuously develop and maintain systems to prospeets— protect the security, integrity and confidentiality of this
information, but we have experienced past incidents and cannot guarantee that inadvertent or unauthorized use or
disclosure of such information will not occur in the future or that third parties will not gain unauthorized access to such
information desplte our efforts . e*peﬂd-agmﬁe&nt—eapﬁa-l-When breaches of our or our thlrd- party serv1ce provnders

any of the confidential, sensitive or other perqonal 1nf0rmat10n we collect or process occurs,the perceptlon of the effectlveneqs of
our security measures ,the security measures of our partners and our reputation may be harmed,we may lose current and
potential users and the recognition of our various brands and such brands’ competitive positions may be diminished,any or all of
which might materially adversely affect our business,financial condition and results of operations.See “ — We must comply
with rapidly- evolving privacy and data protection laws across jurisdictions,and the failure to do so could result in
claims,changes to our business practices,monetary penalties,increased cost of operations,or declines in user growth or
engagement,or otherwise harm our business.” Furthermore, some of our partners may receive or store information provided by
us or by our users through mobile or web applications integrated with our applications and we may use third- party service
providers to store, transmit and otherwise process certain confidential, sensitive or other personal information on our behalf. If
these third parties fail to adopt or adhere to adequate data security practices, to comply with applicable legislation, to transfer
data with the required adequate measures for the transfer, or in the event of a breach of their networks, our data or our users’
data may be improperly accessed, used, or disclosed, which could subject us to legal liability. We cannot control such third
parties and cannot guarantee that a security breach will not occur on their systems. Although we may have contractual
protections with our third- party service providers, contractors and consultants, any actual or perceived security breach could
harm our reputation and brand, expose us to potential liability or require us to expend significant resources on data security and
in responding to any such actual or perceived breach. Any contractual protections we may have from our third- party service



providers, contractors or consultants may not be sufficient to adequately protect us from any such liabilities and losses, and we
may be unable to enforce any such contractual protections. ¥White-We use and intend to further use Al in our insuranee
pel-tetes—tnel-ude—busmess, and challenges w1th properly managmg its use could result in reputatlonal harm, competltlve

msaraﬂee—reqﬂ-rreﬁ&eﬂts—eeﬂ-ld-hﬁe—a—nmtendl d(l\ erse ef-feet—effects on our busmess restl-l-ts—e—ﬁepera-t—teﬂs— 1‘1nanc1dl condmon
and results eash-flows—1the-seeurity-of operations. We personal-and-eonfidential-orsensttive-iser— use informatiorrartificial

intelligence technologies, machine learning, data analytics and similar tools (collectively, “ Al ”) in our products and
services, and the integration of AI may become more important to our operations over time. Our competitors may
incorporate Al into their services more quickly or more successfully than us, which could impair our ability to compete
effectively and use of Al by our service providers, counterparties and other third parties, whether or not known to us,
could also expose us to risks, all of which could adversely affect the results of our operations. Additionally, if the content
or recommendatlons that AT apphcatlons as51st in producmg are we—m&rnt&m—a-nd—stere—ns—bre&ehed—ol are alleged to

party serv‘tee—preﬂders—te-s’fere-rlghts, deficnent lnaccurate, offenswe, blased or otherw1se harmful we may face
reputational consequences or legal liability, and or-our proeess-this-information-business, financial condition and results of
operations may be adversely affected. Al also presents emerging ethical issues. If our use of AI becomes controversial,
we may experience loss of user trust, as well as brand or reputational harm, competitive harm or legal liability. Al is the
subject of evolving review by various governmental and regulatory agencies around the globe, including the SEC and the
FTC, and laws, rules, directives and regulations governing the use of Al are changing and evolving rapidly, such as the
EU Artificial Intelligence Act . e eentinwousty-develop-and-maintainsystems-may not always be able to pfeteet—antlclpate

how to respond to the-these frameworks seeﬂﬂey—rntegﬂty—and eeﬁﬁdeﬂt—ta-lrty—ef—t-hts—mferma—t—teﬁ—bﬂt—\x ¢ may have to expend
resources to adjust or audit exp ot-our unatthorized-products

and services in certain jurisdictions if the legal frameworks on AI are not cons1stent across jurisdictions. In particular,
use er-disetosure-of sueh-information-will-personal data in foundational models and intellectual property ownership and
license rlghts, 1nclud1ng copyrlght of generatlve and other AI output have not been fully interpreted by courts eeeur-in

p v 0 otr- or efferts-regulations . When
sﬂeh-rnetdents—Any failure or percelved fallure by us to comply with laws, rules, dlrectlves and regulations governing the
use of Al could have an adverse 1mpact on eceur—- our busmess and we may not be able to femedy—t-hena,—we—may—be

may—be—snbjeet—te-elatms— clalm aga-rnst—us—mtellectual property ownershlp and hcense rlghts on any content or source code
that we create using Al. The rapid evolution of Al , including potential regulation governmentenforeement-aetions-or

irvestigations-, makes the risks of using AI 1mposs1ble fines-and-itigationand-we-may-have-to expend-predict, and will
require the dedication of significant eapttal-and-etherresources to mitigate-the-develop, test and maintain Al technologies,

1ncludmg to 1mplement Al ethlcally in order to minimize umntended harmful impact efsueh-eventsrineluding-developing
. When breaches of our or our third...... or
otherwise harm our business. ” We are subject to a number of nsks related to payment card transactions, including data security
breaches and fraud that we or third parties experience or additional regulation, any of which could materially adversely affect
our business, financial condition and results of operations. In addition to purchases through the Apple App Store and the Google
Play Store, we accept a number of direct payment options from our users, which are facilitated by online payment service
providers, including credit and debit cards, mobile and internet provider billing, online wallet- based payments, bank transfers,
and ticket- and voucher- based payments. The ability to access payment information on a real- time basis without having to
proactively reach out to the consumer each time we process an auto- renewal payment or a payment for the purchase of a
premium feature on any of our dating products is critical to our success and a seamless experience for our users. When we or a
third party experiences a data security breach involving payment card information, affected cardholders will often cancel their
payment cards. In the case of a breach experienced by a third party, the more sizable the third party’ s customer base and the
greater the number of payment card accounts impacted, the more likely it is that our users would be impacted by such a breach.
To the extent our users are ever affected by such a breach experienced by us or a third party, affected users would need to be
contacted to obtain new payment card information and process any pending transactions. It is likely that we would not be able to
reach all affected users, and even if we could, some users’ new payment card information may not be obtained and some
pending transactions may not be processed, which could materially adversely affect our business, financial condition and results
of operations. We work with our payment service providers to utilize tokenization tools to replace sensitive cardholder
information with a stand- in token to help secure individual cardholder bank account details in payment card transactions and to
reduce the number of systems that have access to our customers’ payment card information. While these tokenization tools can
help limit the data security risks associated with payment card transactions, it does not eliminate those risks altogether. Even if
our users are not directly impacted by a given data security breach, they may lose confidence in the ability of service providers
to protect their personal information generally, which could cause them to stop using their payment cards online and choose




alternative payment methods that are not as convenient for us or restrict our ability to process payments without significant cost
or user effort. Additionally, if we fail to adequately prevent fraudulent payment card transactions, we may face litigation, fines,
governmental enforcement action, civil liability, diminished public perception of our security measures, significantly higher
payment card- related costs and substantial remediation costs, or refusal by payment card processors to continue to process
payments on our behalf, any of which could materially adversely affect our business, financial condition and results of
operations. Finally, the passage or adoption of any legislation or regulation affecting the ability of service providers to
periodically charge consumers for, among other things, recurring subscription payments may materially adversely affect our
business, financial condition and results of operations. For example, under the Payment Services Regulation 2017, banks and
other payment services providers must develop and implement strong customer authentication to check that the person
requesting access to an account or trying to make a payment is permitted to do so. This has impacted and could materially
adversely affect our payment authorization rate, user journey and paying user conversion rates. Legislation or regulation
regarding the foregoing, or changes to existing legislation or regulation governing subscription payments, have been enacted or
are being considered globally, including in many U. S. states and by the Federal Trade Commission, as well as in certain
EU countries and the UK (for example, the Digital Markets, Competition and Consumers Bill) . While we monitor and
attempt to comply with these legal developments, we have been in the past, and may be in the future, subject to claims under
such legislation or regulation. Our success depends, in part, on the integrity of third- party systems and infrastructure and on
continued and unimpeded access to our products and services on the internet. We rely on third parties, primarily data center
service providers (such as colocation providers), as well as third- party cloud infrastructure and service providers, payment
aggregators, computer systems, internet transit providers and-, other communications systems and service providers, and
system management service providers, in connection with the provision of our products generally, as well as to facilitate and
proces% certarn transactrons Wlth our users. We have no Control over any of these third parties, and whie-we-aetivelyredueerisk

; 3 we cannot guarantee that such third- party providers will
not experrence %y%tem 1nterrupt10nq outages or delay% or-deterioration in their performance or cyber attacks or other cyber
incidents . Problems or insolvency experienced by third- party data center service providers (such as colocation providers),
cloud infrastructure and service providers, and payment aggregators, upon whom we rely, the telecommunications network
providers with whom we or they contract or with the systems through which telecommunications providers allocate capacity
among their customers could also materially adversely affect us. Any changes in service levels at our data centers, cloud
infrastructure and service providers, or payment aggregators, or any interruptions, outages or delays in our systems or those of
our third- party providers, or deterioration in the performance of these systems, could impair our ability to provide our products
or process transactions with our users, which could materially adversely impact our business, financial condition ;-and results of
operations and-prospeets-. Additionally, if we need to migrate our business to different third- party data center service providers,
cloud infrastructure and service providers, or payment aggregators, as a result of any such problems or insolvency, it could delay
our ability to process transactions with our users. See “ — Security breaches, improper access to or disclosure of our data or user
data, other hacking and phishing attacks on our systems, or other cyber incidents could compromise the confidentiality and / or
availability of sensitive information related to our business and / or personal data processed by us or on our behalf and expose us
to liability, which could harm our reputation and materially adversely affect our business. ” Global climate change could result
in certain types of natural disasters occurring more frequently or with more intense effects. Any such events may result in users
being subject to service disruptions or outages and we may not be able to recover our technical infrastructure and user data in a
timely manner to restart or provide our services, which may adversely affect our financial results. We also have been, and may
in the future be, subject to increased energy or other costs to maintain the availability or performance of our products in
connection with any such events. In addition, we depend on the ability of our users to access the internet. Currently, this access
is provided by companies that have significant market power in the broadband and internet access marketplace, including
incumbent telephone companies, cable companies, mobile communications companies, government- owned service providers,
device manufacturers and operating system providers, any of whom could take actions that degrade, disrupt or increase the cost
of user access to our products or services, which would, in turn, negatively impact our business. The adoption or repeal of any
laws or regulations that adversely affect the growth, popularity or use of the internet, including laws or practices limiting
internet neutrality, could decrease the demand for, or the usage of, our products and services, increase our cost of doing
business and adversely affect our results of operatlons. Moreover, government initiated internet shutdowns or internet
outages due to cyber- attacks hav ¢ ow-in a geographical
market in which we operate could al%o negatrvely nnpact our bu%rnes% :Phe—adepﬂen—efFor fepea-l—e-ﬁexample, a cyber- attack
by Russia targeting Ukraine and any {aws-associated internet outage may affect the performance and operation of er-our
regulations-that-independent contract moderators based in Ukraine, which could, in turn, materially adversely affect the
growth;popularity-or-our business. Further use-ofthe-internet, ineludinglavws-orpracticesimiting-internetnentrality-third-
party system management service providers that we rely on could deerease-the-demand-experience cyber attacks for-- or 5
or-the-other usage-of-cyber incidents , in which case we could lose intellectual property and / our— or preduets-experience
destruction of our infrastructure and disruption to our scrvices, iierease-the restoration of which could take a long time. If
such an incident were to eur-occur eestofdeing, our reputation, business , financial condition and results of operations
could be adversely affeet-affected ourresults-efoperations-. Our success depend% in part, on the integrity of our information
technology systems and infrastructure and on our ability to enhance, expand and adapt these systems and infrastructure in a
timely and cost- effective manner. In order for us to succeed, our information technology systems and infrastructure must
perform well on a consistent basis. Our products and systems rely on software and hardware that is highly technical and
complex, and depend on the ability of such software and hardware to store, retrieve, process and manage immense amounts of
data. Despite internal testing, particularly when first introduced or when new versions or enhancements are released, our




software may contain serious errors or defects, security vulnerabilities, or software bugs that are difficult to detect and correct,
which we may be unable to successfully correct in a timely manner or at all. This could result in lost revenue, significant
expenditures of capital, a delay or loss in market acceptance, and damage to our reputation and brand-brands . We have in the
past experienced, and we may from time to time in the future experience, system interruptions that make some or all of our
systems or data temporarily unavailable and prevent our products from functioning properly for our users; any such interruption
could arise for any number of reasons, including human errors. Further, our systems and infrastructure are vulnerable to damage
from fire, power loss, hardware errors, cyber- attacks, technical limitations, telecommunications failures, acts of God and similar
events. While we have backup systems in place for certain aspects of our operations, not all of our systems and infrastructure are
fully redundant. Disaster recovery planning can never account for all possible eventualities and our property and business
interruption insurance coverage may not be adequate to compensate us fully for any losses that we may suffer. Any interruptions
or outages, regardless of the cause, could negatively impact our users’ experiences with our products, tarnish our brands’
reputations and decrease demand for our products, any or all of which could materially adversely affect our business, financial
condition and results of operations. Moreover, even if detected, the resolution of such interruptions may take a long time, during
which customers may not be able to access, or may have limited access to, the service. See “ — Security breaches, improper
access to or disclosure of our data or user data, other hacking and phishing attacks on our systems, or other cyber incidents
could compromise the confidentiality and / or availability of sensitive information related to our business and / or personal data
processed by us or on our behalf and expose us to liability, which could harm our reputation and materially adversely affect our
business. ” We also continually work to update and enhance our software and systems and expand the efficiency and scalability
of our technology and network systems to improve the experience of our users, accommodate substantial increases in the volume
of traffic to our various products, ensure acceptable load times for our products and keep up with changes in technology and user
preferences, as well as to respond to regulatory changes and evolving security risks and industry standards. Implementation of
changes in our technology may cost more or take longer than originally expected and may require more testing than initially
anticipated. Any failure to update and enhance our technology in a timely and cost- effective manner could materially adversely
affect our users’ experience with our various products and thereby negatively impact the demand for our products, and could
increase our costs, either of which could materially adversely affect our business, financial condition and results of operations.
Furthermore, our future success will depend on our ability to adapt to emerging technologies such as tokenization, new
authentication technologies, such as blockchain technologies, artificial intelligence, virtual and augmented reality, and cloud
technologies. However, our efforts to adapt to emerging technologies may not always be successful and we may not make
appropriate investments in new technologies, which could materially adversely affect our business, financial condition and
results of operations. As we increase our reliance on cloud- based applications and platforms to operate and deliver our products
and services, any disruption or interference with these platforms could adversely affect our financial condition and results of
operations. We continue to migrate a portion of our computing infrastructure to third party- hosted, cloud- based computing
platforms. These migrations can be risky and may cause disruptions to the availability of our products due to service outages,
downtime or other unforeseen issues that could increase our costs. We also may be subject to additional risk of cybersecurity
breaches or other improper access to our data or confidential information during or following migrations to cloud- based
computing platforms. In addition, cloud computing services may operate differently than anticipated when introduced or when
new versions or enhancements are released. As we increase our reliance on cloud- based computing services, our exposure to
damage from service interruptions may increase. In the event any such issues arise, it may be difficult for us to switch our
operations from our primary cloud- based providers to alternative providers. Further, any such transition could involve
significant time and expense and could negatively impact our ability to deliver our products and services, which could harm our
financial condition and results of operations. Risks Related to Intellectual Property [f we are unable to obtain, maintain,
protect and enforce intellectual property rights and successfully defend against claims of infringement, misappropriation or other
violations of third- party intellectual property, it could materially adversely impact our business, financial condition and results
of operations. Our commercial success depends in part on avoiding infringement, misappropriation or other violations of the
intellectual property rights of third parties. However, we may become party to disputes from time to time over rights and
obligations concerning intellectual property held by third parties, and we may not prevail in these disputes. Companies in the
internet, technology and social media industries are subject to frequent litigation based on allegations of infringement,
misappropriation or other violations of intellectual property rights. Many companies in these industries, including many of our
competitors, have substantially larger intellectual property portfolios than we do, which could make us a target for litigation as
we may not be able to assert counterclaims against parties that sue us for infringement, misappropriation or other violations of
patent or other intellectual property rights. In addition, various “ non- practicing entities ” that own patents and other intellectual
property rights often attempt to assert claims in order to extract value from technology companies and, given that these patent
holding companies or other adverse intellectual property rights holders typically have no relevant product revenue, our own
issued or pending patents and other intellectual property rights may provide little or no deterrence to these rights holders in
bringing intellectual property rights claims against us. From time to time we receive claims from third parties which allege that
we have infringed upon their intellectual property rights and we are also a party to several patent infringement litigations from
such third parties. Further, from time to time we may introduce new products, product features and services, including in areas
where we currently do not have an offering, which could increase our exposure to patent and other intellectual property claims
from competitors and non- practicing entities. In addition, some of our agreements with third- party partners require us to
indemnify them for certain intellectual property claims against them, which could require us to incur considerable costs in
defending such claims, and may require us to pay significant damages in the event of an adverse ruling. Such third- party
partners may also discontinue their relationships with us as a result of injunctions or otherwise, which could result in loss of
revenue and adversely impact our business operations. Although we try to ensure that our employees and consultants do not use



the proprietary information or know- how of others in their work for us, we may be subject to claims that we or our employees
or consultants have inadvertently or otherwise used or disclosed intellectual property, including inventions, trade secrets,
software code or other proprietary information, of a former employer or other third parties. Litigation may be necessary to
defend against these claims and if we fail in defending any such claims, in addition to paying monetary damages, we may lose
valuable intellectual property rights or personnel. Further, while it is our policy to require our employees and contractors who
may be involved in the conception or development of intellectual property to execute agreements assigning such intellectual
property to us, we may be unsuccessful in executing such an agreement with each party who, in fact, conceives or develops
intellectual property that we regard as our own. Additionally, any such assignment of intellectual property rights may not be
self- executing, or the assignment agreements may be breached, and we may be forced to bring claims against third parties, or
defend claims that they may bring against us, to determine the ownership of what we regard as our intellectual property. As we
face increasing competition and develop new products, we expect the number of patent and other intellectual property claims
against us may grow. There may be intellectual property or other rights held by others, including issued or pending patents, that
cover significant aspects of our products and services, and we cannot be sure that we are not infringing or violating, and have
not infringed or violated, any third- party intellectual property rights or that we will not be held to have done so or be accused of
doing so in the future. Any claim or litigation alleging that we have infringed or otherwise violated intellectual property or other
rights of third parties, with or without merit, and whether or not settled out of court or determined in our favor, could be time-
consuming and costly to address and resolve, and could divert the time and attention of our management and technical
personnel. Some of our competitors have substantially greater resources than we do and are able to sustain the costs of complex
intellectual property litigation to a greater degree and for longer periods of time than we could. The outcome of any litigation is
inherently uncertain, and there can be no assurances that favorable final outcomes will be obtained in all cases. In addition, third
parties may seek, and we may become subject to, preliminary or provisional rulings in the course of any such litigation,
including potential preliminary injunctions requiring us to cease some or all of our operations. We may decide to settle such
lawsuits and disputes on terms that are unfavorable to us. Similarly, if any litigation to which we are a party is resolved
adversely, we may be subject to an unfavorable judgment that may not be reversed upon appeal, including being subject to a
permanent injunction and being required to pay substantial monetary damages, including treble damages and attorneys’ fees, if
we are found to have willfully infringed a party’ s intellectual property rights. The terms of such a settlement or judgment may
require us to cease some or all of our operations or pay substantial amounts to the other party. In addition, we may have to seek a
license to continue practices found to be in violation of a third- party’ s rights. If we are required, or choose to enter into royalty
or licensing arrangements, such arrangements may not be available on reasonable terms, or at all, and may significantly increase
our operating costs and expenses. Such arrangements may also only be available on a non- exclusive basis such that third
parties, including our competitors, could have access to the same licensed technology to compete with us. As a result, we may
also be required to develop or procure alternative non- infringing technology, which could require significant effort, time and
expense, or discontinue use of the technology. There also can be no assurance that we would be able to develop or license
suitable alternative technology to permit us to continue offering the affected products or services. If we cannot develop or
license alternative technology for any allegedly infringing aspect of our business, we would be forced to limit our products and
services and may be unable to compete effectively. Furthermore, because of the substantial amount of discovery required in
connection with intellectual property litigation, there is a risk that some of our confidential information could be compromised
by disclosure during this type of litigation. Any of the foregoing, and any unfavorable resolution of such disputes and litigation,
would materially and-adversely impact our business, financial condition ;-and results of operations aned-prospeets-. We may fail
to adequately obtain, protect and maintain our intellectual property rights or prevent third parties from making unauthorized use
of such rights. Our intellectual property is a material asset of our business and our success depends in part on our ability to
protect our proprietary rights and intellectual property. For example, we rely heavily upon our trademarks, designs, copyrights,
related domain names, social media handles and logos to market our brands and to build and maintain brand loyalty and
recognition. We also rely upon patents, proprietary technologies and trade secrets, as well as a combination of laws, and
contractual restrictions, including confidentiality agreements with employees, customers, suppliers, affiliates and others, to
establish, protect and enforce our various intellectual property rights. For example, we have generally registered and continue to
apply to register and renew, or secure by contract where appropriate, trademarks and service marks as they are developed and
used, and reserve, register and renew domain names and social media handles as we deem appropriate. If our trademarks and
trade names are not adequately protected, then we may not be able to build and maintain name recognition in our markets of
interest and our business may be adversely affected. Effective trademark protection may not be available or may not be sought
in every country in which our products are made available, in every class of goods and services in which we operate, and
contractual disputes may affect the use of marks governed by private contract. Our registered or unregistered trademarks or trade
names may be challenged, infringed, circumvented or declared generic or determined to be infringing on other marks. For
example, third parties have challenged our “ BUMBLE ” trademarks in the United Kingdom ¢“5%*3and the EU, and if such
challenges are successful, we could lose valuable trademark rights. Further, at times, competitors may adopt trade names or
trademarks similar to ours, thereby impeding our ability to build brand identity and possibly leading to market confusion.
Similarly, not every variation of a domain name or social media handle may be available or be registered by us, even if
available. The occurrence of any of these events could result in the erosion of our brands and limit our ability to market our
brands using our various domain names and social media handles, as well as impede our ability to effectively compete against
competitors with similar technologies or products, any of which could materially adversely affect our business, financial
condition and results of operations. We cannot guarantee that our efforts to obtain and maintain intellectual property rights are
adequate, or that we have secured, or will be able to secure, appropriate permissions or protections for all of the intellectual
property rights we use or rely on. Furthermore, even if we are able to obtain intellectual property rights, any challenge to our



intellectual property rights could result in them being narrowed in scope or declared invalid or unenforceable. In addition, other
parties may also independently develop technologies that are substantially similar or superior to ours and we may not be able to
stop such parties from using such independently developed technologies and from competing with us. We also rely upon
unpatented proprietary information and other trade secrets to protect intellectual property that may not be registrable, or that we
believe is best protected by means that do not require public disclosure. While it is our policy to enter into confidentiality
agreements with employees and third parties to protect our proprietary expertise and other trade secrets, we cannot guarantee
that we have entered into such agreements with each party that has or may have had access to our proprietary information or
trade secrets and, even if entered into, these agreements may otherwise fail to effectively prevent disclosure of proprietary
information, may be limited as to their term and may not provide an adequate remedy in the event of unauthorized disclosure or
use of proprietary information. Monitoring unauthorized uses and disclosures is difficult, and we do not know whether the steps
we have taken to protect our proprietary technologies will be effective. Enforcing a claim that a party illegally disclosed or
misappropriated a trade secret can be difficult, expensive and time- consuming, and the outcome is unpredictable. Some courts
inside and outside the United States are less willing or unwilling to protect trade secrets. In addition, trade secrets may be
independently developed by others in a manner that could prevent legal recourse by us. If any of our confidential or proprietary
information, such as our trade secrets, were to be disclosed or misappropriated, or if any such information was independently
developed by a competitor, our competitive position would be materially adversely harmed. Our intellectual property rights and
the enforcement or defense of such rights may be affected by developments or uncertainty in laws and regulations relating to
intellectual property rights. Moreover, many companies have encountered significant problems in protecting and defending
intellectual property rights in foreign jurisdictions. The legal systems of certain countries, particularly certain developing
countries, do not favor the enforcement of patents, trade secrets and other intellectual property protection, which could make it
difficult for us to stop the infringement, misappropriation or other violation of our intellectual property or marketing of
competing products in violation of our intellectual property rights generally. We also may be forced to bring claims against third
parties to determine the ownership of what we regard as our intellectual property or to enforce our intellectual property against
its infringement, misappropriation or other violations by third parties. However, the measures we take to protect our intellectual
property from unauthorized use by others may not be effective and there can be no assurance that our intellectual property rights
will be sufficient to protect against others offering products or services that are substantially similar or superior to ours and that
compete with our business. We may not prevail in any intellectual property- related proceedings that we initiate against third
parties. Further, in such proceedings or in proceedings before patent, trademark and copyright agencies, our asserted intellectual
property could be found to be invalid or unenforceable, in which case we could lose valuable intellectual property rights. In
addition, even if we are successful in enforcing our intellectual property against third parties, the damages or other remedies
awarded, if any, may not be commercially meaningful. Regardless of whether any such proceedings are resolved in our favor,
such proceedings could cause us to incur significant expenses and could distract our personnel from their normal
responsibilities. Accordingly, our efforts to enforce our intellectual property rights around the world may be inadequate to obtain
a significant commercial advantage from the intellectual property that we develop or license. Despite the measures we take to
protect our intellectual property rights, our intellectual property rights may still not be adequate and protected in a meaningful
manner, challenges to contractual rights could arise, third parties could copy or otherwise obtain and use our intellectual
property without authorization, or laws and interpretations of laws regarding the enforceability of existing intellectual property
rights may change over time in a manner that provides less protection. The occurrence of any of these events could impede our
ability to effectively compete against competitors with similar technologies, any of which could materially adversely affect our
business, financial condition and results of operations. See “ — If we are unable to obtain, maintain, protect and enforce
intellectual property rights and successfully defend against claims of infringement, misappropriation or other violations of third-
party intellectual property, it could materially adversely impact our business, financial condition and results of operations. ” Our
use of “ open source ” software could subject our proprietary software to general release, adversely affect our ability to sell our
products and services and subject us to possible litigation , and third parties may utilize technology that we developed and
made available via open source for improper purposes . We use open source software in connection with a portion of our
proprietary software and expect to continue to use open source software in the future. Under certain circumstances, some open
source licenses require users of the licensed code to provide the user’ s own proprietary source code to third parties upon
request, or prohibit users from charging a fee to third parties in connection with the use of the user’ s proprietary code. While we
try to insulate our proprietary code from the effects of such open source license provisions, we cannot guarantee that we will be
successful, that all open source software is reviewed prior to use in our products, that our developers have not incorporated open
source software into our products, or that they will not do so in the future. Accordingly, we may face claims from others
challenging our use of open source software, claiming ownership of, or seeking to enforce the license terms applicable to such
open source software, including by demanding release of the open source software, derivative works or our proprietary source
code that was developed or distributed with such software. Such claims could also require us to purchase a commercial license
or require us to devote additional research and development resources to change our software, any of which would have a
negative effect on our business and results of operations. In addition, if the license terms for the open source code change, we
may be forced to re- engineer our software or incur additional costs. Additionally, the terms of many open source licenses to
which we are subject have not been interpreted by U. S. or foreign courts. There is a risk that open source software licenses
could be construed in a manner that imposes unanticipated conditions or restrictions on our ability to market or provide our
products. We also develop technology (including AI technology) that we make available via open source to third parties
that can use this technology for use in their own products and services. We may not have insight into, or control over, the
practices of third parties who may utilize such technologies. As such, we cannot guarantee that third parties will not use
such technologies for improper purposes, including through the dissemination of illegal, inaccurate, defamatory or



harmful content, intellectual property infringement or misappropriation, furthering bias or discrimination,
cybersecurity attacks, data privacy violations, other activities that threaten people’ s safety or well- being on- or offline,
or to develop competing technologies. Such improper use by any third party could adversely affect our reputation,
business, financial condition or results of operations, or subject us to legal liability. Risks Related to Regulation and
Litigation Our business is subject to complex and evolving U. S. and international laws and regulations. Many of these laws and
regulations are subject to change and uncertain interpretation, and could result in claims, changes to our business practices,
monetary penalties, increased cost of operations, or declines in user growth or engagement, or otherwise harm our business. We
are subject to a variety of laws and regulations in the United States and abroad that involve matters that are important to or may
otherwise impact our business, including, among others, broadband internet access, online commerce, online safety, advertising,
user privacy, data protection, cyber security, artificial intelligence, intermediary liability, protection of minors, consumer
proteet10n general safety, sex- trafﬁckmg, labor and employment taxation and securities law compllance —"Phe—rntfedueﬁeﬁ—ef

mefe—festﬂeﬁve—than—these—rn—t-he—%‘mted—smtes— These U S federal state, and mun1c1pal and forelgn laws and regulatlons
which in some cases can be enforced by private parties in addition to government entities, are constantly evolving and can be
subject to significant change. In addition, foreign laws and regulatlons can 1mp0se dlfferent obhgatlons Feie or be more
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introduction of new brands and products ;-or changes to ex1stmg brands and products expansion of our activities in certain
jurisdictions, or other actions that we may take may result in new or enhanced governmental or regulatory scrutiny. As a
result, the application, interpretation, and enforcement of these laws and regulations are often uncertain and difficult to predict,
particularly in the new and rapidly —evolving industry in which we operate, and may be interpreted and applied inconsistently
from state to state and country to country and inconsistently with our current policies and practices. These laws and regulations,
as well as any associated inquiries or investigations or any other government actions, may be costly to comply with and may
delay or impede the development of new products, require that we change or cease certain business practices, result in negative
publicity, increase our operating costs, require significant management time and attention, and subject us to remedies that may
harm our business, including fines, demands or orders that require us to modify or cease existing business practices. For
example, a variety of laws and regulations govern the ability of users to cancel subscriptions and auto- payment renewals. We
have in the past and may in the future be subject to claims under such laws and regulations that could materially adversely affect
our business. The promulgation of new laws or regulations, or the new interpretation of existing laws and regulations, in each
case, that restrict or otherwise unfavorably impact our business, or our ability to provide or the manner in which we provide our
services, could require us to change certain aspects of our business and operations to ensure compliance, which could decrease
demand for services, reduce revenues, increase costs and subject us to additional liabilities. For example, U. S. courts have
frequently interpreted Title I1I of the Americans with Disabilities Act (the “ ADA ”) to require websites and web- based
applications to be made fully accessible to individuals with disabilities. Though we have made enhancements to our products to
improve accessibility, we may still become subject to claims that our apps are not fully compliant with the ADA, which may
require us to make additional modifications to our products to provide enhanced or accessible services to, or make reasonable
accommodations for, individuals, and could result in litigation, including class action lawsuits. In addition, we are subject to
various laws with regard to content moderation, such as the EU Digital Services Act, which may affect our business and
operations and subject us to significant fines if such laws are interpreted and applied in a manner inconsistent with our practices.
Other countries such as the United Kingdom are-have imptementing-implemented similar legislation that impose penalties for
failure to remove certain types of content. Similarly, content moderation laws are being considered in some U. S. states.

Moreover, in the United States, at-the-there are laws targeting companies federaHevelpolieymakers-have-diseussed-various
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There is also a developing trend for online safety codes to target speclﬁc 1ndustr1es such as the online dating 1ndustry
(for example, in Austraha) Such online safety laws and codes may require us, in the future legistation-orgovernmentat
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ma-teﬂal-l-y—adversely affect user growth and engagement and increase comphance costs for our busmess —ﬁna-neta-l—eeﬁd-rtteﬁ
and-results-ofoperations-. The adoption of any laws or regulations that adversely affect the popularity or growth in use of the
internet or our services, including laws or regulations that undermine open and neutrally administered internet access, could
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relating to export controls and economic sanctions, including, but not limited to, trade sanctions administered by the Office of
Foreign Assets Control within the U. S. Department of the Treasury, as well as the Export Administration Regulations



administered by the Department of Commerce. These regulations may limit our ability to market, sell, distribute or otherwise
transfer our products or technology to prohibited countries or persons. While we have taken steps to comply with these rules and
regulations, a determination that we have failed to comply, whether knowingly or inadvertently, may result in substantial
penalties, including fines, enforcement actions, civil and / or criminal sanctions, the disgorgement of profits, and may materially
adversely affect our business, results of operations and financial condition. See “ — We operate in various international markets,
including certain markets in which we have limited experience. As a result, we face additional risks in connection with certain of
our international operations. ” We must comply with rapidly evolving privacy and data protection laws across
jurisdictions, and the failure to do so could result in claims, changes to our business practices, monetary penalties,
increased cost of operations, or declines in user growth or engagement, or otherwise harm our business. Our success
depends, in part, on our ability to access, collect, and use personal data about our users, payers and employees in a responsible
way, and to comply with applicable data privacy laws. We process a significant volume of personal information and other
regulated information both about our users and employees. There are numerous laws in the countries in which we operate
regarding privacy and numerous laws that stipulate detailed requirements for the storage, sharing, use, processing, disclosure
and protection of personal information, the scope of which are constantly changing, and in some cases, these laws are
inconsistent and conflicting and subject to differing interpretations. As new laws of this nature are proposed and adopted across
the world, we currently, and from time to time, may not be in technical compliance with all such laws. Such laws also are
becoming increasingly rigorous and could be interpreted and applied in ways that may have a material adverse effect on our
business, financial condition ;-and results of operations and-prespeets-. In addition, enforcement practices are likely to remain
unpredictable for the foreseeable future. Amongst other laws and regulations, we are and will continue to be subject to: ¢ the
EU' s General Data Protection Regulation (“ GDPR ), which has a broad array of detailed requirements for the handling of
personal data. The GDPR includes obligations and restrictions concerning the consent and rights of individuals to whom the
personal data relates, the transfer of personal data out of the European Economic Area, security breach notifications and
maintaining the security and confidentiality of personal data. Under the GDPR we may be subject to fines of up to € 20 million
or up to 4 % of the total worldwide annual group turnover of the preceding financial year (whichever is higher), as well as face
claims from individuals based on the GDPR’ s private rights of action. The GDPR is continuously interpreted by EU data
protection regulators and the European Data Protection Board, which requires us to make changes to our business practices from
time to time that could be time- consuming and expensive, and could generate additional risks and liabilities. ¢ the United
Kingdom' s version of the GDPR (combining the GDPR and the Data Protection Act of 2018), which exposes us to a different
interpretation of the law by the UK Information Commissioner as well as two parallel regimes for the protection of personal
data, each of which authorizes similar fines and which may lead to potentially divergent enforcement actions.  legislation that
the European Union is also currently working on to replace the EU’ s Privacy and Electronic Communications (so- called
Privacy ) Directive, notably to amend rules on the use of cookies, electronic communlcatlons data and metadata, and dlrect
electronic marketlng * the-Ca ; ; ; ; ;

authority-to-tmplement-and-enforee-the-CEPA—new comprehenslve privacy laws effectlve or to become effectlve in 2024 ina
number of U. S. states, namely, California, Virginia , falready-inforeeyand-Colorado, Connecticut and-, Utah {eoming-,
Montana, Oregon, and Texas, as well as others that are expected to come into force taterthis-year)-. These laws and
regulations impose, or have the potential to impose, additional obligations on companies that collect, store, use, retain, disclose,
transfer and otherwise process confidential, sensitive and personal information, and will continue to shape the data privacy
environment nationally. Elsewhere internationally, we are subject to additional and in some cases more stringent legal
obligations concerning our treatment of user, employee and other personal information, such as laws regarding data localization
and / or restrictions on data export, and legal requirements relatlng to the transfer of pelsonal data across 1nternat10nal borders
that continue to evolve. -Fefe*a-mp-}e-The GDPR y

Unlted Klngdom by Vlrtue of ; i d t 6 i 6 - the UK European Union
(Withdrawal) Act 2018, as amended (the “UK GDPR ”), prohlblt transfers of personal data from the EU or the UK (as
apphcable) to t-h-rrd—most other countries wincluding the United States —~OnMareh25-, unless 2022 -the-United-States-and-the

a replaeementparticular compliance mechanism (and, if necessary, certain safeguards) are
implemented. One such mechanism is the use of “ standard contractual clauses ” published by the European Commission
(and / for— or Privacy-Shield;-similar or related clauses published pursuant to the Frans—Atlantie- UK GDPR). Following
the invalidation of a prior U. S. transfer program by the Court of Justice of the European Union, the recently established

(1) Data Prlvacy Framework —whieh—teget-hee(“ DPF ”) Wlth respect to the EU an—and (ii) UK- U S E*eeﬁﬁve—efdeesrgned

e-f—data brldge Wlth respect to the UK, now pr0v1de another such mechanlsm to U. S. companles partlclpatlng in the DPF
program. However, the operational costs and complexities of conducting business in respect of selecting and then
implementing or adhering to a partlcular comphance mechanlsm (and addltlonal safeguards, if requlred) to allow for

such transfers of personal betw v
Framework-is-adopted-can be significant and may increase as requlrements and practlce in th1s area continue to evolve.
For example , that-willnotforeetose-future-legal challenges to same—Jnradditionte-the engetnglegatuneertainty-withrespeetto
DPF (and related UK- U. S. data bridge) are anticipated, so if we or related entities were to adhere to these programs and
they are deemed inadequate in the future, operational costs could increase further. If any other change in lawful transfers
- transfer mechanisms occurs fremthe-EY-, additional costs may need to be incurred to implement necessary safeguards to




comply with the GDPR and / or the UK GDPR. Moreover, recent and potential new rules and restrictions on the flow of data
across borders under other global data protection laws, if applicable, could increase the cost and complexity of conducting
business in some markets. Additionally, federal regulators such as the Federal Trade Commission (“ FTC ™) continue to increase
their focus on privacy and data security practices at technology and other companies. For example, in 2022, the FTC released an
Advanced Notrce of Proposed Rulemakrng to Consrder data securlty practrces that harm consumers. The F—’Fehas—aw}se—eeﬁt-r-nued

Gan&es—rn—Beeeﬂaber—ef—Z@QQ—'Phe—myrrad 1nternat10na1 and U S privacy and data breach laws are not consistent, and
Comphance in the event of a Wrdespread data breach is drfflcult and 1nay be Costly —Mefee’v‘er—fe}evaﬁt—juﬂsd-teﬁeﬁs—ha*fe-been

e g ; o-reg y . In addition to government
regulatron privacy advocates and 1ndustry groups have and may in the future propose self— regulatory standards from time to
time. These and other industry standards may legally or contractually apply to us, or we may elect to comply Wrth such
standards. ¥ p : W v g 0 ; y

F arlure to comply W1th evolving privacy laws and standards could result in Clarms changes to our business practices, monetary
penalties, increased cost of operations, or declines in user growth or engagement, or otherwise harm our business or our
reputation, and to the extent that we need to alter our business model or practices to adapt to these obligations, we could incur
additional expenses, which may in turn materially adversely affect our business, financial condition, and results of operations.
We are subject to litigation and adverse outcomes in such litigation could have a material adverse effect on our financial
condition. We are, and from time to time may become, subject to litigation and various legal proceedings, including litigation
and proceedings related to intellectual property matters, privacy, data protection and consumer protection laws, as well as
stockholder derivative suits, class action lawsuits, mass arbitrations, actions from former employees and other matters, that
involve claims for substantial amounts of money or for other relief, results in significant costs for legal representation,
arbitration fees, or other legal or related services, or that might necessitate changes to our business or operations. Further,
because we strive for gender equality in relationships and empower women to make the first move on our platforms, we have
been, and may continue to be, subject to discrimination lawsuits. Moreover, we have been, and may in the future be, subject
to legacy claims or liabilities arising from systems, product features or controls in earlier periods of our development.
The defense of these actions is time consuming and expensive and may subject us to remedies that may require us to modify or
cease existing business. We evaluate these litigation claims and legal proceedings to assess the likelihood of unfavorable
outcomes and to estimate, if possible, the amount of potential losses. Based on these assessments and estimates, we may
establish reserves and / or disclose the relevant litigation claims or legal proceedings, as and when required or appropriate. These
assessments and estimates are based on information available to management at the time of such assessment or estimation and
involve a significant amount of judgment. As a result, actual outcomes or losses could differ materially from those envisioned
by our current assessments and estimates. Our failure to successfully defend or settle any of these litigations or legal proceedings
could result in liability that, to the extent not covered by our insurance, could have a material adverse effect on our business,
financial condition and results of operations. See Part I, “ Item 3 — Legal Proceedings ” and Note 26-19 , Commitments and
Contingencies, to the audited consolidated financial statements included in “ Item 8 — Financial Statements and Supplementary
Data. ” Online applications are subject to various laws and regulations relating to children’ s privacy and protection, which if
violated, could subject us to an increased risk of litigation and regulatory actions. There are a variety of laws and regulations,
some of which have been adopted in recent years, aimed at protecting children using the internet, such as Article 8 of the GDPR,
the EU Digital Services Act, the UK Online Safety Act and the California Age - Appropriate Design Code Act and-the-EY
Bigital-ServieesAet. Although our products and services are intended for and targeted to adults only and we implement eettain
preeautions-a combination of measures designed to prevent ensure-that-minors from gaining de-net-gainaccess to our
application, no assurances can be given that such measures will be sufficient to completely avoid allegations of violations of
such laws and regulations, any of which could expose us to srgnrfrcant habrhty, penaltres reputatlonal harm and loss of revenue,

among other thrngs Addtﬁeﬂa-l-]-y—Moreover

regulatrons or Changes to exrstrng regulatrons could increase the cost of our operatrons and 1nater1a11y adversely affect our
business, financial condition and results of operations. We are subject to taxation related risks in multiple jurisdictions. We are a
U. S.- based multinational company subject to tax in multiple U. S. and foreign tax jurisdictions. Significant judgment is
required in determining our global provision for income taxes, deferred tax assets or liabilities and in evaluating our tax
positions on a worldwide basis. While we believe our tax positions are consistent with the tax laws in the jurisdictions in which
we conduct our business, it is possible that these positions may be challenged by jurisdictional tax authorities, which may have a
significant impact on our global provision for income taxes. Tax laws are being re- examined and evaluated globally. New laws
and interpretations of the law are taken into account for financial statement purposes in the quarter or year that they become
applicable. Tax authorities are increasingly scrutinizing the tax positions of companies. Many countries in the European Union,
as well as a number of other countries and organizations such as the Organization for Economic Cooperation and Development
and the European Commission, are actively considering changes to existing tax laws that, if enacted, could increase our tax
obligations in countries where we do business. These proposals include changes to the existing framework to calculate income



tax, as well as proposals to change or impose new types of non- income taxes, including taxes based on a percentage of revenue.
For example , the Organization for Economic Cooperation and Development has released proposals to create an agreed
set of international rules for fighting base erosion and profit shifting, including Pillar One and Pillar Two, such that tax
laws in countries in which we do business could change on a prospective or retroactive basis, and any such changes could
adversely impact us. In addition , several countries in the European Union have proposed or enacted taxes applicable to digital
services, which includes business activities on social media platforms and online marketplaces, and would likely apply to our
business. Many questions remain about the enactment, form and application of these digital services taxes. The interpretation
and implementation of the various digital services taxes (especially if there is inconsistency in the application of these taxes
across tax jurisdictions) could have a materially adverse impact on our business, results of operations and cash flows. Moreover,
if the U. S. or other foreign tax authorities change applicable tax laws, our overall taxes could increase, and our business,
financial condition or results of operations may be adversely impacted. Action by governments to restrict access to Bumble app
or our other products in their countries could substantially harm our business and financial results. Governments from time to
time seek to censor content available on Bumble app or our other products in their country, restrict access to our products from
their country entirely, or impose other restrictions (including on third- party platforms that market and distribute our products)
that may affect the accessibility of our products in their country for an extended period of time or indefinitely. For example, user
access to Bumble app and certain of our other products may be restricted in China, whether for political reasons, in response to
decisions we make regarding governmental requests, or otherwise. In addition, government authorities in other countries may
seek to restrict user access to our products if they consider us to be in violation of their laws or a threat to public safety or for
other reasons, such as con§1der1ng the content on our platfmms or online datlng and qoelal connect10n 9erv1ce§ generally,
immoral. ; ; ; : G i
&eeﬁaed—te—be—rmmefa-l—aﬁd—tﬁdeeeﬁt—eeﬁfeﬁt—ln the event that content qhown on Bumble app or our other produet% is iubject
to censorship, access to our products is restricted, in whole or in part, in one or more countries, we are required to or elect to
make changes to our operations, or other restrictions are imposed on our products, or our competitors are able to successfully
penetrate new geographic markets or capture a greater share of existing geographic markets that we cannot access or where we
face other restrictions, our ability to retain or increase our user base, user engagement, or the level of advertising by marketers
may be adversely affected, we may not be able to mamtam Or Zrow our revenue as antlelpated and our ﬁnan01al results could be
materially adver%ely affected. ; ; AV

and publle dlieloqure regulatlonq and expeetatlon@ including with respect to enV1ronmental social and governance matters, that
could expose us to numerous risks. We are subject to ehanging-rules and regulations promulgated by a number of governmental
and self- regulatory organizations, including the SEC, Nasdaq and the F 1nanc1al Accounting Standards Board These rules and

regulations continue to evolve in scope and complexity W
enaeted-by-Congress—, making compliance more difficult and uncertain. In add-rt—teﬁ—partlcular tnereasingly-regulators,
customers, investors, employees and other stakeholders are inereasingly focusing on environmental, social and governance (*
ESG ”) matters and related disclosures. These changing rules, regulations and stakeholder expectations have resulted in, and are
likely to continue to result in, increased general and administrative expenses and increased management time and attention spent
complying with such regulations or meeting such regalations-and-cxpectations. Ferexamplerdeveloping-Developing and acting
on initiatives and new legal imperatives within the scope of ESG, and collecting, measuring and reporting ESG- related
information and metrics under evolving reporting standards can be costly, difficult and time - consuming and-is-subjeetto
evolving-. In particular, the EU’ s Corporate Sustainability reperting-Reporting standards-Directive (“ CSRD ) will
require expansive disclosures on various sustainability topics such as climate change , inelading-the-SEC-biodiversity,
workforce, supply chain, and business ethics by in- scope EU entities and certain non- EU entities with significant cross-
border business in EU markets. In addition, California ’ s recently propesed-- enacted Climate Corporate Data
Accountability Act and Climate Related Financial Risk Act will require new reporting relating to greenhouse gas (“
GHG ”) emissions and climate risk, similar to climate- related reperting-disclosure requirements currently being considered
Tand-simiarproposals-by other—- the international-regulatory-bedies-SEC. Similarly, in the UK, certain large companies are
subject to requirements to report energy usage and GHG emissions data on an annual basis under the Streamlined
Energy and Carbon Reporting Framework and information relating to climate change related risks and opportunities
under the UK’ s Companies (Strategic Report) (Climate- related Financial Disclosure) Regulations 2022 . We may also
communicate certain initiatives and goals sregarding environmental matters, diversity, responsible sourcing ane-, social
investments and other ESG- related matters -in our SEC filings or in other public disclosures. These initiatives and goals within
the scope of ESG could be difficult and expensive to implement, the technologies needed to implement them may not be cost -
effective and may not advance at a sufficient pace, and we could be criticized for the aeeuraey-inaccuracy , adegaaey
inadequacy or eempleteness-incompleteness of the disclosure. Further, statements about our ESG- related initiatives and goals,
and progress against those goals, may be based on standards for measuring progress that are still developing, internal controls
and processes that continue to evolve, and assumptions that are subject to change in the future. In addition, we could be
criticized for the scope or nature of such initiatives or goals, for steps taken or not taken to achieve the goals, or for any



revisions to these goals. If our ESG- related data, processes and reporting are incomplete or inaccurate, or if we fail to achieve
or disclose adequate progress with respect to our goals within the scope of ESG on a timely basis, or at all, our reputation,
business, financial performanee-and-growth-condition or results of operations could be adversely affected. Risks Related to
Our Indebtedness Our substantial indebtedness could materially adversely affect our financial condition, our ability to raise
additional capital to fund our operations, our ability to operate our business, our ability to react to changes in the economy or our
industry, our ability to meet our obligations under our outstanding indebtedness and could divert our cash flow from operations
for debt paymentq We have a %ubqtantlal amount of debt, Wthh requlres %1gn1ﬂcant interest and prlnelpal paymentq n

agfeemeﬂt—Agreement

-I:I:%Bﬁﬂ—MefgePSﬂb—&nd—Biﬂz—F-inee—I:I:G(as deflned hereln subseque&ﬂy—ameﬁéed—the—efedﬂ—ﬁgfeementi) that
governs our Sentor-Seenred-Credit-credit Faetlities-facilities , we may be able to incur substantial additional debt from time to

time to finance working capital, capital expenditures, investments or acquisitions, or for other purposes. If we do so, the risks
related to our high level of debt could increase. Specifically, our high level of debt could have important consequences,
including the following: ¢ it may be difficult for us to satisfy our obligations, including debt service requirements under our
outstanding debt; ¢ our ability to obtain additional financing for working capital, capital expenditures, debt service requirements,
acquisitions or other general corporate purposes may be impaired; ¢ a substantial portion of cash flow from operations are
required to be dedicated to the payment of principal and interest on our indebtedness, therefore reducing our ability to use our
cash flow to fund our operations, capital expenditures, future business opportunities and other purposes; * we could be more
vulnerable to economic downturns and adverse industry conditions and our flexibility to plan for, or react to, changes in our
business or industry is more limited; ¢ our ability to capitalize on business opportunities and to react to Competitive pressures, as
compared to our competitors, may be compromised due to our high level of debt and the restrictive covenants in the Credit
Agreement that governs our Senter-Seetred-Credit-credit Faetlittes-facilities ; < our ability to borrow additional funds or to
refinance debt may be limited; and * it may cause potential or existing eusterters-service providers to not contract with us due
to concerns over our ability to meet our financial obligations under such contracts. We are a holding company, and our
consolidated assets are owned by, and our business is conducted through, our subsidiaries. Revenue from these subsidiaries is
our primary source of funds for debt payments and operating expenses. If our subsidiaries are restricted from making
distributions to us, our ability to meet our debt service obligations or otherwise fund our operations may be impaired. Moreover,
there may be restrictions on payments by subsidiaries to their parent companies under applicable laws, including laws that
require companies to maintain minimum amounts of capital and to make payments to stockholders only from profits. As a result,
although a subsidiary of ours may have cash, we may not be able to obtain that cash to satisfy our obligation to service our
outstanding debt or fund our operations. Our ability to make scheduled payments on and to refinance our indebtedness depends
on and is subject to our financial and operating performance, which in turn is affected by general and regional economic,
financial, competitive, business and other factors and reimbursement actions of governmental and commercial payers, all of
which are beyond our control, including the availability of financing in the international banking and capital markets. We cannot
assure you that our business will generate sufficient cash flow from operations or that future borrowings will be available to us
in an amount sufficient to enable us to service our debt, to refinance our debt or to fund our other liquidity needs. Any
refinancing or restructuring of our indebtedness could be at higher interest rates and may require us to comply with more
onerous covenants that could further restrict our business operations. Moreover, in the event of a default, the holders of our
indebtedness could elect to declare such indebtedness to be due and payable and / or elect to exercise other rights, such as the
lenders under our Revolving Credit Facility terminating their commitments thereunder and ceasing to make further loans or the
lenders under our Senior Secured Credit Facilities instituting foreclosure proceedings against their collateral, any of which could
materially adversely affect our results of operations and financial condition. Furthermore, all of the debt under our Sentor
Seerred-Credit-credit Faetlities-facilities bears interest at variable rates. We have recently experienced higher interest expense
on our Sentor-Seeured-Credit-credit Faethities-facilities due to interest rate increases and, if interest rates continue to increase,
our debt service obligations on our Senter-Seenred-Credit-credit Faetlities-facilities would further increase even though the
amount borrowed remained the same, especially if our hedging strategies do not effectively mitigate the effects of these
increases, and our net income and cash flows 1nelud1ng Caih avallable for servicing our indebtedness, would Correspondlngly




eost-ofour-vartable-rate-tndebtedness-. Certain of our debt agreements impose significant operating and financial restrictions on
us and our subsidiaries, which may prevent us from capitalizing on business opportunities. The Credit Agreement that governs
our Senior Secured Credit Facilities imposes significant operating and financial restrictions on us. These restrictions will limit
our ability and / or the ability of our subsidiaries to, among other things: «-incur or guarantee additional debt or issue disqualified
stock or preferred stock; «-pay dividends and make other distributions on, or redeem or repurchase, capital stock; --make certain
investments; =-incur certain liens; s-enter into transactions with affiliates; --and merge or consolidate +s-enterinto-agreements

tata O

pa P pa

Furthermore, if our borrowings under the Revolving Credit Facility exceed certain thresholds, the Credit Agreement requires
one of our subsidiaries BuzzFinee—1—C-to maintain, as of the last day of each four fiscal quarter periods, a maximum
consolidated first lien net leverage ratio of 5. 75 to 1. 00 (subject to customary equity cure rights). As a result of these
restrictions, we are limited as to how we conduct our business and we may be unable to raise additional debt or equity financing
to compete effectively or to take advantage of new business opportunities. The terms of any future indebtedness we may incur
could include similar or more restrictive covenants. We cannot assure you that we will be able to maintain compliance with
these covenants in the future and, if we fail to do so, that we will be able to obtain waivers from the lenders and / or amend the
covenants. Our failure to comply with the restrictive or financial covenants described above as well as the terms of any future
indebtedness could result in an event of default, which, if not cured or waived, could result in us being required to repay these
borrowings before their due date. If we are forced to refinance these borrowings on less favorable terms or are unable to
refinance these borrowings, our results of operations and financial condition could be materially adversely affected. Risks
Related to Our Organizational Structure Bumble Inc. is a holding company and its only material asset is its interest in Bumble
Holdings, and it is accordingly dependent upon distributions from Bumble Holdings to pay taxes, make payments under the tax
receivable agreement and pay dividends. Bumble Inc. is a holding company and has no material assets other than its ownership
of Common Units. Bumble Inc. has no independent means of generating revenue. Bumble Inc. has caused and intends to
continue to cause Bumble Holdings to make distributions to holders of its Common Units, including Bumble Inc. and our Pre-
IPO Common Unitholders, and Incentive Units in an amount sufficient to cover all applicable taxes at assumed tax rates,
payments under the tax receivable agreement and dividends, if any, declared by it. Deterioration in the financial condition,
earnings or cash flow of Bumble Holdings and its subsidiaries for any reason could limit or impair their ability to pay such
distributions. Additionally, to the extent that Bumble Inc. needs funds, and Bumble Holdings is restricted from making such
distributions under applicable law or regulation or under the terms of our financing arrangements, or is otherwise unable to
provide such funds, such restriction could materially adversely affect our liquidity and financial condition. We anticipate that
Bumble Holdings will continue to be treated as a partnership for U. S. federal income tax purposes and, as such, generally will
not be subject to any entity- level U. S. federal income tax. Instead, taxable income or loss is allocated to holders of Common
Units, including us, and Incentive Units. Accordingly, we are required to pay income taxes on our allocable share of any net
taxable income of Bumble Holdings. Legislation that is effective for taxable years beginning after December 31, 2017 may
impute liability for adjustments to a partnership’ s tax return to the partnership itself in certain circumstances, absent an election
to the contrary. Bumble Holdings may be subject to material liabilities pursuant to this legislation and related guidance if, for
example, its calculations of taxable income are incorrect. In addition, the income taxes on our allocable share of Bumble
Holding’ s net taxable income will increase over time as our Pre- IPO Common Unitholders and / or Incentive Unitholders
exchange their Common Units (including Common Units issued upon conversion of vested Incentive Units) for shares of our
Class A common stock. Such increase in our tax expenses may have a material adverse effect on our business, results of
operations, and financial condition. Under the terms of the amended and restated limited partnership agreement, Bumble
Holdings is obligated to make tax distributions to holders of Common Units, including us, and Incentive Units at certain
assumed tax rates. These tax distributions may in certain periods exceed our tax liabilities and obligations to make payments
under the tax receivable agreement. Our Board of Directors, in its sole discretion, will make any determination from time to time
with respect to the use of any such excess cash so accumulated, which may include, among other uses, funding repurchases of
Class A common stock; acquiring additional newly issued Common Units from Bumble Holdings at a per unit price determined
by reference to the market value of the Class A common stock; paying dividends, which may include special dividends, on its
Class A common stock; or any combination of the foregoing. We will have no obligation to distribute such cash (or other
available cash other than any declared dividend) to our stockholders. To the extent that we do not distribute such excess cash as
dividends on our Class A common stock or otherwise undertake ameliorative actions between Common Units, Incentive Units
and shares of Class A common stock and instead, for example, hold such cash balances, holders of our Common Units (other
than Bumble Inc.) and Incentive Units may benefit from any value attributable to such cash balances as a result of their
ownership of Class A common stock following a redemption or exchange of their Common Units, notwithstanding that such
holders of our Common Units (other than Bumble Inc.) and Incentive Units may previously have participated as holders of
Common Units and Incentive Units in distributions by Bumble Holdings that resulted in such excess cash balances at Bumble
Inc. Payments of dividends, if any, will be at the discretion of our Board of Directors after taking into account various factors,
including our business, operating results and financial condition, current and anticipated cash needs, plans for expansion and any
legal or contractual limitations on our ability to pay dividends. Our existing Senior Secured Credit Facilities include, and any
financing arrangement that we enter into in the future may include, restrictive covenants that limit our ability to pay dividends.
In addition, Bumble Holdings is generally prohibited under Delaware law from making a distribution to a limited partner to the
extent that, at the time of the distribution, after giving effect to the distribution, liabilities of Bumble Holdings (with certain
exceptions) exceed the fair value of its assets. Subsidiaries of Bumble Holdings are generally subject to similar legal limitations
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on their ability to make distributions to Bumble Holdings. Bumble Inc. will be required to pay certain of our pre- IPO owners for
most of the benefits relating to tax depreciation or amortization deductions that we may claim as a result of Bumble Inc.’ s
allocable share of existing tax basis acquired in the IPO, Bumble Inc.” s increase in its allocable share of existing tax basis and
anticipated tax basis adjustments we receive in connection with sales or exchanges of Common Units (including Common Units
issued upon conversion of vested Incentive Units) in connection with or after the IPO and our utilization of certain tax attributes
of the Blocker Companies. We entered into a tax receivable agreement with certain of our pre- IPO owners that provides for the
payment by Bumble Inc. to such pre- IPO owners of 85 % of the benefits, if any, that Bumble Inc. realizes, or is deemed to
realize (calculated using certain assumptions), as a result of (i) Bumble Inc.” s allocable share of existing tax basis acquired in
the IPO, (ii) increases in Bumble Inc.’ s allocable share of existing tax basis and adjustments to the tax basis of the tangible and
intangible assets of Bumble Holdings as a result of sales or exchanges of Common Units (including Common Units issued upon
conversion of vested Incentive Units) for shares of Class A common stock in connection with or after the IPO and (iii) Bumble
Inc.” s utilization of certain tax attributes of the Blocker Companies (including the Blocker Companies’ allocable share of
existing tax basis), and (iv) certain other tax benefits related to entering into the tax receivable agreement, including tax benefits
attributable to payments under the tax receivable agreement. The existing tax basis, increases in existing tax basis and tax basis
adjustments generated over time may increase (for tax purposes) the depreciation and amortization deductions available to
Bumble Inc. and, therefore, may reduce the amount of tax that Bumble Inc. would otherwise be required to pay in the future,
although the U. S. Internal Revenue Service (“ IRS ) may challenge all or part of the validity of that tax basis, and a court
could sustain such a challenge. Actual tax benefits realized by Bumble Inc. may differ from tax benefits calculated under the tax
receivable agreement as a result of the use of certain assumptions in the tax receivable agreement, including the use of an
assumed weighted- average state and local income tax rate to calculate tax benefits. The payment obligation under the tax
receivable agreement is an obligation of Bumble Inc. and not of Bumble Holdings. While the amount of existing tax basis and
anticipated tax basis adjustments and utilization of tax attributes, as well as the amount and timing of any payments under the
tax receivable agreement, will vary depending upon a number of factors, we expect the payments that Bumble Inc. may make
under the tax receivable agreement will be substantial. The actual amounts payable will depend upon, among other things, the
timing of purchases or exchanges, the price of shares of our Class A common stock at the time of such purchases or exchanges,
the extent to which such purchases or exchanges are taxable and the amount and timing of our taxable income. The payments
under the tax receivable agreement are not conditioned upon continued ownership of us by the pre- IPO owners. For additional
information see “ — In certain cases, payments under the tax receivable agreement may be accelerated and / or significantly
exceed the actual benefits Bumble Inc. realizes in respect of the tax attributes subject to the tax receivable agreement. ”, *“ Item 7
— Management’ s Discussion and Analysis of Financial Condition and Results of Operations — Contractual Obligations and
Contingencies ” and Note 6-5 , Payable to Related Parties Pursuant to a Tax Receivable Agreement, to our consolidated
financial statements included in Part II, “ Item 8 — Financial Statements and Supplementary Data ” of this Annual Report.
Bumble Inc.” s payment obligations under the tax receivable agreement will be accelerated in the event of certain changes of
control, upon a breach by Bumble Inc. of a material obligation under the tax receivable agreement or if Bumble Inc. elects to
terminate the tax receivable agreement early. The accelerated payments required in such circumstances will be calculated by
reference to the present value (at a discount rate equal to the lesser of (i) 6. 5 % per annum and (ii) the Secured Overnight
Financing ene-year EIBOR(or-its-sueeessorrate-Rate y-plus 100 basis points) of all future payments that holders of Common
Units or other recipients would have been entitled to receive under the tax receivable agreement, and such accelerated payments
and any other future payments under the tax receivable agreement will utilize certain valuation assumptions, including that
Bumble Inc. will have sufficient taxable income to fully utilize the deductions arising from the increased tax deductions and tax
basis and other benefits related to entering into the tax receivable agreement and sufficient taxable income to fully utilize any
remaining net operating losses subject to the tax receivable agreement on a straight line basis over the shorter of the statutory
expiration period for such net operating losses or the five- year period after the early termination or change of control. In
addition, recipients of payments under the tax receivable agreement will not reimburse us for any payments previously made
under the tax receivable agreement if the tax attributes or Bumble Inc.” s utilization of tax attributes underlying the relevant tax
receivable agreement payment are successfully challenged by the IRS (although any such detriment would be taken into account
as an offset against future payments due to the relevant recipient under the tax receivable agreement). Bumble Inc.’ s ability to
achieve benefits from any existing tax basis, tax basis adjustments or other tax attributes, and the payments to be made under the
tax receivable agreement will depend upon a number of factors, including the timing and amount of our future income. As a
result, even in the absence of a change of control or an election to terminate the tax receivable agreement early, payments under
the tax receivable agreement could be in excess of 85 % of Bumble Inc.’ s actual cash tax benefits. Accordingly, it is possible
that the actual cash tax benefits realized by Bumble Inc. may be significantly less than the corresponding tax receivable
agreement payments. It is also possible that payments under the tax receivable agreement may be made years in advance of the
actual realization, if any, of the anticipated future tax benefits. There may be a material negative effect on our liquidity if the
payments under the tax receivable agreement exceed the actual cash tax benefits that Bumble Inc. realizes in respect of the tax
attributes subject to the tax receivable agreement and / or if distributions to Bumble Inc. by Bumble Holdings are not sufficient
to permit Bumble Inc. to make payments under the tax receivable agreement after it has paid taxes and other expenses. Based
upon certain assumptions, we estimate that if Bumble Inc. had exercised its termination right as of December 31, 2622-2023 ,
the aggregate amount of the early termination payments before application of the discount rate required under the tax receivable
agreement would have been approximately $ 4-643-935. 3 million. The foregoing number is merely an estimate and the actual
payments could differ materially. We may need to incur additional indebtedness to finance payments under the tax receivable
agreement to the extent our cash resources are insufficient to meet our obligations under the tax receivable agreement as a result
of timing discrepancies or otherwise, and these obligations could have the effect of delaying, deferring or preventing certain



mergers, asset sales, other forms of business combinations or other changes of control. The acceleration of payments under the
tax receivable agreement in the case of certain changes of control may impair our ability to consummate change of control
transactions or negatively impact the value received by owners of our Class A common stock. In the case of certain changes of
control, payments under the tax receivable agreement will be accelerated and may significantly exceed the actual benefits
Bumble Inc. realizes in respect of the tax attributes subject to the tax receivable agreement. We expect that the payments that we
may make under the tax receivable agreement in the event of a change of control will be substantial. As a result, our accelerated
payment obligations and / or the assumptions adopted under the tax receivable agreement in the case of a change of control may
impair our ability to consummate change of control transactions or negatively impact the value received by owners of our Class
A common stock in a change of control transaction. Risks Related to Ownership of our Class A Common Stock Our Principal
Stockholders control us and their interests may conflict with ours or yours in the future. As of the date of this Annual Report,
our Principal Stockholders beneficially own approximately 92-89 % of the combined voting power of our Class A and Class B
common stock. Moreover, we nominate to our Board individuals designated by our Principal Stockholders in accordance with
the stockholders agreement. Our Principal Stockholders have the right to designate directors subject to the maintenance of
certain ownership requirements in us. Even when our Principal Stockholders cease to own shares of our stock representing a
majority of the total voting power, for so long as our Principal Stockholders continue to own a significant percentage of our
stock, they will still be able to significantly influence or effectively control the composition of our Board of Directors and the
approval of actions requiring stockholder approval through their voting power. Accordingly, for such period of time, our
Principal Stockholders will have significant influence with respect to our management, business plans and policies, including the
appointment and removal of our officers. In particular, for so long as our Sponsor continues to own a significant percentage of
our stock, our Sponsor will be able to cause or prevent a change of control of our company or a change in the composition of our
Board of Directors and could preclude any unsolicited acquisition of our company. The concentration of ownership could
deprive you of an opportunity to receive a premium for your shares of Class A common stock as part of a sale of our company
and ultimately might affect the market price of our Class A common stock. In addition, as of the date of this Annual Report, the
Pre- IPO Common Unitholders (which include our Sponsor and our Founder) own approximately 3427 % of the Common
Units. Because they hold their ownership interest in our business directly in Bumble Holdings, rather than through Bumble Inc.,
the Pre- IPO Common Unitholders may have conflicting interests with holders of shares of our Class A common stock. For
example, if Bumble Holdings makes distributions to Bumble Inc., the Pre- IPO Common Unitholders and participating
Incentive Unitholders (as described below) will also be entitled to receive such distributions pro rata in accordance with the
percentages of their respective Common Units or Incentive Units, as applicable, in Bumble Holdings and their preferences as to
the timing and amount of any such distributions may differ from those of our public stockholders. Incentive Units are not
entitled to receive distributions (other than tax distributions) until holders of Common Units have received a minimum return as
provided in the amended and restated limited partnership agreement of Bumble Holdings. However, Incentive Units have the
benefit of adjustment provisions that will reduce the participation threshold for distributions in respect of which they do not
participate until there is no participation threshold, at which time the Incentive Units would participate pro rata with
distributions on Common Units. Our pre- IPO owners may also have different tax positions from us which could influence their
decisions regarding whether and when to dispose of assets, especially in light of the tax receivable agreement, whether and
when to incur new or refinance existing indebtedness, and whether and when Bumble Inc. should terminate the tax receivable
agreement and accelerate its obligations thereunder. In addition, the structuring of future transactions may take into
consideration our pre- IPO owners’ tax or other considerations even where no similar benefit would accrue to us. Our amended
and restated certificate of incorporation does not limit the ability of our Principal Stockholders to compete with us and they may
have investments in businesses whose interests conflict with ours. Our Principal Stockholders and their respective affiliates
engage in a broad spectrum of activities, including investments in businesses that may compete with us. In the ordinary course of
their business activities, our Principal Stockholders and their respective affiliates may engage in activities where their interests
conflict with our interests or those of our stockholders. Our amended and restated certificate of incorporation provides that none
of our Principal Stockholders or any of their respective affiliates or any of our directors who are not employed by us (including
any non- employee director who serves as one of our officers in both his or her director and officer capacities) or his or her
affiliates will have any duty to refrain from engaging, directly or indirectly, in the same business activities or similar business
activities or lines of business in which we operate. Our Principal Stockholders and their respective affiliates also may pursue
acquisition opportunities that may be complementary to our business, and, as a result, those acquisition opportunities may not be
available to us. In addition, our Principal Stockholders may have an interest in our pursuing acquisitions, divestitures and other
transactions that, in their judgment, could enhance their investment, even though such transactions might involve risks to us and
our stockholders. We are a “ controlled company * within the meaning of Nasdaq rules and, as a result, we qualify for
exemptions from certain corporate governance requirements. If we rely on such exemptions in the future, you will not have the
same protections afforded to stockholders of companies that are subject to such requirements. Our Principal Stockholders are
parties to a stockholders agreement and, as of the date of this Annual Report, beneficially own approximately 92-89 % of the
combined voting power of our Class A and Class B common stock. As a result, we are a *“ controlled company ” within the
meaning of the Nasdaq corporate governance standards. Under these corporate governance standards, a company of which more
than 50 % of the voting power in the election of directors is held by an individual, group or another company is a “ controlled
company ” and may elect not to comply with certain corporate governance requirements. For example, controlled companies: +
(1) are not required to have a Board that is composed of a majority of ““ independent directors, ” as defined under Nasdaq rules; «
(2) are not required to have a compensation committee that is composed entirely of independent directors; and «(3) are not
required to have director nominations be made, or recommended to the full Board of Directors, by its independent directors or
by a nominations committee that is composed entirely of independent directors. Although we do not currently rely on the



exemptions from these corporate governance requirements, if we do rely on such exemptions in the future, you will not have the
same protectron% arforded to stockholders of companrei that are %ubject to all of the corporate governance requnenlentq of

If we fail to maintain effective internal control over ﬁnancral reporting, our abrhty to produce timely and accurate ﬁnancral
statements or comply with applicable laws and regulations could be impaired. As a public company, we are subject to rules and
regulations established by the SEC and Nasdaq. These rules and regulations require, among other things, that we establish and
perrodrcally evaluate procedurei with respect to our internal control over hnancral reportrng pur%uant to Section 404 of the
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ﬁnancral reporting, we have expended and antlcrpate that we will continue to expend irgnrflcant resources, including
accounting- related costs and significant management oversight. If we identify deficiencies in our internal control over financial
reporting or if we are unable to comply with the requirements applicable to us as a public company, in a timely manner or at all,
we may not be able to accurately report our financial results, we may fail to meet our reporting obligations within the
timeframes required by the SEC, we may have to restate our financial statements for prior periods, and / or our independent
registered public accounting firm may not be able to issue an unqualified opinion regarding the effectiveness of our internal
control over financial reporting in the event that they are not satisfied with the level at which our internal control over financial
reporting is documented, designed, or operating. If this occurs, we could become subject to sanctions or investigations by the
SEC or other regulatory authorities, or we may not be able to remain listed on Nasdaq. In addition, if we determine or our
independent registered public accounting firm determines we have a material weakness in our internal control over financial
reporting, this could have a material adverse effect on our business and operating results, investors may lose confidence in the
accuracy and completeness of our financial reports, we may face restricted access to caprtal markets, and the market price for
our Claqi A common qtock may be adver%ely affected. Our ;

We—ea-nﬂet—pred-ret—t-he—rm—paet—eﬁﬁdual class structure may have an 1mpact on the market price of our C laqi A common qtock
Our We-eannot-prediet-whether-eurdual class structure swt-may result in a lower or more volatile market price of our Class A

common stock, in adverse publicity or other adverse consequences. Certain index providers have in the past announced

restrictions on 1nclud1ng conlpanre% with multlple class share structures 1n certarn of thelr-mdiees.—Fe%e*a-m-p-}e,—S—&—P—Bew

of—t-hese—rndrces Grven the sustained flow of investment funds into passive strategies that seek to track certaln indices, exclusion
from stock indices would likely preclude investment by many of these funds and could make our Class A common stock less
attractive to other investors. As a result, the market price of our Class A common stock could be materially adversely affected.
The outsized voting rights of our Principal Stockholders have the effect of concentrating voting control with our Principal
Stockholders, limit or preclude your ability to influence corporate matters and may have a potential adverse effect on the price of
our Class A common stock. In general, each share of our Class A common stock entitles its holder to one vote on all matters on
which stockholders of Bumble Inc. are entitled to vote generally. Shares of Class B common stock have no economic rights but
each share generally entitles each holder, without regard to the number of shares of Class B common stock held by such holder,
to a number of votes that is equal to the aggregate number of Common Units held by such holder on all matters on which
stockholders of Bumble Inc. are entitled to vote generally. Holders of shares of our Class B common stock vote together with
holders of our Class A common stock as a single class on all matters on which stockholders are entitled to vote generally, except



as otherwise required by law. Notwithstanding the foregoing, unless they elect otherwise, each of our Principal Stockholders is
entitled to outsized voting rights as follows. Until the High Vote Termination Date, each share of Class A common stock held
by a Principal Stockholder entitles such Principal Stockholder to ten votes and each Principal Stockholder that holds Class B
common stock is entitled, without regard to the number of shares of Class B common stock held by such Principal Stockholder,
to a number of votes equal to 10 times the aggregate number of Common Units (including Common Units issued upon
conversion of vested Incentive Units) of Bumble Holdings held by such Principal Stockholder. In addition, if, at any time, our
Founder is neither an employee nor a director, any Class A common stock or Class B common stock held by our Founder will
be entitled to one vote per share (in the case of the Class A common stock) or a number of votes that is equal to the aggregate
number of Common Units (including Common Units issued upon conversion of vested Incentive Units) of Bumble Holdings
held by our Founder (in the case of the Class B common stock), in each case on all matters on which stockholders of Bumble
Inc. are entitled to vote generally. The difference in voting rights subject us to numerous risks that could adversely affect the
value of our Class A common stock by, for example, delaying or deferring a change of control or if investors view, or any
potential future purchaser of our company views, the superior voting rights of our Principal Stockholders to have value. Because
of the ten- to- one voting ratio between our Class A and Class B common stock held by our Principal Stockholders, on the one
hand, and Class A and Class B common stock held by individuals other than our Principal Stockholders, on the other hand, the
Principal Stockholders collectively control a majority of the combined voting power of our common stock and therefore are able
to control all matters submitted to our shareholders. This concentrated control limits or precludes the ability of other holders of
Class A common stock to influence corporate matters for the foreseeable future, which, in turn increases the risk of divergent
views over strategy or business combination and an increased risk of conflict or litigation caused by such divergent views. In
addition, any shares of Class A common stock or Common Units purchased or otherwise acquired by the Principal Stockholders
after the IPO would also entitle the Principal Stockholders to outsized voting rights until the High Vote Termination Date.
Consequently, the voting power of our Principal Stockholders, and the disparity between the voting power held by our Principal
Stockholders and the level of their economic interest, would increase if they acquired additional shares of Class A common
stock or Common Units after the IPO. Moreover, our Principal Stockholders would retain this disparate voting power even if
they have engaged in hedging or other transactions that have offset their economic exposure. Further, our voting structure poses
a risk that even if our Principal Stockholders hold relatively small economic interests, prior to the High Vote Termination Date
they could potentially use their outsized voting control to approve further changes in governance to the detriment of non-
controlling holders of Class A common stock, which could result in delrstrng under Nasdaq lrstlng requrrernents resultrng in
reduced quurdrty and loss of Value for 1nvest0rs hermore;-eertairstoek- OV v 5

strietire-may-ha n-the-markety A-stoek— You may be diluted by the future issuance ofaddrtronal
Class A common stock or Cornrnon Units in connection with our incentive plans, acquisitions or otherwise. As of January 31,
2623-2024 , we have 5, 869-763 , 836-263 , 955-715 shares of Class A common stock authorized but unissued, including 58—48
37244 . 533492 shares of Class A common stock issuable upon exchange of Common Units that are held by the Pre- IPO
Common Unitholders. Our certificate of incorporation authorizes us to issue these shares of Class A common stock and options,
rights, warrants and appreciation rights relating to Class A common stock for the consideration and on the terms and conditions
established by our Board of Directors in its sole discretion, whether in connection with acquisitions or otherwise. Similarly, the
amended and restated limited partnership agreement of Bumble Holdings permits Bumble Holdings to issue an unlimited
number of additional limited partnership interests of Bumble Holdings with designations, preferences, rights, powers and duties
that are different from, and may be senior to, those applicable to the Common Units, and which may be exchangeable for shares
of our Class A common stock. Additionally, we have reserved an aggregate of 4341 , 665-729 , 242-650 shares of Class A
common stock or Common Units for issuance under our Omnibus Incentive Plan, including shares of Class A common stock
issuable following vesting and upon exchange for +6-8 , 589-438 , 994-669 as- converted Incentive Units held by the Incentive
Unitholders with a weighted average participation threshold of $ 13. 8544 per unit. There are also 4, 500, 000 shares of Class A
common stock reserved for issuance under our 2021 Employee Stock Purchase Plan (“ ESPP ). Any Class A common stock
that we issue, including under our Omnibus Incentive Plan, our ESPP or other equity incentive plans that we may adopt in the
future, would dilute the percentage ownership held by investors who purchase Class A common stock. We may issue preferred
stock whose terms could materially adversely affect the voting power or value of our Class A common stock. Our amended and
restated certificate of incorporation authorizes us to issue, without the approval of our stockholders, one or more classes or series
of preferred stock having such designations, preferences, limitations and relative rights, including preferences over our Class A
common stock respecting dividends and distributions, as our Board of Directors may determine. The terms of one or more
classes or series of preferred stock could adversely impact the voting power or value of our Class A common stock. For
example, we might grant holders of preferred stock the right to elect some number of our directors in all events or on the
happening of specified events or the right to veto specified transactions. Similarly, the repurchase or redemption rights or
liquidation preferences we might assign to holders of preferred stock could affect the residual value of the Class A common
stock. If we or our pre- IPO owners sell additional shares of our Class A common stock or are perceived by the public markets
as intending to sell them, the market price of our Class A common stock could decline. The sale of substantial amounts of shares
of our Class A common stock in the public market, or the perception that such sales could occur, could harm the prevailing
market price of shares of our Class A common stock. These sales, or the possibility that these sales may occur, also might make
it more difficult for us to sell shares of our Class A common stock in the future at a time and at a price that we deem
appropriate. In addition, our Sponsor has pledged substantially all of the shares of our Class A common stock held by it pursuant



to a margin loan agreement and any foreclosure upon those shares could result in sales of a substantial number of shares of our
Class A common stock in the public market, which could substantially decrease the market price of our Class A common stock.
As of January 31, 2623-2024 , we have a total of $36-129 , +69-422 , 845-501 shares of our Class A common stock outstanding.
Of these shares, $6-95 , 206-985 , 9+3-598 shares of our Class A common stock were freely tradable without restriction or
further registration under the Securities Act of 1933, as amended (the “ Securities Act ), by persons other than our “ affiliates, ”
as that term is defined under Rule 144 of the Securities Act. In addition, we and the holders of our Common Units have entered
into an exchange agreement under which they (or certain permitted transferees) have the right to exchange their Common Units
(including Common Units issued upon conversion of vested Incentive Units) for shares of our Class A common stock on a one-
for- one basis, subject to customary conversion rate adjustments. Subject to the terms of the exchange agreement, an aggregate
of 58-48 , 7137244 , 533-492 Common Units may be exchanged for shares of our Class A common stock. Any shares we issue
upon exchange of Common Units will be “ restricted securities ” as defined in Rule 144 and may not be sold in the absence of
registration under the Securities Act unless an exemption from registration is available, including the exemptions contained in
Rule 144. Under applicable SEC guidance, we believe that for purposes of Rule 144 the holding period in such shares will
generally include the holding period in the corresponding Common Units exchanged. Subject to certain limitations and
exceptions, pursuant to the terms of the amended and restated limited partnership agreement of Bumble Holdings, the Incentive
Unitholders, which hold +6-8 , 589-438 , 994-669 Incentive Units as of January 31, 2623-2024 , which have a weighted- average
per unit participation threshold of $ 13. 8544 per Incentive Unit, will have the right to convert their vested Incentive Units into
Common Units of Bumble Holdings. Common Units received upon conversion will be exchangeable on a one- for- one basis
for shares of Class A common stock of Bumble Inc. in accordance with the terms of the exchange agreement. Assuming such
Incentive Units are fully vested, as of January 31, 2023-2024 , 4-314 , 450 938;-636-shares of Class A common stock would be
issuable upon the exchange of an equivalent number of Common Units into which outstanding Incentive Units (assuming such
Incentive Units are converted to Common Units) that are held by the Incentive Unitholders may be converted. The delivery of
shares of Class A common stock upon exchange of Common Units received in conversion of Incentive Units wil-be-has been
registered pursuant to a en-ene-or-mere-registration statements— statement on Form S- 8. All of such shares will be eligible for
resale in the public market, subject, in the case of shares held by our affiliates, to volume, manner of sale and other limitations
under Rule 144. We expect that our Sponsor will continue to be considered an affiliate based on its expected share ownership
and its board nomination rights. Certain other of our stockholders may also be considered affiliates at the time of their sale of
shares of our Class A common stock. However, the holders of these shares of Class A common stock will have the right, subject
to certain exceptions and conditions, to require us to register their shares of Class A common stock under the Securities Act, and
they will have the right to participate in future registrations of securities by us. Registration of any of these outstanding shares of
Class A common stock would result in such shares becoming freely tradable without compliance with Rule 144 upon
effectiveness of the registration statement. We have filed a registration statement on Form S- & under the Securities Act to
register shares of our Class A common stock or securities convertible into or exchangeable for shares of our Class A common
stock issued pursuant to our Omnibus Incentive Plan and our ESPP. Accordingly, shares registered under such registration
statements will be available for sale in the open market. In the future, we may also issue our securities in connection with
investments or acquisitions. The amount of shares of our Class A common stock issued in connection with an investment or
acquisition could constitute a material portion of our then outstanding shares of Class A common stock. As restrictions on resale
end, the market price of our shares of common stock could drop significantly if the holders of these restricted shares sell them or
are perceived by the market as intending to sell them. These factors could also make it more difficult for us to raise additional
funds through future offerings of our Class A common stock or other securities or to use our Class A common stock as
consideration for acquisitions of other businesses, investments or other corporate purposes. Anti- takeover provisions in our
organizational documents and Delaware law might discourage or delay acquisition attempts for us that you might consider
favorable. Our amended and restated certificate of incorporation and amended and restated bylaws contain provisions that may
make the merger or acquisition of our company more difficult without the approval of our Board of Directors. Among other
things, these provisions: ¢ provide that our Board of Directors will be divided into three classes, as nearly equal in size as
possible, with directors in each class serving three- year terms and with terms of the directors of only one class expiring in any
given year; * provide for the removal of directors only for cause and only upon the affirmative vote of the holders of at least 662
/3 % in voting power of the outstanding shares of our capital stock entitled to vote, if our Principal Stockholders and our Co-
Investor beneficially own less than 30 % of the total voting power of all then outstanding shares of our capital stock entitled to
vote generally in the election of directors and provide that specified directors designated pursuant to the stockholders agreement
may not be removed without cause without the consent of the specified designating party; * provide that subject to the rights of
the holders of any preferred stock and the rights granted pursuant to the stockholders agreement, vacancies and newly created
directorships may be filled only by the remaining directors at any time the Principal Stockholders and our Co- Investor
beneficially own less than 30 % of the total voting power of all then outstanding shares of our capital stock entitled to vote
generally in the election of directors; « would allow us to authorize the issuance of shares of one or more series of preferred
stock, including in connection with a stockholder rights plan, financing transactions or otherwise, the terms of which series may
be established and the shares of which may be issued without stockholder approval, and which may include super voting,
special approval, dividend, or other rights or preferences superior to the rights of the holders of common stock; ¢ prohibit
stockholder action by written consent from and after the date on which our Principal Stockholders and our Co- Investor
beneficially own at least 30 % of the total voting power of all then outstanding shares of our capital stock entitled to vote
generally in the election of directors unless such action is recommended by all directors then in office; * provide for certain
limitations on convening special stockholder meetings; ¢ provide that the Board of Directors is expressly authorized to make,
alter, or repeal our bylaws and that our stockholders may only amend our bylaws with the approval of 662/3 % or more of all of



the outstanding shares of our capital stock entitled to vote, if our Principal Stockholders and our Co- Investor beneficially own
less than 30 % of the total voting power of all then outstanding shares of our capital stock entitled to vote generally in the
election of directors; * provide that certain provisions of our amended and restated certificate of incorporation may be amended
only by the affirmative vote of the holders of at least 662/3 % in voting power of the outstanding shares of our capital stock
entitled to vote, if our Principal Stockholders and our Co- Investor beneficially own less than 30 % of the total voting power of
all then outstanding shares of our capital stock entitled to vote generally in the election of directors; and * establish advance
notice requirements for nominations for elections to our Board or for proposing matters that can be acted upon by stockholders
at stockholder meetings. Further, as a Delaware corporation, we are also subject to provisions of Delaware law, which may
impede or discourage a takeover attempt that our stockholders may find beneficial. These anti- takeover provisions and other
provisions under Delaware law could discourage, delay or prevent a transaction involving a change in control of our company,
including actions that our stockholders may deem advantageous, or negatively affect the trading price of our Class A common
stock. These provisions could also discourage proxy contests and make it more difficult for you and other stockholders to elect
directors of your choosing and to cause us to take other corporate actions you desire. Our amended and restated certificate of
incorporation designates the Court of Chancery of the State of Delaware or the federal district courts of the United States of
America, as applicable, as the sole and exclusive forum for certain types of actions and proceedings that may be initiated by our
stockholders, which could limit our stockholders’ ability to obtain a favorable judicial forum for disputes with the Company or
the Company’ s directors, officers or other employees. Our amended and restated certificate of incorporation provides that,
unless we consent to the selection of an alternative forum, the Court of Chancery of the State of Delaware will, to the fullest
extent permitted by law, be the sole and exclusive forum for: (i) any derivative action or proceeding brought on our behalf; (ii)
any action asserting a breach of fiduciary duty owed by any current or former director, officer, stockholder or employee of the
Company to the Company or our stockholders; (iii) any action asserting a claim against us arising under the Delaware General
Corporation Law (the “ DGCL ”), our certificate of incorporation or our bylaws or as to which the DGCL confers jurisdiction on
the Court of Chancery of the State of Delaware; or (iv) any action asserting a claim against us that is governed by the internal
affairs doctrine. Our amended and restated certificate of incorporation further provides that, unless we consent in writing to the
selection of an alternative forum, to the fullest extent permitted by law, the federal district courts of the United States of America
will be the exclusive forum for the resolution of any complaint asserting a cause of action arising under the federal securities
laws of the United States, including, in each case, the applicable rules and regulations promulgated thereunder. Any person or
entity purchasing or otherwise acquiring any interest in any shares of our capital stock shall be deemed to have notice of and to
have consented to the forum provision in our amended and restated certificate of incorporation. This choice- of- forum provision
may limit a stockholder’ s ability to bring a claim in a different judicial forum, including one that it may find favorable or
convenient for a specified class of disputes with the Company or the Company’ s directors, officers, other stockholders or
employees, which may discourage such lawsuits. Alternatively, if a court were to find this provision of our amended and restated
certificate of incorporation inapplicable or unenforceable with respect to one or more of the specified types of actions or
proceedings, we may incur additional costs associated with resolving such matters in other jurisdictions, which could materially
adversely affect our business, financial condition and results of operations and result in a dlversmn of the tlme and resources of
our management and Board of Dlrectors General Risk Factors We-have-atimited-operatinghis as-a-ptblic anes-as

cHEOHN by-€ AtesHFap ng-marketstike-ours—Our quarterly operatlng results and other operatlng
metrics may fluctuate from quarter to quarter, whlch makes these metrics difficult to predict. Our quarterly operating results and
other operating metrics have fluctuated in the past and may continue to fluctuate from quarter to quarter, which makes them
difficult to predict. Our financial condition and operating results in any given quarter can be influenced by numerous factors,
many of which we are unable to predict or are outside of our control, including, for example: * the timing, size and effectiveness
of our marketing efforts; * the timing and success of new product, service and feature introductions by us or our competitors or
any other change in the competitive landscape of our market; ¢ fluctuations in the rate at which we attract new users, the level of
engagement of such users and the propensity of such users to subscribe to our brands or to purchase a la carte features; ¢
successful expansion into international markets; ¢ errors in our forecasting of the demand for our products and services, which
could lead to lower revenue or increased costs, or both; ¢ increases in sales and marketing, product development or other
operating expenses that we may incur to grow and expand our operations and to remain competitive; ¢ the diversification and
growth of our revenue sources; ¢ our ability to maintain gross margins and operating margins; ¢ fluctuations in currency
exchange rates and changes in the proportion of our revenue and expenses denominated in foreign currencies; ¢ changes in our
effective tax rate; ¢ changes in accounting standards, policies, guidance, interpretations, or principles; * our development and
improvement of the quality of our app experiences, including, enhancing existing and creating new products, services,
technology and features; * the continued development and upgrading of our technology platform; ¢ system failures or breaches
of security or privacy; ¢ our ability to obtain, maintain, protect and enforce intellectual property rights and successfully defend
against claims of infringement, misappropriation or other violations of third- party intellectual property; * adverse litigation
judgments, settlements, or other litigation- related costs; ¢ changes in the legislative or regulatory environment, including with
respect to privacy, intellectual property, consumer product safety, and advertising, or enforcement by government regulators,
including fines, orders, or consent decrees; * changes in business or macroeconomic conditions, including the impact of lower
consumer confidence in our business or in the online dating and social connection industry generally, recessionary conditions,
inflation, interest rates, increased unemployment rates, stagnant or declining wages, political unrest (which may be heightened
in a U. S. presidential election year), terrorism , armed conflicts, pandemics or epidemics or natural disasters; and * changes



in our expected estimated useful life of property and equipment and intangible assets. Any one of the factors above or the
cumulative effect of some of the factors above may result in significant fluctuations in our results of operations. The variability
and unpredictability of our quarterly operating results or other operating metrics could result in our failure to meet our
expectations or those of analysts that cover us or investors with respect to revenue or other operating results for a particular
period. If we fail to meet or exceed such expectations, the market price of our Class A common stock could fall substantially,
and we could face costly lawsuits, including securities class action suits. We are exposed to changes in the global
macroeconomic environment beyond our control, which may adversely affect consumer discretionary spending, demand for our
products and services, and-our expenses , and our ability to execute strategic plans . Our products and services may be
considered di%cretionary items for consumers. Factors affecting the level of consumer spending for such discretionary items
include general economlc COI]dlthl’N and other factors, such as consumer confidence in future economic conditions, fears of
recession, the ; v ; he-availability and cost of consumer credit,
costs of living, levels of unemployment, tax rates, interest rates and 1nﬂat10na1y preiqure In recent years, the United States, the
United Kingdom and other significant economic markets have experienced cyclical downturns and worldwide economic
conditions remain uncertain. As global economic conditions continue to be volatile or economic uncertainty remains, trends in
consumer discretionary spending also remain unpredictable and subject to reductions. Unfavorable economic conditions may
lead consumers to delay or reduce purchases of our products and consumer demand for our products may not grow as we expect.
Fluctuations in inflation have negatively affected and may alse-continue to negatively affect our business, financial condition
and results of operatlonq by affectlng our expenses, 1nclud1ng, but not hmlted to, employee compeniatlon expen%e% fPhe—U-mted-

feeeﬂ&yexpeﬂeﬁeed—hisfeﬂe&Hyhgh&eve}s—e-ﬂmﬂaﬁeﬁ—lf the mﬂatlon rate eeﬂ&ﬁues—te—rnefease-lncreases our expenqe@ may

also eentifre-te-increase. Any attempts to offset cost increases with price increases may result in a decrease in the number of
paying-Paying users-Users , increased user dissatisfaction or otherwise harm our reputation. Our sensitivity to economic cycles
and any related fluctuation in consumer demand for our products and services could materially adversely affect our business,
financial condition, and results of operations. In addition, our business could be materially adversely affected by the
outbreak of a widespread health epidemic or pandemic, such as COVID- 19. A widespread epidemic, pandemic or other
health crisis could also cause significant volatility in global markets, reduce our ability to access capital and thereby
negatively impact our liquidity, and disrupt labor markets and global supply chains, and these effects may have
lingering macroeconomic impacts. If our business and the markets in which we operate experience a prolonged
occurrence of adverse public health conditions, it could materially adversely affect our ability to execute strategic plans,
and materially adversely affect our business, financial condition, and results of operations. Foreign currency exchange rate
fluctuations could materially adversely affect our results of operations. We operate in various international markets. During the
year ended December 31, 2022-2023 , 4243 . 9-2 % of our total revenues were international revenues. We translate international
revenues into U. S. dollar- denominated operating results and during periods of a strengthening U. S. dollar, our international
revenues will be reduced when translated into U. S. dollars. In addition, as foreign currency exchange rates fluctuate, the
translation of our international revenues into U. S. dollar- denominated operating results affects the period- over- period
comparability of such results and can result in foreign currency exchange gains and losses. Furthermore, a portion of our costs
and expenses have been, and we anticipate will continue to be, denominated in foreign currencies, including the British pound (
GBP ”) and Euro. If the value of the U. S. dollar depreciates significantly against these currencies and our revenues translated
into U. S. dollars stay the same or decrease, our costs as measured in U. S. dollars as a percent of our revenues will
correspondingly increase and our margins will suffer. We have exposure to foreign currency exchange risk related to
transactions carried out in any currency other than the U. S. dollar, and 1nve§tment§ in forelgn iubqldlarles with a functlonal
currency other than the U. S. dollar. See “ Item 7A — & ; ; d
Results-of Operations—Quantitative and Qualitative Dleclmure@ About Market Rl%k — Forelgn Currency Exchange Rl%k ”
Brexitand-othergeopolitieal-Geopolitical and macroeconomic events have caused, and may continue to cause, volatility in
currency exchange rates between the U. S. dollar and other currencies, such as the GBP and the Euro . To the extent that the
U. S. dollar strengthens relative to other currencies such as the GBP, the translation of our international revenues into U. S.
dollars Wlll reduce our U. S. dollar denomlnated operatmg reqult% and will affect their penod over- penod comparablhty Other
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rate fluctuations, in the case of one currency or collectlvely with other culrenme% could materlally adverqely affect our business,
financial condition and results of operatlonq - a ; : a




with acquisitions. We have mdde and may continue to seek potentlal acquisition candidates to add complementdly companies,
products or technologies. The identification of suitable acquisition candidates can be difficult, time- consuming and costly, and
we may not be able to successfully complete identified acquisitions. We may experience operational and financial risks in
connection with historical and future acquisitions if we are unable to: * properly value prospective acquisitions, especially those
with limited operating histories; ¢ accurately review acquisition candidates’ business practices against applicable laws and
regulations and, where applicable, implement proper remediation controls, procedures, and policies; * successfully integrate the
operations, as well as the accounting, financial controls, management information, technology, human resources and other
administrative systems, of acquired businesses with our existing operations and systems; ¢ overcome cultural challenges
associated with integrating employees from the acquired company into our organization; * successfully identify and realize
potential synergies among acquired and existing businesses; ¢ fully identify potential risks and liabilities associated with
acquired businesses, including intellectual property infringement claims, violations of laws, commercial disputes, tax liabilities,
litigation or other claims in connection with the acquired company, including claims from terminated employees, former
stockholders or other third parties, and other known and unknown liabilities;  retain or hire senior management and other key
personnel at acquired businesses; and ¢ successfully manage acquisition- related strain on our management, operations and
financial resources and those of the various brands in our portfolio. Furthermore, we may not be successful in addressing other
challenges encountered in connection with our acquisitions. The anticipated benefits of one or more of our acquisitions may not
be realized or the value of goodwill and other intangible assets acquired could be impacted by one or more continuing
unfavorable events or trends, which kasresulted in Badoo brand impairment s-in 2022 and could result in further significant
impairment charges. Any acquisitions or other strategic transactions we announce could be viewed negatively by users,
marketers, developers, or investors, which may adversely affect our business or the price of our Class A common stock. The
occurrence of any of these events could have a material adverse effect on our business, financial condition and results of
operations. Additionally, the integration of acquisitions requires significant time and resources, and we may not manage these
processes successfully. Our ability to successfully integrate complex acquisitions is unproven, particularly with respect to
companies that have significant operations or that develop products with which we do not have prior experience. We may make
substantial investments of resources to support our acquisitions, which would result in significant ongoing operating expenses
and may divert resources and management attention from other areas of our business. We cannot assure you that these



investments will be successful. If we fail to successfully integrate the companies we acquire, we may not realize the benefits
expected from the transactions and our business may be harmed.



