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Shareholders, potential investors and other readers are urged to consider these factors carefully in evaluating the forward-
looking statements and are cautioned not to place undue reliance on such forward- looking statements. The forward- looking
statements made herein are made only as of the date of this annual report and we undertake no obligation to publicly update any
forward- looking statements, whether as a result of new information, future events or otherwise. PART I ITEM 1. Business
OVERVIEW We were founded in 1919 as Cummins Engine Company, a corporation in Columbus, Indiana, and one of the first
diesel engine manufacturers. In 2001, we changed our name to Cummins Inc. We are a global power solutions leader that
destgns-comprised of five business segments- Engine , Components, Distribution, Power Systems and Accelera-
supported by our global manufaetures-manufacturing ;-distrtbttes-and extensive serviees— service and support network,
skilled workforce and vast technical expertise. Our products range from advanced dicsel, natural gas, electric and hybrid
powertrains and powertrain- related components including filtratiom-aftertreatment, turbochargers, fuel systems, valvetrain
technologies, controls systems, air handling systems, automated transmissions, axles, drivelines, brakes, suspension systems,
electric power generation systems, battertes;clectrified power systems with innovative components and subsystems ,
including battery, fuel cell and electric power technologies and hydrogen production technologies and-faeteelproduets-.
We sell our products to original equipment manufacturers (OEMs), distributors, dealers and other customers worldwide. We
serve our customers through a service network of approximately 456-650 wholly- owned, joint venture and independent
distributor locations and more than 19, 000 Cummins certified dealer locations in approximately 190 countries and territories.
MeritorAequisition-Divestiture of Atmus On August3-March 18 , 2022-2024 , we completed the aeguisition-divestiture of
Meritor-with-our remaining 80. 5 percent ownership of Atmus Filtration Technologies Inc. (Atmus) common stock
through a purehasepriee-tax- free split- ef-off . The exchange resulted in a reduction of shares of our common stock

outstandmg by 5.6 mllllon shares and a galn of approx1mately $ 2—1 9—3 b1111on (—rne}ud-'rng—éebt—fep&td-eeﬁe&ffeﬁt—vvtﬂa—ﬂ&e

21" AGQU-I—S—H—IGN—S—ATMUS INITIAL PUBLIC OFFERING (IPO) AND DIVESTITURE ." to t-he—our ( onsolidated
Financial Statements for additional information. mmﬁeﬂwsatlement Agreements In
December 2023, we announced ybeginmnitig-that we reached an agreement in principle with the first-U. S. Environmental
Protection Agency (EPA), the California Air Resources Board (CARB), the Environmental and Natural Resources
Division of the U. S. Department of Justice (DOJ) and the California Attorney General’ s Office to resolve certain
regulatory civil claims regarding our emissions certification and compliance process for certain engines primarily used
in pick- up truck appllcatlons in the U S., which became final and effectlve in Aprll 2024 (collectlvely, the Settlement

segmeﬁts—ef-feeﬁve—hﬁuafy—l —292—3—&nd—feﬂeeted- 9 bllllon of payments requlred by t-hese» the Settlement Agreements
changes-inrthe-historieal-pertodspresented-. See NOTE 23-14 | © COMMITMENTS “FORMAHON-OFATMUS-AND PO
CONTINGENCIES ., - to our Consolidated Financial Statements for additional information abettthe AtmusHO-.
OPERATING SEGMENTS We have five complementary operating segments: Engine, Components sEngtre-, Distribution,
Power Systems and Accelera. These segments share technology, customers, strategic partners, brand recognition and our
distribution network in order to compete more efficiently and effectively in their respective markets. In each of our operating
segments, we compete worldwide with a number of other manufacturers and distributors that produce and sell similar products.
Our products primarily compete on the basis of performance, price, total cost of ownership, fuel economy, emissions
compliance, speed of delivery, quality and customer support. We use segment earnings or losses before interest expense,
income taxes, depreciation and amortization and noncontrolling interests ( EBITDA ) as the basis for the Chief Operating
Decision Maker to evaluate the performance of each of our reportable operating segments. We believe EBITDA is a useful
measure of our operating performance as it assists investors and debt holders in comparing our performance on a consistent basis
without regard to financing methods, capital structure, income taxes or depreciation and amortization methods, which can vary



significantly depending upon many factors. See NOTE 25," OPERATING SEGMENTS," to the-our Consolidated Financial
Statements for additional information and a reconciliation of our segment information to the corresponding amounts in our
Consolidated Statements of Net Income. €ompenents-Engine Scgment Cemponents-Engine scgment sales and EBITDA as a
percentage of consolidated results were: Years ended December 31, 202326222624 Pereent—--- 202420232022Percent of
consolidated net sales (1) 32-28 % 28 % 26-31 % Percent of consolidated EBITDA (1) 38 % 39 % (1) Measured before
intersegment eliminations The Engine segment manufactures and markets a broad range of diesel and natural gas- powered
engines under the Cummins brand name,as well as certain customer brand names,for the heavy- duty truck,medium- duty truck
and bus,light- duty automotive and off- highway markets.We manufacture a wide variety of engine products including:* Engines
with a displacement range of 2.8 to 15 liters and horsepower ranging from 48 to 715 +-and * New parts and service,as well as
remanufactured parts and engines, which-are-seld-and-servieed-primarily through our extensive distribution network.The Engine
segment is organized by engine displacement size and serves these end- user markets:* Heavy- duty truck- We manufacture
diesel and natural gas engines that range from 310 to 615 horsepower serving global heavy- duty truck customers
worldwide,primarily in North America,China and Australia.» Medium- duty truck and bus- We manufacture diesel and natural
gas engines ranging from 130 to 450 horsepower serving medium- duty truck and bus customers worldwide,with key markets
including North America,Europe,Latin America,China,Australia and India.Applications include pick- up,delivery,emergency
vehicles,regional haul and vocational trucks and school,transit and shuttle buses.We also provide diesel engines for Class A
motor homes (RVs),primarily in North America.* Light duty automotive (pick- up and light commercial vehicle (LCV))- We
manufacture 105 to 4368-400 horsepower diesel engines,including engines for the pick- up truck market for Stellantis NV~
{SteHantis)-in North America and LCV markets in Latin America and China.e Off- highway ¢industrial-engines)—- We
manufacture diesel engines that range from 48 to 715 horsepower serving key global markets including
construction,mining,marine,rail,oil and gas,defense and agriculture and also the power generation business for standby,mobile
and distributed power generation solutions throughout the world.The principal customers of our heavy- duty truck engines
include truck manufacturers such as PACCAR TnePACEARY- Traton Greup-(Fratery-and Daimler FraeksAG(Daimler)- The
principal customers of our medium- duty truck and bus engines include truck manufacturers such as Daimler, Traton and
PACCAR.The principal customers of our light- duty autemetive-on- highway engines are Stelantis;-Anhui Jianghuai
Automobile Group Co.,Ltd.,Volkswagen Caminhdes ¢ Onibus and China National Heavy Duty Truck Group. The principal
customer of our pick- up on- highway engines is Stellantis. We sell our industrial engines to manufacturers of construction
and agricultural equipment including Hyundai Heavy Industries,Komatsu £td-dcomatsay-,Zoomlion Heavy Industry Science &
Technology Co.,Ltd,Xuzhou Construction Machinery Group,Guangxi LiuGong Machinery Co.,Ltd,JLG Industries,Inc.and Sany
Group.In the Engine segment,our competitors vary from country to country,with local manufacturers generally predominant in
each geography.Other independent engine manufacturers include Weichai Power Co.Ltd.and Deutz AG.Truck OEMs may also
elect to produce their own engines,and we must provide competitive products to win and keep their business.Truck OEMs that
currently produce some or all of their own engines include Daimler,PACCAR,Traton,Volvo Powertrain,Ford Motor
Company,China First Auto Works,Dongfeng Motor Corporation,CNH Industrial and Isuzu. Cempenrents-Distribution Segment
Compeonents-Distribution segment sales and EBITDA as a percentage of consolidated results were:Years ended December 31,
202420232622Pereent—--- 202320222021Percent of consolidated net sales (1) 2825 % 26 % 26 % Percent of consolidated
EBITDA (1) 36 %-33-% 33 % (1) Measured before intersegment eliminations The Components segment designs,
manufactures and supplies products which complement the Engine and Power Systems segments, including axles, drivelines,
brakes and suspension systems for commercial diesel and natural gas applications, aftertreatment systems, turbochargers, fuel
systems, valvetrain technologies, ﬁ-l-t-f&t—ien—pfeduefs—automated transmissions and electromcs We deSIgn and develop
drivetrairthese products and systems s-afte 3 5 A 6
meet increasingly stringent emission and fuel economy standards Begmnlng in {-n—eenjtmeﬁen—wrt-h—the second quarter of
2024, we realignment— realigned ofcertain businesses euring-within our Components segment to be consistent with how
our segment leader now monitors performance. We reorganized the businesses to combine the engine components and
software and electronics businesses into the newly formed components and software business. In addition, we rebranded
our axles and brakes business as drivetrain and braking systems. We began reporting results for the-these first-guarterof
changes within our Components segment effective April 1, 2623-2024 . and reflected the-these changes in the historical
periods presented. The change had no impact on our consolidated results. The Components segment is organized around
the following businesses: * Axtes-Drivetrain and brakes-braking systems - We design, manufacture and supply drivetrain
systems, including axles, drivelines, brakes and suspension systems primarily for commercial vehicle and industrial
applications. We also market and sell truck, trailer, on- and off- highway and other products principally for OEM dealers and
other independent distributors and service garages within the aftermarket industry. We primarily serve markets in North
America, Europe, South America, India, Asia Pacific and China. * Emission solutions- We are a global leader in designing,
manufacturing and integrating aftertreatment technology and solutions for the commercial on- and off- highway light- duty,
medium- duty, heavy- duty and high- horsepower engine markets. Aftertreatment is the mechanism used to convert engine
emissions of criteria pollutants, such as particulate matter, nitrogen oxides (NOx), carbon monoxide and unburned hydrocarbons
into harmless emissions. Our products include custom engineering systems and integrated controls, oxidation catalysts,
particulate filters, selective catalytic reduction systems and engineered components, including dosers. Our emission solutions
business primarily serves markets in North America, Europe, China, India, Brazil and Asia Pacific. We serve both OEM first fit
and retrofit customers. * Engine-eomponents-Components and software - We design, manufacture and market turbocharger,
fuel system and valvetrain technologies for light- duty, mid- range, heavy- duty and high- horsepower markets aeress-. We also
design, develop and supply electronic control modules, sensors and supporting software for on- highway, off- highway
and power generation applications. We primarily serve markets in North America, Europe, China ;Earepe-and India —




transmissions for the heavy- duty commercml Vehlcle market Automated tranqmlielonq mClude automated manual
transmissions, dual- clutch transmissions and automatic transmissions for internal combustion engines. The Eaton Cummins
Automated Transmission Technologies (ECJV) joint venture is a consolidated 50 / 50 joint venture between Cummins Inc. and
Eaton Corporation Plec. and serves markets in North America and China. < Atmus Seftware-and-eleetrontes— We-develop-On
March 18 , 2024 supply-andremanufacture-eontrol-units-, speetalty-sensers-we completed the divestiture of our remaining
80. S percent ownership of Atmus common stock through a tax- free split- off. See NOTE 21 , power-eleetronies"
ATMUS INITIAL PUBLIC OFFERING (IPO) AND DIVESTITURE aefua’eers—aﬂd-sefﬁvafe-" to our Consolldated
Financial Statements for additional information en—hig shwa erg a 3 , rariy
serve-markets-irthe-Amerteas;-China; India-and-Europe-. Customer% of the Componentq qegment generally mclude the Englne
Distribution, Power Systems and Accelera segments, joint ventures including Tata Cummins Ltd. , Dongfeng Cummins Engine
Co., Ltd. and Beijing Foton Cummins Engine Co., Ltd., truck manufacturers and other OEMs, many of which are also
customers of the Englne @egment such as PACCAR {-ne- Dalmler, Volvo, Traton, Tata Motors Ltd . ( Tata PACEARY;

S h e v Motors Company,—Volvo,SteHantis IN—V=
(—SfeH&ﬂﬁs)—KeﬁaafSﬂ—Hd—éKeﬁﬂa’fsu—) and other manufacturem that use our Componentq in their product platforms. The

Components segment competes with other manufacturers of aftertreatment systems, fiftratton-turbochargers, fuel systems,
drivetrain systems and transmissions. Our primary competitors in these markets include Robert Bosch GmbH, Penaldsen
Company;tnes-Parker- Hannifin Corporation fMansHummelGreup-, Garrett Motion, Inc., Borg- Warner Inc., Tenneco Inc.,
Eberspacher Holding GmbH & Co. KG, Denso Corporation, Allison Transmission, Aisin Corporation Setki-Co-—, £td-Knorr-
Bremse AG , ZF Friedrichshafen AG and Dana Incorporated. Engine-Distribution Segment Engine-Distribution segment sales
and EBITDA as a percentage of consolidated results were: Years ended December 3 1, 262320222024 Pereent-—---
202420232022Percent of consolidated net sales (1) 2827 % 3425 % 33-26 % Percent of consolidated EBITDA (1) 3227 % 38
% 39 % (1)...... Percent of consolidated EBITDA (1) 24 % 22 %26-% (1) Measured before intersegment eliminations The
Distribution segment is our primary sales, service and support channel. The segment serves our customers and certified dealers
through a worldwide network of wholly- owned, joint venture and independent distribution locations. Wholly- owned locations
operate and serve markets in the seven geographic regions noted below. Joint venture locations serve markets in South America,
Southeast Asia ;and India ;Middle East-and-Afrtea-while independent distribution locations serve markets in these and other
geographies. Distribution’ s mission encompasses the sates-- sale and support of a wide range of products and services,
including power generation systems, high- horsepower engines, heavy- duty and medium- duty engines designed for on- and
off- highway use, application engineering services, custom- designed assemblies, retail and wholesale aftermarket parts and in-
shop and field- based repair services. We also provide selected sales and aftermarket support for the Accelera business. Our
famlharlty Wlth a Wlde range of market apphcatlons allows us to tailor %ales qervwe and %upport to meet customer- specific

orgamzed and managed as seven geographic regions, 1nclud1ng North Amerlca Asia Pamﬁc Europe, Chlna India, Afrlca and
Middle East yindta-and Latin America. Across these regions, our locations compete with distributors or dealers that offer similar
products. In many cases, these competing distributors or dealers are owned by, or affiliated with the companies that are listed as
competitors of the Engine, Components yEngire-or Power Systems segments. These competitors vary by geographical location
and application market. Power Systems Segment Power Systems segment sales and EBITDA as a percentage of consolidated
results were: Years ended December 3 1, 202320222024 Rereent—--- 202420232022Percent of consolidated net sales (1) 16 %
14 % 14 %45-% Percent of consolidated EBITDA (1) 23 % 16 % 15 %445 (1) Measured before intersegment eliminations
The Power Systems segment is organized around the following product lines: * Power generation- We are a global OEM
offering standby and prime power generators ranging from 2 kilowatts to 3. 5 megawatts, as well as controls, paralleling
systems and transfer switches, for customers with consumer, eemmeretal;-tndustrial-data center , commercial, industrial ,
health care, prime rental fleet and defense applications. We also provide turnkey solutions for dl§tl ibuted generation and energy
management applications using natural gas, diesel and newer alternative sustainable fuels such as hydrotreated vegetable oil and
renewable natural gas. ¢ Industrial- We design, manufacture, sell and support diesel and natural gas high- speed, high-
horsepower engines up to 4, 400 horsepower for a wide variety of equipment in mining, oil and gas, marine, rail -and defense 5
otl-and-gas-and-marine-applications throughout the world. « Generator technologies- We design, manufacture, sell and support A
/ C generator / alternator products for internal consumption and for external generator set assemblers. Our products are sold
under the Stamford and AVK brands and range in output from 7. 5 kilovolt- amperes (kVA) to 11, 200 kVA. Our customer base
for Power Systems offerings is highly diversified, with customer groups varying based on their power needs. China, India,
Europe, Asia Pacific, Latin America, the Middle East and Africa are our largest geographic markets outside of North America.
In the markets served by the Power Systems segment, we compete with a variety of independent engine manufacturers and
generator set assemblers as well as OEMs who manufacture engines for their own products around the world. Our primary



competitors are Caterpillar, Inc., MTU (Rolls Royce Power Systems Group) and Kohler / SDMO (Kohler Group), but we also
compete with INNIO, Generac, Mitsubishi Heavy Industries and numerous regional generator set assemblers. Our alternator
business competes globally with Leroy Somer, Marathon Electric and Meccalte, among others. Accelera Segment The Accelera
segment designs, manufactures, sells and supports hydregenproduetion-teehnotogies-as-wet-as-—clectrified power systems with
innovative components and subsystems, including battery, fuel cell and electric powertrain technologies as well as hydrogen
production technologies. The Accelera segment is currently in the early stages of commercializing these technologies with
efforts primarily focused on the development of electrlﬁed power systems and related components and subsystems and our
electrolyzers for hydrogen production and d d ms-. We anticipate our
customer base for Accelera offerings will be hlghly dlverslﬁed representmg multlple end markets Wlth a broad range of
application requirements. This includes new markets, like the growing green hydrogen market, which we serve with our leading
hydrogen production technologies. We will continue to pursue relationships in markets as they adopt electric and hydrogen and
eleetrie-solutions. In the markets served by the Accelera segment, we compete with battery and emerging fuel cell and-battery
companies, powertrain component manufacturers, vertically integrated OEMs and entities providing hydrogen production
solutions. Our primary competitors include Daimler, PACCAR, ¥elve;-Traton, BYD Company Limited, Dana Incorporated,
BorgWarner Inc., BallardRewer-Systems;Ines-Nel ASA SFFMPRewer-, Siemens Energy, Thyssenkrupp and Plug Power Inc.
JOINT VENTURES, ALLIANCES AND NON- WHOLLY- OWNED SUBSIDIARIES We entered into a number of joint
venture agreements and alliances with business partners around the world. Our joint ventures are either distribution or
manufacturing entities. We also own controlling interests in non- wholly- owned manufacturing and distribution subsidiaries. In
the event of a change of control of either party to certain of these joint ventures and other strategic alliances, certain
consequences may result including automatic termination and liquidation of the venture, exercise of" put" or" call" rights of
ownership by the non- acquired partner, termination or transfer of technology license rights to the non- acquired partner and
increases in component transfer prices to the acquired partner. We will continue to evaluate joint venture and partnership
opportunities in order to penetrate new markets, develop new products and generate manufacturing and operational efficiencies.
Financial information about our investments in joint ventures and alliances is incorporated by reference from NOTE 4-3 ,"
INVESTMENTS IN EQUITY INVESTEES," to the-our Consolidated Financial Statements. Our equity income from these
investees was as follows: Years ended December 31, In mithons26232622262 HManufaeturing—---
millions202420232022Manufacturing entities Dongfeng Cummins Engine Company, Ltd. $ 66 22 % $ 65 19 % $ 4520 % $
$219-Chongqing Cummins Englne Company, Ltd 60 20 % 3611 % 32 14 % Benmg Foton Cummins Engine Co., Ltd. 42
14 % 4714 %3717 % o A o-[ata Cummms Ltd. 31
10 % 299 9% 27 12 % -1-8—4—%—A11 other ma-nu-faefufefs%manufacturerSZS (1) 9% 9127 %28 (+2) 12 %4+34+32%
Distribution entitiesKomatsu Cummins Chile, Ltda. 5519 % 55 16 % 44 20 % 32-8%-All other distributerst6-distributors17 6
% 16 4 % 11 5 % +2%-Cummins share of net income (23 ) $296 100 % $ 339 100 % $ 224 100 % $424400-%(1)

Inetades-Included a $ 28-17 million impairment of our joint venture-ventures in with KAMAZ-and-$-3-miltion-of royalty
charges-as-part-of oureosts-assoetated-with-the indefinite-suspension-fourth quarter of eurRusstan-operations—Inaddition;on
February7,2622-2024 related to our Accelera strategic reorganization actions -we-purehased-Westport Fuel-Systemine's
stake-in-Cummins-Westporttne—(Westport3V9)-. Sce NOTE 24-22 " ACCELERA STRATEGIC REORGANIZATION
ACTIONS AGQU{—SFHGN-S—&nd—NG:PEéQ—RHSSlAN—GPE&ﬁ:HONS— " to our Consolidated Financial Statements for

additional information. (2) Included a $ 28 million impairment of our joint venture with KAMAZ and $ 3 million of
royalty charges as part of our costs associated with the indefinite suspension of our Russian operations. See NOTE 24,"
RUSSIAN OPERATIONS," to our Consolidated Financial Statements for additional information. (3) This total represents
our share of net income of our equity investees and is exclusive of royalties and interest income from our equity investees. To
see how this amount reconciles to equity, royalty and interest income from investees in the-our Consolidated Statements of Net
Income, see NOTE 4-3 ," INVESTMENTS IN EQUITY INVESTEES," to our Consolidated Financial Statements for additional
information. Manufacturing Entities Our manufacturing joint ventures were generally formed with customers and are primarily
intended to allow us to increase our market penetration in geographic regions, reduce capital spending, streamline our supply
chain management and develop technologies. Our largest manufacturing joint ventures are based in China and are included in
the list below. Our engine manufacturing joint ventures are supplied by our Components segment in the same manner as it
supplies our wholly- owned Engine segment and Power Systems segment manufacturing facilities. Our Components segment
joint ventures and wholly- owned entities provide axles, drivelines, brakes and suspension systems for commercial diesel and
natural gas applications, aftertreatment systems, turbochargers, fuel systems, fiitration-produets-valvetrain technologies ,
automated transmissions and electronics that are used with our engines as well as some competitors' products. The results and
investments in our joint ventures in which we have 50 percent or less ownership interest (except for ECJV, which is
consolidated due to our majority voting interest) discussed below are included in equity, royalty and interest income from
investees and investments and advances related to equity method investees in our Consolidated Statements of Net Income and
Consolidated Balance Sheets, respectively. « Dongfeng Cummins Engine Company, Ltd.- Dongfeng Cummins Engine
Company, Ltd. (DCEC) is a joint venture in China with Dongfeng Automotive Co. Ltd., a subsidiary of Dongfeng Motor
Corporation and one of the largest medium- duty and heavy- duty truck manufacturers in China. DCEC produces 3. 9 liter to 14.
5 liter diesel engines with a power range from 80 to 760 horsepower, natural gas engines and automated transmissions. On-
highway engines are used in multiple applications in light- duty and medium- duty trucks, special purpose vehicles, buses and
heavy- duty trucks with a main market in China. Off- highway engines are used in a variety of construction, power generation,
marine and agriculture markets in China. « Chongqing Cummins Engine Company, Ltd.- Chongqing Cummins Engine
Company, Ltd. is a joint venture in China with Chongqing Machinery and Electric Co. Ltd. This joint venture
manufactures several models of our heavy- duty and high- horsepower diesel engines primarily serving the industrial




and stationary power markets in China. ¢ Beijing Foton Cummins Engine Co., Ltd.- Beijing Foton Cummins Engine Co.,
Ltd. is a joint venture in China with Beiqi Foton Motor Co., Ltd., a commercial vehicle manufacturer, which has two distinct
lines of business- a light- duty business and a heavy- duty business. The light- duty business produces our families of ISF 2. 5
liter to 4. 5 liter high performance light- duty diesel engines in Beijing. These engines are used in light- duty and medium- duty
commercial trucks, pick- up trucks, buses, multipurpose and sport utility vehicles with main markets in China and Brazil.
Certain types of small construction equipment and industrial applications are also served by these engine families. The heavy-
duty business produces -7 . 5-0 liter to 14. 5 liter high performance heavy- duty diesel and natural gas engines in Beijing.
Certam type@ of construction equipment and 1ndu§trral apphcatron% are also ierved by the%e engme famlhes * Chongging

o s . e-tndustrial-and-stattonary pew hina—-Tata Cummrm Ltd Tata Cummrm Ltd isa
_]0111t venture in India with Tata Motors Ltd., the large%t automotive company in India and a member of the Tata group of
companies. This joint venture manufactures Cummins' 3. 8 to 8. 9 liter diesel and natural gas engines in India with a power range
from 75 to 400 horsepower for use in trucks and buses manufactured by Tata Motors, as well as for various on- highway,
industrial and power generation applications for Cummins. In September 2023, our Accelera business signed an agreement to
form a joint venture , Amplify Cell Technologies LLC, with Daimler Fraeks-and-Buses ISHelding EEC-(Patmder-Truck ¥,
PACCAR -I-ﬂe.—éP—A:G%R%—and EVE Energy to accelerate and localize battery cell production and the battery supply chain in the
U. S., including building a 21- gigawatt hour battery production facility in Marshall County, Mississippi. The joint venture will
manufacture battery cells for electric commercial vehicles and industrial applications. The joint venture received all
government approvals and began operations in May 2024, but is not expected to begin production until 2027. The joint
venture meets the definition of a variable interest entity since the equity- at- risk is not currently sufficient to support the
future operations of the joint venture. Accelera, Daimler Truck and PACCAR swieach own 30 percent of the joint venture
and have two board positions , while EVE Energy swillewsn-owns 10 percent and has one board position . Tetal-investment
All significant decisions require majority or super- majority approval of the board. As a result, we are not the primary
beneficiary of the joint venture, and the joint venture is not consolidated. We account for the joint venture using the
equity method. As of December 31, 2024, we had contributed $ 211 million, and our maximum remaining required
contribution to the joint venture was $ 619 million, which could be reduced by future government incentives received by
the pa-rt-ners—ts—expeeted—mmt venture In addltlon, we are requlred to purchase 33 percent of the Jomt venture s 0utput in
the future or be rthe ; A5

Komat%u Cummins Chile, Ltda is a joint Venture with Komatsu Amenea Corporatron The _]0111t venture is a drstr 1butor that
offers the full range of our products and services to customers and end- users in Chile and Peru. See further discussion of our
drqtrrbutron network under the Dr%trrbutron iegment %eetron above Non- Wholly Owned Subsrdrane% At-mus—F—rlt—r&t—ten

eﬂd-—usefs—'—Eaton Cummrm Automated Tran%mr%sro Teehnologres We have a majorrty voting 1ntere%t in ECJV by virtue of a
tie- breaking vote on the joint venture’ s board of directors. ECJV develops and supplies automated transmissions for the heavy-
duty commercial vehicle markets in North America and China. « Cummins India Ltd. €€H5- We have a controlling interest in
Cummins India Ltd. (CIL), which is a publicly listed company on various stock exchanges in India. CIL produces medium-
duty, heavy- duty and high- horsepower diesel engines and generators for the Indian and export markets and natural gas spark-
ignited engines for power generation, automotive and industrial applications. CIL also has distribution and power generation
operations. SUPPLY The performance of the end- to- end supply chain, extending through to our suppliers, is foundational to
our ability to meet customers' expectations and support long- term growth. We are committed to having a robust strategy for
how we select and manage our suppliers to enable a market focused supply chain. This requires us to continuously evaluate and
upgrade our supply base, as necessary, as we strive to ensure we are meeting the needs of our customers. We use a combination
of proactive and reactive methodologies to enhance our understanding of supply base risks, which guide the development of risk
monitoring and sourcing strategics. We use a process that groups products or services into categories based on similar
characteristics, which helps us align our purchasing goals with overall business objectives (Category Strategy
Framework). Our eategoery-Category strategy-Strategy Framework process supports the review of our long- term needs and
guides decisions on what we make internally and what we purchase externally. For externally purchased items, the strategies
also identify the suppliers we should consider for long- term supply agreements to provide the best technology, the lowest total
cost and highest supply chain performance. We design and / or manufacture our strategic components used in or with our
engines, power generation units , drivetrain and braking systems and Accelera products. Key suppliers are managed through
long- term supply agreements that seek to secure capacity, delivery and quality and to assure cost requirements are met over an
extended period. Other important elements of our sourcing strategy include the following: ¢ expanding risk management scope
to include sub- tier value chain suppliers for critical components; * broadening dual and multi- sourcing where applicable; °
selecting and managing suppliers to comply with our Supplier Code of Conduct; and ¢ assuring our suppliers comply with our

prohibited and restricted materials policy. Dlsruptlon rlsk We—made—agmﬁe&nt—pfegfess-rn certam categorles festefmg—&nd
matntatning-eentinaity-of our supply chains +n

and could negatively impact our ability to meet eu%tomer demand We continue to monitor the Supply chain drsruptrons utilizing




early detection methods complemented by structured supplier risk and resiliency assessments. We increased frequency of formal
and informal supplier engagement to address potentially impactful supply base constraints and enhanced collaboration to
develop specific countermeasures to mitigate risks. PATENTS AND TRADEMARKS We own or control a significant number
of patents and trademarks relating to the products we manufacture. These patents and trademarks were granted and registered
over a period of years. Although these patents and trademarks are generally considered beneficial to our operations, we do not
believe any patent, group of patents or trademark (other than our leading brand house trademarks) is significant to our business.
SEASONALITY While individual product lines may experience modest seasonal variation in production, there is no material
effect on the demand for the majority of our products on a quarterly basis. LARGEST CUSTOMERS We have thousands of
customers around the world and have developed long- standing business relationships with many of them. PACCAR is our
largest customer, accounting for 16 percent of our consolidated net sales in 2623-2024 , 16 percent in 2023 and 16 percent in
2022 and45-pereentin202+- We have long- term supply agreements with PACCAR for our heavy- duty and medium- duty
engines and aftertreatment systems. While a significant number of our sales to PACCAR are under long- term supply
agreements, these agreements provide for particular engine requirements for specific vehicle models and not a specific volume
of engines or aftertreatment systems. PACCAR is our only customer accounting for more than 10 percent of our net sales in
2623-2024 . The loss of this customer or a significant decline in the production level of PACCAR vehicles that use our engines
would have an adverse effect on our results of operations and financial condition. We have supplied engines to PACCAR for 49
80 years. A summary of principal customers for each operating segment is included in our segment discussion. In addition to our
agreement with PACCAR, we have long- term heavy- duty and medium- duty engine and aftertreatment system supply
agreements with Traton and Daimler. We also have an agreement with Stellantis to supply engines and aftertreatment
products for its pick- up truck applications. Collectively, our net sales to these four customers, including PACCAR, were 3736
percent of our consolidated net sales in 2024, 37 percent in 2023 -and 36 percent in 2022 and-33-pereentin2024- Excluding
PACCAR, net sales to any single customer were less than 9 percent of our consolidated net sales in 2024, less than 9 percent in
2023 -and less than & percent in 2022 andHess-than-8-pereenti2024-. These agreements contain standard purchase and sale
agreement terms covering engine, aftertreatment and engine parts pricing, quality and delivery commitments, as well as
engineering product support obligations. The basic nature of our agreements with OEM customers is that they are long- term
price and operations agreements that help provide for the availability of our products to each customer through the duration of
the reqpective agreements. Agreements with most OEMs contain bilateral termination provisions giving either party the right to
terminate in the event of a material breach, change of control or insolvency or bankruptcy of the other party. BACKLOG
Dlsruptlon rlsk We—made—srgfn-ﬁeaﬁ{—pfegfes‘s—m certam categorles festeﬂng—aﬁd-m&&ﬁafmng—eeﬂ&mﬂty—of our supply chains

WeY e s-stil-exist and could negatively impact our ability to
meet Cuqtomer demand We have %upply agreement% Wlth some truck and off- highway equipment OEMs and firm orders from
data center and electrolyzer customers, however a large portion of our business is transacted through open purchase orders.
Many of these open orders are historically subject to month- to- month releases and are subject to cancellation on reasonable
notice without cancellation charges and therefore are not considered firm. We continue to work closely with our suppliers and
customers to meet the demand. RESEARCH AND DEVELOPMENT In 2623-2024 , we continued to invest in future critical
technologies and productq We will continue to make investments to develop new products and improve our current technologies
to meet future emission standards around the world, improvements in fuel economy performance of diesel and natural gas-
powered engines and related components, as well as development activities around hydrogen-engine-setations;-electrified
power systems with innovative components and systems including battery and electric power technologies ;fuel-eel
eleetrie-and hydrogen production technologies. Our research and development programs are focused on product improvements,
product extensions, innovations and cost reductions for our customers. Research and development expenditures include salaries,
contractor fees, building costs, utilities, testing, technical IT infermatienrteehnotogy-cxpenses, administrative expenses and
allocation of corporate costs and are expensed, net of contract reimbursements, when incurred. From time to time, we enter into
agreements with customers and government agencies to fund a portion of the research and development costs of a particular
project. When not associated with a sales contract, we generally account for these reimbursements as an offset to the related
research and development expenditure. Research and development expenses, net of contract reimbursements, were $ 1. 4 billion
in2623-2024 . $ 1. 4 billion in 2023 and $ 1. 2 billion in 2022 and-$F—biienin2024 Contract reimbursements were $ 72
million, $ 81 million -and $ 110 million ard-$F+04-mitien-in 2024, 2023 -and 2022 and202+-, respectively.
ENVIRONMENTAL SUSTAINABILITY We are committed to making people' s lives better by powering a more prosperous
world. That prosperity includes strong communities, robust business and environmental sustainability. Qur Board of Directors
(the Board) and the senior management team oversee our top risks, while the Enterprise Risk Management program
gives the Board and senior management a framework to help them understand, identify, assess, manage and monitor
risks so we can meet our strategic objectives. The highestievel-ofaceountabiity-Board is ultimately responsible for eur
assessing and managing climate- related risks and opportunities . Managing risk effectively is on the agenda at every
regular board meeting, and the Board reviews the entire Enterprise Risk Management program and the results of our
latest enterprise risk assessment each year. As climate- related risks affect all aspects of the business, the enterprise risks
incorporate, where relevant, climate- related aspects, with the-a separate stand- alone enterprise risk on climate change.
The Safety, Env1ronment and Technology (SET) Geﬁaﬁ&r&ee-commlttee pr0v1des overall guidance and insight on major of

0 al-environmental Sustainabitity

sustamablllty initiatives such as our envnronmental sustalnablllty strategy, as well as environmental management meets

e-at feastannuatty-our facilities and

operatlons In 2019 we introduced our current env1ronmental -P-I:AN—E—T—ZGS@—a—%ustamablhty strategy focused on three
priority areas: addressing climate change and air emissions, using natural resources in the most sustainable way and improving




communities. Additional commitments followed including Cummins Water Works, our program for strengthening communities
through sustainable water and addressing the global water crisis, and Destination Zero, our long- term product decarbonization
strategy. The PEANETF2656-environmental sustainability strategy includes nine specific goals to achieve by 2030, including
science- based greenhouse gas (GHG) reduction targets for newly sold products and facilities, as well as aspirational targets for
2050. We started reporting progress on these nine goals, most of which have a baseline year of 2018, in 2022. Key actions in
2623-2024 included inereasing-completing the planned capital spending to meet the 2030 facility reduction goals for GHG
emissions, water and waste; improving GHG measurement and modeling for product emissions; and identifying technology
portfolio opportunities toward progre%i of product GHG reductron ln %92—3—2024 we also released-initiated a planned
midpoint review of our form eeting-2030 sustainability goals. This review
reflected standard governance practlces to ensure our metrlcs, scope and strategies remain aligned with evolving
conditions and our long- term objectives. Qur commitment to presperity-with-lessimpaet-en-progress remains steadfast,
and we anticipate sharing any updates or adjustments to the-these goals in 2025 planet-and-itspeopte-. The nine PEANETF
2056-goals for 2030 are as follows: * Reduce absolute GHG emissions from facilities and operations by 50 percent. * Reduce
scope three absolute lifetime GHG emissions from newly sold products by 25 percent. ¢ Partner with customers to reduce scope
three GHG emissions from products in the field by 55 million metric tons. * Reduce volatile organic compounds emissions from
paint and coating operations by 50 percent. ¢ Create a circular lifecycle plan for every part to use less, use better, use again. ¢
Generate 25 percent less waste in facilities and operations as percent of revenue. * Reuse or responsibly recycle 100 percent of
packaging plastics and eliminate single- use plastics in dining facilities, employee amenities and events. * Reduce absolute water
consumption in facilities and operations by 30 percent. * Produce net water benefits that exceed our annual water use in all our

regronq :Phe—Our most recent Su%tarnabrhty Progresq Report —pﬂeieand prekus reporti are &ﬂd—aﬁm

our webqrte at www. cummins. com / company / esg / sustamablllty- progress- reports . Our annual submrssron to the Carbon
Disclosure Project (CDP) for climate ehange-and water are-is also available on the-our website. The CDP climate submission
provides information on our scenario planning for climate and other risks ared-, as Well as detarled -faei-l-l-ty—emrierom data as
requested by CDP. We also published a reperts— report in accordance with th statna ceotnting :
yrel-as-the-framewerkof-the Task Force on Climate- Related Financial Drsclosure% framework These report% aﬁd—data—beek
are not incorporated into this Form 10- K by reference. We continue to articulate our positions on key public policy issues and
on a wide range of environmental issues. We are actively engaged around the world to promote science- based climate policies
by working with regulatory, industry and other stakeholders, including joining advocacy groups and testifying before legislators
and regulators. We will continue to work in partner%hip with others to advocate for tough, clear and enforceable regulations
around the globe to address air and GHG emissions. ENVIRONMENTAL COMPLIANCE Agreementin-Prineipte-In

December 2023, we announced that we reached an agreement 1n prrncrple W1th the U—S—E-m‘tremﬁeﬂta-l—PfeteeﬁerhArgeﬂey-(
EPA ¥, the-Californta-AtrResoureesBoardCARB -, the : 1iSto1-6
-Bepaftmeﬂt—e%}usﬁee—(—DOJ ¥and the California Attorney General’ S Ofﬂce (GA—A:G)—to resolve certain regulatory crvrl claims

regarding our emissions certification and compliance process for certain engines primarily used in pick- up truck applications in
the U. S., which became final and effective in April 2024, (collectively, the Settlement Agreement-Agreements irPrineiple
). As part of the Settlement Agreement-Agreements tﬂ—Pﬂﬂe'l-p-}e- among other things, we agreed to pay civil penalties,
complete recall requirements, undertake mitigation projects, provide extended warranties, undertake certain testing, take certain
corporate compliance measures and make eertatrother payments. Failure to comply with the terms and conditions of the
Settlement Agreement-Agreements inPrineiple-with-subjeetsubjects us to farther-stipulated penalties. We recorded a charge of
$ 2. 836-0 billion in the fourth quarter of 2023 to resolve the matters addressed by the Settlement Ag-feemeﬂt—Agreements in
Prineiple-involving approximately one million of our pick- up truck applications in the U. S. This charge was in addition to the
previously announced charges of $ 59 million for the recalls of model years 2013 through 2018 RAM 2500 and 3500 trucks and
model years 2016 through 2019 Titan trucks. Fre-We made $ 1. 9 billion of payments required by the Settlement Agreement
Agreements in Prinetple-remains-the second quarter of 2024. Subsequent to the second quarter of 2024, we have recorded
immaterial amounts related to stipulated penalties we determined to be probable and estimable. Any further non-
compliance with the Settlement Agreements will likely subject us to final-regutatory-further stipulated penalties and
judietal-approvals-other adverse consequences . We have also been in communication with other non- U. S. regulators
regarding matters related to the emission systems in our engines and may also become subject to additional regulatory review in
connection with these matters. In connection with our announcement of our entry into the Agreement-agreement in Prineiple
principle . we have-beeome-became subject to shareholder, consumer and third- party litigation regarding the matters covered
by the Settlement Agreement-Agreements , #rPrinetpte-and we may become subject to additional litigation in connection with
the%e matters. See NOTE -15—14 " COMMITMENTS AND CONTINGENCIES " to t-he—our Consohdated Fmancral Statement%

fermation—. Product Certrﬁcatron and Comphance Our productq are %ubj ect to extensive statutory and regulatory requirements
worldwide that directly or indirectly impose standards governing emissions and noise. Over the past several years, we have
increased our global environmental compliance presence and expertise to understand and meet emerging product environmental
regulations around the world. Our ability to comply with these and future emission standards is an essential element in
maintaining our leadership position in regulated markets. We strive to be a leader in developing and implementing technologies
that provide customers with the highest performing products while minimizing the impact on the environment, and we have a
long history of working with governments and regulators to achieve these goals. We remain committed to ensuring our products
meet all current and future emission standards and delivering value to our customers. Announced in late 2019 and launched in
early 2020, the Product Compliance and Regulatory Affairs team leads both engine emissions certification and compliance and



regulatory affairs initiatives and provides updates to the SET Committee of the Board at least annually. This organization is led
by the Vice President- Product Compliance and Regulatory Affairs and reports directly to the Chief Administrative Officer and
the Chief Executive Officer ( CEO ) for product emissions matters. The focus of this organization is to strengthen our ability to
design great products that help our customers win while complying with increasingly challenging global emission regulations.
The organization also works to enhance our collaboration with the agencies setting the direction and regulations of emissions as
we strive to meet every expectation today while planning for future changes. Other Environmental Statutes and Regulations
Expenditures for environmental control activities and environmental remediation projects at our facilities in the U. S. were not a
substantial portion of our annual expenses and are not expected to be material in 2624-2025 . We believe we are in compliance
in all material respects with laws and regulations applicable to our plants and operations. In the U. S., pursuant to notices
received from federal and state agencies and / or defendant parties in site environmental contribution actions, we were identified
as a potentially responsible party under the Comprehensive Environmental Response, Compensation and Liability Act of 1980,
as amended or similar state laws, at fewer than 20 manufacturing and waste disposal sites. Based upon our experiences at similar
sites we believe that our aggregate future remediation costs will not be material. We have established accruals that we believe
are adequate for our expected future liability with respect to these sites. In addition, we have several other sites where we are
working with governmental authorities on remediation projects. The costs for these remediation projects are not expected to be
material. HUMAN CAPITAL RESOURCES At December 31, 2623-2024 , we employed approximately #5-69 , 566-600
persons worldwide. Approximately 2422 , 988-000 of our employees worldwide were represented by various unions under
collective bargaining agreements that expire between 2024-2025 and 2028-2029 . Throughout our more than 100- year history,
we have always recognized that people drive the strength of our business and our ability to effectively serve our customers and
sustain our competitive position. We are focused on harmonizing our approach to talent to provide seamless opportunities and
better experiences to our employees around the world. Our workforce strategy aims to eulttvates— cultivate an environment
where all employees, regardless of employee type and location, know what is expected of them, are rewarded for their
performance based on perfermanee-fair and equitable reviews, and have access to differentiated experiences, tools and
leadership coaching to help them develop. This strategy is anchored on developing authentic has-several-keyfoeus-areas:
ereating-a-diverse-aceessible;equitable-and inelustve-workenvironment;-engaging-capable leaders, building effective
organizations, driving employees— employee engagement, furthering our company values of caring, integrity, excellence,
teamwork and diversity and 1ncluswn, dehverlng quallty expenences and provndlng beneﬁts that advance the well- belng
of our people and thelr families inimprov v v d RE

resources is a key focue for us e-ﬁt-he—eemp&ny— The Board remains resolute in eentinties-its-eommitment-to-overseeing this
focus and providing guidance to our leadership team , through a sinee-reeasting-our-former-Compensation-Committee
committed 2020-te-eurrently-the-Talent Management Compensation Committee. We strive to create a leadership culture that
begins with authentie-self- aware and capable lcaders creating whe-ereate-an environment in which eutstandingplaee-to
work-by-eneouraging-all employces te-aehteve-can thrive and reach their full potential. We encourage leaders to connect our
people and their work to our mission, vision, values, brand promise and growth strategies-strategy , thus efthe-eempany-,
motivating employees and giving-hopefully helping them feel a higher sense of purpose in their contributions . We have
designed leadership and talent development programs for employees ranging from the manufacturing floor and technicians
through te middle management and executives. We are promoting eemmitted-to-eulttvating-a learning culture by prov1d1ng
employees and their managers with the-tools and resources to have meaningful development conversations, envision and plan
their eareer-careers , thrive in their work and navigate in a large global organization. Through our talent strategy, our goal is to
provide all employees with equitable access to the development and career opportunities that a global company , like
Cummins, enables. Competitive Pay and Benefits To attract and retain the best employees, we focus on providing progressive,
competitive pay and benefits. Our programs target the market for competitiveness and sustainability while ensuring that we
honor our core values. We provide benefit programs with the goal of improving the physical, mental, emotional, social and
financial wellness of our employees throughout their lifetime. Some examples include base and variable pay, medieat
healthcare programs . paid time off , flexible work , retirement saving plans and employee stock purchase plans. When
designing our base pay ranges, we conduct market analyses to ensure our ranges are competitive and our employees are
advancing their earning potential. We also perform annual compensation studies to assess market movement, pay equity and
living wages. We review wages globally as we continuously work to ensure we are fair, equitable, competitive and can attract
and retain the best talent. We also provide diverse-an array of benefit-benefits as part of our total rewards programs--
program that are aligned with our values and focused on supporting employees and their families based on their unique needs,
some of which include the following: healthcare plans that e-ffer—}eweieettt-—are tlered by salary, to ensure affordablllty to all
of our —peeket—eesfs—aﬂd-}nghefemp{eyefemployees patd-Hea e A v s-; paid
parental leave for primary and secondary caregivers; travel benefits and advanced medical services to qupport complex health
care needi global employee assistance program% wrt-h—d-rvefse—pfeﬂdefs— and a global mental health program, all designed to
ee y ottt ta 0 tal-planming ansttiomsupport and-mere-employees on
the ]ourney to well- belng Employee Safety and Wellne%i Cummins is commltted to belng world- class in health and safety -
w v v pts-. We are committed to removing conditions that cause personal
injury or oceupatlonal 111ne§§ and we make decmons and promote behaviors that protect et-hefs—employees from risk of i 1r1Jury
We publicly disclose metrics on our rate of recordable injuries, our rate of lost workdays due to injury, rate of ergonomic injuries
and rate of potentially serious injuries and fatalities. Since 2020, we have taken many steps in the employee safety and wellness
area including the following: ¢« Executed robust safety protocols for essential on- site personnel.  Implemented #remote and
hybrid work envirenment-environments , where possible for-, to give employeces whe-prefer-working-flexibility to work oft-




site . As part of this effort , inetading-we provide remote ergonomic evaluations and support to help employees create off-
site workspaces that are safe . + Provided high- quality clinical services at onsite and near- site medical clinics at several 36
key-locations across the globe to support employee health and well- being. * Launched a global mental health campaign to
destigmatize and normalize €éiseusstons-conversations about mental health, promote mental well- being, encourage employees
and their families to seek help when needed and promote company- provided resources. This campaign has been extended to
include physical, emotional, financial and social pillars of well- being. Diversity s Eguity-and Inclusion At Cummins, ¥e-our
commitment to inclusion dates back more than a half- century and continues to be core to our fabric and continued
success. We leverage the strength of our broeadly diverse, global workforce to drive innovation and business results and
deliver superior solutions for our customers and communities. We do this through our commitment to fostering an accountable
culture that champions our vision of a workforce mirroring the-diversity-efthe communities we serve. This commitment starts at
the top with our Board and permeates throughout our orgamzauon as everyone plays arole in nurturmg inclusive envrronments
Where all employees can reach their full potentral and thrive. Fh e the-eo A he Board-an sisstes

mclusrve culture underscores our behef that a d-wefsﬁyhdwerse and 1nclus1ve workforce is a core Value and pewerful-assetin
matntaining-our-competitive edge-advantage for Cummins . #+This focus dates back to the early 1970s as reflected in a
public statement made by our former Chairman, J. Irwin Miller:" Character, ability and intelligence are not
concentrated in one sex over the other, nor in persons with certain accents or in certain races or in persons holding
degrees from universities over others. When we indulge ourselves in such irrational prejudices, we damage ourselves
most of all and ultimately assure ourselves of failure in competition with those more open and less biased." Our long-
standing commitment to diversity and inclusion is consistent with our commitment to follow the respensibilityoflaw
everywhere, including, without limitation, complying with U. S. and global laws and regulations related to civil rights
and anti- dlscrlmlnatlon We belleve that we are in comphance w1th such laws and regulatmns in all materlal respects

faltof2623- For more mformatron on the topics above and our management of our human capital resources, please go to
sustainability. cummins. com. Information from our sustainability report and sustainability webpage is not incorporated by
reference into this filing. AVAILABLE INFORMATION We file annual, quarterly and current reports, proxy statements and
other information electronically with the Securities and Exchange Commission (SEC). The SEC maintains an internet site that
contains annual, quarterly and current reports, proxy and information statements and other information that Cummins files
electronically with the SEC. The SEC' s internet site is www. sec. gov. Our internet site is www. cummins. com. You can access
our Investors and Media webpage through our internet site, by hovering on the heading" Company" and selecting" Investor
Relations" link under the" About Us" section. We make available, free of charge, on or through our Investors and Media
webpage, our proxy statements, annual reports on Form 10- K, quarterly reports on Form 10- Q, current reports on Form 8- K
and any amendments to those reports filed or furnished pursuant to the Securities Exchange Act of 1934 or the Securities Act of
1933 , each , as amended, as soon as reasonably practicable after such material is electronically filed with, or furnished to, the
SEC. We also have a Corporate Governance webpage. You can access our Governance Documents webpage through our
internet site, www. cummins. com, by hovering on the heading" Company" and selecting” Investor Relations" link under the"
About Us" section. Next, click on the heading" Board & ESG" and select" Governance Documents" from the drop- down menu.
Code of Conduct, Committee Charters and other governance documents are included at this site. Our Code of Conduct applies to
all employees, regardless of their position or the country in which they work. It also applies to the employees of any entity
owned or controlled by us. We will post any amendments to the Code of Conduct and any waivers that are required to be
disclosed by the rules of either the SEC or the NYSE, on our internet site. The information on our internet site is not
incorporated by reference into this report. INFORMATION ABOUT OUR EXECUTIVE OFFICERS Following are the names
and ages of our executive officers, their positions with us at January 31, 28624-2025 , and summaries of their backgrounds and
business experience: Name and Age Present Cummins Inc. position andyear appointed to position Principal position during the
past five yearsother than Cummins Inc. position currently heldJennifer Rumsey ($6-51 ) Chair and Chief Executive Officer
(2023) President and Chief Executive Officer (2022- 2023) President and Chief Operating Officer (2021- 2022) Vice President
and President — Components (2019- 2020) Vee-Prestdent—Chief Feehnteal-Offteer(26045-2649)-Sharon R. Barner ( 66-67 )
Vice President — Chief Administrative Officer (2021) Vice President — Chief Administrative Officer and Corporate Secretary
(2021- 2023) Vice President — General Counsel and Corporate Secretary (2020- 2021) Vice President — General Counsel
(2012- 2020) Marvin Boakye (58-51 ) Vice Presrdent — Chlef Human Resources Ofﬁcer (2022) Chlef People and Drversrty
Officer — Papa John' s International (2019- 2022) €h P v
HumanResetrees—Andeaver{204+726+9)-Jenny M. Bush (49—50 ) Vice Presrdent and Presrdent — Power Systems (2022)
Vice President — Cummins Sales & Service North America (2017- 2022) Amy R. Davis ($4-55) Vice President and President
— Accelera and Components (2023) Vice President and President — Accelera (2020- 2023) Vice President — Cummins
Filtration (2018- 2020) Bonnie Fetch ($3-54 ) Vice President and President — Distribution Business (2024) Vice President —
Global Supply Chain and Manufacturing (2022- 2023) Vice President — DBU Supply Chain Services (2020- 2022) Executive




Director, Supply Chain — DBU (2018- 2020) Nicole Y. Lamb- Hale (5758 ) Vice President — Chief Legal Officer and
Corporate Secretary (2023) Vice President — Chief Legal Officer (2022- 2023) Vice President — General Counsel (2021-
2022) Managing Director and Washington, DC City Leader — Kroll (2020- 2021) Managing Director — Kroll (2016- 2020)
Brett Merritt (4748 ) Vice President and President — Engine Business (2024) Vice President — On- Highway Engine
Business and Vice President of Strategic Customer Relations (2023) Vice President — On- Highway Engine Business (2017-
2023) Srikanth Padmanabhan ( 59-60 ) Executrve Vice President and Pre%rdent — Operatrons (2024) Vice Presrdent and
Pre%rdent — Engrne Bu%rnes% (2016 2023) VHAE v A

----- rre-Prestdes 0 Mark A. Snuth (56—57 ) Vrce Presrdent — Chief
F 1nanc1a1 Ofﬁcer (2019) %ee—Prestdeﬂt—Frﬂanetal—@pefaﬁeﬂs—@%é-%%%Nathan R. Stoner (46-47 ) Vice President —
China ABO (2020) General Manager — Partnerships and EBU China Joint Venture Business (2018- 2020) Jeffrey T. Wiltrout (
43-44 ) Vice President — Corporate Strategy (2022) Executive Director — Corporate Development (2021- 2022) Strategy
Director — Power Systems Business Unit (2018- 2021) Jonathan Wood ($3-54 ) Vice President — Chief Technical Offer
(2023) Vice President — New Power Engineering (2021- 2023) Vice President — Components Engineering (2018- 2021) Our
Chair and CEO is elected annually by the Board and holds office until the meeting of the Board at which her election is next
considered. Other officers are appointed by the Chair and CEO, are ratified by the Board and hold office for such period as the
Chair and CEO or the Board may prescribe. ITEM 1A. Risk Factors Set forth below and elsewhere in this Annual Report on
Form 10- K are some of the principal risks and uncertainties that could cause our actual business results to differ materially
from any forward- looking statements contained in this Report and could individually, or in combination, have a material
adverse effect on our results of operations, financial position and cash flows. These risk factors should be considered in addition
to our cautionary comments concerning forward- looking statements in this Report, including statements related to markets for
our products and trends in our business that involve a number of risks and uncertainties. Our separate section above,"
CAUTIONARY STATEMENTS REGARDING FORWARD- LOOKING INFORMATION," should be considered in addition
to the following statements. GOVERNMENT REGULATION While we have reached the-Settlement Agreement-Agreements
rPrineipte-with the EPA, CARB, BOJ-the Environmental and €A-AG-Natural Resources Division of the U. S. Department
of Justice and the California Attorney General' s Office to resolve certain regulatory civil claims regarding our emissions
certrﬁcatron and comphance procese for certain engrnes prrmarrly u%ed in prck up truck apphcatrons in the U. S. and—reeerded—a

addrtronal clarms coqts and expeniee in connection with the matters covered by the Settlement Ag-feemeﬂ{—Agreements in
Prineiple-and other matters related to our compliance with emission standards for our engines, including with respect to
additional regulatory action and collateral litigation related to these matters. Those and related expenses and reputational damage
could have a material adverse impact on our results of operations, financial condition and cash flows. In December 2023, we
announced that we reached the Agreement-agreement in Prinetpte-principle and recorded a charge of $ 2. 836-0 billion in the

fourth quarter of 2023 to resolve certain regulatory civil claims regarding the-matters-addressed-by-the-Agreementin
Prinetple-involving-approximately-one-mithion-of-our emissions certification and compliance process for certain engines

primarily used in pick- up truck applications in the U. S., which became final and effective in April 2024. This fourth
quarter of 2023 charge was in addition to the previously announced charges of $ 59 million for the recalls of model years 2013
through 2018 RAM 2500 and 3500 trucks and model years 2016 through 2019 Titan trucks. Failure to comply with the terms
and conditions of the Settlement Agreement-Agreements irPrirreiple-subjects us to stipulated penalties. Subsequent to the
second quarter of 2024, we recorded immaterial amounts related to stipulated penalties we determined to be probable
and estimable. Any further non- compllance w1th the Settlement Agreements w111 a}se—llkely @ubj ect us to further qtrpulated
penalties —Fhe e o v 5EOV arrd-w

eeﬁﬂeet—ten—wrt-h—t-hese—mﬁ&ers— The consequences resultrng from the reqolutron of the foregorng matters are uncertarn and the
related expenses and reputational damage could have a material adverse impact on our results of operations, financial condition
and cash flows. See NOTE 45-14 ," COMMITMENTS AND CONTINGENCIES," to the-our Consolidated Financial
Statements for additional information. Our products are subject to extensive statutory and regulatory requirements that can
significantly increase our costs and, along with increased scrutiny from regulatory agencies and unpredictability in the adoption,
implementation and enforcement of increasingly stringent and fragmented emission standards by multiple jurisdictions around
the world, could have a material adverse impact on our results of operations, financial condition and cash flows. Our engines are
subject to extensive statutory and regulatory requirements governing emissions and noise, including standards imposed by the
EPA, the EU, state regulatory agencies (such as the CARB) and other regulatory agencies around the world. Regulatory
agencies are making certification and compliance with emissions and noise standards more stringent and subjecting diesel
engine products to an increasing level of scrutiny. In addition, failure to comply with the terms and conditions of the Settlement
Agreement-Agreements r-Prineiple-will subject us to stipulated penalties. The discovery of noncompliance issues could have a
material adverse impact on our results of operations, financial condition and cash flows. Developing engines and components to
meet more stringent and continuously changing regulatory requirements, with different implementation timelines and emission
requirements, makes developing engines efficiently for multiple markets complicated and could result in substantial additional
costs that may be difficult to recover in certain markets. While we have met previous deadlines, our ability to comply with
existing and future regulatory standards will be essential for us to maintain our competitive position in the engine applications



and industries we serve. The successful development and introduction of new and enhanced products in order to comply with
new regulatory requirements are subject to other risks, such as delays in product development, cost over- runs and unanticipated
technical and manufacturing difficulties. In addition to these risks, the nature and timing of government implementation and
enforcement of increasingly stringent emission standards in our worldwide markets are unpredictable and subject to change. Any
delays in implementation or enforcement could result in a loss of our competitive advantage and could have a material adverse
impact on our results of operations, financial condition and cash flows. Evolving environmental and climate change legislation
and regulatory initiatives may adversely impact our operations, could impact the competitive landscape within our markets and
could negatively affect demand for our products. Our operations are subject to increasingly stringent environmental laws and
regulations in all of the countries in which we operate, including laws and regulations governing air emission, carbon content,
discharges to water and the generation, handling, storage, transportation, treatment and disposal of waste materials. For example,
in October 2023, the EPA published a final rule imposing reporting and recordkeeping requirements on manufacturers and
importers of per- and polyfluoroalkyl substances (PFAS). While we believe that we are in compliance in all material respects
with these environmental laws and regulations, there can be no assurance that we will not be adversely impacted by costs,
liabilities or claims with respect to existing or subsequently acquired operations, under either present laws and regulations or
those that may be adopted or imposed in the future. We are also subject to laws requiring the cleanup of contaminated property.
If a release of hazardous substances occurs at or from any of our current or former properties or at a landfill or another location
where we have disposed of hazardous materials, we may be held liable for the contamination and the amount of such liability
could be material. We may become subject to additional evolving regulations related to the cleanup of contaminated property,
such as the EPA' s proposal to designate two widely used PFAS as hazardous substances. Concern over climate change has
resulted in, and could continue to result in, new legal or regulatory requirements including those designed to reduce or mitigate
carbon content or the effects of GHG emissions. We may become subject to further additional legislation, regulations or
accords regarding climate change, and compliance with new rules could be difficult and costly, including increased capital
expenditures. Our failure to successfully comply with any such legislation, regulation or accord could also impact our ability to
compete in our markets and decrease demand for our products. We operate our business on a global basis and changes in
international, national and regional trade laws, regulations and policies affecting and / or restricting international trade could
adversely impact the demand for our products and our competitive position. We manufacture, sell and service products globally
and rely upon a global supply chain to deliver the raw materials, components, systems and parts that we need to manufacture
and service our products. Changes in laws, regulations and government policies on foreign trade and investment can affect the
demand for our products and services, cause non- U. S. customers to shift preferences toward domestically manufactured or
branded products and impact the competitive position of our products or prevent us from being able to sell products in certain
countries. Our business benefits from free trade agreements, such as the United States- Mexico- Canada Agreement and the U.
S. trade relationship-relationships including those with China, Brazil , E. U. and Franee-and-the U. K. More restrictive trade
pollcles, such as efforts to Wlthdraw from yor substantlally modlfy such agreements or arrangements, mcludlng tn—adeh-ﬁen—te

adversely 1mpact our productlon costs, customer demand and our relatlonshlps with customers and supphers Any of these
consequences could have a material adverse effect on our results of operations, financial condition and cash flows. Embargoes,
sanctions and export controls imposed by the U. S. and other governments restricting or prohibiting transactions with certain
persons or entities, including financial institutions, to certain countries or regions, or involving certain products, could limit the
sales of our products. Embargoes, sanctions and export control laws are changing rapidly for certain geographies, including with
respect to China. In particular, changing U. S. export controls and sanctions on China, as well as other restrictions affecting
transactions involving China and Chinese parties, could affect our ability to collect receivables, access cash generated in China,
provide aftermarket and warranty support for our products, sell products and otherwise impact our reputation and business, any
of which could have a material adverse effect on our results of operations, financial condition and cash flows. Unanticipated
changes in our effective tax rate, the adoption of new tax legislation or exposure to additional income tax liabilities could
adversely affect our profitability. We are subject to income taxes in the U. S. and numerous international jurisdictions. Our
income tax provision and cash tax liability in the future could be adversely affected by the adoption of new tax legislation,
changes in earnings in countries with differing statutory tax rates, changes in the valuation of deferred tax assets and liabilities
and the discovery of new information in the course of our tax return preparation process. The carrying value of deferred tax
assets, which are predominantly in the U. S., is dependent on our ability to generate future taxable income in the U. S. We are
also subject to ongoing tax audits. These audits can involve complex issues, which may require an extended period of time to
resolve and can be highly judgmental. Tax authorities may disagree with certain tax reporting positions taken by us and, as a
result, assess additional taxes against us. We regularly assess the likely outcomes of these audits in order to determine the
appropriateness of our tax provision. The amounts ultimately paid upon resolution of these or subsequent tax audits could be
materially different from the amounts previously included in our income tax provision and, therefore, could have a material
impact on our tax provision. Our global operations are subject to laws and regulations that impose significant compliance costs
and create reputational and legal risk. Due to the international scope of our operations, we are subject to additional regulatory
frameworks, including a complex system of commercial and trade regulations , around the world . In some cases, foreign
regulatory frameworks are more stringent or complex than similar regimes in the United States . Recent years have seen
an increase in the development and enforcement of laws regarding trade compliance and anti- corruption, such as the U. S.



Foreign Corrupt Practices Act and similar laws from other countries and expected global sustainability regulations , as well
as new regulatory requirements regarding data privacy, such as the European Union General Data Protection Regulation . These
new and emerging regulations are likely to require significant resources and data management systems and could
increase our cost of doing business, restrict our ability to operate our business or execute our strategies, and could result
in fines and penalties or reputational harm if we do not fully comply . Our numerous foreign subsidiaries, affiliates and joint
venture partners are governed by laws, rules and business practices that differ from those of the U. S. The activities of these
entities may not comply with U. S. laws or business practices or our Code of Business Conduct. Violations of these laws may
result in severe criminal or civil sanctions, could disrupt our business and result in an adverse effect on our reputation, business
and results of operations, financial condition and cash flows. We cannot predict the nature, scope or effect of future regulatory
requirements to which our operations might be subject or the manner in which existing laws might be administered or
interpreted. Future bans or limitations on the use of diesel- powered vehicles or other applications could have a material adverse
impact on our business over the long term. In an effort to limit GHG emissions and combat climate change, multiple countries
and cities have announced that they plan to implement a ban on the use in their countries or cities of diesel- powered products in
the near or distant future. These countries include China, India and Germany. In addition, California government officials have
called for the state to phase out sales of certain diesel- powered vehicles by 2035. To the extent that these types of bans are
actually nnplemented in the future on a broad basis, or in one or more of our key markets, our diesel business over the long- term
could experlence materlal adverﬂe 1mpact% BUSINESS CONDITIONS /DISRUPTIONS We may—fa—l-l—te—saeeess—fu-l—l—y—mfegf&te

%upply %hortagei WthIl 1mpacted and could contlnue to impact our results of operatlon% financial condition and cash flows We
are-continue to experteneing-experience pockets of supply chain disruptions and related challenges throughout the supply
chain. We single source a number of parts and raw materials critical to our business operations. Any delay in our suppliers'
deliveries may adversely affect our operations at multiple manufacturing locations, forcing us to seek alternative supply sources
to avoid serious disruptions. Delays may be caused by factors affecting our suppliers (including, but not limited to, raw material
availability, capacity constraints, port congestion, labor disputes or unrest, shortages of labor, economic downturns, availability
of credit, impaired financial condition, sanctions / tariffs, pandemie-restrtetions;-energy inflation / availability, suppliers'
allocations to other purchasers, weather emergencies, natural disasters, acts of government or acts of war or terrorism). The
effects of climate change, including extreme weather events, long- term changes in temperature levels and water availability
may exacerbate these risks. Any extended delay in receiving critical supplies could impair our ability to deliver products to our
customers and have a material adverse effect on our results of operations, financial condition and cash flows. In addition, the
current economic environment has resulted, and may continue to result, in price volatility and increased levels of inflation of
many of our raw material, transportation and other costs. In particular, increased levels of inflation, #ising-fluctuating interest
rates and concerns regarding a potential economic recession may result in increased operating costs and / or decreased levels of
profitability. Further, the labor market for skilled manufacturing remains tight, and our labor costs have increased as a result.
Material, transportation, labor and other cost inflation has impacted and could continue to impact our results of operations,
financial condition and cash flows. We face the challenge of accurately aligning our capacity with our demand. Our markets are
cyclical in nature and we face periods when demand fluctuates significantly higher or lower than our normal operating levels,
including variability driven by supply chain inconsistency. Accurately forecasting our expected volumes and appropriately
adjusting our capacity are important factors in determining our results of operations and cash flows. We manage our capacity by
adjusting our manufacturing workforce, capital expenditures and purchases from suppliers. In periods of weak demand, we may
face under- utilized capacity and un- recovered overhead costs, while in periods of strong demand we may experience
unplanned costs and could fail to meet customer demand. We cannot guarantee that we will be able to adequately adjust our
manufacturing capacity in response to significant changes in customer demand, which could harm our business. If we do not
accurately align our manufacturing capabilities with demand it could have a material adverse effect on our results of operations,
financial condition and cash flows. We derive significant earnings from investees that we do not directly control, with more than
50 percent of these earnings from our China- based investees. For 2823-2024 , we recognized $ 483-395 million of equity,
royalty and interest income from investees, compared to $ 349-483 million in 2622-2023 . Appreximately-one-third-In 2024,
more than forty percent of our equity, royalty and interest income from investees is from three of our 50 percent owned joint
ventures in China- Beijing Foton Cummins Engine Co., Ltd., Dongfeng Cummins Engine Company, Ltd. and Chongqing



Cummins Engine Company, Ltd. Although a significant percentage of our net income is derived from these unconsolidated
entities, we do not unilaterally control their management or their operations, which puts a substantial portion of our net income
at risk from the actions or inactions of these entities. A significant reduction in the level of contribution by these entities to our
net income would likely have a material adverse effect on our results of operations and cash flows. Our truck manufacturers and
OEM customers discontinuing outsourcing their engine supply needs, experiencing financial distress or experiencing a change-
in- control of one of our large truck OEM customers, could have a material adverse impact on our results of operations, financial
condition and cash flows. We recognize significant sales of engines and components to a few large on- highway truck OEM
customers which have been an integral part of our positive business results for several years. Many are truck manufacturers or
OEMs that manufacture engines for some of their own vehicles. Despite their own engine manufacturing abilities, these
customers have historically chosen to outsource certain types of engine production to us due to the quality of our engine
products, our emission compliance capabilities, our systems integration, their customers' preferences, their desire for cost
reductions, their desire for eliminating production risks and their desire to maintain company focus. However, there can be no
assurance that these customers will continue to outsource, or outsource as much of, their engine production in the future. In
addition, increased levels of OEM vertical integration could result from a number of factors, such as shifts in our customers'
business strategies, acquisition by a customer of another engine manufacturer, the inability of third- party suppliers to meet
product specifications and the emergence of low- cost production opportunities in foreign countries. Any significant reduction in
the level of engine production outsourcing from our truck manufacturer or OEM customers, financial distress of one of our large
truck OEM customers due to a change- in- control, could likely lead to significant reductions in our sales volumes, commercial
disputes, receivable collection issues, and other negative consequences that could have a material adverse impact on our results
of operations, financial condition and cash flows. PRODUCTS AND TECHNOLOGY Our products are subject to recall for
performance or safety- related issues. Our products are subject to recall for performance or safety- related issues. Product recalls
subject us to reputational risk, loss of current and future customers, reduced revenue and product recall costs. Product recall
costs are incurred when we decide, either voluntarily or involuntarily, to recall a product through a formal campaign to solicit
the return of specific products due to known or suspected performance or safety issues. Any significant product recalls could
have material adverse effects on our results of operations, financial condition and cash flows. See NOTE 4+4-13 ," PRODUCT
WARRANTY LIABILITY" to the-our Consolidated Financial Statements for additional information. Our products are exposed
to variability in material and commodity costs. Our businesses establish prices with our customers in accordance with
contractual time frames; however, the timing of material and commodrty market prrce 1ncreases may prevent us from passmg
these addltlonal costs on to our customers through t1me1y prlcmg actions. y5-hig

v y ; ettire: Whlle we customarrly
enter into ﬁnancral transactrons and contractual pricing adjustment provisions with our customers that attempt to address some
of these risks, there can be no assurance that commodity price fluctuations will not adversely affect our results of operations and
cash flows. While the use of commodity price hedging instruments and contractual pricing adjustments may provide us with
some protection from adverse fluctuations in commodity prices, by utilizing these instruments, we potentially forego the
benefits that might result from favorable fluctuations in price. As a result, higher material and commodity costs, could result in
declining margins. The development of new technologies may materially reduce the demand for our current products and
services. We are investing in new products and technologies, including electrolyzers for eleetrifted-pewertrains;-hydrogen
production and electrified power systems fael-eels;-forplanned-introduetioninto-eertainrnew-and existing-markets-related
components and subsystems . Given the early stages of development of some of these new products and technologies, there
can be no guarantee of the future market acceptance and investment returns with respect to our planned products, which will face
competition from an array of other technologies and manufacturers. The ongoing energy transition away from fossil fuels and
the increased adoption of electrified powertrains in some market segments could result in lower demand for current diesel or
natural gas engines and components and, over time, reduce the demand for related parts and service revenues from diesel or
natural gas powertrains. Furthermore, it is possible that we may not be successful in developing segment- leading electrified or
alternate fuel powertrains and some of our existing customers could choose to develop their own, or source from other
manufacturers, and any of these factors could have a material adverse impact on our results of operations, financial condition
and cash flows. Lower- than- anticipated market acceptance of our new or existing products or services could have a material
adverse impact on our results of operations, financial condition and cash flows. Although we conduct market research before
launching new or refreshed engines and introducing new services, many factors both within and outside our control affect the
success of new or existing products and services in the marketplace. Offering engines and services that customers desire and
value can mitigate the risks of increasing competition and declining demand, but products and services that are perceived to be
less than desirable (whether in terms of price, quality, overall value, fuel efficiency or other attributes) can exacerbate these
risks. With increased consumer interconnectedness through the internet, social media and other media, mere allegations relating
to poor quality, safety, fuel efficiency, corporate responsibility or other key attributes can negatively impact our reputation or
market acceptance of our products or services, even if such allegations prove to be inaccurate or unfounded. Our business is
exposed to potential product liability claims. We face an inherent business risk of exposure to product liability claims in the
event that our products' failure to perform to specification results, or is alleged to result, in property damage, bodily injury and /
or death. At any given time, we are subject to various and multiple product liability claims, any one of which, if decided
adversely to us, may have a material adverse effect on our reported results of operation in the period in which our liability with
respect to any such claim is recognized. While we maintain insurance coverage with respect to certain product liability claims,
we may not be able to obtain such insurance on acceptable terms in the future, if at all, and any such insurance may not provide
adequate coverage against product liability claims. In addition, product liability claims can be expensive to defend and can
divert the attention of management and other personnel for significant periods of time, regardless of the ultimate outcome.



Furthermore, even if we are successful in defending against a claim relating to our products, claims of this nature could cause

our customers to lose Conﬁdence n our products and us. GENERAL We may ﬂet—fe&hze—t-he—&ﬂﬁerpafed—va-}ue—er—ta*&e&t-mem

-}Oﬂgeﬂae-&b-}e—te-shafe—‘v\le-mﬂy—be adversely nnpacted by the effects of chmate Change and may incur increased costs and

experience other impacts due to new or more stringent climate change regulations, accords, mitigation efforts, GHG regulations
or other legislation designed to address climate change. The scientific consensus indicates that emissions of GHG continue to
alter the composition of Earth’ s atmosphere in ways that are affecting, and are expected to continue to affect, the global climate.
The potential impacts of climate change on our customers, product offerings, operations, facilities and suppliers are accelerating
and uncertain, as they will be particular to local and customer- specific circumstances. These potential impacts may include,
among other items, physical long- term changes in freshwater availability and the frequency and severity of weather events as
well as customer product changes either through preference or regulation. Concerns regarding climate change may lead to
additional international, national, regional and local legislative and regulatory responses, accords and mitigation efforts. Various
stakeholders, including legislators and regulators, shareholders and non- governmental organizations, are continuing to look for
ways to reduce GHG emissions, and consumers are increasingly demanding products and services resulting in lower GHG
emissions. We could face risks to our brand reputation, investor confidence and market share due to an inability to innovate and
develop new products that decrease GHG emissions. Increased input costs, such as fuel, utility, transportation and compliance-
related costs could increase our operating costs and negatively impact customer operations and demand for our products. As the
impact of any additional future climate related legislative or regulatory requirements on our global businesses and products is
dependent on the timing, scope and design of the mandates or standards, we are currently unable to predict its potential impact
which could have a material adverse effect on our results of operations, financial condition and cash flows. Climate change may
exacerbate the frequency and intensity of natural disasters and adverse weather conditions, which may cause disruptions to our
operations, including disrupting manufacturing, distribution and our supply chain. Our plan to reposition our portfolio of
product offerings through exploration of strategic acquisitions asne-, divestitures or exiting the production of certain product
lines or product categories may expose us to additional costs and risks. Part of our strategic plan is to improve our revenue
growth, gross margins and earnings by exploring the repositioning of our portfolio of product line offerings through the pursuit
of potential strategic acquisitions , divestitures and / or éivestitares-exiting the production of certain product lines or
product categories to provide future strategic, financial and operational benefits and improve shareholder value. There can be
no assurance that we will be able to identify suitable candidates or consummate these transactions on favorable terms. The
successful identification and completion of any strategic transaction depends on a number of factors that are not entirely within
our control, including the availability of suitable candidates and our ability to negotiate terms acceptable to all parties involved,
conclude satisfactory agreements and obtain all necessary regulatory approvals. Accordingly, we may not be able to
successfully negotiate and complete specific transactions. The exploration, negotiation and consummation of strategic
transactions may involve significant expenditures by us, which may adversely affect our results of operations at the time such
expenses are incurred, and may divert management’ s attention from our existing business. Strategic transactions also may have
adverse effects on our existing business relationships with suppliers and customers. If required, the financing for strategic
acquisitions could result in an increase in our indebtedness, dilute the interests of our shareholders or both. Any acquisition may
not be accretive to us for a significant period of time following the completion of such acquisition. Also, our ability to effectively
integrate any potential acquisition into our existing business and culture may not be successful, which could jeopardize future
financial and operational performance for the combined businesses. In addition, if an acquisition results in any additional
goodwill or increase in other intangible assets on our balance sheet and subsequently becomes impaired, we would be required
to record a non- cash impairment charge, which could result in a material adverse effect on our financial condition. Similarly,
any strategic divestiture of a product line or business or exit of a product line or product category may reduce our revenue
and earnings, reduce the diversity of our business, result in substantial-material costs and expenses and cause disruption to our
employees, customers, vendors and communities in which we operate. Our business and operations are subject to interest rate
risks and changes in interest rates can reduce demand for our products and increase borrowing costs and result in non- cash
charges Rising interest rates could have a dampening effect on overall economic activity and / or the financial condition of our
customers, either or both of which could negatively affect customer demand for our products and our customers’ ability to repay
obligations to us. Rising interest rates may increase our cost of capital which could have material adverse effects on our
financial condition and cash flows. Rising interest rates could also impact certain goodwill assets requiring non- cash
impairment charges which could have a material adverse impact on our earnings. We operate in challenging markets for talent



and may fail to attract, develop and retain key personnel. We depend on the skills, institutional knowledge, working
relationships, and continued services and contributions of key personnel, including our leadership team and others at all levels of
the company, as a critical part of our human capital resources. In addition, our ability to achieve our operating and strategic
goals depends on our ability to identify, hire, train and retain qualified individuals. We compete with other companies both
within and outside of our industry for talented personnel in a highly competitive labor market, and we may lose key personnel or
fail to attract other talented personnel. Any such loss or failure could have material adverse effects on our results of operations,
financial condition and cash flows. Our IT fermatienteehnelogy-environment and our products are exposed to potential
security breaches or other disruptions which may adversely impact our competitive position, reputation, results of operations,
financial condition and cash flows. We rely on the capacity, reliability and security of our IT infermation-technology
environment and data security infrastructure in connection with various aspects of our business activities. We also rely on our
ability to expand and continually update these technologies and related infrastructure in response to the changing needs of our
business. As we implement new technologies, they may not perform as expected. We face the challenge of supporting our older
technologies and implementing necessary upgrades. In addition, some of these technologies are managed by third- party service
providers and are not under our direct control. If we experience a problem with an important technology, including during
upgrades and / or new implementations of technologies, the resulting disruptions could have an adverse effect on our business
and reputation. As customers adopt and rely on cloud- based digital technologies and services we offer, any disruption of the
confidentiality, integrity or availability of those services could have an adverse effect on our business and reputation. The data
handled by our technologies is vulnerable to security threats. Our operations routinely involve receiving, storing, processing and
transmitting sensitive information pertaining to our business, customers, dealers, suppliers, employees and other sensitive
matters. As such, our IT infermatien-teehnetogy-environment faces information technology %ecurlty threats, such as security
breaches, computer malware, ransomware attacks and other" cyber attacks," which are increasing in both frequency and
sophistication, along with power outages or hardware failures . Increasing use of artificial intelligence may increase these
risks . These threats could result in unauthorized public disclosures of information, create financial liability, subject us to legal
or regulatory sanctions, disrupt our ability to conduct our business, result in the loss of intellectual property or damage our
reputation with customers, dealers, suppliers and other stakeholders. As the result of changing market conditions, a large
percentage of our salaried employees continue to work remotely full or part- time. This remote working environment may pose a
heightened risk for security breaches or other disruptions of our IT nfermatienteehnotogy-cnvironment. In addition, our
products, including our engines, contain interconnected and increasingly complex technologies that control various processes
and these technologies are potentially subject to" cyber attacks" and disruption. The impact of a significant IT infermation
teehnotogy-cvent on either our IT infermatienteehnotogy-cnvironment or our products could have a material adverse effect on
our competitive position, reputation, results of operations, financial condition and cash flows . We may use artificial
intelligence in our business and in our products, and challenges with properly managing its use could result in
reputational harm, competitive harm, and legal liability, and adversely affect our results of operations. We may
incorporate artificial intelligence solutions into our products, services and features, and we may leverage artificial
intelligence, including generative artificial intelligence and machine learning, in our product development, operations
and software programming. Our competitors or other third parties may incorporate artificial intelligence into their
products or operational processes more quickly or more successfully than us, which could have a material adverse effect
on our competitive position, reputation and results of operations. In addition, there are significant risks involved in
developing and deploying artificial intelligence and there can be no assurance that the usage of artificial intelligence will
enhance our products or services or be beneficial to our business, including our efficiency or profitability. The rapid
evolution of artificial intelligence, including the regulation of artificial intelligence by government or other regulatory
agencies, will require significant resources to develop, test and maintain our platforms, offerings, services, and features
to implement artificial intelligence ethically and minimize any unintended harmful impacts . We are exposed to political,
economic and other risks that arise from operating a multinational business. Greater political, economic and social uncertainty
and the evolving globalization of businesses could significantly change the dynamics of our Competition customer base and
product offerings and impact our growth globally. Our business is %ubject to the pohtlcal economlc and other risks that are
mherent in operatlng in numerous countrle% Theqe rlekq include: » : : ; :

eveﬂts—‘—economlc and pohtlcal instability, 1nclud1ng international Confhcts war, acts of terrorism or the threat thereof political
or labor unrest, civil unrest, riots , insurrections or insurreetions-trade wars; * potential changes to, uncertainty around or
repeal of certain environmental laws and regulations, potentially slowing adoption of technologies we are investing in
and developing ; * the difficulty of enforcing agreements and collecting receivables through foreign legal systems; ¢ trade
protection measures and import or export licensing requirements; * the imposition of taxes on foreign income and tax rates in
certain foreign countries that exceed those in the U. S.; ¢ the imposition of tariffs, exchange controls or other restrictions;
difficulty in staffing and managing widespread operations and the application of foreign labor regulations; « public health
crises, including the spread of a contagious disease, such as future pandemics or epidemics, quarantines or shutdowns
related to public health crises, and other catastrophic events; ¢ required compliance with a variety of foreign laws and
regulations; and ¢ changes in general economic and political conditions, including changes in relationship with the U. S., in
countries where we operate, particularly in China and emerging markets. As we continue to operate and grow our business
globally, our success will depend, in part, on our ability to anticipate and effectively manage these and other related risks. There
can be no assurance that the consequences of these and other factors relating to our multinational operations will not have a
material adverse effect upon us. In addition, there continues to be significant uncertainty about the future relationships between
the U. S. and China, including with respect to trade policies, treaties, government regulations and tariffs. Any increased trade



barriers or restrictions on global trade, especially trade with China could adversely impact our competitive position, results of
operations, financial condition and cash flows. We face significant competition in the regions we serve. The markets in which
we operate are highly competitive. We compete worldwide with a number of other manufacturers and distributors that produce
and sell similar products. We primarily compete with diesel engines and related diesel products; however, new technologies
continue to be developed for gasoline, natural gas, hydrogen, electrification and other technologies, and we will continue to face
new competition from these expanding technologies. Our products primarily compete on the basis of performance, price, total
cost of ownership, fuel economy, emissions compliance, speed of delivery, quality and customer support. We also face
competitors in some emerging regions who have established local practices and long standing relationships with participants in
these markets. Additionally, we face increasing competition to develop innovative products that result in lower emissions. There
can be no assurance that our products will be able to compete successfully with the products of other companies and in other
markets. Increasing global competition among our customers may affect our existing customer relationships and restrict our
ability to benefit from some of our customers' growth. As our customers in emerging markets continue to grow in size and scope,
they are increasingly seeking to export their products to other countries. This has meant greater demand for our advanced engine
technologies to help these customers meet the more stringent emissions requirements of developed markets, as well as greater
demand for access to our distribution systems for purposes of equipment servicing. As these emerging market customers enter
into, and begin to compete in more developed markets, they may increasingly begin to compete with our existing customers in
these markets. Our further aid to emerging market customers could adversely affect our relationships with developed market
customers. In addition, to the extent the competition does not correspond to overall growth in demand, we may see little or no
benefit from this type of expansion by our emerging market customers. Failure to meet sustainability environmental;soetal-and
governatee-(ESG)-expectations or standards, or to achieve our ESG-sustainability goals, could adversely affect our business,
results of operations and financial condition. In recent years, there has been an increased focus from stakeholders on ESG
sustainability matters, including GHG emissions and climate- related risks, renewable energy, water stewardship, waste
management, diversity, equity and inclusion, responsible sourcing and supply chain, human rights and social responsibility.
Given our commitment to certain ESG-sustainability principles, we actively manage these issues and have established and
publicly announced certain goals, commitments and targets which we may refine, or even expand further, in the future. These
goals, commitments and targets reflect our current plans and aspirations and are not guarantees that we will be able to achieve
them. Evolving stakeholder expectations and our efforts to manage these issues, report on them and accomplish our goals
present numerous operational, regulatory, reputational, financial, legal and other risks, any of which could have a material
adverse impact, including on our reputation. Such risks and uncertainties include: ¢ reputational harm, including damage to our
relationships with customers, suppliers, investors, governments or other stakeholders; * adverse impacts on our ability to sell and
manufacture products; * the success of our collaborations with third parties; ¢ increased risk of litigation, investigations or
regulatory enforcement actions; * unfavorable ESG-sustainability ratings or investor sentiment; * diversion of resources and
increased costs to control, assess and report on ESG-sustainability metrics; ¢ our ability to achieve our goals, commitments and
targets within the timeframes announced; * access to and increased cost of capital and ¢ adverse impacts on our stock price. Any
failure, or perceived failure, to meet evolving stakeholder expectations and industry standards or achieve our ESG-sustainability
goals, commitments and targets could have a material adverse effect on our business, results of operations and financial
condition. We may be adversely impacted by work stoppages and other labor matters. At December 31, 2623-2024 , we
employed approximately #5-69 , 586-600 persons worldwide. Approximately 2422 , 986-000 of our employees worldwide were
represented by various unions under collective bargaining agreements that expire between 2624-2025 and 2028-2029 . While we
have no reason to believe that we will be materially impacted by work stoppages or other labor matters, there can be no
assurance that future issues with our labor unions will be resolved favorably or that we will not encounter future strikes, work
stoppages, or other types of conflicts with labor unions or our employees. Any of these consequences may have an adverse
effect on us or may limit our flexibility in dealing with our workforce. In addition, many of our customers and suppliers have
unionized work forces. Work stoppages or slowdowns experienced by us, our customers or suppliers could result in slowdowns
or closures that would have a material adverse effect on our results of operations, financial condition and cash flow. We are
subject to foreign currency exchange rate and other related risks. We conduct operations in many areas of the world involving
transactions denominated in a variety of currencies. We are subject to foreign currency exchange rate risk to the extent that our
costs are denominated in currencies other than those in which we earn revenues. In addition, since our financial statements are
denominated in U. S. dollars, changes in foreign currency exchange rates between the U. S. dollar and other currencies have
had, and will continue to have, an impact on our results of operations, financial condition and cash flows. We also face risks
arising from the imposition of foreign exchange controls and currency devaluations. Foreign exchange controls may limit our
ability to convert foreign currencies into U. S. dollars or to remit dividends and other payments by our foreign subsidiaries or
businesses located in or conducted within a country imposing controls. Currency devaluations result in a diminished value of
funds denominated in the currency of the country instituting the devaluation. See Management' s Discussion and Analysis for
additional information. Significant declines in future financial and stock market conditions could diminish our pension plan
asset performance and adversely impact our results of operations, financial condition and cash flow. We sponsor both funded
and unfunded domestic and foreign defined benefit pension and other retirement plans. Our pension cost and the required
contributions to our pension plans are directly affected by the value of plan assets, the projected and actual rates of return on
plan assets and the actuarial assumptions we use to measure our defined benefit pension plan obligations, including the discount
rate at which future projected and accumulated pension obligations are discounted to a present value. We could experience
increased pension cost due to a combination of factors, including the decreased investment performance of pension plan assets,
decreases in the discount rate and changes in our assumptions relating to the expected return on plan assets. Significant declines
in current and future financial and stock market conditions could cause material losses in our pension plan assets, which could



result in increased pension cost in future years and adversely impact our results of operations, financial condition and cash flow.
Depending upon the severity and length of market declines and government regulatory changes, we may be legally obligated to
make pension payments in the U. S. and perhaps other countries and these contributions could be material. We are exposed to
risks arising from the price and availability of energy. The level of demand for our products and services is influenced in
multiple ways by the price and availability of energy. High energy costs generally drive greater demand for better fuel economy
in almost all countries in which we operate. Some of our engine products have been developed with a primary purpose of
offering fuel economy improvements, and if energy costs decrease or increase less than expected, demand for these products
may likewise decrease. The relative unavailability of electricity in some emerging market countries also influences demand for
our electricity generating products, such as our diesel generators. If these countries add energy capacity by expanding their
power grids at a rate equal to or faster than the growth in demand for energy, the demand for our generating products could also
decrease or increase less than would otherwise be the case.



