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Our business involves a high degree of risk. You should carefully consider the risks and uncertainties described below, together
with all of the other information in this Annual Report on Form 10- K. This section contains forward- looking statements. You
should refer to the explanation of the qualifications and limitations on forward- looking statements set forth below the Summary
Risk Factors of this Annual Report on Form 10- K. The risks and uncertainties described below are not the only ones we face.
Additional risk and uncertainties not presently known to us or that we currently deem immaterial may also become important
factors that adversely affect our business. The realization of any of these risks and uncertainties could have a material adverse
effect on our reputation, business, financial condition, results of operations, growth and future prospects as well as our ability to
accomplish our strategic objectives. In that event, the market price of our common stock could decline and you could lose part
or all of your investment. Risks Related to Our Business and Industry Sales of our coconut water products constitute a
significant portion of our revenue, and a reduction in demand for our coconut water products or a decrease in consumer demand
for coconut water generally would have an adverse effect on our financial condition. Our coconut water accounted for
approximately 9492 % of our revenue for the year ended December 31, 2622-2023 . We believe that sales of our coconut water
will continue to constitute a significant portion of our revenue, income and cash flow for the foreseeable future. Any material
negative change to consumer demand for our products or coconut water generally or failure to grow the coconut water category
could materially and adversely affect our business, financial condition, results of operations and cash flows. We are also subject
to the risk of overly relying upon a few large customers (whether serviced directly or through distributors) in a particular market
due to the concentration that exists in retail ownership in our key markets and our significant private label business with
several large retailers . We cannot be certain that consumer and retail customer demand for our other existing and future
products will expand to reduce this reliance on coconut water and allow such products to represent a larger percentage of our
revenue than they do currently. Accordingly, any factor adversely affecting demand or sales of our coconut water or coconut
water generally or a negative decision by a major retailer, could have a material adverse effect on our business, financial
condition, results of operations and cash flows. If we encounter problems or interruptions with our supply chain and-eentinged
flation-, our costs may increase and our or our customers’ ability to deliver our product% to market could be adver%ely aﬁected
impacting —We—&e—net—ewn—wafeheﬂses-efour busmess

Our supply chain is heavily reliant on
; us ot ; 3 us 3 dseuree-third- party
fr&nspeﬁ&t—ieﬂ—pfeﬁéefs-partners, and our success is dependent upon our ability to malntam our relationships with
existing partners and enter into new arrangements in the future. Any changes to the relationships with our existing
partners, including deprioritizing or experiencing delays in our production, or terminating the relationship could
adversely affect our business. Furthermore, if we need to find an alternative or new manufacturing or co- packing
partner, we would need to spend a significant amount of time and resources to ensure the new partner can meet our
standards for quality control tand-- and have the necessary capabilities, responsiveness, high - based-transportation-based
quality service and financial stability, among other things, that align with our values and mission. We may need to assist
that manufacturing partner in purchasing and installing packaging and processing capability which may further delay
and increase the financial costs of including them in our supply network and increase the financial risk of that
relationship. Although we do not rely on matketour co- packing partners for the sourcing of raw materials, we face
similar risks related to the operations and quality of services provided by such partners. If we are unable to manage our
supply chain effectively and ensure that our products are available to meet consumer demand, we may not have the
ability to pursue our growth strategy, our sales might decrease, and our business, financial eenditions— condition, results
of operations and cash flows may be materially adversely affected . Our independent shipping partners transport our
products from the country of origin or from our domestic co- packing partners, which are then received by, and subsequently
distributed from #he-our third party warehousing and fulfillment service providers to our distributors and retail- direct customers
by our third party transportation partners or customer pickup. We depend in large part on the orderly operation of this
receiving and distribution process from these third party partners , which depends, in turn, on timely arrival of product from
ports or co- packers, availability of outbound and inbound shipping, real- time tracking information on our products location ,
and effective operations at the warehouses +or distribution centers and the ports through which our product flows. Any increase
in transportation costs (including increases in fuel costs), increased shipping costs or shipping transit times , increased
warehouse costs, issues with overseas shipments or port or supplier- side delays, reductions in the transportation capacity of
carriers, labor strikes or shortages in the transportation industry, disruptions to the national and international transportation
infrastructure, decreased warehouse availability including due to labor shortages, and unexpected delivery interruptions or
delays may increase the cost of, and adversely impact, our logistics, and our ability to provide quality and timely service to our

d19tr1but01 or retail- dlrect customers. The 1nab111ty h—%@%l—md%@%%—we—e*peﬂeﬁeed-ees{—mﬂaﬁerﬂe}&&ﬁg—to fulﬁll g-}eba-}




customer or consumer orders from they— the witleontinue-to-impaet-warehousing or fulfillment centers of our providers,
or any quality issues could result in the loss of consumers, retail partners or distributors, or the issuances of penalties,
refunds or credits, and may also adversely affect our reputatlon. Additionally, external events beyond our control may
affect and cause 1nterrupt10ns or delays in our supply ¢ mm eﬂvrreﬂn&eﬁt—&nd-busrness- I-n—&dd-r&eﬁ—rf—we—ehaﬁge—ﬂ%e

operations due to natural or man- made dlsastels mclement " eather conditions, dcmdents system failures, power outages,
political instability, physical or cyber break- ins, server failure, work stoppages, slowdowns or strikes by employees, acts of
terrorism, the outbreak of viruses, widespread illness, infectious diseases, contagions and the occurrence of unforeseen
epidemics and {sueh-as-the-other eutbrealofunforeseen or catastrophic events could damage the facilities of our G@’H—D-
+9—paﬂdeﬁine—aﬂd-rts—peteﬁ&al—rmpaet—en—supplv c mm partners A

ﬂow ot product to dnd from these centers, or impact our ability to manage our partners, makmg it difficult or 1mposuble for us
to process customer or consumer orders for an extended period of time. We could also incur significantly higher costs and

longer lead times aﬁseetated—wrt-h—dﬁtﬂbtttmg—rmfenteﬁﬂiumw the time it takes for our supply chain third-party-providers-to
apactty-ba normallze+eve}s—feihﬂ&etﬁw&rehettses—Ffu+ﬁl+menPeeﬁtefs—&nd

al mabrl-rty—lnstablllty te-fu-l-ﬁ-l-l—er—aﬂ-y—de{ays—rn

pandemie-effeets;-which-have-affeeted-—- affect t-he—sn&eet-h—ﬂew—e-ﬁoul supplv Chdll] ; 1mpact1ng our rates and rnefeased
transportation-capacity to timely supply our products. For instance, recently our shipping routes and costs and-deereased

fehabﬂ-rty—}n—pameu-}ar— have been 1mpacted by ocean carrlers avondlng t1e Red Sea and Gulf of Aden, due to concerns

pledlct where ocean frelght rates and Cdpdut\/ —Whteh—hﬁemreﬂfed-e&‘eﬁthe—pea&e}eve}s—seeﬂ-méeﬁ— /ill be in the future and
what long- term rates could be ;and-when-eeonemte-effeets-wilnermalize- A significant part of our business relies on shipping

prepackaged coconut water from sourcing countries to our countries of sale so we are very dependent on shipping container
prices and service levels and cost increases in shipping have materially impacted our financial results in recent years . Due
to the price sensitiv 1ty of our products, we may not be dble to pass such i increases on to our Customers —We-are-dependent-on-our




disruption or unanticipated event may cause significant interruptions or delays in our business and the 1educt10n or loss of
inventory may render us unable to fulfill customer orders in a timely manner, or at all, which could materially adversely affect

our business, financial condition, results of operations and cash flows —Buring-the-COVID-—9-pandemie;two-ofour

if we are not successful in fereeasting-predicting demand and managing our m\rentory at dpplopllate le\ els for ettrthe demand
that we experience . Efficient inventory planning and management is a key component of our success and profitability. To be
successful, we must maintain sufficient inventory levels to meet our customers’ demands without allowing those levels to
mcrease to such an e\tent that the costs of holdmv the ploduuts unduly llll])d(,t our financial 1esu1ts or create obsolete inventory ,

e whlle ensurlng we have adequate expeet-

to s‘uppeft—fulﬁll theu needs bttsmesses—aﬂd-te-eever&ﬂy

significant attention to and momtmmg of : market tlends local market demdnds 8 pen‘ormdnce of our raw material suppllels

and manufacturers , and-performanee-ef-our logistics suppliers and distributors 55 and the #-is-noteertatrrthat-we-will-be
effeetive-trcollection of data and-menitering-to enable efficient forecasting and inventory management. Although we seek to



forecast and plan our product needs sufficiently in advance of anticipated requirements to facilitate reserving production time at
our manufacturing and co- packing partners, and arranging for the availability and supply of packaging and ingredient materials,
our product takes many weeks to arrive at our warehouses from our manufacturing partners, which reduces our flexibility to
react to short term or unexpected consumer demand changes and can require plannmg as much as six months in advance to
coordinate all materlals for production -8 v y ged : :

we expand our operations, it may be more dlfflcult to effectively manage our 1nventory as the complexity increases. In any cases
where consumers might not have access to our products our reputatron and brands could be harmed and consumers may be less
hkely to recommend our products in the future. Jn-any-ea ; ht-rotha 0 :

—If we are not successful in managing our 1nventory balances, it could
have a materlal adverse effect on our business, fmancral conditions, results of operations and cash flows. Our future business,
financial condition, results of operations and cash flows may be adversely affected by reduced or limited availability of coconuts
and other raw materials for our products. Our ability to ensure a continuing supply of high- quality coconuts and other raw
materials for our products at competitive prices depends on many factors beyond our control. We rely on a limited number of
regional manufacturing partners to source and acquire certain of our raw materials and provide us with finished coconut- based
products. Our financial performance depends in large part on their ability to arrange for the purchase of raw materials, including
coconuts, coconut water and other natural ingredients, in sufficient quantities. The coconuts from which our products are
sourced, and the harvesting and transportation of them to our manufacturing partners, are vulnerable to adverse weather
conditions and natural disasters, such as floods, droughts, earthquakes, hurricanes, typhoons, pestilence and other shortages and
disease, as well as political events and other conditions which can adversely impact quantity and quality, leading to reduced
coconut yields and quality, which in turn could reduce the available supply of, or increase the price of, our raw materials. Our
manufacturing partners may have general difficulties in obtaining raw materials, particularly coconut derived products, due to
our high quality standards. Our current manufacturing partners operate in the Philippines, Sri Lanka, Malaysia, Thailand, Brazil
and Vietnam and source coconuts from owned trees and networks of many independent small farmers. Thus, while we attempt
to mitigate the risk by sourcing in multlple geographic areas, the supply of coconuts and other ingredients may be

partlcularly affected by any adverse events in these countries or reglons —Iﬁ-feeent—peﬂodsreuf—waﬂab{e-suppbPe%ﬂa’v‘efed

W : : Any d1srupt10n in the abrhty of our
manufacturmg partners to source coconuts or other raw materials from therr local suppliers to produce our finished goods would
result in lower sales volumes and increased costs, and may have a material adverse effect on our business, financial condition,
results of operations and cash flows if the necessary supply cannot be replaced in a timely manner or at all. In addition, we also
compete with other food and beverage companies in the procurement of coconut materials and other raw materials, and this
competition may increase in the future if consumer demand increases for these materials or products containing such materials,
and if new or existing competitors increasingly offer products in these market sectors. If supplies of coconut materials and other
raw materials that meet our quality standards are reduced or are in greater demand, this could cause our expenses to increase and
we or our manufacturing partners may not be able to obtain sufficient supply to meet our needs on favorable terms, or at all. Our
manufacturing partners and their ability to source coconut materials and other raw materials may also be affected by any
changes among farmers in our sourcing countries as to what they choose to grow and harvest, changes in global economic
conditions or climate, and our or their ability to forecast or to commit to our raw materials requirements. Many of these farmers
also have alternative income opportunities and the relative financial performance of growing coconuts or other raw materials as
compared to other potentially more profitable opportunities could affect their interest in working with us or our manufacturing
partners. Any of these factors could impact our ability to supply our products to customers and consumers and may adversely
affect our business, financial condition, results of operations and cash flows. We are dependent on our existing suppliers for
materials used to package our products, the costs of which may be volatile and may rise significantly. In addition to purchasing
coconut materials and other ingredients, we negotiate the terms and specifications for the purchase of significant quantities of
packaging materials and pallets by our manufacturers and co- packing partners from third parties. The majority of our products
are produced and packaged with materials sourced from a single supplier, Tetra Pak. While we believe that we may be able to
establish alternative supply relationships for some of these materials, we may be unable to do so in the short term, or at all, at
prices or quality levels that are acceptable to us , or in packaging that is acceptable to consumers . Further, any such
alternative supplier arrangements may lead to increased costs or delays. Volatility or inflation in the costs of our packaging
materials and other supplies that we or our manufacturing partners purchase scould increase our cost of sales and reduce our
profitability. Moreover, we may not be able to implement price increases for our products to cover any increased costs, and any
price increases we do implement may result in lower sales volumes or lost relationships. If we are not successful in managing
our packaging costs, or if we are unable to increase our prices to cover increased costs or if such price increases reduce our sales
volumes, then such increases in costs will adversely affect our business, financial condition, results of operations and cash flows.
Further, changes in business conditions, pandemics, governmental regulations and other factors beyond our control or that we do
not presently anticipate could affect our manufacturing and co- packing partners’ ability to receive components from our
existing or future suppliers of such materials or the availability of such components generally. The unavailability of any
components for our suppliers could result in production delays and idle manufacturing facilities which may increase our cost of
operations and render us unable to fulfill customer orders in a timely manner. In addition, quality issues with packaging
materials or packaging processes, could result in the need to replace inventory produced, resulting in increased costs. We
are dependent on distributor and retail customers for most of our sales, and our failure to maintain these relationships or further
develop our sales channels could harm our business, financial condition, results of operations and cash flows. We derive a




significant portion of our revenue from our network of domestic and international distributors and retail customers (whether
serviced directly or through distributors), including club stores, major mass merchandisers, online marketplaces such as
Amazon, drug store chains, supermarkets, independent pharmacies, health food stores, and other retailers. In addition, our largest

distributor customer ;a-substdiary-of KeurigDrPepperine—(INYSE:KPP)and the largest retail- direct customer together 5

€osteoofourproduets-accounted for approximately 24-53 % and-36-%s;respeetively—of our total net sales as of December 31,
2622-2023 . No other customer retatter-direet-or distributor represented more than 10 % of our total net sales as of December

31,2622-2023 . A decision by either of our largest retail customer or distributor, or any other major distributor or retail
customer, whether motivated by marketing strategy, competitive conditions, financial difficulties or otherwise, to decrease
significantly the quantity or breadth of product purchased from us, or to change their manner of doing business with us and their
support of our products, could substantially reduce our revenue and have a material adverse effect on our business, financial
condition, results of operations and cash flows . For example, as previously disclosed, in 2023 we agreed to start to
discontinue the private label coconut water and coconut oil supply relationship with one of our significant customers as
the terms required to retain the business were contrary to our long term margin targets. However, at the request of this
customer, we expect to continue the supply relationship through 2024 for a significant portion of their private label
coconut water needs . In addition, any store closings or changes in retail strategy by our retail customers, particularly our
largest retail customer, could reduce the number of stores or regions carrying our products, or stores may purchase a smaller
amount of our products and / or may reduce the retail floor space designated for our products. If any negative change in our
relationship with our largest distributor and retail customer or other customers occurs, any other disputes with key customers
arose, if we were to lose placement and support of any of our key customers or if any of our key customers consolidate and / or
gain greater market power, our business, financial condition, results of operations and cash flows would be materially adversely
affected. In addition, we may be similarly adversely impacted if any of our key customers, particularly our largest distributor
and retail customer, experience any operational difficulties or generate less traffic. Although we aim to enter into long- term
agreements with distributors, and historically have renewed, amended or extended them as needed, we cannot guarantee that we
will be able to maintain or extend these contractual relationships in the future or that we will be able to do so on attractive terms.
If any agreement with a key distributor is terminated or if the performance of such distributor deteriorates, we cannot guarantee
that we will be able to find suitable replacement partners on favorable terms, or at all. Distributor contracts also may require that
we make payments to terminate or upon non- renewal, and there is no guarantee that the parties will agree on payment terms, or
that we will be able to recoup such fees from any replacement distributors. We enter into pricing support and promotional
arrangements with our distributors to encourage execution and pricing activity on our brands, and in some cases , offer invasion
fees when product is shipped directly to a specific retailer in their geographic market. There is no guarantee that these
arrangements will be effective, or that disputes will not arise as to the sharing of the costs of such activity, which could impact
our relationship with the distributors or impose additional costs on us. We generally do not have long- term contracts or
minimum purchase volumes with our retail- direct customers beyond promotional price arrangements, except in cases related to
Private-private FabeHabel supply, and the duration of these relationships and terms are subject to change and adjustment based
on the performance of the products and our performance as a supplier of these products. For example, pursuant to the terms of
the agreement with our largest retail- direct customer, following the initial term , either party is permitted to terminate the
agreement without cause with prior notice, and the agreement is non- exclusive and does not impose any minimum purchase or
supply requirements. We seek to maintain the relationships with these customers’ private label brands and be their supplier of
choice, but we cannot guarantee that we will maintain our share of this business, nor that the economic terms we will negotiate
with such customers in the future will be favorable to us. The loss of any part of a key customer’ s private label business may
negatively impact that customer’ s support of our branded products, and could have a material adverse effect on our business,
financial condition, results of operations and cash flows. We rely on our retaller partners eontlnulng demand for our products
Whether supphed drrectly or supported through d1str1but0rs and —tna G :

se-their support of our promotlonal programs appfeaehes—Sueh
ehaﬂges—eﬁrﬁd—negaﬁvel—y—ﬁﬁpaet—euﬁbustﬁess— If our retail partners change their pricing and margin expectations, change their

business strategies as a result of industry consolidation or otherwise, maintain and seek to grow their own private- label
competitive offerings whether supplied by us or other suppliers, reduce the number of brands they carry or amount of shelf
space they allocate to our products, or allocate greater shelf space to, or increase their advertising or promotional efforts for, our
competitors’ products, our sales could decrease and our business, financial conditions, results of operations and cash flows may
be materially adversely affected. Certain of our distributors or retail- direct customers may from time to time experience
financial difficulties, including bankruptcy or insolvency. If our customers suffer significant financial or operational difficulty,
they may reduce their orders from us or stop purchasing from us and / or be unable to pay the amounts due to us timely or at all,
which could have a material adverse effect on our ability to collect on receivables, our revenues and our results of operations. It
is possible that customers may contest their contractual obligations to us, whether under bankruptcy laws or otherwise. Further,
we may have to negotiate significant discounts and / or extended financing terms with these customers in such a situation. If we
are unable to collect upon our accounts receivable as they come due in an efficient and timely manner, our business, financial
condition, results of operations and cash flows may be materially adversely affected. In addition, product sales are dependent in
part on high- quality merchandising and an appealing retail environment to attract consumers, which requires continuing
investments by retailers and ongoing support by distributors. Retailers or distributors that experience financial difficulties may
fail to make such investments or delay them, resulting in lower sales and orders for our products. Consolidations among our
customers would concentrate our credit risk and, if any of these retailers or distributors were to experience a shortage of liquidity
or consumer behavior shifts away from their retail model or their service area, it would increase the risk that their outstanding
payables to us may not be paid. In addition, increasing market share concentration among one or a few retailers in a particular




region increases the risk that if any one of them substantially reduces their purchases of or support for our products, we may be
unable to find a sufficient number of other retail outlets for our products to sustain the same level of sales and revenue whether
sold directly to retailers or through distributors . Our brands and reputation may be...... and cash flows would be adversely
affected . Competition in the food and beverage retail industry is strong and presents an ongoing threat to the success of our
business. We operate in a highly competitive market, which includes large multinational companies as well as many smaller
entrepreneurial companies seeking to innovate and disrupt the categories in which we compete. As a category, coconut water
competes for space with a wide range of beverage offerings. In particular, coconut water competes with functional refreshment,
juices, energy drinks, ready to drink teas and coffees and other non- 100 % coconut water based beverages, and many of these
products are marketed by companies with substantially greater financial resources than ours. We also compete with a number of
natural, organic, and functional food and beverage producers. We and these competing brands and products compete for limited
retail, and foodservice customers and consumers. In our market, competition is based on, among other things, brand equity and
consumer relationships, consumer needs, product experience (including taste, functionality and texture), nutritional profile and
dietary attributes, sustainability of our supply chain (including raw materials), quality and type of ingredients, distribution and
product availability, retail and foodservice and e- commerce customer relatlonshrps marketrng 1nvestment and effectiveness,
prlcrng competltlveness and product packaglng ' siate : : :

sueh—pﬂetng—Conventronal food or beverage companres whrch are generally multlnatlonal corporatrons with substantrally
greater resources and operations than us, may acquire our competitors or launch their own coconut water products or other
products that compete with our own. Such competitors may be able to use their resources and scale to respond to competitive
pressures and changes in consumer preferences by introducing new products, reducing prices or increasing promotional
activities, among other things. These large competitors may decide not to compete in coconut water but rather to use their retail
relatronshrps and category 1ns1ghts to reduce retaller excnement for the category, 1mpact1ng our V1s1b111ty and shelf space —We

own prlvate labels, whrch are generally sold at lower prices and compete with our products. Retailers source these products from
a range of suppliers under competitive bidding relationships and we compete for this business as a private label supplier. While
we seek to enter into strategic partnerships with retailers to capitalize on private label supply opportunities, we cannot guarantee
that we will be awarded this private label business in future years or that the business will be profitable. If the quality of
competing private label or branded products were to be compromised, that could affect the consumer perceptions of coconut
water more generally which could impact our business. Additionally, some of our distributor partners carry competing products
or in some cases also are brand owners of beverage products that might compete with us, and while we believe our products are
worthy of their support, there is no guarantee that their support will continue for all of our brands or at the same levels as today.
Competitive pressures or other factors could cause us to lose market share and lead to reduced space allocated to our products,
which may require us to lower prices, increase marketing and advertising expenditures, or increase the use of discounting or
promotional campaigns, each of which could adversely affect our margins and could adversely affect our business, financial
condition, results of operations and cash flows. Many of our current and potential competitors in beverages have longer
operating histories, greater brand recognition, better access to distribution capabilities, larger fulfillment infrastructures, greater
technical capabilities, significantly greater financial, marketing and other resources and maintain deeper customer relationships
with key retailers due to their extensive brand portfolios than we do. These factors may allow our competitors to derive greater
net sales and proﬁts from their existing customer base, acquire customers at lower costs or respond more quickly than we can to

new or emergrng technologres and changes In consumer preferences or hablts Fhese-competitors-may-engage-irmore-extenstve

natural, organic and functronal food and beverage industry to continue to increase. We beheve that our ability to compete
successfully in this market depends upon many factors both within and beyond our control. If we fail to compete successfully in
this market, our business, financial condition, results of operations and cash flows would be materially and adversely affected. If
we fail to develop and maintain our brands and eempany-Company image, our business could suffer. We have developed strong
and trusted brands, including our leading Vita Coco brand, that we believe have contributed significantly to the success of our
business, and we believe our continued success depends on our ability to maintain and grow the value of the-Vita Coco and
other brands. Maintaining, promoting and positioning our brands and reputation will depend on, among other factors, the
success of our product offerings, food safety, quality assurance, marketing and merchandising efforts, the reliability and
reputation of our supply chain, our ability to grow and capture share of the coconut water category, and our ability to provide a
consistent, high- quality consumer experience. Any negative publicity, regardless of its accuracy, could materially adversely
affect our business. For example, as part of the licensing strategy of our brands, we enter into licensing agreements under which
we grant our licensing partners certain rights to use our trademarks and other designs. Although our agreements require that the
use of our trademarks and designs is subject to our control and approval, any breach of these provisions, or any other action by
any of our licensing partners that is harmful to our brands, goodwill and overall image, could have a material adverse impact on



our business. The growing use of social and digital media by us, our consumers and third parties increases the speed and extent
that information or misinformation and opinions can be shared. Negative publicity about us, our brands, our products or our
industry on social or digital media could seriously damage our brands and reputation. Our eempany-Company image and
brands are very important to our vision and growth strategies, particularly as a public benefit corporation, a eertifted-Certified B
eorporation-Corporation , and with the goal of operating consistent with our mission and values. We will need to continue to
invest in actions that support our mission and values and adjust our offerings to appeal to a broader audience in the future in
order to sustain our business and to achieve growth, and there can be no assurance that we will be able to do so. If we do not
maintain the favorable perception of our eempany-Company and our brands, our sales and results of operations could be
negatively impacted. Our brands and eempany-Company image is based on perceptions of subjective qualities, and any
incident that erodes the loyalty of our consumers, customers, suppliers or manufacturers, including adverse publicity or a
governmental investigation or litigation, could significantly reduce the value of our brands and significantly damage our
business, which would have a material adverse effect on our business, financial condition, results of operations and cash flows.
Failure to introduce new products or successfully improve existing products or adopt new technology or marketing practices
effectively, may adversely affect our ability to continue to grow and may cause us to lose market share and sales. A key element
of our growth strategy depends on our ability to develop and market new products, product extensions and improvements to our
existing products that meet our standards for quality and appeal to consumer preferences. The success of our innovation and
product development efforts is affected by our ability to anticipate changes in consumer preferences, the technical capability of
our innovation staff in developing and testing product prototypes to meet these consumer needs while complying with applicable
governmental regulations, the ability to obtain patents and other intellectual property rights and protections for commercializing
such innovations and developments, the ability of our supply chain and production systems to provide adequate solutions and
capacity for new products, and the success of our management and sales and marketing teams in designing, branding and
packaging and introducing and marketing new products. Failure to develop and market new products that appeal to consumers
may lead to a decrease in our growth, sales and profitability. There is no guarantee that each innovation we launch will reach our
goals and be successful, and many will require iteration and development to have a chance of success. Discontinuing products
that have not reached sufficient scale to be viable long term or where consumer demand is decreasing, may result in decreased
sales, disappointed customers, and unexpected costs. Additionally, the development and introduction of new products requires
research, development and marketing expenditures, which we may be unable to recoup if the new products do not gain
widespread market acceptance. For example, a failure to incorporate new technology, like artificial intelligence (“ AI ”), or
marketing practices may reduce our ability to compete and operate efficiently. Our competitors also may create or obtain
similar formulations first that may hinder our ability to develop new products or enter new categories, which could have a
material adverse effect on our growth. If we experience difficulty in partnering with co- packers or manufacturers to produce our
new products, it may affect our ability to develop and launch new products and enter new product categories, and scale up
supply if successful. Further, if we fail to ensure the efficiency and quality of new production processes and products before
they launch, we may experience uneven product quality and supply, which could negatively impact consumer acceptance of
new products and negatively impact our sales and brand reputation. If we are unsuccessful in meeting our objectives with
respect to new or improved products, our business, financial condition, results of operations and cash flow may be adversely
affected. Consumer preferences for our products are difficult to predict and may change, and, if we are unable to respond
quickly to new trends, our business may be adversely affected. Our business is primarily focused on the development,
manufacturing, marketing and distribution of coconut water branded and private label products and other * better- for- you ”
beverages. Consumer demand for our products and interest in our offerings could change based on a number of possible factors,
including changes in consumer preferences, dictary habits, refreshment and nutritional habits, concerns regarding the health
effects of ingredients, the usage of single use packaging, the impact of our supply chain on our sourcing communities, shifts in
preference for various product attributes or consumer confidence, trends within consumer age groups and perceived value and
quality for our products relative to alternatives. Consumer trends that we believe favor sales of our products could change based
on a number of possible factors. While we continually strive to improve our products through thoughtful, innovative research
and development approaches to meet consumer needs, there can be no assurance that our efforts will be successful. If consumer
demand for our products decreased, our business, flnan01a1 condltlon results of operations and cash flows may be adversely
affected -8 ; ; d b z : ;

t t tte t WS Pandemlcs epldemlcs ot dlsease outbreaks or global
trade dlsruptlon —sueh—as—ﬂae—@@%&ﬂdeﬂﬂe—may dlsrupt our business, including, among other things, consumption and
trade patterns, and our supply chain and production processes, each of which could materially affect our operations, liquidity,
financial condition and results of operations. The actual or perceived effects of a disease outbreak, epidemic, pandemic or
similar widespread public health concern, or global trade disruptions sueh-as-the-COVID-—9pandemie-, could negatively
affect our busmess 11qu1d1ty, flnan01al Condmon and results of operatlons fPhe-eﬂgetﬁg—nﬁpaet—e-H-he-eGXLHB-—l-%aﬁdemte




fnefe—sevefe—Any new restrictions related to such matters such as requiring employees to work remotely, imposing travel
restrictions, reducing operating hours, imposing operating restrictions and temporarily closing businesses could have an adverse
impact on global economic conditions and impact consumer confidence and spending which might have a material adverse
1mpact on our supply chaln, or on some of our customers and Could 1mpact the avallablllty and demand tor our prodmts and

W v glven our supply chain is
dependent on ocean freight for Shlppln(’ coconut w. 1ter from the source Countrles to the end use mcnkets we are parncularly
exposed to ocean freight cost changes, and av 111db111ty of containers -

eeﬁeeﬂas—have-eased— and we—ha—ve—beeﬁ—strbjeet—to h

inventory losses or markdowns and 1ost revenue in the event of the loss or shutdoxxn of'a major mdnufactunng partner, a local
raw materials supplier of a manufacturing partner, or a co- packing partner, due to €8V B—9-erether-pandemic conditions in
their respective locales. Any interruptions to logistics could impact their ability to operate and ship us product. The potential
impact of a €0 B-—3-erether-pandemic on any of our production or logistics providers could include, but is not limited to,
problems with their respective businesses, finances, labor matters (including illness or absenteeism in workforce or closure due
to-positive-COVD-—9testing-), ability to import and secure ingredients and packaging, product quality issues, costs,
production, insurance and reputation. Any of the foregoing could negatively affect the price and availability of our products and

impact our supply chain. If these disruptions continue for an extended period of time erthere-are-ofte-or-more-resturgenees-of
€OVHD—19-or-the-emergenee-ofanotherpandemte-, our ablllty to meet the demand tor our prodmts mdy be mdtenally 1mpacted

Celtlhcdtlon tor a numbe1 of our products We rely on various independent thlrd party CEItlfICdtIOI]S such as certifications of our
products as ““ organic ”, to differentiate our products and eempany-Company from others. We must comply with the
requirements of independent organizations or certification authorities in order to label our products as certified organic. For
example, we can lose our ““ organic ” certification if our manufacturing partners fail to source certified organic raw materials
from local raw material suppliers. In addition, all raw materials must be certified organic. The loss of any independent



certifications could adversely affect our market position as an organic and natural products company, which could harm our
business. We may not be successful in our efforts to make acquisitions and successfully integrate newly acquired products or
businesses. We have in the past pursued and may in the future consider opportunities to acquire other products or businesses that
may strategically complement our portfolio of brands and expand the breadth of our markets or customer base. We may be
unable to identify suitable targets, opportunistic or otherwise, for acquisition in the future at acceptable terms or at all. In
addition, exploring acquisition opportunities may divert management attention from the core business and organic innovation
and growth, which could negatively impact our business, financial condition, results of operations and cash flows. If we identify
a suitable acquisition candidate, our ability to successfully implement the acquisition will depend on a variety of factors,
including our ability to obtain financing on acceptable terms consistent with any debt agreements existing at that time and our
ability to negotiate acceptable pricing and terms. Historical instability in the financial markets indicates that obtaining future
financing to fund acquisitions may present significant challenges and could also create dilution to shareholders among other
potential impacts. The success of future acquisitions will be dependent upon our ability to effectively integrate the acquired
products and operations into our business. Integration can be complex, expensive and time- consuming. The failure to
successfully integrate acquired products or businesses in a timely and cost- effective manner could materially adversely affect
our business, prospects, results of operations and financial condition. The diversion of our management’ s attention and any
difficulties encountered in any integration process could also have a material adverse effect on our ability to manage our
business. In addition, the integration process could result in the loss of key employees, the disruption of ongoing businesses,
litigation, tax costs or inefficiencies, or inconsistencies in standards, any of which could adversely affect our ability to maintain
the appeal of our brands and our relationships with customers, employees or other third parties or our ability to achieve the
anticipated benefits or synergies of such acquisitions and could harm our financial performance. Further, the future acquisition
of a product or business may cause us to deviate from our historically fixed- asset lite business model if we were to acquire
production capabilities and facilities in connection therewith, and as a result could increase our costs of operation. We do not
know if we will be able to identify acquisitions we deem suitable, whether we will be able to successfully complete any such
acquisitions on favorable terms or at all, or whether we will be able to successfully integrate or realize the anticipated benefits of
any acqu1red productq or businesses. Addltlonally, an addmonal risk inherent in any acqulsmon is that we fall to realize a

eeﬁd-rt—ten—feﬁ&%s—e#epef&&eﬁs—aﬁd—eash—ﬂews—Chmate change or legal or market measures to addres% clnnate Change may

negatively affect our business and operations. There is growing concern that carbon dioxide and other greenhouse gases in the
atmosphere may have an adverse impact on global temperatures, weather patterns and the frequency and severity of extreme
weather and natural disasters. If such climate change has a negative effect on agricultural productivity, we may be subject to
decreased availability or less favorable pricing for coconut water, oil, cream and other raw materials that are necessary for our
current or any future products. Such climate changes may also require us to find manufacturing partners in new geographic arecas
if the location for best production of coconuts changes, which will require changes to our supply network and investing time and
resources with new manufacturing partners, thereby potentially increasing our costs of production. In addition, there is no
guarantee that we will be able to maintain the quality and taste of our products as we transition to sourcing coconuts in new
geographic areas. Increasing frequency and severity of extreme weather and natural disasters could result in unusual
weather patterns, which could affect the supply and demand for our products and lead to negative effects on our
business, financial condition, results of operations and cash flow. Additionally, the increasing concern over climate change
may also result in more federal, state, local and foreign legal requirements to reduce or mitigate the effects of greenhouse gases
or to reduce packaging and improve recyclability. If such laws are enacted, we may experience significant increases in our costs
of operations and delivery , which in turn may negatively affect our business, financial condition, results of operations and cash
flows , and may incur increased liability for the accuracy of any public disclosures . Failure to retain our senior
management and key personnel , or to maintain and evolve our culture may adversely affect our operations or our ability to
grow successfully. Our success is substantially dependent on the continued service of certain members of our senior
management and other key employees. These employees have been primarily responsible for determining the strategic direction
of our business and for executing our growth strategy and are integral to our brands, culture and the reputation we enjoy with
suppliers, manufacturers, distributors, customers and consumers. In particular, we are dependent on our co- founder, Michael
Kirban, for leadership, culture, strategy, key customer and supplier relationships and other skills and capabilities. The loss of the
services of the co- founder, or any of these executives and key personnel could have a material adverse effect on our business



and prospects, as we may not be able to find suitable individuals to replace them on a timely basis, if at all. In addition, any such
departure could be viewed in a negative light by investors and analysts, which may cause the price of our common stock to
decline. We do not currently carry key- person life insurance for our co- founder or senior executives. Our-busiressis

our success depends on our ability to attract, train and retain a diverse workforce suffietentmamber-ofemployees-who
understand and appreciate our culture and can represent our brand effectively and establish credibility with our business partners
and consumers. Pressures in the labor market for talent and wage inflation have been increasing and could increase our future
costs of hiring or retaining our employees, and thus impact our profitability. If we are unable to hire and retain employees
capable of meeting our business needs , and expeetations-creating the culture and capability that we desire , our business and
brand image may be impaired , including not meeting our B Corp expectations nor our public benefit corporation mission
. If our independent suppliers and manufacturing partners, or the local farmers or other suppliers from which our manufacturing
partners source the raw materials, do not comply with ethical business practices or with applicable laws and regulations, our
reputation, business, and results of operations may be harmed. Our reputation and our consumers’ willingness to purchase our
products depend in part on the compliance of our suppliers, manufacturers, distributors, and retailer partners, as well as the local
farmers or other suppliers from which our manufacturing partners source raw materials, with ethical employment practices, such
as with respect to child and animal labor, wages and benefits, forced labor, discrimination, safe and healthy working conditions,
and with all legal and regulatory requirements relating to the conduct of their businesses. We do not exercise control over our
independent suppliers, manufacturers, distributors and retailer partners, nor over the suppliers of our raw materials, and cannot
guarantee their compliance with ethical and lawful business practices. If our suppliers, manufacturers, distributors, retailer
partners or raw material suppliers fail to comply with applicable laws, regulations, safety codes, employment practices, human
rights standards, quality standards, environmental standards, production practices, or other obligations, norms or ethical
standards, our reputation and brand image could be harmed, our customers may choose to terminate their relationships with us,
and we could be exposed to litigation and additional costs that would harm our business, reputation, and results of operations.
The international nature of our business subjects us to additional risks. We are subject to a number of risks related to doing
business internationally, any of which could significantly harm our business. These risks include: o facing difficulties, such as
legal, regulatory, personnel, technological, and consumer preference variation risks, as we operate in countries where we
have limited experience or presence, or expand our operations into countries in which we have no prior operating
history; © restrictions on the transfer of funds to and from foreign countries, including potentially negative tax consequences; ®
unfavorable changes in tariffs, quotas, trade barriers or other export or import restrictions, including navigating the changing
relationships between countries such as the United States and China and between the United Kingdom and the European Union;
« unfavorable foreign exchange controls and variation in currency exchange rates; * exposure to foreign currency exchange
rate fluctuations; ¢ increased exposure to general international market and economic conditions and uncertainty ; * political,
economic, environmental, health- related or social uncertainty and volatility; ¢ the potential for substantial penalties, litigation
and reputational risk related to violations of a wide variety of laws, treaties and regulations, including food and beverage
regulations, anti- corruption regulations (including, but not limited to, the U. S. Foreign Corrupt Practices Act yer(“ FCPA ),
and the U. K. Bribery Act) and data privacy laws and regulations (including the EU’ s General Data Protection Regulation); ®
the imposition of differing labor and employment laws and standards; ¢ significant differences in regulations across international
markets, including new regulations that could impact requirements applicable to our products and the regulatory impacts on a
globally integrated supply chain; « the varying trademark laws and regulations, or difficulties with international
intellectual property protection and problems created by counterfeiting; ¢ the bankruptcy or default in payment by our
international customers and / or import partners and the potential inability to recoup damages from such defaults, as well as
subsequent termination of existing importation agreements; ¢ the difficulty and costs of designing and implementing an effective
control environment across diverse regions and employee bases; * the complexities of monitoring and managing compliance
with a broad array of international laws related to data privacy and data protection, as well as cross- border transfers of personal
data; « the difficulty and costs of maintaining effective data security and meeting different data security regulations ; * global



cost and pricing pressures; * complex Supply chain and thppmg lOngthﬁl challenges; and ¢ unfworable and / or changing
forelgn tax treatles and policies. We may : 5 5 ;

results-ofoperations—We-are %ubject to risks related to quﬂta1nab1l1ty and corporate %001al reiponmbdlty Our bu%lne%@ faces
increasing scrutiny related to environmental, social and governance issues, including sustainable development, product
packaging, renewable resources, environmental stewardship, supply chain management, climate change, diversity and inclusion,
workplace conduct, human rights, philanthropy and support for local communities. We are a Delaware Publie-public Benefit
benefit Cerporattenr-corporation which has placed additional requirements on our strategies and decision- making to meet our
mission. See “ — Risks Related to our Existence as a Public Benefit Corporation. ” There has been increasing public focus by
investors, customers environmental activists, the media and governmental and nongovernmental organizations on a
variety of environmental, social and other sustainability matters. Our efforts to ensure we meet these standards rely on our
leadership, contracts, internal and third- party audits and on continued monitoring of potential risks and solutions. #We may
experience increased costs in order to execute upon our sustainability goals and measure achievement of those goals,
which could have an adverse impact on our business and financial condition. Additionally, if we fail to meet applicable
standards or expectations with respect to these issues across any of our products and in any of our operations and activities or
those of our third party partners, such as manufacturers and co- packer, our reputation and brand image could be damaged, and
our business, financial condition, results of operations and cash flows could be adversely impacted. Further, we have developed
a strong corporate reputation over the years for our focus on responsible sourcing and support of our supplier communities. We
seek to conduct our business in an ethical and socially responsible way, which we regard as essential to maximizing stakeholder
value, while enhancing community quality, environmental stewardship and furthering the plant- based movement around the
world. We are developing environmental and sustainability initiatives that support our societal programs and are consistent with
our purpose, but these initiatives require financial expenditures and employee resources and are not yet fully vetted or
implemented. If we are unable to meet our sustainability, and environmental are-, social and governance goals, this could have
a material adverse effect on our reputation and brand and negatively impact our relationship with our employees, customers,
consumers and investors. There is no guarantee that our pace of progress on our environmental, social and governance initiatives
will meet all parties’ expectations, which in turn could result in harm to our reputation and negatively impact our business,
financial condition, results of operations and cash flow. In addition, this emphasis on environmental, social and other
sustainability matters has resulted and may result in the adoption of new laws and regulations, including new reporting
requirements. |f etrge 3 we may-fail to comply with new laws,

regulatmns or reportmg requlrements, our reputatlon and business could be required-toreeord-a-signifieant-charge-to

Risks Related to Our Legal and Regulatory Environment F 00d safety and food borne illness 1nc1dent§ or other safety concerns
may materially adversely affect our business by exposing us to lawsuits, product recalls or regulatory enforcement actions,
increasing our operating costs and reducing demand for our product offerings. Selling food and beverages for human
consumption involves inherent legal and other risks, and there is increasing governmental scrutiny of and public awareness
regarding food safety. Unexpected side effects, illness, injury or death related to allergens, food- borne illnesses or other food
safety incidents caused by products we sell or involving our suppliers or manufacturers, could result in the discontinuance of
sales of these products or cessation of our relationships with such suppliers and manufacturers, or otherwise result in increased
operating costs, lost sales, regulatory enforcement actions or harm to our reputation. Shipment of adulterated or misbranded
products, even if inadvertent, can result in criminal or civil liability. Such incidents could also expose us to product liability,
negligence or other lawsuits, including consumer class action lawsuits. Any claims brought against us may exceed or be outside
the scope of our existing or future insurance policy coverage or limits. Any judgment against us that is more than our policy
limits or not covered by our policies would have to be paid from our cash reserves, which would reduce our capital resources.
The occurrence of food- borne illnesses or other food safety incidents could also adversely affect the price and availability of
affected ingredients and raw materials, resulting in higher costs, disruptions in supply and a reduction in our sales. Furthermore,
any instances of food contamination or regulatory noncompliance, whether or not caused by our actions, could compel us, our
manufacturing and co- packing partners, our distributors or our retail customers, depending on the circumstances, to conduct a



recall in accordance with United-States Food-and-Drug-Administration;or-the FDA, regulations and comparable foreign laws

and regulations, as well as other regulations and laws in the other jurisdictions in which we operate. Product recalls could result
in significant losses due to their associated costs, the destruction of product inventory, lost sales due to the unavailability of the
product for a period of time and potential loss of existing distributors, retail customers and shelf space or e- commerce
prominence, and a potential negative impact on our ability to attract new customers and consumers, and maintain our current
customer and consumer base due to negative consumer experiences or because of an adverse impact on our brands and
reputation. The costs of a recall could exceed or be outside the scope of our existing or future insurance policy coverage or
limits. While we maintain batch and lot tracking capability to identify potential causes for any discovered problems, there is no
guarantee that in the case of a potential recall, we will effectively be able to isolate all product that might be associated with any
alleged problem, or that we will be able to quickly and conclusively determine the root cause or narrow the scope of the recall.
Our potential inability to affect a recall quickly and effectively, or manage the consumer and retailer communication in a way
that mitigates concerns, might create adverse effects on our business and reputation, including large recall and disposal costs and
significant loss of revenue. =We believe our consumers,retailers and distributors rely on us to provide them with high- quality
products.Therefore,any real or perceived quality or food safety concerns or failures to comply with applicable food regulations
and requirements,whether or not ultimately based on fact and whether or not involving us (such as incidents involving our
competitors),could cause negative publicity and reduced confidence in our eempany-Company ,brands or products,which could
in turn harm our reputation and sales,and could materially adversely affect our business,financial condition,results of operations
and cash flows.Although we believe we and our manufacturing and co- packing partners on which we rely have rigorous quality
control processes in place,there can be no assurance that our products will always comply with the standards set for our products
or that our manufacturing and co- packing partners will comply with our product specifications . In addition, food and beverage
companies have been subject to targeted, large- scale tampering as well as to opportunistic, individual product tampering, and
we, like any beverage company, could be a target for product tampering. Forms of tampering could include the introduction of
foreign material, chemical contaminants and pathological organisms into consumer products as well as product substitution. The
FDA enforces laws and regulations, such as the Food Safety Modernization Act, that require companies like us to analyze,
prepare and implement mitigation strategies specifically to address tampering designed to inflict widespread public health harm.
If we do not adequately address the possibility, or any actual instance, of product tampering, we could face possible seizure or
recall of our products and the imposition of civil or criminal sanctions, which could materially adversely affect our business,
financial condition, results of operations and cash flows. Most countries in which we operate have comparable regulations that
we endeavor to comply with, but any failure to meet regulators’ or customers’ expectations could impact our business in these
markets and have a material adverse effect on our reputation as well as our business, financial condition, results of operations
and cash flows. Our products and operations are subject to state and government regulation and oversight both in the United
States and abroad, and our failure to comply with applicable requirements, or to respond to changes in regulations applicable to
our business could adversely affect our business, financial condition, results of operations and cash flows. The manufaeture
manufacturing , marketing and distribution of food products is highly regulated. We, along with our manufacturing and co-
packing partners and our suppliers, are subject to a variety of laws and regulations internationally, which apply to many aspects
of our and their businesses, including the sourcing of raw materials, manufacturing, packaging, labeling, distribution,
advertising, sale, quality and safety of our products, as well as the health and safety of employees and the protection of the
environment. Our products and operations and those of our manufacturing and co- packing partners are subject to oversight by
multiple U. S. and international regulatory agencies including the USDA, the FDA, the FTC, the Environmental Protection
Agency (€ EPA ), the European Commission and the U. K.” s Food Standards Agency, Health and Safety Executive,
Environment Agency, Environmental Health Officers and Trading Standards Officers and the Singapore Food Agency, among
others. These agencies regulate, among other things, with respect to our products and operations: * design, development and
manufacturing; © testing, labeling, content and language of instructions for use and storage;  product safety; * marketing, sales
and distribution; * record keeping procedures; ¢ advertising and promotion; ¢ recalls and corrective actions; and ¢ product import
and export. In the United States, for example, we are subject to the requirements of the Federal Food, Drug and Cosmetic Act
and regulations promulgated thereunder by the FDA. This comprehensive regulatory program governs, among other things, the
manufacturing, composition and ingredients, packaging, testing, labeling, marketing, promotion, advertising, storage,
distribution and safety of food. The FDA requires that facilities that manufacture food products comply with a range of
requirements, including hazard analysis and preventative controls regulations, current good manufacturing practices ye(*
c¢GMP ”), and supplier verification requirements. Certain of our facilities, as well as those of our manufacturing and co- packing
partners, are subject to periodic inspection by federal, state and local authorities. We do not control the manufacturing processes
of, but rely upon, our third- party manufacturing partners for compliance with cGMPs for the manufacturing of our products that
is conducted by our partners. If we or our manufacturing partners cannot successfully manufacture products that conform to our
specifications and the strict regulatory requirements of the FDA or other regulatory agencies, we or they may be subject to
adverse inspectional findings or enforcement actions, which could materially impact our ability to market our products, could
result in our manufacturing or co- packing partners’ inability to continue manufacturing for us or could result in a recall of our
product that has already been distributed. In addition, we rely upon these parties to maintain adequate quality control, quality
assurance and qualified personnel. Furthermore, there are an increasing number of state and local regulations in the
United States related to, among other things, beverage packaging, labeling requirements, container deposits, recycling,
or beverage taxes. We anticipate more states to adopt similar legislation or regulations, requiring us to continuously
monitor various state laws to ensure compliance. Any failure to comply with these laws or regulations correctly could
result in a temporary halt in distribution of our products and other costs, affecting our business and profitability. Failure
by us, our suppliers or our manufacturing and co- packing partners to comply with applicable laws and regulations or maintain



permits, licenses or registrations relating to our or our suppliers or manufacturing and co- packing partners’ operations could
subject us to civil remedies or penalties, including fines, injunctions, recalls or seizures, warning letters, untitled letters,
restrictions on the marketing or manufacturing of products, or refusals to permit the import or export of products, as well as
potential criminal sanctions, which could result in increased operating costs or loss of revenue, resulting in a material effect on
our business, financial condition, results of operations and cash flows. The regulations to which we are subject are complex and
continuously changing, and have tended to become more stringent over time. New labeling and food safety laws could restrict
our ability to carry on or expand our operations, result in higher than anticipated costs or lower than anticipated sales, and
otherwise make it more difficult for us to realize our goals of achieving a more integrated global supply chain due to the
differences in regulations around the world. Advertising inaccuracies and product mislabeling may have an adverse effect on our
business by exposing us to lawsuits, product recalls or regulatory enforcement actions, increasing our operating costs and
reducing demand for our product offerings. Certain of our products are advertised with claims as to their origin, ingredients or
health, wellness, environmental or other potential benefits, including, by way of example, the use of the terms “ natural ”, *
organic ”, “ clean ”, “ non- toxic ”, ““ sustainable ”, “ no added sugars, ” or similar synonyms or implied statements relating to
such benefits. Although the FDA and the USDA each have issued statements and adopted policies regarding the appropriate use
of the word “ natural, ” there is no single, universal definition of the term “ natural ” for various categories we sell, which is true
for many other adjectives common in the healthy or sustainable products industry. The resulting uncertainty has led to consumer
confusion, distrust, and legal challenges. In addition, the FDA has consistently enforced its regulations with respect to nutrient
content claims, unauthorized health claims (claims that characterize the relationship between a food or food ingredient and a
disease or health condition) and other claims that impermissibly suggest therapeutic benefits of certain foods or food
components, or that misrepresent or improperly characterize the nutrient content in conventional food products. Moreover, the
FTC has articulated a robust substantiation standard for health claims on foods and dietary supplements and has pursued
investigations and litigation against companies where the FTC has concern that the claims being made are not properly
substantiated. Examples of causes of action that may be asserted in a consumer class action lawsuit include fraud, unfair trade
practices and breach of state consumer protection statutes. The FTC and / or state attorneys general may bring legal action that
seeks removal of a product from the marketplace and impose fines and penalties. Further, consumer class action false
advertising litigation relating to terms such as ““ natural, ” “ non- toxic, ” “ non- GMO ” and other claims remain a persistent
threat in our industry. Even when unmerited, class action claims, action by the FTC or state attorneys general enforcement
actions can be expensive to defend and adversely affect our reputation with existing and potential customers and consumers and
our corporate and brand image, which could have a material and adverse effect on our business, financial condition, results of
operations or cash flows. The USDA enforces federal standards for organic production and use of the term “ organic ” on
product labeling. These laws prohibit a company from selling or labeling products as organic unless they are produced and
handled in accordance with the applicable federal law. By definition, organic products are not genetically modified or do not
include genetically modified (bioengineered) ingredients. We use suppliers and manufacturing partners who can certify that they
meet the standards needed for each applicable product or ingredient specification. Our failure, or failure on the part of our
suppliers or manufacturing partners to comply with these ingredient and product specifications, to maintain appropriate
certifications, or to label organic products in compliance with federal or state laws, may subject us to liability or regulatory
enforcement. Consumers may also pursue state law claims as to our labelling practices on this and other matters, challenging our
labels as being intentionally mislabeled or misleading or deceptive to consumers. The cost of defending or settling these suits
may be material to our business. The regulatory environment in which we operate could also change significantly and adversely
in the future. New or changing regulations could impact the way consumers view our products, such as potential new labeling
regulations or enforcement of a standard of identity for terms used to market our products that would require us to list certain
ingredients by specific names that could confuse our consumers into thinking we may use different types of ingredients than
they originally thought or that the quality of our ingredients is different to what they anticipated. Any loss of confidence on the
part of consumers in the truthfulness of our labeling, advertising or ingredient claims would be difficult and costly to overcome
and may significantly reduce our brand value. In addition, packaging has to be suitable to distributor and retail handling and
scanning, and any failures of the packaging to meet these expectations could cause recall or product destruction. Any of these
events could adversely affect our brands, increase our costs, and decrease our sales, which could have an adverse effect on our
business, financial condition, results of operations and cash flows. Fai ) i : Fte-afre rattetat-ta




& amas vpenalties—Federal,
state and foreign anti- corruption, sanctions and trade laws create the potential for significant liabilities and penalties and
reputational harm. As of December 31, 2622-2023 , we derived 13 % of our net sales from our International segment. In
addition, we source all of our coconut water internationally. As such, we are subject to a number of laws and regulations
governing payments and contributions to political persons or other third parties, including restrictions imposed by the FCPA, as
well as economic sanctions, customs and export control laws, including those administered by the U. S. Department of the
Treasury' s Office of Foreign Assets Control ( * OFAC »), U. S. Customs and Border Protection ( * CBP »), the U. S.
Department of Commerce and the U. S. Department of State. The FCPA is intended to prohibit bribery of foreign officials —
including officials of any government or supranational organization, foreign political parties and officials thereof, and any
candidate for foreign political office — to obtain or retain business. It also requires public companies in the United States to
keep books and records that accurately and fairly reflect those companies’ transactions and maintain internal accounting
controls to assure management’ s control, authority, and responsibility over a company’ s assets. OFAC, CBP, the U. S.
Department of Commerce and the U. S. Department of State, among other governmental authorities, administer and enforce
various customs and export control laws and regulations, as well as economic and trade sanctions based on U. S. foreign policy
and national security goals that target certain countries, regions, governments, businesses and individuals. These laws and




regulations relate to a number of aspects of our business, including but not limited to the activities of our suppliers, distributors
and other partners. Similar laws in non- U. S. jurisdictions, such as EU sanctions or the U. K. Bribery Act, as well as other
applicable anti- bribery, anti- corruption, anti- money laundering, sanctions, customs or export control laws, may also impose
stricter or more onerous requirements than the FCPA, OFAC, CBP, the U. S. Department of Commerce and the U. S.
Department of State, and implementing them may disrupt our business or cause us to incur significantly more costs to comply
with those laws. Different laws may also contain conflicting provisions, making compliance with all laws more difficult. If we
fail to comply with these laws and regulations, we could be exposed to claims for damages, civil or criminal financial penalties,
reputational harm, incarceration of our employees, restrictions on our operations or other liabilities, which could negatively
affect our business, operating results and financial condition. In addition, we may be subject to successor liability for FCPA
violations or other acts of bribery, or violations of applicable sanctions or other export control laws committed by companies we
acquire. Despite our compliance efforts and activities we cannot assure compliance by our employees or representatives for
which we may be held responsible. Any determination that we have violated the FCPA or other applicable anti- corruption,
sanctions, customs or export control laws could subject us to, among other things, civil and criminal penalties, material fines,
profit disgorgement, injunctions on future conduct, securities litigation and a general loss of investor confidence, any one of
which could adversely affect our business prospects, financial condition, results of operations or the market value of our
common stock. Litigation or legal proceedings could expose us to significant liabilities and have a negative impact on our
reputation or business. From time to time, we may be party to various claims and litigation proceedings. We evaluate these
claims and litigation proceedings to assess the likelihood of unfavorable outcomes and to estimate, if possible, the amount of
potential losses. Based on these assessments and estimates, we may establish reserves, as appropriate. These assessments and
estimates are based on the information available to management at the time and involve a significant amount of management
judgment. Actual outcomes or losses may differ materially from our assessments and estimates. For example, we are and have
been subject to various labelling, trademark infringement and product quality claims in the ordinary course of our business, and
may, in the future, face a range of litigation, including employment issues, distributor disputes, shareholder litigation and other
contractual matters. Even when not merited, the defense of these claims or lawsuits may divert our management’ s attention, and
we may incur significant expenses in defending these lawsuits. The results of litigation and other legal proceedings are
inherently uncertain, and adverse judgments or settlements in some of these legal disputes may result in adverse monetary
damages, penalties or injunctive relief against us, which could have a material adverse effect on our financial position, cash
flows or results of operations. Any claims or litigation, even if fully indemnified or insured, could damage our reputation and
potentially prevent us from selling or manufacturing our products, which would make it more difficult to compete effectively or
to obtain adequate insurance in the future. Furthermore, while we maintain insurance for certain potential liabilities, such
insurance does not cover all types and amounts of potential liabilities and is subject to various exclusions as well as caps on
amounts recoverable. Even if we believe a claim is covered by insurance, insurers may dispute our entitlement to recovery for a
Varrety of potentlal reasons, which may affect the timing and if the insurers prevail, the amount of our recovery Rlsks Related

ﬁpef&t—teﬂs—We rely heaVlly on our 1nf0rmatron technology systems, as Well as those of our thrrd party Vendors and business
partners, for our business to effectively operate and to safeguard confidential information; any significant failure, inadequacy,
interruption or data security incident could adversely affect our business, financial condition, results of operations and cash
flows. We use information technology systems, infrastructure and data in substantially all aspects of our business operations.
Our ability to effectively manage our business and coordinate the manufacturing, sourcing, distribution and sale of our products
depends significantly on the reliability and capacity of these systems. We are critically dependent on the integrity, security and
consistent operations of these systems. We also collect, process and store numerous classes of sensitive, personally identifiable
and / or confidential information and intellectual property, including customers’ and suppliers’ information, private information
about employees and financial and strategic information about us and our business partners. The secure processing, maintenance
and transmission of this information is critical to our operations. As discussed above under, “ If we encounter problems or
interruptions with our supply chain and-eentimaed-inflation-, our costs may increase and our or our customers’ ability to deliver
our products to market could be adversely affected, impacting our business and profitability, ” our systems and those of our
third party vendors , service providers, and business partners may be subject to damage or interruption from power outages or
damages, teleeommumeatrons problems, data corruption, software errors, network failures, acts of war sineluding-the
developing-econfhietbetweenRusstaand-Ukraine-, or terrorist attacks, fire, flood, global pandemics and natural disasters; our
existing safety systems, data backup, access protection, user management and information technology emergency planning may
not be sufficient to prevent data loss or long- term network outages. In addition, we and our third party vendors and business
partners may have-to-upgrade our existing information technology systems or choose to incorporate new technology systems
from time to time in order for such systems to support the increasing needs of our expanding business. Costs and potential
problems and interruptions associated with the implementation of new or upgraded systems and technology or with maintenance
or adequate support of existing systems could disrupt our business and result in transaction errors, processing inefficiencies and



loss of production or sales, causing our business and reputation to suffer. Further, our systems and those of our third- party
vendors , service providers, and business partners may be vulnerable to, and have experienced attempted security incidents,
attacks by hackers (including ransomware attacks, phishing attacks and other third- party intrusions), acts of vandalism,
computer viruses, misplaced or lost data, human errors or other similar events. If unauthorized parties gain access to our
networks or databases, or those of our third- party vendors or business partners, they may be able to commit financial fraud,
publish, delete, use inappropriately or modify our private and sensitive third- party information, including credit card
information and other personally identifiable personal information. In addition, employees may intentionally or inadvertently
cause data or security incidents that result in unauthorized payments, release of personally identifiable or confidential
information. Because the techniques used to circumvent security systems can be highly sophisticated, change frequently, are
often not recognized until launched against a target (and even, in many cases, until after having been successfully launched for
some time) and may originate from less regulated and remote areas around the world, we may be unable to proactively address
all possible techniques or implement adequate preventive measures for all situations. Security incidents compromising the
confidentiality, integrity, and availability of our sensitive information and our systems and those of our third party vendors and
business partners could result from cyber- attacks, computer malware, viruses, social engineering (including spear phishing and
ransomware attacks), supply chain attacks, efforts by individuals or groups of hackers and sophisticated organizations, including
state- sponsored organizations, errors or malfeasance of our personnel, including human error and bad actors, and security
vulnerabilities in the software or systems on which we, or our third party vendors or business partners, rely. Cybercrime and
hacking techniques are constantly evolving. We and / or our third- party vendors , service providers, and / or business partners
may be unable to antteipate-stop all attempted security breaches, react in a timely manner, or implement adequate preventative
measures, particularly given the increasing use of hacking techniques designed to circumvent controls, avoid detection, and
remove or obfuscate forensic artifacts. We anticipate that these threats will continue to grow in scope and complexity over time
and such incidents may occur in the future, and could result in unauthorized, unlawful, or inappropriate access to, inability to
access, disclosure of, or loss of the sensitive, proprietary and confidential information (including persenatty—- personal
tdentiftable-information) that we hanedte-collect, receive, and process. We employ multiple methods at different layers of
our systems designed to defend against intrusion and attack, to protect our systems and to resolve and mitigate the
impact of any incidents. Despite our efforts to keep our systems secure and to remedy identified vulnerabilities, future
attacks could be successful and could result in substantial liability or business risk. We expect that third parties will
continue to attempt to gain unauthorized access to our systems or facilities through various means, including hacking
into our systems or facilities, or those of our customers or vendors, or attempting to fraudulently induce our employees,
customers, vendors or other users of our systems into disclosing sensitive information, which may in turn be used to
access our IT systems. Our cybersecurity programs and efforts to protect our systems and data, and to prevent, detect
and respond to data security incidents, may not prevent these threats or provide adequate security. We may experience
breaches of our security measures due to human error, malfeasance, system errors or vulnerabilities, or other
irregularities including attempts by former, current or future employees to misuse their authorized access and / or gain
unauthorized access to our systems . As we rely on a number of our third party vendors and business partners, we are exposed
to certain sccurity risks outside of our direct control resulting from our engagements with these parties , and our ability to
directly monitor these third- party vendors’ and business partners” data security is limited. While we take care to vet our
vendors and business partners and contract with them to require levels of data security and best practices, and ecmploy a
number of security measures designed to prevent, detect, and mitigate potential for harm to our users and our systems from the
theft of or misuse of user credentials on our network, these measures may not be effective in every instance. Moreover, we or our
third- party vendors or business partners may be more vulnerable to such attacks in remote work environments, which have
increased in recent years response-to-the-COVID-—9-pandemte-. Additionally, while we maintain cyber insurance that may
help provide coverage for these types of incidents, we cannot assure yew-ensure that our insurance will be adequate to cover
costs and liabilities related to these-an inreidents— incident . Recently, we have experienced spoofing and social engineering
incidents and have taken measures such as third- party forensic consultant reviews to ensure that no compromises of our systems
have occurred and to mitigate risks of future harm. Any sael-data security breach, attack, virus or other event-incident could
result in additional financial losses, costly investigations and litigation exceeding applicable insurance coverage or contractual
rights available to us, civil or criminal penalties, operational changes or other response measures, loss of consumer confidence in
our security measures, and negative publicity that could adversely affect our business, reputation, financial condition, results of
operations and cash flows. Furthermore, regulations and expectations for timely disclosing any cyber security events are
evolving, and there are additional risks that in our response to such events, and in our disclosure, we will not meet the
appropriate requirements, creating regulatory and litigation risks. In addition, if any such event resulted in access,
disclosure or other loss or unauthorized use of information or data, such as customers’ and suppliers’ information, private
information about employees and financial and strategic information about us and our business partners, whether actual or
perceived, it could result in legal claims or proceedings, regulatory investigations or actions, and other types of liability under
laws that protect the privacy and security of persenally—- personal tdentifiable-information, including federal, state and foreign
data protection and privacy laws and regulations, violations of which could result in significant penalties ane-, fines , costs and
litigation . The cost of investigating, mitigating and responding to potential security breaches and complying with applicable
breach notification obligations to individuals, regulators, partners and others can be significant and the risk of legal claims in the
event of a security breach is increasing. For example, certain of the €EPA-recently enacted state and international
comprehensive privacy laws ereates— create a private right of action for certain data breaches and for non- compliance .
Further, defending a suit, regardless of its merit, could be costly, divert management attention and harm our reputation. The
successful assertion of one or more large claims against us that exceed available insurance coverage, or the occurrence of



changes in our insurance policies, including premium increases or the imposition of large deductibles or co- insurance
requirements, could adversely affect our reputation, business, financial condition, results of operations and cash flows. Any
material disruption or slowdown of our systems or those of our third- party vendors or business partners, could have a material
adverse effect on our business, financial condition, results of operations and cash flows. Our risks are likely to increase as we
continue to expand, grow our customer base, and process, store, and transmit increasing amounts of proprietary and sensitive
data. In addition, although we seek to detect and investigate all data security incidents, security breaches and other incidents of
unauthorized access to our information technology systems, it and-data-can be difficult to detect and determine the scope and
impact of data security incidents . Any delay in identifying such breaches or incidents may lead to increased harm and legal
exposure of the type described above . Changes in laws, regulations, and public perception concerning data privacy, or
changes in the patterns of enforcement of existing laws and regulations, could impact our ability to efficiently gather,
process, update, and / or provide some or all of the information we currently provide or the ability of our customers and
users to use some or all of our products or services, and increases our compliance costs and litigation risks. We may
collect, maintain, and otherwise process personal information and other data relating to our employees and customers.
Additionally, we sell products directly to consumers from our website and rely on a variety of marketing techniques,
including email and social media marketing, and we are subject to various laws and regulations that govern such selling,
marketing and advertising practices. We are subject to numerous state, federal and international laws, rules and
regulations that govern the collection, use and protection of personal information. In recent years, there has been an
increase in attention to and regulation of data protection and data privacy across the globe, including the FTC’ s
increasingly active approach to enforcing data privacy in the United States, as well as the enactment of the European
Union’ s General Data Protection Regulation (“ GDPR ”), which took effect in May 2018, the United Kingdom’ s
transposition of GDPR into its domestic laws, which took effect September 2021, the California Privacy Rights Act (“
CPRA ), which took effect January 1, 2023 and expands the California Consumer Privacy Act (“ CCPA ) of 2020,
Virginia’ s Consumer Data Protection Act, which also took effect January 1, 2023, and similar comprehensive privacy
laws adopted in other states and jurisdictions including Colorado, Connecticut, and Utah. We anticipate that federal,
state and international regulators will continue to enact new legislation related to privacy and cybersecurity. These laws
may impose restrictions on our ability to gather and utilize personal information, provide individuals with additional
rights around their personal information, and place downstream obligations on our vendors and business partners
relating to their use of personal information we provide to them for processing. Our actual or alleged failure to comply
with applicable privacy or data security laws, regulations, and policies, or to protect personal information, could result
in enforcement actions and significant penalties against us, which could result in negative publicity or costs, subject us to
claims or other remedies, and have a material adverse effect on our business, financial condition, and results of
operations. Further, these laws may require us to take on more onerous obligations in our contracts, add new provisions
in data processing agreements (" DPAs'") related to the processing of personal information, restrict our ability to store,
transfer and process personal information or, in some cases, impact our ability to reach current and prospective
customers, or to derive insights from data globally. Cross- border data transfers and the use of data transfer mechanisms
now involve additional compliance steps and in the event any court blocks personal information transfers to or from a
particular jurisdiction on the basis that certain or all such transfer mechanisms are not legally adequate, this could give
rise to operational interruption in the performance of services for customers and internal processing of employee
information, greater costs to implement alternative data transfer mechanisms that are still permitted, regulatory
liabilities, or reputational harm. We rely on a variety of marketing techniques and practices to sell our products and to
attract new customers and consumers, and we are subject to various current and future data protection laws and
obligations that govern marketing and advertising practices. For example, the Controlling the Assault of Non- Solicited
Pornography and Marketing Act of 2003, or the CAN- SPAM Act, establishes specific requirements for commercial
email messages in the United States. Governmental authorities, including in the European Union and the United
Kingdom, continue to evaluate the privacy implications inherent in the use of third- party “ cookies ” and other methods
of online tracking for behavioral advertising and other purposes, such as by regulating the level of consumer notice and
consent required before a company can employ cookies or other electronic tracking tools or the use of data gathered with
such tools. Laws and regulations regarding the use of these cookies and other current online tracking and advertising
practices could increase our costs of operations and limit our ability to acquire new consumers on cost- effective terms,
which, in turn, could have an adverse effect on our business, financial condition, results of operations and cash flows.
Furthermore, the uncertain and shifting regulatory environment and trust climate may prompt individuals to opt out of
our collection of their personal information. Concern regarding our use of the personal information collected on our
websites or via our marketing activities could impact sales of product. Additionally, certain new privacy laws require
opt- ins rather than opt- outs for certain personal information, which could reduce some of the data we have historically
been able to collect. Even the perception that the privacy of personal information is not satisfactorily protected or does
not meet regulatory requirements could discourage prospective customers from purchasing our products. Industry- wide
incidents or incidents with respect to our websites, including changes in industry standards, regulations, or laws, could
deter people from using the internet or our websites to conduct transactions that involve the transmission of personal
information, which could harm our business. We also receive data from third- party vendors (e. g., data brokers). While
we have implemented certain contractual measures with such vendors to protect our interests, we are ultimately unable
to verify with complete certainty the source of such data, how it was received, and that such information was collected
and is being shared with us in compliance with all applicable data privacy laws . We may not be able to protect our
intellectual property adequately, which may harm the value of our brands. We believe that our intellectual property has



substantial value and has contributed significantly to the success of our business. Our trademarks are valuable assets that
reinforce our brands and differentiate our products. We cannot assure you that we will be able to register and / or enforce our
trademarks in all jurisdictions in which we do business, as the registrability of trademarks and the scope of trademark protection
varies from jurisdiction to jurisdiction. In addition, third parties may adopt trade names or trademarks that are the same as or
similar to ours, especially in jurisdictions in which we have not yet obtained trademark protection, thereby impeding our ability
to build brand identity and possibly leading to market confusion. In addition, our trademark applications may be opposed by
third parties, our trademarks may otherwise be challenged, and / or the scope of any of our trademark registrations could be
narrowed as a result of a challenge, or even canceled entirely. Failure to protect our trademark rights could prevent us in the
future from challenging third parties who use names and logos similar to our trademarks, which may in turn cause consumer
confusion, negatively affect our brand recognition, or negatively affect consumers’ perception of our brands and products. Over
the long term, if we are unable to successfully register our trademarks and trade names and establish name recognition based on
our trademarks and trade names, we may not be able to compete effectively and our business may be adversely affected. In order
to resolve certain trademark disputes, we have entered into coexistence or settlement agreements that permit other parties certain
uses of marks similar to ours for certain categories and countries, and restrict the use of our marks in certain categories and
countries. There is no guarantee that these coexistence settlement agreements will foreclose future trademark disputes. We also
rely on proprietary expertise, recipes and formulations and other trade secrets and copyright protection to develop and maintain
our competitive position. Obtaining patent protection, if available for any of such proprietary intellectual property, can be time
consuming and expensive, and we cannot guarantee that our patent applications would be granted, or if granted, that they would
be of sufficient scope to provide meaningful protection. Accordingly, we have in the past decided, and may in future decide, to
protect our intellectual property rights in our technologies by maintaining them as trade secrets rather than publicly filing for
formal intellectual property registrations such as patents and copyrights . Our confidentiality agreements with our
employees and certain of our consultants, contract employees, suppliers and independent contractors, including some of our
manufacturers who use our formulations to manufacture our products, generally require that all information made known to
them be kept strictly confidential. Nevertheless, trade secrets are difficult to protect. Although we attempt to protect our trade
secrets, our confidentiality agreements may not effectively prevent disclosure of our proprietary information and may not
provide an adequate remedy in the event of unauthorized disclosure of such information. In addition, others may independently
develop similar recipes or formulations to those that we have maintained as trade secrets, in which case we would not be able to
assert trade secret rights against such parties. Further, some of our formulations have been developed by or with our suppliers
(manufacturing, co- packing, ingredient and packaging partners). As a result, we may not be able to prevent others from
developing or using similar formulations. We cannot assure you that the steps we have taken to protect our intellectual property
rights are adequate, that our intellectual property rights can be successfully defended and asserted in the future or that third
parties will not infringe upon or misappropriate any such rights. We may be required to spend significant resources in order to
monitor and protect our intellectual property rights. Litigation may be necessary in the future to enforce our intellectual property
rights and-, including to protect our trademarks and trade secrets. We cannot assure you that we will have adequate resources to
enforce our intellectual property rights, as such enforcement and potential litigation can be costly, time- consuming, and
distracting to management-the Company’ s operations . Any such litigation could result in the impairment or loss of portions
of our intellectual property, as our efforts to enforce our intellectual property rights may be met with defenses, counterclaims,
and countersuits attacking the ownership, scope, validity and enforceability of our intellectual property rights. We also face the
risk of claims that we have infringed third parties’ intellectual property rights. If a third party asserts a claim that our offerings
infringe, misappropriate or violate their rights, the-resulting litigation could be expensive and could divert management
attention and resources away from our core business operations. Any claims of trademark or intellectual property infringement,
even those without merit, could: * be expensive and time consuming to defend; ¢ cause us to cease making, licensing or using
products that incorporate the challenged intellectual property, which in turn could harm relationships with customers and
distributors and might result in damages; * require us to redesign, reengineer, or rebrand our products or packaging, if feasible ,
and might result in 1arge inventory write- offs of unsaleable or unusable materials; --divertmanagement s-attention-and
teserrees;or-* require us to enter into royalty or licensing agreements in order to obtain the right to use a third party’ s
intellectual property which might affect our margins and ability to compete. Any royalty or licensing agreements, if required,
may not be available to us on acceptable terms or at all. A successful claim of infringement against us could result in our being
required to pay significant damages, enter into costly license or royalty agreements, or stop the sale of certain products, any of
which could have a negative impact on our operating profits, our customer relations and harm our future prospects. Risks
Related to the Ability to Finance our Business and Our Indebtedness We may require additional financing to achieve our goals,
which may not be available when needed or may be costly and dilutive. We may require additional financing to support the
growth of our business, to acquire new businesses, for working capital needs or to cover unforeseen costs and expenses. The
amount of additional capital we may require, the timing of our capital needs and the availability of financing to fund those needs
will depend on a number of factors, including our strategic initiatives and operating plans, the performance of our business, the
number, complexity and characteristics of additional products or future manufacturing processes we require to serve new or
existing markets, any proposed acquisitions and cost increases related to the integration of acquired products or businesses, any
material or significant product recalls, any failure or disruption with our manufacturing and co- packing partners as well as our
third party logistics providers, the expansion into new markets, any changes in our regulatory or legislative landscape,
particularly with respect to product safety, advertising, product labeling and data privacy, the costs associated with being a
public company and the market conditions for debt or equity financing. Additionally, the amount of capital required will depend
on our ability to meet our sales goals and otherwise successfully execute our operating plan. We intend to continually monitor
and adjust our operating plan as necessary to respond to developments in our business, our markets and the broader economy



and it is possible that our business could become more capital intensive. Although we believe various debt and equity financing
alternatives will be available to us to support our capital needs, financing arrangements on acceptable terms may not be available
to us when needed. Additionally, these alternatives may require significant cash payments for interest and other costs or could
be highly dilutive to our existing shareholders. Any such financing alternatives may not provide us with sufficient funds to meet
our long- term capital requirements. We may be unable to generate sufficient cash flow to satisfy our future debt service
obligations, which would adversely affect our financial condition and results of operations. In May 2020, we entered into a five-
year credit facility (" 2020 Credit Facility") with Wells Fargo Bank, National Association consisting of a revolving line of credit,
which currently provides for committed borrowings of § 60 million. As of December 31, 2622-2023 , we have no outstanding
debt under our 2020 Credit Facility. Our ability to make principal and interest payments on and to refinance any indebtedness
we incur in the future will depend on our ability to generate cash in the future. This, to a certain extent, is subject to general
economic, financial, competitive, legislative, regulatory, and other factors that are beyond our control. If our business does not
generate sufficient cash flow from operations, in the amounts projected or at all, or if future borrowings are not available to us in
amounts sufficient to fund our other liquidity needs including working capital needs or acquisition needs, our financial condition
and results of operations may be adversely affected. If we cannot generate sufficient cash flow from operations to make
scheduled principal amortization and interest payments on our future debt obligations, we may need to refinance all or a portion
of our indebtedness on or before maturity, sell assets, delay vendor payments and capital expenditures, or seek additional equity
investments. If we are unable to refinance any of our indebtedness on commercially reasonable terms or at all or to effect any
other action relating to our indebtedness on satisfactory terms or at all, our business may be harmed. The agreements governing
our current and future indebtedness may contain restrictive covenants and our failure to comply with any of these covenants
could put us in default, which would have an adverse effect on our business and prospects. Our 2020 Credit Facility imposes
certain terms and restrictive covenants of these borrowings and the terms of any future indebtedness will likely impose similar
restrictions. The 2020 Credit Facility contains, and agreements governing any future indebtedness may contain, a number of
covenants which put some limits on our ability to, among other things: « sell , transfer or dispose of assets; * engage in
mergers, acquisitions, and other business combinations; ¢ deelare-make d1v1dends and distributions on, or redeem-or
repurehase-repurchases eapital-stoelkifit-wonldresultinan-event-of defanlt, equity ;  incur, assume, or permlt to exist
additional indebtedness ergaarantees—; * make loans and-, advances or investments , or give guarantees ; * incur liens er-give
guarantees-; and ¢ enter into transactions with affiliates. The 2020 Credit Facility also requires us to maintain a specified total
leverage ratio, fixed charge coverage ratio and asset coverage ratio and our ability to meet these financial ratios may be affected
by events beyond our control, and we may not satisfy such a test. A breach of the covenants in the 2020 Credit Facility or any
agreements governing future debt obligations could result in a default under such agreements. By reason of cross- acceleration
or cross- default provisions, other indebtedness may then become immediately due and payable. Our assets or cash flows may
not be sufficient to fully repay borrowings under our outstanding debt instruments if accelerated upon an event of default. If
amounts owed are accelerated because of a default and we are unable to pay such amounts, our lenders may have the right to
assume control of substantially all of the assets securing the indebtedness. Any changes tndebtedness-we-inenr-in-the-future-may
be-at-a-variablerate;subjeeting-ts-to interest rate-rates ftslewdﬂeh—could e&use—affect the value of any investments and
interest income thereof, eur- or could 1 antsignificantly change the cost of any
borrowing . Borrowings under the 2020 Credit F acrhty accrue interest at Varrable rates and expose us to interest rate risk.
Interest rates may fluctuate in the future. Although we have explored in the past various hedging strategies, we do not currently
hedge our interest rate exposure under the 2020 Credit Facility. As a result, interest rates under the agreement or other variable
rate debt obligations could be higher or lower than current levels. If interest rates increase, our debt service obligations on any
future variable rate 1ndebtedness could be s1gn1ﬁcant 112622-We generally operate with a small target cash balance , the
he-and when that level is exceeded, we invest any excess in interest
generatmg 1nvestments with generally short maturltles consistent with our projected cash business needs. Any change in

interest rate-rates referenee-could affect the income from EFHBOR-te-the-Seeured-Overnight FinaneingRate-(-SOFRY—Suek
benehmarks-may-performdifferently-thaninthe-past-or-our cash equivalent balance and may-disappear-entirely;or-have-other
eeﬁseqttenees—t-h&t—eaﬂﬂet—be—pfedietedﬂ*ny—such mvestments, and mlght impact the market value of eonsequenee-eotld-have
. o-such holdings a—-benehmarkand-our-ability-to
sewre&deb%fh&%be&fs—mtefesﬁ&%ﬂeaﬁlg—fates—e%ﬁﬁefest—&sks Related to the Ownership of Our Common Stock Concentration

of ownership of our erdtnary-shares among our existing executive officers, directors and principal shareholders may prevent
new investors from influencing significant corporate decisions. Based upon our shares of common stock outstanding as of
December 31, 28222023 , our executive officers, directors and shareholders who own more than 5 % of our outstanding share
capital, in the aggregate, beneficially own over 56-30 % of our outstanding shares of common stock. These shareholders, acting
together, are able to significantly influence all matters requiring shareholder approval, including the election and removal of
directors and approval of any merger, consolidation or sale of all or substantially all of our assets. In addition, certain of our
shareholders have entered into a shareholders’ agreement to support each other’ s director nominees. For so long as such
agreement remains, the remaining shareholders may be prevented from having an influence on the board. Some of these persons
or entities may have interests different than yours. For example, because many of these shareholders purchased their shares at
prices substantially below the current market price and have held their shares for a long period, they may be more interested in
selling our eempany-Company to an acquirer than other 1nvest0rs or they may want us to pursue strategles that deviate from
the 1nterests of other shareholders Furthermore, -Sa-}es-sales y y ; ; ;

substantial number of shares of our common stock into the pubhc rnarket particularly sales by our directors, executlve officers
and principal stockholders, or the perception that these sales might occur, could cause the market price of our common stock to



shafes—We no longer quahfy as a Z 6 i HHiE© oHr-€o

stoel—We-are-an “ emerging growth company ” within the meamng of the Securltles Act and eu%eemp-l-raﬁee—are requlred to

comply with the audltor attestation feelueed—repefﬁﬁg—aﬂd-diselesafe—requlrements of Sectlon 404 of the Sarbanes- Oxley Act
] akeo : o . We are-previously

quallﬁed asan ' emergmg growth company 5= as defined in Sectlon 2 (a) of the Securltles Jumpstart-Our-Business-Startaps
Act f2642-, as amended orFJOBSAet-, and we-have-clected to take advantage of certain exempnons and relief from various

reportlng requlrements that applled are—&ppl-teab-le—to et-her—pubhc companies that are not “ emerging growth companies. ”” As
: g Fears ot December 31 2023 audrrted—ﬁﬂaﬂeta-l-statemeﬁts

large accelerated ﬁler a-n—and can —eﬁﬁwﬂa—eempany—we—wﬂ-l—neﬁ
no be—requtred—longer take advantage of the exemptlons avallable to ;

filer, our 1ndependent reglstered publlc accountmg ﬁrm must prov1de an attestatlon report Lwrth—&t—least—$—7-99—ﬂﬂ-l-l-teﬁ—ef
eqﬂrﬁhseeurﬁies—held—byhﬂeﬁ— on our system of 1nternal control over ﬁnanclal reportmg in this Annual Report on Form 10
- K, and going forward, if affila
bitheon-ef non—eonvertible-debt-or our 1ndependent reglstered publlc accountlng ﬁrm falls to assert our effectlveness in our
internal control over a-financial reporting, investors may lose confidence in three-- the accuracy —year-period—Fhe-exaet
impheattons-of the JOBSAetare-still-subjeetto-interpretations-and guielaﬁee—by—completeness of our ﬁnanclal reports. ThlS

may lead to restricted access to the SE€-and-capital markets or other sources

stoe ading-marketfor-otreommon-stoe and our stock price
may be adversely affected deel-rne—e%beeeme—mefe—ve-laﬁ-le— We do not 1ntend to pay d1v1dends for the foreseeable future.
Consequently, any gains from an investment in our common stock will likely depend on whether the price of our common stock
increases. We currently intend to retain any future earnings to finance the operation and expansion of our business and we do not
expect to declare or pay any dividends in the foreseeable future. Moreover, the terms of our existing arrangements of
indebtedness restrict our ability to pay dividends under certain circumstances, and any additional debt we may incur in the future
may include similar restrictions. In addition, Delaware law may impose requirements that may restrict our ability to pay
dividends to holders of our common stock. As a result, stockholders must rely on sales of their common stock after price
appreciation, which may never occur, as the only way to realize any future gains on their investment. Delaware law and
provisions in our amended and restated certificate of incorporation and amended and restated bylaws could make a merger,
tender offer or proxy contest more difficult, limit attempts by our stockholders to replace or remove our current management and
depress the market price of our common stock. Provisions in our amended and restated certificate of incorporation and our
amended and restated bylaws may discourage, delay or prevent a merger, acquisition or other change in control of us or tender
offer that stockholders may consider favorable, including transactions in which stockholders might otherwise receive a premium
for their shares. These provisions could also limit the price that investors might be willing to pay in the future for shares of our
common stock, thereby depressing the market price of our common stock. In addition, these provisions may frustrate or prevent
any attempts by our stockholders to replace or remove our current management by making it more difficult for stockholders to
replace members of our board of directors. Because our board of directors is responsible for appointing the members of our
management team, these provisions could in turn affect any attempt by our stockholders to replace current members of our
management team. Among others, these provisions include that: ¢ the forum for certain litigation against us is restricted to
Delaware or the federal courts, as applicable; ¢ our board of directors has the exclusive right to expand the size of our board of
directors and to elect directors to fill a vacancy created by the expansion of the board of directors or the resignation, death or
removal of a director, which prevents stockholders from being able to fill vacancies on our board of directors; ¢ our board of
directors is divided into three classes, Class I, Class II and Class III, with each class serving staggered three- year terms, which
may delay the ability of stockholders to change the membership of a majority of our board of directors; ¢ our stockholders may
not act by written consent, which forces stockholder action to be taken at an annual or special meeting of our stockholders; ¢ a
special meeting of stockholders may be called only by the chair of the board of directors, a chief executive officer, or the board
of directors, which may delay the ability of our stockholders to force consideration of a proposal or to take action, including the
removal of directors; * our amended and restated certificate of incorporation prohibits cumulative voting in the election of
directors, which limits the ability of minority stockholders to elect director candidates; ¢ our board of directors may alter our
bylaws without obtaining stockholder approval; ¢ the required approval of the holders of at least two- thirds of the shares entitled



to vote at an election of directors to adopt, amend or repeal our amended and restated bylaws or repeal the provisions of our
amended and restated certificate of incorporation regarding the election and removal of directors; ¢ stockholders must provide
advance notice and additional disclosures in order to nominate individuals for election to the board of directors or to propose
matters that can be acted upon at a stockholders’ meeting, which may discourage or deter a potential acquiror from conducting a
solicitation of proxies to elect the acquiror’ s own slate of directors or otherwise attempting to obtain control of our eempany
Company ; and ¢ our board of directors is authorized to issue shares of preferred stock and to determine the terms of those
shares, including preferences and voting rights, without stockholder approval, which could be used to significantly dilute the
ownership of a hostile acquirer. Moreover, we have opted out of Section 203 of the General Corporation Law of the State of
Delaware, which we refer to as the DGCL, but our amended and restated certificate of incorporation will provide that engaging
in any of a broad range of business combinations with any “ interested ” stockholder (generally defined as any stockholder with
15 % or more of our voting stock) for a period of three years following the date on which the stockholder became an “ interested
” stockholder is prohibited unless certain requirements are met, provided, however, that, under our amended and restated
certificate of incorporation, Verlinvest Beverages SA and any of its affiliates will not be deemed to be interested stockholders
regardless of the percentage of our outstanding voting stock owned by them, and accordingly will not be subject to such
restrictions. Our amended and restated certificate of incorporation provides that the Court of Chancery of the State of Delaware
is the sole and exclusive forum for certain stockholder litigation matters and the federal district courts of the United States are
the exclusive forum for the resolution of any complaint asserting a cause of action arising under the Securities Act, which could
limit our stockholders’ ability to obtain a favorable judicial forum for disputes with us or our directors, officers, employees or
stockholders. Our amended and restated certificate of incorporation provides that, subject to limited exceptions, (1) any
derivative action or proceeding brought on behalf of the Company, (2) any action asserting a claim of breach of a fiduciary duty
owed by any current or former director, officer, other employee or stockholder of the Company to the Company or the
Company’ s stockholders, (3) any action asserting a claim arising pursuant to any provision of the Delaware General
Corporation Law, our amended and restated certificate of incorporation or our amended and restated bylaws (as either may be
amended or restated) or as to which the Delaware General Corporation Law confers exclusive jurisdiction on the Court of
Chancery of the State of Delaware or (4) any action asserting a claim governed by the internal affairs doctrine of the law of the
State of Delaware shall, to the fullest extent permitted by law, be exclusively brought in the Court of Chancery of the State of
Delaware or, if such court does not have subject matter jurisdiction thereof, the federal district court of the State of Delaware.
Additionally, our amended and restated certificate of incorporation provides that the federal district courts of the United States
are the exclusive forum for the resolution of any complaint asserting a cause or causes of action arising under the Securities Act,
including all causes of action asserted against a defendant to such complaint. The choice of forum provisions do not apply to
claims or causes of action brought to enforce a duty or liability created by the Exchange Act or any other claim for which the
federal courts have exclusive jurisdiction, as Section 27 of the Exchange Act creates exclusive federal jurisdiction over all
claims brought to enforce any duty or liability created by the Exchange Act or the rules and regulations thereunder. Accordingly,
actions by our stockholders to enforce any duty or liability created by the Exchange Act or the rules and regulations thereunder
must be brought in federal court. We note that there is uncertainty as to whether a court would enforce the choice of forum
provision with respect to claims under the federal securities laws, and that investors cannot waive compliance with the federal
securities laws and the rules and regulations thereunder. The choice of forum provisions may limit a stockholder’ s ability to
bring a claim in a judicial forum that it finds favorable for disputes with us or our directors, officers or other employees, which
may discourage such lawsuits against us and our directors, officers, and other employees, although our stockholders will not be
deemed to have waived our compliance with federal securities laws and the rules and regulations thereunder. Alternatively, if a
court were to find the choice of forum provision contained in our amended and restated certificate of incorporation to be
inapplicable or unenforceable in an action, we may incur additional costs associated with resolving such action in other
jurisdictions, which could harm our business, financial condition and results of operations. Any person or entity purchasing or




business and hnancml condition. There Could be qlgnlhc"lnt Changes in tax laws and regulations that could reqult in additional
federal income taxes being imposed on us or changes to taxes in other jurisdictions . Any adverse developments in these laws
or regulations, including legislative changes, judicial holdings or administrative interpretations, could have a material and
adverse effect on our business, financial condition, results of operations and cash flows. Changes in tax rates or exposure to
additional tax liabilities or assessments could affect our profitability, and audits by tax authorities could result in additional tax
payments. If our estimates or judgments relating to our critical accounting policies are based on assumptions that change or
prove to be incorrect, our results of operations could fall below the expectations of our investors and securities analysts,
resulting in a decline in the trading price of our common stock. The preparation of financial statements in conformity with U. S.
generally accepted accounting principles yer(* U. S. GAAP ;) requires management to make estimates and assumptions that
affect the amounts reported in our consolidated financial statements and accompanying notes. We base our estimates on many
factors, including historical experience and various other assumptions that we believe to be reasonable under the circumstances,
as discussed in Part II, Item 7. “ Management’ s Discussion and Analysis of Financial Condition and Results of Operations ”
included elsewhere in this Annual Report on Form 10- K, the results of which form the basis for making judgments about the
carrying values of assets, liabilities, equity and expenses that are not readily apparent from other sources. Our results of
operations may be adversely affected if our assumptions change or if actual circumstances differ from those in our assumptions,
which could cause our results of operations to fall below our publicly announced guidance or the expectations of securities

analyit% and investors, resultlng ma dechne in the market price of our common stock. Fatlure-to-eomply-withrequirements-to

AEP —Risks Related to Our Exmence asa Pubhc Benefit Corporatlonﬁﬂé
efheihEﬂﬂfemﬁeﬁfa{—Sust&rﬂabﬁr&y—&ﬂd—Seeml—}mﬁaﬁves—We operate as a Delaware public benefit corporation, and we cannot
provide any assurance that we will achieve our public benefit purpose. As a public benefit corporation, we are required to
produce a public benefit or benefits and to operate in a responsible and sustainable manner, balancing our stockholders’
pecuniary interests, the best interests of those materially affected by our conduct, and the public benefit or benefits identified by
our amended and restated certificate of incorporation. There is no assurance that we will achieve our public benefit purpose or
that the expected positive impact from being a public benefit corporation will be realized, which could have a material adverse
effect on our reputation, which in turn may have a material adverse effect on our business, financial condition, results of
operations and cash flows. As a public benefit corporation, we are required to publicly disclose a report at least biennially on our
overall public benefit performance and on our assessment of our success in achieving our specific public benefit purpose. If we
are unable to provide the report, if we are unable to provide the report in a timely manner, or if the report is not viewed
favorably by parties doing business with us or regulators or others reviewing our credentials, our reputation and status as a public
benefit corporation may be harmed and we could be subject to derivative litigation. As a Delaware public benefit corporation,
our focus on a specific public benefit purpose and producing positive effect for society may negatively impact our financial
performance or increase legal risk . Unlike traditional corporations, which have a fiduciary duty to focus exclusively on



maximizing stockholder value, our directors have a fiduciary duty to consider not only the stockholders’ interests, but also the
eompany-Company ’ s specific public benefit and the interests of other stakeholders affected by our actions. Therefore, we may
take actions that we believe will be in the best interests of those stakeholders materially affected by our specific benefit purpose,
even if those actions do not maximize our financial results. While we intend for this public benefit designation and obligation to
provide an overall net benefit to us, our stockholders and our customers, it could instead cause us to make decisions and take
actions without seeking to maximize the income generated from our business. Our pursuit of longer- term or non- pecuniary
benefits related to this public benefit designation may not materialize within the timeframe we expect or at all, yet may have an
immediate negative effect on any amounts available for distribution to our stockholders. Accordingly, being a public benefit
corporation may have a material adverse effect on our business, results of operations, financial condition and cash flows, which
in turn could cause our stock price to decline. As a public benefit corporation, we may be less attractive as a takeover target than
a traditional company would be, and, therefore, your ability to realize your investment through a sale may be limited. Under
Delaware law, a public benefit corporation cannot merge or consolidate with another entity if, as a result of such merger or
consolidation, the surviving entity’ s charter “ does not contain the identical provisions identifying the public benefit or public
benefits, ” unless the transaction receives approval from two- thirds of the target public benefit corporation’ s outstanding voting
shares. Additionally, public benefit corporations may also not be attractive targets for activists or hedge fund investors because
new directors would still have to consider and give appropriate weight to the public benefit along with shareholder value, and
shareholders committed to the public benefit can enforce this through derivative suits. Further, by requiring that boards of
directors of public benefit corporations consider additional constituencies other than maximizing shareholder value, Delaware
public benefit corporation law could potentially make it easier for a board to reject a hostile bid, even where the takeover would
provide the greatest short- term financial yield to investors. Additionally, being a public benefit corporation may result in a
different assessment of potential acquisitions than a traditional corporation and may limit the suitable pool of such targets.
Stockholders of a Delaware public benefit corporation (if they, individually or collectively, own at least 2 % of the
Company’ s outstanding shares or, upon our listing, the lesser of such percentage or shares of at least $ 2 million in
market value) are entitled to file a derivative lawsuit claiming the directors failed to balance stockholder and public
benefit interests. This potential liability does not exist for traditional corporations. Therefore, we may be subject to the
possibility of increased derivative litigation, which would require the attention of our management, and, as a result, may
adversely impact our management’ s ability to effectively execute our strategy. Additionally, any such derivative
litigation may be costly, which may have an adverse impact on our financial condition and results of operations. Our
directors have a fiduciary duty to consider not only our stockholders’ interests, but also our specific public benefit and the
interests of other stakeholders affected by our actions. If a conflict between such interests arises, there is no guarantee that such a
conflict would be resolved in favor of our stockholders. While directors of a traditional corporation are required to make
decisions that they believe to be in the best interests of their stockholders, directors of a public benefit corporation have a
fiduciary duty to consider not only the stockholders’ interests, but also how its stakeholders are affected by the company’ s
actions. Under Delaware law, directors are shielded from liability for breach of these obligations if they make informed and
disinterested decisions that serve a rational purpose. Thus, unlike traditional corporations which must focus exclusively on
stockholder value, our directors are not merely permitted, but obligated, to consider our specific public benefit and the interests
of other stakeholders. In the event of a conflict between the interests of our stockholders and the interests of our specific public
benefit or our other stakeholders, our directors must only make informed and disinterested decisions that serve a rational
purpose; thus, there is no guarantee such a conflict would be resolved in favor of our stockholders. While we believe our public
benefit designation and obligation will benefit our stockholders, in balancing these interests , our board of directors may take
actions that do not maximize stockholder value. Any benefits to stockholders resulting from our public benefit purposes may not
materialize within the timeframe we expect or at all and may have negative effects. For example: * we may choose to revise our
policies in ways that we believe will be beneficial to our stakeholders, including suppliers, employees and local communities,
even though the changes may be costly; * we may take actions that exceed regulatory requirements, even though these actions
may be more costly than other alternatives; * we may be influenced to pursue programs and services to further our commitment
to the communities to which we serve even though there is no immediate return to our stockholders; or ¢ in responding to a
possible proposal to acquire the eempany-Company , our board of directors has a fiduciary duty to consider the interests of our
other stakeholders, including suppliers, employees and local communities, whose interests may be different from the interests of
our stockholders. We may be unable or slow to realize the benefits we expect from actions taken to benefit our stakeholders,
which could have a material adverse effect on our business, ﬁnan01al condition, reqults of operatlon% and Caih flows, Wthh in
turn could cause our stock price to decline. ; AV ; ;







