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In addition to the factors discussed elsewhere in this Report, the following risks and uncertainties could materially adversely
affect our business, financial condition and results of operations. Although the risks are organized and described separately,
many of the risks are interrelated. Additional risks and uncertainties not presently known to us or that we currently deem
immaterial also may impair our business operations and financial condition. Business and Operational Risks We may not be
able to increase prices to fully offset inflationary pressures on costs, such as raw and packaging materials, labor and distribution
costs . As a manufacturer of food and beverage products, we rely on plant labor, distribution resources and raw and packaging
materials including tomato paste, grains, beef, poultry, dairy, vegetable oil, wheat, potatoes and other vegetables, steel,
aluminum, glass, paper and resin. During 2022-2023 , we continued to experienreed-- experience significantly elevated
commodity and supply chain costs including the costs of labor, raw materials, energy, fuel, packaging materials and other inputs
necessary for the production and distribution of our products . As 2023 progressed, we experienced some moderation in
input cost inflation , and we expect modestly clevated levels of inflation to continue #-into 2623-2024 . In addition, many of
these matertals-items are subject to price fluctuations from a number of factors, including but not limited to changes in crop size,
cattle cycles, herd and flock disease, crop disease, crop pests, product scarcity, demand for raw materials, commodity market
speculation, energy costs, currency fluctuations, supplier capacities, government- sponsored agricultural programs and other
government policy, import and export requirements (including tariffs), drought and excessive rain, temperature extremes and
other adverse weather events, water scarcity, scarcity of suitable agricultural land, scarcity of organic ingredients, pandemic
illness (such as the COVID- 19 pandemic), armed-hestiities-geopolitical conflicts (including the ongoing conflict between
Russia and Ukraine) , environmental and other sustainability regulations and other factors that may be beyond our control.
We try to mitigate some or all cost increases through increases in the selling prices of, or decreases in the packaging sizes of,
some of our products. Higher product prices or smaller packaging sizes may result in reductions in sales volume. Consumers
may be less willing to pay a price differential for our branded products and may increasingly purchase lower- priced offerings,
or may forego some purchases altogether, during an economic downturn or times of increased inflationary pressure. To the
extent that price increases or packaging size decreases are not sufficient to offset these increased costs adequately or in a timely
manner, and / or if they result in significant decreases in sales volume or a shift in sales mix to lower- margin offerings , our
business results and financial condition may be adversely affected. Furthermore, we may not be able to fully offset any cost
increases through productivity initiatives or through our commodity hedging activity. Disruption to our supply chain could
adversely affect our business . Our ability to manufacture and / or sell our products may be impaired by damage or disruption to
our manufacturing, warehousing or distribution capabilities, or to the capabilities of our suppliers, contract manufacturers,
logistics service providers or independent distributors. This damage or disruption could result from execution issues, as well as
factors that are hard to predict or beyond our control such as increased temperatures due to climate change, water stress, extreme
weather events, natural disasters, product or raw material scarcity, fire, terrorism, pandemics (such as the COVID- 19
pandemic), armed-hostitittes-geopolitical conflicts (including the ongoing conflict between Russia and Ukraine), strikes, labor
shortages, cybersecurlty breaches, government shutdowns, disruptions in logistics, supplier capacity con%tramtq or other events.
Commodlty prlcei continue to be Volatlle and have generally increased 5

ges-. Production of the agricultural commodities used in our business may also be
adversely affected by drought and excessive rain, temperature extremes and other adverse weather events, water scarcity,
scarcity of suitable agricultural land, scarcity of organic ingredients, crop size, cattle cycles, herd and flock disease, crop disease
and crop pests. Failure to take adequate steps to mitigate the likelihood or potential impact of such events, or to effectively
manage such events if they occur, may adversely affect our business or financial results, particularly in circumstances when a
product is sourced from a single supplier or location. Disputes with significant suppliers, contract manufacturers, logistics
service providers or independent distributors, including disputes regarding pricing or performance, may also adversely affect our
ability to manufacture and / or sell our products, as well as our business or financial results. Deterioration of global
macroeconomic conditions, including economic recession or periods of higher inflation in key markets may adversely
affect consumer spending and demand for our products. Global macroeconomic conditions can be uncertain and volatile.
We have experieneed-temporary-wotkforee-distuptions-in our-the past been, and may continue to be, adversely affected by
changes in global macroeconomic conditions, including inflation, rising interest rates, consumer spending rates, energy
availability and costs, global supply chain challenges, labor shortages, geopolitical conflicts (1nclud1ng the ongoing conflict
between Russ1a and Ukralne), pandemlcs (such as a—resu}t—ef—the COVID- 19 pandemic ) -
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shortages or supply cham dlsruptlons mew}ud-mg—btrt—whlch may not be sufﬁc1ently mltlgated by l-nﬂﬂed—te—as—a—fes&l-t—ef
tHness;labor-shortages; governmentrestrietions-or-our other-workforee-disruptions-current commodity contracts ; * the failure
of third parties on which we rely, including but not limited to, those that supply our packaging, ingredients, equipment and other
necessary operating materials, co- manufacturers and independent contractors, to meet their obligations to us, or significant
disruptions in their ability to do so; * a strain-enr-shift in consumer spending during periods of economic uncertainty eur—- or
inflation that sapp}y—eham—wlﬂeh—could result ffeﬂa—sheﬁ—teﬂﬁemtsf&med-e%mges—&ﬂd—vehf&ﬁy—m eonster-consumers
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eosts;which-may notbe-suffietently-offsetby-our—- or commeodity-hedging-aetivities-availability of our products, as a result of

retailers, distributors, or carriers modifying their inventory, fulfillment or shipping practices ; ° a disruption to our
dlStl‘lbuthI‘l Cdpdblhtles or fe—our d1st1 ibution channels, mcludmo those of our suppliers, contract manufacturers, logistics service
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overall tlghtemng and increasingly competmve 1abor market ...... s operatlon% reqults of operatlons llquldlty efeash—ﬂews— Our
intellectual property rights are valuable, and any inability to protect them could reduce the value of our products and brands .
We consider our intellectual property rights, particularly our trademarks, to be a significant and valuable aspect of our business.
We protect our intellectual property rights through a combination of trademark, patent, copyright and trade secret protection,
contractual agreements and policing of third- party misuses of our intellectual property in traditional retail and digital
environments . Our failure to obtain or adequately protect our intellectual property or any change in law that lessens or removes
the current legal protections of our intellectual property may diminish our competitiveness and adversely affect our business and
financial results. Competing intellectual property claims that impact our brands or products may arise unexpectedly. Any
litigation or disputes regarding intellectual property may be costly and time- consuming and may divert the attention of our
management and key personnel from our business operations. We also may be subject to significant damages or injunctions
against development, launch and sale of certain products. Any of these occurrences may harm our business and financial results.
Our results may be adversely impacted if consumers do not maintain their favorable perception of our brands . We have a
number of iconic brands with significant value. Maintaining and continually enhancing the value of these brands is critical to the
success of our business. Brand value is primarily based on consumer perceptions. Success in promoting and enhancing brand
value depends in large part on our ability to provide high- quality products. Brand value could diminish significantly due to a
number of factors, including consumer perception that we have acted in an irresponsible manner, adverse publicity about our
products, packaging et ingredients {whether-, or er-our net-vald)-environmental, social, human capital or governance
practices , our failure to maintain the quality of our products, the failure of our products to deliver consistently positive
consumer experiences, or the products becoming unavailable to consumers. The growing use of social and digital media by
consumers increases the speed and extent that information and opinions can be shared. Negative posts or comments about us,
our brands, products or packaging on social or digital media could seriously damage our brands and reputation . In addition, we
might fail to appropriately target our marketing efforts, anticipate consumer preferences, or invest sufficiently in
maintaining our brand image . If we do not maintain the favorable perception of our brands, our results could be adversely



impacted. We may be adversely impacted by a disruption, failure or security breach of our information technology systems .
Our information technology systems are critically important to our operations. We rely on our information technology systems
(some of which are outsourced to third parties) to manage our data, communications and business processes, including our
marketing, sales, manufacturing, procurement, tegisties-supply chain , customer service, accounting and administrative
functions and the importance of such networks and systems has increased due to an increase in our employees working remotely.
If we do not obtain and effectively manage the resources and materials necessary to build, sustain and protect appropriate
information technology systems, our business or financial results could be adversely impacted. Furthermore, our information
technology systems are subject to attack or other security breaches (including the access to or acquisition of customer,
consumer, employee or other confidential information), service disruptions or other system failures. If we are unable to prevent
or adequately respond to and resolve these breaches, disruptions or failures, our operations may be impacted, and we may suffer
other adverse consequences such as reputational damage, litigation, remediation costs, ransomware payments and / or penalties
under various data protection laws and regulations. To address the risks to our information technology systems and the
associated costs, we maintain an information security program that includes updating technology and security policies, cyber
insurance, employee awareness training, and monitoring and routine testing of our information technology systems. We believe
that these preventative actions provide adequate measures of protection against security breaches and generally reduce our
cybersecurity risks, however, cyber threats are constantly evolving, are becoming more frequent and more sophisticated and are
being made by groups of individuals with a wide range of expertise and motives, which increases the difficulty of detecting and
successfully defending against them. Additionally, continued geopolitical turmoil, including the ongoing conflict between
Russia and Ukraine, has heightened the risk of cyberattacks. We have experienced threats and breaches to our data and systems
and although we have not experienced a breach that had a material ineidentte-date-impact on our operations or business ,
there can be no assurance that these measures will prevent or limit the impact of a future incident. For example, at the end of
the fourth quarter of 2023, we identified unauthorized activity on some of our information technology systems. Upon
detecting the attack, we took immediate action to investigate, contain and remediate the threat, retaining the services of
leading third- party cybersecurity experts and contacting federal law enforcement. The incident had a limited impact on
our business operations and was not material to the company' s results of operations or financial condition. In addition,
the rapid evolution and increased adoption of artificial intelligence technologies may intensify our cybersecurity risks.
We may incur significant costs in protecting against or remediating cyberattacks or other cyber incidents . As cyberattacks
increase in frequency and magnitude around the world, we may be unable to obtain cyber insurance in the amounts and
on the terms we view as appropriate and favorable for our operations . In addition, in the event our suppliers or customers
experience a breach or system failure, their businesses could be disrupted or otherwise negatively affected, which may result in
a disruption in our supply chain or reduced customer orders, which would adversely affect our business and financial results. We
have also outsourced several information technology support services and administrative functions to third- party service
providers, and may outsource other functions in the future to achieve cost savings and efficiencies. Our information security
program includes capabilities designed to evaluate and mitigate cyber risks arising from third- party service providers. We
believe that these capabilities provide insights and visibility to the security posture of our third- party service providers,
however, cyber threats to those organizations are beyond our control. If these service providers do not perform effectively due to
breach or system failure, we may not be able to achieve the expected benefits and our business may be disrupted. We may not
be able to attract and retain the highly skilled people we need to support our business . We depend on the skills and continued
service of key personnel, including our experienced management team. In addition, our ability to achieve our strategic and
operating goals depends on our ability to identify, hire, train and retain qualified individuals , including all levels of skilled
labor in our manufacturing facilities . We also compete with other companies both within and outside of our industry for
talented personnel, and we may lose key personnel or fail to attract, train and retain other talented personnel. Any such loss or
failure may adversely affect our business or financial results. In addition, activities related to identifying, recruiting, hiring and
integrating qualified individuals may require significant time and expense. We may not be able to locate suitable replacements
for any key employees who leave, or offer employment to potential replacements on reasonable terms, each of which may
adversely affect our business and financial results. Over the past few years,we have experienced an increasingly competitive
labor market.A sustained labor shortage or increased turnover rates within our employee base, eatised-by-the-eontintedspread-of
€0B—9%-eras a result of general macroeconomic factors,could lead to increased costs,such as increased overtime to meet
demand and increased wage rates to attract and retain employees,and could negatively affect our ability to efficiently operate our
manufacturing and distribution facilities and overall business.If we are unable to hire and retain employees capable of
performing at a high- level,or if mitigation measures we may take to respond to a decrease in labor availability,such as overtime
and third- party outsourcing,have unintended negative effects,our business could be adversely affected. InadditionrIf we do not
fully realize the expected cost savings and / or operating efficiencies associated with our strategic initiatives, our profitability
could suffer . Our future success and earnings growth depend in part on our ability to achieve the appropriate cost structure and
operate efficiently in the highly competitive food industry, particularly in an environment of volatile cost inputs. We
continuously pursue initiatives to reduce costs and increase effectiveness. See" Management' s Discussion and Analysis of
Financial Condition and Results of Operations- Restructuring Charges and Cost Savings Initiatives" for additional information
on these initiatives. We also regularly pursue cost productivity initiatives in procurement, manufacturing and logistics. Any
failure or delay in implementing our initiatives in accordance with our plans could adversely affect our ability to meet our long-
term growth and profitability expectations and could adversely affect our business. If we do not continue to effectively manage
costs and achieve additional efficiencies, our competitiveness and our profitability could decrease. Our results may be adversely
affected by our inability to complete or realize the projected benefits of acquisitions, divestitures and other strategic transactions
. We have historically made strategic acquisitions of brands and businesses and we may undertake additional acquisitions or



other strategic transactions in the future. Our ability to meet our objectives with respect to acquisitions and other strategic
transactions may depend in part on our ability to identify suitable counterparties, negotiate favorable financial and other
contractual terms, obtain all necessary regulatory approvals on the terms expected and complete those transactions. Potential
risks also include: ¢ the inability to integrate acquired businesses into our existing operations in a timely and cost- efficient
manner, including implementation of enterprise- resource planning systems; * diversion of management' s attention from other
business concerns; ¢ potential loss of key employees, co- manufacturers, suppliers and / or customers of acquired businesses; ¢
assumption of unknown risks and liabilities; ¢ the inability to achieve anticipated benefits, including revenues or other operating
results; * operating costs of acquired businesses may be greater than expected; ¢ the inability to promptly implement an effective
control environment; and ¢ the risks inherent in entering markets or lines of business with which we have limited or no prior
experience. In addition, we have previously made strategic divestitures and may do so in the future. Any businesses we decide
to divest in the future may depend in part on our ability to identify suitable buyers, negotiate favorable financial and other
contractual terms and obtain all necessary regulatory approvals on the terms expected. Potential risks of divestitures may also
include: ¢ loss of key suppliers and / or customers of divested businesses; ¢ the inability to separate divested businesses or
business units effectively and efficiently from our existing business operations; and ¢ the inability to reduce or eliminate
associated overhead costs. If we are unable to complete or realize the projected benefits of future acquisitions, divestitures or
other strategic transactions, our business or financial results may be adversely impacted. Competitive and Industry Risks We
face significant competition in all our product categories, which may result in lower sales and margins . We operate in the highly
competitive food and beverage industry mainly in the North American market and experience competition in all of our
categories. The principal areas of competition are brand recognition, taste, nutritional value, price, promotion, innovation, shelf
space and customer service. A number of our primary competitors are larger than us and have substantial financial, marketing
and other resources, and some of our competitors may spend more aggressively on advertising and promotional activities than
we do. In addition, reduced barriers to entry and easier access to funding are creating new competition. A strong competitive
response from one or more of these competitors to our marketplace efforts, or a continued shift towards private label offerings,
particularly during periods of economic uncertainty or significant inflation, could result in us reducing prices and / or
increasing promeotions , increasing marketing or other expenditures, and / or losing market share, each of which may result in
lower sales and margins. Our ability to compete also depends upon our ability to predict, identify, and interpret the tastes and
dietary habits of consumers and to offer products that appeal to those preferences. There are inherent marketplace risks
associated with new product or packaging introductions, including uncertainties about trade and consumer acceptance. If we do
not succeed in offering products that consumers want to buy, our sales and market share will decrease, resulting in reduced
profitability. If we are unable to accurately predict which shifts in consumer preferences will be long- lasting, or are unable to
introduce new and improved products to satisfy those preferences, our sales will decline. Weak economic conditions, recessions,
significant inflation and other factors, such as pandemics, could effect consumer preferences and demand. In addition, given the
variety of backgrounds and identities of consumers in our consumer base, we must offer a sufficient array of products to satisfy
the broad spectrum of consumer preferences As such, we must be successful in developlng innovative products across a
multitude of product categories. Ha h pandemie-h e 0
-rm&ev&t-teﬂ—effeﬁs—Fmally, if we fail to rapldly develop products in faster- growmg and more proﬁtable categorles we could
experience reduced demand for our products, or fail to expand margins. We may be adversely impacted by a changing customer
landscape and the increased significance of some of our customers . Our businesses are largely concentrated in the traditional
retail grocery trade, which has experienced slower growth than other retail channels, such as dollar stores, drug stores, club
stores and e- commerce retailers. We expect this trend away from traditional retail grocery to alternate channels to continue in
the future. These alternative retail channels may also create consumer price deflation, affecting our retail customer relationships
and presenting additional challenges to increasing prices in response to commodity or other cost increases. In addition, retailers
with increased buying power and negotiating strength are seeking more favorable terms, including increased promotional
programs and customized products funded by their suppliers. These customers may also use more of their shelf space for their
private label products, which are generally sold at lower prices than branded products. If we are unable to use our scale,
marketing, product innovation and category leadership positions to respond to these customer dynamics, our business or
financial results could be adversely impacted. In 2022-2023 , our five largest customers accounted for approximately 47 % of
our consolidated net sales frentreontinaing-operations-, with the largest customer, Wal- Mart Stores, Inc. and its affiliates,
accounting for approximately 22 % of our consolidated net sales ffem—eeﬂt-tﬂtﬂﬁg—epefat-teﬁs— There can be no assurance that our
largest customers will continue to purchase our products in the same mix or quantities, or on the same terms as in the past.
Disruption of sales to any of these customers, or to any of our other large customers, for an extended period of time could
adversely affect our business or financial results. Financial and Economic Risks An impairment of the carrying value of
goodwill or other indefinite- lived intangible assets could adversely affect our financial results and net worth . As of July 3+30,
2022-2023 , we had goodwill of $ 3. 979-965 billion and other indefinite- lived intangible assets of $ 2. 549-541 billion.
Goodwill and indefinite- lived intangible assets are initially recorded at fair value and not amortized, but are tested for
impairment at least annually in the fourth quarter or more frequently if impairment indicators arise. We test goodwill at the
reporting unit level by comparing the carrying value of the net assets of the reporting unit, including goodwill, to the unit' s fair
value. Similarly, we test indefinite- lived intangible assets by comparing the fair value of the assets to their carrying values. Fair
value for both goodwill and other indefinite- lived intangible assets is determined based on a-discounted cash flow anatysis
analyses . If the carrying values of the reporting unit or indefinite- lived intangible assets exceed their fair value, the goodwill or
indefinite- lived intangible assets are considered impaired. Factors that could result in an impairment include a change in
revenue growth rates, operating margins, weighted average cost of capital, future economic and market conditions or assumed
royalty rates. If current expectations for growth rates for sales and profits are not met, or other market factors and




macroeconomic conditions wise-were to change, we may be required
in the future to record impairment of the carrying Value of goodwﬂl or other indefinite- lived intangible assets, which could
adversely affect our financial results and net worth. We may be adversely impacted by increased liabilities and costs related to
our defined benefit pension plans . We sponsor a number of defined benefit pension plans for certain employees in the U. S. and
certain non- U. S. locations. The major defined benefit pension plans are funded with trust assets invested in a globally
diversified portfolio of securities and other investments. Changes in regulatory requirements or the market value of plan assets,
investment returns, interest rates and mortality rates may affect the funded status of our defined benefit pension plans and cause
volatility in the net periodic benefit cost, future funding requirements of the plans and the funded status as recorded on the
balance sheet. A significant increase in our obligations, future funding requirements, or net periodic benefit costs could have a
material adverse effect on our financial results. We face risks related to heightened inflation, recession, financial and credit
market disruptions and other economic conditions . Customer and consumer demand for our products may be impacted by weak
economic conditions, recession, equity market volatility or other negative economic factors in the U. S. or other nations. For
instance in 2622-2023 , the U. S. experienced significantly heightened inflationary pressures which we expect to continue into
2623-2024 . We may not be able to fully mitigate the impact of inflation through continued price increases, productivity
initiatives and cost savings, which could have a material adverse effect on our financial results. We implemented a series of
price increases in the last year in response to inflationary pressures, and although price elasticities have remained below
historical levels this may not continue and result in lower sales in 2024. [n addition, if the U. S. economy enters a recession
in 2623-2024 , we may experience sales declines and may have to decrease prices, all of which could have a material adverse
impact on our financial results. Similarly, disruptions in financial and / or credit markets may impact our ability to manage
normal commercial relationships with our customers, suppliers and creditors and might cause us to not be able to continue to
have access to preferred sources of liquidity when needed or on terms we find acceptable, and our borrowing costs could
increase. An economic or credit crisis could occur and impair credit availability and our ability to raise capital when needed. A
disruption in the financial markets may have a negative effect on our derivative counterparties and could impair our banking or
other business partners, on whom we rely for access to capital and as counterparties to our derivative contracts. In addition,
changes in tax or interest rates in the U. S. or other nations, whether due to recession, economic disruptions or other reasons,
may adversely impact us. Legal and Regulatory Risks We may be adversely impacted by legal and regulatory proceedings or
claims . We are a party to a variety of legal and regulatory proceedings and claims arising out of the normal course of business.
See Note +8-17 to the Consolidated Financial Statements for information regarding reportable legal proceedings. Since these
actions are inherently uncertain, there is no guarantee that we will be successful in defending ourselves against such proceedings
or claims, or that our assessment of the materiality or immateriality of these matters, including any reserves taken in connection
with such matters, will be consistent with the ultimate outcome of such proceedings or claims. In particular, the marketing of
food products has come under increased scrutiny in recent years, and the food industry has been subject to an increasing number
of proceedings and claims relating to alleged false or deceptive marketing under federal, state and foreign laws or regulations,
including claims relating to the presence of heavy metals in food products. Additionally, the independent contractor distribution
model, which is used in our Snacks segment, has also come under increased regulatory scrutiny. Our independent contractor
distribution model has also been the subject of various class and individual lawsuits in recent years. In the event we are unable
to successfully defend ourselves against these proceedings or claims, or if our assessment of the materiality of these proceedings
or claims proves inaccurate, our business or financial results may be adversely affected. In addition, our reputation could be
damaged by allegations made in proceedings or claims (even if untrue). Increased regulation or changes in law could adversely
affect our business or financial results . The manufacture and marketing of food products is extensively regulated. Various laws
and regulations govern the processing, packaging, storage, distribution, marketing, advertising, labeling, quality and safety of
our food products, as well as the health and safety of our employees and the protection of the environment. In the U. S., we are
subject to regulation by various federal government agencies, including but not limited to the Food and Drug Administration, the
Department of Agriculture, the Federal Trade Commission, the Department of Labor, the Department of Commerce, the
Occupational Safety and Health Administration and the Environmental Protection Agency, as well as various state and local
agencies. We are also regulated by similar agencies outside the U. S. Governmental and administrative bodies within the U. S.
are considering a variety of tax, trade and other regulatory reforms. Trade reforms include tariffs on certain materials used in the
manufacture of our products and tariffs on certain finished products. We regularly move data across national and state borders to
conduct our operations and, consequently, are subject to a variety of laws and regulations in the U. S. and other jurisdictions
regarding privacy, data protection, and data security, including those related to the collection, storage, handling, use, disclosure,
transfer, and security of personal data. There is significant uncertainty with respect to compliance with such privacy and data
protection laws and regulations because they are continuously evolving and developing and may be interpreted and applied
differently from country to country and state to state and may create inconsistent or conflicting requirements. Changes in legal or
regulatory requirements (such as new food safety requirements and revised regulatory requirements for the labeling of nutrition
facts, serving sizes and genetically modified ingredients), or evolving interpretations of existing legal or regulatory
requirements, or an increased focus regarding environmental policies relating to climate change, regulating greenhouse
gas emissions, energy policies and sustainability, may result in increased compliance cost, capital expenditures and other
financial obligations that could adversely affect our business and financial results. We may suffer losses if changes to
regulations require us to change the ingredients we use or how we process, package, transport, store, distribute,
advertise, or label our products. Moreover, depending on the implementation of such regulatory changes, we could have
increased risk for a product recall or have existing inventory become unsellable, which could materially and adversely
impact our product sales, financial condition and operating results. [f our food products become adulterated or are
mislabeled, we might need to recall those items, and we may experience product liability claims and damage to our reputation .




We have in the past and we may, in the future, need to recall some of our products if they become adulterated or if they are
mislabeled, and we may also be liable if the consumption of any of our products causes sickness or injury to consumers. A
widespread product recall could result in significant losses due to the costs of a recall, the destruction of product inventory, and
lost sales due to the unavailability of product for a period of time. We could also suffer losses from a significant adverse product
liability judgment. A significant product recall or product liability claim could also result in adverse publicity, damage to our
reputation, and a loss of consumer confidence in the safety and / or quality of our products, ingredients or packaging. In addition,
if another company recalls or experiences negative publicity related to a product in a category in which we compete, consumers
might reduce their overall consumption of products in that category. Climate change, or legal, regulatory or market measures to
address climate change, may negatively affect our business and operations . There is growing concern that carbon dioxide and
other greenhouse gases in the atmosphere may have an adverse impact on global temperatures, weather patterns, and the
frequency and severity of extreme weather and natural disasters. In the event that such climate change has a negative effect on
agricultural productivity, we may be subject to decreased availability or less favorable pricing for certain commodities that are
necessary for our products, such as wheat, tomatoes s-and potatoes yeashews-and-almends-. Adverse weather conditions and
natural disasters can reduce crop size and crop quality, which in turn could reduce our supplies of raw materials, lower
recoveries of usable raw materials, increase the prices of our raw materials, increase our cost of storing and transporting our raw
materials, or disrupt production schedules. We may also be subjected to decreased availability or less favorable pricing for water
as a result of such change, which could impact our manufacturing and distribution operations. In addition, natural disasters and
extreme weather conditions may disrupt the productivity of our facilities or the operation of our supply chain. The physical
effects and transitional costs of climate change and the legal, regulatory or market initiatives to address climate change
could have a negative impact on our business, financial condition, and results of operations. There is an increased focus by
foreign, federal, state and local regulatory and legislative bodies regarding environmental policies relating to climate change,
regulating greenhouse gas emissions (including carbon pricing, cap and trade systems or a carbon tax) , energy policies,
and sustainability. Increased compliance costs and expenses due to the impacts of climate change and additional legal or
regulatory requirements regarding climate change exthat are designed to reduce or mitigate the effects of carbon dioxide and
other greenhouse gas emissions on the environment may cause disruptions in, or an increase in the costs associated with, the
running of our manufacturing facilities and our business, as well as increase distribution and supply chain costs. Moreover,
compliance with any such legal or regulatory requirements may require us to make significant changes in our business
operations and strategy, which will likely require us to devote substantial time and attention to these matters and cause us to
incur additional costs. Even if we make changes to align ourselves with such legal or regulatory requirements, we may still be
subject to significant penalties or potential litigation if such laws and regulations are interpreted and applied in a manner
inconsistent with our practices. The effects of climate change and legal or regulatory initiatives to address climate change could
have a long term adver%e 1mpact on our business and reiult% of operatlonq Our business is subject Addittonaly—we-mightfat
d and-- an other-staleholders-increasing focus on
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aﬁd—fepu’f&&eﬁ—Mefeever—ffem—From time to time we e%tabhsh and pubhcly announce goal@ and commltmentq including
reducing toredaee-our impact on the environment and relating to animal welfare . For example, in 2022, we established
science- based targets for Scope 1, 2 and 3 greenhouse gas emissions. Our ability to achieve any stated goal, target or objective
is subject to numerous factors and conditions, many of which are outside of our control. Examples of such factors include
evolving regulatory requirements affecting sustainability standards or disclosures or imposing different requirements, the pace of
changes in technology, the availability of requisite financing asre-, the availability of suppliers and products that can meet our
sustainability and other standards , and changing business dynamics including acquisitions. Furthermore, standards for
tracking and reporting such matters continue to evolve. Our selection of voluntary disclosure frameworks and
standards, and the interpretation or application of those frameworks and standards, may change from time to time or
differ from those of others. Methodologies for reporting these data may be updated and previously reported data may be
adjusted to reflect improvement in availability and quality of third- party data, changing assumptions, changes in the
nature and scope of our operations (including from acquisitions and divestitures), and other changes in circumstances,
which could result in significant revisions to our current goals, reported progress in achieving such goals, or ability to
achieve such goals in the future . [f we fail to achieve, or are perceived to have failed or been delayed in achieving, or
improperly report our progress toward achieving these goals and commitments, it could negatively affect consumer or customer
preference for our products or investor confidence in our stock, as well as expose us to enforcement actions and litigation.
Aetions-of Additionally, we might fail to effectively address increased attention from the media, stockholders, aetivist
activists and other shareholders-stakeholders on climate change and related environmental sustainability matters or
ammal welfare goals. Such fallure, or the perceptlon that we have falled to act respon51bly regardlng chmate change or
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Ukraine. The global economy has been negatively impacted by the military conflict between Russia and Ukraine. Furthermore,
governments in the U. S., United Kingdom, and European Union have each imposed export controls on certain products and
financial and economic sanctions on certain industry sectors and parties in Russia. Although we have no operations in Russia or
Ukraine, we have experienced shortages in materials and increased costs for transportation, energy, and raw material due in part
to the negative impact of the Russia- Ukraine military conflict on the global economy. The scope and duration of the military
conflict in Ukraine is uncertain, rapidly changing and hard to predict. Further escalation of geopolitical tensions related to the
military conflict, including increased trade barriers or restrictions on global trade, could result in, among other things,
cyberattacks, supply disruptions, lower consumer demand, and changes to foreign exchange rates and financial markets, any of
which may adversely affect our business and supply chain. In addition, the effects of the ongoing conflict could also heighten
many of the other risk factors discussed in this Item 1A. Risk Factors Related to the Pending Sovos Brands Acquisition
The Sovos Brands acquisition is subject to certain closing conditions that, if not satisfied or waived, could delay closing
or prevent it from occurring at all. The closing of the Sovos Brands acquisition is subject to certain customary mutual
conditions, including (i) the absence of any injunction or other order issued by a court of competent jurisdiction in the
United States or applicable law or legal prohibition in the United States that prohibits or makes illegal the consummation
of the merger, (ii) the approval of Sovos Brands’ shareholders holding at least a majority of the outstanding shares of
Sovos Brands common stock entitled to vote on the adoption of the merger agreement and (iii) the expiration or
termination of any waiting period (and any extension thereof) applicable to the consummation of the merger under the
Hart- Scott- Rodino Antitrust Improvements Act of 1976, as amended. If the closing of the acquisition is not effective by
May 7, 2024, we could be required to pay an additional $ 0. 00182 per share per day beginning May 8, 2024 until the
merger becomes effective. We and Sovos Brands may also terminate the merger agreement under certain circumstances,
and we may be required, in certain circumstances, to pay a termination fee of $ 145 million. For additional information
on the merger agreement, see our Form 8- K filed with the U. S. Securities and Exchange Commission on August 7, 2023.
There are also several pending lawsuits filed by purported shareholders of Sovos Brands seeking, among other things, to
enjoin the acquisition. If we do not complete the acquisition, or if the closing is significantly delayed, our business or
financial results may be adversely affected. Our obligation to complete the pending acquisition of Sovos Brands is not
subject to a financing condition, and financing for the Sovos Brands acquisition may not be obtained on favorable terms,
or at all. Our obligation to complete the pending acquisition of Sovos Brands is not subject to a financing condition. We
intend to finance the acquisition of Sovos Brands with the issuance of new debt. There can be no assurance that we will
obtain financing on terms we find acceptable and we may be required to finance a portion of the purchase price of the
pending acquisition at interest rates higher than currently expected. Limitations on our ability to obtain financing, a
reduction in our liquidity or an increase in our borrowing costs may adversely affect our business or financial results.
The anticipated benefits of the Sovos Brands acquisition may not be fully realized. We expect that the acquisition of
Sovos Brands will result in various benefits including, among other things, cost savings, cost synergies and revenue
opportunities. Achieving these anticipated benefits is subject to uncertainties, including whether we integrate in an
efficient and effective manner, and general competitive factors in the marketplace. Integrating Sovos Brands will be a
complex, time- consuming and expensive process. We may experience unanticipated difficulties or expenses related to
the integration, including:  diversion of management' s attention from ongoing business concerns; * managing a larger
combined business; ° perceived adverse changes in product offerings to consumers, whether or not these changes actually
occur; * assumption of unknown risks and liabilities; ¢ the retention of key suppliers and customers of Sovos Brands; *
attracting new business and operational relationships; ¢ retaining and integrating key employees and maintaining
employee morale; and * unforeseen expenses or delays. After the acquisition, we may seek to combine certain operations,
functions, systems and processes, which we may be unsuccessful or delayed in implementing. While we have assumed
that a certain level of expenses would be incurred in connection with the Sovos Brands acquisition, transaction costs,
acquisition- related costs, costs for synergies and integration costs may be more than anticipated. In addition, there are
many factors beyond our control and the control of Sovoes Brands that could affect the total amount or the timing of
these expenses. Although we expect that the elimination of duplicative costs and realization of other efficiencies related
to the integration of the businesses will offset incremental costs over time, any net benefit may not be achieved in the near
term or at all. The failure to effectively address any of these risks, or any other risks related to the integration of the
Sovos Brands acquisition, may adversely affect our business or financial results.



