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You should carefully consider the following risk factors, together with the other information contained or incorporated by
reference into this Report and our other filings with the SEC. The risks and uncertainties described below are not the only ones
we face. Additional risks and uncertainties not presently known to us or that we deem to be currently immaterial also may
impair our business operations. The occurrence of any of the following risks could have a material adverse effect on our
business, financial condition and results of operations. Risks Related to our Business and Operations Our success depends on
our ability to anticipate, identify and respond rapidly to changes in consumers’ fashion tastes, and our failure to adequately
evaluate fashion trends could have an adverse effect on our business strategy, financial condition and results of operations. The
apparel industry #rgenerat-and our core customer in particular are subject to rapidly evolving fashion trends and shifting
consumer demands. Accordingly, our success is heavily dependent on our ability to anticipate, identify and capitalize on
emerging fashion and home trends, including products, styles and materials that will appeal to our target consumers. A failure on
our part to anticipate, identify or react appropriately and timely to changes in styles, trends, brand preferences and images is

hkely to lead to lower demand for our merchandlse Further :Phts—eeu-ld-eause— a-naeﬂg—et-heﬁ there -t-h-rngs—sa-les—deel-mes—

no assurance that our new product offerrnge Wlll have the same level of acceptance as etuepast product offerings nthe-past-or
that we will be able to adequately and timely respond to the preferences of our customers. Fhe-These fattare-of-ourproduet
offerings-to-appeat-to-oureustomers—could have-a-cause, among other things, sales declines, excess inventories and higher
markdowns, which could matertal-materially adverse-adversely effeet-affect er-our business and our strategy;results-of
operations-and-brand image finanetal-eondition. If we are unsuccessful in competing with our retail apparel competitors, our
market share could decline or our growth could be impaired and, as a result, our business strategy, financial condition and
results of operations could be negatively impacted. The retail apparel and home fashion businesses are highly competitive , and
we with-few-barriers-to-entry—We-compete against a diverse group of retailers, including national chains, mass merchants,
smaller discount retail chains that, some of which sell only women’ s products , and general merchandise discount stores that
offer a variety of products, including apparel, home fashions and other merchandise we sell for the value- conscious consumer.
We also compete against local specialty retail stores, regional retail chains, traditional department stores, web- based retail stores
and other direct retailers. The level of competition we face from these retailers varies depending on the product segment, as
many of our competitors do not offer apparel for the entire family. Our greatest competition is generally in women’ s apparel.
We compete with Many-many retailers that efeureempetitors-are larger than we are with and-have-substantially greater
resources than-that can we-de-and-, as a result, may-be-able-to-adapt better to changing market conditions, better exploit new
opportunities and exert greater pricing pressures on quppllers than we can. Many of these retailers also have better name
recognrtron among consumers than we do and y ;

y be-a v ; ; Our local and reglonal competitors may
have more extensive knowledge of the consumer base and rnay be able to garner more loyalty from customers than we can. If
the consumer base we serve is satisfied with the selection, quality and price of our competitors’ products, consumers may decide
not to shop in our stores. Additionally, if our existing competitors or other retailers decide to focus more on our core customers,
we may have greater difficulty in competing effectively. As a result of this competition, we may experience pricing pressures,
increased marketing expenditures, inereased-eosts-te-operrrew-stores;as well as loss of market share, which could materially
and adversely affect our business strategy, financial condition and results of operations. Our ability to attract consumers to our
stores depends on several factor% 1nclud1ng the success of the outdoor nelghborhood qhopplng centers Where our stores are
primarily located —¥ b G
eonsumersshop-. The success of an 1nd1v1dual store can depend on favorable placement w1th1n a given %hoppmg center and
frer-as well as the volume of traffic generated by the other destination retailers and the anchor stores in the shopping centers
where our stores are located. We cannot control the development of alternative shopping destinations near our existing stores or

the avallablllty or cost of real estate within eX1€t1ng or new qhopplng deqtrnatrons —Gu%bttstness-eeu-ld-su-ffer—tf—eu%s’fere

destination reta1ler or anchor store in our shopping centers closes or leaves, or if there is qlgnlﬁcant deterloratlon of the
surrounding areas in which our stores are located, it could result in reduced sales at our stores and leave us with excess
inventory, which could have a material adverse effect on our financial results or business. Additionally, we are embarking-on-in
the process of renovating a number of our stores. If these remodels do not attract new or existing customers to our stores or
otherwise drive an increase in sales , then this may have an adverse impact on our business and results of operations. We do not
seH-offer the option to purchase our products through the internet. As the retail industry experiences an increase in online
sales, our sales could be adversely affected. The retail landscape has changed with some consumers shifting spend from
traditional brick- and- mortar stores to online retailers. The continued growth of online sales could have a negative impact on our



sales, as our customers may decide to make purchases through online retailers. Our sales, inventory levels and earnings fluctuate
on a seasonal basis, which makes our business more susceptible to adverse events that occur during the first and fourth quarters.
Historically, our sales and earnings are significantly higher during the first and fourth quarters each year due to the importance
of the spring selling season, which includes the tax refund season and Easter, and the fall selling season, which includes
Christmas. Factors that negatively affeeting---- affect us during the first and fourth quarters, including adverse weather,
pandemics or other seasonal public health emergencies, cybersecurity events, unfavorable economic conditions, reduced
governmental assistance, and tax refund patterns for our customers, will have a greater adverse effect on our financial condition

than if our busmess was less seasonal. Seasonal fluctuatlons also affect our 1nventory levels {-n—efder—te-pfepafe—fer—t-he—spﬂﬂg

Whrle we beheve we have a flexrble supply chain, we often enter into agreements to purchase merchandise Well in advance of
the applicable selling season and before trends are confirmed by sales. Therefore, we are vulnerable to changes in consumer
preference and demand between the time we design and order our merchandise and the season in which this merchandise will be
sold. If we are not able to accurately predict customers’ preferences for our fashion items, we may have either too much

inventory which may result in increased markdowns and lower margins —Cenverselyif-we-are-unable-to-aceuratelyprediet
demand-for-- or eurmerchandise;-we-eonld-also-endup-with-inventory shortages, which may negatively-impaet-eustomer
relationships-diminish-brandHoyalty-and-result in lost sales. In either event, our sales may be lower and our cost of sales may be

higher than historical levels, which could have a material adverse effect on our business strategy, financial condition and results
of operations. H¥We-12We could experience a reduction in sales if we are unable to fulfill our current and future merchandising
needs. We depend on our suppliers for the continued availability and satisfactory quality of our merchandise. Our suppliers
could discontinue selling to us at any time. Additionally, if the manufacturers or other owners of brands or trademarks terminate
the license agreements under which some of our suppliers sell our products, we may be unable to obtain replacement
merchandise of comparable fashron appeal or quality, in the same quantities or at the same prrces —\Ve—pufehase—a—peﬁtoﬂ-efettf

number of our supphers are smaller less capltallzed companies and are more llkely to be 1mpacted by unfavorable general

economlc and market condltlons than larger and better capltallzed companies —Fhese-smallersupphers-may nothavesuffietent
ety S-€66 OWH 0P y b aﬁd—negatlvely lmpactmg the1r ability to supply their

Rega y ay-a v y . If we lose the services
of one or more of our s1gn1f1cant suppliers or one or more of them fail to meet our merchandrsmg needs, we may be unable to
timely or adequately replace the merchandise we currently source with merchandise provided elsewhere, which could
negatively impact our sales and results of operations. Failure to properly manage and allocate our inventory could have an
adverse effect on our business strategy, sales, margins, financial condition, and results of operations. In order to better serve our
customers and maximize sales, it is important that we must-properly execute our inventory management strategies by
appropriately allocating merchandise among our stores, timely and efficiently d1str1butmg 1nventory to such locatrons
maintaining an appropriate mix and level of inventory in such locations,
stores-among-produet-eategoriesto-respond-responding to customer demand, and effectlvely managrng pricing and markdowns
and there is no assurance we will be able to do so. In addition, as we contlnue to implement new 1nventory allocatlon 1n1t1at1ves
there could be dlsruptlons in 1nventory flow and placement —Fa ; g

We also face certain risks from our use of third- party order fulﬁllment and d1rect shlppmg lncludlng fer—pfeduets—we—do—net
heldininventorysuehas-freight cost increases, timely delivery and eustomerserviee-and-delays due to work stoppages . Our
financial performance could also be impacted by increases in shrink . We base our purchases of inventory, in part, on our
sales forecasts. If our sales forecasts do not match customer demand, we may experience higher inventory levels and need to
markdown excess or slow- moving inventory, leading to decreased profit margins, or we may have insufficient inventory to
meet customer demand leadrng to lost sales either of wh1ch could adversely affect our flnancral performance —We-alse

e ; ; . We rely on numerous th1rd partles in the supply chain to
produce and deliver the products that we sell, and our busmess may be negatively impacted by their failure to comply with
applicable law. Merchandise we sell in our stores is subject to quality and safety regulatory standards set by various
governmental authorities. Regulations in this area may change from time to time. We rely on numerous third parties to supply
quality merchandise that complies with product safety laws and other applicable laws, but these third parties may not comply
with all such applicable laws. Violations of law by our importers, suppliers, manufacturers or distributors could result in delays
in shipments and receipt of goods or damage our reputation, thus causing our sales to decline. Although our arrangements with
our vendors frequently provide for indemnification for product liabilities, the vendors may fail to honor those obligations to an
extent we consider sufficient or at all. Issues with the quality and safety of merchandise we sell in our stores, regardless of our
fault, or customer concerns about such issues, could result in damage to our reputation, lost sales, uninsured product liability
claims or losses, merchandise recalls, increased costs, and regulatory, civil or criminal fines or penalties, any of which could
have a material adverse effect on our financial results. Further, we could incur liability with manufacturers or other owners of
brands or trademarked products if we inadvertently receive and sell counterfeit brands, infringing products or unlicensed goods,
which could adversely impact our results of operations. Although we endeavor to establish relationships with reputable vendors
to reduce this risk, there is no guarantee that we will be successful in doing so. If we fail to protect our name and brand in the




marketplace, there could be a negative effect on our business and limitations on our ability to penetrate new markets. We believe
that our “ Citi Trends ” trademark is integral to our store design and our success in building consumer loyalty to our brand. We
have registered this trademark with the U. S. Patent and Trademark Office. We have also registered, or applied for registration
of, additional trademarks with the U. S. Patent and Trademark Office that we believe are important to our business. +2¥We-We
cannot assure that these registrations will prevent imitation of our name, merchandising concept, store design or private label
merchandise or the infringement of our other intellectual property rights by others. Further, the use of social media by us and
consumers has also increased the risk that our image and reputation could be negatively impacted. Imitation of our name,
concept, store design or merchandise in a manner that projects lesser quality or carries a negative connotation of our brand
image or other damage to our brand image and reputation in any aspect of its operations could have an adverse effect on our
reputation, business strategy, financial condition and results of operations. 13Failure In-additton;-we-eannot-assure-that-others
wrl-l—net—trw—to b}eeleﬂae-man&fae&tfe- ttract, motlvate and retaln personnel and control or-our labor costs sa-le—e-fetukpfwate

condltlon Our success dependi in part upon our ablhty to attract, motivate and retain a %ufﬁment number of store sales
associates, including store managers, who understand and appreciate our corporate culture and customers, and are able to
adequately and effectively represent this culture with our customers. Like most retailers, we experience significant employee
turnover rates, particularly among store sales associates and managers and distribution center associates . We therefore must
continually attract, hire and train new personnel to meet our staffing needs. A significant increase in the turnover rate among-our

store-sales-assoeiates-and-managers-would 1 increase our recrultlng and tralnlng costs and Could cause us to be unable to service

our customers effectively.

control labor costs is %ubject to various external factor% 1nclud1ng 1ncrea§ed market pressures with respect to prevalhng wage
rates, unemployment levels and health and other insurance costs; inflation ;-5 the impact of legislation or regulations governing

labor relations Fmmigration-, minimum wage, and healthcare benefits; changlng demographics; the-impaet-of-fatare-pandemies
efet-her—pubke—hea-l-t-h—eﬁaefgeﬁeies—and our reputanon W1th1n the labor market —Wage—r&tes—feﬁmaﬂyef—eiﬁemp}eyees—afe

factors, together with growmg Competmon among potential employers, may result in increased salaries, beneﬁt% or other
employee- related costs, or may impair our ability to recruit and retain employees, which could have an adverse impact on our
business strategy, financial condition and results of operations. In addition, we rely heavily on the experience and expertise of
our senior management team and other key management associates, and accordingly, the loss of their services could have a
material adverse effect on our business strategy and results of operations. Risks Related to General Economic and Market
ConditionsOur sales could decline and our store operations could be disrupted as a result of general economic and other factors
outside of our control, such as inflation, changes in consumer spending patterns and declines in employment levels. Downturns,
or the expectation of a downturn, in general economic conditions, including the effects of unemployment levels, salaries and
wage rates, inflation in rent, energy, food and other consumer good prices, interest rates, higher insurance costs, levels of
consumer debt, changes in tax rates and policies (including delays in the distribution of tax refunds), government stimulus,
geopolitical conflicts, consumer confidence, consumer perception of economic conditions, increased fuel costs or fuel
shortages, increased shipping, transportation and distribution costs and other macroeconomic factors, could adversely affect
consumer spending patterns, our sales and our results of operations —Fhetow—ineome-eonsumer;,-whiech-is-our-eore-eustomer; s
espeetally-sensitive-to-these-faetors-. Consumer confidence may also be affected by domestic and international political or social
unrest (1nclud1ng related protests or disturbances), acts of war or terrorism, natural dlqa%terq pandemm or other pubhc health
emergenmeq or other significant events outside of our control —Fh : ; : ;

a-ppa-fel—fefa-&efs—t-haﬂ—seme—et-heﬁB—fefﬂ-&efs— In addition, since many of our %tores are located in the eoutheastern Unlted States,

our operations are more susceptible to regional factors than the operations of our more geographically diversified competitors.
Therefore, any adverse economic conditions that have a disproportionate effect on the southeastern United States could have a
greater negative effect on our sales and results of operations than on retailers with a more geographically diversified store base.
Inflation and rising commodity prices could adversely affect our business. In addition to the impact on our customers, inflation
may adversely impact our financial performance placing pressure on the prices of our products. If the cost of our products
changes as a result of inflation, we may be forced to adjust our retail prices accordingly. This in turn may cause our core

customer base to not purcha%e our products or. otherwme visit our stores. We-are-tnable-to-prediethowtong-the-eurrent

ﬁpef&t—teﬂs—A %1gn1ﬂcant dlqruptlon to our dlqtrlbutlon centers or retail locatlons Could have an adverse effect on our business
strategy, financial condition and results of operations. Our ability to distribute our merchandise to our store locations in a timely



manner is essential to the efficient and profitable operation of our business. We have distribution centers located in Darlington,
South Carolina and Roland, Oklahoma. The efficient flow of our merchandise requires that our distribution facilities be operated
effectively and have adequate capacity to support our current level of operations and any anticipated increased levels that may
follow from the growth of our business. Any natural disaster or other disruption to the operation of either of these facilities or
our direct shipping capabilities due to fire, accidents, public health emergencies, weather conditions, including natural disasters,
cybersecurity incidents or any other cause could damage a significant portion of our inventory, impair our ability to stock our
stores adequately and may result in increased supply chain costs or lost sales. In addition, the southeastern United States, where
our Darlington distribution center and many of our stores are located, is vulnerable to significant damage or destruction from
hurricanes and hailstorms. The midwestern United States, where our Roland distribution center and many stores are located, is

vulnerable to significant damage or destruction from tornados and hailstorms. Sueh-weather-events-may-beeome-tnereasingly
frequeﬂt—e%sevefe—as—a—reﬁﬂt—e-ﬁelﬁnate—ehaﬂge—Although we maintain insurance on our stores, distribution centers and other

facilities, the economic effects of a nataral-14matural disaster that affects our distribution centers and / or a significant number
of our stores could have an adverse effect on our business strategy, financial condition and results of operations. We eurrently
rely upon third- party transportation providers for all of our merchandise shipments to our distribution centers and our retail
stores. Accordingly, we are subject to the-risks, including labor disputes or strikes, union organizing activity, inclement weather,
public health emergencies, supply chain interruptions, port delays increased freight, distribution and transportation costs,
assocrated with such provrders ab111ty to pr0V1de dellvery servrces to meet eutbeund—our shrpprng needs —I-n—add-tt—ten—l-f—t-he—eost

wlﬂeh—rn—tmﬂ—wet&d—rnefease-eufeests— F arlure to deliver merchandrse to our d1str1but10n centers and our retall stores ina
timely, effective and economically viable manner could adversely affect our business strategy, financial condition and results of
operations. We do not own or operate any manufacturing or production facilities and therefore depend upon third parties for the
manufacture of all of our merchandise. The inability of a manufacturer to ship goods on time and to our specifications, or to
operate in compliance with our guidelines or any other applicable laws, could negatively impact our business strategy, financial
condition and results of operations. We do not own or operate any manufacturing or production facilities. As a result, we are
dependent upon our timely receipt of quality merchandise from third- party manufacturers. If eurthese manufacturers do not
ship orders to us in a timely manner or meet our quality standards, it could cause delays in responding to consumer demands or
inventory shortages and negatively affect consumer confidence in the quality and value of our brand or negatively impact our
competitive position. Any of these factors could have a material adverse effect on our business strategy, financial condition or
results of operations. Furthermore, we are susceptible to increases in sourcing costs, which we may not be able to pass on to
customers, and changes in payment terms from manufacturers, which could adversely affect our business strategy, financial
condition and results of operations. We maintain compliance guidelines for our vendors that dictate various standards, including
product quality, manufacturing practices, labor compliance and legal compliance. If any of our manufacturers fail to comply
with applicable laws or these +4guidelines—- guidelines , or engage in any socially unacceptable business practices, such as poor
working conditions, child labor, disregard for environmental standards or otherwise, our brand reputation could be negatively
impacted and our results of operatrons Could in turn be materrally adversely affected Adverse trade restrictions may disrupt our
supply of merchandise —W ; ; ; . We purchase our
merchandise from a large assortment of vendors, and a substantral portion of th1s merchandrse is manufactured outside of the
United States and 1mported by our Vendors from countrres such as Chlna and other areas of the Asia- Pacrﬂc region. The
product we source whieh ha afitifs : Attt
become subject to new trade restrrctrons imposed by the Unlted States or other forergn governments —There-is-eontinting

a-eapa an y We also faee a Varrety ofother risks
generally assocrated with relying on Vendors that do business in forergn markets and import merchandise from abroad, such as:
e geopolitical unrest, supply disruptions or increased shipping costs in China or the Asia- Pacific region where our third- party
vendors are located; ® natural disasters, public health emergencies or the threat of terrorism, in particular in countries where our
vendors source merchandise; ® increases in merchandise costs due to raw material price inflation or changes in purchasing
power caused by fluctuations in currency exchange rates; ® enhanced security measures at United States and foreign ports,
which could delay delivery of imports; ® imposition of new or supplemental duties, trade restrictions, sanctions, tariffs, quotas,
taxes, environmental regulations, emissions standards and other charges on imports; ® compliance with new or changing import
/ export controls; ® delayed receipt or non- delivery of goods due to the failure of foreign- source suppliers to comply with
import regulations, organized labor strikes or congestion at United States ports; ® concerns about human rights and working
conditions in countries where our merchandise is manufactured and produced; ard-and15 e local business practice and political
issues, including issues relating to compliance with domestic or international labor and environmental standards. Risks Related
to our StrategyWe may not be able to sustain our growth plans or successfully implement our long- term strategic goals. Our
growth strategy includes successfully opening and operating new stores, optimizing product assortment and investing in
infrastructure to expand our speetalty-off- price value model within our current markets and into new geographic regions ane




opening new stores is dependent upon, among other thrngs the current retail environment, the 1dent1ﬁcat10n of suitable markets
and the availability of real estate that meets our criteria for traffic, square footage, co- tenancies, lease economics, demographics,
and other factors, the negotiation of acceptable lease terms, construction costs, the iereased-hiring, training and retention of
competent sales personnel, and the effective management of inventory to meet the needs of new and existing stores on a timely
basis. Our ability to expand successfully 1nt0 other geographrc markets will also depend on acceptance of our retail store
experrence by customers in those markets y o1 : ; aHy-o

There can be no assurance that any newly opened stores erl be received as
well as, or achreve net sales or proﬁtabrhty levels consistent with, our projected targets or be comparable to those of our existing
stores in the time periods estimated by us, or at all. These risks may increase with further growth, and we may not be able to
execute our growth strategies successfully, on a timely basis, or at all, which may adversely affect our business plans, sales and
results. We may engage in strategic transactions that could negatively impact our liquidity, increase our expenses and present
significant distractions to management. We may consider strategic transactions and business arrangements, including, but not
limited to, acquisitions, asset purchases, partnerships, joint ventures, restructurings and investments. Any such transaction may
require us to incur non- recurring or other charges, may increase our near and long- term expenditures and may pose significant
integration challenges or disrupt our management or business, which could harm our business strategy, financial condition and
results of operations. We depend upon strong cash flows from our operations, as well as cash on our balance sheet, to supply
capital to fund our operations, growth, stock repurchases and any potential future interest obligations. Our business depends
upon the cash on our balance sheet as well as our operations to continue to generate strong cash flow to supply capital to support
our general operating activities, to fund our growth and our return of cash to stockholders through our stock repurchase
programs, if any, and to pay any interest obligations. Our inability to continue to generate sufficient cash flows to support these
activities could adversely affect our growth plans, capital expenditures, operating expenses and financial performance, including
our earnings per share. Changes in the capital and credit markets, including market disruptions, limited liquidity, inflation and
interest rate fluctuations may increase the cost of financing or restrict our access to these potential sources of liquidity. Our
continued access to these liquidity sources on favorable terms depends on multiple factors, including our operating performance
and maintaining-strong-, if applicable, credit ratings— rating . We maintain a revolving credit facility with Bank of America
through April 45-10 , 2026-2030 which provides for a $ 75 million credit commitment and a $ 25 million uncommitted “
accordion ” feature that under certain circumstances could allow us to increase the size of the facility to $ 100 million. As of
February 3-1 , 2624-2025 , we had no borrowings outstanding under this facility. Although we currently have available a credit
facility to fund our current operating needs, if necessary, we cannot be certain that we will be able to replace our existing credit

facrhty or reﬁnance any future debt ata reasonable cost when necessary —Fefe*aﬂa-ple—tﬂefeased—vela&htrtn—t-h&eapﬁal—aﬁd

B

3 3 ; . We maintain deposrt balances with certain ﬁnancral
institutions that are above the federal insurance limit. A farlure of these institutions could result in loss of these deposits. We
may be unable to negotiate future leases or renegotiate current leases on the same favorable terms as we had in the past. Our
strategic growth plan depends in part on our ability to renew current leases and enter into new leases for future stores. We
currently lease all of our store locations and distribution centers and are subject to the risks associated with leasing real estate. If
we decide to close stores or distribution centers, we may be required to continue to perform obligations under the applicable
leases, including, among other things, paying rent and operating expenses for the balance of the lease term, or paying to exercise
rights to terminate, and the performance of any of these obligations may be expensive. When the current lease terms for our
stores or distribution centers expire, we may be unable to negotiate renewals which could lead to the closing or relocating stores
or distribution centers on less favorable terms or in a less favorable location. H-16If we fail to successfully implement our
various marketing efforts or if our competitors are more effective with their programs than we are, our revenue or results of
operations may be adversely affected. Customer traffic and demand for our merchandise may be influenced by our marketing
efforts. Although we use marketing to drive customer traffic through various media including digital / social media and e- mail,
some of our competitors expend more for their marketing programs than we do, or use different approaches than we do, which
may provide them with a competitive advantage. Further, we may not effectively implement strategies with respect to rapidly
evolving Internet- based and other digital or mobile communication channels, including social media. Partnerships with social
media content creators may expose us to reputational or other risks. Our programs may not be or remain effective or could
require increased expenditures, which could have a significant adverse effect on our revenue and results of operations. +6Ristes—
- Risks Related to Regulatory, Legal and CybersecurityChanges in government regulations could have an adverse effect on our
business strategy, financial condition and results of operations. We are subject to numerous federal, state and local laws and
regulations that govern numerous aspects of our bus1ness - i WS-8 : ;

W : : p These laws and regulatrons and related
interpretations and enforcement act1V1ty, may change as a result ofa Varrety of factors, including political, economic or social



events. Changes in, expanded enforcement of, or adoption of new federal, state or local laws and regulations governing areas
such as minimum wage or living wage requirements, workplace- regulation and other labor or employment benefits laws, supply
chain, taxes, including changes to corporate tax rates, privacy and information security, or environmental regulation such as

carbon emission standards and sustainability envirenmental;soetal-and-governanee(ESG)-programs, transparency and
reportmg could i increase our costs of doing busmess or 1mpdct our sales opelatlons or prohtablhty—l-n—add-rt—teﬁ—te—rﬂereased

laws related to employee benefits dnd tleatment of employees including laws related to lmlltdthl’lS on employee hours, Work
scheduling, supervisory status, leaves of absence, mandated health benefits or overtime pay, could also negatively impact us,

such as by mcre’lsmg compensatlon and benehts costs for overtlme and medical expenses —Contintted-orinereased-seratiny-and

systems or the mablllty of third partles to continue to upgrade and maintain our systems could have an ad\ erse effect on our
business strategy, financial condition and results of operations. We depend on the accuracy, reliability and proper functioning of
our management information systems, including the systems used to track our sales and facilitate inventory management. We
also rely on our mamgement mform"mon systems for point- of- sale merchandise pldnnm > and allocation, replenishment and

We do not cu1rently hdve redunddnt systems for dH functlons
performed by our management information systems. Any interruption in these systems could impair our ability to manage our
inventory effectively, which could have an adverse effect on our business strategy, financial condition or results of operations.
Our computer systems and the third- party systems we rely on are also subject to damage or interruption from a number of
causes, including power outages; computer and telecommunications failures; computer viruses, malware, ransomware, phishing
or distributed denial- of- service attacks; brute force attacks; exploiting software vulnerabilities (including “ zero- day

attacks ), supply chain attacks and other securny bre&ehes—lnadents and cyber attacks —eafasfrephte—eveﬁfs—sueh—as—ﬁ-res—,

Compromlses mterluptlons or shutdowns of our systems 1nclud1ng those mdnaged by third pdmes Whether intentional or
inadvertent, could lead to delays in our business operations and, if significant or extreme, affect our financial condition or results
of operations. In addition, the technologies and artificial intelligence tools that we incorporate into certain aspects of our
operations may not generate the intended efficiencies and may impact our business results. Specifically artificial
intelligence tools could have the potential to be deficient, inaccurate, For— or biased and if example,-aspreviousty-disetosed
ﬂetu*Ferm-S-—Ieﬁ}ed-W%ﬂa—ﬂ&e—SEGeﬁ—Febﬁt&w%%%— e experieneed-fail to adopt and oversee the use of artificial

intelligence in a d-rsrupﬁeﬁ—e-f—thoughtful and strateglc manner, it could harm our ﬁnanclal performance and / ot or

malntaln the security of employee, customer or vendor mform"mon could expose us to litigation, government enforcement
actions and materially impact our reputation and business operations. Over the normal course of business operations, we may
obtain certain private or confidential information of our employees, job applicants, customers, and vendors. If retained, this
information may be stored within our internal information technology environments or hosted by third- party service providers.
We—Whlle we have 1mplemented security procedures and technology that are mtended to safegmrd this mform"mon hom

security se&nﬁ-rng—lncldents
here there can be no assurance {-haf

secumy bfe&ehes—lnudents , system compromises or misuses of dat"l Al-t-heﬂg-h—l7Although we contlnue to develop, and
further enhance, our systems and processes that are designed to protect personal information and prevent data loss and other

security breaehes-incidents and technology disruptions sueh-as-the-ene-we-experieneedHrthe-past, such measures cannot



W ttaek% can come in many form% 1nclud1ng eemputer—haekmg—cyber-
attacks from crlmlnal threat actors, as we experlenced in fiscal 2023 , acts of vandalism or theft, malware, ransomware,

computer viruses or other malicious codes, phishing, brute force attacks, exploiting software vulnerabilities and zero- day
attacks, supply chain attacks, cmployee error or malfeasance, catastrophes, and unforeseen events er-other-eyber—. The rapid
evolution and increased adoption of artificial intelligence technologies by attacks-attackers may intensify our
cybersecurity risks . Additionally, as we rely on third parties throughout the course of our business operations, a failure of a
third- party service provider to monitor and secure their environment could lead to unauthorized access of our private or
confidential information. Any future-eyberattack-cyber- attack or compromise a-breaeh-of our data could expose us to eesthy
loss of revenue, loss of business, increased expenses, fines or sanctions . private litigation and response measures, credit card
brand assessments including termination of our ability to receive credit or debit card payments , government enforcement
actions, disruption of business operations, negative publicity, erede-eroded customer confidence in the effectiveness of our data
security measures, and decrease in eur-eurrent-erpotential-customers’ willingness to shop in our stores which could adversely
affect our business strategy, financial conditions and results of operations. Furthermore, there can be no assurance that any
limitations of liability in our contracts would be enforceable or adequate or would otherwise protect us from any such hablhtleq
or damages with re%pect to any partlcular clalm : A8 e : ata

epef&t—teﬂs—Whlle we maintain cyber insurance coverage, it may not be adequate for hablhtleq or costs actually incurred, and we
cannot be certain that insurance will continue to be available to us on economically reasonable terms, or at all, or that any insurer
will not deny coverage of a future claim. In addition, as the regulatory environment related to information security, data
collection and use, and privacy becomes increasingly rigorous, with new and constantly changing requirements, compliance
with those requirementq could also result in additional costs. +8Risks—- Risks Relating to Ownership of our Common StockOur
stock price is subject to Volatlhty Our %tock price ha% been volatile i in the past and may be mﬂuenced in the future by a number
of factors, including: e-g ; etta atin 0
etr-eustomerss-e changes in securities analy%t% recommendations or estimates of our ﬁnanelal performance or our failure to
meet any such estimates; ® changes in market valuations or operatmg performance of our compeutors or compame@ similar to

and 1ndu§uy perception of our success, or laek thereof in pur%umg our growth %trategy, add-rt-teﬁs—aﬁd—depaf&rfes—ef—key
personnel-e—changes in accounting principles; e the z ; i :
tradmg Volume of our common %tock in the pubhc market and qlze of our pubhc ﬂoat—O-eha-nges—m—eeenemie-or—ﬁﬂaﬁeia-l-

vwar-or-pertods-ofetvibuntrest; and o the reahzatlon of some or all of the rlskq described in this section entltled “Risk F actors.
These and other factors may cause the market price and demand for our common stock to fluctuate substantially, which may
limit or prevent investors from readily selling their shares of common stock and may otherwise negatively affect the liquidity of
our common stock. In addition, the stock markets have-experteneed— experlence significant price and trading volume
fluctuations from time to time rineludingirreeentmeonths-, and the market prices and trading volumes of the equity securities of
retailers have been volatile, including our common stock. These broad market fluctuations may adversely affect the market price
of our common stock. We cannot provide any guaranty of future cash dividend payments or future repurchase of our common
stock pursuant to a share repurchase program. Any determination to declare and pay cash dividends on our common stock in the
future tquarterly-orotherwise)-will be based, among other things, on our board of directors’ conclusion in each instance that the
declaration and payment of a cash dividend is in the best interest of our stockholders and is in compliance with all laws and
agreements applicable to the dividend and upon our financial condition, results of operations, business strategy and cash
requirements. Additionally, there can be no assurance that our existing share repurchase authorizations will be completed or that
our board of directors will approve additional repurchase programs in the future. We presently have no intention to reinstate the
dividend, and there can be no assurance that we will resume paying dividends on a regular basis. +9-18



