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The summary of risks below provides an overview of the principal risks we are exposed to in the normal course of our business
activities: Business, Economic, Market and Operating Risks * Our operating and financial results are subject to various risks
and uncertainties that could adversely affect our business, financial condition, results of operations and cash flows, as well as the
trading price of our common stock and debt securities. * Substantial and increasingly intense competition worldwide in
ecommerce may harm our business. * We are exposed to fluctuations in foreign currency exchange rates, which could negatively
impact our financial results. « Our international operations and engagement in cross- border trade are subject to risks, which
could harm our business. * Our business may be adversely affected by geopolitical events, natural disasters, seasonal factors and
other factors , including increased usage of other websites, that could cause our users to spend less time, or transact less, on
our websites or mobile platforms and applications yinehadinginereased-usage-ofotherwebsttes-. * [f we cannot keep pace with
rapid technological developments or continue to innovate and create new initiatives to provide new programs, products and
services, the use of our products and our revenues could decline. « Changes to our programs to protect buyers and sellers could
increase our costs and loss rate, and failure to manage such programs effectively can result in harm to our reputation. °
Operations and continued development of our payments system and financial services offerings require ongoing investment, are
subject to evolving laws, regulations, rules, and standards, and involve risk, including risks related to our dependence on third-
party providers. « We may be unable to adequately protect or enforce our intellectual property rights and face ongoing
allegations by third parties that we are infringing their intellectual property rights. * Failure to deal effectively with fraudulent
activities on our Marketplace platforms would increase our loss rate and harm our business ;-and could severely diminish
merchant and consumer confidence in and use of our services. * Cyberattacks and data Our-businessissubjeet-to-online
seeurity-risks;inetadingsccurity breaches and eyberattacks-incidents could significantly damage our reputation, reduce our
revenues, increase our costs, result in litigation and regulatory penalties, and otherwise harm our business . * Systems
failures and resulting interruptions in the availability of or degradation in the performance of our websites, applications, products
or services could harm our business. « Our success largely depends on key employees. Because competition for key employees is
intense, we may not be able to attract, retain, and develop the highly skilled employees we need to support our business. The
loss of senior management or other key employees could harm our business. ¢ Problems with or price increases by third parties
who provide services to us or to our sellers could harm our business. Regulatory and Legal Risks « Our business is subject to
extensive and increasing government regulation and oversight, which could adversely impact our business. * New laws and
increasing levels of regulation in the areas of privacy aue-, protection of user data and cybersecurity could harm our business. *
Other-We are subject to laws and regulations that are not primarily intended for online commerce, and interpretations of
these laws and regulations could harm our business. * Our disclosures and stakeholder expectations related to environmental,
social and governance matters may impose additional costs and expose us to new risks. « We are regularly subject to litigation
and regulatory and government inquiries, investigations and disputes, as our business evolves and as governments and regulators
seek to extend new and existing laws to reach our business model. * We could be subject to regulatory or agency investigations
and / or court proceedings under unfair competition laws that could adversely impact our business. ¢ The listing or sale by our
users of certain items, including items that allegedly infringe the intellectual property rights of rights owners, including pirated
or counterfeit items, illegal items or items used in an illegal manner, may harm our business. * We are subject to risks associated
with information disseminated through our services. Interest Rate and Indebtedness Risks * Fluctuations in interest rates, and
changes in regulatory guidance related to such interest rates, could adversely impact our financial results. + We have substantial
indebtedness, and we may incur substantial additional indebtedness in the future, and we may not generate sufficient cash flow
from our business to service our indebtedness. Failure to comply with the terms of our indebtedness could result in the
acceleration of our indebtedness, which could have an adverse effect on our cash flow and liquidity. Tax Risks * Our business
and our sellers and buyers may be subject to evolving sales and other tax regimes in various jurisdictions, which may harm our
business. * We may have exposure to greater than anticipated tax liabilities. Transactional Risks ¢ Acquisitions, dispositions,
joint ventures, strategic partnerships and strateglc 1nvestments could result in operatlng dlfﬁcultles and could harm our busmess
or impact our financial results —¥ b XA
transaetior. © We may be exposed to clalms and hablhtles asa result of the Dlstrlbutlon of PayPal Risk Factors —You should
carefully review the following discussion of the risks that may affect our business, results of operations and financial condition,
as well as our consolidated financial statements and notes thereto and the other information appearing in this report, for
important information regarding risks that affect us. Current global economic events and conditions as well as evolving
regulatory scrutiny may amplify many of these risks. These risks are not the only risks that may affect us. Additional risks that
we are not aware of or do not believe are material at the time of this filing may also become important factors that adversely
affect our business. Business, Eeonomte; Market-and-OperatingRisks-Our operating and financial results have varied on a
quarterly basis during our operating history and may continue to fluctuate significantly as a result of a variety of factors,
including the following risks and other risks set forth in this “ Risk Factors ” section: ¢ our ability to convert visits into sales for
our sellers; * the amount and timing of expenses; * our success in attracting and retaining sellers and buyers; * changes in
consumer confidence and discretionary spending trends, including shifts in interests away from any of our major categories; ¢
our success in executing on our strategy and the impact of any changes in our strategy; ¢ the timing and success of product
launches, including new services and features we may introduce; * the success of our marketing efforts; and * the impact of




competitive and industry developments, including changes in the legal and regulatory landscape, and our response to those
developments. In view of the rapidly evolving nature of our business, period- to- period comparisons of our operating results
may not be meaningful, and you should not rely upon them as an indication of future performance. It is difficult for us to
forecast the level or source of our revenues or earnings (loss) accurately, particularly given that substantially all of our net
revenues each quarter come from transactions involving sales during that quarter. Due to the inherent difficulty in forecasting
revenues, it is also difficult to forecast expenses as a percentage of net revenues. Quarterly and annual expenses as a percentage
of net revenues reflected in our consolidated financial statements may be significantly different from historical or projected
percentages. Because our business model is dependent upon consumer spending, our results of operations are sensitive to
changes in or uncertainty about macro- economic conditions. Our buyers have at times had, and may in the future have , less
capacity for discretionary purchases and may reduce their purchases from our sellers as a result of various factors, including job
losses, inflation or {sueh-asreeent-inflationary pressure -, higher taxes, reduced access to credit, changes in federal economic
policy, public health issues such as a pandemic, reeent-global economic uncertainty , foreign exchange rate volatility . lower
consumer confidence and demand for discretionary goods, elevated interest rates, changes in international tariff and trade
policies, and geopolitical events such as feeeﬂt—tﬁtem&&eﬁa-l—tfade—disp&tes—aﬁd—the ongoing wars in Ukraine and in Israet-and
Gaza-mnelading-the Middle East related a-. The businesses and markets in
which we operate are intensely competitive. We currently and potentlally compete with a wide variety of online and offline
companies providing similar goods and services to consumers and merchants, some a-number-of which havesignifieant
resotrees; targe-—- are user-eommunities-and-well- established brands with greater resources and larger user communities
than our own . The Internet and mobile networks provide new, rapidly evolving and intensely competitive channels for the sale
of all types of goods and services. We compete tras a two- sided markets-marketplace , and we must attract both buyers and
sellers to use our platforms. Consumers who purchase or sell goods and services through us have mere-many and mere
increasing alternatives, and merchants have more channels to reach consumers. We expect competition to continue to intensify.
The barriers to entry into these channels can be low, and businesses can easily launch online sites or mobile platforms and
applications at nominal cost by using commercially available software or partnering with any of a number of successful
ecommerce, search, advertising or social media companies. As we respond to changes in the competitive environment, we may
have made ., fremtime-and expect in the future to time;-make pricing, service, policy or marketing decisions or acquisitions
that may be controversial with and lead to dissatisfaction among sellers or buyers . Any increase in seller or buyer
dissatisfaction could negatively impact our revenue generation model , our costs or our business operations, any of which
could reduce activity on our platform and harm our reputation and profitability. We face increased competitive pressure online
and offline. In particular, the competitive norm for, and the expected level of service from, ecommerce and mobile commerce
has significantly increased due to, among other factors, improved user experience, greater ease of buying goods, lower (or no)
shipping costs, faster shipping times and more favorable return policies. In addition, certain platform businesses, such as
Alibaba, Alphabet (Google), Amazon, Apple and Meta (Facebook and lnstagram) many-ofwhteh-are larger than #s-er-we are,
have greater eaptta-h*z&ﬁeﬁ—resources have a dominant and secure position in other industries or certain significant markets, ane
or offer other goods and services to consumers and merchants that we do not offer , which can drive consumers to, and keep
them locked- in to, their platforms instead of ours . If we are unable to change our products, offerings and services in ways
that reflect the changing demands of ecommerce and mobile commerce marketplaces, including if eur sellers en-our-platforms
are unable to source items or we are unable to provide kigher-service levels (some of which depend on services provided by
sellers on our platforms) in line with consumer expectations, ertf-we may not are-arable-te-compete effectively with and adapt
to changes in larger platform businesses, and our business and reputation s#H-could suffer. Competitors with other revenue
sources or greater resources may also be able to devote more resources to marketing and promotional campaigns and buyer
acquisition, adopt more aggressive pricing policies and devote more resources to website, mobile platforms and applications and
systems development than we can. Other competitors may offer ereentinteto-offer-faster and / or free shipping sdelveryon
Sunday-, same- day delivery, more favorable return policies er-and other superior transaction- related services whiel-that
improve the user experience on their sites and-, which could be impractical or inefficient for our sellers to match. Competitors
may be more narrowly focused on particular types of goods and create compelling communities and may be able to innovate
faster-and-more quickly and cfficiently, and new technologies may increase these competitive pressures by enabling
competitors to offer more efficient or lower- cost services. Some of our competitors control ether-products and services that are
important to our success, including payment processing, Internet search, social media, Gen Al features powered by large
language models, shipping and delivery resources ;-and mobile operating systems. Such competitors could manipulate pricing,
availability, terms or operation of service related to their products and services in a manner that impacts our competitive
offerings. For example, Alphabet, which operates a shopping platform service, has from time to time made changes to its search
algorithms that have reduced the amount of search traffic directed to us from searches on Google. If we are unable to use or
adapt to operational changes in such services, we may face higher costs for such services, face integration or technological
barriers or lose customers, which could eause-harm our business te-suffer-. Consumers that whe-mightuse-eursiteste-buy
goods on our platforms have a wide variety of alternatives that compete against us regardless of their size or resources ,
including traditional department, warehouse, boutique, discount and general merchandise stores (as well as the online and
mobile operations of these traditional retailers), online retailers and their related mobile offerings, direct- to- consumer
offerings by makers of goods, online and-effline-aggregation and classified services, social media platforms and other shopping
channels such as ofﬂlne and onhne home shopplng networks In fhe—Uﬁtted—Sfa’ees—&lese—tnehtde—bﬁ—afe—net—hﬂﬁted—te—

-Rakttten—&meﬂg—et-hem—l-n—addltlon to generallst retallers consumers have—may also use a large nurnber of onhne and offhne
channels that are focused on one or more of the categories of products offered on our sites rinelading-butnothimited-to;Vinted;



: . Consumers
that buy goods on our platforms can also eam-turn to many compdmes thdt oﬁer a variety of services thdt provide other

channels to find what they are looking for buyers-to-find-and-buy-itemsfromsellers-efalksizes-, including social media, online

aggregation and classifieds platforms, such as Facebook Marketplace swebsttes-operated-by-Adevintaor NaspersEimited-and
others-sueh-as-craigslist -Oedle- These eomand-Meta—Consumers-consumers can also ean-turn to shopping- comparison sites,

such as Google Shopping, or social networks that enable purchases such as PinteressFaeebeols-Instagram and TikTok . Our
competitors may partner with one another and create product offerings or implement advertising or marketing
strategies that may be more compelling to customers than our standalone experience . [n certain markets, our fixed- price
listing and traditional auction- style listing formats are increasingly are-being challenged by other formats, such as etasstfieds
social commerce and business models, such as free- to- sell marketplaces . We use product search engines and paid search
advertising to help users find our sites, but these services also have the potential to divert users to other online shopping
destinations. These €onsumers-consumers may choose to search for products and services with a horizontal search engine or
shopping comparison website, and such sites may also send users to other shopping destinations. In addition, sellers are
increasingly utilizing multiple sales channels, including the-aequisttion-of new-eustomers-by-paytngfor-scarch- related
advertisements on horizontal search engine sites, such as Google, Naver-to attract new customers. We expect Gen Al to have
a significant impact on the future of ecommerce, as Al technologies become increasingly important for consumers buying
and Bateu-selling goods online. If we are unable to identify popular Gen Al providers and Al technologies, or if we fail to
utilize those technologies or develop our own technologies, our business may be harmed. For example, consumers may
increasingly search for products using chatbots, virtual assistants or other Gen Al technologies powered by large
language models instead of using traditional search engines. If current and future Al technologies do not send referrals
to eBay at the rate of traditional search engines for any reason, the amount of buyer and seller traffic using our
platforms could decrease, which could negatively impact on our business and results of operations . Consumers and
merchants that whe-mightuse-enrsitesto-scll goods on our platforms also have many alternatives, including general
ecommerce sites-marketplaces , such as Amazon —and Ahbaba —a-nd—Zaw}&nde—, and more speuahzed marketplaces that focus
on discrete categories of products st - a : S :
speetalized-eeommeree-sites-. Scllers mdy dlSO choose to sell their goods through 0ﬂ&efalternat1ve channels such as multl—
channel services like Shopify or elassifreds-social media platforms. Consumers and merchants also can create and sell through
their own sites s-and may choose to purchase online advertising instead of using our services. In-some-eountries-Any of these
alternatives or specialists may be able to more quickly and efficiently deliver attractive consumer experiences, which
could drive consumers away from our Marketplace platforms and harm our business. Although eBay has global reach ,
there are enline-sites-ecommerce businesses in many locations that have larger local customer bases and-or greater brand
recognition than we do in those locations and markets. Regardless of their size or brand recognition , local as-wel-as
competitors that-may have a better understanding of local culture and commerce and be better positioned to quickly and
effectively deliver the experiences that these local consumers want, which could drive down consumer traffic to our
Marketplace platforms and harm our business . We may-expect to increasingly compete with local competitors in
developing countries that have these or other unique advantages, such as a greater familiarity with, and ability to operate
efficiently under, local regulatory authorities . Our business is designed to appeal broadly to a diverse global community of
buyers and sellers. In recent years, our growth strategy has increasingly emphasized certain specialized categories that
we call Focus Categories. Examples of these Focus Categories include motor parts and accessories, collectibles,
refurbished goods, and authenticated luxury items. However, buyers and sellers in our Focus Categories often have
unique product and service needs. We devote substantial time and resources to ensuring that we provide the platform
experiences that our focus category consumers and consumers broadly want. In doing so, we compete with smaller,
specialized ecommerce sites that cater to the buyers and sellers in these product categories. Because of the size and
complexity of our Marketplace platforms, we may fail to address the unique needs of focus category buyers and sellers as
quickly and efficiently as specialist competitors. If we fail to timely deliver the product features desired in our focus and
other categories, we may lose customers to the specialist competitors that serve these categories, which could reduce our
consumer base and harm our business and operating results . We generate a meaningful amount of our revenue from our
Promoted Listings (a first- party advertising offering) and, to a lesser extent, third- party advertising. To sustain or increase our
advertising revenue, we must continue to provide customers with compelling advertising products to maintain or increase the
amount of advertising purchased through our platform. If we are unable to compete effectively for advertising spend, our
business and operating results could be harmed. In addition, certain manufacturers or brands may seek to limit or cease
distribution of their products through online channels, such as our sites. Manufacturers may attempt to use contractual
obligations or existing or future government regilatter-regulations to prohibit or limit ecommerce in certain categories of goods
or services. Manufacturers may also attempt to enforce minimum resale price maintenance or minimum advertised price
arrangements to prevent distributors from selling on our platforms or on the Internet generally, or drive distributors to sell at
prices that would make us less attractive relative to other alternatives. The adoption of those or other policies could adversely
affect our results of operations and result in loss of market share and diminished value of our brands. The principal competitive
factors for us include the following:  ability to attract, retain and engage buyers and sellers; ¢ volume of transactions and price
and selection of goods; * trust in the seller and the transaction; ¢ customer service; * brand recognition; * community cohesion,
interaction and size; * website, mobile platform and application ease- of- use and accessibility; ¢ system reliability and security; °
reliability of delivery and payment, including customer preference for fast delivery and free shipping and returns; © level of
service fees; and « quality of search tools. We-While we believe we compete effectively across these factors, our
competitors, including any of the businesses, channels and buying and selling alternatives discussed above, may be more




unable-to-eompete-sueeessfully—- successful againsteurrent-across these factors either globally or in important local
markets, which could reduce the number of buyers and futare-competitors—Seme-eurrent-sellers on our Marketplace
platforms, and petential-competitors-havelonger-materially adversely affect our results of operating-operations histertes;
larger-eustomer-bases-and-greater-brand--- and reeegnition-inother-business and-nternetseetors-thamwe-de-. Because we

generate approximately half of our net revenues outside the United States but report our financial results in U. S. dollars, our
financial results are impacted by fluctuations in foreign currency exchange rates, or foreign exchange rates. The results of
operations of many of our internationally focused platforms are exposed to foreign exchange rate fluctuations as the financial
results of the applicable subsidiaries are translated from the local currency into U. S. dollars for financial reporting purposes.
While from time to time we enter into transactions to hedge portions of our foreign currency translation exposure, it is
impossible to predict or eliminate the effects of this exposure. Fluctuations in foreign exchange rates could significantly impact
our financial results, which may have a significant impact on the trading price of our common stock and debt securities. Our
international businesses, especially in the United Kingdom, Germany and Australia, and cross- border business from greater
China, have generated approximately half of our net revenues in recent years. In addition to uncertainty about our ability to
generate revenues from our foreign operations and expand into international markets, there are risks inherent in doing business
internationally, including' * uncertainties and instability in economic and market conditions resulting from inflationary
pressures, increasing interest rates and the ongoing wars in Ukraine and in {srael-and-Gaza-ineluding-the Middle East related
disruptions-to-internationat-shippingtnthe Red-Sea-; * uncertainties caused by decrea%lng consumer confidence and demand for
discretionary goods; ¢ expenses associated with localizing our products and services and customer data, including offering
customers the ability to transact business in the local currency and adapting our products and services to local preferences (e. g.,
payment methods) with which we may have limited or no experience; * economic and trade sanctions, trade barriers or other
restrictions on foreign trade and changes in trade regulations and restrictions, including between the United States and
other countries ; * difficulties in developing, staffing, and simultaneously managing a large number of varying foreign
operations as a result of distance, language, and cultural differences; ¢ stringent local labor laws and regulations; ¢ credit risk and
higher levels of payment fraud; ¢ profit repatriation restrictions, foreign currency exchange restrictions or extreme fluctuations in
foreign currency exchange rates for a particular currency; ¢ global or regional economic conditions that impact companies and
customers with which we do business; ¢ political or social unrest, economic instability, repression, or human rights issues; ¢
geopolitical events, including natural disasters, public health issues (including pandemics), acts of war (such as the ongoing wars
in Ukraine and in {srael-and-Gaza-the Middle East ), and terrorism; * supply chain challenges, including fluctuations in
shipping costs, limitations on shipping and receiving capacity, and other supply chain disruptions ineluding the-ongoing
disruptions-to-international-shipping-inthe Red-Sea-; « import or export regulations, including the complexities of seller
compliance with * de minimis thresholds , ”” trade policies and tariffs in any of the countries where we operate or our users
exist, customs and other parallel regulations across the broad range of categories and products offered on our platforms;
compliance with U. S. laws such as the Foreign Corrupt Practices Act, and foreign laws prohibiting corrupt payments to
government officials, as well as U. S. and foreign laws designed to combat money laundering and the financing of terrorist
activities; ¢ antitrust and competition regulations; ¢ potentially adverse tax developments and consequences; * economic
uncertainties relating to sovereign and other debt; ¢ different, uncertain, or more stringent user protection, data protection, data
localization, privacy, Al and other data and consumer protection and environmental laws; ¢ risks related to other government
regulation or required compliance with local laws; ¢ national or regional differences in macroeconomic growth rates; * payment
intermediation regulations; ¢ local licensing and reporting obligations; and ¢ increased difficulties in collecting accounts
receivable. Violations of the complex foreign and U. S. laws and regulations that apply to our international operations may
result in fines, criminal actions, or sanctions against us, our officers, or our employees; prohibitions on the conduct of our
business; and damage to our reputation. The United States government (including the Department of Treasury’ s Office of
Foreign Assets Control and the Department of Commerce’ s Bureau of Industry and Security) and other jurisdictions
and international bodies have imposed sanctions and export controls that prohibit us and our customers from engaging
in trade or financial transactions with certain countries, businesses, organizations and individuals. In addition to the
aforementioned adverse effects, these restrictions could also require us to divest certain of our businesses and assets and
restrict our ability to operate in certain jurisdictions. Export control and economic sanctions laws and regulations are
complex and likely subject to frequent changes, and the interpretation and enforcement of the relevant regulations
involve substantial uncertainties, which may be driven by political and / or other factors that are out of our control or
heightened by national security concerns. Although we have implemented policies and procedures designed to promote
compliance with these laws, there can be no assurance that our employees, contractors, e-agents , or customers will not violate
our policies. These risks inherent in our international operations and expansion increase our costs of doing business
internationally and could harm our business. Cross- border trade is an important source of both revenue and profits for us.
Cross- border trade also represents our primary (or in some cases, only) presence in certain important markets, such as China,
and various other countries. The interpretation and / or application of laws, such as those related to intellectual property rights of
authentic products, selective distribution networks, and sellers in other countries listing items on the Internet, could impose
restrictions on, or increase the costs of, purchasing, selling, shipping, or returning goods across national borders. The shipping of
goods across national borders is often more expensive and complicated than domestic shipping. Changes to customs authorities’
“ de minimis  thresholds, as well as increased costs or fees for third party sellers, logistics providers, or online marketplaces
associated with changes in customs policy, as-weH-as-tariffs, and any other faeters-trade policies that increase the costs of
cross- border trade or restrict, delay, or make cross- border trade more difficult or impractical would lower our revenues and
profits and could negatively affect cross- border trade in countries where we conduct our business, which could reduce the
number of consumers using our platforms and harm our business and results of operations. Several countries are



considering or have implemented tariffs or other trade barriers or restrictions, as well as other measures impacting
cross- border commerce, which could negatively affect our business and our users. The United States has implemented
tariffs on certain foreign goods and may implement additional tariffs in the future. For example, in February 2025, the
U. S. administration issued three Executive Orders imposing tariffs of 25 % on goods imported from Canada and
Mexico and an additional 10 % on goods imported from China (including Hong Kong). The tariffs on imports from
China took effect on February 4, 2025, while the tariffs on imports from Canada and Mexico were suspended until
March 4, 2025. Such tariffs would eliminate the “ de minimis ” exemption from customs duties and taxes for imported
goods falling below a threshold value. The elimination of the “ de minimis ” rule is paused pending the implementation of
a system to collect tariffs on such imports. Such actions could give rise to an escalation of trade measures by the United
States and impacted countries. For example, after the tariffs on goods imported from China went into effect, China
announced retaliatory tariffs on certain goods imported from the United States. In addition, in February 2025, the U. S.
administration announced plans to levy reciprocal tariffs against countries taxing U. S. imports. Developments with
regard to the timing and manner in which tariffs will be implemented, the amount, scope and nature of tariffs, the
countries subject to new or additional tariffs imposed by the United States, and tariffs imposed by other countries on
goods imported from the United States are rapidly evolving and may change unexpectedly at any time. Trade policy
developments in the countries in which our buyers and sellers operate or procure their items, could significantly impact
the cost of items sold internationally on our Marketplace platforms, limit our ability and the ability of our sellers to offer
and deliver products on a timely or cost- effective basis, or otherwise adversely impact our consumers’ ability to sell
products on our platforms. Further, adapting to new and changed trade restrictions can be expensive, time- consuming
and very disruptive to our buyers and sellers. For example, tariffs generally apply based on the manufacturing location,
rather than the selling location, of goods. These distinctions can be confusing for our sellers and lead to platform
solutions that fail to satisfy all of our consumers. If we fail to quickly develop compliant shipping services that take
manufacturing location into account when calculating tariff payments, our business to consumer sellers may be
dissuaded from using our platforms. However, those same services may dissuade our consumer to consumer sellers from
using our platforms, because they serve to increase the cost of the items they are selling. Any change to the cost of buying
and selling goods internationally, or even the public perception that such changes are imminent or could occur in the
future, may reduce consumer confidence and the number of consumers using our platforms, drive consumers to
alternative competitors or buying and selling channels and lead to a decrease in buying and selling on our platforms.
Any such outcome could materially harm our consumers and our business, financial performance and results of
operations. Although we are closely monitoring these developments to adapt to changing trade policies, there can be no
assurances that we will be successful in mitigating any negative impacts . Our users may spend less time on our websites
and our applications for mobile devices as a result of a variety of div Ll\lOllS dl]d other factors, muludm” gcopolilicul events,
such as war (including the ongoing wars in Ukraine and Israet-and-Gaza-ine ng-th ; AsS-to-ternations
shipping-in the Red-Sea-Middle East ), the threat of war, social or wllllml unrest, or terrorist activity; natural disasters; the
physical effects of climate change (such as drought, flooding, wildfires, increased storm severity and sea level rise); and
potential increases in the cost of energy due to climate change; power shortages or outages; major public health issues, including
pandemics; less discretionary consumer spending; social networking or other entertainment websites or mobile applications;
significant local, national or global events capturing the attention of a large part of the population; and seasonal fluctuations due
to a variety of factors. If any of these, or any other factors, divert or otherwise prevent our users from using or transacting on our

websites or mobile dppllulll()ll\ our bu\mu\ could be mdlulall\ dd\ usul\ al[ulad -I-n—292—3—we—expeﬂeﬁeed-re€}ueed—tfa-f-ﬁe—m

changes continue lo um[lonl the mdu\mu in which we operate , and we cannot predict the c[ ect of lLthlOlOUlLdl dhm%s on
our business. We alse-continuously strive to create new initiatives and innovations that promote growth, such as our payments
financial services and advertising offerings , and other features that enhance the customer experience. We-are-alse-inereasinghy
leveraging-Developing new features can be complex, time- consuming and costly, and our investments in new innovations
may not yield the expected business or financial benefits. If we fail to anticipate or identify technological trends or fail to
devote appropriate resources to adapt to such trends, our business could be harmed. For example, the role of Al
technologies, including Gen GA+- Al , in ecommerce is increasing. We expect the importance of platform referrals from
Al technologies to increase over time, as buyers and sellers increasingly rely on Al to help with buying and selling
decisions. In particular, we are devoting significant capital and management time and resources to use large language
models to improve our products and services and to build and expand our capabilities, including our processing capacity,
proprietary datasets, machine learning models and systems. While we have substantial proprietary datasets that we
believe can help us develop effective capabilities, like many companies, we arc new entrants into the Gen making
rvestments-to-expand-oturuse-of GAT- Al space. We may be slower and less efficient than our competitors in developing
our Gen Al capabilities and in optimizing and utilizing our dataset assets with other Al technologies. We may also fail to
identify the Al technologies that consumers want, fail to invest sufficiently in those Al technologies, or otherwise fail to
incorporate those technologies into our products and services in a timely, effective and compliant manner. Any of these
outcomes could place our business at a competitive disadvantage compared to our competitors, many of whom may not
yet exist or be identified. If we fail, for any reason, to receive sufficient AI referrals to our Marketplace platforms, to
acquire, develop or license Al technology capabilities, to utilize our proprietary datasets effectively, or to provide our
buyers and sellers the Al features that matter to them, our buyers and sellers or both may choose alternatives to eBay,



which could reduce our platform traffic or profits or both, and harm our business . [n addition to our own initiatives and
innovations, we rely in part on third parties, including some of our competitors, for the development of and access to new
technologies Fiehrding-GATteols-. We expect that new services and technologies applicable to the industries in which we
operate will continue to emerge. These new services and technologies may be superior to, or render obsolete, the technologies
we currently use in our products and services. Incorporating new technologies into our products and services may require
substantial expenditures and take considerable time ;-and ultimately may not be successful. For example, Gen GAL- Al is a new
and-rapidly developlng technology in 1t§ early itagei of comme1c1al use and presents certain 1nhe1ent risks —GAt-algorithms-are

ﬂ&a’eeﬂ&l— Thele is a risk that our algorlthm@ could produce sueh—false outcomes (e. g., Gen AI hallucmatory behavmr) or other
unexpected results or behaviors that could harm our reputation, business, or buyers and sellers , such as containing third party
copyrighted or other protected content . In addition-some cases , we use open source Gen AI software and datasets, which
may lead to intellectual property disputes, including intellectual property ownership ot or abiity-to-adoptrew-serviees
copyright infringement disputes. New and changing develop-new-technologies , may-be-tnhibited-by-industry- wide
standards, nrew-and laws and regulations can also impact ;resistanee-to-change-fromourusers;ehients-or-our merehants-ability
to develop and implement the programs , products and services that or-our third-parties~inteHeetual-propertyrights

consumers want in a timely, effective and compliant manner . fn-partieatar-For example , the Al regulatory landscape is still
uncertain and evolving, and the development and use of Al technologies, including Gen-GAd—- Al , in new or existing products
and features may resultinr-be subject to new or enhanced governmental or regulatory aetivity-restrictions and scrutiny,

litigation, ethical concerns or other complications over thateetld-be-eostly-and-time —eonsumingand-eonld-adverselyaffeetour
busitess; reputation-or-finanetatresults-. Our future success witt-depend-depends not only on our ability to develop new

technologies , but also on our ability to identify and adapt to the technological changes that matter to our consumers and
evolving legal, regulatory and industry standards that will govern those technologies. A shift in industry standards or laws
and regulations could render some of our products and services obsolete or place them at a competitive disadvantage
against other consumer buying and selling alternatives. We may lack the time, resources or experience to deliver the
products and services that our consumers need when they need them, which could impact our ability to attract buyer
and sellers to our platforms and harm our business. For example, our Al technologies will need to comply with Al
regulations in all of our markets. We expect Al regulations in certain markets, such as the European Union and the
United States, to be more restrictive than in other markets, which can place us at a disadvantage compared to companies
that do not focus on markets with the most restrictive Al regulations. It may be more expensive or time consuming to
develop an Al technology that satisfies Al regulations in each market that we serve and we cannot guarantee we will
have the time or resources to develop multiple, compliant versions of these technologies . Our eBay Money Back Guarantee
program is intended to represents-the-means-by-whteh-we-compensate users who believe that they have-been-defranded;-have
not received the item that they purchased or have received an item different from what was described. We expect to continue to
receive communications from users requesting reimbursement or threatening or commencing legal action against us if no
reimbursement is made. Litigation, legislation, or regulation involving liability for any suehthird-seller fraud or non -
performance party-aetions-could result in increased costs of doing business, lead to adverse judgments or settlements or
otherwise harm our business. In addition, affected users may swHieely-complain to regulatory agencies that could take action
against us, including imposing fines or seeking injunctions. Since eurreeenttransition-transitioning to our payments system
platform , we have adse-experienced and may continue to experience increased costs from chargebacks on payments, due to
instances of forced transaction reversals initiated by buyers through their payment card issuers. These forced transaction
reversals can be initiated for a number of reasons, including, but not limited to, alleged seller fraud or seer-nonperformance 5
ameng-others-. Additionally, #rerder-to further strengthen our buyers’ confidence and trust in our services and the goods offered
on our Marketplace platforms , we itrodtueed-offer authentication services, including our Authenticity Guarantee program.
These —aﬁ—mdepeﬁdeﬁt—&trt-heﬁﬁeaﬁen—seﬁﬂee-servwes Fare avallable in 2020-in-sefeet-certain of our categories inthe-Ynited
markets. If we are unable to effectively manage
the authentlcatlon process, 1nc1ud1n0 the third- party service prov1der§ on which we rely for mueh-a significant volume of our
item authentication , or if our buyers and sellers do not value these processes , we may suffer harm to our reputation and may
be subject to litigation, which could be costly and time —consuming for us and harm our business . We have invested and plan
to continue to invest internal resources into our payments tools in order to maintain existing availability, expand into additional
markets and offer new payment methods and other types of financial services to our buyers and sellers. If we fail to invest
adequate resources into payments on our platform, or if our investment efforts are unsuccessful, unreliable or result in system
failure, our payments and financial services may not function properly or keep pace with competitive offerings, which could
negatively impact their usage and our Marketplace platforms . Future errors, failures or outages could cause our buyers and
sellers to lose confidence in our payments system and could cause them to cease using our Marketplace platforms . If we
transition to new third- party payment service providers for any reason, we may be required to invest significant financial and
personnel resources to support such transition or could be unable to find a suitable replacement service provider. As we offer
new payment methods and financial services to our sellers and buyers, we are now subject to additional regulations and
compliance requirements, and exposed to heightened fraud and regulatory risk, which could lead to an increase in our operating
expenses. We rely on third- party service providers to perform services relatedto-eemphanee-, including, among ether-others
aetivities;-credit card processing, payment disbursements, currency exchange, identity verification, sanctions screening, and
fraud analysis and detection. As a result, we are subject to a number of risks related to our dependence on third- party service
providers. If any or some of these service providers fail to perform adequately or if any such service provider were to terminate




or modify its relationship with us unexpectedly, our sellers’ ability to use our platform to receive orders or payments could be
adversely affected, which weuld-could increase our costs, drive sellers away from our marketplaces, result in potential legal
liability, and harm our business. In addition, we and our third- party service providers may experience service outages from time
to time that could adversely impact payments made on our platform. Additionally, any unexpected termination or modification
of those third- party services could lead to a lapse in the effectiveness of certain fraud prevention and detection tools. Our third-
party service providers may increase the fees they charge us in the future, which would increase our operating expenses. This
could, in turn, require us to increase the fees we charge toseHers-and cause some buyers or scllers to reduce purchases or
listings on our Marketplaees— Marketplace platforms or to leave our platform altogether by closing their accounts. Payments
and other financial services are governed by complex and continuously evolving laws and regulations that are subject to change
and vary across different jurisdictions in the United States and-globally. As a result, we are required to spend significant time
and effort to determine whether various licensing and registration laws as well as privacy and secrecy laws relating to payments
and other financial services we offer apply to us and to comply with applicable laws and licensing and registration regulations.
In addition, there can be no assurance that we will be able to obtain or retain any necessary licenses or registrations. Any failure
or claim of failure by us or our third- party service providers to comply with applicable laws and regulations relating to
payments or financial services could require us to expend significant resources, result in liabilities, limit or preclude our ability to
enter or continue to operate in certain markets and harm our reputation. In addition, changes in payment regulations, or other
financial regulation, including changes to the credit or debit card interchange rates in the United States or other markets, could
adversely affect payments on our platform and make our payments systems less profitable. Further, we are indirectly subject to
payment card association operating rules and certification requirements pursuant to agreements with our third- party payment
processors. These rules and requirements, including the Payment Card Industry Data Security Standard and rules governing
electronic funds transfers, are subject to change or reinterpretation, making it difficult for us to comply. Any failure to comply
with these rules and certification requirements could impact our ability to meet our contractual obligations to our third- party
payment processors and could result in potential fines. In addition, changes in these rules and requirements, including any
change in our designation by major payment card providers, could require a change in our business operations and could result
in limitations on or loss of our ability to accept payment cards or other forms of payment, any of which could negatively impact
our business. Such changes could also increase our costs of compliance, which could lead to increased fees for us or our sellers
and adversely affect payments on our platform or usage of our payments services and Marketplace platforms . Our payments
system is susceptible to illegal uses, including money laundering, terrorist financing, fraud and payments to sanctioned parties.
If our compliance program and internal controls to limit such illegal activity are ineffective, government authorities could bring
legal action against us or otherwise suspend our ability to offer payment-payments or financial services in one or more markets.
We believe the protection of our intellectual property, including our trademarks, patents, copyrights, domain names, trade dress,
and trade secrets, is eritteal-important to our success. We seek to protect our intellectual property rights by relying on applicable
laws and regulations in the United States and internationally, as well as a variety of administrative procedures. We also rely on
contractual restrictions to protect our proprietary rights when offering or procuring products and services, including
confidentiality and invention assignment agreements entered into with our employees and contractors and confidentiality
agreements with parties with whom we conduct business. However, effective intellectual property protection may not be
available in every country in which our products and services are made available, and contractual arrangements and other steps
we have taken to protect our intellectual property may not prevent third parties from infringing or misappropriating our
intellectual property or deter independent development of equivalent or superior intellectual property rights by others.
Trademark, copyright, patent, domain name, trade dress and trade secret protections are very expensive to maintain and may
require litigation. Patent protection may not be available or obtainable for our proprietary rights, or patent applications may not
issue. We must protect our intellectual property rights and other proprietary rights in a significant number of jurisdictions, a
process that is expensive and time consuming and may not be successful in every jurisdiction. Also, we may not be able to
discover or determine the extent of any unauthorized use of our proprietary rights. We have licensed in the past, and expect to
license in the future, certain of our proprietary rights, such as trademarks or copyrighted material, to others. These licensees may
take actions that diminish the value of our proprietary rights or harm our reputation. Any failure to adequately protect or enforce
our intellectual property rights, or significant costs incurred in doing so, could materially harm our business . Third parties
have from time to time claimed, and others may claim in the future, that we have infringed their intellectual property
rights . Additionally, we have repeatedly been sued for allegedly infringing other parties’ patents. We are a defendant in various
patent suits and have-beennotified-ofseveral-we are likely to be named as a defendant in other patent suits, or other
intellectual property suits, in the future. These claims involve various aspects of our business as our products and
services continue to expand in scope and complexity. Such claims may be brought directly or indirectly against us and /
or against our customers (who may be entitled to contractual indemnification under their contracts with us), and we are
subject to increased exposure to such claims as a result of our acquisitions and divestitures or where we are entering new
lines of business. We also face the risk that third parties will claim that we are responsible for seller content that
infringes their intellectual property rights. We may become more vulnerable to these types of third- party claims as laws
such as the Digital Millennium Copyright Act, the Lanham Act and the Communications Decency Act are interpreted by
the courts, and as we expand the scope of our business (both in terms of the range of products and services that we offer
and our geographical operations) and become subject to laws in jurisdictions where the underlying laws with respect to
the potential patent-disputes-liability of online intermediaries like ourselves are either unclear or less favorable. Any such
claims, whether meritorious or not, are time consuming and costly to defend and resolve, could require expensive
changes in our methods of doing business or could require us to enter into costly royalty or licensing agreements on
unfavorable terms . As the number of intellectual property owners and products in the software industry increases and the



functionality of these products further overlaps, and as we acquire technology through acquisitions or licenses, we may become
increasingly subject to patent suits and other infringement claims, including copyright, and trademark infringement claims. For
example, the intellectual property ownership and license rights surrounding Al technologies, including Gen GAT-- Al , have not
been fully addressed by U. S. courts or by U. S. or international laws or regulations, and the use or adoption of third- party Gen
GATL- Al technologies , and their related datasets, into our products and services may result in expesare-to-claims of
intellectual property infringement or misappropriation, or in the inability to enforce our rights against third parties, which
could in each case harm our business and financial results. Our use of “ open source ” software may subject us to certain
unfavorable conditions, including conditions that: (i) we make publicly available the source code for any modifications or
derivative works we create based upon, incorporating or using the open source software, (ii) we license such
modifications or derivative works under the terms of the particular open source license, (iii) we waive intellectual
property rights in any innovation that is derived using the open source software, or (iv) we offer our products that
incorporate the open source software for low or no cost. There is little legal precedent or guidance governing the
interpretation of the terms of some open- source licenses, so the potential impact of these terms on our business is
uncertain and enforcement of these terms may result in unanticipated obligations or restrictions regarding our products
or services. If an author of open source software or other third party that distributes open source software that we use or
license were to allege that we had not complied with the conditions of the applicable license, we could incur significant
legal expenses defending against such allegations and could be subject to significant damages, enjoined from offering our
products that make use of or are distributed with open source software, required to release proprietary source code,
required to obtain licenses from third parties or otherwise be required to comply with the unfavorable conditions unless
and until we can re- engineer the product so that it either complies with the open source license or does not incorporate
the open source software. Any of the foregoing could disrupt our ability to offer our products and harm our business,
revenue and financial results. These or other intellectual property claims may be brought directly against us and / or against our
customers whom we may indemnify either because we are contractually obligated to or because we choose to do so as a
business matter. Such claims, whether or not meritorious, may be time- consuming and costly to defend and resolve, and could
require us to make expensive changes in our methods of doing business, enter into costly royalty or licensing agreements, cease
conducting certain operations, or make substantial payments to satisfy adverse judgments or settle claims, any of which could
harm our business. We face reputational and other risks with respect to fraudulent activities on our platforms and periodically
receive complaints from buyers and sellers who may not have received the goods that they had contracted to purchase or
payment for the goods that a buyer had contracted to purchase. In some European and Asian jurisdictions, buyers may also have
the right to withdraw from a sale made by a professional seller within a specified time period. While we can, in some cases,
suspend the accounts of users who fail to fulfill their paymenter-delivery-obligations to other users, we do not always have the
ability to require users to make payment (such as when a payment method on file fails) or deliver goods, or otherwise make
users whole other than through our protection programs. We Adthengh+we-have implemented measures to detect and reduce the
occurrence of fraudulent activities, combat bad buyer and seller experiences and increase buyer and seller satisfaction,
tneluading-such as evaluating sellers based on the-basis-eftheir-identity and both buyers and sellers based on transaction
history and-. These measures allow us to restrieting—-- restrict or saspending—-- suspend their-buyer and seller activity when
fraudulent activities are detected and they are intended to reduce situations in which sellers fail to receive payments for
sold items. However , there can be no assurance that our efforts, now or in these-- the measures-future, will be effective in
combating all fraudulent transactions or improving overall satisfaction among sellers, buyers, and other participants. If these
measures fail to address fraud effectively, buyers and sellers could lose trust in our Marketplace platforms , and our reputation
and results of operations could suffer as a result. Additional measures to address fraud could negatively affect the attractiveness
of our services to buyers or sellers, resulting in a reduction in the ability to attract new users or retain current users, damage to
our reputation, or a diminution in the value of our brand names. Gur-businesses-tnvelve-the-We and our service providers
collect, sterage—- store, use, retain, disclose, transfer and transmisston-process a significant amount of confidential,
personal and sensitive information from our uscrs and employees ~personal-data-, including transaction, identity,
biometric, health, payments and financial information. In addition, a significant number of our users authorize us to bill their
payment card accounts directly for all transactions and other fees charged by us or, in certain cases, third- party service
providers utilized in our paymentfinancial services. An-We and our service providers face a variety of cybersecurity
threats and risks or inadvertent or intentional data breaches and incidents. Cybersecurity threats can take a variety of
forms, including malicious software programs that attack our networks and data centers or those of our service
providers, social engineering, phishing, credential stuffing, ransomware, denial or degradation of service attacks and
similar types of attacks against us, our employees, users and our service providers. Due to the size of our company and
the volume of confidential information we possess, we are also at risk from inadvertent and intentional data disclosure,
system or access misuse, unauthorized access or other improper actions by employees and service providers. Our
increasing number-use of websites-Generative Al tools could also result in a greater likelihood of cybersecurity incidents ,
ineluding-those-owned-byseveral-privacy violations and inadvertent disclosures of our intellectual property or other farge
Internet-confidential information, any of which could either directly or indirectly harm our business, operations and
reputation. Further, if our internal security policies, procedures and practices fail for any reason, improper access, use
or disclosure of data may result. We have seen and-- an offline-increase in cyberattacks against us and other companies in
our industry , and these attacks are increasing in sophistication. We provide cybersecurity training to our workforce.
For example, we regularly train our workforce, upskill teams that handle sensitive data, and carry out bespoke trainings
and tabletop exercises for leaders. We have diselosed-also implemented policy, procedural, technical, physical and
administrative controls intended to protect our systems from such incidents. However, no training or program can offer



absolute protection against such attacks and incidents. For example, in 2014 we experienced a significant data breach
involving unauthorized access to a database containing records of up to 145 million users. In the last two years, we have
experienced and reported data breaches to regulators oftheirseetrity-, some-of whielrbut we do not believe these recent
events were material and they did not result in any penalties or sanctions. However, future events could have invelved-a
material impact on our business, results of operations or reputation. For more information about our cybersecurity risk
management, governance and oversight, see “ Item 1C: Cybersecurity. ” Future attacks are likely to be increasingly
sophisticated and highly targeted , particularly due to rapid developments in AI. Within the last year, hackers
unsuccessfully targeted us using an Al- generated voice impersonation of a company leader. We expect these types of
attacks to continue and evolve en-perttons-oftheir-websites-erinfrastraetare- Our information technology and infrastructure
have at times been, and may in the future be, vulnerable to cyberattacks €, including ransomware attacks ¥, or security incidents
and third parties may be able to access our employee and users— user data, including preprietary-informationand-payment
eard-and financial data , that are stored on or accessible through our systems. Any seeutity-actual or attempted cyberattack,
breach ﬁFa—eempaﬂy—pfeﬁd-tﬂg—SCﬁﬁeeS—tﬁ-&S—efetrP— or users-data incident, or even an unfounded public rumor regarding
such an attack, breach or incident, could have simtar-a material adverse effeets— effect on our business, reputation,
financial condition or results of operation . Our-eBay does not need to be the direct target of such attacks, breaches or
incidents for them to have a material adverse effect on our operations. For example, a cyberattack on a key service
provider, or a vulnerability in software that they usc , ef GAttoels-could disrupt our services or compromise user and
employee data entrusted to that service provider. We perform risk- based assessments of our service providers, but we
do not control our service providers and our ability to monitor their data security is limited, so we cannot guarantee that
their security measures will be adequate. In addition, we and our employees, users and service providers also resultin
may not discover a cyberattack greatertikelhood-ofeyberseeurity-ineidents-, breach privaey-violations-and-inadvertent
diselosures-ofour-inteHeetualproperty-or other eonfidentialinformation-incident for a significant period after the incident
occurs , any-of-which could ettherdireetty-amplify any adverse outcomes resulting from such incidents. We maintain
cybersecurlty insurance and seek to 1nclude reasonable contractual and 1ndemn1ty protections in the contracts we have
-FttHhePHowever, the amounts , 1f any,

seeﬂf&y—w‘u%ﬂeﬂrbﬁﬁesﬁ*ddi&eﬂaﬂyﬁﬂ%ﬂe—w&m&mt&nﬁmumnce pollcy or service prov1der contract pe-l-tetes—te—pfeteet
agatistpotential-Hossesea ity-breaches;these-pe etes-may not be sufficient to adeguate-adequately to-reimburse
us fer-from cybersecurlty and data breach llabllltles and losses, and the reputatlonal damage to our business that such
incidents cause d atrder-thesepe . Our systems may experience
service interruptions or degrad"mon due to hardware dnd softW"lre del‘ects or malfunctions, computer denial- of- service and other
cyberattacks, human error, earthquakes, hurricanes, floods, fires, natural disasters, sustained drought, power losses, disruptions
in telecommunications services, fraud, military or political conflicts, terrorist attacks, computer viruses, or other events. Our
systems are also subject to compromise break—ins-, sabotage and intentional acts of vandalism. Some of our systems are not
fully redundant and our disaster recovery planning is not sufficient for all eventualities. We have experienced and will likely
continue to experience system failures, denial- of- service attacks, human error and other events or conditions from time to time
that interrupt the availability or reduce the speed or functionality of our Marketplace platforms swebsites-and-mebie
appheations-, including our payments services. These events have resulted in the past, and likely will result in the future, in
loss of revenue. In addition, our use of Al involves significant technical complexity and requires specialized expertise. Any
disruption or failure in our Al systems or infrastructure, or those of our third- party providers, could result in delays or errors in
our operations, which could harm our business and financial results. A prolonged interruption in the availability or reduction in
the speed or other functionality of our websites and mobile applications or payments services could materially harm our
business. Frequent or persistent interruptions in our services could cause current or potential users to believe that our systems are
unreliable, leading them to switch to our competitors or to avoid our sites, and could permanently harm our reputation and
brands. Moreover, to the extent that any system failure or similar event results in damages to our customers or their businesses,
these customers could seek significant compensation from us for their losses and those claims, even if unsuccessful, would
likely be time- consuming and costly for us to address. We also rely on facilities, components and services supplied by third
parties and our business may be materially adversely affected to the extent these components or services do not meet our
expectations or these third parties cease to provide the services or facilities. In particular, a decision by any of our third - party
hosting providers to close a facility that we use could cause system interruptions and delays, result in loss of critical data and
cause lengthy interruptions in our services. While we carry business interruption insurance, it may not be sufficient to
compensate us for losses that may result from interruptions 1r1 our service as a result of systems failures and similar events —Our

eﬂap-}eyees—eeﬂ-}d—hafm—etrﬁbﬁs-rﬂess- Our future peIformance depends substantlally on the contmued services of our senior

management and other key employees, including highly skilled engineers and product developers, and our ability to attract,
retain, and motivate them. Competition for highly skilled individuals is intense, especially in the Silicon Valley where our
corporate headquarters are located, and we may be unable to successfully attract, integrate or retain sufficiently qualified
employees. In making employment decisions, particularly in the Internet and high- technology industries, employees often
consider the value of their total compensation, including share- based awards such as restricted stock units, that they could



receive in connection with their employment. In addition, our employee hiring and retention also depend on our ability to build
and maintain a diverse;welcoming and-nehastve-workplace in which our employees feel they belong . If our share- based or
other compensation programs cease to be viewed as competitive, including due to fluctuations in our stock price, or our
workplace is not viewed as diverse;rwelcoming and+rehasive-, our ability to attract, retain, and motivate employees could be
weakened, which could harm our business . Additionally, legal or regulatory developments relating to immigration could
affect our ability to attract, hire and retain personnel . We do not have long- term employment agreements with any of our
key employees and do not maintain any “ key person " life insurance policies outside of policies we may assume as part of an
acquisition . The loss of the services of any of our senior management or other key employees, or our inability to attract highly
qualified senior management and other key employees, could harm our business. Our business is primarily non- unionized, but
we have some works councils outside the United States and have seen some unionization amongst the employees of one of our
subsidiaries in the United States —The unionization or related activism of significant employee populations, including in the
United States, could result in higher costs and other operational changes necessary to respond to changing conditions and to
establish new relationships with worker representatives. In addition, we have announced restructuring plans that include

workforce reductlons in the past such as our announcement 1n, J anuary 2024 we—&ﬁneﬂneed-a-restfue&rfmg—p{&n—t-hat

make 51mllar announcements in the future Any such reitructurlng plan@ reductlon@ n force or other cost cutting measures 5
could divert management attention, adversely affect employee morale and turnover, and damage our reputation as an employer,
which could increase the difficulty of attracting, retaining and motivating qualified personnel and maintaining our corporate
culture. Further, our reduced headcount following ewr-such restructuring plasn-plans and any further turnover may increase the
difficulty of executing on our plans, including due to the loss of historical, technical or other expertise, which may have an
adverse effect on our business, prospects and results of operations. A number of third parties provide services to us or to our
sellers. Such services include seller tools that automate and manage listings, merchant tools that manage listings and interface
with inventory management software, storefronts that help our sellers list items, shipping providers that deliver goods sold on
our platform, managed-payments intermedtation-and financial services , item authentication services, ane-services that we
leverage for using and developing Al technologies (including Gen GA+- Al ), and third- party traffic drivers such as search
engines and social networks , among others. Financial or regulatory issues, labor issues (e. g., strikes, lockouts, worker
shortages or work stoppages), or other problems that prevent these companies from providing services to us or our sellers could
harm our business. Price increases by, or service terminations, disruptions or interruptions at, companies that provide services to
us and our sellers and clients could also reduce the number of listings on our platforms or make it more difficult for our sellers
to complete transactions, thereby harming our business. In addition, domestic or international shipping and postal rate
increases may reduce the competitiveness of certain sellers’ offerings, and postal service changes and disruptions could require
certain sellers to utilize alternatives which could be more expensive , slower or inconvenient, which could in turn decrease the
number of transactions on our sites, thereby harming our business. We have outsourced certain functions to third- party
providers, including some customer support, managed-payments and financial services , product development functions and
maeh-some of our item authentication servtee-services , which are critical to our operations. If our service providers do not
perform satisfactorily, our operations could be disrupted, which could result in user dissatisfaction and could harm our business.
Third parties who provide services directly to us or our sellers may not continue to do so on acceptable terms, or at all. If any
third parties were to stop providing services to us or our sellers on acceptable terms, including as a result of bankruptcy, we may
be unable to procure alternatives from other third parties in a timely and efficient manner and on acceptable terms, or at all.
Regulatory-and-Eegal Risks-We are subject to laws and regulations affecting our domestic and international operations in a
number of areas, including consumer protection, data privacy and data security requirements ;-5 responsible Al requirements ;-3
intellectual property ownership and infringement ; goods that are stolen , counterfeit, unsafe or otherwise prohibited by
eBay policies; #tems-and-stolen-goods;-tax -3 antitrust and anti- competition -3 import and export requirements and restrictions 5
3 anti- corruption 53 labor -and employment; advertising 3 digital content -3 real estate ;-3 payments and financial services 53
billing 73 ecommerce / marketplace or online platform liability ;-3 promotions 53 quality of services ;-3 telecommunications ;-3
distribution and transportation; mobile communications and media 55 environmental ;packaging and waste s-and climate-
related regulation; energy consumption; health and safety regulations ;as-weH-as-; accessibility; and laws and regulations
intended to combat money laundering and the financing of terrorist activities. In addition, we are, or may become, subject to
further regulation in some of the above- mentioned areas or new areas as a result of the continued development and expansion
of our payments capabilities. Compliance with these laws, regulations, and similar requirements may be onerous and
expensive, and variances and inconsistencies from jurisdiction to jurisdiction may Further-further increase the cost of
compliance and doing business. Any such costs , eertaingovernment-agenetes-which may rise in the future as a result of
changes in these laws and regulations or in their interpretation, could individually or in the aggregate make our products
and services less attractive to our customers, delay the introduction of new products or services in one or more regions,
or cause us to change or limit our business practices. We have seught-implemented policies and procedures designed to
ensure compliance with applicable laws and regulations , but there can be no assurance that er-our eentintie-customers,
employees, contractors, or agents will not violate such laws and regulations or our policies and procedures. If we are held
liable for any such violations, including relating to actions by third parties using our Marketplace platforms, we could be
subject to monetary penalties, which depending on the matter could be material to us. Furthermore, our reputation
could suffer harm as a result of any such violations. Regulators and civil litigants frequently scck ;-to hold us liable for
third party sales on our Marketplaee-platforms-- platform te-of products that the-they extentsuehsalestmpheatetaws-and

regulations-enforeed-by-claim are regulated, unlawful or unsafe. For example, those-- the agenetesineladingspeetfiealy
Department of Justice (“ DOJ ) on behalf of the Environmental Protection Agency (the “ EPA 7) and-the-Drag-Enforeement



Ageniey, continues to pursue a civil lawsuit ( currently on appeal the“DEA~>-) alleging that we are liable for the sale of
products they claim violate the Clean Air Act . as-deseribed-more-the Toxic Substances Control Act and the Federal
Insecticide, Fungicide and Insecticide Act. Further, we are also subject to claims by consumers that products they
purchased from third- party sellers caused them bodily injury or harmed their property. We believe we are protected
from such claims because the statutes and common law theories under which they are brought do not apply to our
business model and / or because we are protected from liability under various laws, including 47 U. S. C. § 230 in the
United States, the hosting defense under Art. 6 DSA in the EU and Reg. 19 of the Electronic Commerce Regulations 2002
in the United Kingdom. However, this does not guarantee that we cannot experience losses from such claims. For
example, pursuant to our 2024 settlement agreement with the DOJ, we paid $ 59 million and agreed to implement
enhanced processes regarding our monitoring of listings that violate our terms of service to fully underresolve the DOJ’ s
allegations of noncompliance with the Controlled Substances Act. See “ Note +3-12 — Commitments and Contingencies —
Litigation and Other Legal Matters -~ as-wel-as-the-Offtee-for more details. In addition Produet-Safety-and-Standardsin-the
Baited-kingdon(the—-ORSS -, whteh—seeks—te—he}d-when regulators bring such claims against us tiabte-, we can often face
additional civil litigation from users on our platforms, stockholders and other stakeholders. As a result, even where we
succeed in limiting or avoiding regulatory liability for third party sales, we often face significant additional litigation
costs. Importantly, laws vary by jurisdiction and we have seen an increase in litigation challenging these protections and
in legislative and regulatory proposals to reduce or eliminate these protections. Adverse changes in laws and regulations

that protect us from llablllty for third- party sales ﬂﬁder—t-he—G-eﬂefal—Pfedﬂet—Sa-few—Regt&aﬁeﬁs- or adverse 1nterpretat10ns
whieh-ts—t-he—strbjeet—of eﬁgemg—or lmgmon 1nvolv1ng - plia

subJect us to substantlal c1v1leur~ or crlmlnal damage
, limit the items we could allow on MWM Marketplaee platforms we—requlre
us to modify our business model, and impose substantlal additional comphance costs and operatlonal constraints on our
business. Any one of these outcomes could reduce b the matter-eould-be
materiat-attractiveness of our Marketplace platforms to consumers ﬂS-F-u-l‘t-hel‘ﬂ‘lefe— reduce our proﬁts our-- or otherwise
reputation-eoutd-suffer-harm as-a-our business and resultresults of operations any-suweh-violations- We are subject to multiple
laws relating to the collection, use, sharing, retention, deletion, security, transfer and other handling of personal data about
individuals, including our users and employees around the world. Data protection and-, privacy and cybersecurity laws may
differ, and be interpreted and applied inconsistently, from country to country. In many cases, these laws apply not only to user
data, employee data and third- party transactions, but also to transfers of information between or among ourselves, our
subsidiaries, and other parties with which we have commercial relations. These laws continue to develop around the globe and in
ways we cannot predict and that may harm our business. Regulatory scrutiny of privacy, data protection, and the collection, use,
sharing, retention and deletion of personal data is increasing ena-globat-globally basts- We are subject to a number of privacy ,
data protection, and cybersecurity laws and regulations in the countries in which we operate and these laws and regulations
will likely continue to evolve over time, both through regulatory and legislative action and judicial decisions. In addition,
compliance with these laws may restrict our ability to provide services to our customers that they may find to be valuable. For
example, the General Data Protection Regulation (the “ GDPR ) applies to personal data collected in the context of all of our
activities conducted from an establishment in the European Union, related to products and services offered to individuals in the
European Union or related to the monitoring of individuals’ behavior in Europe, imposes a range of significant compliance
obligations regarding the handling of personal data. Additionally, we have “ Binding Corporate Rules ” in place, which require
us to apply European Union data protection standards to all users and employees across the globe. Actions required to comply
with these obligations depend in part on how partiewdar-particularly and striet-strictly regulators interpret and apply them. If we
fail to comply with the GDPR, or if regulators assert we have failed to comply with the GDPR, we may be subject to regulatory
enforcement actions, that can result in monetary penalties of up to 20 million euros or 4 % of our annual worldwide revenue
(whichever is higher), private lawsuits, and / or reputational damage. There are continuing legal challenges and regulatory
scrutiny of cross- border data transfers from the European Union and other jurisdictions, Wthh may impaet-affect the cross-
border transfer of personal data throughout our organization and to / from third parties. In the United States, numerous atleasta
dezen-states have adopted generally applicable and comprehensive consumer privacy laws, with the California Consumer
Privacy Act, as amended by the California Privacy Rights Act (the-* CCPA ) extending more broadly to personal data
about any type of California resident (including employees and individuals acting in a professional capacity at other companies
as well). These new and developing state laws provide a-namber-efnew privacy rights for residents of these states and impose
corresponding obligations on organizations doing business in these states. Not only do these laws require that we make
disclosures about our data collection, use and sharing practices, but they also require that we provide new rights to individuals,
such as the rights— right to access, delete and correct personal data. Fhese-Complying with new and developing laws has
required, and will continue to require , us to eentinwe-te-incur substantial costs and expenses in-enr-effortto-eomply-. In
addition, a number of other U. S. states are continuing to propose laws and regulations imposing obligations regarding the
handling of personal data. Compliance with the GDPR, the new U. S. state laws, and other current and future applicable U. S.
and international privacy, data protection, cybersecurity, Al , and other data- related laws can be costly and time- consuming.



For example, the European Union > s comprehensive has-beeneontinuingtts-workeon-the-Artificial Intelligence Act (“ EU Al
Act ), which lays out the guardrats-parameters for Al systems where non- compliance can result in fines up to 35 million

euros or 7 % of global turnover , came into force in August 2024 . Al regulation is also expanding in the United States. For
example, the California AI Transparency Act, which codifies detailed Al- related disclosure requirements, will come into
force in January 2026, and the Colorado AI Act will come into force in February 2026. Implementing and Complying
complying with these varying national-and-international-data and-, privacy , and Al - related requirements in different
jurisdictions could cause us to incur substantial costs and / or require us to change our business practices in a manner adverse to
our business and violations of these data-and-privaey—telated-laws can result in significant penalties. If A-determination-that
there-have-beenviolations-offawsrelatingto-our practices under-violate communications- based laws for any reason, that
could also expose us to significant damage awards, fines and other penalties that could, individually or in the aggregate,
materially harm our business. In particular, because of the enormous number of emails, texts and other communications we send
to our users, communications laws that provide a specified monetary damage award or fine for each violation {seeh-as-these
deseribed-belowj-could result in particularly large awards or fines. In addition, our success depends in part on our ability to
collect and use data relating to merchants, consumers, and other individuals. Legislative proposals and existing laws and
regulations have been increasingly focused on the use of tracking technologies, such as “ cookies, ” electronic
communications and marketing. For example, saderin the European Economic Area and the United Kingdom, regulators
are increasingly focusing on compliance with requirements related to the targeted advertising ecosystem. European
regulators have issued significant fines in certain circumstances where the regulators alleged that appropriate consent
was not obtained in connection with targeted advertising activities. If the use of tracking technologies is further

restricted, regulated, or blocked by new laws, regulations and the-other practices federal-Felephone-ConsumerProteetion

Aet{the“FCEPA)-, the amount or accuracy of user information we faece-potenttalexposure-to-tability-collect would
decrease, which could make it more dlfﬁcult for us to eettat retain and upgrade ex1st1ng fypes—ef—te{epheﬂ-te

eeﬂﬂtmte&t—teﬁ—wrt-h—customers

ma-teﬂ&H-y—hann our business , financial condltmn, and results of operatlons We post on our websnes our pm qcy notlces and
practices concerning the Collectlon, use, sharing, disclosure, deletion and retention of our user data. Any failure, or perceived
failure, by us to comply with our posted privacy notices or with any regulatory requirements or orders or other U. S. federal,
state or international privacy or consumer protection- related laws and regulations, including the GDPR and CCPA, could result
in proceedings or actions against us by governmental entities or others (e. g., class action or mass action plaintiffs), subject us to
significant penalties or damages awards and negative publicity, require us to change our business practices, increase our costs
and adversely affect our business. Data collection, data usage and sharing, privacy and security have become the subject of
increasing public concern. If Internet and mobile users were to reduce their use of our websites, mobile platforms, products, and
services as a result of these concerns, or not consent to the use of their personal data for certain marketing or advertising
purposes, our business could be harmed. We also have experienced security breaches and likely will in the future, which
themselves may result in a violation of these laws and give rise to regulatory enforcement and / or private litigation. We are
subject to a variety of laws and regulations in the United States and globally that were not designed for Internet
businesses and online commerece. It is not always clear how these laws and regulations , which gevernifig—-- govern a wide
variety of matters that are relevant to our business, sueh-as-or that apply to our business. Some examples include laws and
regulations regarding property ownership, copyrights, trademarks, and other intellectual property issues, parallel imports and
distribution controls, taxation, libel and defamation, and obscenity appty-te-our-businesses-. Many of these laws were adopted
prior to the advent of the Internet, mobile, and related technologies and, as a result, do not contemplate or address the unique
issues ofrelevant to our business, such as the Internet , online commerce and related technologies. Many of these laws,
including some of those that do reference the Internet or online commerce, are subject to interpretation by the courts on an
ongoing basis and the resulting uncertainty in the scope and application of these laws and regulations increases the risk that we
will be subject to private claims and governmental actions alleging violations of those laws and regulations. As our activities,
the products and services we offer, our investment in other companies, and our geographical scope continue to expand,
regulatory agencies or courts may claim or determine that we or our users are subject to additional requirements (including
licensure) or prohibited from conducting our business in their jurisdiction, either generally or with respect to certain actions. For
example, eBay’ s recently announced acquisition of Caramel creates additional regulatory compliance requirements for
us in automotive sales where we must comply with state- by- state title transfer, identity and payment verification,
finance and insurance requirements. As another example, we have in the abiity-to-aequire-past evaluated whether our

acquisitions and investments in other companies {saeh-as-Adevinta; Adyen;-and-Gmarket;-thatraise-raised the potential for us

to be deemed an investment company as-defined-by-subject to additional regulatory operatlng requirements under the

Investment Company Act of 1940, as amended {the~Investment-CompanyAet>)-.
sueh-These examples are not isolated and future interpretations of laws and regulations that are we-witknot be-deemed




designed with our business an-and industry in mind investmenteompany;steh-a-determination-would-could subject us to
addltlonal and costly operatlonal and compllance requlrements or require us to change -m-r&afe—bufdeﬂseme-eefnphaﬂee

i g Hmttath i d-etr-abiityto ith-affittates-which we operate our business globally
weu}d-have—aﬁ—&dw‘efse—effeet—eﬁ—euﬁ or ﬁnaﬁeta-l—eeﬂd-tﬁeﬁ-ln certaln Jurlsdlctlons, which could harm our business and
results of operations . Further, financial and political events have increased the level of regulatory scrutiny on large publie
companies like ours , and regulatory agencies may view matters or interpret laws and regulations differently than they have in
the past and in a manner adverse to our businesses. By way of example, Numerets-numerous U. S. states and foreign
jurisdictions, including the-State-of-California, have regulations regarding ““ auctions ” and the handling of property by “
secondhand dealers ™ or “ pawnbrokers. ” Several states and some foreign jurisdictions have attempted to impose such
regulatlons upon us or our users, and others may attempt to do so in the future. If successful, Attempted-enforeement-ofthese
g-and-we could be required to change the way we or our users do business
in W'lys thdt increase costs or reduce revenues, such as forcing us to prohibit listings of certain items or restrict certain listing
formats in some locations. We could also be subject to fines or other penalties, and any of these outcomes could harm our

business. In addition, The-EuropeanUnionDigital-ServieesAet{the “DSAbeeame-effeetive-inrNovember2022-and-witt
beginto-be-enforeed-inmid-—February2024—TFhe-DSA imposes legal obligations on online marketplaces operating in Europe,

requiring them to verify the identity of business sellers and make best efforts to assess proper disclosure by traders of required
information, as well as information on the safety and authenticity of products posted by third- party merchants. The DSA also
enforces new content moderation obligations, notice obligations, advertising restrictions and other requirements on digital
platforms that will create additional operational burdens and compliance costs for us. For online platforms like ours,
noncompliance with the DSA could result in fines of up to 6 % of annual global revenues, which would be adverse to our
business. Additionatty-Similarly , in the United Kingdom , the OSA >s-Online-SafetyAet-creates requirements around
monitoring and handling harmful content and may require us to expend resources to comply with the new regulations , and the
DMCCA expands regulatory oversight authority over merger controls and consumer protections, and we may be
required to expend additional resources to comply with these new rules . The European Union has also adopted certain
additional regulations relating to the safety and sustainability of products on its the-Et-market-markets , which bring new
obligations both on us directly and our sellers and vendors . The European Union General Product Safety Regulation
became effective on December 13, 2024 and imposes additional requirements on our business with regard to removing
dangerous products from our marketplaces, enabling the traceability of products, and related matters . Additionally,
certain EU- member countries have enacted anti- waste regulations that create direct obligations on sellers and impose
compliance verification obligations on us. These anti- waste regulations vary by EU- member country, creating additional
operational burdens and compliance costs on our sellers and us. These proposed and ongoing regulations could cause our
Matketptaces—- Marketplace platforms to be less attractive to current and prospective sellers and buyers, which could
materially impact our business . For example, a recent Danish Safety Technology Authority inspection of 100 products
from ten online marketplaces, including eBay, estimated that 90 percent of those products did not meet Danish or EU
labeling and documentation standards and estimated that most of those products would fail Danish or EU product safety
standards. While we do not know the number of products on our platforms estimated to have failed these standards, we
do expect product safety regulatory efforts and investigations like this to increase in the future. The outcomes of these
efforts and investigations cannot be predicted with certainty. We may need to change our business practices or restrict
our service offerings in certain jurisdictions, which could reduce our consumers, lower our profits and harm our
business. Regardless of any outcome, such efforts and investigations can have a material adverse impact on us because of
legal costs, diversion of management resources, public perception, loss of consumers on our platforms and other similar
factors . Government regulators globally are also imposing new data reporting requirements on platforms for user tax
compliance. These laws (e. g., the Directive on Administrative Cooperating Council Directive (EU) 2021 /514 (“ DAC 7 ”)
in the European Union and the Digital Sales Reporting Legislation (“ DSR ) in the United Kingdom ) may make users
more reluctant to use our services due to increased sensitivity around personal data collection and reporting (e. g., the
requirement to report certain payment transactions on Form 1099- K in the United States), even when mandated by
applicable laws and regulations. Generally, our sellers demand that our services help them comply with complex
regulatory requirements. Training our sellers and providing them the platform tools and features they need to comply
with complex regulations requires substantial time and investment. We have driven consumers away from our platforms
in the past where we failed to provide adequate compliance training and platform features. Our business could be
harmed if we make similar failures in the future as a result of new and changing regulations. As we expand and localize
our international activities, we are increasingly becoming obligated to comply with the laws of the countries or markets in which
we operate. In addition, because our services are accessible worldwide and we facilitate sales of goods and provide services to
users worldwide, one or more jurisdictions may claim that we or our users are required to comply with their laws based on the
location of our servers or one or more of our users, or the location of the product or service being sold or provided in an
ecommerce transaction. Laws regulating Internet, mobile and online eeommeree-- commerce technologies outside of the United
States are generally less favorable to us than those in the United States. Compliance may be more costly or may require us to
change our business practices or restrict our service offerings, and the imposition of any regulations on us or our users may harm
our business. In addition, we may be subject to multiple overlapping legal or regulatory regimes that impose conflicting
requirements on us (e. g., in cross- border trade). Our alleged failure to comply with foreign laws could subject us to penalties
ranging from criminal prosecution to significant fines to bans on our services, in addition to the significant costs we may incur in
defending against such actions. We have voluntarily established and publicly disclosed certain environmental, social and




governance (“ ESG ) goals, inetading-such as targets for growth-inless—advantaged-eommunities-waste avoidance and

positive economic impacts associated with recommerce and reduced greenhouse gas emissions. These statements reflect our
current plans and aspirations and are not guarantees that we will be able to achieve them. Our-Stakeholder expectations
regarding ESG matters continue to evolve and are becoming increasingly divergent among and within stakeholders, and
ESG matters have been the subject of increased regulatory and stakeholder attention and emerging and evolving
regulatory requirements and frameworks. The imposition of new laws, changes in laws, regulatory requirements,
policies, international accords or changing interpretations thereof, changes in the enforcement priorities of regulators,
and differing or competing regulations and standards across the markets in which we operate, as well as relating to
matters beyond our core products and services, including environmental sustainability, climate change, human capital
and employment matters, could result in higher compliance and other costs, resulting in adverse effects on our business.
In addition, our failure to accomplish or accurately track and report on these-any of our stated goals en-a-timely-basts-, or at
al-otherwise meet evolving and varied stakeholder expectations , could adversely affect our reputation, financial
performance and growth, and expose us to increased scrutiny from the investment community, regulatory authorities and other
stakeholders. If our ESG goals or performance are perceived to be inadequate s-or #fsteh-goals-orperformanee-are-pereetved-to
be-worse than those of our competitors, if we are targeted by those who disagree with our public positions on ESG issues,
or if we do not otherwise successfully manage ESG- related expectations across investors and other stakeholders, it could
erode stakeholder trust, impact our reputation, subject us to litigation or shareholder activism, which could adversely
affect our business and reputation. In addition, recent rapid and unpredictable shifts in public sentiment heighten these
risks, and we believe our ability to attraet-orretain-respond effectively, sensitively and authentically to such developments
w1ll be 1mportant to stakeholders, 1nclud1ng, among others, regulators, investors, customers and cmployeces and-eur

v d-. In addition, ESG best practices and reporting
standards are complex and evolving, and new laws, regulations, policies and international accords relating to ESG matters are
being developed and formalized in numerous jurisdictions and challenged and forestalled in others . Some of these laws and
regulations require specific, target- driven frameworks and disclosures. We expect the need to be prepared to contend with
overlappmg and dlvergent disclosure requlrements in multiple jurisdictions. For example, inthe-United-States;the-SEChas

and-California recently enacted legislation that ereatesrew
diselesure—requ'rrem%——— requlres fegafd-mg—greater transparency on climate- related matters, including with respect to
greenhouse gas emissions, climate change- related financial risk and carbon offset purchases , for companies that operate in
California. Our costs to comply with these and other ESG reporting requirements, including new ESG standards and initiatives
in the European Union , such as the Corporate Sustainability Reporting Directive , could be significant, and such disclosure
requirements could result in revisions to our previous ESG- related disclosures or challenges in meeting evolving and varied
regulatory, 1nvest0r and other stakeholder expectatlons and standards which could expose us to llablhty or harm our business
= = Q () P q

5 re regularly subject to clanns lawsu1ts (1nclud1ng class actions and 1nd1vrdual
lawsuits), government investigations, enforcement actions and other proceedings involving competition and antitrust,
intellectual property, privacy, consumer protection, accessibility claims, securities, tax, labor and employment, sanctions,
compliance, money transmission, financial services, commercial disputes, content generated by our users, services and other
matters. The number and significance of these disputes and inquiries have increased as we have evr-Company-has-grown larger,
our businesses have expanded in scope and geographrc reach and our products and servrces have 1ncreased n complexny —AsS

government investigations, and other proceedlngs cannot be predrcted with certainty. Regardless of the outcome such
investigations and proceedings can have a material adverse impact on us because of legal costs, diversion of management
resources, and other factors. Determining reserves for our pending litigation and other proceedings is a complex, fact- intensive
process that is subject to judgment calls. If one or more matters were resolved against us in a reporting period for amounts in
excess of management’ s expectations, the impact on our operating results or financial condition for that reporting period could
be material. These proceedings could also result in criminal sanctions, consent decrees, reputational harm, harm to our relations
with various government agencies and regulators, or orders preventing us from offering certain products or services, or requiring
a change in our business practices in costly ways, or requiring development of non- infringing or otherwise altered products or
technologies. Any of these consequences could materially harm our business. Our conduct and actions are subject to scrutiny by
various government agencies under U. S. and foreign laws and regulations, including antitrust and competition laws. Some
jurisdictions also provide private rights of action for competitors or consumers to assert claims of unfair or anti- competitive
conduct. Qur users, ©ther-other companies , and government agencies have in the past alleged, and may in the future allege
that our actions violate the antitrust or competition laws of the United States, individual states, the European Union or other
countries, or otherwise constitute unfair competition. An increasing number of governments are regulating activities by online
platforms as a complement to competition law, and we may be subjected to such regulation. Our business partnerships or
agreements or arrangements with customers or other companies could give rise to law enforcement action or antitrust litigation.
Some regulators and enforcement agencies may perceive our business to be used so broadly that otherwise uncontroversial
business practices could be deemed anticompetitive. Certain competition authorities have conducted market studies of our
industries. Any claims and investigations, even if without foundation, may be very expensive to defend, involve negative
publicity and substantial diversion of management time and effort and could result in judgments against us with significant fines



or require us to change our business practices. The listing or sale by our users of unlewful-infringing , eeunterfeit-illegal or
stolen goods , or unlawful services, or sale of goods or services in an unlawful manner, has resulted and may continue to result in
allegations of civil or criminal liability for unlawful activities against us (including the employees and directors of our various
entities) involving activities carried out by users through our services. In a number of circumstances, third parties, including
government regulators and law enforcement officials, have alleged that our services aid and abet violations of certain laws,
including laws regarding the sale of counterfeit items, laws restricting or prohibiting the transferability (and by extension, the
resale) of digital goods (e. g., books, music and software), the fencing of stolen goods, selective distribution channel laws,
customs laws, distance selling laws, and the sale of items outside of the United States that are regulated by U. S. export controls.
Additionally, legislative proposals in the United States seek to make online marketplaces contributorily liable for the use of &
counterfeit sarlemarks by third party sellers. In addition, allegations of infringement of intellectual property rights, including
but not limited to counterfeit items, have resulted and may continue to result in threatened and actual litigation from time to time
by rights owners. These and similar suits may also force us to modify our business practices in a manner that increases costs,
lowers revenue, makes our websites and mobile platforms less convenient to customers, and requires us to spend substantial
resources to take additional protective measures or discontinue certain service offerings to combat these practices. In addition,
we have received and may continue to receive significant media attention relating to the listing or sale of illegal or counterfeit
goods, which could damage our reputation, diminish the value of our brand names, and make users reluctant to use our products
and services. As described more fully under “ Note 43-12 — Commitments and Contingencies — Litigation and Other Legal
Matters ” and above under the heading “ Our business is subject to extensive and increasing government regulation and
oversight, which could adversely impact our business, ” certain government agencies have sought, or continue to seek, to hold us
liable for thlrd party %aleq on our Marketplace platforms to the extent such sales 1mphcate lawq and regulatlons enforced by

Geﬁfre-l-}ed—Strbs-taﬁees—Aet— If we are-were found to be hable for any instances of %uch act1v1t1e§ or 1f new laws or court
decisions impose liability on marketplace platforms, we likely will be subject to monetary damages, required to change our
business practices or implement other remedies that could have a material adverse impact on our business, and our reputation
could suffer harm. Online services companies may be subject to claims relating to information disseminated through their
services, including claims alleging defamation, libel, breach of contract, invasion of privacy, neghgence eopyrightortrademark
-mfrrngemeﬂt—among other things. The laws relating to the liability of online services companies for information disseminated
through their services are subject to frequent challenges both in the United States and foreign jurisdictions. Any liabilities
incurred as a result of these matters could require us to incur additional costs and harm our reputation and our business. A
number of legislative proposals and policy recommendations in the United States and in other jurisdictions, such as the
European Union, seck to make online platforms liable to third parties for the user- provided content on sites like ours. If we
become liable for information provided by our users and carried on our service in any jurisdiction in which we operate, we
could be directly harmed and we may be forced to implement new measures to reduce our exposure to this liability, including
expending substantial resources or discontinuing certain service offerings, which could harm our business. HnterestRate-and
IndebtednessRisks-During 2022 and 2023, the Federal Reserve raised benchmark interest rates to combat inflation. Adtheugh
Interest rates remained high relative to recent years for most of 2024, but the Federal Reserve has-indteated-thatit-expeets
toreduee-began reducing rates towards the end of the year. Despite these recent cuts, our borrowing costs were
significantly impacted by the elevated interest rates #n2624-throughout the year , eur-berrowing-eosts-have-beemrand may
remain elevated will-eontinte-to-be-tmpaeted-by-inereased-interestrates-, which could negativety-adversely impact our results
of operations and financial condition. Furthermore, Fhe-eestof-future fixed - rate indebtedness may still be more expensive
than the existing fixed - rate indebtedness-debt that is coming due and being refinanced. Further-although-Although as of
December 31, 2823-2024 we had no outstanding borrowings under our revolving credit facility, our revolving credit facility is
%ubject to floating interest rates and therefore is also subject to interest rate risks to the extent we borrow in the future. We have
in the past and may in the future enter into interest rate hedging arrangements, but we can provide no assurances that these
arrangements will fully mltlgate the increased borrowing costs. fradditioninvestments-Investments in both fixed- rate and
floating- rate interest- earning instruments earry-are subject to varying degrees-levels of interest rate risk. As detailed in
desertbed-more-fullyunder Note 7—6 — Investments, ” #n2022-and-2023-the fair market value of our fixed- rate investment
securities was negatively affected by rlslng adversely—rmpaefed—&ue—te—a—ﬂse—m—mtere%t rates —wlﬂeh-rﬂay—eeetueag&m—m fatare
periods-2022 and 2023 . This 1 atly sfrom-trend persisted through
most of 2024, though rates declmed towards the end of the year. The higher-—- hlgh yte{d-mg—rates allowed us to invest at
more favorable yields, improving the fair value of our fixed- rate investments ira-higherinterestrate-environment-. [ rates
decrease further were-to-returirtotowerdevels-, we would expeetto-see-the-oppostte-effeet-with-anticipate a reduction in
mvestment income and a correspondmg feduet-teﬁ—tn—tmfesfment—tneeme—aﬁd-mcreaqe in falr value —We—have—subst&nﬂaw}

amount of outstandmg mdebtedne%i and we may incur qub%tantlal additional mdebtedne%i in the future 1nclud1ng under our
commercial paper program and revolving credit facility or through public or private offerings of debt securities. Our outstanding
indebtedness and any additional indebtedness we incur may have significant consequences, including, without limitation, any of
the following: ¢ requiring us to use a significant portion of our cash flow from operations and other available cash to service our
indebtedness, thereby reducing the amount of cash available for other purposes, including capital expenditures, dividends, share



repurchases, and acquisitions; * our indebtedness and leverage may increase our vulnerability to downturns in our business, to
competitive pressures, and to adverse changes in general economic and industry conditions; * adverse changes in the ratings
assigned to our debt securities by credit rating agencies will likely increase our borrowing costs; ¢ our ability to obtain additional
financing for working capital, capital expenditures, acquisitions, share repurchases, dividends or other general corporate and
other purposes may be limited; and  our flexibility in planning for, or reacting to, changes in our business and our industry may
be limited. FaxRisks-The application of indirect taxes such as sales and use tax, value- added tax (“ VAT ), goods and services
tax (“ GST ”) (including the “ digital services tax ), business tax, withholding tax and gross receipt tax, and tax information
reporting obligations to businesses like ours and to our sellers and buyers is a complex and evolving issue. Many of the
fundamental statutes and regulations that impose these taxes were established before the adoption and growth of the Internet and
e- eeomineree— commerce . Significant judgment is required to evaluate applicable tax obligations and as a result amounts
recorded are estimates and are subject to adjustments. In many cases, the ultimate tax determination is uncertain because it is not
clear when and how new and existing statutes might apply to our business or to our sellers’ businesses. In some cases it may be
difficult or impossible for us to validate information provided to us by our sellers on which we must rely to ascertain any
obligations that may apply to us related to our sellers’ businesses, given the intricate nature of these regulations as they apply to
particular products or services and that many of the products and services sold #1-on our Marketplace platforms are unique or
handmade. If we are found to be deficient in how we have addressed our tax obligations, our business could be adversely
impacted. From time to time, some taxing authorities in the United States have notified us that they believe we owe them certain
taxes imposed on our services. These notifications have not resulted in any significant tax liabilities to date, but there is a risk
that some jurisdiction may be successful in the future, which would harm our business. While we attempt to comply in those
jurisdictions where it is clear that a tax is due, some of our subsidiaries have, from time to time, received claims relating to the
applicability of indirect taxes to our fees. Additionally, we pay input VAT on applicable taxable purchases within the various
countries in which we operate. In most cases, we are entitled to reclaim this input VAT from the various countries. However,
because of our unique business model, the application of the laws and rules that allow such reclamation is sometimes uncertain.
A successful assertion by one or more countries that we are not entitled to reclaim VAT could harm our business. Various
jurisdictions are seeking to, or have recently imposed additional reporting, record- keeping, indirect tax collection and
remittance obligations, or revenue- based taxes on businesses like ours that facilitate online commerce. If requirements like
these become applicable in additional jurisdictions, our business, collectively with eBay sellers’ businesses, could be harmed.
For example, taxing authorities in the United States and in other countries have targeted e- commerce platforms as a means to
calculate, collect, and remit indirect taxes for transactions taking place over the internet, and have enacted laws and others are
considering similar legislation. To date, 45 states, the District of Columbia and Puerto Rico have enacted Internet sales tax
legislation with additional states anticipated to adopt legislation in the coming years. Our business is also required to increase
payments reporting requirements for U. S. sellers as a result of federal legislation. -Arl-l-Beginning in January 2027 for 2026
transactions, all businesses that process payments are ﬁew—expected to be requlred to 1ssue a Form 1099 K for all sellers who
receive more than $ 600 in gross payments in a year ;&
transaetions-. The IRS has feeently—a-nﬂeuﬂeed-a—seeeﬂd-eﬂe-—yeafdelay—delayed e-Pt-h-ts—fu-le—eevemrg%G%—tﬂmsae&eﬁs—As—a
restt, Form1099-Ksfor-the $ 600 threshold witH-be-isstued-beginningtnJantary2025-for 2023 and prior tax years, and
affected businesses are only required to send out Forms 1099- K to taxpayers who receive over $ 20, 000 and have over
200 transactions in those years. For the 2024 tax year, the IRS has announced plans for a threshold of $ 5, 000 to phase in
reporting requirements. This new threshold is currently expected to apply to transactions occurring in 2024 , and future
phase in reporting requirements are subject to any changes implemented by potentiatnew-federaHegislationratsing-the
threshold-and-orfutare-IR S aetterr. Tax collection responsibility and the additional costs associated with complex sales and use
tax collection, remittance and audit requirements, or reporting, could create additional burdens for buyers and sellers on our
websites and mobile platforms. Moreover, any failure by us to prepare for and comply with this and similar reporting and
record- keeping obligations could result in substantial monetary penalties and other sanctions, adversely impact our ability to do
business in certain jurisdictions and harm our business. These legislative changes or new legislation could adversely affect our
business if the requirement of tax to be charged on items sold on our Marketplaees— Marketplace platforms causes our
Matketptaces— Marketplace platforms to be less attractive to current and prospective buyers, which could materially impact
our business and eBay sellers’ businesses. This legislation could also require us or our sellers to incur substantial costs in order
to comply, including costs associated with tax calculation, collection, remittance, and audit requirements, which could make
selling on our Marketptaees— Marketplace platforms less attractive. The determination of our worldwide provision for income
taxes and other tax liabilities requires estimation and significant judgment, and from time to time there can be fremrtime-to-time
transactions and calculations where the ultimate tax determination is uncertain. Like many other multinational corporations, we
are subject to tax in the United States and multiple B—S—and-foreign jurisdictions and have structured our operations to reduce
our effective tax rate. Our determination of our tax liability is always subject to audit and review by applicable domestic and
foreign tax authorities, and we are currently undergoing a number of investigations, audits and reviews by taxing authorities
throughout the world, including with respect to our business structure. Any adverse outcome of any such audit or review could
harm our business, and the ultimate tax outcome may differ from the amounts recorded in our financial statements and may
materially affect our financial results in the period or periods for which such determination is made. While we have established
reserves based on assumptions and estimates that we believe are reasonable to cover such eventualities, these reserves may
prove to be insufficient. In addition, our future income taxes could be adversely affected by a shift in our jurisdictional earning
earnings mix, by changes in the valuation of our deferred tax assets and liabilities, changes in the valuation of our investments,
as a result of gains on our foreign exchange risk management program, or changes in tax laws, regulations, or accounting
principles, as well as certain discrete items. Fransaetional-Risks-We have acquired a significant number of businesses of varying




size and scope, technologies, services, and products, and we maintain investments in certain businesses. We have also at times
disposed of significant businesses or investments therein . We expect to continue to evaluate and consider a wide array of
potential strategic transactions as part of our overall business strategy, including business combinations, acquisitions, and
dispositions of businesses, technologies, services, products, and other assets, as well as strategic investments and joint ventures.
These transactions may involve significant challenges and risks, including: < the potential that we cannot complete these
transactions on our desired timeline and terms; ¢ the loss of key customers, merchants, vendors and other key business
partners of the companies we acquire, or dispose of, following and continuing after announcement of our transaction plans; ¢
declining employee morale and retention issues affecting employees of companies that we acquire or dispose of, which may
result from changes in Compensatlon or Changes in management reportmg relatlonshlps future prospects or the direction of the
acquired or disposed business ;wh 7 WS d ar; * difficulty
making new and strategic hires of new employees . dlvelsmn of mamgement time and a shift of focus from opelatlng the
businesses to the transaction, and , in the case of an acquisition, integration and administration; ¢ the need to provide transition
services to a disposed of company, which may result in the diversion of resources and focus; ¢ the need to integrate the-new,
different or more complex operations, systems (including accounting, management, information, human resource and other
administrative systems), technologies, products and personnel of each acquired company, which is an inherently risky and
potentially lengthy and costly process; ¢ the inefficiencies and lack of control that may result if such integration is delayed or not
implemented, and unforeseen difficulties and expenditures that may arise as a result; ¢ the need to implement or improve
controls, procedures and policies appropriate for a larger public company at companies that prior to acquisition may have lacked
such controls, procedures and policies or whose controls, procedures and policies did not meet applicable legal and other
standards; e risks associated with our expansion in new international markets and new areas of business; ¢ derivative lawsuits
resulting from the transaction;  anti- trust or other similar regulatory enforcements and restrictions that could delay or
nullify a transaction, impose restrictions on our operations or lead to subsequent litigation;  increased costs and
indebtedness associated with negotiating, financing and completing acquisitionracquisitions ; * exposure to regulatory
regimes unfamiliar to or-our dispesitienrbusiness, which can divert management time and company resources ; ° liability
for activities of the acquired or disposed of company before-the-transaettorr, including intellectual property , payment services
and other litigation claims or disputes, violations of laws, rules and regulations, commercial disputes, tax liabilities and other
known and unknown liabilities and, in the case of dispositions, liabilities to the acquirers of those businesses under contractual
provisions such as representations, warranties and indemnities; ¢ the potential loss of key employees following the transaction; *
the acquisition of new customer and employee personal data by us or a third party acquiring assets or businesses from us, which
in and of itself may require regulatory approval and or additional controls, policies and procedures and subject us to additional
exposure; ¢ any fluctuations in share prices, financial results and fluctuations in exchange rates, and our ability to sell our shares
in any company we have invested in; ¢ the possibility that we may not realize the expected benefits from such transactions
within the anticipated time frame, or at all; and  our dependence on the acquired business’ accounting, financial reporting,
operating metrics and simtar-systems, controls and processes and the risk that errors or irregularities in those systems, controls
and processes switt-could lead to errors in our consolidated financial statements , increase the risk of non- compliance with
existing or new laws and regulations or make it more difficult to manage the acquired business. We have made certain
investments s-including through joint ventures -and in companies in which we have a minority equity interest and / or lack
management and operational control. The controlling joint venture partner in a joint venture may have business interests,
strategies, or goals that are inconsistent with ours, and business decisions or other actions or omissions of the controlling joint
venture partner or the joint venture company may result in harm to our reputation or adversely affect the value of our investment
in the joint venture. Any circumstances, which may be out of our control, that adversely affect the value of our investments, or
cost resulting from regulatory action or lawsuits in connection with our investments, could harm our business or negatively
1mpact our financial results As We—entefed—mte—a result of yarrant-agreement-in-eonjunetiorn-with-a prior transaction, we own
0 e-a -ﬁ-xed—s1gn1ﬁcant numbe1 of Aurella Netherlands TopCo B. V

(“ Aurella ”) shales representmg approx1mately 8o y
warrant-3 % of the outstandlng equity of Aurelia. Because Aurelia is a prlvately held company without a readlly
determinable fair value and over which we are not able to exercise significant influence, our investment is accounted for
as-under the measurement alternative where the carrying value is measured at cost minus impairment, if any, plus or
minus changes resulting from observable price changes in orderly transactions for an identical or similar investment.
The value of our 1nvestment in Aurelia could ﬂuctuate due to factors outs1de of our control, and a decline dertvative

; ges-in Adyen™s
o he Value e-f

an impairment eur-eonsolidated-statement-efineome-, which
could have a matenal adverse 1mpact on our hnancml results. In addition As-aresult-ofa-priortransaction, we-any decline in
value could impact our ability to exit our investment ew— on a-signifteantnumber-ofAdevinta-favorable market terms or
our ability to liquidate the shares . Our ability to sell Aurelia ;-and-fluetnations-inAdevinta>sshare-shares priee-and-is also
constrained by certain contractual obhgatlons. Any of these potentlal issues, if reallzed could harm our business or
negatively 1mpact our hnancml results 4 : ;




s-rg&rﬁeaﬂt—U—S—fedefa-l—meefne—taHt&bﬂ-rﬁes— We entered into a separatlon dnd dlstrlbutlon agreement dnd various othe1
agreements with PayPal to govern the Distribution and the relationship of the two companies. These agreements provide for
specific indemnity and liability obligations and could lead to disputes between us and PayPal. The indemnity rights we have
against PayPal under the agreements may not be sufficient to protect us. In addition, our indemnity obligations to PayPal may be
significant and these risks could negatively affect our results of operations and financial condition. 32-34



