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We are subject to a number of risks that, if realized, could materially and adversely affect our business, financial
condition, results of operations, and cash flows and our ability to make distributions to our stockholders. Some of our
more significant challenges and risks include, but are not limited to, the following, which are described in greater detail
below: ¢ If we are unable to develop new and enhanced solutions and products, or if we are unable to continually
improve the performance, features, and reliability of our existing solutions and products, our business and operating
results could be adversely affected. « We operate in a highly competitive and dynamic environment, and if we are unable
to compete effectively, we could experience a loss in market share and a reduction in revenue. ¢ Issues in the development
and deployment of artificial intelligence (“ AI ”’) may result in reputational harm and legal liability and could adversely
affect our results of operations. * Our acquisitions and divestitures create special risks and challenges that could
adversely affect our financial results. « Our revenue and operating results depend significantly on our ability to retain
our existing customers and expand sales to them, convert existing non- paying customers to paying customers and add
new customers. * If we fail to manage our sales and distribution channels effectively, if our partners choose not to
market and sell our solutions to their customers, or if we have an adverse change in our relationships with key third-
party partners, service providers or vendors, our operating results could be materially and adversely affected. « Changes
in industry structure and market conditions have and may continue to lead to charges related to discontinuance of
certain of our products or businesses and asset impairments. * Our international operations involve risks that could
increase our expenses, adversely affect our operating results and require increased time and attention of our
management. * Our future success depends on our ability to attract and retain personnel in a competitive marketplace. ¢
If the information provided to us by customers or other third parties is incorrect or fraudulent, we may misjudge a
customer’ s qualifications to receive our products and services and our results of operations may be harmed and could
subject us to regulatory scrutiny or penalties. * Our solutions, systems, websites and the data on these sources have been
in the past and may continue to be subject to cybersecurity events that could materially harm our reputation and future
sales. * We collect, use, disclose, store or otherwise process personal information and other sensitive data, which is
subject to stringent and changing state and federal laws and regulations. * Our inability to successfully recover from a
disaster or other business continuity event could impair our ability to deliver our products and services, which could
harm our business. * We are dependent upon Broadcom for certain engineering and threat response services, which are
critical to many of our products and business. * If we fail to offer high- quality customer support, our customer
satisfaction may suffer and have a negative impact on our business and reputation.  Our solutions are complex and
operate in a wide variety of environments, systems and configurations, which could result in failures of our solutions to
function as designed. » Negative publicity regarding our brand, solutions and business could harm our competitive
position. * Our reputation and / or business could be negatively impacted by sustainability and governance matters and /
or our reporting of such matters. * We are affected by seasonality, which may impact our revenue and results of
operations. * Our solutions are highly regulated and the legal and regulatory regimes governing certain of our products
and services are uncertain and evolving, which could impede our ability to market and provide our solutions or
adversely affect our business, financial position and results of operations. * The regulatory regime governing blockchain
technologies and digital assets is uncertain, and new laws, regulations or policies, including licensing laws, may alter our
business practices with respect to digital assets. * If we do not protect our proprietary information and prevent third
parties from making unauthorized use of our products and technology, our financial results could be harmed. * From
time to time we are party to lawsuits and investigations which has previously and could in the future require significant
management time and attention, cause us to incur significant legal expenses and prevent us from selling our products. ¢
Third parties have claimed and additional third parties in the future may claim that we infringe their proprietary rights.
* Some of our products contain “ open source ” software, and any failure to comply with the terms of one or more of
these open source licenses could negatively affect our business. ® There are risks associated with our outstanding and
future indebtedness that could adversely affect our financial condition. * Our Amended Credit Agreement imposes
operating and financial restrictions on us. * We may be unsuccessful in managing the effects of changes in the cost of
capital on our business. * The failure of financial institutions or transactional counterparties could adversely affect our
current and projected business operations and our financial condition and result of operations. ¢ If our existing funding
arrangements are not renewed or replaced or our existing funding sources are unwilling or unable to provide funding to
us on terms acceptable to us, or at all, it could have a material adverse effect on our business, financial condition, results
of operations and cash flows. » Hedging or other mitigation actions to mitigate against interest rate exposure may
adversely affect our earnings, limit our gains or result in losses, which could adversely affect cash available for
distributions. « Adverse macroeconomic conditions and government efforts to combat inflation, along with other interest
rate pressures, have led to and may continue to lead to higher financing costs and may particularly have negative effects
on the consumer finance industry and our MoneyLion business. * Fluctuations in our quarterly financial results have
affected the trading price of our stock in the past and could affect the trading price of our stock in the future. « We may
be required to issue shares under our contingent value rights agreement with certain former holders. « Changes to our
effective tax rate could increase our income tax expense and reduce (increase) our net income (loss), cash flows and



working capital and audits by tax authorities could result in additional tax payments for prior periods. * We could be
obligated to pay additional taxes in various jurisdiction, which would harm our results of operations.  Our ability to use
our deferred tax assets to offset future taxable income may be limited. The above list is not exhaustive, and we face
additional challenges and risks. Please carefully consider all of the information in this Annual Report on Form 10- K,
including the matters set forth below in this Part I, Item 1A. PART I Item 1. Business Purpose and Mission Purpose:
Powering Digital Freedom. Mission: We create innovative and easy- to- use technology solutions that help people grow,
manage and secure their digital and financial lives. Our Values Protecting people is what inspires us, and our people are
at the core of what we do. We seek to attract talent that embraces the following values: * Customer Driven. Community
Minded. We are customer obsessed and drive positive impact. * Think Big. Be Bold. We embrace change and innovate
fearlessly. * Be Scrappy. Make it Happen. Big or small, we get things done irrespective of title or role. * Play to Win.
Together. We win for our customers, with passion and integrity. Company Overview Gen is a global company powering
Digital Freedom with a family of trusted brands including Norton, Avast, LifeL.ock and more. We bring award- winning
products and services in cyber safety, covering security, privacy, identity protection and financial wellness to
approximately S00 million users in more than 150 countries, empowering them to live their digital lives safely, privately,
and confidently today and for generations to come. Today’ s world is increasingly digital, and this has changed the way
we live our lives every day. The last decade has brought increasingly impressive technological advances that have
unlocked new ways to play and transact online, control smart homes, manage our life and more. The possibilities in the
digital world will continue to unlock new possibilities. However, as our digital footprint expands, so do the risks and
exposure. Cybercriminals use a mix of old and new tactics and technologies, including phishing, vishing, smishing, based
on machine learning and generative artificial intelligence (AI) technologies, to execute highly advanced threats and
attacks. We are our customers’ trusted ally that they can depend on to help secure and control their digital lives so they
can be free to enjoy the promise of the digital world. We are committed more than ever to protecting and empowering
people’ s digital lives with personalized, human- centered safety. We are well- positioned to drive awareness of cyber
safety for individuals, families, and small businesses, fueled by an increasingly connected world. We maintain a global,
omni- channel sales approach, including direct, indirect and freemium acquisition and a family of brands marketing
program. This program is designed to grow our customer base by increasing brand awareness and understanding of our
products and services and maximizing our global reach to prospective customers. We help prevent, detect and restore
potential damages caused by cybercriminals. We also make it easy for consumers to find, buy and use our products and
services. To this end, we offer both free and paid subscription- based cyber safety solutions primarily direct- to-
consumer through our family of brands and indirectly through partner relationships. Most of our subscriptions are
offered on annual terms, but we also provide monthly subscriptions. As of March 28, 2025, we have approximately 500
million total users, which come from direct, indirect and freemium channels. Of these total users, we have
approximately 65 million paid cyber safety customers including over 40 million direct customers with whom we have a
direct billing relationship. * Direct- to- consumer channel: We use advertising to elevate our family of brands, attract
new customers and generate significant demand for our services. Our direct subscriptions are primarily sold through
our e- commerce platform and mobile apps, and we have a direct billing relationship with the majority of these
customers. * Indirect partner distribution channels: We use strategic and affiliate partner distribution channels to refer
prospective customers to us and expand our reach to our partners’ and affiliates’ customer bases. We developed and
implemented a global partner sales organization that targets new, as well as existing, partners to enhance our partner
distribution channels. These channels include retailers, telecom service providers, hardware original equipment
manufacturers (OEMs), employee benefit providers, strategic partners, small offices, home offices and very small
businesses. Physical retail and OEM partners represent a small portion of our distribution, which minimizes the impact
of supply chain disruptions. * Freemium channels: With the acquisitions of Avast and Avira, we have expanded our go-
to- market with multiple freemium channels. We use free versions of our products to reach the broadest set of
consumers globally and bring cyber safety to a larger audience, especially in international markets. The free solution
offers a baseline of protection and presents premium functionalities based on the risk profile and specific needs of the
user. The user can choose to add specific premium solutions or upgrade to suites that provide security, identity, and
privacy across multiple platforms and devices, thereby becoming a paid customer. Seasonality As is typical for many
consumer technology companies, portions of our business are impacted by seasonality. However, we believe the net
impact on our business is limited. Seasonal behavior in orders primarily reflects consumer spending patterns during our
fiscal third and fourth quarters, as order volume is generally higher due to the holidays in our third quarter, as well as
due to follow- on holiday purchases and the U. S. tax filing season which is in our fourth quarter. Revenue generally
reflects similar seasonal patterns but to a lesser extent than orders because of our subscription business model, as the
majority of our in- period revenues are recognized ratably from our deferred revenue balance. Our Strategy Our
strategy is focused on long- term profitable growth. To fuel our growth, our consumer- centric strategy is to provide
comprehensive and easy- to- use integrated platforms, which we have built in- house or acquired. By combining and
leveraging our family of trusted consumer brands, including offerings from Norton, Avast, LifeL.ock and more, we
deliver an industry- leading cyber safety and trust- based solutions. We are positioned for long- term growth and
expansion. Our three primary growth levers are: 1. Extending Reach: Leveraging an omni- channel strategy and
building partnerships to broaden privacy and identity protection internationally. 2. Increasing Value: Cross- selling and
up- selling, and expanding security, identity and privacy solutions to address consumers’ evolving needs. 3. Growing
Loyalty: Increase customer loyalty and retention, as consumers move from point products protecting their devices
towards all- in- one comprehensive cyber safety memberships. The key elements of our strategy include the following: ©



Extend our leadership position through new products and continued enhancement of our trust- based solutions and
services: Cyber safety is a large and expanding market, which we believe provides a significant growth opportunity. Our
strategy is to grow our business through innovation and acquisitions to expand the solutions and services we offer into
new cohorts, territories and sectors. We believe there are many additional areas where we can both offer new solutions,
as well as use our core capabilities and our integrated platform to reach new customers and markets globally. « Grow
our customer base through multiple channels: We have multiple go- to- market channels to reach new customers
globally, including direct- to- customer, indirect partnerships and freemium. We intend to leverage our expertise in
digital marketing, as well as existing and new strategic partnerships, to grow our customer base. We believe that
continued investments in these areas, as well as our product offerings and infrastructure, will allow us to further
enhance our leading brands and superior products, increase awareness of our consumer services and enhance our ability
to efficiently acquire new customers. * Continue our focus on customer retention: We continue to optimize and expand
the value we provide to customers which we believe can positively impact retention. We aim to continue to increase
customer engagements through actionable alerts, education on timely topics and introducing new product capabilities.
We also plan to continue investing in enhancing both desktop and mobile customer experiences throughout a customer’ s
journey with Gen, from purchase, to onboarding and beyond. * Increase value to existing customers: We believe strong
customer satisfaction will provide us with the opportunity to engage customers in new services offerings. We maintain
the Norton 360 and Avast One platforms that have multiple tiers of membership, and we continue to engage customers
with standalone products to offer membership options and show the value proposition of our premium solutions. Over
time, we plan to drive further growth as we add additional offerings and services for our customers. * Draw strength
from our world- class customer service support: Our global support team seeks to ensure the voice of the consumer is
heard and that we put our customers first. We leverage frequent communication and feedback from our customers to
continually improve our solutions and services. We embrace end- to- end customer experience and aim to continue to
improve our Net Promoter Scores and overall customer satisfaction. * Leverage our global brands to drive growth: We
will work to keep building our family of trusted brands in markets globally as we strive to bring protection and
empowerment to all consumers when it comes to their digital lives. According to our most recent research, Norton has 93
% global brand awareness, and we are best positioned and top of mind in consumer cyber safety, according to the
internal H1 2025 Gen Brand Tracker. Our Cyber Safety Solutions and Services Our broad portfolio of products and
services is developed from consumer insights to help us bring to market real solutions to real problems and to engage
and educate consumers about cyber safety. We continuously aim to release new products and features to outpace
evolving threats and find synergies to integrate current and future technology acquisitions. Our cyber safety portfolio
provides protection across three key categories in multiple channels and geographies, including security and
performance, identity protection, and online privacy. Leveraging our technology platforms, we integrate software and
service capabilities within these three categories into comprehensive and easy- to- use products and solutions across our
brands. We have also evolved beyond traditional cyber safety to offer adjacent trust- based solutions, including digital
identity and access management, digital reputation, and restoration support services. We protect and empower
consumers by providing solutions and services in two main ways: * Comprehensive membership plans: Providing a
comprehensive and all- in- one cyber safety portfolio of solutions for a membership fee. Plans are offered through
Norton 360 and Avast One subscriptions, with both brands providing multiple levels of membership tiers that range
from basic, mid- level, or premium tiers where identity theft and online privacy features are included. ¢ Point solutions:
Providing individual, stand- alone products and services in security, identity and privacy, offering flexibility for
consumers to choose between free or paid solutions. These products solve for a specific need, when you need it, and can
add on to the value you already have. Please see below for our full set of products by category. We are well positioned
across three key cyber safety categories: * Security and Performance (Norton, Avast, Avira, AVG, and CCleaner
offerings): Our offerings provide real- time threat protection for PCs, Macs and mobile devices against malware, viruses,
adware, ransomware and other online emerging threats. These offerings monitor and block unauthorized traffic from
the internet to the device to help protect private and sensitive information when customers are online. Additionally, our
all- in- one cybersecurity solutions help small business owners safeguard their team’ s online activities, devices and
customer data. Scams have also continued to become more prevalent and sophisticated and we offer a range of Al-
powered features integrated into Norton Cyber Safety products to provide always- on protection from today’ s most
sophisticated scams across phone calls, texts, emails, and websites. Norton Scam Protection and Scam Protection Pro
utilize Norton Genie Al engine to analyze the meaning of words, not just links, helping to stop hidden scam patterns that
even the most careful person can miss. We also provide performance and optimization software solutions that free up
space on devices, clear online tracking and help machines run faster.  Identity Protection (U. S.: LifeLock Identity Theft
Protection, Avast and AVG Secure Identity; International: Norton Identity Theft Protection, Dark Web Monitoring): In
the U. S., we offer Identity Theft protection as part of our LifeLock, Avast and AVG brands. All three products include
monitoring of credit reports, the dark web and social media accounts to help safeguard our customers’ personal
information. The LifeLock product also offers monitoring of financial accounts. In the event of identity theft, we assign
an Identity Restoration Specialist to work directly with customers to help restore their identities, and all plans include
reimbursements for losses and expenses incurred ranging up to $ 3 million. Outside the U. S., we offer Norton and have
expanded Avast and AVG branded plans to additional regions. Plans include dark web monitoring in over 50 countries
and monitoring of credit, social media and financial accounts, restoration support and identity theft insurance in select
countries. * Online Privacy (VPN, multiple personal data protection products, ReputationDefender): Our virtual private
network (VPN) solutions offered through the Norton, Avast and AVG brands enhance security and online privacy by



providing an encrypted data tunnel. This allows customers to securely transmit and access private information, such as
passwords, bank details and credit card numbers, when using public Wi- Fi on PCs, Macs, and mobile iOS and Android
devices. We offer a variety of solutions under the Norton and Avast brands to protect customers’ data either by keeping
data anonymous while browsing online through our AntiTrack and Secure Browser products or helping customers
remove data from public data broker sites through our Privacy Monitor Assistant and BreachGuard products. Norton
offers a three- tiered VPN with advanced privacy and malware protection as well as AI- powered protection against
sophisticated cyber threats, including scams and phishing attacks. ReputationDefender is a white glove service that helps
customers manage all aspects of their personal branding online, including search results, social media sites and overall
web presence. Innovation, Research and Development Gen has a long history of innovation, and we plan to continue to
invest in research and development to drive our long- term success. As cyber threats evolve, we are focused on delivering
a portfolio that protects each element of our customers’ digital lives. To do this, we engage and listen to our customers,
and we embrace innovation by deploying a global research and development strategy across our cyber safety platform.
Our engineering and product management teams are focused on delivering new versions of existing offerings, as well as
developing entirely new offerings to drive the company’ s global leadership in cyber safety. We are committed to our
innovation and research and development efforts. The Technology team at Gen is driving the company’ s future
technologies and innovation and helping guide the consumer cybersecurity industry. Our global technology research
organization is focused on applied research projects, with the goal of rapidly creating new products to address consumer
trends and grow the business, including defending consumer digital privacy and identity. We also have a global threat
response and security technology organization that is comprised of our dedicated team of threat and security
researchers, supported by advanced systems to innovate security technology and threat intelligence. We have one of the
world’ s largest consumer cyber safety networks. Leveraging our capabilities, our global threat response team handles a
wide variety of attacks, including social engineering attacks, file- based attacks, web and network- based attacks, privacy
and data exfiltration attacks, identity theft attacks, algorithmic manipulation attacks, and more. Our differentiated
approach is powered by our global scale and visibility, geographically distributed cloud data platform, and advanced
Al- based automation. Industry Overview Cyber safety is a growing market, fueled by the increase in activities online
over the years as well as expected growth in the years ahead. The core markets that we participate in are security,
identity and privacy. We believe the cyber safety market will continue to expand beyond these core markets and grow
significantly, driven by the increasing number of people globally connected to the internet and their expanding digital
lives. The cyber threat landscape is larger and more complicated than ever before, exposing consumers to an increased
risk to their digital lives. The digitization of the world and the overlap between the physical and digital world are
growing at a fast pace. New technologies, smart devices, digital identities and an increasingly more connected world
mean consumers will encounter a range of new cyber safety challenges. Consumer demands and behaviors are rapidly
changing and driving more activities online, from shopping, socializing, working, banking, to other activities in
healthcare, entertainment and so much more. Almost every aspect of a person’ s life has a digital component.
Unfortunately, many of those activities are left unprotected, and attackers are exploiting this larger opportunity and the
inherent security and privacy vulnerabilities. Cybercriminals have not only expanded their reach, but the sophistication
of digital threats and attacks are becoming increasingly more realistic and believable. The advancement of Al and large
language model (LLM) technology is a key driver of this increased risk. Cybercrime, and the ways in which
cybercriminals target consumers, continue to evolve along with behaviors and technology. Cybercrime encompasses any
crime committed with devices over the internet and includes crimes where (i) malicious software or unauthorized access
is detected on a device, network or online account (such as email, social media, online banking, digital assets, online
retail, gaming, online entertainment, etc.), and unauthorized access or connection to cloud service accounts; (ii) an
individual is digitally victimized through a data breach, cyber theft, cyber extortion, or fraud (stolen personally
identifiable information, identity theft, etc.); (iii) online stalking, bullying, or harassment is inflicted; or (iv) attacks
related to privacy or disinformation (such as online tracking protection, identity impersonation, disinformation on social
media, deepfakes, unsecured WiFi, EvilTwin attacks, etc.). Competitive Landscape We operate in a highly competitive
and dynamic environment. We face global competition from a broad range of companies, including software vendors
focusing on cyber safety solutions, operating system providers such as Apple, Google and Microsoft, and ¢ pure play’
companies that currently specialize in one or a few particular segments of the market (many of which are expanding
their product portfolios into different segments). We believe the competitive factors in our market include innovation,
access to a breadth of identity and consumer transaction data, broad and effective service offerings, brand recognition,
technology, effective and cost- efficient customer acquisition, strong retention rate, customer satisfaction, price,
convenience of purchase, ease of use, frequency of upgrades and updates and quality and reliable customer service. Our
competitors may vary by offering, geography, business model and channel. Our principal competitors are set forth
below: * Security: Our principal competitors in this segment include Apple, Bitdefender, ESET, F- Secure, Google,
Kaspersky, Malwarebytes, McAfee, Microsoft, Trend Micro, and Webroot. * Identity Protection: Our principal
competitors in this segment include credit bureaus such as Equifax, Experian and TransUnion, as well as certain credit
monitoring and identity theft protection solutions from others such as Allstate, Aura, Generali (Iris), Intuit (Credit
Karma) and Microsoft. * Online Privacy: Our principal competitors in this segment include Apple, Aura, Brave,
DuckDuckGo, IPVanish, Kape, Mozilla and Nord Security. * Other Competitors: to competition from
independent software vendors such as Bitdefender , Kaspersky, McAfee and Trend Micro, and from OS providers such
as Apple, Google and Microsoft, we also face competition from other companies that currently focus on one or a few
cyber safety or adjacent segments but are developing additional competing products and expanding their portfolios into



new segments, such as ¢ pure play’ companies including but not limited to, 1Password, Bark, Dashlane, LastPass,
Life360, Proton, and Truecaller, internet service providers, big tech platform providers, insurance companies and
financial service organizations. We believe we compete favorably with our competitors on the strength of our technology,
people, product offerings and presence in all of the current key cyber safety categories. However, some of our
competitors have greater financial, technical, marketing, distribution or other resources than we do, including in new
cyber safety and digital life segments we may enter, which consequently affords them competitive advantages. As a
result, they may be able to devote greater resources to develop, promote and sell their offerings; deliver competitive
offerings at lower prices or for free; and introduce new solutions and respond to market developments and customer
requirements and preferences more quickly or cost effectively than we can. In addition, for individual solutions or
features, smaller, well- funded competitors may be able to innovate and adapt more nimbly to the dynamic nature of the
market and shifting consumer needs. For more information on the risks associated with our competitors, please see “
Risk Factors ” — Risks Related to Our Business Strategy and Industry — “ We operate in a highly competitive and
dynamic environment, and if we are unable to compete effectively, we could experience a loss in market share and a
reduction in revenue ” and “ We may need to change our pricing models to compete successfully, ” in Item 1A included
in this Annual Report on Form 10- K. Human Capital Management At Gen, our mission is to build a comprehensive and
easy- to- use integrated portfolio that prevents, detects and responds to cyber threats and cybercrimes in today’ s digital
world. Our success in helping achieve this mission depends, in large part, on the success of our employees. * General
Employee Demographics: As of March 28, 2025, we employed just under 3, S00 team members in over 20 countries
worldwide. With dual headquarters in Tempe, Arizona, and in Prague, Czech Republic, we have over 1, 000 active
employees located in the U. S. and nearly 900 active employees in the Czech Republic. None of our U. S. employees are
represented by a labor union or covered by a collective bargaining agreement. * Employee Development and Training:
Our people programs are designed to provide our team members with support, resources, and opportunities they need to
grow, learn and thrive in their careers. We continued to focus on learning and development in fiscal 2025, investing
further in digital learning via our Learn @ Gen program for all employees. Leveraging an extensive breadth of content
and learning opportunities, this umbrella of offerings includes LinkedIn Learning catalog, Gen Mentorship, Academics
and leadership trainings. « Employee Engagement: We value our people and are committed to creating a positive and
fulfilling experience for everyone. Feedback from our employees is critical, and we have developed an ongoing dialogue
with our teams via our Engage pulse survey on a targeted topic that drives actions and improvements. * Benefits, Health
and Wellness: At Gen, we value our people and are committed to creating a positive and fulfilling experience for
everyone through the programs and benefits we offer. Our employee value proposition, Life @ Gen is centered on
choice, flexibility and growth and encompasses the many elements of our employee experience. Our commitment to
overall health and wellness is centered around having an integrated and equitable wellness program that supports body,
mind and financial health. « Human Capital Governance: We partner closely with our Board of Directors and the
Compensation and Leadership Development Committee on executive compensation, our broader reward strategies and
objectives related to talent management, talent acquisition, leadership development, retention and succession, and
employee engagement. Intellectual Property Our intellectual property (IP) is an important and vital asset that enables us
to develop, market, and sell our software products and services and enhance our competitive position. We are a leader
among consumer cyber safety solutions in pursuing patents and currently have a portfolio of over 1, 000 U. S. and
international patents issued with many additional patents pending. We protect our intellectual property rights and
investments in a variety of ways to safeguard our technologies and our long- term success. Our IP portfolio is spread
across different entities and in multiple countries. As we continue to expand our international operations, we have
developed a strategy to ensure global distribution of our IP aligns with our long- term strategic objectives, business
model, and goals. We work actively in the U. S. and internationally to ensure the enforcement of copyright, trademark,
trade secret and other protections that apply to our software products and services. The term of the patents we hold is,
on average, in excess of ten years. From time to time, we enter into cross- license agreements with other technology
companies covering broad groups of patents; we have an additional portfolio of over 2, 000 U. S. and international
patents cross- licensed to us as part of our arrangement with Broadcom as a result of the asset sale of our former
Enterprise Security business. We also use software from in our business and generally must rely on those
third parties to protect the licensed rights. This can include open source software, which is subject to limited proprietary
rights. While it may be necessary in the future to seek or renew licenses relating to various aspects of our products,
services, and business methods, we believe, based upon past experience and industry practice, such licenses generally can
be obtained on commercially reasonable terms. The ability to maintain and protect our intellectual property rights is
important to our success, but we believe our business is not materially dependent on any individual patent, copyright,
trademark, trade secret, license, or other intellectual property right. However, circumstances outside our control could
pose a threat to our intellectual property rights. Effective intellectual property protection may not be available, and the
efforts we have taken to protect our proprietary rights may not be sufficient or effective. Any significant impairment of
our intellectual property rights could harm our business or our ability to compete. In addition, protecting our intellectual
property rights is costly and time consuming. Any unauthorized disclosure or use of our intellectual property could make
it more expensive to do business and harm our operating results. In addition, a large number of patents, copyrights and
trademarks are owned by other companies in the technology industry. Those companies may request license agreements,
threaten litigation, or file suit against us based on allegations of infringement or other violations of intellectual property
rights. For more information on the risks associated with our intellectual property, please see “ Risk Factors ” in Item
1A included in this Annual Report on Form 10- K. Governmental Regulation We collect, use, store or disclose an



increasingly high volume, and variety of personal information , including from employees and customers, in connection
with the operation of our business, particularly, in relation to our identity and information protection offerings, which
rely on large data repositories of personal information and consumer transactions. The personal information we process
is subject to an increasing number of federal, state, local and foreign laws regarding privacy and data security. For
information on the risks associated with complying with privacy and data security laws, please see “ Risk Factors ” in
Item 1A included in this Annual Report on Form 10- K. Available Information Our internet homepage is located at
GenDigital. com. We make available our annual reports on Form 10- K, quarterly reports on Form 10- Q, current
reports on Form 8- K, and amendments to those reports as soon as reasonably practicable after we electronically file
such material with the SEC on our investor relations website located at Investor. GenDigital. com. We also use our
website as a tool to disclose important information about the company and comply with our disclosure obligations under
Regulation Fair Disclosure. The information contained, or referred to, on our website, including in any reports that are
posted on our website, is not part of this annual report unless expressly noted. The SEC maintains a website that
contains reports, proxy and information statements, and other information regarding our filings at http: // www. sec.
gov. Item 1A. Risk Factors A description of the risk factors associated with our business is set forth below and in “
Management’ s Discussion and Analysis of Financial Condition and Results of Operations, Legal Proceedings, and
Quantitative and Qualitative Disclosures About Market Risk. ” The list is not exhaustive, and you should carefully
consider these risks and uncertainties before investing in our common stock. RISKS RELATED TO OUR BUSINESS
STRATEGY AND INDUSTRY If we are unable to develop new and enhanced solutions, or if we are unable to
continually improve the performance, features, and reliability of our existing solutions, our business and operating
results could be adversely affected. Our future success depends on our ability to effectively respond to evolving threats to
consumers, as well as competitive technological developments and industry changes, by developing or introducing new
and enhanced solutions and products on a timely basis. In the past, we have incurred, and will continue to incur,
significant research and development expenses as we focus on organic growth through internal innovation. We believe
that we must continue to dedicate significant resources to our research and development efforts to deliver innovative
market competitive products and avoid being reliant on third- party technology and products. If we do not achieve the
benefits anticipated from these research and development investments, or if the achievement of these benefits is delayed,
our operating results may be adversely affected. We must continually address the challenges of dynamic and accelerating
market trends and competitive developments. Customers may require features and capabilities that our current
solutions do not have. Our failure to develop new solutions and improve our existing solutions to satisfy customer
preferences and effectively compete with other market offerings in a timely and cost- effective manner may harm our
ability to retain our customers and attract new customers. For example, the process of developing and integrating new
technologies, including generative artificial intelligence (“ Gen Al ”’) and machine learning models, is complex, time-
consuming and may cause errors or inadequacies that are not easily detectable. As we integrate more Gen Al technology
into our platform to improve the experience of our users and meet the demands of our customers, it may result in
unintentional or unexpected outputs that are incorrect or biased and cause customer dissatisfaction or subject us to
lawsuits, reputational harm and increased regulatory scrutiny. The development and introduction of new solutions
involve significant commitments of time and resources and are subject to risks and challenges including but not limited
to: * Lengthy development cycles; * Evolving industry and regulatory standards and technological developments,
including AI and machine learning, by our competitors and customers; * Rapidly changing customer preferences and
accurately anticipating technological trends or needs; ¢ Evolving platforms, operating systems, and hardware products,
such as mobile devices; * Product and service interoperability challenges with customer’ s technology and third- party
vendors; ¢ The integration of products and solutions from acquired companies; * Availability of engineering and
technical talent; « Entering new or unproven market segments; * New and evolving regulation; and « Executing new
product and service strategies. In addition, third parties, including, but not limited to, operating systems and internet
browser companies, have in the past and may in the future limit the interoperability of our solutions with their own products and
services, in some cases to promote their own offerings or those of our competitors. Any such actions by third parties could delay
the development of our solutions and products or our solutions and products may be unable to operate effectively. This could
also result in decreased demand for our solutions and products , decreased revenue, harm to our reputation, and adversely
affect our business, financial condition, results of operations, and cash flows. If we are not successful in managing these risks
and challenges, or if our new or improved solutions er products are not technologically competitive or do not achieve market

auuplanu our bu\mus and opualmL results could bu dd\'crsulv al[ulud We opualu 1na—hbgh-l-y—eempet-rt-ﬂfe-aﬂd—d-y-ﬂ&mie

OHp v
feveﬁﬂe—\‘vle-epef&te—m-lmulm y competitive and (I\ namic mar l\u\ that experience Ilaquunl and 1mld luhnolo(rlml
developments, changes in industry and regulatory standards, evolving market trends, changes in customer requirements and
preferences, and frequent new product introductions and improvements. If we are unable to anticipate or react to these
continually evolving conditions, we could experience a loss of market share and a reduction in our revenues, which could
materially and adversely affect our business and financial results. To compete successfully, we must maintain an innovative
research and development effort to develop new solutions and proeducts and enhance our existing solutions and products , and
effectively adapt to changes in the technolegy, financial technology, privacy and data protection standards or trends. We face
competition from a broad range of companies, including software vendors focusing on cyber safety solutions such as
Bitdefender, Kaspersky, McAfee and Trend Micro, operating system providers such as Apple, Google and Microsoft, and
companies such as Nord, Life360, LastPass and others that currently specialize in one or a few particular segments of the market

and many of which are expanding their product portfolios into different segments. Many-efthese-eempetitorsoffersoluttonsor




es—-We also face growing competition
hom other teuhnologv companies, as well as hom companies in the identity threat protection space such as credit bureaus.
Further, many of our competitors are increasingly developing and incorporating into their products data protection software and
other competing cyber safety products , such as antivirus protection or VPN, often free of charge, that compete with our
offerings. Our competitive position could be adversely affected by the functionality incorporated into these products rendering
our existing solutions obsolete and therefore causing us to fail to meet customer expectations. For our MoneyLion business,
we face competition from a broad range of companies across our business lines, including traditional banks and credit
unions; new entrants obtaining banking licenses; non- bank digital providers offering banking- related services;
specialty finance and other non- bank digital providers offering consumer lending- related or earned wage access
products; digital wealth management platforms such as robo- advisors offering consumer investment services and other
brokerage- related services; and digital financial platform, embedded finance and marketplace competitors, which
aggregate and connect consumers to financial product and service offerings. We also compete with advertising agencies
and other service providers to attract marketing budget spending from our Enterprise clients. We expect our
competition to continue to increase, as there are generally no substantial barriers to entry to the markets we serve. Some
of our current and potential competitors have longer operating histories, particularly with respect to financial services
products similar to ours, significantly greater resources and a larger customer base than we do. This allows them, among
other things, to potentially offer more competitive pricing or other terms or features, a broader range of financial or
other products or a more specialized set of specific products or services, as well as respond more quickly than we can to
new or emerging technologies and changes in consumer preferences. [n addition, the introduction of new products or
services by existing or future competitors, and / or market acceptance of products or services based on emerging or alternative
tedmologles Could make it ecmer for other ploduuts or services to compete with our solutions —\Ve—ha-ve—seeﬂ—dnd reduce

within our industry or, in addition to other changes in the competmve environment, such as greater vertical integration hom key
computing and operating system suppliers could result in larger competitors that compete more frequently with us. ¥
Specifically, in addition to competing with these-cyber safety vendors directly for sales to end- users of our solutions, we
compete with them for the opportunity to have our solutions bundled with the offerings of our strategic partners, such as
computer hardware OEMs, internet service providers, operating systems and telecom service providers. Our competitors could
gain market shdle hom us if any of these strategic partners 1eplaw our solutions with those of our competitors or with their own

solutions or - promote our competitors’ solutions or their own
solutions more frequentlv or more 1‘(1\ 01ably than our solutions. In addition, software vendors who have bundled our solutions
with theirs may choose to bundle their solutions with their own or other vendors’ solutions or may limit our access to standard
interfaces and inhibit our ability to develop solutions for their platform. Further product development by these vendors could
cause our solutions to become redundant, which could significantly impact our sales and operating results. We cannot be sure
that we will accurately predict how the markets in which we compete or intend to compete will evolve. Failure on our part to
anticipate changes in our markets and to develop solutions and enhancements that meet the demands of those markets or to
effectively Compete agamst our Competltors will s1gn1tlcantlv 1mpan our busmess fmdnClal condition, 1esu1ts of operatlons and
cash flows. d y :
advefse}y—&ffeet—eﬂ%festr}tshe-ﬁqaef&ﬁeﬁs—\)w have mcorpomted and are Contmuum to dex elop dnd deplov Al 1nclud1ng Gen
Al, into many of our products, solutions and services. Al presents challenges and risks that could affect our ploductx solutions
and services, and therefore our business. For example, Al algorithms may be flawed, insufficient, of poor quality, reflect
unwanted forms of bias, or contain other errors or inadequacies, any of which may not be easily detectable; Al has been
known to produce false or “ hallucinatory ” inferences or outputs; Al can present ethical issues and may subject us to
new or heightened legal, regulatory, ethical, or other challenges, including issues relating to discrimination, intellectual
property infringement or misappropriation, violation of rights of publicity, inability to assert ownership of inventions
and works of authorship, loss of trade secrets, defamation, data privacy and cybersecurity; and inappropriate or
controversial data practices by developers and end- users, or other factors adversely affecting public opinion of AI,
could impair the acceptance of Al solutions, including those incorporated in our products and services. If the Al
solutions that we create or use are deficient, inaccurate or controversial, we could incur operational inefficiencies,
competitive harm, legal liability, brand or reputational harm, or other adverse impacts on our business and financial
results. In addition, if we do not have sufficient rights to use the data or other material or content on which our AI tools
rely, we also may incur liability through the violation of applicable flaws-- laws ;-and regulations, third- party intellectual
property, privacy or other rights, or contracts to which we are a party. The use or adoption of Al technologies in our
products may also result in exposure to claims by third parties of copyright infringement or other intellectual property
misappropriation, which may require us to pay compensation or license fees to third parties. For example, the large
datasets used to train Gen Al technologies models-may-be-insuffietent-or output generated by Gen Al technologies may
contain materials that may biasedHnformationr—These-potentiatisstes-eoutd-subject us to third- party claims of intellectual
property infringement or violations of rights of publicity. This risk is exacerbated with respect to our use of third- party
Gen Al technologies, as it can be very difficult, if not impossible, to validate the processes used by third- party Gen Al
technology providers in their collection and use of training data or the algorithm to produce outputs. In addition,




regulation of Gen Al is rapidly evolving worldwide as legislators and regulators are increasingly focused on these
powerful emerging technologies. The technologies underlying Gen Al and its uses are currently subject to a variety of
laws and regulations, including intellectual property, privacy, data protection and information security, consumer
protection, competition, and equal opportunity laws, and are expected to be subject to increased regulation and new laws
or new applications of existing laws and regulations. Gen Al is the subject of ongoing review by various U. S.
governmental and regulatory risk-agencies , and various U. S. states and other foreign jurisdictions are applying, or are
considering applying, their platform moderation, cybersecurity, and data protection laws and regulations to Gen Al or
are considering general legal iabilit-frameworks for Gen Al. For example, the EU AI Act, which came into force on
August 1, 2024, will generally become fully applicable after a two- year transitional period, with certain obligations
taking effect at an earlier or later time. The EU Al Act introduces various requirements for Al systems and models
placed on the market or put into service in the EU , including undernew-specific transparency and other requirements for
general propesed——- purpose fegislattonregulating-A | injurisdiettons-sueh-as-systems and the models on which the-they EY
and-are based. In addition, several U. S. states are considering enacting or have already enacted regulations being
eonsidered-concerning the use of Al technologies. At the federal and state level, there have been various proposals (and in
some cases laws enacted) addressing “ deepfakes ” and other jurisdietions-Al- generated synthetic media. Furthermore .
and-because Al technology itself is highly complex brand-- and rapidly developing, it is not possible to predict all of the
legal, operational or reputational-harm-technological risks that may arise relating to the use of AI . The rapid evolution of
Al including potential government regulation of Al, requires us to invest significant resources to develop, test, and maintain Al
in our products and services in a manner that meets evolving requirements and expectations —Fhe-rttes-and we regulations
adopted-by-polieymakers-overtime-may need reguire-us-fo make-ehanges-expend resources to adjust our business-praetiees
offerings in certain jurisdictions if the legal frameworks are inconsistent across jurisdictions . Developing, testing, and
deploym;_, Al systems may also increase the cost prohle of our oﬁermos due to the nature of the computmo costs involv ed in

etuhﬁ-naﬁeta-l—fesa-}ts—As pdlt of our busmess strategy, we may acquire or divest businesses or assets For examp]e in 7()19 we
completed the sale of certain of our enterprise security assets to Broadcom Inc. (the Broadcom sale), in January 2021, we
completed the acquisition of Avira, and-in September 2022, we completed the acquisition of Avast , and in April 2025, we
completed the acquisition of MoneyLion . Our acquisition and divestiture activities have and may continue to involve a
number of risks and challenges, including: « Complexity, time and costs associated with managing these transactions, including
the integration of acquired and the winding down of divested business operations, workforce, products, services, [T systems and
technologies ; « Challenges in maintaining uniform standards, controls, procedures and policies within the combined
organization ; - Challenges in retaining the customers of acquired businesses, providing the same level of service to existing
customers with reduced resources, or retaining the third- party relationships, including with suppliers, service providers, and
vendors, among others; * Diversion of management time and attention; ¢ Loss or termination of employees, including costs and
potential institutional knowledge loss associated with the termination or replacement of those employees; * Assumption of
liabilities of the acquired and divested business or assets, including pending or future litigation, investigations or claims related
to the acquired business or assets; * Addition of acquisition- related debt; * Difficulty entering into or expanding in new markets
or geographies; * Increased or unexpected costs and working capital requirements; * Dilution of stock ownership of existing
stockholders; « Ongoing contractual obligations and unanticipated delays or failure to meet contractual obligations j ¢
Regulatory risks, including remaining in good standing with existing regulatory bodies or receiving any necessary
approvals, as well as being subject to new regulators with oversight over an acquired business ; * Substantial accounting
charges for acquisition- related costs, asset impairments, amortization of intangible assets and higher levels of stock- based
compensation expense; and ¢ Difficulty in realizing potential benefits, including cost savings and operational efficiencies,
synergies and growth prospects from integrating acquired businesses. We may not be able to identify appropriate business
opportunities that benefit our business strategy or otherwise satisfy our criteria to undertake such opportunities. Even if
we do identify potential strategic transactions, we may not be successful in negotiating favorable terms in a timely
manner or at all or in consummating the transaction, and even if we do consummate such a transaction, it may not
generate sufficient revenue to offset the associated costs, may not otherwise result in the intended benefits or may result
in unexpected difficulties and risks. Macroeconomic factors, such as fluctuating tariffs, trade wars. high inflation, high
interest rates, and volatility in foreign currency exchange rates and capital markets could negatively influence our future
acquisition opportunities. Moreover, to be successful, large complex acquisitions depend on large- scale product, technology
and sales force integrations that are difficult to complete on a timely basis or at all and may be more susceptible to the special
risks and challenges described above. Any of the foregoing, and other factors, could harm our ability to achieve anticipated
leve]s of prohtablhty or othel fmdncml beneflts from our dcquned or divested busmesses product lmes or assets or to reahze

cyber and ﬁnancnal technology business-businesses that we retain existing customers and that our customers expand their use
of our solutions and products over time . If our efforts to sell additional functionality, products and services to our



customers and clients are not successful, our business and growth prospects would suffer . Customers may choose not to
renew their membership with us at any time and may stop utilizing our products that generate us revenue from transaction,
interchange or transfer fees, among others . For our solutions sold to customers on a monthly or annual subscription
basis, Renewingrenewing customers may require additional incentives to renew, may not renew for the same contract period,
or may change their subscriptions. We therefore may be unable to retain our existing customers on the same or more profitable
terms, if at all. In addition, we may not be able to accurately predict or anticipate future trends in customer retention or
effectively respond to such trends. Our customer retention rates may decline or fluctuate due to a variety of factors, including the
following: * Our customers’ levels of satisfaction or dissatisfaction with our solutions and the value they place on our solutions;
¢ The quality, breadth, and prices of our solutions, including solutions offered in emerging markets; * Our general reputation and
events impacting that reputation; * The services and related pricing offered by our competitors; including increasing the
availability and efficacy of free solutions ;  Increases in costs we incur and may pass on to our customers in order to offer
our products or services ; * Disruption by new services or changes in law or regulations that impact the need for or efficacy of
our products and services; * Changes in auto- renewal and other consumer protection regulations; * Our customers’
dissatisfaction with our efforts to market additional products and services; * Our customer service and responsiveness to the
needs of our customers; « Changes in our target customers’ spending levels as a result of general economic conditions,
inflationary pressures or other factors; and ¢ The quality and efficacy of our third- party partners who assist us in renewing
customers’ subscriptions. Declining customer retention rates could cause our revenue to grow more slowly than expected or
decline, and our operating results, gross margins and business will be harmed. In addition, our ability to generate revenue and
maintain or improve our results of operations partly depends on our ability to cross- sell our solutions to our existing customers
and to convert existing non- paying customers to paying customers and add new customers. We may not be successful in cross -
selling our solutions because our customers may find our additional solutions unnecessary or unattractive. Our failure to sell
additional solutions to our existing customers, failure to convert existing non- paying customers to paying customers or add new
customers could adversely affect our ability to grow our business. An important part of our growth strategy involves continued
investment in direct marketing efforts, indirect partner distribution channels , expanding enterprise partner relationships ,
freemium channels, our sales force, and infrastructure to add new customers. The number and rate at which new customers
purchase our products and services depends on a number of factors, including those outside of our control, such as customers’
perceived need for our solutions and products , competition, general economic conditions, market transitions, product
obsolescence, technological change, public awareness of security threats to IT systems, macroeconomic conditions, and other
factors. New customers, if any, may subscribe or renew their subscriptions , or utilize our products and solutions, at lower
rates than we have experienced in the past, introducing uncertainty about their economic attractiveness and potentially
impacting our financial results. Additionally, there are inherent challenges in measuring the usage of our products and solutions
across our brands, platforms, regions, and internal systems, and therefore, calculation methodologies for direct customer counts
may differ, which may impact our ability to measure the addition of new customers and our understanding of certain details
of our business . The methodologle% used to measure these metrlc% requlre Judgment and are also %u%ceptlble to algorlthm% or
other techmcal CITOTS —W Attt 0

or make adjustment% to improve their accuracy, Wthh can result in adjustment% to our historical metrlc% Our ability to
recalculate our historical metrics may be impacted by data limitations or other factors that require us to apply different
methodologies for such adjustments. If investors do not perceive our operating metrics to be accurate, or if we discover
material inaccuracies with respect to these figures, our reputation may be significantly harmed, and our results of
operations and financial condition could be adversely affected. We may need to change our pricing models to compete
successfully. The intense competition we face, in addition to general and economic business conditions (including rising
government debt levels, potential government policy shifts, changing U. S. consumer spending patterns, cconomic
volatility, bank failures , fluctuating tariff rates, trade wars , and high inflation and interest rates, among other things), may
put pressure on us to change our pricing practices . In particular, the ongoing global conflicts could amplify disruptions to
the financial and credit markets, increase risks of an information security or operational technology incident, cause cost
fluctuations to us or third parties upon which we rely and increase costs to ensure compliance with global and local laws
and regulations . If our competitors offer deep discounts on certain solutions, provide offerings, or offer free introductory
products that compete with ours, we may experience pricing pressure and may be unable to retain current customers and
clients or attract new customers and clients at consistent prices within our operating budget. Or we may nced to lower
our prices or offer similar free introductory products to compete successfully. Similarly, if external factors, such as economic
conditions, market trends, or business combinations require us to raise our prices, our ability to acquire new customers and retain
existing customers may be diminished. Any such changes may reduce revenue and margins and could adversely affect our
financial results. Additionally, changes in the macroeconomic environment have previously and may continue to affect our
business. Our solutions are discretionary purchases, and customers may reduce or eliminate their discretionary spending on our
solutions during a difficult macroeconomic environment. We may experience a material increase in cancellations by customers
or a material reduction in our retention rate in the future, especially in the event of a prolonged recession or a worsening of
current conditions as a result of trade wars, fluctuating tariff rates, inflation, changes in interest rates, government
shutdowns, political developments and unrest or other macroeconomic events. We may have to lower our prices or make
other changes to our pricing model to address these dynamics, any of which could adversely affect our business and financial
results. Many of Avira’ s and Avast’ s users are freemium subscribers, meaning they do not pay for its basic services. Much of
our anticipated growth in connection with the Avira and Avast acquisitions are attributable to attracting and converting Avira’ s
and Avast’ s freemium users to a paid subscription option. Numerous factors, however, have previously and may continue to



impede our ablhty to attract and retain free users, convelt these users into paymg customers and retain them as paylng
customers. ; ales-a reha v 0 ot-to ;

sales through indirect channels, including, but not limited to, dlstrlbutom that sell our products to end- users and other resellers,
and partners that incorporate our products into, or bundle our products with, their products. These channels involve risks,
including:  Our resellers, distributors and telecom service providers are generally not subject to minimum sales requirements or
any obligation to market our solutions to their customers; ¢ Our reseller and distributor agreements are generally nonexclusive
and may be terminated at any time without cause and our partners may terminate or renegotiate their arrangements with us and
new terms may be less favorable due to competitive conditions in our markets and other factors; ¢ Our resellers ;-and
distributors and-0EMs-may encounter issues or have violations of applicable law or regulatory requirements or otherwise cause
damage to our reputation through their actions; * Our resellers and distributors frequently market and distribute competing
solutions and may, from time to time, place greater emphasis on the sale of competing solutions due to pricing, promotions and
other terms offered by our competitors; * Any consolidation of electronics retailers can increase their negotiating power with
respect to software providers such as us and any decline in the number of physical retailers could decrease the channels of
distribution for us; ¢ The consolidation of online sales through a small number of larger channels has been increasing, which
could reduce the channels available for online distribution of our solutions; and ¢ Sales through our partners are subject to
changes in general economic conditions, strategic direction, competitive risks, and other issues that could result in fewer sales,
or cause our partners to suffer financial difficulty which could delay payments to us, affecting our operating results. If we fail to
manage our sales and distribution channels successfully, these channels may conflict with one another or otherwise fail to
perform as we anticipate, which could reduce our sales and increase our expenses as well as weaken our competitive position.
€hanges-In our MoneyLion business, our success also depends in industry-straeture-part on the delivery of qualified
consumer lead inquiries and conversions to completed transactions for various financial products to Product Partners.
However, the failure of our Enterprise platform to effectively connect and match consumers from our Channel Partners
with product offerings from our Product Partners in a manner that results in converted customers and increased
revenue for such Product Partners could cause Product Partners to cease spending market marketing funds on our
Enterprise platform, which could have a material adverse impact on our ability to maintain or increase our Enterprise
revenue. Any factors that limit the amount that our Product Partners are willing to, and do, spend on marketing or
advertising with us could have a material adverse effect on our business, financial condition, results of operations and
cash flows. Additionally, during challengmg macroeconomic condmons h&ve—&ﬂd- our Product Partners may tighten
underwriting standards for c-to ertain of enr-their products , which
would result in fewer opportunltles ot-for us to generate revenue from matchmg consumers from our Channel Partners
with them. The success of our businesses—- business and assetimpairments-our ability to engage and retain customers in
our platform are dependent in part on our ability to produce or acquire popular content, which in turn depends on our
ability to retain content creators and rights to content for our platform. We may in the future incur increasing revenue-
sharing costs to compensate content creators for producing original content. Any changes in these relationships or loss of
these partners or vendors, any failure of them to perform their obligations in a timely manner or at all or if they were to
cease to provide such functions for any reason, could degrade the functionality of our platform, materially and adversely
affect usage of our products and services, impose additional costs or requirements or disadvantage us compared to our
competitors. We also rely on relationships with third- party partners to obtain and maintain customers, and our ability
to acquire new customers could be materially harmed if we are unable to enter into or maintain these relationships on
terms that are commercially reasonable to us, or at all. In the event that such a third party for any reason fails to comply
with legal or regulatory requirements or otherwise to perform its functions properly, our ability to conduct our business
and perform other operational functions for which we currently rely on such third party will suffer, and our business,
financial condition, results of operations and cash flows may be negatively impacted . In response to changes in industry
structure and market conditions, we have been and may continue to be required to strategically reallocate our resources and
consider restructuring, disposing of, or otherwise exiting certain businesses. Any decision to limit investment in or dispose of or
otherwise exit businesses has and may continue to result in the recording of special charges, such as technology- related write-
offs, workforce reduction costs, charges relating to consolidation of excess facilities, or claims from third parties who were
resellers or users of discontinued products. Our estimates with respect to the useful life or ultimate recoverability of our carrying
basis of assets, including purchased intangible assets, could change as a result of such assessments and decisions. Our loss
contingencies have and may continue to include liabilities for contracts that we cannot cancel, reschedule or adjust with
suppliers. Further, our estimates relating to the liabilities for excess facilities are affected by changes in real estate market
conditions. Additionally, we are required to evaluate goodwill impairment on an annual basis and between annual evaluations in
certain circumstances. Goodwill impairment evaluatlons have prewously and may result in a charge to earnings. RISKS

derlve a s1gmhcant portion of our revenues from customers located outside of the Unlted States and we have subitantlal
operations outside of the United States, including engineering, finance, sales and customer support. Our international operations
are subject to risks in addition to those faced by our domestic operations, including: * Difficulties staffing, managing, and
coordinating the activities of our geographically dispersed and culturally diverse operations; * Potential loss of proprietary
information due to misappropriation or laws that may be less protective of our intellectual property rights than U. S. laws or that
may not be adequately enforced; « Requirements of foreign laws and other governmental controls, including tariffs, trade
barriers and labor restrictions, and related laws that reduce the flexibility of our business operations; * Fluctuations in currency



exchange rates, economic instability and inflationary conditions could make our solutions more expensive or could increase our
costs of doing business in certain countries; * Petenttal-ehanges-Changes in trade relations arising from policy initiatives or
other political factors; * Regulations or restrictions on the use, import or export of encryption technologies that could delay or
prevent the acceptance and use of encryption products and public networks for secure communications ; * Regulations or
restrictions regarding the collection, processing, sharing, transfer, portability, security and storage of consumer data
(including personal information), including privacy and data protection laws ; < Local business and cultural factors that
differ from our normal standards and practices, including business practices that we are prohibited from engaging in by the
Foreign Corrupt Practices Act and other anti- corruption laws and regulations; ¢ Central bank and other restrictions on our
ability to repatriate cash from our international subsidiaries or to exchange cash in international subsidiaries into cash available
for use in the United States; ¢ Limitations on future growth or inability to maintain current levels of revenues from international
sales if we do not invest sufficiently in our international operations; ¢ Difficulties in staffing, managing and operating our
international operations; ¢ Costs and delays associated with developing software and providing support in multiple languages; ©
Political, social or economic unrest, war, terrorism, regional natural disasters, or export controls and trade restrictions,
particularly in areas in which we have facilities and in areas where our engineering and technical development teams are
based ; and * Multiple and possibly overlapping tax regimes. The expansion of our existing international operations and entry
into additional international markets has required and will continue to require significant management attention and financial
resources. These increased costs may increase our cost of acquiring international customers, which may delay our ability to
achieve profitability or reduce our profitability in the future. We also have and may continue to face pressure to lower our prices
in order to compete in emerging markets, which has previously and could in the future adversely affect revenue derived from our
mternatronal oper atlon% It is not possible to predrct the broader consequences of existing geopolitical conflicts ;-sueh-as-the

; ; ; v ast-and other conflicts that may arise in the future, which
could include geopohtleal mqtablhty and uncertainty; adverse impacts on global and regional economic conditions and financial
markets, including significant volatility in credit, capital, and currency markets; reduced economic activity; changes in laws and
regulations affecting our business, including further sanctions or counter- sanctions which may be enacted; and increased
cybersecurity threats and concerns. The ultimate extent to which such conflicts may negatively impact our business, financial
condition and results of operatronq will depend on future development% Wthh are highly uncertarn drfﬂcult to predict and
subject to change - A y d 3 Aee-.
future success depends upon our ability to recruit and retain key management technical (1nclud1ng cyber %ecurrty and Al
experts), sales, marketing, e- commerce, finance and other personnel. Our officers and other key personnel are ““ at will ”
employees and we generally do not have employment or non- compete agreements with our employees. Competition is
significant for people with the specific skills that we require, including in the areas of Al and machine learning, and especially in
the locations where we have a substantial presence and need for such personnel. In order to attract and retain personnel in a
competitive marketplace, we must provide competitive pay packages, including cash and equity- based compensation.
Additionally, changes in immigration laws could impair our ability to attract and retain highly qualified employees. If we fail to
attract, retain and motivate new or existing personnel, our business, results of operations and future growth prospects could
suffer. Volatility in our stock price may from time to time adversely affect our ability to recruit or retain employees. In addition,
we may not have an adequate number of shares reserved under our equity compensation plans, forcing us to reduce awards of
equity- based compensation, which could impair our efforts to attract, retain and motivate necessary personnel. If we are unable
to hire and retain qualified employees, or conversely, if we fail to manage employee performance or reduce staffing levels when
required by market conditions, our business and operating results could be adversely affected. Effective succession planning is
also important to our long- term success. Failure to ensure effective transfer of knowledge and smooth transitions involving key
employees could hinder our strategic planning and execution. From time to time, key personnel leave our company and the
frequency and number of such departures have widely varied and have, in the past, resulted , and may in the future result in
significant changes to our executive leadership team. The loss of any key employee could result in significant disruptions to our
operations, including adversely affecting the timeliness of product releases, the successful implementation and completion of
company initiatives, our internal control over financial reporting and our results of operations. In addition, hiring, training and
successfully integrating replacement personnel can be time consuming and expensive, may cause additional disruptions to our
operations and may be unsuccessful, which could negatively impact future financial results. Our selations;systems;websites
decisions to provide many of our products and services to customers are based partly on information that the-they
provide to us or authorize us to receive from third party sources. To the extent that these customers or third parties
provide information to us in a manner that we are unable to verify, our decisioning process may not accurately reflect
the associated risk. In addition, data provided by third- party sources, including consumer reporting agencies, is a
component of our credit decisions and this data may contain inaccuracies. This may result in the inability to either
approve otherwise qualified applicants or rejected otherwise unqualified applicants through our platform or accurately
analyze credit data, which may adversely impact our business and negatively impact our reputation. In addition, there is
risk of fraudulent activity associated with our business, including as a result of the service providers and other third
parties who handle customer information on our behalf. We use identity and fraud prevention tools to analyze data
provided by external databases to authenticate the identity of each applicant that signs up for our first- party products
and services. However, these setrees-checks have failed from time to time and may again fail in the future, and fraud,
which may be significant, has and may in the future occur. The level of fraud- related charge- offs on the first- party
products and services facilitated through our platform could be adversely affected if fraudulent activity were to
significantly increase. We may not be able to recoup funds associated with our first- party products and services made in
connection with inaccurate statements, omissions of fact or fraud, in which case our revenue, results of operations,




profitability and cash flows will be harmed. High profile fraudulent activity or significant increases in fraudulent
activity could also lead to regulatory intervention, negative publicity and the erosion of trust from our customers, which
could negatively impact our results of operations, brand and reputation, and require us to take steps to reduce fraud
risk, which could increase our costs. Information security risks in the financial services industry in particular are
significant, in part because of new technologies, the use of the internet and telecommunications technologies (including
mobile devices) to conduct financial and other business transactions and the increased sophistication and activities of
organized criminals, perpetrators of fraud, hackers, terrorists and other malicious third parties. Recently, there have
been a number of well- publicized attacks or breaches affecting companies in the financial services industry, such as the
large- scale attacks by foreign nation state actors and a significant uptick in ransomware / extortion attacks at the-other
past-companies, that have caused heightened concern by customers, and which may also intensify regulatory focus, cause
customers to lose trust in the security of the industry in general and result in reduced use of our services and increased
costs, all of which could also have a material adverse effect on our busmess. leen the dlgltal nature of our platform, we
are and- an may-attractive target and expect to continue to be stubjeet-to-eybersee 6
reputatiomrand-- an attractive -futtrre—sa-les—\lvle-expeet—te-eeﬂtr&ue—te—be—a—tdrget of dttdCl(S speutlcally desu:ned to 1mpede the
performance and availability of our offerings and harm our reputation as a leading cyber security company. In addition, we face
the risk of cyberattacks by nation- states and state- sponsored actors, which may increase or heighten due to geopolitical
tensions. These attacks may target us, our partners, suppliers, vendors or customers. Similarly, experienced computer
programmers or other sophisticated individuals or entities, including malicious hackers, state- sponsored organizations, and
insider threats including actions by employees and third- party service providers, have attempted to penetrate, and in some cases
have penetrated, our network security or the security of our vendors or suppliers. Such attempts are increasing in number and in
technical sophistication, including through the use of Al, and have in the past and could in the future expose us and the affected
parties, to risk of loss or misuse of proprietary, personal or confidential information or disruptions of our business operations.
ability to attract and maintain customers as well as strategic partners,cause us to suffer negative publicity or damage to our
brand,and subject us to legal claims and liabilities or regulatory penalties.In addition,unauthorized parties might alter
information in our databases,which would adversely affect both the reliability of that information and our ability to market and
perform our services as well as undermine our ability to remain compliant with relevant laws and regulations.Techniques used to
obtdm unauthonzed access or to sabotage systems clmnw tlequently are Lonstantly evolving and genemlly are difficult to

0 e o . We Despﬁ&eﬂ%effeﬁs—vve—clre not always able to dntlmpate these
teehmques or to 1mplement ddequate or t1mely prev entive or reactl\ € measures. Several recenteﬁr—braﬂds—&nd-t-herﬁt-h-rrd-—p&rty
, highly

W :ecunty breaches e%dtsrup-t—teﬂs— such as the
large- scale attacks by forelgn nation state actors,the global incident involving the MOVEit file transfer software,and a
restit-of-significant uptick in ransomware / extortion attacks at the-other engeingunifieation-efforts-to-integrate-eertain
tegaeyHH-nfrastraeture-companies,have heightened consumer awareness of this issue and may embolden individuals or
groups to target our systems or those of our strategic partners or enterprise customers MAEKA-and-EvenFinanetaHne:
mowEngine-byMeneykiom)- Threat actors have previously and could in the future exploit a new vulnerability before we
complete our remediation work or identify a vulnerability that we did not effectively remediate.If that happens,there could be
unauthorized access to,or acquisition of,data we maintain,and damage to our systems.We could also face legal action
from individuals, In addition, our internal IT environment continues to evolve. We embrace new ways of sharing data and
communicating internally and with partners and customers using methods such as social networking and other consumer-
oriented technologies. The We-alsoremain-vigtant-with-the-increasing use of generative-Gen Al models in our internal systems
which may create new attack methods for adversaries. Our business policies and internal security controls may not keep pace
with these changes as new threats emerge, or emergingnew cybersecurity regulations emerge in jurisdictions worldwide. When
Finally, the software upon which we rely may from time to time contain undetected technical errors or bugs, which may
only be discovered after the code has been released for external or internal use. Technical errors or other design defects

within the software upon whlch we rely may result in a negatlve experlence data—bre&eh—eee&rs—eﬁr—rﬂ-fefmatteﬁ—teehﬂelegy

bfeaelwsﬁkhaekers—eﬁtheﬁrretﬂﬁst&nees— cllents saeh—as—errer—e%m&l—feas&nee—by—empleyees—m tmd party partners and

issues in our provision of our products and serviee-services 'pfe’v‘tdefS-OI‘ the1r functlonahty fallure to accurately predlct
or evaluate the suitability of new and existing customers phishing;-soctal-enginee ee
explottationmiseonfigurations; ransemware;-or-for teehnelegy—mal—fttﬂet-teﬂﬂﬁ—our products and serv1ces, fallure to comply
with applicable laws and regulations, failure to detect fraudulent activity on our platform, delayed introductions of new
features or enhancements or failure to protect consumer data breach-may-, our intellectual property or other sensitive
data or proprietary information. Any technical errors, bugs or defects discovered in the software upon which we rely

could resu It in ﬁgﬂrﬁe&nt—legalrﬁﬂaﬂetalr&ﬂd-reptttatieﬂal-lwrm —rﬂeludmg—geverﬂﬁaeﬁt—rﬂqﬁrﬂesreﬁfereemeﬂt—&eﬁeﬂs;
and-negative-publietty—A-series-of breachesms etermitied-to our reputation be-matertal-at-alaterdate-inrthe

aggregate— loss eveﬂﬂ%they—mayﬁe%be—mateﬂal—m&wﬁuaﬂy&&ﬂ%e—&me-ot customers, clients or their- third eeeurrenee—The

ocetrrenee— party partners, mcreased regulatory scrutlny, fines or penaltles, loss of revenue or llablllty for damages, any

publlClzed data :

%ﬂfermaﬁeﬁ—steredﬁn—etﬂksysteﬂah*ﬂy—stﬁh—e&eﬁmst&ﬁe&could adv elsely attect our ablllty to attract and maintain customers
as...... also tace legal action from 1nd1V1duals business -pa-rtners— ﬁnancnal condltlon aﬂd-regu-la—ters—rrreeﬂﬂeet—teﬂ—wrﬂa—d&t&




payment-of anyregulatory-penalties-operations and cash flows . We collect, use, disclose, store or otherwise process personal
information and other sensitive data , which is subjeets— subject us-to privaey-stringent and dataseeurity-changing state and
federal laws , and regulations eentractaal-commitments-. ‘We-In connection with the operation of our business, particularly
in relation to our identity and information protection service and financial technology offerings, we collect, use, process,
store, transmit or disclose (collectively, process) an increasingly large amount of confidential information, including personal
information (which meludex credit card i 111 ormation dnd other LllllLd ddld ) 10m emplo\ ees and customers )—m multlple
jurisdictions eenmnee ; h-the-operation business; partiettarty 6 y-atre-n 0 etio
serviee-offerings- The u)nlldullml and personal information we process is \ub]ul to an increasing numbu 0[ federal, state,
local and foreign laws regarding privacy and-, data security and the collection, and handling of PII and sensitive data ,
well as contractual commitments , and this regulatory framework is rapidly evolving and likely to remain uncertain for the
foreseeable future . For example, at the federal level, the GLBA (along with its implementing regulations) requires
disclosures to consumers about our handling of their nonpublic personal information and empowers consumers to place
restrictions on, or opt out of, our sharing nonpublic personal information with affiliated and nonaffiliated their parties
for various purposes. Additionally, our investment adviser, ML Wealth, and broker- dealer, MoneyLion Securities LLC,
are subject to SEC Regulation S- P, which requires that covered institutions maintain certain policies and procedures
addressing the protection of consumer information and records. At the state level, the California Consumer Privacy Act
of 2018, as amended by the California Privacy Rights Act of 2020 (CCPA) requires certain companies that collect, use,
retain, share or sell personal information relating to California consumers to make disclosures to such consumers about
their data collection, use, sharing and selling practices, provide such consumers with rights to know, correct and delete
personal information relating to them, allow such consumers to opt out of the sale of their personal information or the
use of their personal data for cross- context behavioral advertising or automated decision making, and provide such
consumers with the right to limit the use and disclosure of certain of their sensitive personal information, all of which
could impact our business. The CCPA provides for civil penalties for violations, as well as provides a private right of
action for certain data breaches that result in the loss of personal information of California consumers. It remains
unclear how various provisions of the CCPA and its regulations will be interpreted and enforced. In addition, other U. S.
states have enacted comprehensive privacy laws and regulations providing data privacy rights to their respective
residents that could impact our business, which laws may lead other U. S. states or even the U. S. Congress to pass
comparable legislation. These new laws may result in additional uncertainty and require us to incur additional costs and
expenses in our effort to comply. Additionally, the Federal Trade Commission (the FTC) and many state attorneys
general are interpreting federal and state consumer protection laws to impose standards for the online collection, use,
dissemination, and security of data. The burdens imposed by the new state privacy laws and other similar laws that may
be enacted at the federal and state level may require us to modify our data processing practices and policies, adapt our
goods and services and incur substantial expenditures in order to comply Any failure or perceived failure by us to comply
with such obligations has previously and may in the future result in governmental enforcement actions, fines, litigation
(including class actions) or public statements against us by consumer advocacy groups or others and could cause our customers
to lose trust in us, which could have an adverse effect on our reputation and business . Global privacy and data protection
legislation and enforcement are rapidly expanding and evolving, and may be inconsistent from jurisdiction to
jurisdiction. We may be or become subject to data localization laws mandating that data collected in a foreign country be
processed and stored only or primarily within that country, which may require us to expand our data storage facilities
there or build new ones in order to comply. The expenditure this would require, as well as costs of compliance generally,
could harm our financial condition . Additionally, changes to applicable privacy or data security laws could impact how we
process personal information and therefore limit the effectiveness of our solutions or our ability to develop new solutions.

Because Forexample-the interpretation and application of many prlvacy and E&fepean—U-men—Genefa-l—Ba-ta—Pfefeeﬁeﬂ
Regu-}&ﬁen—nmaeses—mefe—smngeﬁt—ddm pmuumn laws eqtiire

. dation < alsos
uncertam, it is poss1ble that fhe—these laws may be mterpreted U—S—&t—bet-h—t-he—fedefa-l-dmi s’fa-te—}evel—applled in a manner
that is inconsistent with our existing data management practices For—- or example-the Califernia-features of our products
and services and platform capabilities. If so, in addition to the possibility of fines, lawsuits, regulatory investigations,

government actlons, Gensumeﬁconsumer and merchant actlons waaey—Aet—e-f—Z-G-l-S—ét-he—GGPA-)—requﬁes— afneﬁg—and oth

fundamentally change e*pand-eurdata—sfefage-faeﬁﬁes—t-hefe—efour busmess act1v1t1es and practlces buﬁd—new—eﬁes-rn—eféef



or modify finanetat
our éeve}epefs-platform whlch may—ﬁe}ate

n our fepﬂ’f&&eﬂ—aﬁd-busmess n

addrt—teﬁ—Any v1olat10ns or percelved violations of these laws , saeh—rules and regulatmns by us, or any third parties with
which we do business, may require us to change our business practices or operational structure, including limiting our
activities in certain states and / or jurisdictions, addressing legal claims by governmental entities or private actors,
sustaining monetary penalties, sustaining reputational damage, expending substantial costs, time and other resources
and / or sustaining other harms to our business. Furthermore, our online, external- facing privacy policy and website
make certain statements regarding our privacy, information security and data security practices with regard to
information collected from our consumers or visitors to our website. Failure or perceived failure to adhere to such
practices may result in regulatory scrutiny and investigation, complaints by affected consumers or visitors to our
website, reputational damage and / or other harm to our business. If either we, or the third- party partners, service
providers or vendors with which we share consumer data, are unable to address privacy concerns, even if unfounded, or
to comply with applicable privacy or data protection laws, regulations and policies, it could expoese-result in additional
costs and llablllty to us damage fe—eefﬂpfeﬁﬂsed-éafa—efour feehﬂe-}egyhreputatmn 1nh1b1t sales and harm er-our busmess

successfully recover hom a disaster or other business continuity event could impair our ablhty to deliver our products and
services and harm our business. We are heavily reliant on our technology and infrastructure to provide our products and services
to our customers . We use third- party service providers and vendors, such as our cloud computing web services provider,
account transaction and card processing companies, in the operation of certain of our platforms and we source certain
information from third- parties . For example, we host many of our products using third- party data center facilities and we
do not control the operation of these facilities. These facilities are vulnerable to damage, interference, interruption or
performance problems from earthquakes, hurricanes, floods, fires, power loss, telecommunications failures, pandemics and
similar events. They are also subject to break- ins, computer viruses, sabotage, intentional acts of vandalism and other
misconduct. The occurrence of a natural disaster, an act of terrorism state- sponsored attacks, a pandemic, geopolitical tensions
or armed conflicts, and similar events could result in a decision to close the facilities without adequate notice or other
unanticipated problems, which in turn, could result in lengthy interruptions in the delivery of our products and services, which
could negatively impact our sales and operating results. If an arrangement with a third- party service provider or vendor is
terminated or if there is a lapse of service or damage to its systems or facilities, we could experience interruptions in our
ability to operate our platform. We also may experience increased costs and difficulties in replacing that third- party
service provider or vendor, and replacement services may not be available on commercially reasonable terms, on a
timely basis, or at all. In the event of damage or interruption, our insurance policies may not adequately compensate us
for any losses that we may incur. Furthermore, our business administration, human resources, compliance efforts and finance
services depend on the proper functioning of our computer, telecommunication and other related systems and operations , which
are highly technical and complex . A disruption or failure of these systems or operations because of a disaster, cyberattack or
other business continuity event, such as a pandemic, could cause data to be lost or otherwise delay our ability to complete sales
and provide the highest level of service to our customers. In addition, we could have difficulty producing accurate financial
statements on a timely basis, and deficiencies may arise in our internal control over financial reporting, which may impact our
ability to certify our financial results, all of which could adversely affect the trading value of our stock. There are no assurances
that data recovery in the event of a disaster would be effective or occur in an efficient manner. If these systems or their
functlonallty do not operate as we expect them to, we may be requlred to expend ugnlhc’lnt resources to mdke correctlons or

historically relled upon certain threat dnalytlcs software engines and other SOﬂW'll”e (the Enome Related Serv1ces) thdt have
been developed and provided by engineering teams that have transferred to Broadcom as part of the Broadcom sale. The
technology, including source code, at issue is shared, and pursuant to the terms of the Broadcom sale, we retain rights to use,
modify, enhance and create derivative works from such technology. Broadcom has committed to provide these Engine- Related
Services substantially to the same extent and in substantially the same manner, as has been historically provided under a license
agreement with a limited term. As a result, we are dependent on Broadcom for services and technology that are critical to our
business, and if Broadcom fails to deliver these Engine- Related Services it would result in significant business disruption, and
our business and operating results and financial condition could be materially and adversely affected. Furthermore, if our current
sources become unavailable, and if we are unable to develop or obtain alternatives to integrate or deploy them in time, our
ability to compete effectively could be impacted and have a material adverse effect on our business. Additionally, in connection
with the Broadcom sale, we lost other capabilities, including certain threat intelligence data which were historically provided by
our former Enterprlse Security business, the lack of Wthh could have a negative 1mpact on our busmess and products H-we-fail

reputation—Many of our customers rely on our customer support services to resolve issues, 1nclud1n;a techmcal support, b1111n0
and subscription issues, that may arise. [f demand increases, or our resources decrease, we may be unable to offer the level of



support our customers expect Any failure by us to mdmtam the expected 1evel of support could reduce customer satisfaction

oh‘el very complex solutlons errors, del‘ects disruptions, or other performance problems w1th our solutlons may occur and have
occurred. For example, we may experience disruptions, outages and other performance problems due to a variety of factors,
including infrastructure changes, human or software errors, fraud, security attacks or capacity constraints due to an
overwhelming number of users accessing our websites simultaneously . As we continue to expand the number of our
customers and the products and services available through our platform, we may not be able to scale our technology to
accommodate the increased capacity requirements. The failure of data centers, internet service providers or other third-
party service providers or vendors to meet our capacity requirements could result in interruptions or delays in access to
our platform or impede our ability to grow our business and scale our operations . [n some instances, we may not be able
to identify the cause or causes of these performance problems within an acceptable period of time. Interruptions in our solutions
could impact our revenues , prevent er-our customers from accessing their accounts, damage our reputation with current
and potential customers, expose us to liability, cause us to lose customers to-, eease— cause doing-the loss of critical data or
personal information, prevent us from supporting our platform, products or services or processing transactions with our
customers or cause us to incur addltlonal expense in arranglng for new faclhtles and support or 0therw1se harm our
business , any of which +wi

damage—ffeﬁa—bu&mess—eeﬁﬁﬂ&it—y—eveﬂts—th&t—could hdve a s-rgm—ﬁeaﬂt—d-tﬁ&pﬁve-materlal and adverse eftect on our busmess,

Neg&ﬁve—pub-l-teﬂy—feg&fd-mg—To the extent we use et or bf&nd-are dependent on any partlcular thlrd- party data
seluations-and-business-technology or software, we may also be harmed if such data, technology, or software becomes non-
compliant with existing regulations or industry standards, becomes subject to third- party claims of intellectual property
infringement, misappropriation or other violation, or malfunctions or functions in a way we did not anticipate. Any loss
of the right to use any of this data, technology or software could harm-result in delays in the provisioning of our products
and services until equivalent eur- or eompetitive-positionreplacement data, technology or software is either developed by
us, or, if available, is identified, obtained and integrated, and there is no guarantee that we would be successful in
developing, identifying, obtaining or integrating equivalent or similar data, technology or software, which could result in
the loss or limiting of our products or services or features available in our products or services . Our brand recognition and
reputation as a trusted service provider are critical aspects of our business and key to retaining existing customers and attracting
new customers. Our business could be harmed due to errors, defects, disruptions or other performance problems with our
solutions causing our customers and potential customers to believe our solutions are unreliable. We may introduce, or make
changes to, features, products, services, privacy practices or terms of service that customers and clients do not like,
which may materially and adversely affect our brand. Our efforts to build our brand have involved significant expense,
and our marketing spend may increase in the near term or in the future and may not generate or maintain brand
awareness or increase revenue. Due to unfamiliarity and negative publicity associated with digital asset- related
businesses, existing and potential customers may lose confidence in our digital asset- related products and services, which
could negatively affect our reputation and business. Furthermore, negative publicity, whether or not justified, including
intentional brand misappropriation, relating to events or activities attributed to us, our employees, our strategic partners, our
athlldtes or othels assoudted with any of these pdltles mdy tdIrllSh our reputation and reduce the value of our brands &

ﬂppfepﬂﬁfe—l‘ﬂaﬂﬂef— ded;ce to our reputdtlon and 1oss of brand equlty mdy reduce demand tor our solutlons and ha\ e an
adverse effect on our business, operating results and financial condition. Moreover, any attempts to rebuild our reputation and
restore the value of our brands may be costly dnd time consuming, and such efforts may not ultlmdtely be successful. Gur

focus from regulators, customers, certain investors, employees and other stdkeholders Coneemmg sustalnablllty environmental;
seetadand governance ESG3-matters and related disclosures, both in the United States and internationally, has resulted in, and is
likely to continue to result in, increased general and administrative expenses and increased management time and attention spent
complying with or meeting ESG-sustainability - related requirements and expectations. For example, developing and acting on
ESG-sustainability - related initiatives and collecting, measuring and reporting ESG-sustainability - related information and
metrics can be costly, difficult and time consuming and is subject to evolving reporting standards, including the-SE€*-s-elmate-
related-reportingrequirements-and-the recent California legislation, which includes disclosure requirements relating to voluntary
carbon offsets and a wide range of environmental marketing claims. Similarly, the Corporate Sustainability Reporting Directive
will require large EU companies to make detailed disclosures in relation to certain sustainability- related issues. We
eeﬂm&ﬂﬂ-tea-te-malntam certdm E—SG—sustalnablllty related initiatives, goals and / or commltments fegafd-rﬂg—eﬂ-ﬁfeﬂmeﬂ-ta{

a “smy PO v, SOt g-ana-Socta anao O Ot O
e}sewhefe— These initiatives, goals or commitments could be difficult to aehlexe and Costly to 1mp1ement the teehnologles
needed to implement them may not be cost effective and may not advance at a sufficient pace, and we could be criticized for the
accuracy, adequacy or completeness of the disclosure. Further, statements about our ESG-sustainability - related initiatives,
goals or commitments and progress with respect to such initiatives, goals or commitments may be based on standards for
measuring progress that are still developing, internal controls and processes that continue to evolve, and assumptions that are
subject to change in the future. In addition, we could be criticized for the timing, scope or nature of these initiatives, goals or



commitments, or for any revisions to them. If we fail to achieve e progress w ith respect to our ESG-sustainability - related
initiatives, goals or commitments on a timely basis, or at all, or if our ESG-sustainability - related data, processes and reporting
are incomplete or inaccurate, our reputation, business, financial pulmmanu and grow th eould be ad\ usd\ affected.
Additionally changing federal enforcement priorities W Q ;
results-efoperations-legal 1nterpretatlons regarding diversity, equlty, and 1nclu51on programs present unknown and
evolving risks . Portions of our business are impacted by seasonality. Seasonal behavior in orders has historically occurred in
the third and fourth quarters of our fiscal year, which include the important selling periods during the holidays in our third
quarter, as well as follow- on holiday purchases and the U. S. tax filing season, which is typically in our fourth quarter. Revenue
generally reflects similar seasonal patterns, but to a lesser extent than orders. This is due to our subscription business model, as a
large portion of our in- period revenue is recognized ratably from our deferred revenue balance. An unexpected decrease in sales
over those traditionally high- volume selling periods may impact our revenue and could have a disproportionate effect on our
results of operations for the entire fiscal year. RISKS RELATED TO LEGAL AND COMPLIANCE RESKS-Our solutions are
highly regulated, which could impede our ability to market and provide our solutions or adversely affect our business, financial
position and-, results of operations and cash flows . Our solutions are subject to a high degree of regulation, including a wide
variety of international and U. S. federal, state, and local laws and regulations, such as the Fair Credit Reporting Act, the
Gramm- Leach- Bliley Act, the Federal Trade Commission Act (the FTC Act), and comparable state laws that are patterned after
the FTC Act, the U. S. Foreign Corrupt Practices Act of 1977, U. S. domestic bribery laws and other U. S. and foreign
anti- corruption laws. We maintain an enterprise- wide compliance program designed to enable us to comply with all
applicable anti- money laundering, anti- terrorism financing and economic sanctions laws and regulations, including the
BSA, as amended by the USA PATRIOT Act of 2001, and its implementing regulations. This compliance program
includes policies, procedures, processes and other internal controls designed to identify, monitor, manage and mitigate
the risk of money laundering and terrorist financing and prevent our platform from being used to facilitate business in
countries or with persons or entities that are the subject of sanctions administered by OFAC and equivalent
international authorities or that are otherwise the target of sanctions. These controls include procedures and processes to
detect and report potentially suspicious transactions, perform customer due diligence, respond to requests from law
enforcement and meet all recordkeeping and reporting requirements related to particular transactions involving
currency or monetary instruments. Certain of our subsidiaries may be “ financial institutions ” under the BSA that are
required to establish and maintain a BSA / AML compliance program. Additionally, we are required to maintain a BSA /
AML compliance program under our agreements with our third- party partners, and certain state regulatory agencies
have intimated they expect such program to be in place and followed . We have previousty-in the past, and may again in
the future, eﬂ-tefed- enter into settlements, eonsenl decrees and similar dnanocmum w ith 1hc FTC aﬂd-t-he— state attorney

Umlui Kmuiom s (ompellllon and Markus Aulhom) (( MA feqtuﬂng—etuhl’#eﬁeﬂ-]:rfel:eele}re}aﬂd—ljrmted— We must
comply with varlous federal and state consumer protectlon reglmes, both Neﬁen-l:rfel:eele%en&t—res—te—make—eeﬁam

the ﬁnanclal products

Any-ofthetaws-and services reg ' i '
we provide directly eanne&preéet—ﬂ&e—mpaet—e-ﬁsueh—eh&nges—eﬂ—etw or buﬂness—faclhtate and as a service prov1der to our

bank partner, Pathward . Additionally, the nature of our MoneyLion, identity , and information protection products subjects
us to the broad regulatory, supervisory and enforcement powers of the Consumer Financial Protection Bureau which may
exercise authority with respect to our services, or the marketing and servicing of those services, through the oversight of our
financial institution or credit reporting agency customers and suppliers, or by otherwise exercising its supervisory, regulatory or
enforcement authority over consumer financial products and services. Additionally, we are regulated by many state
regulatory agencies through licensing and other supervisory or enforcement authority, which includes regular
examination by state governmental authorities. U. S. federal regulators, state attorneys general or other state
enforcement authorities and other governmental agencies may take formal or informal actions again in cease and desist
orders, fines, civil penalties, criminal penalties or other disciplinary action or force us to adopt new compliance
programs or policies, remove personnel including senior executives, provide remediation or refunds to customers, or
undertake other changes to our business operations, such as limits or prohibitions of our ability to offer certain products
and services, or suspension or revocation of one or more of our licenses. Any weaknesses in our compliance management
system may also subject us to penalties or enforcement action by the CFPB. In addition, certain products and offers we
offer, including loans facilitated through our platform, could be rendered void or unenforceable in whole or in part,
which could adversely affect our business, financial condition, results of operations and cash flows. Additionally, the
highly regulated environment in which our third- party financial institution partners operate may subject us to
regulation and could have an adverse effect on our business, financial condition, results of operations and cash flows [f
we fail to manage our legal and regulatory risk in the jurisdictions in which we operate, our business could suffer, our
reputation could be harmed and we would be subject to additional legal and regulatory risks. This could, in turn,
increase the size and number of claims and damages asserted against us and / or subject us to regulatory investigations,
enforcement actions or other proceedings, or lead to increased regulatory concerns. We may also be required to spend
additional time and resources on remedial measures and conducting inquiries, beyond those already initiated and



ongoing, which could have an adverse effect on our business. We have in the past, and continue to be, subject to
inquiries, subpoenas, exams, pending investigations, enforcement matters and litigation by state and federal regulators,
the outcomes of which are uncertain and could cause reputational and financial harm to our business, financial
condition, results of operations and cash flows. For a discussion of specific legal and regulatory proceedings, inquiries
and investigations to which we are currently subject, see Note 18 of the Notes to the Consolidated Financial Statements
included in this Annual Report on Form 10- K. The legal and regulatory regimes governing certain of our products and
services are uncertain and evolving. Changing or new laws, regulations, interpretations or regulatory enforcement
priorities may have a material and adverse effect on our business, financial condition, results of operations and cash
flows. Changes in the laws, regulations and enforcement priorities applicable to our business, including reexamination of
current enforcement practices, could have a material and adverse impact on our business, financial condition, results of
operations and cash flows. We and / or our third- party partners may not be able to respond quickly or effectively to
regulatory, legislative and other developments. We cannot determine with any degree of certainty whether any legislative
or regulatory changes will be enacted and, if enacted, the ultimate impact that any such potential legislation or
implemented regulations, or any such potential regulatory actions by federal or state regulators, would have upon our
business or our operating environment. These changes and uncertainties make our business planning more difficult and
could result in changes to our business model, impair our ability to offer our existing or planned features, products and
services or increase our cost of doing business. New laws, regulations, rules, guidance and policies could require us to
incur significant expenses to ensure compliance, adversely impact our profitability, limit our ability to continue existing
or pursue new business activities, require us to change certain of our business practices or alter our relationships with
customers, affect retention of key personnel or expose us to additional costs (including increased compliance costs and /
or customer remediation). For example, the regulatory frameworks for an open banking paradigm and AI and machine
learning technology are evolving and remain uncertain. It is possible that new laws and regulations will be adopted in
the U. S., or existing laws and regulations may be interpreted in new ways, that would affect the operation of our
platform and the way in which we use consumer data, Al and machine learning technology, including with respect to
fair lending laws. For additional information regarding risks related to the use of Al, see'--- Issues in the development
and deployment of artificial intelligence (“ AI ”’) may result in reputational harm and legal liability and could adversely
affect our results of operations. ” If loans made by our lending subsidiaries in our Consumer business are found to
violate applicable federal or state interest rate limits or other provisions of applicable consumer lending, consumer
protection or other laws, it could adversely affect our business, financial condition, results of operations and cash flows.
In our Consumer business, we have 37 subsidiaries through which we conduct our consumer lending business. These
entities originate loans pursuant to state licenses or applicable exemptions under state law. The loans we originate are
subject to state licensing or exemption requirements and federal and state interest rate restrictions, as well as numerous
federal and state requirements regarding consumer protection, interest rate, disclosure, prohibitions on certain activities
and loan term lengths. If the loans we originate were deemed subject to and in violation of certain federal or state
consumer finance or other laws, including the Military Lending Act, we could be subject to fines, damages, injunctive
relief (including required modification or discontinuation of our business in certain areas) and other penalties or
consequences, and the loans could be rendered void or unenforceable in whole or in part, any of which could have an
adverse effect on our business, financial condition, results of operations and cash flows. For a discussion of the ongoing
civil action initiated by the CFPB alleging certain violations of the Military Lending Act and the Consumer Financial
Protection Act, see Note 18 of the Notes to the Consolidated Financial Statements included in this Annual Report on
Form 10- K. The regulatory regime governing blockchain technologies and digital assets is uncertain, and new laws,
regulations or policies may alter our business practices with respect to digital assets. We currently offer certain digital
assets- related products and services available to our customers through Zero Hash. The Zero Hash entities are
registered as money services businesses. Although many regulators have provided some guidance, regulation of digital
assets based on or incorporating blockchain technologies, such as digital assets and digital asset exchanges, remains
uncertain and will continue to evolve. Further, regulation varies significantly among international, federal, state and
local jurisdictions. As blockchain networks and blockchain assets have grown in popularity and in market size, federal
and state agencies are increasingly taking interest in, and in certain cases regulating, their use and operation. Treatment
of virtual currencies, including digital assets, continues to evolve under federal and state law. Many U. S. regulators,
including the SEC, the FinCEN, the Commodity Futures Trading Commission (the “ CFTC ”), the Internal Revenue
Service (the “ IRS ) and state regulators including the New York State Department of Financial Services (the “
NYSDEFS ”), have made official pronouncements, pursued cases against businesses in the digital assets space or issued
guidance or rules regarding the treatment of Bitcoin and other digital currencies. The IRS released guidance treating
digital assets as property that is not currency for U. S. federal income tax purposes. Additionally, many other aspects of
the U. S. and foreign tax treatment of transactions involving digital assets are uncertain, and it is unclear whether, when
and what guidance may be issued in the future on the treatment of digital asset transactions for U. S. and foreign tax
purposes. Both federal and state agencies have instituted enforcement actions against those violating their interpretation
of existing laws. Other U. S. and many state agencies have offered little official guidance and issued no definitive rules
regarding the treatment of digital assets. The CFTC has publicly taken the position that certain virtual currencies,
including digital assets, are commodities. To the extent that certain virtual currencies, including digital assets, are
deemed to fall within the definition of a “ commodity interest ” under the Commodity Exchange Act (the “ CEA ”), or if
proposed legislation passes which grants the CFTC jurisdiction over spot digital asset trading beyond its current limited
power to bring actions for fraud and manipulation, we may be subject to additional regulation under the CEA and



CFTC regulations. Foreign, federal, state and local regulators revisit and update their laws and policies on blockchain
technologies and digital assets and can be expected to continue to do so in the future. Regulatory or enforcement action
in this area have been common. As we facilitate our customers’ purchase and sale of digital assets, if the SEC alleges that
any digital assets we offer are securities, we could be viewed as operating as an unregistered broker- dealer and could
face potential liability, including an enforcement action or private class action lawsuits, and face the costs of defending
ourselves in the action, including potential fines, penalties, reputation harm and potential loss of revenue. Our personnel
could also become disqualified from associating with a broker- dealer, which could adversely affect our business. States
may require that we obtain licenses that apply to blockchain technologies and digital assets. Under the terms of our
agreement with Zero Hash, we are not directly involved in any digital asset transactions or the exchange of fiat funds for
digital asset at or through Zero Hash, and therefore, we do not preteet-currently expect to be subject to money services
business, money transmitter licensing our—- or proprietary-informatiorrother licensing or regulatory requirements specific
to transactions relating to virtual currencies. However, state and federal regulatory frameworks around virtual
currencies, including digital assets, continue to evolve and are subject to interpretation and change, which may subject
us to additional licensing and other requirements. The Zero Hash entities are registered as money services businesses
with FinCEN and hold active money transmitter licenses (or the state equivalent of such licenses) in all U. S. states and
the District of Columbia except for (i) California and Hawaii, where Zero Hash relies upon licensing exemptions; and (ii)
Montana, which does not currently have a money transmitter licensing requirement. The Zero Hash entities currently
engage in digital asset activities in all U. S. states and the District of Columbia. Zero Hash is the custodian of all
customer digital assets. It uses both multi- party computation (i. e., “ warm ) and cold omnibus wallets, generally on a
per asset basis, and Zero Hash holds and-- an inventory of digital assets in omnibus wallets for the purpose of providing
customers instant access to purchased digital assets. Zero Hash has a custodial agreement with Coinbase Trust
Company, LLC, which is based in the State of New York, for the provision of cold wallet storage and related services. As
we are not directly involved in the custody, trading or pricing of any digital assets and, instead, enable Zero Hash to
offer its digital asset services to MoneyLion Crypto customers, we do not maintain insurance policies covering the digital
assets in which MoneyLion Crypto customers transact. In addition, our agreement with Zero Hash does not require
Zero Hash to indemnify us or MoneyLion Crypto customers for any risk of loss related to customers’ underlying digital
assets, nor does it require Zero Hash to maintain an insurance policy with respect to the digital assets of MoneyLion
Crypto customers custodied with Zero Hash. Zero Hash does not maintain separate insurance coverage for any risk of
loss with respect to the digital assets that they custody on behalf of customers. As a result, customers who purchase
digital assets through MoneyLion Crypto may suffer losses with respect to their digital assets that are not covered by
insurance and for which no person is liable for damages and may have limited rights of legal recourse in the prevent-—-
event third-parties-of such loss. In the case of virtual currencies, state regulators such as the NYSDFS have created
regulatory frameworks. For example, in July 2014, the NYSDFS proposed the first U. S. regulatory framework for
licensing participants in digital asset business activity. The regulations, known as the “ BitLicense ” (23 NYCRR Part
200), are intended to focus on consumer protection. The NYSDEFS issued its final BitLicense regulatory framework in
June 2015. The BitLicense regulates the conduct of businesses that are involved in virtual currencies in New York or
with New York consumers and prohibits any person or entity involved in such activity from making-unantherized
conducting such activities without a license. Zero Hash LLC has received a BitLicense and is approved to conduct digital
asset business activity in New York by the NYSDFS. Other states, such as Louisiana and California, have and may in
future adopt similar statutes and regulations which will require us or our partners to obtain a license to conduct digital
asset activities. Other states, such as Texas, have published guidance on how their existing regulatory regimes governing
money transmitters apply to virtual currencies. Some states, such as Alabama, North Carolina and Washington, have
amended their state’ s statutes to include virtual currencies in existing licensing regimes, while others have interpreted
their existing statutes as requiring a money transmitter license to conduct certain digital asset business activities. It is
likely that, as blockchain technologies and the use of virtual currencies continues to grow, additional states will take steps
to monitor the developing industry and may require us our—- or produets-and-technotogy;-our finanetal-resultseoutd-be
harmed-regulated partners to obtain additional licenses in connection with our digital asset activity . Much of our software
and underlying technology is proprietary —We-seek-, and thus we are highly dependent on our ability to protect eur
proprietary-rights-through-a-eombination-efsuch technology. There is no guarantee that confidentiality agreements and-, our
procedures and threwgh-copyright, patent, trademark and trade secret laws will - Heweverthese-measuresafford-only Hmited
proteetiomrand-may-bc chaltengedinvaltidated-sufficient to protect er-our technology etrenmvented-by-third-parttes-. Third

parties-may-—eopy-attorFor example portions-of ourproduets-or-otherwise-obtait, use;-distribute-and-sel-our proprietary
nformation-without-attherization—Patents-patents may alse-not be issued from our pending patent applications and claims

allowed on any future issued patents may not be sufficiently broad to protect our technology. Also, these protections may not
preclude competitors from independently developing products with functionality or features similar to our products. These
measures afford only limited protection, are costly to maintain and may be challenged, invalidated or circumvented by
third parties. Accordingly, enforcement of our intellectual property rights may be difficult, particularly in some
countries outside of North America in which we seek to market our software products and services, and the absence of
internationally harmonized intellectual property laws or the lack of some laws in certain jurisdictions makes it more
difficult to ensure consistent protection of our proprietary rights. For example, software piracy has been, and is expected
to be, a persistent problem for the software industry, and a loss of revenue to us. Unauthorized third parties, including
our competitors, may reverse engineer, access, obtain, distribute, sell or use the proprietary aspects of our technology,
processes, products, information or services without our permission, thereby impeding our ability to promote our



platform and possibly leading to customer confusion. Third parties have previously and may in the future also develop
similar or superior technology independently by designing around our patents. Our consumer agreements do not require a

signature and therefore may be unenforceable un(lu the laws 01 some ]ull\(hell(ms Furthermore-thelaws-of someforeign

y e s—Any legal action to pmtul proprietary information that we
may bring or be uma%d in with a strategic partner or vendor could adversely affect our ability to access software, operating
system and hardware platforms of such partner or vendor, or cause such partner or vendor to choose not to offer our products to
their customers. In addition, any legal action to protect proprietary information that we may bring or be engaged in, could be
costly, may distract management from day- to- day operations and may lead to additional claims against us, which could
adversely affect our operating results. In addition to registered intellectual property rights such as trademark registrations,
we rely on non- registered proprietary information and technology, such as trade secrets, confidential information,
know- how and technical information. The secrecy of such trade secrets and other sensitive information could be
compromised, which could cause us to lose the competitive advantage resulting from these trade secrets. For example,
there is a risk of employees inadvertently inputting trade secret information into Gen Al technologies, thereby enabling
third parties, including our competitors, to access such information. We utilize confidentiality and intellectual property
assignment agreements with our employees and contractors involved in the development of material intellectual property
for us, which require such individuals to assign such intellectual property to us and place restrictions on the employees’
and contractors’ use and disclosure of our confidential information. However, these agreements may not be self-
executing, and we cannot guarantee that we have entered into such agreements containing obligations of confidentiality
with each party that has or may have had access to proprietary information, know- how or trade secrets owned or held
by us. Additionally, our contractual arrangements may be insufficient, breached or may otherwise not effectively prevent
disclosure of, or control access to, our confidential or otherwise proprietary information or provide an adequate remedy
in the event of an unauthorized disclosure, which could cause us to lose any competitive advantage resulting from this
intellectual property. Individuals that were involved in the development of intellectual property for us or who had access
to our intellectual property may make adverse ownership claims to our current and future intellectual property.
Likewise, to the extent that our employees, independent contractors or other third parties with whom we do business use
intellectual property owned by others in their work for us, disputes may arise as to the rights in related or resulting
works of authorship, know- how and inventions. The measures we have put in place may not prevent misappropriation,
infringement or other violation of our intellectual property, proprietary rights or information, and any resulting loss of
competitive advantage, and we may be required to litigate to protect our intellectual property or other proprietary rights
or information from misappropriation, infringement or other violation by others, which is time- consuming and
expensive, could cause a diversion of resources and may not be successful. Additionally, our efforts to enforce our
intellectual property and other proprietary rights may be met with defenses, counterclaims and countersuits attacking
the validity and enforceability of our intellectual property and other proprietary rights, and if such defenses,
counterclaims or countersuits are successful, it could diminish, or we could otherwise lose, valuable intellectual property
and other proprietary rights. Any of the foregoing could adversely impact our business, financial condition, results of
operations and cash flows. In addition, the integration of Gen AI may also expose us to risks regarding intellectual
property ownership and license rights, particularly if any copyrighted material is embedded in training models or if the
output we produce is infringing intellectual property rights. In addition, the use of Gen Al in connection with the
creation or development of intellectual property may present challenges in asserting ownership over the resulting output
given the position of some courts and intellectual property offices in various jurisdictions that some human contribution
is required for 1ntellectual property protectlon of an AI- generated work From time to 111m we are pml\ to law xun\ and
investigations ;e d ; h ey W &
proprietary-rights-, which has prev 1ousl\' and u)uld in the future require significant management time and duumon cause us to
incur significant legal expenses and prevent us from selling our products. We are , and may in the future become, subject to
litigation, claims, examinations, investigations, legal and administrative cases and proceedings, whether civil or criminal,
or lawsuits by governmental agencies or private parties, which may affect our business, financial condition, results of
operations and cash flows. These claims, lawsuits and proceedings could involve labor and employment, discrimination
and harassment, commercial disputes, class actions, general contract, tort, defamation, data privacy rights, antitrust,
common law fraud, government regulation, compliance, alleged federal and state securities and “ blue sky ” law
violations or other investor claims and other matters. For a discussion of specific legal proceedings to which we are
currently subject. Refer to Note 18 of the Notes to the Consolidated Financial Statements included in this Annual Report
on Form 10- K. Due to the consumer- oriented nature of a significant portion of our MoneyLion business and the
application of certain laws and regulations, participants in our industry are regularly named as defendants in litigation
alleging violations of federal and state laws and regulations and consumer law torts, including fraud. Many of these legal
proceedings involve alleged violations of consumer protection laws. In addition, we have in the past and may in the
future be subject to litigation, claims, examinations, investigations, legal and administrative cases and proceedings
related to our loan products and other financial services we provide. For instance, our membership model and some of
the products and services we offer, including our earned wage access product, Instacash, are relatively novel and have
been and may in the future continue to be subject to regulatory scrutiny or interest and / or litigation. Any regulatory
action in the future could have a material adverse effect on our business, financial condition, results of operations and
cash flows. We are also frequently involved in litigation and other proceedings, including, but not limited to, class actions and




governmental claims or investigations, some of which may be material initially or become material over time. The expense of
initiating and defending, and in some cases settling, such matters may be costly and divert management’ s attention from the
day- to- day operations of our business, which could have a materially adverse effect on our business, results of operations and
cash flows. In addition, such matters may through the course of litigation or other proceedings change unfavorably which could
alter the profile of the matter and create potential material risk to the company. Any unfavorable outcome in a matter could
result in significant fines, settlements, monetary damages, or injunctive relief that could negatively and materially impact our
ability to conduct our business, results of operations and cash flows. Additionally, in the event we did not previously accrue for
such litigation or proceeding in our financial statements, we may be required to record retrospective accruals that adversely
affect our results of operations and financial condition. Finally, there can be no assurance that we will be able to maintain
insurance on acceptable terms in the future, if at all, or that any such insurance will provide adequate protection against
potential liabilities. Additionally, we do not carry insurance for all categories of risk that our business may encounter.
Any significant liability that is uninsured or not fully insured may require us to pay substantial amounts. There can be
no assurance that any current or future claims will not materially and adversely affect our business, financial condition,
results of operations and cash flows. third-Third parties have claimed and, from time to time, additional third parties may
claim that we have infringed their intellectual property rights, including claims regarding patents, copyrights and trademarks.
For additional information on such claims, please refer to Note 18 of the Notes to the Consolidated Financial Statements
included in this Annual Report on Form 10- K. Because of constant technological change in the segments in which we compete,
the extensive patent coverage of existing technologies, and the rapid rate of issuance of new patents, it is possible that the
number of these claims may grow. In addition, former employers of our former, current or future employees may assert claims
that such employees have improperly disclosed to us confidential or proprietary information of these former employers. Any
such claim, with or without merit, could result in costly litigation and distract management from day- to- day operations. If we
are not successful in defending such claims, we could be requned to stop selling, delay shipments of, or redesign our solutions,
pay monetary amounts as damages, enter into royalty or licensing arrangements, or satisfy indemnification obligations that we
have with some of our partners. We cannot assure you that any royalty or licensing arrangements that we may seek in such

mrcumstdnces Wlll be avallable tous on commercially redsomble terms or at all. We have—made—&nd—e*peet—te—eeﬁt-mﬂe—ma-krﬂg

generally must rely on those thlrd parties to protect the 1lcensed rights and av01d 1nfr1ngement Thlrd- party software
components may become obsolete, defective or incompatible with future versions of our services, or our relationships
with the third- party licensors or technology providers may deteriorate, expire or be terminated . These third- party
software licenses may not continue to be available to us on acceptable terms or at all and may expose us to additional liability.
Our inability to obtain licenses or rights on favorable terms could have a material and adverse effect on our business and
results of operations. Even if such licenses or other grants of rights are available, we may be required to pay the licensor
(or other applicable counterparty) substantial royalties, which may affect the margins on our products and services.
Furthermore, incorporating intellectual property or proprietary rights in our products or services licensed from or
otherwise made available to us by third parties on a non- exclusive basis could limit our ability to protect the intellectual
property and proprietary rights in our products and services and our ability to restrict third parties from developing,
selling or otherwise providing similar or competitive technology using the same third- party intellectual property or
proprietary rights. This liability, or our inability to use any of this third- party software, could result in delivery delays or other
disruptions in our business that could materially and adversely affect our operating results. If we fail Seme-ef-ourproduets
eontait—opensotreesoftware,and-any-fathire-to comply with any of the obligations under our license agreements, we
may be required to pay damages and the licensor may have the right to terminate the license, which would cause us to
lose valuable rights, and could prevent us from selling our products and services, or inhibit our ability to commercialize
current or future products and services. Our business may suffer if any current or future licenses or other grants of
rights to us terminate, if the licensors (or other applicable counterparties) fail to abide by the terms of ene-ermere-ofthese
-- the epenrsouree-tieenses— license or other applicable agreement, if the licensors fail to enforce the licensed intellectual
property rights against infringing third parties, or if the licensed intellectual property rights are found to be invalid or
unenforceable. Third parties from whom we currently license intellectual property and technology could negatively-affeet
refuse to renew our agreements upon their expiration eur—- or busirtess-could impose additional terms and fees that we
otherwise would not deem acceptable, requiring us to obtain the intellectual property or technology from another third
party, if any is available, or to pay increased licensing fees or be subject to additional restrictions on our use of such
third- party intellectual property or technology . Certain of our products are distributed with software licensed by its authors
or other third parties under so- called “ open source ” licenses. Some of these licenses contain requirements that we make
available source code for modifications or derivative works we create based upon the open source software and that we license
such modifications or derivative works under the terms of a particular open source license or other license granting third parties
certain rights of further use. By the terms of certain open source licenses, we could be required to release the source code of our
proprietary software (which could include our proprietary source code or AI models) if we combine our proprietary software
with open source software in a certain manner. Some open source software may include Gen geﬂef&tﬁe—aﬁ-rﬁeta-l—mfe}l-rgeﬁee—(
Al ysoftware which o 0 o ware-may expose us to
risks as the intellectual property ownershlp and license rights, mcludnm copynght of geﬂefa-t-we—Gen Al software and tools ;-has
not been fully interpreted by U. S. courts or been fully addressed by federal, state, or international regulations. In addition to
risks related to license requirements, using open source software, including open source software that incorporates or relies on
generative-Gen Al, can lead to greater risks than use of third- party commercial software, as open source licensors generally do




not provide Warranties or controls on origin of the software. We ha-v&esf&bhshed—pfeeeeses—te—help—aﬂewftte—these—ﬂsks:

cannot be sure that all open source, 1nclud1ng open source that incorporates or rehes on geﬁef&t-we—Gen Al is submrtted for
approval prior to use in our products. In addition, many of the risks associated with usage of open source, including open source
that incorporates or relies on generative-Gen Al, may not or cannot be eliminated and could, if not properly addressed,
negatively affect our business . These claims could result in litigation and if portions of our proprietary AI models or
software are determined to be subject to an open- source license, or if the license terms for the open- source software that
we incorporate change, we could be required to publicly release all or affected portions of our source code, purchase a
costly license, cease offering the implicated products or services unless and until we can re- engineer such source code in
a manner that avoids infringement, discontinue or delay the provision of our offerings if re- engineering could not be
accomplished on a timely basis or change our business activities, any of which could negatively affect our business
operations and potentially our intellectual property rights and help third parties, including our competitors, develop
products and services that are similar to or better than ours. In addition, the re- engineering process could require us to
expend significant additional research and development resources, and we may not be able to complete the re-
engineering process successfully. If we were required to publicly disclose any portion of our proprietary models, it is
possible we could lose the benefit of trade secret protection for our models. Use of open- source software may also
present additional security risks because the public availability of such software may make it easier for hackers and
other third parties to determine how to breach our website and systems that rely on open- source software. Any of these
risks associated with the use of open- source software could be difficult to eliminate or manage and, if not addressed,
could materially and adversely affect our business, financial condltlon, results of operatlons and cash ﬂows RISKS

—7-1-6—355 mrlhon of outstandrng 1ndebtedness that Wlll mature in calendar years %925—2027 through 26362033 , and $ 1, 599—494
million , net of our letters of credit, available for borrowing under our revolving credit facility. See Note 10 of the Notes to the
Consolidated Financial Statements included in this Annual Report on Form 10- K for further information on our outstanding
debt. Our ability to meet expenses, comply with the covenants under our debt instruments, pay interest and repay principal for
our substantial level of indebtedness depends on, among other things, our operating performance, competitive developments,
and financial market conditions, all of which are significantly affected by financial, business, economic and other factors. We
are not able to control many of these factors. Accordingly, our cash flow may not be sufficient to allow us to pay principal and
interest on our debt, including our 5-6-%-Senter-Notes-due2025;-6. 75 % Senior Notes due 2027 and-, 7. 125 % Senior Notes
due 2030 and 6. 25 % Senior Notes due 2033 (collectively, the Senior Notes), and meet our other obligations. Our level of
indebtedness could have other important consequences, including the following: « We must use a substantial portion of our cash
flow from operations to pay interest and principal on the Amended and-Restated-Credit Agreement, our existing Senior Notes,
and other indebtedness, which reduces funds available to us for other purposes such as working capital, capital expenditures,
other general corporate purposes and potential acquisitions; * We may be unable to refinance our indebtedness or to obtain
additional financing for working capital, capital expenditures, acquisitions or general corporate purposes; * We have significant
exposure to fluctuations in interest rates because borrowings under our senior secured credit facilities bear interest at variable
rates; * Our leverage may be greater than that of some of our competitors, which may put us at a competitive disadvantage and
reduce our flexibility in responding to current and changing industry and financial market conditions; * We may be more
vulnerable to an economic downturn or recession and adverse developments in our business; * We may be unable to comply with
financial and other covenants in our debt agreements, which could result in an event of default that, if not cured or waived, may
result in acceleration of certain of our debt and would have an adverse effect on our business and prospects and could force us
into bankruptcy or liquidation; and ¢ Changes by any rating agency to our outlook or credit rating could negatively affect the
value of our debt and / or our common stock, adversely affect our access to debt markets and increase the interest we pay on
outstanding or future debt. There can be no assurance that we will be able to manage any of these risks successfully. In addition,
we conduct a significant portion of our operations through our subsidiaries. Accordingly, repayment of our indebtedness will be
dependent in part on the generation of cash flow by our subsidiaries and their respective abilities to make such cash available to
us by dividend, debt repayment or otherwise, which may not always be possible. If we do not receive distributions from our
subsidiaries, we may be unable to make the requlred prlncrpal and 1nterest payments on our indebtedness. Our Amended and

; g : ; redit Agreement
contains covenants that limit our ability and the ab1hty of our restneted subsrdrarles to: « Incur addrtlonal debt; ¢ Create liens on
certain assets to secure debt; ¢ Enter into certain sale and leaseback transactions; ¢ Pay dividends on or make other distributions
in respect of our capital stock or make other restricted payments; and ¢ Consolidate, merge, sell or otherwise dispose of all or
substantially all of our assets. These covenants may adversely affect our ability to finance our operations, meet or otherwise
address our capital needs, pursue business opportunities, react to market conditions or may otherwise restrict activities or
business plans. A breach of any of these covenants could result in a default. If a default occurs, the relevant lenders could
declare the indebtedness, together with accrued interest and other fees, to be immediately due and payable and, to the extent
such 1ndebtedness is secured proceed agalnst any collateral securrng that 1ndebtedness the—fai-lufe—e-Pﬁnaneral—mst-rtttﬁeﬁs-ef

fesu-l-t—e-f—epef&t-teﬂs—We regularly maintain cash balances with other ﬁnancral institutions in excess of the FDlC insurance hnnt
A failure of a depository institution to return deposits could result in a loss or impact access to our invested cash or cash
equivalents and could adversely impact our operating liquidity and financial performance. Additionally, future adverse
developments with respect to specific financial institutions or the broader financial services industry may lead to market- wide



liquidity shortages, impair the ability of companies to access near- term working capital needs, and create additional market and
economic uncertainty. Our general business strategy, including our ability to access existing debt under the terms of our
Amended and-Restated-Credit Agreement may be adversely affected by any such economic downturn, liquidity shortages,
volatile business environment or continued unpredictable and unstable market conditions. If the current equity and credit
markets deteriorate, or if adverse developments are experienced by financial institutions, it may cause short- term liquidity risk
and also make any necessary debt or equity financing more difficult, more costly, more onerous with respect to financial and
operating covenants and more dilutive. Failure to secure any necessary financing in a timely manner and on favorable terms
could have a material adverse effect on our operations, growth strategy, financial performance and stock price and could require
us to alter our operating plans. Hedging-We rely on a variety of funding sources to support or-our business model. If our
existing funding arrangements are not renewed or replaced or our existing funding sources are unwilling or unable to
provide funding to us on terms acceptable to us, or at all, it could have a material adverse effect on our business,
financial condition, results of operations and cash flows. To support the origination of loans, cash advances and other
mitigation-aettons-receivables on our platform and the growth of our business, we must maintain a variety of funding
arrangements. We cannot guarantee that we will be able to mitigate-against-extend or replace our existing funding
arrangements at maturity on reasonable terms or at all. For example, dlsruptlons in the credlt markets or other factors,
such as the high inflation and interest rate environment exg : 5
in tesses-2023 , whieh-2024, and to date in 2025, could adversely aﬁect the avallablllty, dlver51ty, cost and terms of our
funding arrangements. In addition, our funding sources may reassess their exposure to our industry or our business,
including as a result of any significant underperformance of the consumer receivables facilitated through our platform
or regulatory developments, in particular regarding earned wage access products, that impose significant requirements
on, or increase potential risks and liabilities related to, the consumer receivables facilitated through our platform, and
fail to renew or extend facilities or impose higher costs to access our funding. If our existing funding arrangements are
not renewed or replaced or our existing funding sources are unwilling or unable to provide funding on terms acceptable
to us, or at all, we would need to secure additional sources of funding or reduce our operations significantly, which could
have a material adverse effect on our business, financial condition, results of operations and cash flows avaiablefor
distribations- We have previously and may in the future enter into interest rate swap agreements or pursue other interest rate
hedging strategies. In March 2023, we entered into interest rate swap agreements to mitigate risks associated with the variable
interest rate of our Term A Facility. These pay- fixed, receive- floating rate interest rate swaps have the economic effect of
hedging the variability of forecasted interest payments until their maturity on March 31, 2026. Pursuant to the agreements, we
have effectively converted $ 1 billion of our variable rate borrowings under Term A Facility to fixed rates, with $ 500 million at
a fixed rate of 3. 762 % and $ 500 million at a fixed rate of 3. 550 %. The objective of our interest rate swaps, all of which are
designated as cash flow hedges, is to manage the variability of future cash interest expense. Our future hedging activity will vary
in scope based on the level of interest rates, the type and expected duration of portfolio investments held, and other changing
market conditions. Our current and future interest rate hedging may fail to protect or could adversely affect us because, among
other things:  Interest rate hedging can be expensive, particularly during periods of rising and volatile interest rates; * Available
interest rate hedging may not correspond directly with the interest rate risk for which protection is sought; ¢ The duration of the
hedge may not match the duration of the related liability or asset; ® The credit quality of the party owing money on the hedge
may be downgraded to such an extent that it impairs our ability to sell or assign our side of the hedging transaction; * The party
owing money in the hedging transaction may default on its obligation to pay; and * We may purchase a hedge that turns out not
to be necessary (i. e., a hedge that is out of the money). Any hedging activity we engage in may adversely affect our earnings,
which could adversely affect cash available for distributions. Unanticipated changes in interest rates may result in poorer overall
investment performance than if we had not engaged in any such hedging transactions. In addition, the degree of correlation
between price movements of the instruments used in a hedging strategy and price movements in the portfolio positions being
hedged or liabilities being hedged may vary materially. Moreover, for a variety of reasons, we may not seek to establish a
perfect correlation between such hedging instruments and the portfolio holdings being hedged. Any such imperfect correlation
may prevent us from achieving the intended hedge and expose us to risk of loss. GENERAL RISKS Adverse macroeconomic
conditions and Gevernment-government cfforts to combat inflation, along with other interest rate pressures arising from an
inflationary economic environment, have led to and may continue to lead to higher financing costs and may particularly have
negative effects on the consumer finance industry and our MoneyLion business . We operate globally and as a result our

buqlneﬂs and revenues are 1mpacted by global macroeconomlc Condmom -I-ﬂ-ﬂa-t—teﬁ—has—ﬂseﬁ—eﬁ—a—g-}ebal-Global baﬂs—mel-ud-mg

entities may contlnue their effort@ or 1mplement addmonal eﬁort@ to combat 1nﬂat10n which may 1nclude continuing to raise
interest rate benchmarks or maintaining interest rate benchmarks at elevated levels. Such government efforts, along with other
interest rate pressures arising from an inflationary economic environment, have-could ted-lead to us to incur even higher
interest rates and financing costs and have material adverse effect on our business, operating results, profitability and
cash flows . For example, recent elevated interest rates have resulted in an increase in our cost of debt. These government
actions and global macroeconomic conditions , including trade wars, fluctuating tariff rates, and risks of recession, have
had and may continue to have a material adverse effect on our business, financial condition aré-, results of operations and cash
flows . Fluetuations-inrIn addition, adverse macroeconomic conditions may cause our MoneyLion Product Partners to
reduce their marketing spend our—- or guarterty-advertising on our platform, which could have a material adverse effect
on our business, financial condition, results of operations and cash flows. Uncertainty and negative trends in general
economic conditions, including significant tightening of credit markets, historically have created a difficult operating



environment for the consumer finance industry. The timing and extent of an economic downturn may also require us to
change, postpone or cancel our strategic initiatives or growth plans to pursue shorter- term sustainability. The longer
and more severe an economic downturn, the greater the potential adverse impact on us, which could be material. Many
new customers on our MoneyLion platform have limited or no credit history and limited financial resources.
Accordingly, such customers have historically been, and may in the future become, disproportionately affected by
adverse macroeconomic conditions, potentially impacting our ability to make accurate assessments or decisions about
our customers’ ability to pay for loans, repay cash advances or pay for other products and services MoneyLion provides.
In addition, sustained high levels of unemployment may increase the non- repayment rate on our MoneyLion loans and
cash advance products, increase the rate of customers declaring bankruptcy or decrease our customers’ use of our
investment and other products and services. If we are unable to adjust our business operations to account for rises in
unemployment, or if our platform is unable to more successfully predict the creditworthiness of potential borrowers
compared to other lenders, the-then trading-priee-ofour stoek-in-the-past-business, financial condition, results of operations
and cash flows could be adversely affected. Increased interest rates, which often lead to higher payment obligations, may
adversely impact the spending level of consumers and their willingness and ability to borrow money, resulting in
decreased borrower demand for our lending products or those provided by our Product Partners. Any sustained decline
in demand for loans, cash advances or other products and services we offer, or any increase in delinquencies or defaults
that result from economic downturns, may harm our ability to maintain robust volumes for our business, which would
adversely affect our financial condition, results of operations and cash flows. Furthermore, inflationary and the-other
trading-priee-economic pressure resulting in the inability of a borrower to repay a loan could translate into increased loan
delinquencies, defaults, bankruptcies otir— or stoek—inrthe-futare-foreclosures and charge- offs and decreased recoveries,
all of which could negatively affect our business, financial condition, results of operations and cash flows . Our quarterly
financial results have fluctuated in the past and are likely to vary in the future due to a number of factors, many of which are
outside of our control. If our quarterly financial results or our predictions of future financial results fail to meet our expectations
or the expectations of securities analysts and investors, the trading price of our outstanding securities could be negatively
affected. Volatility in our quarterly financial results may make it more difficult for us to raise capital in the future or pursue
acquisitions. Factors associated with our industry, the operation of our business, and the markets for our solutions may cause our
quarterly financial results to fluctuate, including but not limited to:  Fluctuations in demand for our solutions; ¢ Disruptions in
our business operations or target markets caused by, among other things, terrorism or other intentional acts, outbreaks of
disease, or earthquakes, floods or other natural disasters; ¢ Entry of new competition into our markets; « Technological changes
in our markets; * Our ability to achieve targeted operating income and margins and revenues; * Competitive pricing pressure or
free offerings that compete with one or more of our solutions; * Our ability to timely complete the release of new or enhanced
versions of our solutions; * The amount and timing of commencement and termination of major marketing campaigns; * The
number, severity and timing of threat outbreaks and cyber security incidents; * Loss of customers or strategic partners or the
inability to acquire new customers or cross- sell our solutions; « Changes in the mix or type of solutions and subscriptions sold
and changes in consumer retention rates; * The rate of adoption of new technologies and new releases of operating systems, and
new business processes; * Consumer confidence and spending changes; * The outcome or impact of litigation, claims, disputes,
regulatory inquiries or investigations; * The impact of acquisitions (and our ability to achieve expected synergies or attendant
cost savings), divestitures, restructurings, share repurchase, financings, debt repayments, equity investments and other
investment activities; * Changes in U. S. and worldwide economic conditions, such as economic recessions, the impact of
inflation, fluctuations in foreign currency exchange rates including the weakening of foreign currencies relative to USD, which
has and may in the future negatively affect our revenue expressed in USD, changes in interest rates, geopolitical conflicts ;-and
other global macroeconomic factors on our operations and financial performance; * The publication of unfavorable or inaccurate
research reports about our business by cybersecurity industry analysts; * The success of our ESG-sustainability initiatives; °
Changes in tax laws, rules and regulations; * Changes in tax rates, benefits and expenses; and « Changes in consumer protection
laws and regulations. Any of the foregoing factors could cause the trading price of our outstanding securities to fluctuate
significantly. In connection with the MoneyLion acquisition, we entered into a Contingent Value Rights Agreement dated
April 17, 2025 (the “ CVR Agreement ”) governing the terms of the CVRs. Each CVR entitles its holder to receive $ 23.
00 shares of common stock, par value $ 0. 01 per share, of Gen Digital if, on any date prior to the second anniversary of
the closing, the Average VWAP (as defined in the CVR Agreement) of our common stock for 30 consecutive trading days
is equal to or greater than $ 37. S0 (subject to certain adjustments) or we undergo a change of control. To the extent we
are required to issue shares to the CVR holders under the CVR Agreement, our stockholders may be diluted. For
additional information on our obligations under the CVR Agreement, refer to Exhibit 10. 42 to this Annual Report on
Form 10- K for a copy of the CVR Agreement. RISK-RISKS RELATED TO TAXES Changes to our effective tax rate,
including through the adoption of new tax legislation or exposure to additional income tax liabilities, could increase our income
tax expense and reduce (increase) our net income (loss), cash flows and working capital. In addition, audits by tax authorities
could result in additional tax payments for prior periods. We are a multinational company dual headquartered in the U. S. and
the Czech Republic, with our principal executive offices in Tempe, Arizona. As such, we are subject to tax in multiple U. S. and
international tax jurisdictions. Our effective tax rate could be adversely affected by several factors, many of which are outside of
our control, including: * Changes to the U. S. federal income tax laws, including the potential for federal tax law changes put
forward by Congress and the current administration including potentially increased corporate tax rates, new minimum taxes and
other changes to the way that our BS-U. S. tax liability has been calculated following the 2017 Tax Cuts and Jobs Act. Such
potential changes €ertainrofthese-propesats-could have significant retroactive adjustments adding cash tax payments /
liabilities if adopted; * Changes to other tax laws, regulations, and interpretations in multiple jurisdictions in which we operate .



The rinehading-aetionsresultingfrom-the-Organisation for Economic Co- operation and Development s~ *“ OECD ” ) base

erostorrand-profit-has proposed certain tax reforms, which, among other things, (1) shifting—-- shift pfejeet—rneludmg-reeeﬁt
pfﬁpﬁ&&-lS—fe)Haxmg rlghts to the ]lll‘lSdlCthl’l of the consumer (“ Pillar One ”) and (2) estabhsh a global mrnrmum tax for

ﬁfa—fter—Beeeﬂaber—}-l—Z’-@%}— Ireland Czech Republrc and certarn Jurrqdrctrons in Wthh we operate have enacted legrilatron o
implement Pillar Two and other countries are actively considering changes to their tax laws to adopt certain parts of the OECD’
s proposals. The enactment of Pillar Two legislation is not expected to have a material adverse effect on our effective tax rate
and Consolidated Financial Statements in the near term . Additionally, several countries have proposed or adopted digital
services taxes on revenue earned by multinational companies from the provision of certain digital services, regardless of
physical presence . We will continue to monitor and reflect the impact of such legislative changes in future financial statements
as appropriate; * Changes in the relative proportions of revenues and income before taxes in the various jurisdictions in which
we operate that have differing statutory tax rates; * Changes in the valuation of deferred tax assets and liabilities and the
discovery of new information in the course of our tax return preparation process; * The ultimate determination of our taxes owed
in any of these jurisdictions is for an amount in excess of the tax provision we have recorded or reserved for;  The tax effects
of, and tax planning and changes in tax rates related to significant infrequently occurring events (including acquisitions,
divestitures and restructurings) that may cause fluctuations between reporting periods; ¢ Tax assessments, or any related tax
interest or penalties, that could significantly affect our income tax expense for the period in which the settlements take place;
and ¢ Taxes arising in connection to changes in our workforce, corporate and legal entity structure or operations as they relate to
tax incentives and tax rates. From time to time, we receive notices that a tax authority in a particular jurisdiction believes that we
owe a greater amount of tax than we have reported to such authority and we are consequently subject to tax audits. These audits
can involve complex issues, which may require an extended period of time to resolve and can be highly judgmental.
Additionally, our ability to recognize the financial statement benefit of tax refund claims is subject to change based on a number
of factors, including but not limited to, changes in facts and circumstances, changes in tax laws, correspondence with tax
authorrtreq and the reiult% of tax audits and related proceedrngs Whrch may take Several years or more to reqolve Htax

lrtrgatron to achreve the reiult% reﬂected in our tax estimates, and Such lrtrgatron can be time Congumrng and expen%rve —We
stlarly y Atry-a app ; v . If the ultimate
determination of our taxes owed in any of these jurisdictions is for an amount in excess of the tax provision we have recorded or
reserved for, our operating results, cash flows, and financial condition could be materially and adversely affected. Our corporate
and legal entity structure and intercompany arrangements are subject to the tax laws of various jurisdictions, and we could be
obligated to pay additional taxes, which would harm our results of operations. We generally conduct our international operations
through wholly- owned subsidiaries and are or may be required to report our taxable income in various jurisdictions worldwide
based upon our business operations in those jurisdictions. Our intercompany relationships are subject to complex transfer pricing
regulations administered by taxing authorities in various jurisdictions. The amount of taxes we pay in different jurisdictions may
depend on a variety of factors including the application of the tax laws of those various jurisdictions (including the U. S.) to our
international business activities, changes in tax rates, new or revised tax laws or interpretations of existing tax laws and policies,
and our ability to operate our business in a manner consistent with our corporate structure and intercompany arrangements. The
relevant taxing authorities have in the past and may in the future disagree with our determinations as to the income and expenses
attributable to specific jurisdictions. If such a disagreement were to occur, and our position was not sustained, we could be
required to pay additional taxes, interest and penalties, which could result in one- trme tax Chargeq hrgher effectrve tax rates,
reduced cash flows and lower overall profltabrllty of our operatronq ;




