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RISKS RELATED TO OUR OPERATIONS €ests-Disruption of our manufacturing and distribution operations or supply
chain fer-inputs-te-enrproduets-, including increased commodity, raw material, packaging, energy, transportation, and
other input costs may adversely affect our financial condition or results of operations. We have experienced, and could
continue to experience, disruptions in our supply chain and our manufacturing and distribution operations, which could
have a materlal adverse effect on our business. Some raw malumls and supphes used in the production of transpertation;
he G 00 -- our products —We-have-beerr, including

packaglng materlals aﬂd-may—eeﬂt-mue—te—be— a—ffeeted—by—are avallable from a llmlted number of suppllers or from a sole

eent-rnue—te—de—se—rn—t-he—future—euﬁ aw mater mls and supphes used dlrectly or 1nd1rectly in the productlon of our products

are sourced from industries-eharaeterized-by-atimited-countries experiencing civil unrest, political instability, or
unfavorable economic conditions. Adverse weather conditions may affect the supply base;and-theireosteanfluetuate

substantially—Ynder-many—of agrlcultural commodltles from whlch key 1ngred1ents euﬁsupp}y—&ﬁangefﬁents—t-he—pﬂee—we
pay—[ol aw-ateria etts eos bur products
w-materialshaveplaced pressureon eosts-and-eotld-eontinte-tod md\n()ldeblLIO
maintain favorable arrangements and relatlonshlps with suppllers, and our contmgency plans may not be effeetively—-
effectlve heége—to mltlgate d1sruptlons that may arise from shortages or pass—a-}eﬂg—dlscontmuatlon of any raw materlals

manufacture
ee-ffee—pmduus h

materials, some of our inventory purchase obligations include long- Ium )LlthdSL commitments 101 eulam sudugic raw
materials —Fhe-; the timing of these may not always coincide with the period in which we need the supplies to fulfill customer
demand. Any sustained or significant disruption to the manufacturing or sourcing of raw materials could increase our
costs and interrupt product supply, which could adversely impact our business. The raw materials and other supplies,
including agricultural commodities (such as coffee, apples, and corn), fuel and packaging materials, transportation, and
other supply chain inputs that we use for the manufacturing, production, and distribution of our products are subject to
price volatility and fluctuations in availability caused by many factors, which include changes in supply and demand;
supplier capacity constraints; inflation; weather conditions (including the effects of climate change); wildfires and other
natural disasters; disease or pests; agricultural uncertainty; cost increases in farm inputs; health epidemics, pandemics,
or other contagious outbreaks; labor shortages, strikes, or work stoppages; changes in or the enactment of new laws and
regulations; governmental actions or controls (including import / export restrictions, such as new or increased tariffs,
sanctions, quotas, or trade barriers); port congestion or delays; transport capacity constraints; cybersecurity incidents
or other disruptions; political uncertainties; acts of terrorism; governmental instability; speculation in global trading of
commodities, such as coffee; or fluctuations in foreign currency exchange rates. We have been affected by a number of
these factors, led by inflationary pressures on input and other costs, which may continue. Many of our raw materials and
supplies are purchased in the open market, and the prices we pay for such items are subject to fluctuation. Under many



of our supply arrangements, the price we pay for raw materials fluctuates along with certain changes in underlying
commodities costs. This could lead to higher and more variable inventory levels ané-or higher raw material costs for us. H#In
our supptiers-coffee business, the quality of the coffee we seek tends to trade on a negotiated basis at a premium above the
“ C ” price of coffee. This premium depends upon the supply and demand at the time of purchase, and the amount of the
premium can vary significantly. Volatility in coffee prices can impact our ability to enter into fixed- price purchase
commitments, and we frequently enter into “ price- to- be- fixed ” supply contracts in which the quality, quantity,
delivery period, and other negotiated terms arc agreed upon, but the date, and therefore price, at which the base coffee
commodity price component will be fixed has not yet been established. When input prices increase unexpectedly or
s1gn1ﬁcantly, we may be unw1llmg or unable to increase or-our product prlces tlﬂwﬂ'l'lﬂg-tﬂ-ﬁ‘leet-eﬂ'F or unable to

eost-increases —Changing-suppliersean

eeﬂt-mtte—te—resu-}t—rn—mu cdscd costs w1thout sufferlng reduced Volume e-ﬁtr&nspeftaﬁefrfefetﬁaw—mateﬂals—aﬂd—ﬁmshed-
, whieh-may-impaet-otrrevenue, margins, and operating results . To the extent that price increases are not

sufficient to offset higher costs adequately or in a timely manner, or if they result in significant decreases in sales volume,
our ﬁnanclal condltlon or results ol opcmuom may be adversely affected [n addition, price decreases in commodltles that

i g ees—could also increase our supphers”
eper&t—mg—eests— cost ﬂ:ﬂd—rﬂdﬂ‘eeﬂy—rﬂ‘rp&ei—etﬁe&bﬂfﬁ-( eper&t—teﬂs-goods sold for mark- to- market changes in the

derivative instruments . We operate in intensely competitive categories , and our potentlal inability to compete effectively
could adversely impact our business . The beverage industry 1-n—wh-teh—we—epefa-te—1\ highly competitive and continues to
evolve in response to changing consumer preferences. We compete with Seme-of our-eompetitors; sueh-as-Coea—Cota; PepsiCeos

FheKraft Hetnz-Company-andNesté-S—A=-are-multinational corporations that with-signifieant-finanetalresourees—These
eompetitors-can use-theirresourees-andseate-to-rapidly respond to competitive pressures and changes in consumer preferences

by introducing new products, changing their route to market, 1cduc1ng prices , or increasing promotional activities. We also
compete with various a-namber-efsmaller or -regional companies and private label
manufacturers , which —Smalter-eempantes-may be more innovative, better ablc to bring new products to market , and better
able to quickly exp}eﬂ—&ﬂd-scn niche mar l\us We—a-}se-Addltlonally, we compclc for contract nmnuldclulm(T w ith other
bottlers and mdmlfaclurcrs. v W W 0 ; ationa

eompete-forsatesof Keurlg brewers
deve}eped—by—retaﬁers—etﬂeabﬁ-rﬁy—lo furthe

byeempetﬁers,—me}udmg—as—a—rew}t—e-f—mereased- increase household penetratlon is eeﬂsehdaﬁeﬂ-rn—t-he—feed-aﬂd-be%rage
industry-and-a significant erease-factor in our growth plans the-numb

Geﬂ-t-mﬂed-&eeep’f&ﬂee-Any substantlal or sustamed declme in the sale of Kuu ig blL\\ ers

-i-n—t-he—sa*es—e-f—K-—Gttp—peds—could malumll} and adversely affect our business. Keurig brewers compete against all sellers and
types of cofft cmakus as well as cafes and coffee shops -I-f—Our competltlve position may be weakened if we do not

lifferentiating Keurig brewers from our

products . Our sales of beverages , destred-brands
Keurlg brewers, K- Cup pods, and other products may be negatlvely affected by numerous factors including er-our
otherwise;or-inability to maintain eur- or increase prices, our inability to effectively promote our products, new entrants
into the market, the decision of wholesalers, retailers, or consumers to purchase competitors adept-' products instead of
ours, increased marketing costs, and higher in- store placement and slotting fees driven by our competitors' willingness
to spend aggressively. In addition, the rapid growth of e- commerce may create additional consumer price deflation by,
among their- other respeetive-things, facilitating comparison shopping, and could potentially threaten the value of some

succccd in




of our legacy route- to- market strategics and thus

qﬁ&hﬁyrer—hea%t-}reffeefs—e-ﬁetﬂkpfeduets—eeu%d—negdm ely atfect revenues. If we are unable to effectlvely compete, our

finanetal-performanee-. We may not effectively respond to changing consumer pletelenees and shopping behavior, which could
impact our financial results. Consumers’ preferences continually evolve due to a variety of factors, including Changmg
demographics of the population, social trends, changes in consumer lifestyles and consumption patterns, concerns or perceptions
regarding the health effects or environmental impact of our products or packaging , concerns regarding the location of origin
or source of muedlents and products, ehdnoes in consumers' spending habits, negdtl\ e publlclty, economic dO\\ nturn , or othe1

aﬂd-teas—&ﬂd—speﬁs—dﬂxﬂes— If we do not eﬁeem el anticipate dnd 1espond to -t-hese—chanmno trends and consumer beverage
preferences, including through innovation and renovation, our sales and growth could suffer . Addressing changes in
consumer preferences may require successful development, introduction, and marketing of new products and line
extensions. There are inherent risks associated with new product or packaging innovation, including uncertainties about
trade and consumer acceptance or potential impacts on our existing product offerings. Successful innovation may
depend on our ability to obtain, protect, and maintain necessary intellectual property rights and to avoid infringing upon
the intellectual property rights of others. Failure to innovate successfully could compromise our competitive position and
impact our product sales, financial condition, and operating results . Consumers are alse-increasingly focused on
sustainability, with particular attention to the recyclability or reuse of product packaging, reducing consumption of single- use
plastics and non- recyclable materials ;and the environmental impact of manufacturing operations. If we do not meet consumer
demands by continuing to provide reeyelable-sustainable packaging options and focusing on sustainability throughout our
manufacturing operations, our sales could suffer. fraddittoen-Consumer shopping behavior is also rapidly evolving. Changes
in mobility , travel, and leisure activity patterns, the acceleration of e- commerce and other methods of purchasing
products, inflation and economic uncertainty, and pandemics, epidemics or other disease outbreaks, among others, have

impacted and could continue to 1mpact consumer shoppmg behavior ts—r&ptdhhevel-vmg—&ue—te—be{-}reh&ﬂges—r&&aveh

waeatiorand demand for our

products. If we are unable to meet the consumer where and when they desire their products or if we are unable to respond to
changes in distribution channels tinelading-e—eommeree)-, our financial results could be adversely impacted. We-have-negative
pableityrdteontd-also result in the destruction of product inventory,lost sales due to the unavailability of product for a period of
time,fines from applicable regulatory agencies,and higher- than- anticipated rates of warranty returns and other returns of
goods.Moreover,negative publicity may result from false,unfounded ;-or nominal liability claims or limited recalls.In

dddlthIl adx erse pubhc opmlon thnd party studles sor other alleéatlons whether or not valid, IQlede the pelcel\ ed or

substances in our ingredients

packaging materials may lead to addltlonal government regulatlon new or materials-increased taxes on our products ,
may-eontribate-to-actual or threatened legal action against us, and a negative consumer perception of our products, additionat
government-any of which could result in decreased demand for our products or regutationreformulations of existing
products to remove such ingredients or substances , which may been, and may-eentinteto-could in the future be, adversely
impacted by stgnifieantreduetions-in-demand-a variety of factors, including: any failure by us or or-our stgnifteant-volatitity
business partners to achieve goals or maintain high standards relating to ethical, business and environmental, social and
governance practices, including with respect to human rights, child labor laws, diversity, equity and inclusion, workplace
conditions, employee health and safety, the nutrition profile of our products, packaging, water use and impact on the
environment; any failure to address health or other concerns about our products, products we distribute or particular
ingredients in our products, including concerns regarding whether certain of our products contribute to obesity or an
increase in public health costs; our research and development efforts; any product quality or safety issues, including the
recall of any of our products; any failure to comply with laws and regulations; consumer perception of our advertising
campaigns, sponsorship arrangements, marketing programs, use of social media and our response to political and social
issues or catastrophic events; or any failure to effectively respond to negative or inaccurate comments about us on social
media or otherwise regarding any of the foregoing. Damage to our reputation or brand 1mage could decrease demand for
eﬁe—efn&efe—e-ﬁmn plOdULts thereby adversely affectlng AS-4




successfully manage our acquisitions of and investments in new bust :
businesses or brands, our operating results may adversely be affected. From time to time, we acqune or 1nvest in busmesses or

brands, investinremerging-eompantes-and-or-form joint ventures, and enter into ¥arteus-licensing and distribution agreements

to-expand-ourproduet-portfotio- In evaluating such endeavors, we are required to make difficult judgments regarding the value
of business strategies, opportunities, technologies and other assets, and the risks and cost of potential liabilities. Furthermore, we

may incur unforeseen liabilities and obligations in connection with any such transaetion-transactions , including in connection
with the integration or management of the aeguired-businesses or brands , and may encounter unexpected difficulties and costs
in integrating them into our operating , governance and internal control structures . In the past we have been, and in the
future we may be, unable to realize the expected benefits of acquisitions, investments or licensing or distribution
agreements; it may also take longer than expected to realize the expected benefits . We may also experience delays in
extending our respective internal control over financial reporting to newly—- new aeguired-businesses-acquisitions or
investments . which may increase the risk of fathare-te-prevent-misstatements in our financial records and in our consolidated
financial statements. We-alsoregularly-pursue-produetivity-initiatives-In addition, our quality management protocols which
are feeused—en—eest—swmgs—desngned to ensure product quahty and safety taa&st-rategies-rrrpfeetrreﬂaent—

d-may not be sufﬁclently robust

- the benefits-expeeted

to fully manage S

fremrsueh-expanded range of product offerlngs 1ntroduced through ew investments hcensmg or distribution
agreements, which may increase or-our ventures-costs or subject us to negative pubhclty . Any acquisitions, investments or
ventures may also disrupt ongoing business activity or result in the diversion of management attention and resources from other
mmam es and operations. Our ab111ty to manage and 1mprove the performance of acqulred busmesses or brands and our

not achieve the strategic and hndncml objecm es for such transactions. lt we are unable to achle\e such objectives, our
consolidated results could be negatively affected. Failure to realize benefits or successfully manage the potential negative
consequences of our productivity initiatives can adversely affect our financial performance. We pursue strategic
initiatives that are transformative in nature and are expected to generate significant cost savings, or productivity, over
time. These strategic initiatives have included investments in new technologies and optimization of certain processes and
of our manufacturing footprint. Some of our productivity initiatives may result in unintended consequences, such as
business disruptions, distraction of management and employees, reduced morale and productivity, inability to obtain
expected savings to reinvest into the business, an inability to attract or retain employees, negative publicity and
disruption of the internal control structures of the affected business operations. If we are unable to successfully
implement our productivity initiatives as planned or do not achieve expected savings as a result of these initiatives, we
may not realize all or any of the anticipated benefits, resulting in adverse effects on our financial performance. Our
facilities and operations switbmay require substantial investment and upgrading, including investments in new technologies
and these-digital transformation, and such investments may not achieve the intended financial benefits efsuehinvestment-.
We continue to incur significant costs to maintain or upgrade erkeep-up—to—date-various technologies, facilities , and
equipment or restructure our operations, including closing existing facilities or opening new ones. We invest in new
Addittonally;-werely-on-third-partiesfor-the-eonstruetion-and renovation-emerging technologies, including the use of
automation, connected data, robotics, and artificial intelligence throughout our operations, including in our
manufacturlng and d1str1but10n facilities and manu-faetuﬂng—e-ﬁo pfedueﬁeﬂ—eqtupmeﬁt—sales organization . If We-have
6 o . d - the cost of our -faerl-rt-tes,—rnel-udmg

suthClent to meet our near- term mtule business needs our busmess does not dev elop as dnthlpdted to dpplopllatelv utilize new
or upgraded facilities, or third parties fail to complete the construction or renovation of facilities or production equipment in a
timely manner or in accordance with our specifications, we may be delayed in realizing the intended benefits or our costs and
financial performance could be negatively affected. As-aresult-ofthe-COVID-—19-pandemie-We have ongoing programs to
invest and upgrade our manufacturlng, distribution and other facilities business-disraptions-, we-including expansive
investments in manufacturing facilities in Spartanburg, South Carolina and Allentown, Pennsylvania. These investments
require us to rely on third parties for the construction and renovation of our facilities and manufacturing of our
production equipment. We have experienced delays related to in-the-eonstruetionof-eertainrof ournewfaettities-and-the
production equipment contained within our manufacturing facilities, including delays in receiving the equipment or in
operating the equipment according to specifications outlined by the manufacturer, which have led to increased costs , and



we may continue to experience such delays —Substantial-disruption-at-our-mantfaeturing-and cost distributionfaetlities-eoutd




Increases in our cost of employee benehts in the future Could leduce our plohtablllty Our profitability is substantmlly dﬁeeted
by costs for employee health care, pension and other retirement programs and other benefits. In recent years, these costs have
increased significantly due to factors such as increases in health care costs, declines in investment returns on pension assets , and
Chanaes in dlseount rates used to calculate pension and 1eldted liabilities. These factors w ill continue to put pressure on our
WE—W vely There can be no
assurance that #we will succeed in llmmno future cost increases, and continued upward cost plessuIe could have a material
adverse effect on our business and financial performance us-decreases our control .Our information systems contain
proprietary and other confidential information related to our business.These systems and services are vulnerable to interruptions
or other failures resulting from,among other things,natural disasters,terrorist attacks,software,equipment or telecommunications
failures,processing errors,computer viruses,other security issues or supplier defaults.Security,backup and disaster recovery
measures may not be adequate or implemented properly to avoid such disruptions or failures.Any disruption or failure of these
systems or services could cause substantial errors,processing inefficiencies,security breaches,inability to use the systems or
process transactions,loss of customers or e{-her—bﬂstﬂess— RISKS RELATING T() OUR RELATIONSHIPS WITH THIRD




-ﬁﬂ&neta-l—peffeiﬁ&nee—“le—depeﬁd—eﬁ—thlrd pdlty botthn and dlsmbutlon companies for a significant portion of our business.
We license rights to third parties to bottle and distribute our products. Netsales-A portion of our income from operations is

generated from eﬂihBevef&ge-Geﬂeef&r&tes—segfneﬂt—fepfeseﬂt—sales of beverage concentrates to thlrd pdlty botthno Companles

that we do not own.

epef&t—teﬂs—Some of these bottlers are dlSO our dnect Competltors or dlSO bottle and dlstrlbute products for our competltms —T—he

of the flmshed produuts we manufacture are dlsmbuted by third pdltles As independent companies, these bottlels and
distributors meke-their-own-business-deetstons—Fhey-may have the right to determine whether, and to what extent, they produce
and distribute our products, our competitors’ products and their own products. They may devote more resources to other
products, prioritize their own products, or take other actions detrimental to our brands. In most cases, they are able to terminate
their bottling and distribution arrangements with us without cause. In some cases, the license agreements include buy- out rights
that allow us to exit for a fee, and we may have additional limited termination rights. The termination of any material license
arrangement could adversely affect our business and financial performance, and any disputes could be costly and divert
mdnag,ement attention. We may need to increase support for our brdnds in certdm territories to maintain our route to mdrket and

-ﬁﬂ&netal—ﬁabﬁrﬁf—e-ﬁthnd party bottlers and dlstrlbutors. Deterloratlng economlc condltlons could negatlvely 1mpact the
financial viability of third- party bottlers. Changes in the retail landscape or in sales to any key customer can adversely
affect our business. The retail industry is experiencing continued consolidation of ownership and purchasing power,
resulting in large retailers or buying groups with increased purchasing power, which impacts our ability to compete.
Retailers may seek lower prices from us, may demand increased marketing or promotional expenditures in support of
their businesses, and may be more likely to use their distribution networks to introduce and develop private- label
brands, any of which could negatively affect our profitability. In addition, our industry is being affected by rapid growth
in discount retailers and in e- commerce retailers, including traditional retailers who are expanding their e- commerce
capabilities, and our business will be adversely affected if we are unable to maintain and develop successful relationships
with such retailers. Further, we must maintain mutually beneficial relationships with our key customers to compete
effectively. Any inability to resolve a significant dispute with any of our key customers, a change in the business condition
(financial or otherwise) of any of our key customers, even if unrelated to us, a significant reduction in sales to any key
customer, or the loss of any of our key customers may adversely affect our business . Failure to maintain strategic
relationships with brand owners and private label brands could adversely impact our future growth and business, potentially
resulting in the termination of those agreements. We regularly Ineur-Coffee-Systems-segment;-we-have-entered-- enter into
strategic relationships for the manufacturing, distribution, and sale of K- Cup pods with partner customers, as well as with
retailers for their private label brands. As independent companies, our strategic partners make their own business decisions
which may not align with our interests. If we are unable to provide an appropriate mix of incentives to our strategic partners
through a combination of premium performance and service, pricing, and marketing and advertising support, or if these strategic
partners are not satisfied with our brandinnevatiorrand-technological or other development efforts, they may take actions that
adversely impact us, including entering into agreements with competing ped-contract manufacturers or vertically integrating to
manufacture their own K-Keurig - €up-compatible pods. Increasing competition among &-Keurig - €ap-compatible pod
manufacturers and moving to vertical integration may result in price compression, which could have an adverse effect on our
gross margins. The loss of strategic partners could also adversely impact our future profitability and growth, awareness of
Keurig brewers, our ability to attract additional branded-brands or prwdte label parties to do business with us or our ability to
attract new consumers to buy Keurig brewers. We also regularly 1 i v v
into strategic relationships for the manufacture and / or distribution of beverage products from partner brand owners , including

in emer;:ms, or fast- Growmg segments inw thh we may not Cunently ha\ e a brand preseme IfWe—&fe—sabjeet—te—a—ﬂs%e—Po

could negatively affect our revenues and results of operatlons. Equity method 1nvestments are managed 1ndependently of
us and may have different interests than we do. Their decisions could impact our financial performance. We regularly
review our product portfolio and evaluate strategic transactions , such as a-one—time-terminationpayment—Werely-onthe
performanee-ofa-equity method investments, to gain entry into categories where we do not participate or to expand our
presence in areas where our participation is currently limited ﬂumber—ef—sttpphefs—maﬂﬂ-faetufefs-aﬂd-efdeﬁft&ﬂﬁment
eefnpaﬁtes—fer—eﬂfbfewefs— The success A—sm&H—nﬂﬂabefof

transactlons is dependent upon m&nu-faetufefs—afe—net—ab}e—te-peffefm— w—het-hefamong other thlngs, our ablhty to realize
the full extent of the expected returns and benefits as a result of naturat-disaster-the transaction , infermation-technotogy

-f&r}ufe—wnhm the ant1c1pated time frame , eommeretal-or ﬁem&ﬁeﬂal—trade—d-tspﬂte—er—et-heiwe—efat all. As these equlty




g-t0 offerings—We-may be nnpaeled by eensumer-priee-sensttivity-assoetated-with
thelr busmess dec1s1ons or other actlons, as they fnﬁﬂy— may e-ﬁeurpfeéuets—have dlfferent 1nterests than we do -Sﬂﬁl'}aﬂ'y—
dﬂfupt—teﬂs-rn-We recognlze a portlon of our investees’ lmanual an i

g ; S e ane-interest f&tes— unless the 1nvestment agreement 1nd1catesany— an
alternative allocatlon of earnlngs wh-teh—eeﬂ-}d-adiﬁsel-y-rmpaet—etﬂh or losses results-ofoperations-. We also faee
eounterparty-risk-assess our equity method investments as and when required by GAAP to determine whether they are
impaired and, if they are, we record appropriate impairment charges. Our equity method investees also perform similar
recoverability and impairment tests, and we record our share of impairment charges recorded by them, if any, adjusted,
as appropriate, for the impact of items such as basis differences, deferred taxes and deferred gains. It is possible that we
may be required to record significant impairment charges our— or eash-our proportionate share of significant impairment
charges recorded by equity method investments— investees and-derivative-instruments—Deehnes-in the seenrities-future and
ereditmarkets-, if we do so, our net income could aise-be materially adversely affeet-affected . The use of information
technology by our thn'd party commerclal partners and serv1ce provnders exposes us to business dlsruptlons ot or

maefe—eeeﬂeﬂﬂe—eeﬁd-rtteﬁs—eet&d—have—a—mgdme' f Hies tal-condttion
-1-1qtud1+y—éue—te—1mpaus and-operating-eosts: btesHessdepen




. We rely on lhu(l mllv service prov 1dus , including cloud
data service and other 1nformat10n technology service providers, suppliers, distributors, contractors and other business
partners, for certain areas of our business, including certain finance, accounting, and IT functions, workforce
management, and payroll processing. Some of our commercial partners may also receive or store information provided
by us or our users through their websites, including information entrusted to them by customers. Our users’ data and
customer information may be improperly accessed, used or disclosed if these third- party commercial partners fail to
adopt or adhere to adequate 1nf0rmat10n securlty practlces, or fall to comply with the1r respectlve onllne pollcles, or in
the event of a nﬂmber—breach of key y ptre v d €0

providers or \mdm\ do nol perform effectively, or if we fail to adequately 1nonll01 their pu[ommnu (incl udnw u)mplmnu
with service level agreements or regulatory or legal requirements), we may have-experience business disruption, systems
performance degradation, processing inefficiencies or other systems disruptions, the loss of or damage to inetr-additionat
eosts-to-intellectual property or sensitive data through security breaches or otherw1se, eotreetincorrect erfefs—maée—by
sueh-serviee-providers;-our— or adverse effects on financial reporting, 3 e
litigation, claims, legal or regulatory proceedings, inquiries or investigations —I-n—add-rt—teﬁ— ﬁnes or penaltles, remedlatlon
costs, damage to our reputation, a negative impact on employee morale or the loss of current or potential customers, all
of which can adversely affect our business. These third parties are subject to similar risks as we are relating to
cybersecurity, privacy violations, business interruption, and systems and employee failures, and are subject to legal,
regulatory and market risks of the-their management-of multiple-own. While we have procedures in place for assessing
risk along with selecting, managing and monitoring our relationships with third- party service providers irereases
eoperational-eomplexity-and decreases our control. Our information systems...... process transactions, loss of customers or other
business disruptions-partners , al-ef-we do not have control over their business operations or governance and compliance
systems, practices and procedures, which increases eeuld-negatively-affeetour financial, legal, reputational and
operational risk. We have in the past, and may in the future, experience indirect impacts of events that take place at our

third- party service prov1ders and other business partners ﬁnd—ﬁﬂanetal—perfeﬁnanee— If In-addition;-beeanse-we-primarty
are Sﬂbjeet—unable to the—PGI—St&nd&rd—effectlvely

- or seeﬁﬂw—surreﬂn&mg—for any reason our third- party service provnders
or busmess partners fail to satlsfactorlly fulﬁll t-he—thelr physrea-l—commltments and responsibilities eleetronie-storage-, our

data-. We rely onare—m-eemph&neeﬂwtﬂa-

ﬁeﬁupﬁefrs—asseeiated—w{ﬂa—&re—hﬁp}ementaﬁeﬂ—ol new-a llmlted number of suppllers and manufacturers or-for upgraded

echnology-, and a limited
number of order fulfillment companies i for reduee-the
effieteney-of-our brewers operations—Further-, even—ﬂ%eug—h&#e—&re—eemph&nﬁ&&r&re—P@PSt&nd&rd—beverage concentrates
and syrups. A small number of companies , we-stitHlocated primarily in Asia, co- manufacture the vast majority of our
brewers. Our manufacturers may not be able to preventseeurity-breaches-scale their manufacturing operations to match
increasing consumer demand for our brewers at competitive costs . Any-materiat-If our manufacturers were to cease or

interruptions—--- interrupt production erfaituresinrour- or payment—related-systems-otherwise fail to supply brewers to us
as agreed, we eetld-would negatively-be unable to obtain brewers for an indeterminate period of time, which could




adversely affect our business-product sales and finanetal-performanee-operating results . The majority fn-addition;seme-of
the distribution of eureemmeret&l—parfners—may—reeewe—erour sfere—rn-fefmaﬁefrpfewded-brewers, beverage concentrates
and syrups is handled by 4 : 7
these-third- party order fulfillment companles in the U S Our thlrd- party manufacturers and order fulfillment
companies are subject to disruption, including as a result of health epidemics, natural disasters, information technology
failures, commercial or international trade disputes, governmental regulatory and enforcement actions, labor stoppages
or strikes, financial issues, or otherwise. These issues could delay importation and increase the cost of products, delay the
fulfillment of the brewers, beverage concentrates and syrups to our customers or require us to locate alternative
manufacturers or order fulfillment companies to avoid disruption, which could adversely affect our product sales and
operating results. GENERAL RISK FACTORS Our financial results may be negatively impacted by recession, financial
and credit market disruptions and other political, social or economic conditions. Changes in economic and financial
conditions in the U. S., Canada, Mexico or other geographies where we do business may negatively impact consumer
confidence and consumer spending, which could result in a reduction in our sales volume and / or switching to lower
price offerings. Similarly, disruptions in financial and credit markets worldwide may impact our ability to manage
normal commercial relationships with customers, suppliers and creditors. These disruptions could have a negative
impact on the ability of our customers to timely pay their obligations, the ability of our vendors to supply materials
timely, or the risk of counterparty default, each of which could reduce our cash flow. We cannot predlct how current or
future economic conditions will affect our business partners fa 6
, including financial institutions erfat-te-eomplywith whom we do bus1ness, and any negatlve 1mpact on any of t-henh the
respeetive-ontine-potieies-foregoing may also have an adverse impact on er-our business. Disruptions in the-eventef
financial and credit markets could also have a breach-negative effect on our ability to raise capital through the issuance
of unsecured commercial paper our— or networks-senior notes. In addition ., declines in the securities and credit markets
could affect our pension and PRMB assets and obligations, which in turn could increase our funding requirements.
Unstable geopolitical conditions eur— or tisers-events in certain markets, including civil unrest, acts of war, terrorism or
governmental changes, or changes in 1nternat10nal relatlons could undermme global consumer confidence and reduce
, used-thereby reducing demand
ur products. Restrictions on business activities,

imposed or expanded as a result of political and economic 1nstab111ty, deterioration of economic relations between

countries or otherwise, could impact or-our eompromised-by-internat-and-external-parties-intent-profitability. We have no
operations in Russia, Ukraine, or the Middle East, but due to the impact of the conflicts on extraeting-confidential-the

global economy, we have experlenced and may contlnue to experlence supply chain constralnts, mfefm&ﬁen—lnﬂatlon 7

in inpu
loglstlcs, manufacturlng damage—te—euﬁeputaﬁeﬂ
and eveﬁt—labor costs; volatility in fuel and commodity prices and
ﬂuctuatlons in forelgn exchange rates and 1nterest rates , any of which could adversely impact our results of operations.
U. S. and international laws and regulations could adversely affect our business. various litigation claims and legal
proceedings that may include employment,tort ;eentraet-,real estate,antitrust,environmental,recycling / sustainability,intellectual
property,commercial,securities,false advertising,packaging,product labeling,consumer protection,discriminatory pricing
sprivaey;taxsinsuratee-and other claims. We have been,and in the future may be,a defenddnt in class action lltlLdthll including
litigation regarding employment practices,product labeling,including under California’ s “ Proposition 65,” public statements
and disclosures under securities laws,antitrust,advertising,consumer protection and wage and hour law s.Plaintiffs in class action
litigation may seek to recover amounts that are large and may be indeterminable for some period of time.We evaluate litigation
claims and legal proceedings to assess the likelihood of unfavorable outcomes and estimate,if possible,the amount of potential
losses sand-we-.We will establish a reserve as appropriate based upon assessments and estimates in accordance Our use of
information technology and third - party service providers exposes us to cybersecurity breaches and other business disruptions
that could adversely affect us. We use information technology and third - party service providers to support our global business
processes and activities, including supporting critical business operations; communicating with our suppliers, customers and
employees; maintaining financial information and effective accounting processes and financial and disclosure controls;
engaging in mergers and acquisitions and other corporate transactions; conducting research and development activities; meeting
regulatory, legal and tax requirements; and executing various digital marketing and consumer promotion activities. Global
shared service centers managed by third parties provide an increasing amount of services to conduct our business, including a
number of accounting, internal control, information technology, human resources and computing functions. Continuity of
business applications and services has been, and may in the future be, disrupted by events such as infection by viruses or
malware. ©ur-In addition, our continuity of business applications and operations has been, and may in the future be, alser
disrupted by other issues, including cybersecurity attacks (which may include social engineering, business email
compromise, cyber extortion, denial of service, attempts to exploit vulnerabilities, hacking, website defacement, theft of
passwords and other credentials or unauthorized use of computing resources for digital currency mining) : issues with or
errors in systems’ maintenance or security; migration of applications to the cloud; power outages; hardware or software failures ¢
dentat-ofserviee-; telecommunication failures; natural disasters; terrorist attacks; unintentional or malicious actions of
employees or contractors; and fires and other catastrophic occurrences and other cyber incidents . Further-Like most major
corporations , eyberseenrity-breaches-we are regularly subject to cyberattacks and other cyber incidents, including the



types of enr-attacks and incidents described above. If we do not allocate and effectively manage the resources necessary
to continue building and maintaining er-our information technology infrastructure, or if we fail to timely identify or
appropriately respond to cyberattacks or other cyber incidents, including with respect to third - party service providers,
our business has been and can continue to be adversely affected, which has resulted in and can continue to result in some
or all of the following: business disruption, systems performance degradation , processing inefficiencies or other whether

fromreireumvention-of seeuritysystems disruptions , dental—of-—serviee-attacks-or-other—- the loss of eyberattacks;haeking;
phlshrﬂg—&&aeks—eempt&eﬁﬁuses—f&ﬂsefw&fe« ma%w&re—emp-}eyee-damage to mtellectual property or sensitive data

(including errot;-malfeasanee;Soetalenginee ysteal-breaches-or-other-actionsma yeause-confidential information
belonging-to-us-or-that we process and mamtam about our employees or consumers through our e- commerce platform)
through security breaches or otherwise . incorrect or adverse effects on financial reporting, litigation, claims, legal or
regulatory proceedings, inquiries or investigations, fines or penalties, remediation costs, damage to our reputation or a
negative impact on employee morale or the loss of current or potential customers, eonsumers-all of which can adversely
affect our business. In addition , these risks also exist in acquired businesses, joint ventures or companies we invest in or
partner with that use separate information systems or that have not yet been fully integrated into our information
systems. Similar risks exist with respect to our third- party service providers, including cloud data service and other
information technology service providers, suppliers, distributors, contractors and other business partners, sappters;-that
we rely upon orfor gevernmental-certain areas of er-our reglatory-authorities-to-be-misused-or-breached-business, including
payroll processing, health and benefit plan administration and certain finance and accounting functions . When risks
such as these materialize, the need for us to coordinate with various third - party service providers , including with respect to
timely notification and access to personnel and information concerning an incident, and for third party service providers to
coordinate amongst themselves might make it more challenging to resolve the related issues. As Additionattytnthe-event-ofa
result, we are subject to the risk that the activities associated with our third- party service providers can adversely affect
our business even if the attack or breach does not directly impact our systems or information. Although the cybersecurity
incidents breach;eonfidentialinformation-that we proeess-and-maintain-abeut-ouremployees-have experienced to date, as
well as those reported to us by er-our third eonsumers-through-onre— party service providers eemmeree-platfornreoutd
peteﬁt-t&H-y—be—expesed—I-f—etueeeﬁtfe-}s— d-tsaster—reeeveiﬂy—aﬂd-have not had a materlal effect on our busmess eeﬁﬁﬂu-x-ty—p-l-&ﬂs

m&m&er—etukpfe&uet—sa-}es— [manual condition &ﬁd—or results 0[ opuallons ma-y—be— such 1nc1dents could have a ma-teﬂa-l-lry—h
materlal aﬂd—&d‘v‘efse}y——— adverse effect on us a—ffeeted—a—&d—we—mrght—expeﬂeﬁee-ée}a-ys—m the future fepeft—rﬂg—euﬁﬁ-ﬂaﬂera-l

ybreach-ofconfidentialinformationand-damage-to-otrreputationor-brands . We continue to
de\ ote resources to network SLLLlllIV bael\up and dl\d\lCl recovery, LlpL’lddlIlL svslemx and netw 01l\s ullmmui training and
other security measures to protect our systems and data; we are also in the process of enhancing the monitoring and detection of
threats in our environment. However, security measures cannot provide-absehite-seeurity-or-guarantee that we will be successful
in preventing or responding to every-breaeh-or-all cyber incidents, systems disruption-disruptions en-a-timely-basis-, system
compromises or misuses of data . [n addition, due to the constantly evolving nature of security threats, we cannot predict the
form and impact of any future incident, and the cost and operational expense of implementing, maintaining and enhancing
protccli\'c measures to guard against increasingly complex and sophisticated cyber threats could increase significantly. Although
€ maintain insurance coverage that may, subject to policy terms and conditions, cover certain aspects of a breach or disruption,
sueh insurance coverage may be insufficient to cover all losses. Fallure to comply with personal data protectlon and privacy
laws can adversely affect our business. We atty : 6
eonsequently-are subject to a variety of LODIIHLlOLlSlV ev ol\ ing and dev Ll()plll(T Lms and regulations in numerous jurisdictions
regarding privacy, data protection and data security, including those related to the collection, storage, handling, use, disclosure,
transfer and security of personal data. Privacy and data protection laws may be interpreted and applied differently from eeuntry
one jurisdiction to eeuntry-another and may create inconsistent or conflicting requirements . In addition, new legislation in
this area may be enacted in other jurisdictions at any time . Our efforts to comply with privacy and data protection laws may
impose significant costs and challenges that are likely to increase over time, and we could reur-experience substantial penalties
ot litigation , claims, legal or regulatory proceedings, inquiries or investigations, damage to our reputation and fines or
penalties related to violation of existing or future data privacy laws and regulations. Eitigatien-Further, as a retailer accepting
debit and credit cards or-for payment, as well as other digital payment tools, we are subject to industry data protection
standards and protocols such as the Payment Card Industry Data Security Standard. In certain circumstances, our
contracts with payment card processors and payment card networks (such as Visa, Mastercard, American Express and
Discover) generally require us to adhere to payment card network rules which could make us liable to payment card
issuers and others if information in connection with payment cards and payment card transactions that we process is
compromised, which liabilities could be substantial. Climate change or related legislation could adversely affect our
business. Climate change may increase the frequency or severity of natural disasters and other extreme weather
conditions, which could pose physical risks to our facilities, impair our production capabilities, disrupt our supply chain
or impact demand for our products. Climate change is already affecting the agricultural sector, and disruptions to crop
growing conditions are expected to increase with extreme weather events, increasing temperatures and changing water
availability. Disruptions to crop growing conditions can cause changes in geographical ranges of crops, as well as weeds,
diseases and pests that affect those crops. These impacts have in the past and may in the future limit availability or
increase the price volatility of key agricultural commodities, such as coffee, corn, citrus, cocoa, and apples, which are
important sources of ingredients for our products. Concern over climate change, including global warming, has led to
legislative and regulatory initiatives limiting greenhouse gas emissions and increasing disclosure obligations. Increased




compliance costs due to legal p or reputation-regulatory
requirements, along with initiatives to meet our sustalnablhty goals, may cause higher costs associated with, or
disruptions in, the manufacturing and distribution of our beverage products . We-As a result, the effects of climate
change and legal or regulatory initiatives to address climate change could have been;and- an inthe-future-may-be-adverse
impact on our business and results of operations. In addition . any failure to achieve or properly report on our goals with
respect to reducing our impact on the environment or perception of a party-failure to act responsibly various litigation
claims and legal proceedmos hat ...... based upon assessments and estlmdtes in dCL,OlddHLG with respect to the env1ronment ot

eats proeeedies attve eet-otrbusiness-and-finaneial performatee dd\Ll\L )lellLll\,Wthh
could fequ:ﬁﬂg— result ffefn—a-l-}egat-reﬂs—made—m reduced demand for our products, damage to our reputation or increase
the risk of litigation elaims-ortegal-proecedings-may-alse-. Any of the foregoing can adversely affect our reputation,-whieh-in
turn-business. Water scarcity and quality could adversely affect our results-business. Water is the primary ingredient in
many of our products and is used across our operations . The competition for water among domestic, agricultural and
manufacturing users is increasing in the countries where we operate. Even where water is widely available, water
purification and waste treatment infrastructure limitations and regulations could increase costs or constrain our
operations. As water becomes scarcer, the quality of the water deteriorates, including due to the effects of climate
change, or requirements on water purification or filtration increase, we may experience increased production costs;
manufacturing constraints; supply chain disruption; higher compliance costs; increased capital expenditures; the
interruption or cessation of operations at, or relocation of, our facilities or the facilities of our business partners;
challenges to efficiency gains due to higher water usage in compliance with more stringent water quality standards;
failure to achieve our water efficiency and conservation goals; perception of our failure to act responsibly with respect to
water use or to effectively respond to legal or regulatory requirements concerning water scarcity and quality; or damage
to our reputation, any of which can adversely affect our business . Fluctuations in our effective tax rate may result in
volatility in our financial results. We are subject to income taxes and non- income- based taxes in many U. S. and certain foreign
Jjurisdictions. Ineome-Tax legislation may be enacted, domestically or abroad, that impacts our effective tax rate. Changes

in expense-ineludes-a-proviston-foruneertainrtax laws pesitions—Atany-one-time-, many-regulations, related interpretations,
and tax years—are—subjeet—te—aud-rt—by—accountlng standards in the U S. and various ta*mg—forelgn 1u11x(lm110ns ﬂAcs—t-hese

As—a—resuk—t-hefe-eetr}d—b&eﬂgemg—v&ﬂab&rty— eﬂeqttarterl-y—aﬂd—/-whlch we operate may impact er-our anﬂua-l-effectlve m\
tates— rate as-events-and adversely affect oeetir—- our financial results that-eatise-a-change-tn-ourprovistonfor-uneertain-tax

pesittons-. In addition, our effective tax rate in any given financial statement period may be significantly impacted by changes in
the mix and level of earnings or by changes to existing accounting rules, tax regulations or interpretations of existing law.
Further;-Significant judgment is required in determining our annual income tax expense and legistation-may-be-enaeted-in
evaluatlng fhe—ftrture—defﬁesﬁea-l-ly—efour abfead—t-ha-t—rmpaets—eﬂreffeeﬁve—m\ pos1tlons fate—Ghaﬁges-rn—ta#}aws—

v v ; our tax estlmates, 1nclud1ng 1ntercompany
translm munu pohcles, are reasonable, the final determlnatlon of tax audits and any related dlsputes could pfaeﬁees—ané

may—eﬁmay—net—be ab-}e—te-effset—materlally dlfferent from or-our h1stor1cal ﬁarttga-te—t-he—eeﬂsehda-ted-effeet—e%feretgn—l ncome
tax provisions, estimates 4 : aws-and accruals regulations
governingU-. S—fereign-tax-eredits-The results of audlts or related dlsputes could have a material adverse effect on our
financial statements for the period or perlods for which the apphcable final determlnatlons are eemp}e*made and for

subjeettopertodie-periods for which leg
any-foretgn-tax-ereditsin-the future-statute of hmltatlons is open




