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In the ordinary course of our business, we may process personal or other sensitive data. This data may relate to our ssets
members , employees, partners, vendors, and others. This data may include contact details, payment card information,
geolocation data, as well as information collected from and about children and minors. Accordingly, we are or may become
subject to numerous data privacy and security obligations, including federal, state, local, and foreign laws, regulations, guidance,
and industry standards related to data privacy and security. Such obligations may include, without limitation, the Federal Trade
Commission Act, the Telephone Consumer Protection Act of 1991 (* TCPA ), the Children’ s Online Privacy Protection Act of
1998 (“ COPPA ), the Controlling the Assault of Non- Solicited Pornography And Marketing Act of 2003 (“ CAN- SPAM 7),
the California Consumer Privacy Act of 2018 (“ CCPA ) and other state privacy laws , the European Union’ s General Data
Protection Regulation 2016 /679 (“ EU GDPR ), the EU GDPR as it forms part of the BattedIingdom-—BIK=-law of
England and Wales by virtue of section 3 of the European Union (Withdrawal) Act 2018 and the Data Protection Act 2018
(collectively the “ UK GDPR ”, with the EU GDPR and UK GDPR together referred to as the “ GDPR ), the EU Digital
Services Act (“ DSA ), the UK Online Safety Act , the Age Appropriate Design Code enacted by the UK Information
Commissioner’ s Office, the Privacy and Electronic Communications Directive 2002 / 58 / EC on Privacy and Electronic
Communications (the “ ePrivacy Directive ), and the Payment Card Industry Data Security Standard (“ PCI DSS ). Several
states within the United States have enacted or proposed data privacy laws. Additionally, we are or may become subject to
various U. S. federal and state consumer protection laws which require us to publish statements that accurately and fairly
describe how we handle personal data and choices individuals may have about the way we handle their personal data. The
CCPA and the GDPR are examples of the increasingly stringent and evolving regulatory frameworks related to personal data
processing that may increase our eomphance obligations and exposure for any noncompliance. Similar laws have been enacted
or proposed in the past few years in several other U. S. states ¢inelading-in-Colorado-Conneetient; Utah-and-Virginta)-and other
foreign jurisdictions. These laws impose certain data privacy and security obhgatlons on covered businesses. Generally, these
and similar laws obligate covered businesses to provide specific disclosures in privacy notices and afford relevant individuals
with certain rights concerning their personal data. As applicable, such rights may include the right to access, correct, or delete
certain personal data, and to opt- out of certain personal data processing activities, such as targeted advertising, profiling, or
automated decision- making. The exercise of these rights may impact our business and ability to provide our products and
services. These laws may also allow for regulators to impose statutory fines or allow private claimants to recover damages for
noncompliance. The European Union is-and the UK are also focused on the regulation of digital services and online
platforms . The EU DSA came into force in 2022, with the majority of the substantive provisions taking effect in 2024. The
UK Online Safety Act came into force in 2024, with the majority of the substantive provisions taking effect in 2025. The
DSA and the UK Online Safety Act may increase our compliance costs, require changes to our user interfaces, processes,
operations, and business practices which may adversely affect our ability to attract, retain and provide our services to usets
members, increase our llablllty for content hosted and may othemlse adversely affect our busmess operatlons and financial
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refuse to apply similar protections that are currently available in the United States, or the European Union or #-a court were to
disagree with our application of those rules to our service, we could be required to expend significant resources to try to comply
with the new rules or incur liability, and our business, financial condition and results of operations could be harmed. For
additional information about the laws and regulations to which we are or may become subject and about the risks to our
business associated with such laws and regulations, see the section entitled “ Risk Factors — Risks Related to Privacy and
Cybersecurity. ”” Available Information Our website address is www. life360. com. We make available on our website, free of
charge, our Annual Reports on Form 10- K, our Quarterly Reports on Form 10- Q and our Current Reports on Form 8- K and
any amendments to those reports filed or furnished pursuant to Section 13 (a) or 15 (d) of the Securities Exchange Act of 1934,
as amended (the “ Exchange Act ), as soon as reasonably practicable after we electronically file such material with, or furnish it
to, the Securities and Exchange Commission (“ SEC ). The SEC maintains a website that contains reports, proxy and
information statements and other information regarding our filings at www. sec. gov. The ASX maintains a website that
contains documents required under Australian securities laws and other information regarding our filings at www. asx. com. au.
Additionally, the Company routinely posts additional important information, including press releases, on its website and
recognizes its website as a channel of distribution to reach public investors and as a means of disclosing material non- public
information for complying with disclosure obligations under Regulation FD. Accordingly, investors should monitor our website
in addition to our SEC filings, ASX filings and public webcasts. These items are available at investors. life360. com under “
Financials and Filings ”. The information found on our website is not incorporated by reference into this Annual Report on
Form 10- K or any other report we file with or furnish to the SEC. Jurisdiction of Incorporation The Company is incorporated in
the State of Delaware, United States of America, and is a registered foreign entity in Australia. As a foreign Company registered
in Australia, the Company is subject to different reporting and regulatory regimes than Australian companies. As a foreign
Company registered in Australia, the Company is not subject to Chapters 6, 6A, 6B and 6C of the Corporations Act 2001 (Cth)
of Australia (“ Corporations Act ”’) dealing with the acquisition of shares (including substantial shareholdings and takeovers).




Delaware Law, Certificate of Incorporation and Bylaws Under the provisions of Delaware General Corporation Law (“ DGCL
), shares are freely transferable and subject to restrictions imposed by the U. S. federal or state securities laws, by the

Company’ s certificate of incorporation, as amended (“ Certificate of Incorporation ™) or bylaws (“ Bylaws ™), or by an
agreement signed with the holders of the shares at issuance. The Company’ s Certificate of Incorporation and Bylaws do not
impose any specific restrictions on transfer. However, provisions of the DGCL, the Company’ s Certificate of Incorporation and
the Company’ s Bylaws could make it more difficult to acquire the Company by means of a tender offer (takeover), a proxy
contest or otherwise, or to remove incumbent officers and Directors of the Company. These provisions could discourage certain
types of coercive takeover practices and takeover bids that the Board may consider inadequate and encourage persons seeking to
acquire control of the Company to first negotiate with the Board. The Company believes that the benefits of increased protection
of its ability to negotiate with the proponent of an unfriendly or unsolicited proposal to acquire or restructure the Company
outweigh the disadvantages of discouraging takeover or acquisition proposals because, among other things, negotiation of these
proposals could result in an improvement of their terms. €hess-CHESS Depository Interests (“ CDIs ) Life360” s CDIs are
issued in reliance on the exemption from registration contained in Regulation S of the U. S. Securities Act of 1933 (the
Securities Act ) for offers of securities which are made outside the U. S. Accordingly, the CDIs, have not been, and will not be,
registered under the Securities Act or the laws of any state or other jurisdiction in the U. S. As a result of relying on the
exemption pursuant to Regulation S, the CDIs are ° restricted securities’ under Rule 144 of the Securities Act. This means that
the CDIs cannot be sold into the U. S. or to a U. S. person who is not a Qualified Institutional Buyer (as defined under Rule
144 A under the Securities Act, a * QIB’) for the foreseeable future except in very limited circumstances until after the end of the
restricted period, unless the re- sale of the CDIs is registered under the Securities Act or an exemption is available. To enforce
the transfer restrictions, all CDIs issued bear a FOR Financial Product designation on the ASX. This designation restricts any
CDIs from being sold on the ASX to U. S. persons excluding QIBs. CDIs may be transferred on the ASX to any person other
than a U. S. person who is not a QIB. Hedging transactions with regard to the CDIs may only be conducted in accordance with
the Securities Act. Item 1A. Risk Factors Our business is subject to a high degree of risk. You should carefully consider the
risks described below, as well as the other information in this Annual Report on Form 10- K, including our financial statements
and the related notes and “ Management’ s Discussion and Analysis of Financial Condition and Results of Operations. ” The
occurrence of any of the events or developments described below could harm our business, financial condition, results of
operations and prospects. In such an event, the market price of our common stock could decline. Our business is subject to
numerous risks and uncertainties. These risks and uncertainties may cause our operations to vary materially from those
contemplated by our forward- looking statements. These risk factors include: Risk Factors Summary ¢ If we fail to retain
existing members or add new members, or if our members decrease their level of engagement with our products and services or
do not convert to paying subscribers, our revenue, business, financial condition and results of operations may be significantly
harmed. « If we fail to monetize members through subscription plans, our business, financial condition and results of operations
may be harmed. « If we are not able to maintain the value and reputation of our brands, or if we are not able to compete
successfully with current or future competitors, our ability to expand our member base and maintain our relationships with
partners and other key service providers may be impaired and our business, financial condition and results of operations
may be harmed . + We have in the past, and may in the future need to change our pricing models to compete successfully. « The
market for our offerings is evolving, and our future success depends on the growth of this market and our ability to anticipate
and satisfy consumer preferences in a timely manner. « Changes to our existing brands, products and services, or the
introduction of new brands, products or services, could fail to attract or retain members or generate revenue and profits.
Unfavorable media coverage and publicity could damage our brands and reputation and materially adversely affect our business,
financial condition and results of operations. « Inappropriate actions by third parties or certain of our members could be
attributed to us and cause damage to our brands. ¢ Our business could be harmed if we are unable to accurately forecast demand
for our products and services and to adequately manage our product inventory. « Our growth and profitability rely, in part, on our
ability to attract members through cost- effective marketing efforts. Any failure in these efforts could materially adversely affect
our business, financial condition and results of operations. ¢ Distribution and marketing of, and access to, our products and
services depends, in significant part, on third- party publishers and platforms. If these third parties change their policies in such a
way that restricts our business, increases our expenses or limits, prohibits or otherwise interferes with or changes the terms of
the distribution, use or marketing of our products and services in any material way or affects our ability to collect revenue, our
business, financial condition and results of operations may be adversely affected. « We depend on retailers and distributors to
sell and market our hardware products, and our failure to maintain and further develop our sales channels could harm our
business. * We rely on a limited number of suppliers, manufacturers, and fulfillment partners for our smart trackers. A loss of or
change with any of these partners could negatively affect our business, including the potential inability to produce or obtain
quality products and services on a timely basis or in sufficient quantity. « If we do not successfully coordinate the worldwide
manufacturing and distribution of our products, we could lose sales, which could materially adversely affect our business,
financial condition and results of operations. * Our primary-manufacturer’ s facilities are located in the PRC and Malaysia.
Uncertainties with respect to the legal system of the PRC, including uncertainties regarding the enforcement of laws, and sudden
or unexpected changes in policies, laws and regulations in the PRC could materially adversely affect us. Disruption in the supply
chains from the PRC and Malaysia could also adversely affect our business. « Our apps are currently available for download
internationally and in the future we expect to penetrate additional international regions, including certain markets and regions in
which we have limited experience, which subjects us to a number of additional risks. * We rely on key data partners, and any
termination of our agreements with such partners could have a material adverse effect on our revenues, busmess financial
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business strategies , partnerships and acquisitions could fail to produce the expected results, disrupt our ongoing business,
present aew-risks not originally contemplated and materially adversely affect our business, reputation, results of operations
and financial condition. * The limited operating history of our new brands, products and services makes it difficult to evaluate
our current business and future prospects. * We have grown rapidly and have limited operating experience at our current scale of
operations. If we are unable to manage our growth effectively, our brands, company culture and financial performance may
suffer and place significant demands on our operatlonal rlsk management sales and marketlng, technology, comphance and
ﬁnance and accountlng resources -

. » Our operating margins may dechne asa
result of increasing product costs and 1nﬂat10nary pressures. * Our actual or percelved failure to comply with laws and
regulations concerning data privacy and security, consumer protection, advertising, location tracking, digital tracking
technologies, and those related to children’ s data could lead to regulatory investigations or actions; litigation; fines and
penalties; changes to or disruption of our business operations; reputational harm; loss of revenue or profits; declines in user
member growth or engagement; and other material adverse business consequences. ¢ If our information technology systems or
data, or those of third parties upon which we rely, are or were compromised, we could experience adverse consequences
resulting from such compromise. ¢ Our success depends, in part, on the integrity of our information technology systems, of
third- party systems and infrastructures, on the continued and unimpeded access to our products and services on the internet, and
on our ability to enhance, expand and adapt these systems and infrastructures in a timely and cost- effective manner. « We may
fail to adequately obtain, protect and maintain our intellectual property rights or prevent third parties from making unauthorized
use of such rights. « Our business is subject to complex and evolving U. S. and international laws and regulations. Failure to
comply with such laws and regulations could result in claims, changes to our business practices, monetary penalties, increased
cost of operations, reputational damage, or declines in member growth or engagement. » The market price of our CDIs and
common stock has been, and eemmensteek-may in the future be, volatile, whieh-or may decline regardless of our operating
performance and you could eause-the-valae-lose all or part of eur-your investment eemmen-stoekto-deeline- < We have
identified a material weakness in our internal control over financial reporting in the past —. If we identify additional material
weaknesses in our future or otherwise fail to maintain effective internal control over financial reporting, we may not be able to
accurately or timely report our financial condition or results of operations, which may adversely affect our business and the price
of our common stock and CDIs. « We incur increased costs and are subject to additional regulations and requirements as a result
of becoming a U. S. reporting company, and our management is required to devote substantial time to complying with Delaware
laws, Australian laws, and reporting requirements pursuant to U. S. securities laws, which could lower profits and make it more
difficult to run our business. Risks Related to Our Business Our business model is predicated on building a large critical mass of
members and monetizing them directly through subscription- based products and services we build ourselves, and indirectly by
allowing third parties to derive value from our members. Our financial performance has been and will continue to be
significantly determined by our success in adding, retaining and engaging our members and converting members into paying
subscribers. We expect that the size of our member base will fluctuate or decline in one or more markets from time to time. If
people do not perceive our products and services to be useful, effective, reliable, and / or trustworthy, we may not be able to
attract or retain members or otherwise maintain or increase the frequency and duration of their engagement or the percentage of
members that are converted into paying subscribers. There is no guarantee that we will not experience an erosion of our member
base or engagement levels. Member engagement can be difficult to measure, particularly as we introduce new and different
products and services. Any number of factors can negatively affect member retention, growth, engagement and conversion,
including the following, among others: * members increasingly engage with other competitive products or services; * member
behavior on any of our apps or with respect to any of our products or services changes, including decreases in the frequency of
their use; » members lose confidence in the quality or usefulness of our products or services or have concerns related to safety,
security, privacy (for example, children’ s data and precise geolocation data), well- being or other factors ; * members using
the free version of the Life360 app do not convert, in part due to not perceiving additional value in a paid subscription ; *
members or subscribers may not be willing to pay for subscriptions or hardware purchases; * members feel that their experience
is diminished as a result of the decisions we make with respect to the frequency, prominence, format, size and quality of ads that
we display; « member experience is affected due to difficulty installing, updating or otherwise accessing our products and
services on mobile devices or hardware as a result of actions or unplanned network or site outages by us or third parties that we
rely on to distribute our products and deliver our services; * we fail to introduce new features, products or services that members
find engaging, or if we introduce new products or services, or make changes to existing products and services , such as
introducing advertisements, that are not favorably received; » we fail to keep pace with evolving online, mobile device, market
and industry trends (including the introduction of new and enhanced digital services), as well as prevailing social, cultural or
political preferences in the markets in which our apps are available for download; ¢ initiatives designed to attract and retain
members and increase engagement are unsuccessful or discontinued, whether as a result of actions by us, third parties or
otherwise; © third- party initiatives that may enable greater use of our products and services, including low- cost or discounted
data plans, are discontinued; ¢ we, our partners or companies in our industry adopt terms, policies, procedures or practices that
are perceived negatively by our members or the general public, including those related to areas such as member data, including
practices involving our collection and sharing of precise geolocation data and information collected from and about children and
minors and their devices, privacy, security, or advertising; ¢ we fail to detect or combat inappropriate, fraudulent, criminal or
abusive activity on our platform; « advertisers and partners display ads that are untrue, offensive, or otherwise fail to
follow our guidelines; ¢ we fail to provide adequate customer service to members, marketers or other partners;  we fail to



protect our brands or reputation; * we, our partners or companies in our industry are or may become the subject of regulatory
investigation and / or rulings of non- compliance, litigation, adverse media reports or other negative publicity, including as a
result of our or their member data practices, such as the collection and sharing of precise geolocation data and / or information
collected from and about children and minors and their devices; ¢ there is decreased engagement with our products and services
as a result of internet shutdowns or other actions by governments that affect the accessibility of our products and services or our
ability to sell advertising in any of our markets; * there are changes mandated or necessitated by legislation, regulatory
authorltles or htlgatlon that adversely affect our products serV1ces members or partners; and-+-ourfinaneial-conditionand

b sks—From time to time, certain of these factors have negatively
affected member retentlon growth, and engagement to varying degrees If we are unable to maintain or increase our member
base and member engagement, our revenue, business, financial condition and results of operations may be materially adversely
affected. In addition, we may not experience rapid member growth or engagement in countries where, even though mobile
device penetration is high, due to the lack of sufficient cellular- based data networks, consumers rely heavily on Wi- Fi and may
not access our products and services regularly throughout the day. Any decrease in member retention, growth or engagement
could render our products and services less attractive to members, which is likely to have a material and adverse impact on our
revenue, financial condition, business and results of operations. If our member growth rate slows or declines, we will become
increasingly dependent on our ability to maintain or increase levels of member engagement and monetization in order to drive
revenue growth. Life360 operates under a *“ freemium ” model in which the Life360 app is available to members at no charge,
while Memberships-memberships with additional features are available via a paid monthly or annual subscription. If members
using the free version of the Life360 app do not perceive additional value in a paid subscription or there is an actual or perceived
reduction in the functionality, quality, reliability and cost- effectiveness of our subscription plans, our ability to retain and grow
paid subscriptions would be adversely impacted. Our failure to provide successful enhancements and new features that grow
paid subscriptions may have a material adverse impact on our business, financial condition and results of operations. If we are
not able to maintain the value and reputation of our brands, our ability to expand our member base and maintain our
relationships with partners and other key service providers may be impaired and our business, financial condition, and results of
operations may be harmed. We believe that our brands have significantly contributed to our word- of- mouth virality, which has
in turn contributed to the success of our business. We also believe that maintaining, protecting and enhancing our brands is
critical to expanding our member base and maintaining our relationships with partners and other key service providers that will
assist in successfully implementing our business strategy which we anticipate will increase our expenses. If we fail to do so, our
business, financial condition and results of operations could be materially adversely affected. We believe that the importance of
brand recognition will continue to increase, as the location- based services and item tracking markets grow. Many of our new
members are referred by existing members. Maintaining our brands will depend largely on our ability to continue to provide
useful, reliable, trustworthy and innovative products and services, which we may not do successfully. Further, we have in the
past and expect to continue to experience media, legislative, or regulatory scrutiny of our actions or decisions, including those
relating to data privacy and security, consumer protection, tracking, targeting children’ s data, precise geolocation data,
encryption, content, contributors, advertising and other issues, which may materially adversely affect our reputation and brands.
We may be subject to settlements, judgments, fines, or other monetary penalties in connection with legal and regulatory
developments that may be material to our business. In addition, we may fail to timely detect or respond expeditiously or
appropriately to objectionable content wwithinrtheEife360;Fite-erJtobitapps-or practices by members within the Life360, Tile
or Jiobit apps , or to otherwise address member concerns, which could erode confidence in our brands. Maintaining and
enhancing our brands will require us to make substantial investments and these investments may not be successful. The digital
consumer subscription products market is competitive, with low switching costs and a consistent stream of new products,
services and entrants. We may not be able to compete successfully with current or future competitors, which may impact our
business, financial condition and results of operations. The digital consumer subscription products market in general, and the
markets for family safety, location sharing, location tracking and related offerings, are fast- paced and constantly changing, with
frequent changes in technology, consumer expectations and requirements, industry standards and regulations and a consistent
stream of new products, services and entrants both in the United States and abroad. We face significant competition in every
aspect of our business, and competitors include both large competitors with various product and service offerings and many
smaller competitors. Many of our current and potential competitors, both domestically and internationally, have or may have
competitive advantages over us, including longer operating histories, significantly more resources (including larger marketing
and operating budgets), greater brand recognition, access to more data and potential insights related to members, potential
acquisition and other opportunities, higher amounts of available capital or access to such capital and in some cases, lower costs.
Some of our competitors may enjoy better competitive positions in certain geographical regions, member demographics or other
key areas that we currently serve or may serve in the future. These advantages could enable these competitors to offer products
that are more appealing to our existing and prospective members, to respond more quickly and / or cost- effectively than us to
new or changing opportunities and regulations, new or emerging technologies or changes in customer requirements and
preferences, or to offer lower prices or free products and services. A competitor could gain rapid scale for its products by,
among other things, leveraging its existing brands, products or services or existing data or insights, harnessing a new technology
or a new or existing distribution channel or creating a new or different approach to family safety and location sharing of people,
pets and things. For example, #2624-one of our third- party platform previders-partners (cach a “ Channel Partner )
introdueed-, Apple, markets AirTag ™. a tracker that uses ultra- wideband technology to allow its members to track and find
items through Apple etneehaﬁﬂel—Paftner— s Find My ® app, a antOS-location sharing app developed by Apple eur-Channel
Partrer-for 10S devices sto allow approved users-Apple members to access the GPS location of the-their #sers™-devices. Our
ability to compete to attract, engage and retain members, as well as to increase their engagement with our various products and




services and to grow our subscriptions, depend on numerous factors, including our brand and reputation, the prices associated
with our subscriptions, products and services, the ease of use of our platform and technology, the actual and perceived safety and
security of our platform, products and services, and our ability to address consumer and regulatory concerns as they arise,
including those related to data usage, data privacy and security such as practices involving the sharing of precise geolocation
data and information collected from and about children and minors and their devices. See “ Item 1. Business- Competition ” in
this Annual Report for additional information about our direct and indirect competitors. Potential competitors may also include
operators of mobile operating systems and app stores. These mobile platform competitors could use strong or dominant positions
in one or more markets, and access to existing large pools of potential #sers-members and personal information regarding those
users-members , to gain competitive advantages over us. These competitors also control the app stores that are the
principal means by which our members access our platform. If we are not able to compete effectively against our current or
future competitors and products or services that may emerge, the size and level of engagement of our member base may
decrease, which could adversely affect our business, financial condition and results of operations. We have in the past , and may
in the future , need to change our pricing models to compete successfully. In October 2022, we announced price increases on our
United States based premium offerings. If we continue to increase prices for our products and services, demand for our solutions
could decline as members adopt less expensive competing products and services, and our market share could suffer. Gur-We
increased prices for our U. S. Life360 10S and Android premium subseripttons— subscription offerings priee-inereasestook
effeet-in December 2022 and April 2023, respectively , and for our United Kingdom and Australia and New Zealand
Life360 iOS and Android subscriptions in the first half of 2024 . The intense competition we face in the family safety,
location- based services and item tracking technology markets, in addition to general economic and business conditions,
including inflation and rising interest rates, can impact result-irdewnward-pressare-omrthe prices of our products and services. If
our competitors offer significant discounts on competing products or services or develop products or services that our customers
believe are more valuable or cost- effective, we may be required to decrease our prices or offer other incentives in order to
compete successfully. If we do not adapt our pricing models to reflect changes in customer use of our products and services or
changes in customer demand, our revenues could decrease. Any broad- based change to our pricing strategy could cause our
revenues to decline or could delay future sales as our sales force implements, and our subscribers adjust to, the new pricing
terms. We or our competitors may bundle products and services for promotional purposes or as a long- term go- to- market or
pricing strategy or provide price guarantees to certain subscribers as part of our overall sales strategy. These practices could,
over time, significantly limit our flexibility to change prices for existing products and services and to establish prices for new or
enhanced products and services. Any such changes could reduce our margins and adversely affect our business, financial
position and results of operations. The family safety and location- based services and item tracking technology markets for our
offerings are in a relatively early stage of development, and it is uncertain whether these markets will grow, and even if they do
grow, how rapidly they will grow, how much they will grow, or whether our platform will be widely adopted. As such, any
predictions or forecasts about our future growth, revenue, and expenses may not be as accurate as they would be if we had a
longer operating history or operated in a more predictable market. Any expansion in our markets depends on a number of
factors, including the cost, performance, and perceived value associated with our platform and the offerings of our competitors.
Our success will depend, in part, on market acceptance and the widespread adoption of our family safety and location sharing
products and services as an alternative to other family coordination options such as texts and phone calls, and member selection
of our products and services over competing products and services that may have similar functionality. Family safety, location
sharing and location tracking technology is still evolving and we cannot predict marketplace acceptance of our products and
services or the development of products and services based on entirely new technologies. There is a risk that we will not be able
to grow our member base outside of the United States in a way that provides the scale required to offer the full functionality of
our the-Eife360-Serviee-services to a particular geography, or to a scale that will enable us to generate indirect revenue. Our
success depends on our ability to anticipate and satisfy consumer preferences in a timely manner. All of our products and
services are subject to changing consumer preferences that cannot be predicted with certainty. Consumers may decide not to
purchase our products and services as their preferences could shift rapidly to different types of offerings or away from these
types of products and services altogether, and our future success depends in part on our ability to anticipate and respond to shifts
in consumer preferences. In addition, certain of our newer products and services may have higher prices than many of our earlier
offerings and those of some of our competitors, which may not appeal to consumers or only appeal to a smaller subset of
consumers. It is also possible that competitors could introduce new products and services that negatively impact consumer
preference for our offerings, which could result in decreased sales and a loss in market share. Accordingly, if we fail to
anticipate and satisfy consumer preferences in a timely manner, our business, financial condition and results of operations may
be adversely affected. Our ability to retain, increase, and engage our member base and to increase our revenue depends heavily
on our ability to continue to evolve our existing brands, products and services, as well as to acquire or create successful new
ones, both independently and in conjunction with developers or other third parties. We may introduce significant changes to our
existing brands, products and services, or acquire new and unproven brands, products, services and product and services
extensions, including technologies with which we have little or no prior development or operating experience. We have also
invested, and expect to continue to invest, significant resources in growing our subscription- based services to support increasing
usage as well as new lines of business, products, services, product extensions and other initiatives to generate revenue.
Developing new products and services is expensive and can require substantial management and Company resources and
attention and investing in the development and launch of new products and services can involve an extended period of time
before a return on investment is achieved, if at all. An important element of our business strategy is to continue to make
investments in innovation and related product and services opportunities to maintain our competitive position. Unanticipated
problems in developing products and services could also divert substantial research and development resources, which may



impair our ability to develop new products and services or enhance existing products and services, and substantially increase our
costs. We may not receive revenues from these investments for several years and may not realize returns from such investments
at all. There is no guarantee that investing in new lines of business, products, services, product and services extensions or other
initiatives to show our community meaningful opportunities to facilitate family safety or location, driving and family
coordination will succeed, that members will like the changes or that we will be able to implement such new lines of business,
products, services, product and services extensions or other initiatives effectively or on a timely basis, which may negatively
affect our brands. Our new or enhanced brands, products, services or product and services extensions may provide temporary
increases in engagement but may ultimately fail to engage members, marketers, or developers, we may fail to attract or retain
members or to generate sufficient revenue, operating margin, or other value to justify our investments, and our business may be
materially adversely affected. The development of our products and services is complex and costly, and we typically have
several products and services in development at the same time. Given the complexity, we occasionally have experienced, and
could experience in the future, delays in the development and introduction of new and enhanced products and services. Problems
in the design or quality of our products or services may also have an adverse effect on our brand, business, financial condition or
results of operations. Unanticipated problems in developing products and services could also divert substantial resources,
including research and development, which may impair our ability to develop new products and services and enhancements of
existing products and services, and could substantially increase our costs. If new or enhanced product and service introductions
are delayed or not successful, we may not be able to achieve an acceptable return, if any, on our research and development
efforts, and our business, financial condition and results of operations may be adversely affected. Unfavorable publicity or
media reports, including those regarding us, our data privacy and security practices, including those related to children and
minors, security incidents, product or service changes, quality or features, litigation or regulatory activity, including any
intellectual property proceeding, any investigation and / or enforcement activity from data protection or other regulatory
authorities or proceeding relating to the privacy or security of our data, or regarding the actions of our partners, our members,
our employees or other companies in our industry, could materially adversely affect our brands and reputation, regardless of the
veracity of such publicity or media reports. Major media outlets have increased scrutiny of the location data market and Life360
has been the target-subject of media articles, which could impact member retention, growth, engagement and conversion as well
as increase regulatory scrutiny of our actions or decisions regarding member privacy, security, encryption, content, contributors,
advertising and other issues, which may materially adversely affect our reputation and brands. If we fail to protect our brands or
reputation, we may experience material adverse effects to the size, demographics, engagement, and loyalty of our member base,
resulting in decreased revenue, fewer app installs (or increased app uninstalls) and subscription purchases, or slower member
growth rates. Any of the foregoing could materially adversely affect our business, financial condition and results of operations.
Inappropriate actions by third parties or certain of our members could be attributed to us and cause damage to our brands. Our
members may be physically, financially, emotionally or otherwise harmed by other individuals through the use of one of our
products or through features of our products. If one or more of our members suffers or alleges to have suffered any such harm as
a result of our the-Eife366-Serviee-services , we could in the future experience negative publicity or legal action that could
damage our brands. Similar events affecting users of our competitors’ products and services could also result in negative
publicity for our products and services, as well as the industries in which we operate, including the location sharing and tracking
industries, which could in turn negatively affect our business. The reputation of our brands may also be materially adversely
affected by the actions of our members or advertisers that are deemed to be hostile, offensive, inappropriate or unlawful.
Furthermore, members have in the past used competitor products and may use our products for illegal or harmful purposes such
as stalking or theft, rather than for their intended purposes. While we have systems and processes in place that aim to monitor
and review the appropriateness of the content accessible through our products and services and have adopted policies regarding
illegal, offensive or inappropriate use of our products and services, our members have in the past, and could in the future,
nonetheless engage in activities that violate our policies. In addition, our advertisers may use our system or our members’
data in a manner inconsistent with our terms, contracts or policies. Additionally, while our policies attempt to address
illegal, offensive or inappropriate use of our products, we cannot control how our members engage on our products. Fhese-We
may also be unsuccessful in our efforts to enforce our policies or otherwise prevent or remediate any such incidents. As a
result, our existing safeguards may not be sufficient to avoid harm to our reputation and brands, especially if such hostile,
offensive or inappropriate use is well- publicized. We invest broadly in our business, and such investments are driven by our
expectations of the future success of a product or service. For example, our Tile and Jiobit hardware often require investments
with long lead times. We must forecast inventory needs and expenses and place orders sufficiently in advance with our third-
party suppliers and contract manufacturers based on our estimates of future demand for particular products. Our ability to
accurately forecast demand for our products and services could be affected by many factors, including an increase or decrease in
demand for our products and services or for our competitors’ products and services, unanticipated changes in general market or
economic or political conditions. An inability to correctly forecast the success of a particular product or service could harm our
business. If we underestimate demand for a particular product, our contract manufacturers and suppliers may not be able to
deliver sufficient quantities of that product to meet our requirements, and we may experience a shortage of that product available
for sale or distribution. If we overestimate demand for a particular product, we may experience excess inventory levels for that
product and the excess inventory may become obsolete or out- of- date. Inventory levels in excess of demand may result in
inventory write- downs or write- offs and the sale of excess inventory at further discounted prices, which could negatively
impact our gross profit and our business. Attracting members involves considerable expenditure for online and offline
marketing. Historically, we have had to increase our marketing expenditures over time in order to build our brand awareness,
attract members and drive our long- term growth. Evolving consumer behavior has affected, and will in the future affect, the
availability of profitable marketing opportunities. For example, as consumers communicate less via email and more via text



messaging, messaging apps and other virtual means, the reach of email campaigns designed to attract new and repeat members
for our products is adversely impacted. To continue to reach potential members and grow our businesses, we must identify and
devote our overall marketing expenditures to newer advertising channels, such as mobile and online video platforms as well as
targeted campaigns in which we communicate directly with potential, former and current members via new virtual means. We
currently rely on member acquisition through paid efforts, however, we are not exclusively reliant on it for our member growth.
Our paid acquisition efforts include paid search in app stores as well as commercials on streaming television. Generally, the
opportunities in and sophistication of newer advertising channels are relatively undeveloped and unproven, and we may not be
able to continue to appropriately manage and fine- tune our marketing efforts in response to these and other trends in the
marketing and advertising industries. Any failure to do so could materially adversely affect our business, financial condition and
results of operations. We market and distribute our products and services (including the Life360 app, Tile app and Jiobit app)
through our third—party-publishers-and-distribution-ehannels— Channel Partners . Our mobile applications are almost
exclusively accessed through the Apple App Store and the Google Play Store, and we depend on Apple and Google
approving our Channel-Partrers-mobile applications on their respective platforms . Our ability to market our brands on any
given property or channel is subject to the policies of the relevant third party. There is no guarantee that popular mobile
platforms will continue to feature our products, or that mobile device users will continue to use our products and services rather
than competing ones. Because Life360 is only used on mobile devices, it must remain interoperable with popular mobile
operating systems, networks, technologies, products, and standards that we do not control, such as the Android and i0S
operating systems and related hardware, including but not limited to GPS, accelerometers and gyrometers. Any changes, bugs, or
technical issues in such systems, or changes in our relationships with mobile operating system partners, some of which are
competitors or potential competitors of ours, handset manufacturers, or mobile carriers, or in their terms of service or policies
that degrade our products’ functionality, reduce or eliminate our ability to update or distribute our products, give preferential
treatment to competitive products, limit our ability to deliver, target, or measure the effectiveness of ads, or charge fees related to
the distribution of our products or our delivery of ads could materially adversely affect the usage of our products and services on
mobile devices. We are subject to the standard policies and terms of service of these third- party platforms, which generally
govern the promotion, distribution, content, and operation of applications on such platforms. Each Channel Partner has broad
discretion to change its policies and interpret its terms of service and other policies with respect to us and other companies,
including changes that may be unfavorable to us and may limit, eliminate or otherwise interfere with our ability to distribute or
market through their stores , impose restrictions on access to our products by potential customers , affect our ability to
update our applications, including to make bug fixes or other feature updates or upgrades and affect our ability to access native
functionality or other aspects of mobile devices and our ability to access information about our members that they collect. A
platform provider may also change how the personal information of its users is made available to developers on its platform,
limit the use of personal information for advertising purposes, restrict how members can share information on its platform or
across platforms, or significantly increase the level of compliance or requirements necessary to use its platform. In addition, the
platforms we use may dictate rules, conduct or technical features relating to the collection, storage, use, transmission, sharing
and protection of personal information and other consumer data, which may result in substantial costs and may necessitate
changes to our business practices, which in turn may compromise our growth strategy, adversely affect our ability to attract,
monetize or retain members, and otherwise adversely affect our reputation, legal and regulatory exposures, business, financial
condition and results of operations. Any failure or perceived failure by us to comply with these platform- dictated rules, conduct
or technical features may result in investigations or enforcement actions, litigation, or public statements against us, which in turn
could result in significant liability or temporary or permanent suspension of our business activities with these platforms, cause
our members to lose trust in us, and otherwise compromise our growth strategy, adversely affect our ability to attract, monetize
or retain members, and otherwise adversely affect our reputation, legal exposures, business, financial condition and results of
operations. If we violate, or a distribution platform provider believes we have violated, a distribution platform’ s terms of
service, or if there is any change or deterioration in our relationship with such distribution provider, that platform provider could
limit or discontinue our access to its platform. For example, in August 2020, both Apple and Google one-ofetr-Channet
Partrersremoved mobile apps from their platforms for violating their standard policies and terms of service which include
policies against selling location data to brokers. If one of our Channel distribution-platfermpartners-Partners were to limit or
discontinue our access to their platform, it could significantly reduce our ability to distribute our products to members, decrease
the size of the member base we could potentially convert into subscribers, or decrease the revenues we derive from subscribers
or advertisers, each of which could adversely affect our business, financial condition and results of operations. We also rely on
the continued popularity, member adoption, and functionality of third- party platforms. In the past, some of these platform
providers have been unavailable for short periods of time or experienced issues with their in- app purchasing functionality. If
either of these events recurs on a prolonged, or even short- term, basis or if similar issues arise that impact members’ ability to
access our products and services, our business, financial condition, results of operations and reputation may be harmed. Third-
party platforms may also impose certain file size limitations, which could limit the ability of our members to download some of
our larger app updates over- the- air. Furthermore, the owners of mobile operating systems provide consumers with the ability to
download products that compete with Life360. We have no control over our Channel Partners’ operating systems or hardware or
hardware manufactured by other original equipment manufacturers, and any changes to these systems or hardware could
degrade the functionality of our mobile apps, impact the accessibility, speed or other performance aspects of our mobile apps or
give preferential treatment to competitive products. If issues arise with third- party platforms that impact the visibility or
availability of our products and services, our members’ ability to access our products and services or our ability to monetize our
products and services, or otherwise impact the design or effectiveness of our software, our business, financial condition and
results of operations could be adversely affected. In addition, many of our subscription fees are collected by our Channel



Partners and remitted to us. Historically, the number of new and retained members recorded by Life360’ s internal database has
differed from the number recorded by our Channel Partners in their respective databases and direct revenue is recognized based
on the invoices received from our Channel Partners. Any delay to a remittance from our Channel Partners or difference in the
numbers in our respective databases may lead to distortions between our expected direct revenue and our actual direct revenue
and may have an adverse effect on our business, financial condition and results of operations. We primarily sell our hardware
products through retailers and distributors and depend on these third parties to sell and market our products to consumers. Any
changes to our current mix of retailers and distributors could adversely affect our gross margin and could negatively affect both
our brand image and our reputation. Our sales depend, in part, on retailers adequately displaying our products, including
providing attractive space and point of purchase displays in their stores, and training their sales personnel to sell our products. If
our retailers and distributors are not successful in selling our products, our hardware revenue would decrease and we could
experience lower gross margin due to product returns or price protection claims. Our retailers also often offer products and
services of our competitors in their stores. In addition, our success in expanding and entering into new markets internationally
will depend on our ability to establish relationships with new retailers and distributors. We also sell through, and will need to
continue to expand our sales through, online retailers. If we do not maintain our relationship with existing retailers and
distributors or if we fail to develop relationships with new retailers and distributors, our ability to sell our products and services
could be adversely affected and our business may be harmed. For the fiscal years ended December 31, 2024 and 2023 and-2622
, Amazon —eem—accounted for less than 10 % aﬂd-&ppfexrma-tel-y—of total revenue. Amazon accounted for 13 % of ﬁuﬁotal
revenue for ;
fiseal-ycar ended December 31, %92—1—2022 Select retailers and drstrrbutors make up the majorlty of our drstrrbutlon channels
Accordingly, the loss of a small number of our large retailers, distributors, and distribution channels, or the reduction in business
with, or access to, one or more of these retailers, distributors, or distribution channels could have a significant adverse impact on
our operating results. We rely on a limited number of suppliers, manufacturers, and fulfillment partners for our smart trackers. A

loss of any of these partners could negatively affect our business. We outsource the rely-onatimitednumberofsupphersto
ﬂ&a-nufaefufe-manufacturmg of aﬂd-tf&nspeft—our Tile and Jloblt dev1ces to smaﬁ—tfaekefs—rnehiémg—m—seme—eases—eﬁly-

contract manufacturer located in Asia, Jabll Inc. , usmg our desrgn specrﬁcatrons J 10b1t also utrlrzes other contract
manufacturers for additional accessory production. To enstre-monitor the quality of our products, we conduct routine product
audits. We also work with third- party fulfillment partners that package and deliver our products to multiple locations
worldwide, which allows us to reduce order fulfillment time, reduce shipping costs, and improve inventory flexibility. Our
reliance on a single manufacturer for our Tile and Jiobit devices and a limited number of manufaeturers-and-fulfillment
partners for each of our smart trackers increases our risk since we do not currently have alternative or replacement
mantfaeturers-suppliers beyond these key parties. In the event of an interruption from our manufacturer or any of our
mantfaetarers-or-fulfillment partners, we may not be able to increase capacity from other sources or develop alternate or
secondary sources without incurring material additional costs and substantial production delays. Furthermore, our primary
manufacturer’ s facilities are located in the PRC and Malaysia. Our Fhus;-eur-business could be adversely affected if our
manufacturer or onec or more of our sapphers-fulfillment partners is impacted by a natural disaster, political, social or
economic er-pehitieat-instability , military conflict , bank failures, changing foreign regulations, labor unrest, pandemics, or any
other interruption at a particular location. If we experience a significant increase in demand for our smart trackers, or if we need
to replace an existing supplier or partner, we may be unable to supplement or replace them on terms that are acceptable to us, if
at all, which could limit our ability to deliver our products to our members in a timely manner. If we are unable to enter into
such an agreement, it could cause an adverse effect on our business, financial condition and results of operations. For example,
it may take a significant amount of time to identify a manufacturer or fulfillment partner that has the capability and resources to
build our products to our specifications in sufficient volume. Identifying suitable suppliers, manufacturers, and fulfillment
partners is an extensive process that requires us to become satisfied with their quality control, technical capabilities,
responsiveness and service, financial stability, regulatory compliance, and labor and other ethical practices. Accordingly, a-the
loss of our manufacturer or any of our significant supphers;mantfaetares;-or-fulfillment partners could have an adverse effect
on our business, financial condition and results of operations. We have limited control over our suppliers, manufacturers,
fulfillment partners and inflation in costs, which may subject us to significant risks, including the potential inability to produce
or obtain quality products and services on a timely basis or in sufficient quantity. We have limited control over our suppliers,
manufacturers, fulfillment partners and inflation in costs, which subjects us to risks, including, among others: ¢ inability to
satisfy demand for our smart trackers; ¢ reduced control over delivery timing and product reliability; * reduced ability to monitor
the manufacturing process and components used in our smart trackers; ¢ limited ability to develop comprehensive manufacturing
specifications that take into account any materials shortages or substitutions; ¢ variance in the manufacturing capability of our
third- party manufacturers for our Jiobit accessory production : * design and manufacturing defects; * price increases; « failure
of a significant supplier, manufacturer, or fulfillment partner to perform its obligations to us for technical, market, or other
reasons; ¢ difficulties in establishing additional supplier, manufacturer, or fulfillment partner relationships if we experience
difficulties with our existing suppliers, manufacturers, or fulfillment partners; ¢ shortages of materials or components; *
misappropriation of our intellectual property; ¢ exposure to natural catastrophes, political unrest, terrorism, labor disputes, and
economic instability resulting in the disruption of trade from foreign countries in which our smart trackers are manufactured or
the components thereof are sourced; ¢ changes in local economic conditions in the jurisdictions where our suppliers,
manufacturers, and fulfillment partners are located including as a result of global supply chain issues; * the imposition of new
laws and regulations, including those relating to labor conditions, quality and safety standards, imports, duties, tariffs, taxes, and
other charges on imports, as well as trade restrictions and restrictions on currency exchange or the transfer of funds; and °




insufficient warranties and indemnities on components supplied to our manufacturers or performance by our partners. Further,
international operations entail a variety of risks, including currency exchange fluctuations, challenges in staffing and managing
foreign operations, tariffs and other trade barriers, unexpected changes in legislative or regulatory requirements of foreign
countries that manufacture, or into which we sell, our products and services, difficulties in obtaining export licenses or in
overcoming other trade barriers, laws and business practices favoring local companies, political and economic instability,
limitations on advertising, difficulties protecting or procuring intellectual property rights, and restrictions resulting in delivery
delays and significant taxes or other burdens of complying with a variety of foreign laws. For example, given ongoing supply
chain issues, we are prioritizing hardware inventory allocation for the benefit of bundled subscription offers over retail sales.
Additionally, in February 2022, Russia invaded Ukraine. The European Union and other governments in jurisdictions in which
our apps are available for download have imposed severe sanctions and export controls against Russia and Russian interests,
and have threatened additional sanctions and controls. It is not possible to predict the broader consequences of this conflict, or
others, such as the conflicts in the Middle East, which could include further sanctions, embargoes, greater regional instability,
geopolitical shifts and other adverse effects on macroeconomic conditions, currency exchange rates, supply chains and financial
markets. The occurrence of any of these risks, especially during seasons of peak demand, could cause us to experience a
significant disruption in our ability to produce and deliver our products and services to our customers. Our business requires us
to coordinate the manufacture and distribution of our Tile and Jiobit products across the United States and over the world. We
rely on third parties to manufacture our products, manage centralized distribution centers and transport our products. If we do
not successfully coordinate the timely manufacturing and distribution of our products, if our manufacturers, distribution logistics
providers or transport providers are not able to successfully and timely process our business or if we do not receive timely and
accurate information from such providers, and especially if we expand into new product categories or our business grows in
volume, we may have an insufficient supply of products to meet customer demand, lose sales, experience a build- up in
inventory, incur additional costs, and our financial condition and results of operations may be adversely affected. As a result of
our products being manufactured in the PRC and Malaysia, we are reliant on third parties to get our products to distributors
around the world. Transportation costs, fuel costs, labor unrest, political unrest, natural disasters, regional or global pandemics ,
military conflicts , and other adverse effects on our ability, timing and cost of delivering products can increase our inventory,
decrease our margins, adversely affect our relationships with distributors and other customers and otherwise adversely affect our
financial condition and results of operations. A significant portion of our annual retail orders and product deliveries generally
occur in the last quarter of the year which includes the important selling periods in November (Black Friday and Cyber
Monday) and December (Christmas and Hanukkah) in large part to seasonal holiday demand. This places pressure on our supply
chain and could adversely affect our revenues and profitability if we are unable to successfully fulfill customer orders during
this quarter. Our primary-manufacturer’ s operations in the PRC are governed by Chinese laws and regulations. The Chinese
government has exercised and continues to exercise substantial control over virtually every sector of the Chinese economy
through regulation and state ownership. The central Chinese government or local governments having jurisdiction within the
PRC may impose new, stricter regulations, or interpretations of existing regulations. The Company’ s primary-manufacturer in
the PRC may be subject to regulation and interference by various political, governmental and regulatory entities in the provinces
in which it operates, including local and municipal agencies and other governmental divisions. As such, any such future laws or
regulations may impair the ability of our primary-manufacturer to operate and may increase its costs. If our primary
manufacturer incurs increased costs, it may attempt to pass such costs on to us. Any such increased expenses or disruptions to
the operations of our primary-manufacturer could adversely impact our results of operations, as well as our ability to deliver our
products to our members in a timely manner and to meet demand for our smart trackers. The PRC’ s legal system is a civil law
system based on written statutes. Unlike the common law system, prior court decisions under the civil law system may be cited
for reference but have limited precedential value. Since 1979, the Chinese government has promulgated laws and regulations in
relation to economic matters such as foreign investment, corporate organization and governance, commerce, taxation and trade,
with a view to developing a comprehensive system of commercial law. Due to the fact that these laws and regulations have not
been fully developed, and because of the limited volume of published cases and the non- binding nature of prior court decisions,
interpretation of Chinese laws and regulations involves a degree of uncertainty. Some of these laws may be changed without
immediate publication or may be amended with retroactive effect. Furthermore, since the PRC’ s legal system continues to
rapidly evolve, the interpretations of many laws and regulations are not always uniform and enforcement of these laws and
regulations involves uncertainties. As a result, our primary-manufacturer may not be aware of their violation of any of these
policies and rules until sometime after the violation. Such unpredictability towards contractual, property and procedural rights
and any failure to quickly respond to changes in the regulatory environment in the PRC could adversely affect our primary
manufacturer’ s business, which in turn may impede our ability to deliver our products to our members in a timely manner and to
meet demand for our smart trackers or may result in increased expenses for us. Such actions could have a material adverse effect
on our business, financial condition, and results of operations. Although we may from time to time seek to secure a back- up
manufacturer outside of the PRC, we may not be able to do so in a timely manner, on acceptable terms, or at all. Additionally,
disruption in our supply chain from our primary-manufacturer’ s facilities in Malaysia could also significantly impact our ability
to fill customer orders for our products. Our supply chain could be adversely impacted by the uncertainties efsuch as health
concerns and related governmental restrictions, natural disasters, inclement weather conditions, civil unrest including wars and
armed conflicts, contractual disagreements, labor unrest, strikes, acts of terrorism, breaches of data security, and other adverse
events. Further, we may be exposed to fluctuations in the value of the local currency in the countries in which manufacturing
occurs. Future appreciation of these local currencies could increase our costs. In addition, our labor costs could rise as wage
rates increase and the available labor pool declines. Any of Fhese-these conditions could adversely affect our financial results.
As of the year ended December 31, 2623-2024 , international members represented ever-46-approximately 45 % of our total



MenthlyAetive-Users-MAUs 2and accounted for approximately 42-14 % of our total revenue. Offering our apps for
download internationally and rolling out full- service memberships outside of the United States, particularly in countries in
which we have limited experience, exposes us to a number of additional risks including, among others: ¢ operational and
compliance challenges caused by distance, language, and cultural differences; ¢ difficulties in staffing and managing
international operations and differing labor regulations for contractors and certain Fe-employees working internationally; ¢
differing levels of social and technological acceptance and adoption of our products and services or lack of acceptance of them
generally and the risk that our products and services may not resonate as deeply in certain international markets; ¢ foreign
currency fluctuations; * restrictions on the transfer of funds among countries and back to the United States, as well as costs
associated with repatriating funds to the United States; ¢ differing and potentially adverse tax laws and consequences; ¢ multiple,
conflicting and changing laws, rules and regulations, and difficulties understanding and ensuring compliance with those laws by
our Company, our employees and our business partners, over whom we exert no control, and other government requirements,
approvals, permits and licenses; * compliance challenges due to different, overlapping and evolving requirements and processes
set out in different laws and regulatory environments, particularly in the case of data privacy, data security, intermediary
liability, and consumer protection; * competitive environments that favor local businesses or local knowledge of such
environments; * limited or insufficient intellectual property protection, or the inability or difficulty to obtain, maintain, protect or
enforce intellectual property rights or to obtain intellectual property licenses from third parties, which could make it easier for
competitors to capture increased market position; ¢ use of international data hosting platforms and other third- party platforms; ®
low usage and / or penetration of internet connected consumer electronic devices; ¢ political, legal, social or economic
instability; » laws and legal systems less developed or less predictable than those in the United States; * trade sanctions, political
unrest, terrorism, war, pandemics and epidemics or the threat of any of these events; ané- breaches or violation of any export
and import laws, anti- bribery or anti- corruption laws, anti- money laundering rules or other rules or regulations applicable to
our business, including but not limited to the Foreign Corrupt Practices Act of 1977, as amended ; and * lower prices paid by
international subscribers . The occurrence of any or all of the risks described above could adversely affect our international
operations, which could in turn adversely affect our business, financial condition and results of operations. We rely on key data
partners, and any termination of our agreements with such data partners could have a material adverse effect on our revenues,
business, financial condition and results of operations. We generate indirect revenue from key partners through the sale of data
insights derived from the personal data we collect from our members. This revenue represented approximately 7 %, 7 % and 10
% and+7%-of our total revenue for the years ended December 31,2024, 2023 ;-and 2022 ;and-262+, respectively.
Termination of agreements w1th key partners may adversely impact our future financial performance {-n—}aﬂuarﬁy—292—2—1:1-fe3‘69

; ; : aeh ; . We Currently
depend on the contmued services and performance of our executive ofﬁcers and other key employees If one or more of our
executive officers or other key employees were unable or unwilling to continue their employment with us, we may not be able to
replace them easily, in a timely manner, or at all. The risk that competitors or other companies may poach our talent increases as
we continue to build our brands and become more well- known. Our key personnel have been, and may continue to be, subject
to poaching efforts by our competitors and other internet and high- growth companies, including well- capitalized players in the
social media and consumer internet space. The loss of key personnel, including members of management, as well as key
engineering, product development, marketing, and sales personnel, could disrupt our operations and have a material adverse
effect on our business. The success of our brands also depends on the commitment of our key personnel. To the extent that any
of our key personnel act in a way that does not align with our values, our reputation could be materially adversely affected. See *
— Our employees, consultants, third- party providers, partners and competitors could engage in misconduct that materially
adversely affects us. ” Our future success will depend upon our continued ability to identify, hire, develop, motivate and retain
highly skilled individuals across the globe, with the continued contributions of our senior management being especially critical
to our success. Competition for well- qualified, highly skilled employees in our industry is intense and our continued ability to
compete effectively depends, in part, upon our ability to attract and retain new employees. While we have established programs
to attract new employees and provide incentives to retain existing employees, particularly our senior management, we cannot
guarantee that we will be able to attract new employees or retain the services of our senior management or any other key
employees in the future. Additionally, we believe that our culture and core values have been, and will continue to be, a key
contributor to our success and our ability to foster the innovation, creativity and teamwork we believe we need to support our
operations. If we fail to effectively manage our hiring needs and successfully integrate our new hires, or if we fail to effectively
manage remote work arrangements, our efficiency and ability to meet our forecasts and our ability to maintain our culture,
employee morale, productivity and retention could suffer, and our business, financial condition and results of operations could
be materially adversely affected. Finally, effective succession planning is also important to our future success. While our



compensation remuneration-and-nemination-committee is responsible for overseeing and implementing proper succession plans
for the Company, if we fail to ensure the effective transfer of senior management knowledge and smooth transitions involving
senior management across our various businesses, our ability to execute short and long term strategic, financial and operating
goals, as well as our business, financial condition and results of operations generally, could be materially adversely affected. Our
employees, consultants, third- party providers, partners and competitors could engage in misconduct, including the misuse of
data and intentional failures to comply with applicable laws and regulations (including those related to cybersecurity or data
privacy, or those prohibiting a wide range of pricing, discounting and other business arrangements), report financial information
or data accurately, or disclose unauthorized activities. Such misconduct could result in legal or regulatory sanctions and cause
serious harm to their and our reputation. It is not always possible to identify and deter misconduct by employees, consultants,
third- party providers or partners, and any other precautions we take to detect and prevent this activity may not be effective in
controlling unknown or unmanaged risks or losses, or in protecting us from governmental investigations or other actions or
lawsuits stemming from a failure to comply with these laws or regulations. If any such actions are instituted against us, whether
or not we are successful in defending against them, we could be exposed to legal liability (including civil, criminal and
administrative penalties), incur substantial costs and damage to our reputation and brands, and we could fail to retain key
employees. Additionally, any misconduct or perception of misconduct by our members that is attributed to us, our employees,
consultants, third- party providers, partners or competitors could seriously harm our business or reputation. See “ — If our
information technology systems or data, or those of third parties upon which we rely, are or were compromised, we could
experience adverse consequences resulting from such compromise, including but not limited to regulatory investigations or
actions; litigation; fines and penalties; disruptions of our business operations; reputational harm; loss of revenue or profits; and
other adverse consequences. ” If we fail to offer high- quality customer support, our customer satisfaction may suffer, and it
may have a negative impact on our business and reputation. Many of our members rely on our customer support services to
resolve issues, including technical support, billing and subscription issues, which may arise. If demand increases, or our
resources decrease, we may be unable to offer the level of support our customers expect. Any failure by us to maintain the
expected level of support could reduce member satisfaction and negatively impact our customer retention, our business and
reputation. Our growth strategy includes expanding in international markets which requires significant resources and
management attention. Failure to execute on our growth strategy could have an adverse impact on our business, financial
condition and results of operations. We have expanded to new international markets and are growing our operations in existing
international markets, which may have very different cultures and commercial, legal, and regulatory systems than the markets in
which we predominately operate. In addition, scaling our business to international markets imposes complexity on our business,
and requires additional financial, legal, and management resources. An inability to manage this expansion successfully may
have an adverse impact on our business, financial condition and results of operations. If we cannot maintain our corporate
culture as we grow, our business may be harmed. We believe that our corporate culture has been a critical component to our
success and that our culture creates an environment that drives and perpetuates our overall business strategy. We have invested
substantial time and resources in building our team, and we expect to continue to hire aggressively as we expand, including with
respect to any potential international expansions we may pursue. As we grow and mature, we may find it difficult to maintain
our corporate culture. Any failure to preserve our culture could negatively affect our future success, including our ability to
recruit and retain personnel and effectively focus on and pursue our bu%lne%i %trategy {-nvestn&eﬂt—We have invested, and in the
future may invest, in new business %trategleq i

involve qlgnlﬁcant rmk% and uncertalntles 1nclud1ng dlqtractlon of management from current operatlonq the potentlal for
greater- than- expected liabilities and expenses, economic, political, legal and regulatory challenges associated with
implementing new business strategies, operating in new bustresses;-regions or countries, inadequate return on capital,
potential impairment of tangible and intangible assets, and significant write- offs. Investment , partnership and acquisition
transactions are exposed to additional risks, including failing to obtain required regulatory approvals on a timely basis or at all,
or the imposition of onerous conditions or other factors that could delay or prevent us from completing a transaction or
otherwise limit our ability to fully realize the antlclpated beneﬁt% ofa tranqactlon New fPhese—neWhventure% are 1nherent1y rlsky
and may not be quccesqful For example : :

November 2024 we entered 1nto a technology exclusw1ty and revenue sharlng agreement with Hubble (the “ Hubble

Agreement ) , among-others—=under which we became the
exclusive consumer appllcatlon of thelr satelllte Bluetooth technology We 1ntend may—net—fea-hze—t-he—beﬁeﬁ-ts—we—eaqaeet—to
connect Life360 : y vha i t irgHie
ot-Tile Bluetooth trackers with Hubble feehne’:egtes—a-nd—l—rnes—e-ﬁbusmess—satelhtes to create a global locatlon- tracklng
network However, or-our 1nab111ty to reta




have a matenal adver%e etfect on our growth prospects and expectatlons. The fallure of any 51gn1ficant investment or
ofop 6 v W : strategy a-nd—

business
opportunity, partnershlp or aequtsmeﬁs» acqulsltlon could 4 g o
eontemplated-and-materially adversely affect our business, reputation, results of operatlonq and financial condmon —Our user
member metrics and other estimates are subject to inherent challenges in measurement, and real or perceived inaccuracies in
those metrics may negatively affect our reputation and our business. We regularly review metrics, including MAUs, Paying
Circles tdefined-belowy-, subscription fees paid by Paying Circles for Life360 Memberships-memberships , AverageRevente
perPaying-Cirele-C“ARPPC 2>, Tile subscriptions and Jiobit subscriptions to evaluate growth trends, measure our performance,
and make strategic decisions . While these numbers are based on what we believe to be reasonable estimates of our metrics
for the applicable period of measurement, there are inherent challenges in measuring how our products and services are
used across large populations globally . Our member metrics are calculated using internal Company data gathered on an
analytics platform that we developed and operate, have not been validated by an independent third- party and may differ from
estimates or similar metrics published by third parties due to differences in sources, methodologies, or the assumptions on which
we rely. Our member metrics are also affected by technology on certain mobile devices that automatically runs in the
background of our application when another phone function is used, and this activity can cause our system to miscount the
member metrics associated with such an account. We continually seek to improve the accuracy of and our ability to track such
data but, given the complexity of the systems involved and the rapidly changing nature of mobile devices and systems, we
expect to continue to encounter challenges, particularly if we continue to expand in parts of the world where mobile data
systems and connections are less stable. Further fraddition-, we-may-improve-similar to other internet- based platforms,
certain of er-our metrics (and their accuracy), have in the past been and may in the future be, affected by members
whose behaviors violate our applicable terms of service, including by creating duplicative or violative accounts or other
illegitimate activities such as bot- generated activity, which we may not be able to detect and could result in inaccuracies
in or eha-&ge—changes eﬂ%methemto the metrics we report pubhcly Whlle these metrics are based on

es-we believe to publiely-diselose-
vrotbe as-aceurate

reasonable estlmatlons or-for the apphcable W y period —The-of
measurement, the methodologies used to measure these metrlci require significant Judgment and are also susceptible to
algorithm or other technical errors. In addition, our methodologies for tracking these metrics may change over time, which could
result in unexpected changes to our metrics, including the metrics we publicly disclose. If the internal or external systems and
tools we use to track these metrics unde1 count or over count performance or Cont"un algorithmic or other techmcal errors, the
data we report may not be accurate. ¥ ; ; ;

aeress—}afge—pepu-}&t-teﬁs—g-}eba-Hy—Enor% o inaccuracies in our metrics or dat"l Could al@o reiult in mCOIrect bu%lneis decmon@
and inefficiencies. For instance, if a significant understatement or overstatement of active users-members were to occur, we
may expend resources to implement unnecessary business measures or fail to take required actions to attract a sufficient number
of asers-members to satisfy our growth strategies. We continually seek to address technical issues in our ability to record such
data and improve our accuracy but given the complexity of the systems involved and the rapidly changing nature of mobile
devices and systems, we expect these issues to continue, particularly if we continue to expand in parts of the world where
mobile data systems and connections are less stable. If our operational metrics are not accurate representations of our business,
or if investors do not perceive these metrics to be accurate, or if we discover material inaccuracies with respect to these figures,
our reputation may be significantly harmed, we may be subject to }itigation-legal or regulatory actions , and our business,
financial condition and-, results of operations and prospects could be materially adversely affected. We have had operating
losses each year since our inception and we may not achieve or maintain profitability in the future. We have incurred operating
losses each year since our inception and we may not achieve or maintain profitability in the future. Although Life360’ s revenue,
excluding Tile and Jiobit revenue, has increased each quarter since 2016, there can be no assurances that it will continue to do
so. Our operating expenses may continue to increase in the future as we increase our sales and marketing efforts and continue to
invest in the development of products and services. These efforts may be costlier than we expect and we cannot guarantee that
we will be able to increase our revenue to offset our operating expenses. Our revenue growth may slow or our revenue may
decline for a number of other possible reasons, including reduced demand for our products or services, increased competition, a
decrease in the growth or reduction in size of our overall market, or if we fail for any reason to capitalize on our growth



opportunities. If we do not achieve or maintain profitability in the future, it could materially adversely affect our business,
financial condition and results of operations. We seek to tailor each of our brands, products and services to meet the preferences
of specific communities of members. Building a given brand, product or service is generally an iterative process that occurs over
a meaningful period of time and involves considerable resources and expenditures. Although certain of our newer brands,
products and services may experience significant growth over relatively short periods of time, the historical growth rates of these
brands and products and services may not be an indication of their future growth rates generally. We have encountered, and may
continue to encounter, risks and difficulties as we build our newer brands and products. The failure to successfully scale these
brands, products and services and address these risks and difficulties could adversely affect our business, financial condition and
results of operations. We have grown rapidly in recent years and have limited operating experience at our current scale of
operations. If we are unable to manage our growth effectively, our brands, company culture and financial performance may
suffer and place significant demands on our operational, risk management, sales and marketing, technology, compliance and
finance and accounting resources. We have experienced rapid growth and demand for our products and services since inception.
We have expanded our operations rapidly, including as a result of organic growth and our acquisitions of Jiobit and Tile, and
have limited operating experience at our current size. As we have grown, we have increased our employee headcount and we
expect headcount growth to continue for the foreseeable future. Further, as we grow, our business becomes increasingly
complex and subject to increased demands on our operational, administrative and financial resources. To effectively manage and
capitalize on our growth, we must continue to scale our technology infrastructure and systems to support new products and
market expansion, expand our sales and marketing, focus on innovative product and services development and upgrade our
management information systems and other processes. Our future growth will depend, among other things, on our ability to
maintain an operating platform and management system sufficient to address our growth. Our continued growth could strain our
existing resources, and we could experience ongoing operating difficulties in managing our business across numerous
jurisdictions, including difficulties in hiring, training, and managing a diffuse and growing employee base. If our management
team and other key personnel do not effectively scale with our growth, we may experience erosion to our brands, the quality of
our products and services may suffer, and our company culture may be harmed. Moreover, we have been, and may in the future
be, subject to legacy claims or liabilities arising from our systems and controls, content or workforce in earlier periods of our
rapid development. We must continue to effectively manage challenges relating to maintaining the security of our platform and
the privacy and security of the information (including personal information) that is provided and utilized across our platform
and implement and maintain adequate financial, business, and risk controls. Because we have a limited history operating our
business at its current scale, it is difficult to evaluate our current business and future prospects, including our ability to plan for
and model future growth. Our limited operating experience at this scale, combined with the rapidly evolving nature of the
markets in which we operate, substantial uncertainty concerning how these markets may develop, and other economic factors
beyond our control, reduces our ability to accurately forecast quarterly or annual revenue. Failure to manage our future growth
effectively could have a material adverse effect on our business, financial condition and results of operations. Our insurance
coverage may be inadequate to cover future claims or losses. We believe we are adequately covered by our current insurance
policies and plan to maintain insurance as we consider appropriate for our needs. However, we will not be insured against all
risks, either because the appropriate coverage is not available or because we consider the applicable premiums to be excessive in
relation to the perceived benefits that would accrue. Accordingly, we may not be fully insured against all losses and liabilities
that may arise from our operations. If we incur uninsured loqsei or llabllltIGS the value of our assets may be at risk. Adverse
developments affecting financial institutions : : &y
antietpated-savings-, companies eould-result-in the ﬁnanclal services mdustry, tef&l—eests—a-nd—eaqaenseﬁh&t—&fe—gfeﬁefﬂ&a&
expeeted-and-eould-disruptour— or business—nJantary2023-the financial services industry generally , we-implemented-a
weﬂefewe—fesfme‘fufe-such as actual events or concerns 1nvolv1ng liquidity . defaults or non ineladingreduetions-inboth

performance fe}afed-expenses—aﬂd-s’feek-—based

performance or other adverse development% that affect ﬁnanmal institutions or other companies in the financial services industry



or the financial services industry generally, or concerns or rumors about any events of these klnds have in the past and may in
the future lead to market- wide liquidity problems. For example ;
in March 2023 the F ederal Deposit Insurance Corporatlon (“F DIC ) took control and was appomted receiver Feéefaw}

v v for each of finanetal
istittteonsra-tirmelyfashi at-at Slhcon Valley Bank (“ SVB ) was-elosed-by-the
ea-H-fefﬂ%a—Bepafﬁﬂent—ef—F-inaneiaHlfeteeﬁeﬁ—and Slgnature Bank Innevatten;-which-appointed-the FDIC-asreeetver-
Although we did not experience any losses in our accounts with SVB, at the time we had cash and cash equivalents at SVB that
exposed us to credit risk prior to the completion by the FDIC of the resolution of SVB in a manner that fully protected all
depositors . However, there is no guarantee that the U. S. Department of Treasury, FDIC and Federal Reserve Board will
provide access to uninsured funds in the future in the event of the closure of banks or financial institutions in a timely
fashion or at all . Our access to funding sources and other credit arrangements in amounts adequate to finance or capitalize our
current and projected future business operations could be significantly impaired by factors that affect us, the financial
institutions with which we have arrangements directly, or the financial services industry or economy in general. These factors
could include, among others, events such as liquidity constraints or failures, the ability to perform obligations under various
types of financial, credit or liquidity agreements or arrangements, disruptions or instability in the financial services industry or
financial markets, or concerns or negative expectations about the prospects for companies in the financial services industry.
These factors could involve financial institutions or financial services industry companies with which we have financial or
business relationships, but could also include factors involving financial markets or the financial services industry generally. In
addition, the failure of other banks and financial institutions and the measures taken by governments, businesses and other
organizations in response to these events could adversely impact our ability to access our existing cash, cash equivalents and
investments and to meet our operating expenses, result in breaches of our contractual obligations or result in significant
disruptions to our business, any of which could have a material adverse effect on our business, financial condition and
results of operations . Unstable market and economic conditions may adversely affect consumer discretionary spending
and demand for our products and services . Global credit and financial markets have recently experienced extreme volatility
and disruptions, including declines in consumer confidence, concerns about declines in economic growth, bank failures, the
ongoing elevated rate of inflation, increases in borrowing rates, the availability and cost of consumer credit and credit
availability, and uncertainty about economic stability, and ongoing geopolitical conflict. Our general business strategy may be
adversely affected by any economic downturn, volatile business environment or continued unpredictable and unstable market
conditions. As global economic conditions continue to be volatile or economic uncertainty remains, trends in consumer
discretionary spending also remain unpredictable and subject to reductions. Our products and services may be considered
discretionary items for consumers. Unfavorable economic conditions may lead consumers to delay or reduce purchases of our
products and services and consumer demand for our products and services may not grow as we expect. Our sensitivity to
economic cycles and any related fluctuation in consumer demand for our products and services may have an adverse effect on
our business, financial condition and results of operations. We cannot predict the timing, strength, or duration of any economic
slowdown or any subsequent recovery generally, of any industry in particular. If the conditions in the general economy and the
markets in which we operate worsen from present levels, our business, financial condition, and results of operations could be
materially adversely affected. We are affected by seasonality. Life360 has historically experienced member and subscription
growth seasonality in the third quarter of each calendar year, which includes the return to school for many of our members.
Hardware sales have historically experienced comparatively higher seasonal growth in the fourth quarter of each calendar year,
which includes the important selling periods in November (Black Friday and Cyber Monday) and December (Christmas and
Hanukkah) in large part to seasonal holiday demand. An unexpected decrease in sales over those traditionally high- volume
selling periods may impact our revenue and could also result in surplus inventory and could have a disproportionate effect on
our results of operations for the entire fiscal year. Seasonality in our business can also be affected by introductions of new or
enhanced products and services, including the costs associated with such introductions. We derive a portion of our revenues
from lead generation offerings. If we are unable to continue to compete for these lead generation offerings, or if any events
occur that negatively impact our relationships with potential advertising partners, our partnership revenue, which includes
advertising reventies— revenue, and results of operations will be negatively impacted. We generate a portion of our revenue by
delivering product offerings from partners to members in contextually relevant ways that do not feel like advertisements.
Currently, lead generation at Life360 is limited to displaying auto insurance offers in the Life360 app after the member has
indicated they are interested in receiving such offers by clicking on the advertisement within the app. These lead generation
advertisements are broadly displayed to all members, with the exception of people under 18 years of age or who have opted out
of data sales, and our partners bid for advertisement placements by setting a budget for a driving score tier. Individual driving
scores are not provided to advertisers. In the future, we may offer additional third- party solutions through lead generation. In
the first quarter of 2024, we also launched a progressive rollout of advertisements to our entire free U. S. member base
and began testing with initial partners. We intend to optimize programmatic advertising and establish direct
partnerships with advertising partners with the aim of delivering targeted advertising on and off site. There is a risk that
members may not engage with the lead generation offering or other advertisements at the scale necessary for potential
advertising partners to spend a meaningful amount, or any of their advertising budget on the offering. There is a risk that
advertisers will not utilize the lead generation offering or choose to advertise on our platform . A failure to grow the lead
generation offering and to broadly expand et-our ether-infrastructure for targeted advertisements may inhibit the
development of a new advertising revenue stream and have a material adverse impact on our business, financial condition
and results of operations. Our business is subject to significant pressure on pricing and costs caused by many factors, including
intense competition, the cost of components used in our products, labor costs, constrained sourcing capacity, inflationary




pressure, pressure from subscribers to reduce the prices we charge for our products and services, and changes in consumer
demand. Costs for the raw materials used in the manufacture of our products are affected by, among other things, energy prices,
consumer demand, fluctuations in commodity prices and currency, and other factors that are generally unpredictable and beyond
our control. Increases in the cost of raw materials used to manufacture our products or in the cost of labor and other costs of
doing business in the United States and internationally could have an adverse effect on, among other things, the cost of our
products, gross margins, results of operations, financial condition and cash flows. Moreover, if we are unable to offset any
decreases in our average selling price by increasing our sales volumes or by adjusting our product mix, our business, financial
condition and results of operations may be harmed. We may require additional capital to support business growth and
objectives, and this capital might not be available to us on reasonable terms, if at all, and may result in stockholder dilution. We
expect that our existing cash and cash equivalents provided by sales of our subscriptions will be sufficient to meet our
anticipated cash needs and business objectives for at least the next 12 months. Our future capital requirements will depend on
many factors, including our subscription growth rate, subscription renewal activity, the timing and the amount of cash received
from subscribers, the timing and extent of spending to support development efforts, the expansion of sales and marketing
activities, the introduction of new and enhanced product offerings, such as advertisements, and the continuing market adoption
of our platform. We may, in the future, enter into arrangements to acquire or invest in complementary businesses, services, and
technologies. However, we intend to continue to make investments to support our business growth and may require additional
capital to fund our business and to respond to competitive challenges, including the need to promote our products and services,
develop new products and services, enhance our existing products, services, and operating infrastructure, and potentially to
acquire complementary businesses and technologies. Accordingly, we may need to engage in equity or debt financings to secure
addmonal funds Any such addmonal fundlng may not be avallable on terms attractive to us, or at all —I-ﬂ—add-rt-teﬁ—we—may—net

ﬁtn“bustﬂess—aﬁd—ﬁﬁaﬂeia-l—eﬁﬁdiﬂeﬂ— Our 1nab111ty to obtaln addmonal fundlng when needed on acceptable terms or at all could
have an adverse effect on our business, financial condition and results of operations. If additional funds are raised through the
issuance of equity or convertible debt securities, holders of our common stock could suffer significant dilution, and any new
shares we issue could have rights, preferences, and privileges superior to those of our common stock. Any debt financing
secured by us in the future could involve restrictive covenants relating to our capital raising activities and other financial and
operational matters, which may make it more difficult for us to obtain addmonal capltal and to pursue busmess opportunltles
1nclud1ng potentlal acquisitions - i &t ; dded-dertv

our estlmates or Judgments relatmg to our critical accountlng policies prove to be incorrect, our results of operatlons Could be
adversely affected. The preparation of financial statements in conformity with U. S. Generally Accepted Accounting Principles
(“ GAAP ”) requires management to make estimates and assumptions that affect the amounts reported in our financial
statements and accompanying notes appearing elsewhere in this Annual Report on Form 10- K. We base our estimates on short
duration historical experience and on various other assumptions that we believe to be reasonable under the circumstances, as
provided in the section titled “ Management’ s Discussion and Analysis of Financial Condition and Results of Operations —
Critical Accounting Policies and Significant Management Estimates. ” The results of these estimates form the basis for making
judgments about the carrying values of assets, liabilities, and equity, and the amount of revenue and expenses. Significant
estimates and judgments for the Company involve: revenue recognition, subscription revenue arrangements with multiple
performance obligations, sale incentives, other revenue, costs capitalized to obtain contracts, stock- based compensation
expense, common stock valuations, inventory valuation and income tax. Our results of operations may be adversely affected if
our assumptions change or if actual circumstances differ from those in our assumptions, which could cause our results of
operations to fall below the expectations of securities analysts and investors, resulting in a decline in the market price of our
common stock. We may be required to delay recognition of some of our revenue, which may harm our financial results in any
given period. Due to specific revenue recognition requirements under GAAP, we must have very precise terms in our contracts
to recognize revenue when we initially provide our products and services. Although we strive to enter into agreements that meet
the criteria under GAAP for current revenue recognition on delivered performance obligations, our agreements are often subject
to negotiation and revision based on the demands of our customers. The final terms of our agreements sometimes result in
deferred revenue recognition, which may adversely affect our financial results in any given period. In addition, more customers
may require extended payment terms, shorter term contracts or alternative arrangements that could reduce the amount of
revenue we recognize upon delivery of our other products and services, and could adversely affect our short- term financial
results. Furthermore, the presentation of our financial results requires us to make estimates and assumptions that may affect
revenue recognition. In some instances, we could reasonably use different estimates and assumptions, and changes in estimates
are likely to occur from period to period. Accordingly, actual results could differ significantly from our estimates. Our financial
condition and results of operations are subject to foreign currency fluctuation risks. A portion of our revenue is denominated in



foreign currency. Accordingly, our revenue will be affected by fluctuations in the rates by which the U. S. dollar is exchanged
with foreign currency. For example, a weakening in the value of the U. S. dollar as compared to the Australian dollar would
have the effect of reducing the U. S. dollar value of Australian dollar revenue. Alternatively, a weakening of the Australian
dollar as compared to the U. S. dollar would have an effect of increasing the U. S. dollar value of Australian dollar revenue.
Although we take steps to manage currency risk, adverse movements in the U. S. dollar against the foreign currency revenue
may have an adverse impact on our business, financial condition and results of operations. Additionally, hedging strategies are
also inherently risky and could expose us to additional risks that could harm our financial condition and results of operations.
We have not historically used foreign exchange contracts to help manage foreign exchange rate exposures. We are subject to
stringent and evolving laws (U. S. and foreign), regulations, rules, contracts, policies and other obligations related to data
privacy and security, data protection, consumer protection, advertising, location tracking, digital tracking technologies, and the
protection of minors. Our actual or perceived failure to comply with such obligations could lead to regulatory investigations or
actions; litigation (including class action or similar lawsuits); fines and penalties; changes to or disruptions of our business
operations; reputational harm; loss of revenue or profits; declines in #ser-member growth or engagement; and other material
adverse business consequences. In the ordinary course of business, we (and the third parties or service providers upon whom we
rely) collect, receive, store, process, generate, use, transfer, disclose, make accessible, protect, secure, dispose of, transmit, and
share (collectively, “ process ” and its conjugates) personal data and other sensitive information, including proprietary and
confidential business data, trade secrets, intellectual property, sensitive third- party data, business plans, transactions, and
financial information (collectively, sensitive data). Our data processing activities may subject us to numerous data privacy and
security obligations, such as various laws, regulations, guidance, industry standards, external and internal privacy and security
policies, contractual requirements, and other obligations relating to data privacy and security. In the United States, federal, state,
and local governments have enacted numerous data privacy and security laws, including data breach notification laws, personal
data privacy laws, consumer protection laws (e. g., Section 5 of the Federal Trade Commission Act), and other similar laws (e.
g., wiretapping laws). In the past few years, numerous U. S. states —, including California ;-Celerade,-Conneetieut, Utah-and
Virginta—several others, have enacted comprehensive privacy laws that impose certain obligations on covered businesses.
These laws impose certain data privacy and security obligations on covered businesses. Generally, these and similar laws
obligate covered businesses to provide specific disclosures in privacy notices and afford relevant individuals with certain rights
concerning their personal data. As applicable, such rights may include the right to access, correct, or delete certain personal data,
and to opt- out of certain personal data processing activities, such as targeted advertising, profiling, er-automated decision-
making or the sale of such information . The-If individuals were to cxercise efthese rights at a significant volume or pace,
such actions may impact our business and ability to provide our products and services. These laws may also allow for
regulators to impose statutory fines or allow private claimants to recover damages for noncompliance. For example, the
Califernta-ConsumerPrivaeyAet-CCPA )—applles to personal information of consumers, business representatlves and
employees who are California residents, and requires businesses to provide specific disclosures in privacy notices and honor
requests of California residents to exercise certain privacy rights, such as those noted below. The CCPA provides for fines of up
to $ 7, 500 per intentional violation and allows prlvate htlgants affected by certain data breaches to seek to recover potentlally
s1gn1ﬁcant statutory damages : VLS ave-a : prel v

atreh-a ets-a viees: These developments may further comphcate comphance efforts and
may increase legal r1sk and compliance costs for us and the third parties upon whom we rely. Federal, state and local privacy
and consumer protection laws also govern specific technologles that we employ or how we market to, and 0the1w1se
communicate with, our members. For example, ; 3 :
CAN- SPAM yand t-he—"Fe}epheﬂe-Genaimer—Pfeteeﬂeﬁﬁet—ﬁTCPA )—unpose spe01ﬁc requ1rements on Commumcatlons W1th
consumers. The TCPA, for instance, imposes various consumer consent requirements and other restrictions on certain
telemarketing activity and other communications with consumers by phone, fax or text message. TCPA violations can result in
significant financial penalties, including penalties or criminal fines imposed by the Federal Communications Commission ( #e-"
FCC ”) or fines of up to $ 1, 500 per violation imposed through private litigation or by state authorities. We may also use
parental consent and identity verification technologies (including those offered by or through service providers) that may
capture biometric information or identifiers that may subject us to applicable biometric privacy legal requirements. For example,
the Illinois Biometric Information Privacy Act ( * BIPA ), regulates the collection, use, safeguarding, and storage of Illinois
residents’ biometric information or identifiers. The TCPA and BIPA provide for substantial penalties and statutory damages and
have generated significant class action activity. The costs of litigating and / or settling a TCPA, BIPA or similar legal claim
could be significant. Additionally, regulators are increasingly scrutinizing companies that process children’ s data. We are
subject to COPPA, which applies to operators of certain websites and online services directed to children under the age of 13 or
with actual knowledge that they collect or maintain personal information from children under the age of 13. COPPA may be
enforced by state Attorneys General or the FTC, which is empowered to impose civil penalties of up to $ 51, 744 per violation as
well as injunctive and equitable relief for violations. COPPA requirements may be modified, interpreted, or applied in new
manners that we may be unable to anticipate or prepare for appropriately. Additionally, on January 16, 2025, the FTC
updated its COPPA rule, which set new requirements around the collection, use and disclosure of children’ s personal
information. Specifically, the updated COPPA rule includes potentially new requirements, including obtaining separate
parental consent for data sharing with third parties for targeted ads and other non- integral purposes, prohibiting




indefinite retention of children’ s data, requiring additional policies, expanding parental notice requirements, and
expanding the definition of covered information (which prior to the amendments included geolocation data). However,
the updated COPPA rules has not yet been published in the Federal Register, and given President Trump’ s Executive
Order, Regulatory Freeze Pending Review, additional changes to the rule may be proposed by the Chairman, or new
children’ s privacy requirements may be introduced in Congress. Additional laws and regulations that apply to children” s
data under certain circumstances have been adopted or proposed in recent years, including the BEB-GDPR and the-B—GBPR;
the DSA, the UK Age- Appropriate Design Code, the CCPA and other comprehensive state privacy laws, and California’ s Age-
Appropriate Design Code Act. These laws generally impose various obligations on companies that process children’ s data, such
as requiring certain consents to process such data, age verification requirements and extending certain rights to children and
their parents with respect that data. Some of these obligations have wide ranging applications, including for services that do not
intentionally target child users (defined in some circumstances a user under the age of 18 years old). These laws are or may be
subject to legal challenges and changing interpretations, which may further complicate our efforts to comply with these laws .
For example, certain laws such as the California Age- Appropriate Design Code Act have been contested and delayed
due to legal challenges . In the United States, several states enacted laws regulating social media companies and platforms.
These laws, such as the Utah Social Media Regulation Act and the Arkansas Social Media Safety Act, seek to limit social media
companies from, among other things, displaying and targeting advertising to accounts held by minors (defined as those under
18) and provide certain rights to parents with respect to data of their children and access to social media platforms. These laws
may be subject to legal challenges and the attendant heightened scrutiny associated with processing certain children’ s data on
social media platforms may lead to increased compliance costs and obligations on us, to the extent we could be considered
subject to these laws. Outside the United States, an increasing number of laws, regulations, and industry standards may govern
personal data privacy and security. Without limitation, the following personal data laws may apply to our operations such as E&
GBPR;-the BI-GDPR, the Swiss Federal Act on Data Protection (or “ FADP ), Brazil’ s General Data Protection Law (Lei
Geral de Protegdo de Dados Pessoais, or “ LGPD ) (Law No. 13, 709 /2018), Australia’ s Privacy Act, Canada’ s Personal
Information Protection and Electronic Documents Act (“ PIPEDA ”) (and other Canadian provincial laws), India’ s Information
Technology Act and supplementary rules, and China’ s Personal Information Protection Law (“ PIPL ) and all impose strict
requirements for processing personal data. For example, local data protection authorities in both the EEA and UK may take an
enforcement action against us with respect to a violation of thetr-applicable GDPR requirements. Under the BEB-GDPR,
companies may face temporary or definitive bans on data processing and other corrective actions; fines of up to 20 million Euros
under the BEB-GDPR and 17. 5 million pounds sterling under the UK GDPR, or 4 % of annual global revenue, whichever is
greater, and private litigation related to processing of personal data brought by classes of data subjects or consumer protection
organizations authorized at law to represent their interests. In addition, we may be unable to transfer personal data from Europe,
the UK, and other jurisdictions to the United States or other countries due to data localization requirements or limitations on
cross- border data flows. Europe, the UK, and other jurisdictions have enacted laws requiring data to be localized or limiting the
transfer of personal data to other countries. In particular, the EEA and the UK have-signifieantlyrestrieted-—- restrict the transfer
of personal data to the United States and other countries whose privacy laws they consider #t-believes-are-inadequate , unless a
data transfer mechanism has been put in place or a derogation under the GDPR can be relied on. In certain cases, a
transfer impact assessment (“ TIA ) must also be carried out to, among other things, assess laws governing access to
personal data in the recipient country and consider whether supplementary measures that provide privacy protections
additional to those provided under the appropriate data transfer mechanism will need to be implemented to ensure an “
essentially equivalent ” level of data protection to that afforded in the EEA / UK . Other jurisdictions may adopt similarly
stringent interpretations of their data localization and cross- border data transfer laws. Although there are currently various
mechanisms that may be used to transfer personal data from the EEA and UK to the United States in compliance with law, such
as the EU- US Data Privacy Framework and the EEA and UK’ s standard contractual clauses, these mechanisms are subject to
legal challenges (which may result in their invalidation). There is no assurance that we can satisfy or rely on these measures in
all circumstances to transfer personal data to the United States, as they alone may not necessarily be sufficient as transfers must
be assessed on a case- by- case basis and the requirements may change if they are challenged. If there is no lawful manner for us
to transfer personal data from the EEA, the UK, or other jurisdictions to the United States, or if the requirements for a legally-
compliant transfer are too onerous, we could face significant adverse consequences, including the interruption or degradation of
our operations, the need to relocate part of or all of our business or data processing activities to other jurisdictions at significant
expense, increased exposure to regulatory actions, substantial fines and penalties, the inability to transfer data and work with
partners, vendors and other third parties, and injunctions against our processing or transferring of personal data necessary to
operate our business. Some Eurepean-EU regulators have prevented-ordered companies frem-to stop transferring personal data
out of Burepe-the EEA for allegedly violating the BE-=GDPR” s cross- border data transfer limitations . Regulators in the U. S.
are also increasingly scrutinizing certain personal data transfers and may impose personal data localization
requirements . Our personnel currently use generative artificial intelligence (“ Al ) technologies to perform their work for
example in the context of development productivity tools and limited internal communication. The disclosure and use of
personal data in generative Al technologies may be subject to various privacy laws and other obligations. Governments have
passed and are likely to pass additional laws regulating generative Al , such as the EU’ s Artificial Intelligence Act (the “ Al
Act ). The AI Act imposes regulatory requirements onto Al system providers, importers, distributors, and deployers, in
accordance with the level of risk involved with the AI system (“ unacceptable ”, “ high ”, ¢ limited ”. risk). Unacceptable-
risk Al systems are banned from being offered and used in the EU, and high- risk Al systems (which include, for
example, Al systems used to evaluate and classify emergency calls or to dispatch emergency first response services) are
subject to a set of regulatory requirements under the AI Act including to establish quality and post- marketing



monitoring and risk assessment system, requirements related to the training of Al systems and training data, and
requirements related to human oversight. Limited- risk Al systems are subject mainly to transparency requirements.
Non- compliance with the AI Act may result in regulatory fines of up to 7 % of annual worldwide turnover. Moreover,
states such as Colorado, Utah and California, have passed or are considering legislation or regulation governing the
development or use of artificial intelligence technologies, supplementing the existing consumer protection and other
regulatory guidance that may apply to the use of Al technologies in our business, and which may impact our use of
technology . Our use of this technology could result in additional compliance costs, regulatory investigations and actions, and
consumer lawsuits. In addition to data privacy and security laws, we may be contractually subject to industry standards adopted
by industry groups and may become subject to such obligations in the future. We may also be bound by other contractual
obligations related to data privacy and security, and our efforts to comply with such obligations may not be successful. We
publish privacy policies, marketing materials, and other statements, such as compliance with certain certifications or self-
regulatory principles, regarding data privacy and security. If these policies, materials or statements are found to be deficient,
lacking in transparency, deceptive, unfair, or not representative of our practices, we may be subject to investigation, enforcement
actions by regulators, or other adverse consequences. In addition, major technology platforms on which we rely, privacy
advocates, and industry groups have regularly proposed, and may propose in the future, platform requirements or self-
regulatory standards by which we are legally or contractually bound. If we fail to comply with these contractual obligations or
standards, we may lose access to technology platforms on which we rely and face substantial regulatory enforcement, liability,
and fines. For example, in 2021 one of our Channel Partners , Apple, began to require mobile applications using its operating
system, 108, to affirmatively (on an opt- in basis) obtain an end user’ s permission to “ track them across apps or websites owned
by other companies ” or access their device’ s advertising identifier for advertising and advertising measurement purposes. Other
technology platforms are considering similar restrictions. Such restrictions could limit the efficacy or our marketing activities. In
addition, consumer resistance to the collection and sharing of the data used to deliver targeted advertising, increased visibility of
consent or ““ do not track ” mechanisms (such as browser signals from the Global Privacy Control) as a result of industry
regulatory or legal developments, the adoption by consumers of browser settings or “ ad- blocking  software, and the
development and deployment of new technologies could materially impact our ability to collect data or reduce our ability to
deliver relevant promotions or media or market our products and reach new #sers-members , which could materially impair the
results of our operations. We are also subject to evolving EU Burepeannierrand UK privacy laws on the deployment of
cookies, tracking technologies and e- marketing. In the EU EuropeanrYnton-and the UK, regulators are increasingly focusing on
compliance with requirements related to the behavioral, interest- based, or tailored advertising ecosystem. Enforcement actions
could lead to substantial costs, require significant systems and / or operational changes, limit the effectiveness of our marketing
activities, divert the attention of our technology personnel, adversely affect our margins, and subject us to additional liabilities.
In light of the complex and evolving nature of EU EurepeanYnton-, EU Member State and UK privaey-laws on the deployment
of cookies and tracking technologies, there can be no assurances that we will be successful in our efforts to comply with such
laws; violations of such laws could result in regulatory investigations, fines, orders to cease or change our use of such
technologies, as well as civil claims including class actions, and reputational damage. Outside of Europe, other laws further
regulate behavioral, interest- based, or tailored advertising, making certain online advertising activities more difficult and subject
to additional scrutiny. For example, the CCPA grants California residents the right to opt- out of a company’ s sharing of
personal data for advertising purposes in exchange for money or other valuable consideration. Further, because we accept debit
and credit cards for payment of certain products and services, we are subject to the Payment Card Industry Data Security, or the
PCI Standard, issued by the Payment Card Industry Security Standards Council, with respect to payment card information. The
PCI DSS requires merchants to adopt certain measures to protect the security of cardholder information, such as using and
maintaining firewalls, adopting proper password protections for certain devices and software, and restricting data access.
Compliance with the PCI Standard and implementing related procedures, technology and information security measures requires
ongoing attention and devotion of resources. Costs and potential problems and interruptions associated with the implementation
and maintenance of systems and technology, such as those necessary to achieve compliance with the PCI Standard could also
disrupt or reduce the efficiency of our operations. Noncompliance with PCI DSS, to the extent applicable to us, can result in
penalties ranging from $ 5, 000 to $ 100, 000 per month by credit card companies, litigation, damage to our reputation, and
revenue losses. Generally, we rely on vendors to process payment card data and those vendors may be subject to PCI DSS. Our
business may be negatively affected if our vendors are fined or suffer other consequences as a result of PCI DSS
noncompliance. Obligations related to data privacy and security are quickly changing, becoming increasingly stringent, and
creating regulatory uncertainty. Additionally, these obligations may be subject to differing applications and interpretations,
which may be inconsistent or conflict among jurisdictions. Our business model materially depends on our ability to process
personal data, so we are particularly exposed to the risks associated with the rapidly changing legal landscape. For example, we
may be at heightened risk of regulatory scrutiny, and changes in regulatory frameworks could require us to fundamentally
change our business model. Preparing for and complying with these obligations requires us to devote significant resources and
may necessitate changes to our services, information technologies, systems, and practices and to those of any third parties that
process personal data on our behalf. In addition, a shift in consumers' data privacy expectations or other social, economic or
political developments could impact the regulatory enforcement of these obligations, which could increase the cost of and
complicate our compliance with applicable obligations. We-Relevant stakeholders (such as government authorities and
adjudicatory bodies) may determine that we have been in the past or are presently noncompliant with our data privacy
and security obligations as we may at times fail (or be perceived to have failed) in our efforts to comply with such eur-datea
privaey-and-seeurity-obligations . This risk will likely increase as we grow our market presence in the U. S. and outside the
U. S . Moreover, despite our efforts, our personnel or third parties on whom we rely, may fail to comply with such obligations,



which could negatively impact our business operations. If we or the third parties on which we rely have failed, fail, or are
perceived to have failed, to address or comply with applicable data privacy and security obligations, we could face significant
consequences, including but not limited to: government enforcement actions (e. g., investigations, fines, penalties, audits,
inspections, and similar); litigation (including class- action claims and mass arbitration demands); additional reporting
requirements and / or oversight; bans on processing personal data; and orders to destroy or not use personal data. In particular,
plaintiffs have become increasingly more active in bringing privacy- related claims against companies, including class claims
and mass arbitration demands related to the use of tracking technologies, security incidents, and consumer protection more
broadly . Some of these claims allow for the recovery of statutory damages on a per violation basis, and, if viable, carry the
potential for significant statutory damages, depending on the volume of data and the number of violations. Any of these events
could have a material adverse effect on our reputation, business, or financial condition, including but not limited to: loss of
customers; inability to process personal data or to operate in certain jurisdictions; limited ability to develop or commercialize our
products or services; expenditure of time and resources to defend any claim or inquiry; adverse publicity; or substantial changes
to our business model or operations. We have in the past received inquiries and been subject to investigations, proceedings,
orders, and other various inquiries and claims brought by regulators and private claimants regarding our data privacy (including
in relation to children’ s data) and security practices and processing of personal data. We may in the future be subject to
similar inquiries, claims and other proceedings. Providers of online websites, applications and services are subject to various
laws, regulations and other requirements relating to children’ s privacy and protection, which if violated, could subject us to an
increased risk of litigation and regulatory actions. Children’ s privacy has been a regular focus of regulatory enforcement
activity and subjects our business to potential liability that could adversely affect our business, financial condition, or operating
results. The FTC and state attorneys general in the U. S. have in recent years increased enforcement of COPPA. In addition, the
GDPRprehibits-eertain-where a controller relies on consent to proeessing—-- process ofthe-personal information-ef-data
belonging to a ehitdren—-- child under-(which can vary from the age of thirteen to sixteen ¢depending on jurisdiction) swithett
parental-, the GDPR requires that such consent is provided by a parent or guardian . The CCPA requires companies to
obtain the consent of children in California under the age of sixteen (or parental consent for children under the age of thirteen)
before selling their personal information. In addition, several jurisdictions have issued enforceable codes for designing online
services that will be used by children. For example, the UK’ s Age Appropriate Design Code requires online services to consider
the privacy and data protection impacts of children’ s use of such services and to build in protections and controls to address
such risks. Our services include the collection of data, including personal data and precise geolocation data, directly from
devices associated with children, which fall within the scope of these child privacy laws, regulations and requirements. Although
we take reasonable efforts to comply with these laws and regulatlons we may in the future face clalms under COPPA the
GDPR the CCPA or other 1aws relatlng to chrldren ] prlvacy A sh-we-take-eertain COMmY ;

-pfwaey—There are also a number of 1eg1s1at1ve or regulatory proposals pendrng before the U. S Congress the F TC various
state legislative bodies and foreign governments concerning child or teen safety, content regulation and data protection that
could affect us if enacted in the future. In the ordinary course of our business, we and the third parties upon which we rely meay
process proprietary, confidential, and sensitive data (such as precise geolocation data and information relating to children), and,
as a result, we and the third parties upon which we rely face a variety of evolving threats, including but not limited to
ransomware attacks, which could cause security incidents. Cyber- attacks, malicious internet- based activity, online and offline
fraud, and other similar activities threaten the confidentiality, integrity, and availability of our sensitive data and information
technology systems, and those of the third parties upon which we rely. Such threats are prevalent and continue to rise, are
increasingly difficult to detect, and come from a variety of sources, including traditional computer “ hackers, ” threat actors,
hacktivists, ” organized criminal threat actors, personnel (such as through theft or misuse), sophisticated nation states, and
nation- state- supported actors. Some actors now engage and are expected to continue to engage in cyber- attacks, including
without limitation nation- state actors for geopolitical reasons and in conjunction with military conflicts and defense activities.
During times of war and other major conflicts, we and the third parties upon which we rely may be vulnerable to a heightened
risk of these attacks, including retaliatory cyber- attacks, that could materially disrupt our systems and operations, supply chain,
and ability to produce, sell and distribute our services. We and the third parties upon which we rely may be subject to and have
previously responded to a variety of evolving threats, including but not limited to social- engineering attacks (including through
phishing attacks and deep fakes, which may be increasingly more difficult to identify as fake), malicious code (such as viruses
and worms), malware (including as a result of advanced persistent threat intrusions) , bot- generated activity , denial- of-
service attacks, credential stuffing attacks, credential harvesting, personnel misconduct or error, ransomware attacks, supply-
chain attacks, software bugs, server malfunctions, software or hardware failures, loss of data or other information technology
assets, adware, telecommunications failures, earthquakes, fires, floods, and other similar threats. Threat actors may continue to
develop and use more sophisticated tools and techniques (including Al) that are specifically designed to circumvent security
controls, evade detection, and obfuscate forensic evidence, which may make it more difficult for us to identify, investigate,
respond to and recover from incidents. In particular, severe ransomware attacks are becoming increasingly prevalent and can
lead to significant interruptions in our operations, loss of sensitive data and income, reputational harm, and diversion of funds.
Extortion payments may alleviate the negative impact of a ransomware attack, but we may be unwilling or unable to make such
payments due to, for example, applicable laws or regulations prohibiting such payments. Additionally, to offer services to our
customers and operate our business, we use a number of products and services, such as IT networks and systems, including those
we own and operate as well as others provided by third- party providers. Our ability to provide our platform and services could
be interrupted if these systems were impacted by a ransomware or other cyber- attack. Our efforts to investigate, mitigate,
contain, and remediate a security incident may not be successful. Actions taken by us or the third parties with whom we



work to detect, investigate, mitigate, contain, and remediate a security incident could result in outages, data losses, and
disruptions of our business. Threat actors may also gain access to other networks and systems after a compromise of our
networks and systems. Remote work has become more common and has increased risks to our information technology systems
and data, as more of our personnel utilize network connections, computers, and devices outside our premises or network,
including working at home, while in transit and in public locations. Additionally, future or past business transactions (such as
acquisitions or integrations) could expose us to additional cybersecurity risks and vulnerabilities, as our systems could be
negatively affected by vulnerabilities present in acquired or integrated entities’ systems and technologies. In addition, our
reliance on third- party service providers could introduce new cybersecurity risks and vulnerabilities, including supply- chain
attacks, and other threats to our business operations. We may rely on third- party service providers and technologies to operate
critical business systems to process sensitive data in a variety of contexts, including, without limitation, cloud- based
infrastructure, data center facilities, encryption and authentication technology, employee email, content delivery to customers,
and other functions. We may also rely on third- party service providers to provide other products, services, parts, or otherwise to
operate our business. Our ability to monitor these third parties’ information security practices is limited, and these third parties
may not have adequate information security measures in place. If our third- party service providers experience a security
incident , coding issue, malfunction or other interruption, we could experience adverse consequences. While we may be
entitled to damages if our third- party service providers fail to satisfy their privacy or security- related obligations to us, any
award may be insufficient to cover our damages, or we may be unable to recover such award. In addition, supply- chain attacks
have increased in frequency and severity, and we cannot guarantee that third parties’ infrastructure in our supply chain or our
third- party partners’ supply chains have not been compromised. With respect to data or information system vulnerabilities, we
may be unable now or in the future to detect all vulnerabilities or other compromises in our data or information systems because
such threats and techniques change frequently, are often sophisticated in nature, and may not be detected until after a security
incident has occurred. While we presently have identified certain vulnerabilities in our information systems, we take steps
designed to mitigate the risks associated with such known vulnerabilities. These steps include implementing compensating
controls and other protective measures designed to address certain vulnerabilities. There can be no assurance that these controls
and measures will always be effective and thus there remains risks associated with both known and unknown vulnerabilities.
Further, we may experience delays in developing and deploying remedial measures designed to address any such identified
vulnerabilities. Any of the previously identified or similar threats could cause a security incident or other interruption that could
result in unauthorized, unlawful, or accidental acquisition, modification, destruction, loss, alteration, encryption, disclosure of,
or access to our sensitive data (or sensitive data that our members, advertisers, and partners have shared with us) or our
information technology systems, or those of the third parties upon whom we rely , or impact the calculation or measurement
of our member metrics or other estimates, as disclosed above . A security incident or other interruption could disrupt our
ability (and that of third parties upon whom we rely) to provide our services. We may expend significant resources or modify our
business activities to try to protect against security incidents. Additionally, certain data privacy and security obligations may
require us to implement and maintain specific security measures or industry- standard or reasonable security measures to protect
our information technology systems and sensitive data. While we have implemented security measures designed to protect
against security incidents, there can be no assurance that these measures will be effective. For example, we and our third- party
providers have been and may in the future be compromised by the aforementioned or similar threats, and result in unauthorized,
unlawful, or accidental processing of our information, or vulnerabilities in the products or systems upon which we rely. For
example, #r2623;-we have previously experienced twe-credential stuffing attacks thatresulted-in-and other security incidents,
including coding issues and instances of unauthorlzed access to certaln a—hmtted-ﬁt&ﬁbeeef—membew member —pefseﬂaﬂ}

to the Company We have encountered and may in the future encounter attempts to create false or other illegitimate
member accounts or to take other unauthorized actions on or through our platform and services. Applicable data privacy
and security obligations may require us , or we may choose, to notify relevant stakeholders, such as governmental authorities,
partners, and affected individuals, of security incidents. Such disclosures may involve inconsistent requirements and are costly,
and the disclosure or the failure to comply with sueh-applicable requirements could lead to adverse consequences. If we (or a
third party upon whom we rely) experience a security incident or are perceived to have experienced a security incident, we may
experience , and at times in the past have experienced, adverse consequences. These consequences may include: government
enforcement actions (for example, investigations, fines, penalties, audits, and inspections); additional reporting requirements and
/ or oversight; restrictions on processing sensitive data (including personal data); litigation (including class claims and mass
arbitration demands); indemnification obligations; negative publicity; reputational harm; monetary fund diversions; interruptions
in our operations (including availability of data); direct and indirect financial loss (including due to potential loss of
members, partners, or advertising revenue) ; and other similar harms. Security incidents and attendant consequences may
cause customers to stop using our services, deter new customers from using our services, disrupt our ability to provide our
products and services, and negatively impact our ability to grow and operate our business. Our contracts may not contain
limitations of liability, and even where they do, there can be no assurance that limitations of liability in our contracts are
sufficient to protect us from liabilities, damages, or claims related to our data privacy and security obligations. We cannot be
sure that our insurance coverage will be adequate or sufficient to protect us from or to mitigate liabilities arising out of our
privacy and security practices, that such coverage will continue to be available on commercially reasonable terms or at all, or
that such coverage will pay future claims. In addition to experiencing a security incident, third parties may gather, collect, or



infer sensitive information about us from public sources, data brokers, or other means that reveals competitively sensitive details
about our organization and could be used to undermine our competitive advantage or market position. Risks Related to Our
Technology and Intellectual Property Our success depends, in part, on the integrity of third- party systems and infrastructures
and on continued and unimpeded access to our products and services on the internet. We rely on third parties to maintain and
support our information technology infrastructure, obtain mapping services and collect, process and analyze certain data. If an
agreement with a key supplier is terminated or disrupted, Life360’ s operations and financial performance could be adversely
impacted. In particular, we rely on contracts with Amazon Web Services (“ AWS ”) for the provision of our computing,
network, database, software development platforms and software infrastructure. We procure mapping services from our Channel
Partners. Additionally, Jiobit uses Google Cloud Platform (“ GCP ”) for some of its functionality. We have designed our
software and computer systems to utilize data processing, storage capabilities, and other services provided by AWS and GCP,
and currently rely on such providers for the vast majority of our primary data storage and computing. If the AWS contract, GCP
contract, or contracts with other key suppliers in the future are terminated or suffer a disruption for any reason, our business,
financial condition and results of operations could be materially adversely impacted. We have entered into an agreement (the
Arity Agreement ) to license from Arity 875, LLC (“ Arity ™) its application program interfaces, including the Arity Driving
Engine API, which we integrate into our products and services. Pursuant to the Arity Agreement, we are required to exclusively
obtain such services from Arity during the term of the Arity Agreement. We have also entered into an emergency roadside
assistance servicing agreement under which Signature Motor Club, Inc. provides Roadside Assistance on our behalf. If
Signature Motor Club were to terminate the agreement, we would be required to engage another third party to provide roadside
assistance services and an alternative service by another third party may not be available on reasonable terms, or at all, and such
change to an alternative third party may be costly and disruptive, and may have an adverse impact on our business, financial
condition and results of operations. We have also partnered with AvantGuard Monitoring Centers LLC (“ AvantGuard ) to
provide access to AvantGuard’ s emergency alert response services to our Life360 Gold and Life360 Platinum subscribers. In
the event Life360 detects a crash, Life360 will trigger an alert to AvantGuard, who will call the subscriber and / or dispatch
emergency services to the subscriber’ s location. If AvantGuard were to terminate the agreement, we would be required to
engage another third party to provide emergency alert response services and an alternative service by another third party may not
be available on reasonable terms, or at all, and such change to an alternative third party may be costly and disruptive, and may
have an adverse impact on our business, financial condition and results of operations. Similarly, under our warranty program
agreement with Cover Genius Warranty Services, LLC (“ Cover Genius ), Cover Genius administers warranties and service
contracts on behalf of Tile. If the Cover Genius contract were to be terminated or not renewed, Tile would be required to enter
into a new warranty program agreement and such agreement may not be available on reasonable terms, or at all, and could be
disruptive and costly, and may have an adverse impact on Tile’ s business, financial condition and results of operations. We also
rely on data center service providers (such as colocation providers), as well as third- party payment processors, computer
systems, internet transit providers and other communications systems and service providers, in connection with the provision of
our products generally, as well as to facilitate and process certain transactions with our subscribers. We do not control these
third- party providers, and we cannot guarantee that such third- party providers will not experience system interruptions, outages
or delays, or deterioration in the performance. While we typically control and have access to the servers we operate in co-
location facilities and the components of our custom- built infrastructure that are located in those co- location facilities, we
control neither the operation of these facilities nor our third- party service providers. Furthermore, we have no physical access or
control over the services provided by AWS or GCP. Data center leases and agreements with the providers of data center services
expire at various times. The owners of these data centers and providers of these data center services may have no obligation to
renew their agreements with us on commercially reasonable terms, or at all. Problems or insolvency experienced by third- party
service providers upon whom we rely, the telecommunications network providers with whom we or they contract or with the
systems through which telecommunications providers allocate capacity among their customers could also materially adversely
affect us. Any changes in service levels at our data centers, any third- party “ cloud ”” computing services, or payment processors
or any interruptions, outages or delays in our systems or those of our third- party providers, or deterioration in the performance
of these systems, could impair our ability to provide our products or process transactions with our subscribers, which could
materially adversely impact our business, financial condition, results of operations and prospects. Further, if the data centers and
third- party service providers that we use are unable to keep up with our growing needs for capacity, or if we are unable to
renew our agreements with data centers, and service providers on commercially reasonable terms, we may be required to
transfer servers or content to new data centers or engage new service providers, and we may incur significant costs, and possible
service interruption in connection with doing so. Additionally, if we need to migrate our business to different third- party data
center service providers or payment aggregators as a result of any such problems or insolvency, it could delay our ability to
process transactions with our subscribers. Any changes in third- party service levels at data centers or any real or perceived
errors, defects, disruptions, or other performance problems with our platform could harm our reputation and may result in
damage to, or loss or compromise of, our members’ content. See “ — If our information technology systems or data, or those of
third parties upon which we rely, are or were compromised, we could experience adverse consequences resulting from such
compromise, including but not limited to regulatory investigations or actions; litigation; fines and penalties; disruptions of our
business operations; reputational harm; loss of revenue or profits; and other adverse consequences. ” In addition, we depend on
the ability of our members to access the internet with high- bandwidth data capabilities. Currently, this access is provided by
companies that have significant market power in the broadband and internet access marketplace, including incumbent telephone
companies, cable companies, mobile communications companies, government- owned service providers, device manufacturers
and operating system providers, any of whom could take actions that degrade, disrupt or increase the cost of member access to
our products or services, which would, in turn, negatively impact our business. The adoption or repeal of any laws or regulations



that adversely affect the growth, popularity or use of the internet, including laws or practices limiting internet neutrality, could
decrease the demand for, or the usage of, our products and services, increase our cost of doing business and adversely affect our
financial condition and results of operations. Our success depends, in part, on the integrity of our information technology
systems and infrastructures and on our ability to enhance, expand and adapt these systems and infrastructures in a timely and
cost- effective manner. In order for us to succeed, our information technology systems and infrastructures must perform well on
a consistent basis. Our products and systems rely on software and hardware that are highly technical and complex and depend
on the ability of such software and hardware to store, retrieve, process and manage immense amounts of data. We may in the
future experience system interruptions that make some or all of our systems or data temporarily unavailable and prevent our
products from functioning properly for our members; any such interruption could arise for any number of reasons, including
software bugs and human errors. Further, our systems and infrastructures are vulnerable to damage from fire, power loss,
hardware and operating software errors, cyber- attacks, technical limitations, telecommunications failures, acts of God, the
financial insolvency of third parties that we work with, global pandemics and other public health crises, and other unanticipated
problems or events. While we have backup systems in place for certain aspects of our operations, not all of our systems and
infrastructures are fully redundant. Disaster recovery planning can never account for all possible eventualities and even if we
anticipate an incident, our incident response, business continuity and disaster recovery plans may not be sufficient to timely and
effectively address the issue, and our property and business interruption insurance coverage may not be adequate to compensate
us fully for any losses that we may suffer. Any interruptions or outages, regardless of the cause, could negatively impact our
members’ experiences with our products, tarnish our brand reputations and decrease demand for our products, any or all of
which could materially adversely affect our business, financial condition and results of operations. Moreover, even if detected,
the resolution of such interruptions may take a long time, during which customers may not be able to access, or may have
limited access to, the service. See “ — If our information technology systems or data, or those of third parties upon which we
rely, are or were compromised, we could experience adverse consequences resulting from such compromise, including but not
limited to regulatory investigations or actions; litigation; fines and penalties; disruptions of our business operations; reputational
harm; loss of revenue or profits; and other adverse consequences. ” We also continually work to expand and enhance the
efficiency and scalability of our technology and network systems to improve the experience of our members, accommodate
substantial increases in the volume of traffic to our various products, easure-provide acceptable load times for our products and
keep up with changes in technology and member preferences. Any failure to do so in a timely and cost- effective manner could
materially adversely affect our members’ experience with our various products and thereby negatively impact the demand for
our products, and could increase our costs, either of which could materially adversely affect our business, financial condition and
results of operations. Our intellectual property is a material asset of our business and our success depends in part on our ability to
protect our proprietary rights and intellectual property. For example, we rely on a combination of intellectual property rights,
including patents, trademarks, designs, copyrights, related domain names, social media handles and logos to market our brands
and to build and maintain brand loyalty and recognition. We also rely upon proprietary technologies and trade secrets, as well as
a combination of laws and contractual restrictions, including confidentiality agreements with employees, customers, suppliers,
affiliates and others, to establish, protect and enforce our various intellectual property rights. We have in the past sought to
register and we expect to continue to apply to register and renew, or secure by contract where appropriate, material trademarks
and service marks as they are introduced and used, and reserve, register and renew domain names and social media handles as
we deem appropriate. We rely on our trademarks and trade names to identify our platform and to differentiate our platform and
services from those of our competitors, and if our trademarks and trade names are not adequately protected, then third parties
may use trade names or trademarks similar to ours in a manner that may cause confusion in the market and we may not be able
to build and maintain sufficient brand recognition in our markets of interest, which could decrease the value of our brand and
adversely affect our business, financial condition and results of operations. Effective trademark protection may not be available
or may not be sought in every country in which our products and services are made available, or in every class of goods and
services in which we operate, and contractual disputes may affect the use of marks governed by private contract. Our
trademarks, trade names or other intellectual property rights may be challenged, infringed, circumvented or declared generic or
determined to be infringing on other marks. Further, at times, competitors may have already registered or otherwise adopted
trade names or trademarks similar to ours, thereby impeding our ability to build brand identity and possibly leading to market
confusion. Similarly, not every variation of a domain name or social media handle may be available or be registered by us, even
if available. The occurrence of any of these events could result in the erosion of our brands and limit our ability to market our
brands using our various domain names and social media handles, as well as impede our ability to effectively compete against
competitors with similar technologies or products, any of which could materially adversely affect our business, financial
condition and results of operations. We have received patents and have filed patent applications with respect to certain aspects of
our technology; however, there can be no assurances that the steps taken by us would be adequate to exclude or prevent our
competitors from implementing technology, methods, and processes similar to our own. We cannot be certain that our pending
patent applications will result in issued patents or that any of our issued patents will afford protection against a competitor or
provide a competitive advantage. The issuance of a patent involves complex legal and factual questions, and the breadth of
claims allowed is uncertain. As a result, we cannot be certain that the patent applications that we file will result in patents being
issued, or that our patents and any patents that may be issued to us in the future will afford protection against competitors with
similar technology. In addition, patent applications filed in foreign countries are subject to laws, rules and procedures that differ
from those of the U. S., and thus we cannot be certain that foreign patent applications, whether or not related to issued U. S.
patents, will be issued in other regions. Furthermore, even if these patent applications are accepted and the associated patents
issued, some foreign countries provide significantly less effective patent enforcement than in the United States. Further, we may
not timely or successfully apply for a patent to secure rights in our intellectual property. Various courts, including the United



States Supreme Court have rendered decisions that affect the scope of patentability of certain inventions or discoveries relating
to software. These decisions state, among other things, that a patent claim that recites an abstract idea, natural phenomenon or
law of nature are not themselves patentable. Precisely what constitutes a law of nature or abstract idea is uncertain, and it is
possible that certain aspects of our technology could be considered abstract ideas. Accordingly, the evolving case law in the
United States may adversely affect our ability to obtain patents and may facilitate third- party challenges to any owned or
licensed patents. In addition, patents issued to us may be infringed upon or designed around by others and others may obtain
patents that we need to license or design around, either of which would increase costs and may adversely affect our business,
financial condition and results of operations. The issuance of a patent is not conclusive as to its inventorship, scope, validity or
enforceability. Litigation or proceedings before the U. S. Patent and Trademark Office (“ USPTO ) or other governmental
authorities and administrative bodies in the United States and abroad may be necessary in the future to enforce our intellectual
property rights and to determine the validity and scope of our rights and the proprietary rights of others. Some of our patents or
patent applications (including licensed patents) may be challenged at a future point in time in opposition, derivation,
reexamination, inter partes review, post- grant review or interference. Any successful third- party challenge to our patents in this
or any other proceeding could result in the unenforceability or invalidity of such patents, which may lead to increased
competition to our business, which could harm our business, financial condition and results of operations. In addition, in patent
litigation in the United States, defendant counterclaims alleging invalidity or unenforceability are commonplace. The outcome
following legal assertions of invalidity and unenforceability during patent litigation is unpredictable. If a defendant were to
prevail on a legal assertion of invalidity or unenforceability, we would lose at least part, and perhaps all, of the patent protection
on certain aspects of our platform technologies. In addition, if the breadth or strength of protection provided by our patents and
patent applications is threatened, regardless of the outcome, it could dissuade companies from collaborating with us to license,
develop or commercialize current or future products. We expect to continue to expand internationally and, in some foreign
countries, the mechanisms to establish and enforce intellectual property rights may be inadequate to protect our technology,
which could harm our business, financial condition and results of operations. We also rely upon trade secret laws to protect
intellectual property that may not be patentable, or for which we believe patent protection is too expensive or otherwise
undesirable. While it is our policy to enter into confidentiality agreements with employees and third parties to protect our
proprietary expertise and other trade secrets, we cannot guarantee that we have entered into such agreements with each party
that has developed intellectual property on or behalf, or that has or may have had access to our proprietary information or trade
secrets. Even if entered into, these agreements may otherwise fail to effectively prevent disclosure of proprietary information,
may be limited as to their term and may not provide an adequate remedy in the event of unauthorized disclosure or use of
proprietary information. Monitoring unauthorized uses and disclosures is difficult, and we do not know whether the steps we
have taken to protect our proprietary technologies will be effective. Enforcing a claim that a party illegally disclosed or
misappropriated a trade secret can be difficult, expensive and time- consuming, and the outcome is unpredictable. Some courts
inside and outside the United States may be less willing or unwilling to protect trade secrets. In addition, technology that we
protect as a trade secret may still be independently developed by others, and trade secret laws do not protect against the use and
disclosure of such independently developed technologies. If any of our confidential or proprietary information, such as our trade
secrets, were-was to be disclosed or misappropriated, or if any such information wete-was independently developed by a
competitor, our competitive position would be materially adversely harmed. Further, while it is our policy to require our
employees and contractors who may be involved in the conception or development of intellectual property to execute
agreements assigning such intellectual property to us, we may be unsuccessful in executing such an agreement with each party
who, in fact, conceives or develops intellectual property that we regard as our own. Additionally, no assurance can be given that
these agreements will be effective in controlling access to or potential misuse of our proprietary information and trade secrets,
any such assignment of intellectual property rights may not be self- executing, or the assignment agreements may be breached,
and we may be forced to bring claims against third parties, or defend claims that they may bring against us, to determine the
ownership of what we regard as our intellectual property. Policing unauthorized use of our intellectual property and
misappropriation of our technology and trade secrets is difficult and we may not always be aware of such unauthorized use or
misappropriation. We may be forced to bring claims against third parties to determine the ownership of what we regard as our
intellectual property or to enforce our intellectual property rights against infringement, misappropriation or other violations by
third parties. However, the measures we take to protect our intellectual property from unauthorized use by others may not be
effective and there can be no assurance that our intellectual property rights will be sufficient to protect against others offering
products or services that are substantially similar or superior to ours or that compete with our business. We may not prevail in
any intellectual property- related proceedings that we initiate against third parties. Further, in such proceedings or in proceedings
before patent, trademark and copyright agencies, our asserted intellectual property could be narrowed or found to be invalid or
unenforceable, in which case we could lose valuable intellectual property rights. In addition, even if we are successful in
enforcing our intellectual property against third parties, the damages or other remedies awarded, if any, may not be
commercially meaningful. Regardless of whether any such proceedings are resolved in our favor, such proceedings could cause
us to incur significant expenses and could distract our personnel from their normal responsibilities. Accordingly, our efforts to
enforce our intellectual property rights around the world may be inadequate to obtain a significant commercial advantage.
Additionally, enforcing our intellectual property rights in litigation can be costly, can divert our management’ s attention and
resources, and the success of any such litigation is not assured. Our inability to protect our intellectual property and proprietary
technology against unauthorized copying and use could delay further sales or the implementation of our solutions, impair the
functionality of our platform, prevent or delay introductions of new or enhanced solutions, or injure our reputation. Furthermore,
many of our current and potential competitors may have the ability to dedicate substantially greater resources to developing and
protecting their technology or intellectual property rights than we do. As a result, we may be aware of infringement by our



competitors but may choose not to bring litigation to protect our intellectual property rights due to the cost, time, and distraction
of bringing such litigation. Despite the measures we take to protect our intellectual property rights, our intellectual property
rights may still not be adequate and protected in a meaningful manner, challenges to contractual rights could arise, third parties
could copy or otherwise obtain and use our intellectual property without authorization, or laws and interpretations of laws
regarding the enforceability of existing intellectual property rights may change over time in a manner that provides less
protection. The occurrence of any of these events could impede our ability to effectively compete against competitors with
similar technologies, any of which could materially adversely affect our business, financial condition and results of operations.
Our intellectual property rights and the enforcement or defense of such rights may also be affected by developments or
uncertainty in laws and regulations relating to intellectual property rights. Moreover, many companies have encountered
significant problems in protecting and defending intellectual property rights in foreign jurisdictions. The legal systems of certain
countries, particularly certain developing countries, may not favor the enforcement of patents, trademarks, copyrights, trade
secrets and other intellectual property protection, which could make it difficult for us to stop the infringement, misappropriation
or other violation of our intellectual property or marketing of competing products in violation of our intellectual property rights
generally. Our patent applications may not result in issued patents, and our issued patents may not provide adequate protection,
which may have a material adverse effect on our ability to prevent others from commercially exploiting products similar to ours.
We have received patents and have filed patent applications with respect to certain aspects of our technology, and we generally
rely on patent protection with respect to our proprietary technology; however, there can be no assurances that the steps taken by
us would be adequate to exclude or prevent our competitors from implementing technology, methods, and processes similar to
our own. We cannot be certain that our pending patent applications will result in issued patents or that any of our issued patents
will afford protection against a competitor, or provide a competitive advantage. The issuance of a patent involves complex legal
and factual questions, and the breadth of claims allowed is uncertain. As a result, we cannot be certain that the patent
applications that we file will result in patents being issued, or that our patents and any patents that may be issued to us in the
future will afford protection against competitors with similar technology. In addition, patent applications filed in foreign
countries are subject to laws, rules and procedures that differ from those of the United States, and thus we cannot be certain that
foreign patent applications, whether or not related to issued U. S. patents, will be issued in other regions. Furthermore, even if
these patent applications are accepted and the associated patents issued, some foreign countries provide significantly less
effective patent enforcement than in the United States. Further, we may not timely or successfully apply for a patent to secure
rights in our intellectual property. In addition, patents issued to us may be infringed upon or designed around by others and
others may obtain patents that we need to license or design around, either of which would increase costs and may adversely
affect our business, financial condition and results of operations. The issuance of a patent is not conclusive as to its inventorship,
scope, validity or enforceability. Litigation or proceedings before the USPTO or other governmental authorities and
administrative bodies in the United States and abroad may be necessary in the future to enforce our intellectual property rights
and to determine the validity and scope of our rights and the proprietary rights of others. Some of our patents or patent
applications (including licensed patents) may be challenged at a future point in time in opposition, derivation, reexamination,
inter partes review, post- grant review or interference. Any successful third- party challenge to our patents in this or any other
proceeding could result in the unenforceability or invalidity of such patents, which may lead to increased competition to our
business, which could harm our business, financial condition and results of operations. In addition, in patent litigation in the
United States, defendant counterclaims alleging invalidity or unenforceability are commonplace. The outcome following legal
assertions of invalidity and unenforceability during patent litigation is unpredictable. If a defendant were to prevail on a legal
assertion of invalidity or unenforceability, we would lose at least part, and perhaps all, of the patent protection on certain aspects
of our platform technologies. In addition, if the breadth or strength of protection provided by our patents and patent applications
is threatened, regardless of the outcome, it could dissuade companies from collaborating with us to license, develop or
commercialize current or future products. We expect to continue to expand internationally and, in some foreign countries, the
mechanisms to establish and enforce intellectual property rights may be inadequate to protect our technology, which could harm
our business, financial condition and results of operations. From time to time, we have been and may be party to intellectual
property- related litigation and proceedings that are expensive and time- consuming to defend, and, if resolved adversely, could
materially adversely impact our business, financial condition and results of operations. Our commercial success depends in part
on avoiding infringement, misappropriation or other violations of the intellectual property rights of third parties. From time to
time, however, we have received and may in the future receive claims from third parties which allege that we have infringed
upon their intellectual property rights, and we may not prevail in these disputes. For example, patent applications in the United
States and some foreign countries are generally not publicly disclosed until the patent is issued or published and we may not be
aware of currently filed patent applications that relate to our products or services. If patents later issue on these applications, we
may be found liable for subsequent infringement. Companies in the internet and technology industries are subject to frequent
litigation based on allegations of infringement, misappropriation or other violations of intellectual property rights. Many
companies in these industries, including many of our competitors, have substantially larger intellectual property portfolios than
we do, which could make us a target for litigation as we may not be able to assert counterclaims against parties that sue us for
infringement, misappropriation or other violations of patent or other intellectual property rights. Furthermore, various “ non-
practicing entities ” that own patents and other intellectual property rights often attempt to assert claims in order to extract value
from technology companies and, given that these non- practicing entities typically have no relevant product revenue, our own
issued or pending patents and other intellectual property rights may provide little or no deterrence to their bringing infringement
claims against us. Further, from time to time we may introduce new products, product features and services, including in areas
where we currently do not have an offering, which could increase our exposure to patent and other intellectual property claims
from competitors and non- practicing entities. In addition, some of our agreements with third- party partners require us to



indemnify them for certain intellectual property claims against them, which could require us to incur considerable costs in
defending such claims and may require us to pay significant damages in the event of an adverse ruling. Such third- party
partners may also discontinue their relationships with us as a result of injunctions or otherwise, which could result in loss of
revenue and adversely impact our business, financial condition and results of operations. Although we try to ensure that our
employees and consultants do not use the proprietary information or know- how of others in their work for us, we may be
subject to claims that we or our employees or consultants have inadvertently or otherwise used or disclosed intellectual property,
including trade secrets, software code or other proprietary information, of a former employer or other third parties. Litigation
may be necessary to defend against these claims and if we fail in defending any such claims, in addition to paying monetary
damages, we may lose valuable intellectual property rights or personnel. As we gain greater public recognition, face increasing
competition and develop new products, we expect the number of patent and other intellectual property claims against us may
grow. There may be intellectual property or other rights held by others, including issued or pending patents, that cover
significant aspects of our products and services, and we cannot be sure that we are not infringing or violating, and have not
infringed or violated, any third- party intellectual property rights or that we will not be held to have done so or be accused of
doing so in the future. Companies in the technology industry, and other patent, copyright, and trademark holders seeking to
profit from royalties in connection with grants of licenses, own large numbers of patents, copyrights, trademarks, domain names,
and trade secrets and frequently commence litigation based on allegations of infringement, misappropriation, or other violations
of intellectual property or other rights. Any claim or litigation alleging that we have infringed or otherwise violated intellectual
property or other rights of third parties, with or without merit, and whether or not settled out of court or determined in our favor,
could be time- consuming and costly to address and resolve, and could divert the time and attention of our management and
technical personnel. Some of our competitors have substantially greater resources than we do and are able to sustain the costs of
complex intellectual property litigation to a greater degree and for longer periods of time than we could. The outcome of any
litigation is inherently uncertain, and there can be no assurances that favorable final outcomes will be obtained in all cases. In
addition, third parties may seek, and we may become subject to, preliminary or provisional rulings in the course of any such
litigation, including potential preliminary injunctions requiring us to cease some or all of our operations. During the course of
such litigation matters, there may be announcements of the results of hearings and motions, and other interim developments
related to the litigation matters. If securities analysts or investors regard these announcements as material and negative, the
market price of our common stock may decline. We may decide to settle such lawsuits and disputes on terms that are
unfavorable to us. Similarly, if any litigation to which we are a party is resolved adversely, we may be subject to an unfavorable
judgment. The terms of such a settlement or judgment may require us to cease some or all of our operations, pay substantial
amounts to the other party including treble damages and attorneys’ fees, if we are found to have willfully infringed a party’ s
intellectual property rights. Moreover, as part of any settlement or other compromise to avoid complex, protracted litigation, we
may agree not to pursue future claims against a third party, including for claims related to alleged infringement of our
intellectual property rights. Part of any settlement or other compromise with another party may resolve a potentially costly
dispute but may also have future repercussions on our ability to defend and protect our intellectual property rights, which in turn
could adversely affect our business, financial conditions, and results of operations. In addition, we may have to seek a license to
continue practices found to be in violation of a third party’ s rights. However, such arrangements may not be available on
reasonable or exclusive terms, or at all, and may significantly increase our operating costs and expenses. As a result, we may be
forced to develop or procure alternative non- infringing technology, which could require significant effort, time and expense or
discontinue use of the technology. There also can be no assurance that we would be able to develop or license suitable
alternative technology to permit us to continue offering the affected products or services as currently offered. If we cannot
develop or license alternative technology for any allegedly infringing aspect of our business, we would be forced to limit our
products and services and may be unable to compete effectively. Furthermore, because of the substantial amount of discovery
required in connection with intellectual property litigation, there is a risk that some of our confidential information could be
compromised by disclosure during this type of litigation. Any of the foregoing, and any unfavorable resolution of such disputes
and litigation, would materially and adversely impact our business, financial condition and results of operations. Our use of
open source ” software could subject our proprietary software to general release, adversely affect our ability to sell our products
and services and subject us to possible litigation. Our products incorporate open- source software in connection with a portion of
our proprietary software and we expect to continue to use open- source software in the future. Under certain circumstances,
some open- source licenses require users of the licensed code to provide the user’ s own proprietary source code to third parties
upon request, to license at no cost the user’ s own proprietary source code or other materials for the purpose of making
derivative works, require the relicensing of the open- source software and derivatives thereof under the terms of the applicable
license, or prohibit users from charging a fee to third parties in connection with the use of the user’ s proprietary code. While we
try to insulate our proprietary code from the effects of such open- source license provisions and employ practices designed to
monitor our compliance with the licenses of third- party open- source software, we cannot guarantee that we will be successful.
Accordingly, we may face claims from others challenging our use of open- source software, claiming ownership of, or seeking
to enforce the license terms applicable to such open- source software, including by demanding release of the open- source
software, derivative works or our proprietary source code that was developed or distributed in connection with such software.
Such claims could also require us to purchase a commercial license or require us to devote additional research and development
resources to change our software, any of which would have a negative effect on our business, financial condition and results of
operations. In addition, if the license terms for the open- source code change, we may be forced to re- engineer our software or
incur additional costs. Additionally, the terms of many open- source licenses to which we are subject have not been interpreted
by U. S. or foreign courts, resulting in a dearth of guidance regarding the proper legal interpretation of such licenses. There is a
risk that open- source software licenses could be construed in a manner that imposes unanticipated conditions or restrictions on



our ability to market or provide our products and services. In addition, the use of open- source software may entail greater risks
than the use of third- party commercial software, as open- source licensors generally do not provide warranties, support,
indemnities for infringement or controls on the functionality or origin of the software. Further, the use of open- source software
may also present additional security risks because the public availability of the source code of such software may make it easier
for hackers and other third parties to exploit vulnerabilities in the software. To the extent that our platform depends upon the
successful operation of the open- source software we use, any undetected errors or defects in this open- source software could
prevent the deployment or impair the functionality of our platform, delay the introduction of new solutions, result in a failure of
our platform, and injure our reputation. For example, undetected errors or defects in open- source software could render it
vulnerable to breaches or security attacks and make our systems more vulnerable to data breaches. Our exposure to these risks
may be increased as a result of evolving our core source code base, introducing new content and offerings, integrating acquired-
company technologies, or making other business changes, including in areas where we do not currently compete. Any of the
foregoing could adversely impact the value or enforceability of our intellectual property, and materially adversely affect our
business, financial condition and results of operations. Risks Related to Legal Matters and Our Regulatory Environment Our
business is subject to complex and evolving U. S. and international laws and regulations. Many of these laws and regulations are
subject to change and uncertain interpretation, and failure to comply with such laws and regulations could result in claims,
changes to our business practices, monetary penalties, increased cost of operations, reputational damage, or declines in member
growth or engagement, or otherwise harm our business, financial condition and results of operations. We are subject to a variety
of laws and regulations in the United States and abroad that involve matters that are important to or may otherwise impact our
business, including, among others, broadband internet access, online commerce, advertising, data privacy, data security,
intermediary liability, protection of minors, consumer protection, accessibility, taxation and securities law compliance. The
introduction of new products, expansion of our activities in certain jurisdictions, or other actions that we may take may subject
us to additional laws, regulations or other government scrutiny. In addition, foreign laws and regulations can impose different
obligations or be more restrictive than those in the United States. These U. S. federal, state, and municipal and foreign laws and
regulations, which in some cases can be enforced by private parties in addition to government entities, are constantly evolving
and can be subject to significant change. In addition, the introduction of new brands and products, or changes to our existing
brands and products, may result in new or enhanced governmental or regulatory scrutiny. As a result, the application,
interpretation, and enforcement of these laws and regulations are often uncertain, particularly in the new and rapidly evolving
industry in which we operate, and may be interpreted and applied inconsistently from state to state and country to country and
inconsistently with our current policies and practices. These laws and regulations, as well as any associated inquiries or
investigations or any other government actions, may be costly to comply with and may delay or impede the development of new
products, require that we change or cease certain business practices, result in negative publicity, increase our operating costs,
require significant management time and attention, and subject us to remedies that may harm our business, including fines,
demands or orders that require us to modify or cease existing business practices. We have in the past and may in the future be
subject to claims, inquiries or regulatory investigations, relating to such laws and regulations. It is possible that a regulatory
inquiry might result in changes to our policies or practices. In addition, it is possible that future orders issued by, or enforcement
actions initiated by, regulatory authorities could cause us to incur substantial costs or require us to change our business practices
in a manner that could materially adversely affect our business, financial condition and results of operations. The promulgation
of new laws or regulations, or the new interpretation of existing laws and regulations, in each case, that restrict or otherwise
unfavorably impact our business, or our ability to provide or the manner in which we provide our services, could require us to
change certain aspects of our business and operations to comply ensure-eomphanee-, which could decrease demand for services,
reduce revenues, increase costs and subject us to additional liabilities. For example, U. S. courts have increasingly interpreted
Title IIT of the Americans with Disabilities Act (the “ ADA ) to require websites and web- based applications to be made fully
accessible to individuals with disabilities. As a result, we may become subject to claims that our apps are not compliant with the
ADA, which may require us to make modifications to our products to provide enhanced or accessible services to, or make
reasonable accommodations for, individuals, and failure to comply could result in litigation, including class action lawsuits. The
adoption of any laws or regulations that adversely affect the popularity or growth in use of the internet or our services, including
laws or regulations that undermine open and neutrally administered internet access, could decrease member demand for our
service offerings and increase our cost of doing business. For example, in December 2017, the FCC adopted an order reversing
net neutrality protections in the United States, including the repeal of specific rules against blocking, throttling or “ paid
prioritization ” of content or services by internet service providers. To the extent internet service providers engage in such
blocking, throttling or “ paid prioritization ” of content or similar actions as a result of this order and the adoption of similar laws
or regulations, our business, financial condition and results of operations could be materially adversely affected. We rely on a
variety of statutory and common- law frameworks and defenses relevant to the content available on the Life360 Platform,
including the Digital Millennium Copyright Act, the Communications Decency Act (“ CDA ”) and the fair- use doctrine in the
United States, and the Electronic Commerce Directive in the European Union. However, each of these statutes is subject to
uncertain or evolving judicial interpretation and regulatory and legislative amendments. For example, in the United States, laws
such as the CDA, which have previously been interpreted to provide substantial protection to interactive computer service
providers, may change and become less predictable or unfavorable by legislative action or juridical interpretation. There have
been various federal and state legislative efforts to restrict the scope of the protections available to online platforms under the
CDA, in particular with regards to Section 230 of the CDA, and current protections from liability for third- party content in the
United States could decrease or change. We could incur significant costs investigating and defending such claims and, if we are
found liable, significant damages. The European Union is also focused on the regulation of digital services and online
platforms. The DSA came into force in 2022, with the majority of the substantive provisions taking effect in 2024. The



DSA could create potential liability for us for illegal services and products or content on our platform and imposes
obligations around traceability of business users and enhanced transparency measures (including in relation to any
recommender systems (including the main parameters used by such systems and any available options for recipients to
modify or influence them)). In addition to the general DSA obligations, we may be subject to obligations if we are
considered a hosting service, such as implementing a notice and takedown procedure for allegedly illegal content, and
reporting to national law enforcement or judicial authorities of relevant EU Member States of information that gives
rise to suspicions of criminal offenses involving a threat to the life or safety of persons. Further, the DSA contains more
stringent requirements for hosting providers that qualify as “ online platform ” such as the requirement that user
interfaces may not deceive or manipulate users. The DSA may increase our compliance costs, require changes to our
user interfaces, processes, operations, and business practices which may adversely affect our ability to attract, retain and
provide our services to members, and may otherwise adversely affect our business, operations and financial condition,
and increase our overall regulatory and civil liability. Failure to comply with the DSA can result in fines of up to 6 % of
total annual worldwide turnover and recipients of services have the right to seek compensation from providers in respect
of damage or loss suffered due to infringement by the provider to comply with the DSA. Some European jurisdictions
and the UK have also proposed or intend to pass legislation that imposes new obligations and liabilities on platforms
with respect to certain types of harmful content. While the scope and timing of these proposals are currently uncertain,
if the rules, doctrines or currently available defenses change, if international jurisdictions refuse to apply similar
protections that are currently available in the United States, or the European Union or if a court were to disagree with
our application of those rules to our service, we could be required to expend significant resources to try to comply with
the new rules or incur liability, and our business, financial condition and results of operations could be harmed. We may
fail to comply with laws regulating subscriptions and auto- payment renewals, which could have a material adverse effect on our
business, reputation, financial condition and results of operations. We are subject to certain federal and state laws that govern the
ability of users-members to cancel subscriptions and auto- payment renewals. Our subscriptions automatically renew unless the
subscriber cancels the subscription before the end of the current period. The Federal Restore Online Shoppers’ Confidence Act
(““ROSCA ), and state law analogues require companies to adhere to enhanced disclosure and cancellation requirements when
entering into automatically renewing contracts with subscription customers. Regulators and private plaintiffs have brought
enforcement and litigation actions against companies, challenging automatic renewal and subscription programs. If we fail to
comply with ROSCA or its state law analogues, we could incur substantial legal fees and costs and reputational harm. In
addition, compliance and remediation efforts can be costly. Adverse litigation judgments or settlements resulting from legal
proceedings in which we may be involved could have a material adverse effect on our business, financial condition and results
of operations. We have been in the past, are, and may in the future become, subject to litigation and various legal proceedings
(including, without limitation, government and private party inquiries and claims), including litigation and proceedings related to
intellectual property matters, data privacy, data security, and consumer protection laws, as well as stockholder derivative suits,
class action lawsuits, actions from former employees and other matters, that involve claims for substantial amounts of money or
for other relief or that might necessitate changes to our business or operations. We have received, and may in the future continue
to receive, inquiries from regulators regarding our compliance with law and regulations, including those related to data
protection and consumer rights, and due to the nature of our business and the rapidly evolving landscape of laws relating to data
privacy, cybersecurity, consumer protection and data use, we expect to continue to be the subject of regulatory investigations
and inquiries in the future. The defense of these legal proceedings could be time- consuming and expensive and could distract
our personnel from their normal responsibilities. The results of any such litigation, investigations and legal proceedings are
inherently unpredictable and expensive. We evaluate these litigation claims and legal proceedings to assess the likelihood of
unfavorable outcomes and to estimate, if possible, the amount of potential losses. Based on these assessments and estimates, we
may establish reserves or disclose the relevant litigation claims or legal proceedings, as and when required or appropriate. These
assessments and estimates are based on information available to management at the time of such assessment or estimation and
involve a significant amount of judgment. As a result, actual outcomes or losses could differ materially from those envisioned
by our current assessments and estimates. If any of these legal proceedings were to be determined adversely to us, or we were to
enter into a settlement arrangement, we could be forced to change the way in which we operate our business or be exposed to
monetary damages that, to the extent not covered by our insurance, could have a material adverse effect on our business,
financial condition and results of operations. See ““ Item 3. Legal Proceedings. ”” Our ability to use our net operating losses and
certain other tax attributes to offset future taxable income may be subject to certain limitations. In general, under Section 382
and 383 of the U. S. Internal Revenue Code of 1986, as amended, or (the “ Code ), a corporation that undergoes an *
ownership change’’ is subject to limitations on its ability to utilize its pre- change net operating losses, or (“ NOLs ) , and
other pre- change tax attributes, such as research tax credits , to offset future taxable income. A Section 382 * * ownership
change’’ generally occurs if one or more stockholders or groups of stockholders who own at least 5 % of our stock increase their
ownership by more than 50 percentage points over their lowest ownership percentage within a rolling three- year period. Similar
rules may apply under state tax laws. As of December 31, 2823-2024 , we have approximately $ #57-219 . 5 million and § 8+
121 . 6-5 million of federal and state net operating loss carryforwards, respectively, available to offset future taxable income
which, if not utilized, will begin to expire in varying amounts in 2027. Qur-abitity-The Company performed a Section 382
analysis through December 31, 2024 and does not expect any previous ownership changes to utilize NOEs-may-result in a
limitation that w1ll materlally reduce the total amount of net operatlng loss carryforwards and credits that can be
utilized y ge-. However fraddittenr, future changes in our stock
ownership, some of which are outqlde of our control Could result in an ownership change under Section 382 of the Code, farther
limiting our ability to utilize NOLs and other tax attributes arising prior to such ownership change in the future . For U. S.




federal income tax purposes, NOLs arising in tax years beginning before January 1, 2018 can be carried forward to the
earlier of the next subsequent twenty tax years or until such losses are fully utilized. NOLs arising in tax years beginning
after December 31, 2017 are not subject to the twenty- year limitation, but our use of such net operating losses in a tax
year may not exceed 80 % of such year’ s taxable income. Certain U. S. states have imposed additional limitations on the
use of state net operating loss carryforwards . There is also a risk that due to regulatory changes, such as suspensions on the
use of NOLs, or other unforeseen reasons, our existing NOLs could expire or otherwise be unavailable to offset future income
tax liabilities. We have recorded a full valuation allowance against the net deferred tax assets attributable to our NOLs. We are
subject to taxation related risks in multiple jurisdictions. We are a U. S.- based multinational company subject to tax in multiple
U. S. and foreign tax jurisdictions. Significant judgment is required in determining our global provision for income taxes,
deferred tax assets or liabilities and in evaluating our tax positions on a worldwide basis. While we believe our tax positions are
consistent with the tax laws in the jurisdictions in which we conduct our business, it is possible that these positions may be
challenged by jurisdictional tax authorities, which may have a significant impact on our global provision for income taxes. Tax
laws are being re- examined and evaluated globally. New laws and interpretations of the law are taken into account for financial
statement purposes in the quarter or year that they become applicable. Tax authorities are increasingly scrutinizing the tax
positions of companies. Many countries in the European Union, as well as a number of other countries and organizations, such
as the Organization for Economic Cooperation and Development (“ OECD ) and the European Commission, are actively
considering changes to existing tax laws that, if enacted, could increase our tax obligations in countries where we do business.
These proposals include changes to the existing framework to calculate income tax, as well as proposals to change or impose
new types of non- income taxes, including taxes based on a percentage of revenue. For example, several countries in the
European Union have proposed or enacted taxes applicable to digital services, which includes business activities on social media
platforms and online marketplaces, and would likely apply to our business. Many questions remain about the enactment, form
and application of these digital services taxes. The interpretation and implementation of the various digital services taxes
(especially if there is inconsistency in the application of these taxes across tax jurisdictions) could have a materially adverse
impact on our business, financial condition, results of operations and cash flows. Further, more than 140 countries agreed to
enact the Pillar I global minimum tax. While the OECD issued a framework model, each country will enact its own laws to
incorporate Pillar II. While Pillar II is a global model, the country by country enactment of different laws to incorporate the
framework is complex and there is uncertainty as to how the enactment of these laws will impact us the-Company-. These
changes could increase our total tax burden in the future. Moreover, the U. S. government may enact significant changes to the
taxation of business entities including, among others, the imposition of minimum taxes or surtaxes on certain types of income
(such as the reeent-United States Inflation Reduction Act which, among other changes, introduced a 15 % corporate minimum
tax on certain United States corporations and a 1 % excise tax on certain stock redemptions by the United States corporations).
Furthermore, if the U. S. or other foreign tax authorities change applicable tax laws or practices, our overall taxes could
increase, and our business, financial condition and results of operations may be adversely impacted. Actions by governments to
restrict access to Life360 in their countries, or that otherwise impair our ability to sell advertising in their countries, could
substantially harm our business, financial condition and results of operations. Governments may seek to censor content available
on our app the-Eife366-Serviee-, restrict access to the platform from their country entirely, or impose other restrictions that may
affect the accessibility of the platform in their country for an extended period of time or indefinitely. In addition, government
authorities in other countries may seek to restrict member access to the platform if they consider us to be in violation of their
laws or a threat to public safety or for other reasons. It is possible that the government authorities could take action that impairs
our ability to sell advertising, including in countries where access to our consumer- facing platform may be blocked or restricted.
In the event that content shown on our app the-Eife366-Serviee-or our other products is subject to censorship, access to our
products is restricted, in whole or in part, in one or more countries, we are required to or elect to make changes to our operations,
or other restrictions are imposed on our products, or our competitors are able to successfully penetrate new geographic markets
or capture a greater share of existing geographic markets that we cannot access or where we face other restrictions, our ability to
retain or increase our member base, member engagement, or the level of advertising by marketers may be adversely affected, we
may not be able to maintain or grow our revenue as anticipated, and our financial results could be materially adversely affected.
If additional tariffs on Chinese- origin goods are imposed, related countermeasures are taken by the PRC, or we experience
supply chain transformation setbacks, it could have an adverse impact on our business, financial condition and results of
operations. Tile’ s products are manufactured in the PRC, making the pricing and availability of our products susceptible to
international trade risks. In 2018, the United States imposed additional duties under Section 301 of the U. S. Trade Act of 1974,
ranging from 10 % to 25 %, on a variety of goods imported from the PRC. While these tariffs initially did not affect our
products, in May 2019, the United States proposed to place tariffs on essentially all remaining Chinese- origin imports.
Subsequently, the Trump Administration announced that 15 % tariffs would be imposed on a subset of these goods, including
wearable devices, which went into effect September 1, 2019. These tariffs were reduced to 7. 5 % on February 14, 2020. As a
result of the recent United States’ presidential election, there may be further changes in the United State’ s and other
governments’ trade regulations, including increased or new tariffs. These clevated tariffs have resulted in higher costs for
Tile. There is uncertainty as to when the tariffs will ease. However, if additional tariffs are imposed, related countermeasures are
taken by the PRC, or we experience setbacks in our supply chain transformation efforts, our revenue, gross margins, financial
condition and results of operations may be adversely affected. We are subject to governmental export and import controls and
economic sanction laws that could subject us to liability and impair our ability to compete in international markets. The United
States and various foreign governments have imposed controls, export license requirements, prohibitions and restrictions on the
import, export, reexport and other transfers of certain goods, software, services and technologies. Compliance with applicable
regulatory requirements regarding the export or other transfer of our products and services and other items may create delays in



the introduction of our products and services in international markets, prevent our international members from accessing our
products and services, and, in some cases, prevent the supply of our products and services to some countries altogether.
Furthermore, U. S. export control laws and economic sanctions prohibit the provision of products and services to countries,
regions, governments, organizations and persons targeted by U. S. sanctions. Even though we take precautions to prevent our
products from being provided to targets of U. S. sanctions, our products and services, including our firmware updates, could be
provided to those targets. Any such unauthorized provision could have negative consequences, including government
investigations, penalties, reputational harm. Our failure to obtain required import, export or other transfer approval for our
products could harm our international and domestic sales and adversely affect our revenue. We could be subject to future
enforcement action with respect to compliance with governmental export and import controls and economic sanctions laws that
result in penalties, costs, and restrictions on export and reexport eligibility that could have an adverse effect on our business,
financial condition and results of operations. Risks Related to Our Common Stock and CDIs The trading price of our CDIs on
the ASX and of our common stock on the Nasdaq Global Select Market (¢ Nasdaq ) has been and may contmue to be
volatile, 4 verrtf-a-tra d p G

wolatite-and could be %ubject to Wlde ﬂuctuatlonq ln addmon the trading Volume in our CDI% and common qtock 'l'f—a—l‘ﬂﬂﬂéef
develops-has in the past and may in the future fluctuate and cause significant price variations to occur. Securities markets
worldwide experience significant price and volume fluctuations as a result of a variety of factors, many of which are beyond our
control but may nonetheless decrease the market price of our CDIs and common stock #-amatket-develeps-, regardless of our
actual operating performance, including: ¢ public reaction to our press releases, announcements and filings with the SEC and
ASX; ¢ our operating and financial performance; ¢ fluctuations in market prices and trading volumes of technology; ¢ changes in
market valuations of similar companies; ¢ departures of key personnel; « commencement of or involvement in litigation; *
changes in economic and political conditions, financial markets, and / or the technology industry; ¢ interest rate fluctuations; °
changes in accounting standards, policies, guidance, interpretations, or principles; * actions by our steekholders-securityholders
; » the failure of securities analysts to cover our common stock and / or changes in their recommendations and estimates of our
financial performance; ¢ future sales of our common stock; ¢ trading prices and trading volumes of our CDIs on the ASX and
our common stock on the Nasdagq ; and ° the other factors described in these ““ Risk Factors . The stock market has in the past
experienced extreme price and volume fluctuations, and, following periods of such volatility in the overall market and the
market price of a company’ s securities, securities class action litigation has often been instituted against these companies. Such
litigation, if instituted against us, could result in substantial costs and a diversion of our management’ s attention and resources =

Additionatly-, which would harm our business, operating results eur—- or seeurtttes-may-in-the—futare-trade-financial
condition. Our common stock is currently listed on Nasdaq mere-than-ene-stoekexehange-and thismayresultinpriee

’v‘a-ﬂ&ﬁeﬂs—befweeﬁ—the—mafkefs—&nd—ve}a%ﬂ*ﬁy—m— sfeelepﬂee—euPCDls are curremly listed on the ASX . Trading in and-we
may-tstour common stock en-a i : and CDIs therefore may

take-takes place in different currencies (U S. dollars on the Nasdaq U—S—seeufr&es—e*eh&ﬂge—and Australian dollars on the
ASX), and at different times (resulting from different time zones, different trading days and different public holidays in the
United States and Australia). The trading prices of our €BIs-and-etr-common stock and our CDIs on two markets may differ
as a result of these, or other, factors. Any decrease in the price of our €B¥s-er-common stock or CDIs on either market could
cause a decrease in the trading prices of our CDIs or our common stock on the other market. In addition, investors may seek to
profit by exploiting the difference, if any, between the price of our €EBPIs-enthe-ASX-and-the-priee-of shares-efour-common
stock on a—U—S—seeuﬂt-tes-e*eh&ﬂge-Nasdaq and the price of our CDIs on the ASX . Such arbitrage activities could cause our
stock price in the market with the higher value to decrease to the price set by the market with the lower value and could also
lead to significant volatility in the price of our common stock or CDIs . Additionally, while we have historically transacted in
U. S. dollars, we have transacted in some foreign currencies, such as the Australian Dollar, and may transact in more
foreign currencies in the future. Accordingly, changes in the value of foreign currencies relative to the U. S. dollar can
affect our revenue and results of operations. As a result of such foreign currency exchange rate fluctuations, it could be
more difficult to detect underlying trends in our business and results of operations. In addition, to the extent that
fluctuations in currency exchange rates cause our results of operations to differ from our expectations or the expectations
of our investors, the trading price of our common stock on Nasdaq or CDIs on the ASX could be lowered . I securities
and industry analysts do not publish research or publish inaccurate or unfavorable research about our business, our stock price
and trading volume could decline. The trading market for our common stock on Nasdaq or our CDIs on the ASX is influenced
by the research and reports that industry or securities analysts publish about us or our business. If one or more of the analysts
currently covering our securities ceases coverage, the liquidity and trading price for our common stock on Nasdaq and our
CDIs on the ASX would be negatively impacted. If any of the analysts who cover us downgrade our stock or issue an adverse
or misleading opinion regarding us, our business model, our intellectual property or our common stock or CDI performance, or
if our results of operations fail to meet the expectations of analysts, the trading price of our €Bls-and-common stock priee-or
CDIs would likely decline. If one or more of these analysts cease coverage of us or fail to publish reports on us regularly, we
could lose visibility in the financial markets and the demand for our common stock could decrease . which in turn could
cause our common stock price or trading volume to decline. Gur-Future sales of our common stock in the public market

could cause the market price of our may-never-betsted-on-a-major b—S—steckexehange—Our-common stock to decline is-net
eturrently-traded-onany-t-. Future sales of a substantial number of shares of S—seetrities-exehange-No-marketmay-ever

develop-fer-our common stock rerif-developed; maynotbe-sustained-in the public market, future—The-holders-ofour- or
shatres-the perception that a sale might occur, could depress the market price of our common stock , and persens-whe

desire-could impair our ability to purehase-raise capital through thenr- the irsale of additional equity securities. For
example, any-many trading-of our existing equity holders have substantial unrecognized gains on the value of the equity




they hold based upon the price of our common stock subsequent to our initial public offering in the United States (our “
U. S.TPO ”), and therefore, may take steps to sell their shares or otherwise secure the unrecognized gains on those
shares. We are unable to predict the timing of or the effect that such sales may have on the prevailing market thatmight
develop-in-the-futare-should-price of our common stock As of December 31, 2024 , up to 10, 765, 548 shares of our
common stock may be issued avwa upon exercise the-abiity-of ivestors
toreseH-outstanding stock options et or vestmg and settlement of outstandmg RSUs, and up to 12, 815, 029 shares of
our common stock —Aeeerdinglyeventf-we-are sueeessful-inhaving-theshares-available for future issuance under our 2011
Equity Incentive Plan, and will become eligible for sale in the public market to the extent permitted by the provisions of
various vesting schedules, exercise limitations, the lock- up agreements and market stand- off provisions. We have
registered all of the shares of our common stock issuable upon exercise of outstanding options or other equity incentive
awards we may grant in the future for public resale under the Securities Act. If these additional shares of our common
stock are sold or if it is percelved that they w1ll be sold in the public market, the trading price of en-the-over—the—eounter
s-should-eonsider-any-seeondar our common stock sharesto-be-atimited-oneIfwe-are-notableto

may mhlblt a takeover, which could llmlt the price investors might be wi llmg to pay in the future for our common stocl Some
provisions of our charter documents could make it more difficult for a third party to acquire control of us, even if the change of
control would be beneficial to our stockholders, including: (i) limitations on the ability of our stockholders to act by written
consent or call a special meeting; (i) establishing advance notice provisions for stockholder propesals, including nominations
for elections to the Board; and (iii) establishing that our Board is divided into three classes, with each class serving three- year,
staggered terms. These provisions could discourage an acquisition of us or other change in control transactions, thereby

negatl\ ely dﬁeetmo the pllce that investors mwht be w 1111110 to pay in the mtule for our common stoek —W‘e—t&eﬁt—rﬁed-a—ma-teﬂa-}

GB{s— We are 1equned pmsuant to Seetlon 4()4 Sdlbdnes ()xlev Aet of 2()()2 (““ Section 4()4 ”) to furnish a 1ep01t by
management on, among other things, the effectiveness of our internal control over financial reporting. This assessment includes
disclosure of any material weaknesses identified by our management in our internal control over financial reporting. In addition,
because we ceased to be an “ emerging growth company ” as defined in the Jumpstart our Business Startups Act of 2012 as of
December 31, 2023, our independent registered publlc au:ountlmy firm is required to formally attest to the effectiveness of our
internal control over financial reporting &4 yes
2023-. Our independent registered public au:ountlmy firm may issue a report that is adverse in the event it is not satlshed with




the level at which our internal control over financial reporting is documented, designed, or operating. Our compliance with
Section 404 requires that we incur substantial accounting expense and expend significant management efforts. We may need to
hire additional accounting and financial staff with appropriate public company experience and technical accounting knowledge
and update the systems and process documentation necessary to perform the evaluation needed to comply with Section 404.
Any failure to maintain effective disclosure controls and internal control over financial reporting could harm our business,
results of operations, and financial condition and could cause a decline in the trading price of our common stock and CDIs. In
connection with the preparation and audit of our financial statements as of and for the fiscal year ended December 31, 2022, our
management identified a material weakness in our internal control over financial reporting related to management’ s risk
assessment process over information technology general controls (ITGCs), including certain controls over logical access,
segregation of duties and change management, and certain process level controls including information used in the execution of
those controls that impacted our financial reporting processes. During 2023, we identified and implemented remedial measures
to address the control deficiencies that led to the material weakness and determined our internal controls over financial reporting
were effective as of December 31, 2023. However, there can be no assurance that remedial measures will continue to operate or
that they will prevent other control deficiencies or material weaknesses, and we may identify additional material weaknesses in
our internal control over financial reporting in the future. If we identify additional material weaknesses in our internal control
over financial reporting in the future, there could be errors in our annual or interim consolidated financial statements that could
result in a restatement of our financial statements or could cause us to fail to meet our reporting obligations. As a further result,
our access to capital markets and perceptions of our creditworthiness could be adversely affected, any of which could diminish
investor confidence in us and cause a decline in the price of our common stock and CDIs. Our Certificate of Incorporation
provides, subject to certain exceptions, that the Court of Chancery of the State of Delaware is the exclusive forum for certain
stockholder litigation matters and the U. S. federal district courts are the exclusive forum for actions arising under the
Securities Act , which could limit our stockholders’ ability to bring a claim in a judicial forum that they find more favorable for
disputes with us or our directors, officers, employees or stockholders. Pursuant to our Certificate of Incorporation unless we
consent in writing to the selection of an alternative forum, the Court of Chancery of the State of Delaware will be the exclusive
forum for (1) any derivative action or proceeding brought on our behalf, (2) any action or proceeding asserting a claim of breach
of a fiduciary duty by any of our stockholders, directors, officers, employees or agents to us or our stockholders, (3) any action
or proceeding asserting a claim against us arising pursuant to any provision of the Delaware General Corporation Law or our
Certificate of Incorporation or Bylaws or (4) any action or proceeding asserting a claim governed by the internal affairs doctrine.
This exclusive forum provision does not apply to any actions brought to enforce a duty or liability created by the
Securities Act, as amended, the Exchange Act or any other claim for which the U. S. federal courts have exclusive
jurisdiction. In addition, our Certificate of Incorporation provides that, unless we consent in writing to the selection of
an alternative forum, the sole and exclusive forum for the resolution of any complainant asserting a cause of action
arising under the Securities Act shall be the U. S. federal district courts. The forum selection elause-clauses in our
Certificate of Incorporation may have the effect of discouraging lawsuits against us or our directors and officers and may limit
our stockholders’ ability to bring a claim in a judicial forum that they find more favorable for dlsputei Wlth us or any of our
drrectorﬂ ofﬂcer% other employee% or qtockholder% ; AP y :

fe&ef&l—eeuﬁs—have—exe}uswejﬂﬂsd-teﬁeﬁ—Alternatwely, 1f a court were to ﬁnd the Ch01ce of forum provision Contalned in our

Certificate of Incorporatlon to be inapplicable or unenforceable in an action, we may incur additional costs associated with
resolving such action in other jurisdictions, which could adversely affect our business, financial condition and results of
operations. General Risk Factors We As-ad—S—reperting-eompatty;-we-incur significant legal, accounting, reporting s-and other
expenses thatwe-have-notpreviousty-and are subject to additional regulations and requirements as a result of being a
public company with CDIs listed on the ASX and common stock listed on Nasdaq, and our management is required to
devote substantial time to complying with Delaware laws, Australian laws, and reporting requirements pursuant to U. S.
and Australian securities laws, which could lower profits and make it more difficult to run our business. We ineurred-—--
incur significant legal , ineluding-eosts-accounting, reporting, and other expenses associated with the ASX and SEC
reporting company requirements. We-alse-As a U. S. reporting company, we have incurred, and will continue to incur, costs
associated with compliance with the rules and regulations of the SEC , Nasdaq , the Sarbanes- Oxley Act, and the Dodd- Frank
Wall Street Reform and Consumer Protection Act, and various other costs of a reporting company. Registration under the
Securities Exchange Act of 1934, as amended (the “ Exchange Act ”) requrres the ﬁhng of ongorng annual quarterly, and
current reporti on Forms 10- K, 10- Q and 8- K, reipectlvely h 0 d 0 q
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add-rt—teﬁ—te—t-he—S-EGpeﬂed-te—repeﬁs—A% a Delaware Corporatlon we must al%o ensure contlnued Comphance with the Delaware
law and, as we are swiHtbe-listed on the ASX and registered as a foreign company in Australia, we swH-also need to ensure

continuous compliance with relevant Australian laws and regulations, including the ASX Listing Rules and Australia’ s
Corporations Act 2001 (Cth) of Australia. To the extent of any inconsistency between Delaware law and Australian law and
regulations, we may need to make changes to our business operations, structure or policies to resolve such inconsistency. If we
are required to make such changes, this is likely to result in additional demands on management and extra costs. We expect
these rules and regulations to increase our legal and financial compliance costs and to make some activities more time-
consuming and costly, although we are currently unable to estimate these costs with any degree of certainty. Our management
will need to devote a substantial amount of time to ensure that we comply with all of these requirements. These laws and



regulations also could make it more difficult and costly for us to obtain certain types of insurance, including director and officer
liability insurance, and we may be forced to accept reduced policy limits and coverage or incur substantially higher costs to
obtain the same or similar coverage. These laws and regulations could also make it more difficult to attract and retain qualified
persons to serve on our Board and board committees and serve as executive officers. Furthermore, if we are unable to satisfy our
obligations as a reporting company, we could be subject to fines, sanctions, and other regulatory action and potentially civil
litigation and we could be subject to delisting of our CDIs on the ASX and of er-our etherexehange-common stock on the
Nasdaq whieh-ourseeunrities-may-be-traded-. We may be required to delay recognition of revenue for a significant period of time
after entering into a future agreement due to a variety of factors, including but not limited to, whether: ¢ the transaction involves
acceptance criteria or other terms that may delay revenue recognition; or  the transaction involves performance milestones or
payment terms that depend upon contingencies; or * the customer requires significant modifications, configurations or complex
interfaces that could delay delivery or acceptance of our products or services . Because of these factors and other specific
revenue recognition requirements under GAAP, we must have very precise terms in our contracts to recognize revenue when we
initially provide access to our platform or other products. Although we strive to enter into agreements that meet the criteria
under GAAP for current revenue recognition on delivered performance obligations, our agreements are often subject to
negotiation and revision based on the demands of our customers. The final terms of our agreements sometimes result in deferred
revenue recognition, which may adversely affect our financial results in any given period. In addition, more customers may
require extended payment terms, shorter term contracts or alternative licensing arrangements that could reduce the amount of
revenue we recognize upon delivery of our other products and could adversely affect our short- term financial results. Severe
weather, natural disasters, global pandemics, acts of war or terrorism, theft, civil unrest, government expropriation or other
external events could have significant effects on our business. Severe weather and natural disasters, including hurricanes,
tornados, earthquakes, fires, droughts and floods, acts of war or terrorism (such as the reeent-escalation in regional conflicts
between exemplifted-by-Russia and ~s-nvasten-of-Ukraine and in the Middle East ), epidemics and global pandemics (such as
COVID- 19), theft, civil unrest, government expropriation, condemnation or other external events in the markets where our apps
are available for download or where our customers live could have a significant effect on our ability to conduct business. Such
events could affect the stability of our deposit base, cause significant property damage, impair employee productivity, result in
loss of revenue and / or cause us to incur additional expenses. For example, the conflict in Ukraine delayed certain projects due
to temporarily reduced engineering capacity while we redeployed local teams. The occurrence of any such event could have a
material adverse effect on our business, which, in turn, could have a material adverse effect on our financial condition and
results of operations.



