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In addition to the other information in this Annual Report on Form 10- K, including Management’ s Discussion and Analysis of
Financial Condition and Results of Operations and the consolidated financial statements and related notes, you should carefully
consider the following risks. If any of the following risks actually occur or continue to occur, our business, reputation, financial
condition and / or operating results could be materially adversely affected. The risk factors summarized below are not the only
risks we face. Additional risks and uncertainties not currently known to us or that we currently deem to be immaterial may also
materially adversely affect our business, reputation, financial condition and / or operating results. Risk Factors Summary The
following is a summary of the principal risks that could materially adversely affect our business, reputation, financial condition
and / or operating results. You should read this summary together with the more detailed description of each risk contained
below. Operational and Industry Risks @ The Company and TCCC have extensive commercial arrangements and, as a result, the
Company’ s future performance is substantially dependent on the success of its relationship with TCCC. e Provisions in our
organizational documents and control by insiders or TCCC may prevent changes in control even if such changes would be
beneficial to other stockholders. ® We primarily rely on bottlers and other contract packers to manufacture our products. If we
are unable to maintain good relationships with our bottlers and contract packers and / or their ability to manufacture our products
becomes constrained or unavailable to us, our business could suffer. @ We rely on limited Company- owned facilities for
production of certain of our non- alcohol and alcohol beverages, and developments negatively affecting production at such
facilities could materially impact the financial results of our business. ® We rely on bottlers and distributors to distribute our
products. If we are unable to maintain good relationships with our existing bottlers and distributors and / or secure such bottlers
and distributors, our business could suffer. @ We currently derive most of our revenues from energy drinks, and competitive
pressure in the energy drink category could adversely affect our business and operating results. ® Criticism of our beverages or a
negative perception of our products generally could adversely affect us. ® Increased competition in the beverage industry and
changing retail landscape could hurt our business. ® Our inability to implement our growth strategy, including expanding our
business in existing and new sectors or successfully integrate-recognize the anticipated benefits of acquired businesses or
assets could adversely affect our business and financial results. ® Changes in consumer product and shopping preferences may
reduce demand for our products. ® Our continued expansion outside of the United States exposes us to uncertain conditions and
other risks in international markets. ® If we are not able to pass on increases in the costs of raw materials, including aluminum
cans, ingredients, fuel , and-+ercosts of co- packing , and / or tariffs , we may face a higher cost base, and our business and
results of operations could be adversely affected. ® Our failure to accurately estimate demand for our products or maintain
sufficient inventory levels or anticipate shortages of raw materials could adversely affect our business and financial results. @
Our business is subject to seasonality, which may cause fluctuations in our operating results. ® The costs of packaging supplies,
raw material inputs, ocean and domestic freight, and inflation generally may adversely affect our results of operations. ® Global
or reglonal catastrophlc events could 1mpact our operatlons and affect our ablllty to grow our business. ® The-COVID—19

3 s—e-Failure to meet evolving corporate
governance expectatlons or standards, 1nclud1ng those related to sustalnablhty matters, expeetations-er-standards-could
expose us to increased costs, reputational harm, or other adverse consequences. ® Climate change and natural disasters may
negatively affect our business. ® If we are not able to retain the services of our workforce, there may be an adverse effect on our
operations and / or our operating performance until we find suitable replacements. ® Negative publicity (whether or not
warranted) could damage our brand image and corporate reputation and may cause our business to suffer. Government
Regulation and Litigation Risks @ Changes in government regulation, or a failure to comply with existing regulations, including
those related to energy drinks , data protection and advertising, could adversely affect our business, financial condition and
results of operations. ® Regulations concerning our alcohol beverages may adversely affect our business, financial condition or
results of operations and inhibit the sales of such products. e Significant changes to or failure to comply with various
environmental laws may expose us to liability and / or cause certain of our facilities and / or those of our co- packers to close,
relocate or operate at reduced production levels, which could adversely affect our business, financial condition and results of
operations. ® We cannot predict the effect of possible inquiries from and / or actions by litigants, attorneys general, other
government agencies and / or quasi- government agencies into the production, data protection, advertising, marketing,
promotion, labeling, ingredients, usage and / or sale of our products. @ Litigation regarding our products and practices , and
related unfavorable media attention, could expose us to significant liabilities and reduce demand for our products, thus
negatively affecting our financial results. ® If we encounter material product recalls, our business may suffer material losses and
such recalls could damage our brand image and corporate reputation, also resulting in material losses. Intellectual Property,
Information Technology and Data Privacy and Security Risks @ Our intellectual property rights are critical to our success, and
the loss of such rights could materially adversely affect our business. ® Our use of information technology and-third-party
serviee-providers-exposes us to cybersecurity breaehes-attacks and other interruptions that could disrupt our business operations
and adversely impact our reputation and results of operations. ® If we fail to comply with data privacy and personal data
protection laws, we could be subject to adverse publicity, government enforcement actions and / or private litigation, which may
negatively impact our business and operating results. Financial Risks e Fluctuations in our effective tax rate could adversely
affect our financial condition and results of operations. ® We may be required to record a charge to earnings if our goodwill or
intangible assets become impaired. ® Fluctuations in foreign currency exchange rates may adversely affect our operating results.




e Uncertainty in the financial markets and other adverse changes in general economic or political conditions in any of the major
countries in which we do business could adversely affect our industry, business and results of operations. ® Default by or failure
of one or more of our counterparty financial institutions could cause us to incur significant losses . Operational and Industry
RisksThe Company and TCCC have extensive commercial arrangements and, as a result, the Company’ s future
performance is substantially dependent on the success of its relationship with TCCC . We have transitioned all third
parties’ rights to distribute the Company’ s energy drink products in the U. S. to members of TCCC’ s distribution network,
which largely consists of independent bottlers / distributors. In addition, except for a handful of countries, TCCC is our
preferred distribution partner globally, with members of TCCC’ s network distributing our products internationally, including in
Africa, Asia, Canada, Central and South America, Europe, Mexico and the Middle East. We expect TCCC’ s distribution
network to continue as our preferred distribution partner globally. As a result, we have reduced our distributor diversification
and are now dependent on TCCC’ s domestic and international distribution platforms. F&&€-20TCCC has a substantial equity
investment in the Company. The Company, TCCC and certain affiliates are parties to various agreements in which TCCC and
certain affiliates have agreed, subject to certain exceptions, not to compete in the energy drink category in certain territories prior
to the termination of the applicable distribution coordination agreement with TCCC. The Company’ s distribution agreements
with TCCC distributors also provide, subject to certain exceptions, that the applicable distributor will not distribute competitive
energy drink products. While we believe that these agreements incentivize TCCC to take steps to ensure that our products
receive the appropriate attention in the TCCC distribution system, disagreements as to the interpretation of the provisions in
such agreements have arisen and may arise in the future. In addition, TCCC does not control all members of its distribution
system, many of which are independent companies that make their own business decisions that may not always align with
TCCC’ s interests. Provisions in our organizational documents and control by insiders or TCCC may prevent changes in
control even if such changes would be beneficial to other stockholders. Our organizational documents may limit changes in
control. Furthermore, as of February +5-14 , 2624-202S , Mr. Sacks and Mr. Schlosberg together may be deemed to beneficially
own and / or exercise voting control over approximately 8. 2 % of our outstanding common stock. As of February +5-14 , 2624
2025, TCCC owned approximately +9-21 . 6-0 % of our common stock. TCCC has also nominated one director to the
Company’ s board of directors. Consequently, Mr. Sacks, Mr. Schlosberg and / or TCCC could exercise significant control over
matters submitted to a vote of our stockholders, including electing directors, amending organizational documents and
disapproving extraordinary transactions such as a takeover attempt, even though such actions may be favorable to the other
common stockholders. In particular, TCCC’ s ownership could have an effect on the Company’ s ability to engage in a change in
control transaction. TCCC is obligated for a period of time to vote all of its common shares of the Company in excess of 20 % of
the outstanding common shares in the same proportion as all common shares not owned by TCCC with respect to a proposal for
a change of control. However, if TCCC were to oppose such a change- in- control transaction, a bidder would be required to
secure the support of holders of atleast-greater than 62. 5 % of the Company’ s common shares not owned by TCCC
(assuming that TCCC nereased-maintains its ownership to-of more than 20 % of the Company’ s common shares) to achieve a
vote of a majority of the Company’ s outstanding shares for a change- in- control transaction. In addition, TCCC would have a
bidding advantage if the Company”’ s board of directors were to seek to sell the Company in the future because TCCC would not
need to pay a control premium on the shares it owns at such time. TCCC and the Company would also be permitted to terminate
TCCC’ s distribution coordination agreements with the Company after a change in control of the Company. In such event,
TCCC would receive a termination fee if TCCC terminated the distribution coordination agreements following a change in
control of the Company involving certain TCCC competitors, or if the Company terminated following a change in control of the
Company involving any third- party. The interests of TCCC may be different from or conflict with the interests of the

Company’ s other stockholders and, as a result, TCCC’ s influence may result in the delay or prevention of potential actions or
transactions. Moreover, TCCC’ s ownership of a significant amount of the Company’ s outstanding common shares could result
in downward pressure on the trading price of the Company’ s common shares if TCCC were to sell a large portion of its shares
or as a result of the perception that such a sale might occur. We primarily rely on bottlers and other contract packers to
manufacture our products. If we are unable to maintain good relationships with our bottlers and contract packers and /
or their ability to manufacture our products becomes constrained or unavailable to us, our business could suffer. [n 2623
2024 , we continued to outsource manufacturing of most of our non- alcohol finished goods to bottlers and other contract
packers. As a result, in the event of a disruption and / or delay, and / or demand exceeding forecasted demand, we may be
unable to procure alternative packing facilities at commercially reasonable rates and / or within a reasonably short time period.
In addition, there are limited alternative packing facrhtres in our domestic and international markets w1th adequate capacrty and /
or surtable equlpment for many of our products ample,in sales-efman P e

A lengthy d1srupt10n or
delay in the productlon of any of our products could srgnrﬁcantly adversely affect and hlstorlcally has adversely affected, our
revenues from and / or costs of such products, because alternative co- packing facilities in the United States and abroad with
adequate long- term capacity may not be available for such products either at commercially reasonable rates and / or costs,
within a reasonably short time period and / or within a geographically cost effective distance, if at all. In addition, in recent
years, there has been a consolidation of co- packers, leading us to increasingly rely on fewer co- packing groups, certain of
which account for a large percentage of our co- packing capacity for our Monster Energy ® drinks. If we are unable to maintain
good relationships with our largest co- packers, or if our costs of co- packing increase, our business, financial condition and
results of operations could be adversely affected. 21We rely on limited Company- owned facilities for production of certain
of our non- alcohol and alcohol beverages, and developments negatively affecting production at such facilities could
materially impact the financial results of our business. Currently, the primary flavors for our Monster Energy ® Drinks
segment are developed and manufactured at the AFF facilities in Southern California and Athy, Ireland. Bang Energy ®



beverages and certain of our other energy drink products arc manufactured at our reeently-aeguired-facility in Phoenix ,

Arizona. We also began production of certain of our energy drinks at our facility in Norwalk, California in January 2024
. Further, we are dependent on Monster Brewing Company’ s portfolio of eraft-breweries-facilities located in Longmont ,

Colorado meh—me{udes-eskarBhtes—Bfewefy— Glg&fBrevard North Carolma, Salt Lake City Brewing-, Utah and

v —DeepEHum-Brewtre-Compar d-Grand Rapids PerrinBrewing-Company-,
Michigan to manufacture certain of our alcohol products Adverse Changes or developments affecting our Pheenix AFF faetlity

facilities could adversely impact our ability to produce Bang-flavers of certain of our Energy-energy ®-drinks— drink
products. Adverse changes or developments affecting our Norwalk and / or Phoenix facilities could adversely impact our
ability to produce certain of our energy drink products or cause us to halt our production of such beverages. Likewise,
adverse changes or developments affecting our currently limited number of breweries could hinder our ability to produce
alcohol products to take to market on a timely basis or require us to entirely suspend certain of our Alcohol Brands segment
operations. Alternative facilities with sufficient capacity or capabilities may not be readily available or may take significant time
or meney-cost to run at the same capacity as our AFF, Phoenix faetlity-, and Norwalk faethity-facilities or our current breweries.
Such significant disruption may, in turn, have an adverse effect on gross margins, operating cash flows, and overall financial
performance of our business . We rely on bottlers and distributors to distribute our products. If we are unable to maintain
good relationships with our existing bottlers and distributors and / or secure such bottlers and distributors, our business
could suffer . Many of our bottlers / distributors are affiliated with and manufacture and / or distribute other carbonated, non-
carbonated, non- alcohol, alcohol and other beverage products. In many cases, such products compete directly with our products.
Unilateral decisions by bottlers / distributors, buying groups, convenience and gas chains, grocery chains, mass merchandisers,
specialty chain stores, club stores, e- commerce retailers, e- commerce websites and / or other customers, including retailer
disagreements with our bottlers / distributors, to discontinue carrying all or any of our products that they are carrying at any
time, restrict the range of our products they carry, impose restrictions or limitations on the sale of our products and / or the sizes
of containers of our products and / or devote less resources to the sale of our products could cause our business to suffer.
Moreover, competitors’, consumers’ or others’ attempts to persuade regulators, retailers, and / or customers in certain countries
to reduce the permitted or maximum container sizes for our products from those currently being sold and marketed by us could
negatively impact our business. In addition, possible trading disputes between our bottler / distributors and their customers or
buying groups may result in the delisting of certain of the Company’ s products, temporarily or otherwise. Bottler / distributor
consolidation may also have an adverse impact on our business. The TCCC North American Bottlers, Coca- Cola Europacific
Partners, Coca- Cola Hellenic, Coca- Cola FEMSA, €eea—CelaAmatil;-Swire Coca- Cola (China), COFCO Coca- Cola, Coca-
Cola Beverages Africa and Coca- Cola Igecek are our primary domestic and international distributors of our non- alcohol
products. We also sell our alcohol beverages to certain beer and alcohol beverage distributors through generally separate
distribution networks for distribution to retailers. As a result, if we are unable to maintain good relationships with these bottlers
/ distributors, if changes in control or ownership occur within the current distribution network, or if they do not effectively focus
on marketing, promoting, selling and / or distributing our products, sales of our products could be adversely affected. A decision
by any large customer to decrease the amount purchased from us or to cease carrying our products could have a material adverse
effect on our financial condition and consolidated results of operations. The marketing efforts of our bottlers / distributors are
important to our success. If our brands prove to be less attractive to our existing bottlers / distributors, if we fail to attract
additional bottlers / distributors, and / or our bottlers / distributors do not market, promote and / or distribute our products
effectively, our business, financial condition and results of operations could be adversely affected. Disruption in distribution
channels and / or a decline in sales due to the termination and / or insolvency of existing or new bottlers / distributors may
adversely affect our business and operating results. In particular, if we are unable to transition distribution agreements in our
Alcohol Brands segment, we may face increased costs to change distributors for our alcohol beverages. No assurance can be
given that we will be able to maintain our current distribution network or secure additional distributors on terms not less
favorable to us than our current arrangements. 22We currently derive most of our revenues from energy drinks, and
competitive pressure in the energy drink category could adversely affect our business and operating results. Our focus is
in the energy drink category, and our business is vulnerable to adverse changes impacting the energy drink category and
business, which could adversely impact our business and the trading price of our common stock. Most of our sales are currently
derived from our energy drinks. Any decrease in the sales of our Monster Energy ® brand and other energy drinks could
significantly adversely affect our future revenues and net income. Historically, we have experienced substantial competition
from new entrants in the energy drink category as well as from the energy shot category. For a discussion of such competition,
see “ Part I, Item 1 — Business — Competition. ” The increasing number of competitive products and limited amount of shelf
space in retail stores, including in beverage coolers, may adversely impact our ability to gain or maintain our share of sales in
the marketplace. In addition, certain actions of our competitors, including unsubstantiated and / or misleading claims, false
advertising claims and tortious interference in our business, as well as competitors selling misbranded products, could impact
our sales. Competitive pressures in the energy drink category could impact our revenues, cause price erosion and / or lower our
market share, any of which could have a material adverse effect on our business and results of operations . Criticism of our
beverages or a negative perception of our products generally could adversely affect us . An unfavorable report on the health
effects of caffeine, other ingredients in energy drinks or energy drinks generally, or criticism or negative publicity regarding the
caffeine content and / or any other ingredients in our products or energy drinks generally, including product safety concerns,
could have an adverse effect on our business, financial condition and results of operations. Articles critical of the caffeine
content and / or other ingredients in energy drinks and / or articles indicating certain health risks of energy drinks have been
published in recent years. We believe the overall growth of the energy drink market in the U. S. may have been negatively
impacted by the ongoing negative publicity and comments that continue to appear in the media questioning the safety of energy




drinks, and suggesting limitations on their ingredients (including caffeine), and / or the levels thereof, and / or imposing
minimum age restrictions for consumers. If reports, studies or articles critical of caffeine and / or energy drinks continue to be
published or are published in the future, or additional voluntary measures are taken, they could adversely affect the demand for
our products. If we are unable to satisfy all criteria set forth in any model energy drink guidelines, including, without limitation,
those adopted by the American Beverage Association, of which we are a member, and / or any international beverage
associations, it could negatively affect our overall reputation, which in turn could have a negative impact on our business,
financial condition and results of operations. The alcohol beverage industry has also been the subject of considerable societal
and political attention for many years due to increasing public concern over alcohol- related health and social issues, including
driving under the influence, underage drinking, and the negative health impacts of the misuse or abuse of alcohol. Moreover,
anti- alcohol groups have successfully advocated, and increasingly continue to advocate, for more stringent labeling
requirements, higher taxes, and other regulations designed to curtail alcohol consumption. In response to these concerns and
advocacy, advertising by alcohol producers could be further restricted, additional cautionary labeling or packaging requirements
might be imposed, further restrictions on the sale of alcohol might be imposed, or there may be renewed efforts to impose
increased excise or other taxes on alcohol sold in the United States or abroad. In addition, the increase of such criticism and
negative perception of alcohol beverages generally could decrease sales and the consumption of alcohol, including the demand
for our alcohol products. Any such developments may have a negative impact on the operating results of our Alcohol Brands
segment. Increased competition in the beverage industry and changing retail landscape could hurt our business. The
beverage industry is highly competitive. The principal areas of competition are pricing, packaging, development of new
products, flavors, product positioning, quality as well as promotion and marketing strategies. Our products compete with a wide
range of drinks, both non- alcohol and alcohol, produced by a relatively large number of domestic and international
manufacturers, some of which have substantially greater financial, marketing and distribution resources than we do. Impertant
23Important factors affecting our ability to compete successfully include the efficacy, taste and flavor of our products, trade
and consumer promotions, rapid and effective development of new and unique cutting- edge products, attractive and different
packaging, branded product advertising and pricing. The success of our sports marketing, social media and other general
marketing endeavors may impact our business, financial condition and results of operation. Our products compete with all liquid
refreshments and in some cases with products of much larger competitors, including the products of numerous nationally and
internationally known producers such as TCCC, PepsiCo, Red Bull GmbH, KDP, Molson Coors, Constellation Brands, AB
InBev, The Boston Beer Company and The Mark Anthony Group. We also compete with companies that are smaller or
primarily national or local in operations, such as CELSIUS, PRIME, C4, Alani Nu, GHOST, and others as well as local craft
breweries in our Alcohol Brands segment. Our products also compete with private- label brands such as those carried by grocery
store chains, convenience store chains and club stores. We anticipate competition will remain robust due to a number of new
entrants in the energy drink category. Some competitors are consolidating (as evidenced by business combinations of substantial
value carried out by significant competitors in recent years), building more capacity, expanding geographically, and / or adding
more SKUs and styles. For example, PepsiCo entered into a long- term strategic distribution arrangement with Celsius Holdings,
Inc., a competitor in the energy drink space, in August 2022. Additionally, the number of competitors, especially craft brewers
and craft distilleries, within the alcohol space and the sales of hard seltzers, FMBs, craft- brewed domestic beers, imported
beers, CBD and other cannabis beverages, and ready- to- drink spirits are expected to increase, particularly following the
February 2022 U. S. Treasury Report, “ Competition in the Market for Beer, Wine and Spirits ” (the *“ Treasury Report ™),
which promises to evaluate the impact of consolidation on marketplace competition. As a result of such increased competition
for our products, we may face competitive pricing pressures and the demand for and market share of our products may fluctuate
and possibly decline. The rapid growth in sales through e- commerce retailers, e- commerce websites, mobile commerce
applications and subscription services, and closures of physical retail operations ;-partientarly-during-and-foellowing-the-cOVD-
19-pandemie;-may result in a shift away from physical retail operations to digital channels and a reduction in impulse purchases.
As we build our e- commerce capabilities, we may not be able to develop and maintain successful relationships with existing
and new e- commerce retailers without experiencing a deterioration of our relationships with key customers operating physical
retail channels. If we are unable to profitably expand our own e- commerce capabilities and / or if e- commerce retailers take
significant market share away from traditional retailers, our business may be adversely affected. Further, the ability of
consumers to compare prices on a real- time basis using digital technology puts additional pressure on us to maintain
competitive prices. Sales in gas chains may also be affected by increased gasoline prices, improvements in fuel efficiency and
increased consumer preferences for electric or alternative fuel- powered vehicles, which may result in fewer trips by consumers
to gas stations and a corresponding reduction in purchases by consumers in convenience gas retailers. If we are unable to
successfully adapt to the rapidly changing retail landscape, our share of sales, volume growth and overall financial results could
be negatively affected. Due to competition in the beverage industry, there can be no assurance that we will not encounter
difficulties in maintaining our current revenues, market share or position in the beverage industry. Moreover, there can be no
assurance that we will successfully react to the emergence of new subcategories within the energy and / or alcohol beverage
sectors. If our revenues decline, our business, financial condition and results of operations could be adversely affected. Our
inability to implement our growth strategy, including expanding our business in existing and new sectors or to successfully
integrate-recognize the antlclpated benefits of acquired businesses or assets could adversely affect our business and financial
results. Our ability to compete in the highly competitive beverage industry and to achieve our business growth objectives
depends, in part, on our ability to develop new flavors, products and packaging. The success of our innovation, in turn, depends
on our ability to identify consumer trends and cater to consumer preferences. If we are not successful in our innovation
activities, our business, financial condition and results of operation could be adversely affected. On July 31, 2023, we acquired
substantially all of the assets of Bang Energy. Among other assets, the acquisition included the Bang Energy ® drink business.



Prior to the Bang Energy acquisition, we acquired Monster Brewing Company, a craft beer and hard seltzer company, in
February 2022. We may continue to make acquisitions that expand our business within the beverage industry. Overall, the
effectiveness of these-acquisitions can be less predictable than developing new lines of beverages and might not provide the
anticipated benefits or desired rates of return. Integrating the operations of acquired businesses could be a difficult, costly and
time- consuming process that involves a number of risks including, but not limited to, the integration of company cultures and
management teams, retaining key employees and customers, increased exposure to certain governmental regulations and
compliance requrrements 1ncreased costs, and use of resources. Our busrness may also be adversely 11npacted if we are unable
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24To the extent we integrate acquired businesses, such as our recent integrations of the Bang Energy ® and Monster
Brewing Company businesses, it is possible that we will not realize the expected benefits from any completed acquisition over
the timeframe we expect, or at all, or that our existing operations will be adversely affected as a result of acquisitions. For
example, in 2024, we may-be-unable-recognized impairment charges of $ 127. 1 million related to goodwill and to preeure
shel-f—spaee—retam» certain eﬁstemefs—er—rnefease-sa-}es—ef—t-he—other indefinite lived intangible assets and impairment
charges ae¢ui ages—The-eosts-of achieving-$ 8. 2 million related to property and equipment in these
-- the Alcohol Brands segment beﬂeﬁ-ts—ee«ﬁd—a-}se—be—}ngher—t-h&ﬁ—we—e*peefed- Therefore, the acqulsrtlon and integration of
acquired businesses may not contribute to our earnings as expected, we may not achieve profit margin targets when expected, or
at all, and we may not achieve the other anticipated strategic financial benefits of such transactions. Our acquisition of Monster
Brewing Company and any future acquisitions we may make that expand our business into new sectors in the beverage industry
salso pose unique risks. Risks associated with entering into a new sector, such as the alcohol beverage sector, include, but are
not limited to: (1) having no or limited experience in such sector; (2) exposure to certain governmental regulations and
compliance requirements; (3) difficulties developing, manufacturing, and marketing the products of newly acquired companies;
and (4) our lesser familiarity with consumer preferences in the new sector. Entry into new sectors of the beverage industry may
bring us into competition with new competitors that have potentially a larger, more established market presence. We cannot
ensure that our entry into the alcohol beverage sector or any other new beverage sectors will be profitable, and future
profitability may be delayed or otherwise materially adversely affected. Changes in consumer product and shopping
preferences may reduce demand for our products. The beverage industry is subject to changing consumer preferences and
shifts in consumer preferences may adversely affect us. There is increasing awareness of and concern for health, wellness and
nutrition considerations, including concerns regarding caloric intake associated with sugar- sweetened beverages ;-and the
perceived undesirability of artificial ingredients . There are also increasing studies on and concern for the potential adverse
consequences from excess consumption of alcohol beverages. Some consumer advocacy groups and others have expressed
concerns regarding certain ingredients in diet beverages, which are contained in certain of our energy drinks, or have called for
the curtailment of alcohol dissemination and consumption. There are also changes in demand for different packages, sizes and
configurations. Such developments could reduce our revenues and adversely affect our results of operations. Consumers are
seeking greater variety in their beverages. For example, with regard to our Alcohol Brands, the broader alcohol industry is
experiencing a shift in drinking preferences and behaviors, moving away from traditionally popular beer brands and segments
and towards, for example, premium beers, imports, hard seltzers, FMBs, ready- to- drink malt- based, sugar- based, and spirits-
based beverages, CBD and other cannabis beverages, and other similar beverages. Our future success will depend, in part, upon
our continued ability to develop and introduce different and innovative beverages that appeal to consumers. In order to retain
and expand our market share, we must continue to develop and introduce different and innovative beverages and be competitive
in the areas of efficacy, taste, quality and price / value, although there can be no assurance of our ability to do so. There is no
assurance that consumers will continue to purchase our products in the future. Product lifecycles for some beverage brands,
products and / or packages may be limited to a few years before consumers’ preferences change. The beverages we currently
market are in varying stages of their product lifecycles, and there can be no assurance that such beverages will become or remain
profitable for us. We may be unable to achieve volume growth through product and packaging initiatives. We may also be
unable to penetrate new markets. Additionally, as shopping patterns are being affected by the digital evolution, with customers
embracing shopping by way of mobile device applications, e- commerce retailers and e- commerce websites or platforms, we
may be unable to address or anticipate changes in consumer shopping preferences or engage with our customers on their
preferred platforms. If our revenues decline, our business, financial condition and results of operations could be adversely
affected. 250ur continued expansion outside of the United States exposes us to uncertain conditions and other risks in
international markets. We have continued expanding our energy drink operations internationally into a variety of new
markets. Our net sales to customers outside of the United States were approximately 40 %, 38 %;3%% and 37 % of
consolidated net sales for the years ended December 31, 2024, 2023 ;-and 2022 and-2021-, respectively. As our growth strategy
includes further expanding our international business, if we are unable to continue to expand distribution of our products or
maintain consumer demand outside the United States, our growth rate could be adversely affected. In many international
markets, we have limited operating experience and in some international markets we have no operating experience. It is costly to
establish, develop and maintain international operations and develop and promote our brands in international markets. Our
percentage gross profit margins in many international markets are expected to be less than the comparable percentage gross
profit margins obtained in the United States. We face and will continue to face substantial risks associated with having foreign
operations, including, but not limited to: economic and / or political instability in our international markets; fluctuations in
foreign currency exchange rates; restrictions on or costs relating to the repatriation of foreign profits to the United States,
including possible taxes and / or withholding obligations on any repatriations; and tariffs and / or trade restrictions , including
foreign import tariffs proposed or imposed by the recently inaugurated U. S. presidential administration and any




responsive and / or retaliatory tariffs . These risks could have a significant impact on our ability to sell our products on a
competitive basis in international markets and could have a material adverse effect on our business, financial condition and
results of operations. Also, our operations outside of the United States are subject to risks relating to appropriate compliance
with legal and regulatory requirements in local jurisdictions, potential difficulties in staffing and managing local operations,
higher rates of product damages, particularly when products are shipped long distances, potentially higher incidence of fraud
and / or corruption, credit risk of local customers and distributors and potentially adverse tax consequences . If we are not able
to pass on increases in the costs of raw materials, including aluminum cans, ingredients, fuel, costs of co- packing, and /
or tariffs, we may face a higher cost base, and our business and results of operations could be adversely affected . The
principal raw materials used by us are aluminum cans, sleek aluminum cans, aluminum cap cans, aluminum cans with re-
sealable ends, aluminum or steel kegs, cartons, to a limited extent PET plastic bottles and caps, flavors, juice concentrates,
glucose, sugar, sucralose, milk, cream, coffee, tea, cocoa, malted barley, hops, water, yeast, ethanol, supplement ingredients and
other packaging materials, the costs and availability of which are subject to fluctuations. For certain flavors purchased from
third- party suppliers and used in certain adimitedrumber-of our Monster Energy ® brand energy drinks and / or our Strategic
Brands energy drinks, these third- party flavor suppliers own the proprietary rights to certain of their flavor formulas. We do not
have possession of the list of such flavor 1ngred1ents or formulas used in the production of certain of our products and certain of
our blended concentrates, and w our eeneentrates-fronralternativesupphers-on
shortnotiee—Our-third- party flavor supphers generally do not make such flavors and / or blended concentrates available to other
third- party customers. ¥e-While we have identified alternative suppliers for certain of the ingredients contained in many of our
beverages —Hewever-, we may be unable to obtain comparable flavors or concentrates from alternative suppliers on short
notice. We are also eertain-uncertain whether the prices of any of the above raw materials, or any other raw materials or
ingredient for that matter, will rise, or continue to rise, in the future and, if so, whether we will be able to pass on such
increases to our customers. Certain of our co- packrng arrangements for mstance, allow such co- packers to increase their
fees based on Certarn of therr own cost 1ncreases v y ;

eeﬁt-r-ntted—pﬂee—tnefeases—F rom tlme to tlme we also enter into purchase agreements for portrons of our annual antrclpated
requirements for certain of our raw materials such as glucose, sugar and sucralose. In recent years, the United States has
imposed tariffs on steel and aluminum as well as on goods imported from certain countries. The recently inaugurated U. S.
presidential administration has also implemented or proposed tariffs on certain imports. Additional tariffs imposed by the
United States or other countries on a broader range of imports, or further trade measures taken by other countries, retaliatory or
otherwise, could result in an increase in suppty-ehairraw material costs . 260ur failure to accurately estimate demand for
our products or maintain sufficient inventory levels or anticipate shortages of raw materials could adversely affect our
business and financial results . We may not correctly estimate demand for our existing products and / or new products. Our
ability to estimate demand for our products is imprecise, particularly with regard to new products, and may be less precise
during periods of rapid growth, including in new markets. If we materially underestimate demand for our products, and / or are
unable to secure sufficient ingredients, raw materials and / or packaging materials, or experience production shortages or quality
issues, we might not be able to satisfy demand on a short- term basis. Moreover, industry- wide shortages of certain flavor
ingredients, flavors, fruits and fruit juices, coffee, tea, cocoa, dairy- based products, packaging materials (including aluminum
cans), supplement ingredients and sweeteners have been, and could from time to time in the future be, encountered, resulting in
production fluctuations or delays and / or product shortages and / or increased costs. We generally do not use hedging
agreements or alternative instruments to manage this risk. Such shortages could interfere with and / or delay production of
certain of our products and could have a material adverse effect on our business and financial results. If we do not accurately
anticipate the future demand for a particular product or the time it will take to obtain new inventory, our inventory levels may be
inadequate and our results of operations may be negatively impacted. If we fail to meet our shipping schedules, we could
damage our relationships with distributors and / or retailers, increase our distribution costs and / or cause sales opportunities to
be delayed or lost. In order to be able to deliver our products on a timely basis, we need to maintain adequate inventory levels of
the requisite products. If we produce excess inventory, we may have significant inventory writeoffs. Further, if the
inventory of our products held by our distributors and / or retailers is too high, they will not place orders for additional products,
which could unfavorably impact our future sales and adversely affect our operating results. Our business is subject to
seasonality, which may cause fluctuations in our operating results. Our business is subject to seasonality, which may cause the
sale of our products to fluctuate from period to period due to the inherent demands and timing of our customers and consumer
needs as well as seasonal factors, such as poor weather conditions. Given such variation by season, our results for any particular
quarter may not be indicative of the results to be achieved for the entire fiscal year. The costs of packaging supplies, raw
material inputs, ocean and domestic freight, and inflation generally may adversely affect our results of operations. Many of our
packaging supply contracts allow our suppliers to adjust the costs they charge us for packaging supplies based on changes in the
costs of the underlying commodities that are used to produce those packaging supplies, such as aluminum for cans, PET plastic
for bottles and pulp and paper for cartons and / or trays. These changes in the prices we pay for our packaging supplies occur at
certain predetermined times that vary by product and supplier. In some cases, we are able to fix the prices of certain packaging
supplies and / or commodities for a reasonable period. In other cases, we bear the risk of increases in the costs of these
packaging supplies, including the underlying costs of the commodities that comprise these packaging supplies. We use
derivative instruments to manage a portion of this risk in relation to aluminum for cans. Inflation has affected , and tariffs may
affect, certain of our raw material and packaging costs, commodities and other inputs globally. If the costs of packaging supplies
and other costs, such as shipping container costs and ocean and domestic freight rates, increase, we may be unable to pass these



costs along to our customers through corresponding adjustments to the prices we charge, which could have a material adverse
effect on our results of operations. 27Global or regional catastrophic events could impact our operations and affect our
ability to grow our business. Because of our increasingly global presence, our business could be affected by unstable political
conditions, civil unrest, protests and demonstrations, large- scale terrorist acts, especially those directed against the United
States or other major 1ndu%t11ahzed countrleq where our products are dlqtrlbuted the outbreak or e%calatlon of armed hostilities

the-TFatwan-Stratts)-, major natural dl§a§t619 and extreme Weathel conditions, such as hurrlcane% Wlldﬁreq tornados earthquake%
or floods, or widespread outbreaks of infectious diseases (such as the COVID- 19 pandemic). Such catastrophic events could
impact our operations and our supply chain, including the production and / or distribution of our products. Materials and / or
personnel may need to mobilize to other locations. Our headquarters and a large part of our operations are located in California,
a state at greater risk for earthquakes and wildfires. Some of the raw materials we use, including certain sizes of cans, are
available from limited suppliers, and a regional catastrophic event impacting such suppliers could adversely impact our
operations. In addition, such events could disrupt global or regional economic activity, which could adversely affect consumer
purchasing power and consumers’ ability to purchase our products, thereby reducing demand for our products. If our operations
are disrupted or we are unable to grow our business as a result of these factors, our growth rate could decline and our business,
financial condition and results of operations could be adversely affected. Fallure 5Phe—€9¥l-]9-—1—9—paﬂdefn1e—has-pfeseﬁted—aﬂd
may—eenﬁnue—to meet evolvmg corporate governance expectatlons atrtta artn-a A
d 0 S SOt or emp}oyees—standards mcludmg eenﬂﬁtmt&es—&né

ﬁﬁﬂks—a-ndv’—e%ﬁﬁaﬁetal—eendﬁ-wﬁ— Regulators and 9takeholder@ are 1ncrea§1ngly focuqlng on corporate respon51b111ty and
sustainability matters, including, but not limited to, greenhouse gas emissions and other climate- related risks, sustainable
packaging, water stewardship seiversity;equity;-and-nelusion-, and corporate governance and oversight. While we are actively
addressing these issues and have publicly committed to setting certain sustainability- related targets, these initiatives represent
our current plans and aspirations that may be refined in the future ;-and are not guarantees that we will be able to achieve them,
especially given the difficulties and expenses of implementation as well as the ever- changing regulatory and technological
landscape. For example, disclosures about our sustainability- related initiatives and goals, and progress against those goals, may
be based on standards for measuring progress that are still developing, internal controls and processes that continue to evolve,
and assumptions that are subject to change in the future. In addition, previously reported data has, and may continue to be,
adjusted to reflect improvements in the availability and quality of internal and third- party data, changes in the nature
and scope of our operations, and other changes in circumstances. If our climate- related information, processes and
disclosures are incomplete or inaccurate, our reputation, business, and growth could be negatively impacted.
Furthermore, the rules, regulations, and standards set forth by various governmental and self- regulatory organizations, neluding
such as the SEC, the European €ommisstorrUnion, the Nasdaq Stock Market , and the Financial Accounting Standards Board
(“ FASB ”) , continue to evolve in scope and complexity and, at times, are inconsistent with one another , which, in turn,
makes compliance more uncertain and difficult . For example, the standards used to identify and collect the data required
pursuant to the European Union’ s Corporate Sustainability Reporting Directive are still unclear and in development,
which could result in increased costs related to complying with the changing reporting obligations and could increase our
risk of failing to comply with the directive . These changing rules and regulations, along with constantly evolving stockholder
expectations, have resulted in, and may continue to result in, increased general and administrative expenses and increased
management time and attention spent complying with or meeting such expectations and rules. Our failure or perceived failure to
progress or achieve our sustainabiity-goals-climate- related commitments , maintain sustainability practices, or comply with
emerging sustainability regulations that meet developing regulatory or stakeholder expectations could harm our reputation, harm
our ability to maintain or attract customers and talent, and expose us to increased scrutiny from enforcement authorities and
stakeholders. Our reputation may also be harmed by the perceptions that eur-stakeholders , regulators or other interested
parties have about our action or inaction on sustainability - and corporate responsibility - related issues as well as the nature
or scope of, or revisions to, our sustainability initiatives and goals. For example, we could face negative responses or
backlash from governmental actors (such as anti- environmental, social and governance matters legislation) or
consumers (such as boycotts or negative publicity campaigns) who disagree with our goals and initiatives. Damage to our
reputation and loss of brand equity may reduce demand for our products and thus have an adverse effect on our future financial
results, as well as require additional resources to rebuild our reputation and could impact our stock price . 28Climate change
and natural disasters may negatively affect our business . There is concern that a gradual increase in global average
temperatures due to increased carbon dioxide and other greenhouse gases in the atmosphere could cause significant changes in
weather patterns around the globe and an increase in the frequency and severity of natural disasters. Changing weather patterns
could result in decreased agricultural productivity in certain regions, and / or outbreaks of diseases or other health issues, which
may limit the availability and / or increase the cost of certain key ingredients, juice concentrates, supplements and other
ingredients used in our products and could impact the food security of communities around the world. Increased frequency or



duration of extreme weather conditions could also impair production capabilities, disrupt our supply chain and / or impact
demand for our products. Natural disasters and extreme weather conditions, such as hurricanes, wildfires, earthquakes or floods,
and outbreaks of diseases (such as the COVID- 19 pandemic) or other health issues , have affected, and may continue to affect
, our operations and the operation of our supply chain, impact the operations of our bottlers / distributors and unfavorably
impact our consumers’ ability to purchase our products . In September and October 2024, for example, Hurricanes Helene
and Milton impacted sales at retail in certain states. In addition, due to flooding from Hurricane Helene, we were forced
to close one of our breweries located in Brevard, North Carolina for one week and could not operate this brewery at full
capacity for approximately one month. Most recently, in early 2025, we temporarily closed our AFF manufacturing
facility in Southern California due to the polluted air conditions caused by the Los Angeles wildfires. While the impact of
such natural disasters on our business was ultimately immaterial, similar extreme weather occurrences could negatively
harm our operations and hinder our growth, especially if such events continue to occur with increased frequency . The
predicted effects of climate change may also result in challenges regarding the availability and quality of water, or less favorable
pricing for water, which could adversely impact our business and results of operations. Sales of our products may also be
influenced to some extent by weather conditions in the markets in which we operate. We, our bottlers and our contract packers
use a number of key ingredients in the manufacture of our beverage products that are derived from agricultural commodities,
such as sugar, ethanol, coffee, tea cocoa, barley and hops. Increased demand for food products and decreased agricultural
productivity in certain regions of the world as a result of changing weather patterns and other factors may limit the availability
or increase the cost of such agricultural commodities and could impact the food security of communities around the world.
Weather conditions may influence consumer demand for certain of our beverages, which could have an effect on our operations,
either positively or negatively. In addition, public expectations for reductions in greenhouse gas emissions could result in
increased energy, transportation and raw material costs and may require us to make additional investments in facilities and
equipment. Changes in applicable laws, regulations, standards or practices related to greenhouse gas emissions, packaging and
water scarcity, as well as initiatives by advocacy groups in favor of certain climate change- related laws, regulations, standards
or practices, have and may continue to result in increased compliance costs, capital expenditures and other financial obligations,
which could affect our business, financial condition and results of operations. For example, the California legislature and
European Commission have each adopted laws that require eempantes-us to significantly increase thei-our disclosures related to
climate change and mitigation efforts and , whieh-witHn turn, has require-required us to incur additional costs to comply and
impose more oversight obligations on our Board of Directors and management. Fhe-SEC-has-also-proposed-simitarrates-If we
are not able to retain the services of our workforce, there may be an adverse effect on our operations and / or our
operating performance until we find suitable replacements . Our business is dependent, to a large extent, upon the services
of our Workforce We do not maintain key person life i insurance on any members of our senlor management The loss of serv1ces

Ofﬁeer—eﬁany efhe%key ﬂ&eﬁabefs—~ member of our senior management team could adversely affect our busmess until su1table
replacements can be found. There may be a limited number of personnel with the requisite skills to serve in these positions, and
we may be unable to locate or employ such qualified personnel on acceptable terms . 29Negative publicity (whether or not
warranted) could damage our brand image and corporate reputation and may cause our business to suffer . Our success
depends on our ability to build and maintain the brand image for our existing products, new products and brand extensions and
maintain our corporate reputation. There can be no assurance that our advertising, marketing and promotional programs and our
commitment to product safety and quality, human rights and environmental sustainability will have the desired impact on our
products’ brand images and on consumer preferences and demand. Claims regarding product safety, quality and / or ingredient
content issues, efficacy or lack thereof (real or imagined), our culture and our workforce, our environmental impact and the
sustainability of our operations, or allegations of product contamination, even if false or unfounded, could tarnish the image of
our brands and may cause consumers to choose other products. Consumer demand for our products could diminish significantly
if we, our employees, bottlers / distributors, suppliers or business partners fail to preserve the quality of our products and / or act
or are perceived to act in an unethical, illegal, discriminatory, unequal or socially irresponsible manner, including with respect to
the sourcing, content or sale of our products, service and treatment of our customers, or the use of customer data. Furthermore,
our brand image or perceived product quality could be adversely affected by litigation, unfavorable reports in the media (internet
or elsewhere), studies in general and regulatory or other governmental inquiries (in each case whether involving our products or
those of our competitors) and proposed or new legislation affecting the beverage industry, whether related to alcohol or non-
alcohol beverages. Negative postings or comments on social media or networking websites about the Company or any one of
our brands, even if inaccurate or malicious, could generate adverse publicity that could damage the reputation of our brands or
the Company. Business incidents, whether isolated or recurring and whether originating from us, our bottlers / distributors,
suppliers or business partners, that erode consumer trust can significantly reduce brand value or potentially trigger boycotts of
our products and can have a negative impact on consumer demand for our products as well as our reputation and financial
results. The impact of such incidents may be exacerbated if they receive considerable publicity, including rapidly through social
or digital media (including for malicious reasons), or result in litigation. In addition, from time to time, there are public policy
endeavors that are either directly related to our products and packaging or to our business. These public policy debates can
occasionally be the subject of backlash from advocacy groups that have a differing point of view and could result in adverse
media and consumer reaction, including product boycotts. Similarly, our sponsorship relationships could subject us to negative
publicity as a result of actual or alleged misconduct by individuals or entities associated with organizations that we sponsor or
support. Likewise, campaigns by activists connecting us, or our supply chain, with human and workplace rights and / or
environmental or animal rights issues could adversely impact our corporate image and reputation. We have made a-number-of

commitments to respect human rights, including the policies and initiatives described in our Cattfernia-TFranspareney-in-Supply



ChainsAet&UnitedKingdom-Modern Slavery AetTransparency statement-Statement . Allegations, even if untrue, that we
are not respecting the human rights found in the United Nations Universal Declaration of Human Rights; actual or perceived
failure by our suppliers or other business partners to comply with applicable labor and workplace rights laws, including child
labor laws, or their actual or perceived abuse or misuse of migrant workers; adverse publicity surrounding obesity and alcohol
consumption, including alcoholism ane, drunk driving and associated cancer risks ; and other such concerns related to our
products, water usage, our environmental impact and the sustainability of our operations, labor relations, our culture and our
workforce or the like could negatively affect our Company’ s overall reputation and brand image, which in turn could have a
negative impact on our products’ acceptance by consumers. €hanges-30Government Regulation and Litigation
RisksChanges in government regulation, or a failure to comply with existing regulations , including those related to energy
drinks , data protection and advertising , could adversely affect our business, financial condition and results of operations.
Legislation has been proposed and / or adopted at the U. S. federal, state and / or municipal level and proposed and / or adopted
in certain foreign jurisdictions to restrict the sale of energy drinks (including, prohibiting the sale of energy drinks at certain
establishments or pursuant to certain governmental programs , such as SNAP ), limit the content or levels of caffeine and other
ingredients in beverages, require certain product labeling disclosures and / or warnings, impose excise taxes, limit product size
or impose age restrictions for the sale of energy drinks. For a discussion of certain of such legislation, see “ Part I, Item 1 —
Business — Government Regulation. ” Furthermore, additional legislation may be introduced in the United States and other
countries at the federal, state, provincial, local, municipal and / or supranational level in respect of each of the foregoing subject
areas. Public health officials and health advocates are increasingly focused on the public health consequences associated with
obesity, especially as it affects children, and are seeking legislative change to reduce the consumption of sweetened beverages.
There also has been increased focus on caffeine content in beverages, and we are seeing some attention to other ingredients in
energy drinks. To the extent any such legislation is enacted in one or more jurisdictions where a significant amount of our
products are sold, individually or in the aggregate, it could result in a reduction in demand for, or availability of, our non- zero
calorie and / or low calorie energy drinks and adversely affect our business, financial condition and results of operations. The
production, distribution and sale, as well as our manufacturing facilities themselves, in the United States of many of our
products are also currently subject to various federal and state regulations, including, but not limited to: the FD & C Act; the
Occupational Safety and Health Act; various environmental statutes; data privacy laws; California Proposition 65; and various
other federal, state and local statutes and regulations applicable to the production, transportation, sale, safety, advertising,
labeling, packaging and ingredients of such products. Outside the United States, the production, distribution and sale of many of
our products are also subject to numerous statutes and regulations. If a regulatory authority finds that a current or future product,
its label, or a production run or facility is not in compliance with any of these regulations, we may be fined, or the products in
question may have to be recalled, removed from the market, reformulated and / or have their packaging changed, which could
adversely affect our business, financial condition and results of operations. Regulations concerning our alcohol beverages
may adversely affect our business, financial condition or results of operations and inhibit the sales of such products.
Governmental agencies heavily regulate the alcohol beverage industry. In particular, they-such agencies monitor and regulate
licensing, warehousing, trade and pricing practices, permitted and required labeling, including warning labels, signage,
advertising, relations with wholesalers and retailers, and, in control states, product listings. Increased regulatory trade practice
enforcement may increase in response to the Treasury Report. Both in the U. S. and in other markets, Fhere-there may also
be a focus on companies with established non- alcohol beverages lines of business that have expanded into the alcohol beverage
industry, since marketing practices that are acceptable in the non- alcohol space may have regulatory challenges in the alcohol
space (including with respect to crossover appeal from one category to another) . In addition, other countries in which we
may sell alcohol beverages could impose duties, excise taxes and / or other related taxes. If, in the future, we are unable to
comply with certain regulations, sales of our products could decrease significantly. Additionally, if such agencies or
jurisdictions, foreign or domestic, choose to implement new or revised laws, regulations, fees, taxes, or other such requirements,
our business could be adversely affected. Attention to the risks of alcohol consumption has been increasing in the United
States and abroad. If sueh-governmental bodies require increased additional product labeling, warning requirements, or
Himitattens-enrotherwise limit the marketing or sale of our alcohol products due to their contents or allegations concerning their
potential to cause adverse health effects , or our marketing of such products , our sales of alcohol beverages may be adversely
affected. We;-31Significant changes to or failure to comply with various environmental laws may expose us to liability and
/ or cause certain of our facilities and / or those of our co- packers to close, relocate or operate at reduced production
levels, which could adversely affect our business, financial condition and results of operations. We, and our co- packers ,
are subject to avwide-an ever- changing and increasingly broad array of federal, state, regional, local, and international
environmental laws, including statutes and regulations, which aim to regulate emissions and impacts to air, land, and water. Our
operations and those of our co- packers may result in odors, noise, or other pollutants being emitted. Failure to comply with any
environmental laws or any future changes to them could result in alleged harm to employees or others near our facilities or those
of our co- packers. Significant costs to satisfy environmental compliance, remediation or compensatory requirements, or the
imposition of penalties or restrictions on operations by governmental agencies or courts, may adversely affect our business,
financial condition, and results of operations. Increasing international and regional concern over sustainability matters,
including climate change, will likely result in new or revised laws and regulations aimed at reducing or mitigating the potential
effects of greenhouse gases, restricting or increasing the costs of commercial water use due to local water scarcity concerns, or
increasing mandatory reporting of certain sustainability metrics, such as recycling. If we fail to comply with applicable
environmental compliance mandates or fail to meet sustainability metrics, our business operations and our reputation could be
adversely impacted. We cannot predict the effect of possible inquiries from and / or actions by litigants, attorneys general,
other government agencies and / or quasi- government agencies into the production, data protection, advertising,



marketing, promotion, labeling, ingredients, usage and / or sale of our products. We are subject to the risks of litigation,
investigations and / or enforcement actions by state attorneys general and / or other government and / or quasi- governmental
agencies relating to the production, advertising, marketing, promotion , data protection , labeling, ingredients, usage and / or
sale of our products, and we are a party, from time to time, to various government and regulatory inquiries and / or proceedings.
Defending these proceedings can result in significant ongoing expenditures and the diversion of our management’ s time and
attention from the operation of our business, which could have a negative effect on our business operations. In addition, from
time to time, government and / or quasi- governmental agencies may investigate the safety of caffeine and other ingredients in
energy drinks as well as the safety and potential adverse effects of alcohol beverages. If an inquiry by a state attorney general or
other government or quasi- governmental agency finds that our products and / or the production, advertising, marketing,
promotion, data protection, labeling, ingredients, usage and / or sale of such products are not in compliance with applicable
laws or regulations, we may become subject to fines, product reformulations, container changes, changes in the usage or sale of
our products and / or changes in our advertising, marketing ane-, promotion , and data practices, each of which could have an
adverse effect on our business, financial condition or results of operations. Litigation regarding our products and practices,
and related unfavorable media attention, could expose us to significant liabilities and reduce demand for our products,
thus negatively affecting our financial results. e have been and are a party, from time to time, to various litigation claims
and legal proceedings, including, but not limited to, intellectual property, fraud, unfair business practices, false advertising,
product liability, breach of contract claims, claims from prior distributors, labor and employment matters, personal injury
matters, consumer class actions, securities actions , data protection matters, and shareholder derivative actions. Other lawsuits
have been filed against us claiming that certain statements made in our advertisements and / or on the labels of our products were
false and / or misleading or otherwise not in compliance with food standards under local law, and / or that our products are not
safe. Putative class action lawsuits have also been filed against certain of our competitors asserting that certain claims in their
advertisements amount to false advertising. We do not believe any statements made by us in our promotional materials or set
forth on our product labels are false or misleading or noncompliant with local law, or that our products are in any way unsafe,
and we vigorously defend such lawsuits. ©u-320ur acquisition of Monster Brewing Company also exposes us to class action or
other private or governmental litigation and claims relating to alcohol marketing, advertising, or distribution practices, alcohol
abuse problems or other health consequences arising from excessive consumption of or other misuse of alcohol, including death.
For example, in a number of states, plaintiffs have alleged that alcohol beverage manufacturers and marketers have improperly
targeted underage consumers in their advertising in violation of the consumer protection or deceptive trade practices statutes of
certain states. Any of the foregoing matters or other litigation, the threat thereof, or unfavorable media attention arising from
pending or threatened product- related litigation could consume significant financial and managerial resources and result in
decreased demand for our products, significant monetary awards against us, an injunction barring the sale of any of our products
and injury to our reputation. Our failure to successfully defend or settle any litigation or legal proceedings could result in
liabilities that, to the extent not covered by our insurance, could have a material adverse effect on our financial condition,
revenue and profitability and could cause the market value of our common stock to decline . If we encounter material product
recalls, our business may suffer material losses and such recalls could damage our brand image and corporate
reputation, also resulting in material losses . We have been, and may in the future be, required from time to time to recall
products entirely or from specific co- packers, markets, retailers or batches or reformulate certain of our products if such
products become contaminated, damaged, mislabeled, defective or otherwise materially non- compliant with applicable
regulatory requirements. For example, in recent years, we have experienced limited recalls of certain products in Canada,
Europe, and the United States. A material product recall could adversely affect our profitability and our brand image and
corporate reputation. We do not maintain recall insurance . Intellectual Property, Information Technology and Data Privacy
and Security RisksOur intellectual property rights are critical to our success, and the loss of such rights could materially
adversely affect our business . We own numerous trademarks that are very important to our business. We also own the
copyright in, and to, a portion of the content on the packaging of our products. We regard our trademarks, copyrights and similar
intellectual property as critical to our success and attempt to protect such intellectual property through registration and
enforcement actions. However, there can be no assurance that other parties will not infringe or misappropriate our trademarks,
copyrights and similar proprietary rights. We also have been, and may in the future be, unable to use our trademarks, trade
names or designs and / or trade dress in certain countries, which may impact sales of the affected brands and require increased
expenditures, which could have an adverse effect on our business, financial condltlon or results of operatloni Our use of
-I-ﬂfoﬂﬁat-teﬂ—mformatlon technology exposes g pternet-a ;

st&temeﬂts-busmess operatlons and adversely 1mpact our reputatlon and results of operatlons l—f—We have been, and may
continue to be, the subject of cybersecurity attacks. We may be subject to further attacks in the future whether we denot
appropriately allocate and effectlvely manage the resources nece%sary to build and sustain the proper technology 1nfra§tructure 5

Cybersecurlty attack% may be dlfﬁcult to detect for perlodq of time, and 1nclude but are not hmlted to, mahc1ou% ioftware
(malware, ransomware and viruses), phishing and social engineering, attempts to gain unauthorized access to networks,
computer systems and data, malicious or negligent actions of employees (including misuse of information they are entitled to
access), cyber extortion, electronic or wire fraud, and business email compromise, among other-others ferms-ofeleetronie
seeurity-breaches- These inetdents-cybersecurity attacks may be caused by failures during routine operations, such as system
upgrades, erby-user errors , network or hardware failures, malicious or disruptive software, unintentional or malicious



actions of employees or contractors . as well as cybersecurlty attacks ﬂetweﬂeefhardﬁmre-farlt&es—maheteﬁs—erdtmtptwe

state or,g_amzdnons fwlﬁeh—may—rnelude—seeta-l-eﬂgmeeﬂng— Due to such constant evolving nature and methods of security
threats , businessemail-eompromise-we cannot predict the form and nature of any future cybersecurity attack , and the

cost and operational expense of implementing, maintaining and enhancing protective measures to guard against
1ncreas1ngly complex and sophlstlcated cyber threats could increase s1gn1ﬁcantly eﬁeﬁfeﬁ—demal—e-f—serwe—er—&&empts—te

ﬂetweﬁes—e%et-l‘reﬁeatast-repl‘ne-eveﬂ-ts— -Stteh—33Cybersecur1ty attacks Could lead to d1s1upt10ns n or loss of access to our ddtd

or business systems; an inability to process customer orders afe--or lost customer orders; unauthorized release of confidential,
proprietary or otherwise protected information belonging to us or our employees, customers, consumers, partners, or suppliers;
lost revenues or other costs due to office, plant, production, warehouse or other facility disruption or shutdown; additional
expenses, including the cost of remediating incidents or improving security measures, increased insurance costs, afe-or
ransomware payments; and corruption of data. Any-Moreover, if our data management systems do not effectively collect,
store, process and report relevant data for the operation of our business ( such eonseguenees-eoutd-as due to a
cybersecurity attack), our ability to effectively plan, forecast and execute our business plan and comply w1th apphcable
laws and regulations will be impaired, perhaps materially
and-eash-flows-. We also may suffer reputational damage because of 1ost or mlsclpproprldted COHlldeIltldl or proprletdry
information belonging to us, or employees, customers, suppliers or other third party service providers and-may-beeome-exposed
to-, which could result in legal action and increased regulatory oversight, including governmental inquiries, investigations,
enforcement actions and regulatory fines. Any such consequences could materially and adversely affect our financial
condition, results of operations and cash flows. Although we maintain eybersecurity insurance coverage that may, subject to
the policy’ s terms and conditions, cover certain aspects of a breach or d1s1upt1on such i insurance coverage mdy be 1nsuf1‘1c1ent
to cover all cybersecurity- related losses Cybersecurlty A4 ; : ; :
ﬂse-e-ﬁr&ﬂsemware—attacks ;

Condmon results of epef&ﬁeﬁs— operatlon —and cash flOWs G v potrt-e at-a
eperatingresalts-. We rely on relationships with third parties, including supphers dlsmbutors bottlels contract packels
contractors, cloud data storage and other information technology service providers and other external business partners, for
certain functions or for services in support of our operations. These third- party service providers and partners, with whom we
may share data, are-subjeetto-similartisks-have, and could in the future, experience cybersecurity attacks. Third parties
have been, and could in the future, experience challenges complying with laws and regulation, such as data protection
requirements we-are-relating-to-eyberseeurity, privaey-violations;-and interruptions to business intetruption;-and-systems, as
yrel-as-disruption to operations, and employee failures. While we have procedures in place for selecting and managing our
relationships with third- party service providers and other business partners, we do not have control over their business
operanons or governance and complmnce systems pldctlces and procedules Furthermore , ﬁﬂd—OUI‘ mdndgement of multlple

yStemms: Thlrd pames may—have and could in the future

experience cybersecunty -rnetdeﬁts—attacks that may involve data we share with them or rely on them to provide to us ;and-the
need-to-eoordinate-with-sueh-third—partiesinelading-with respect to timely notification and access to personnel and information
concerning an incident, which may complicate our efforts to resolve any issues that arise. As a result, we are subject to the risk
that the activities associated with our third party service providers and partners will adversely affect our business, even if the
cyber tretdent-security attack does not directly impact our systems or information . Additionally, these risks are also present
in acquired businesses, joint ventures or companies that we invest in or with whom we partner. Such businesses use
separate information systems or have not yet been fully integrated into our information systems. If we fail to comply
with data privacy and personal data protection laws, we could be subject to adverse publicity, government enforcement
actions and / or private litigation, which may negatively impact our business and operating results . We receive, process,
transmit and store information relating to certain identified or identifiable individuals (“ personal data ), including customers
and current and former employees, in the ordinary course of business. As a result, we are subject to various U. S. federal-and
international state-and-foretgn-laws and regulations relating to personal data. These laws are subject to change, and new
personal data legislation may be enacted in other jurisdictions at any time. In the European Union, the General Data Protection

Regulation (* GDPR 7) includes operational requirements for companies within scope who reeetvingreceive or otherwise
proeessing--- process personal data of residents of data subjects (which may not necessarily be limited to those who are



residents of the European Union ) differentfromthose-that-were-previousty-inplaee-and also includes %igniﬂcant penalties for

noncomphance Addrtronally, prrvacy laws and regulatronq have been adopted or are berng Congrdered by various U S. states .

atn-data bfeaehes-protectlon laws and regulatlons nnpoqe operational

requrrement% en—eempames—t-h&t—preeess— 1nclud1ng dlsclosures to consumers about personal data efstate-residents;ineluding
; : and-aHowitg-eonsumersto-opt - out of
and consent chonces and requlred contractual terms w1th certain data—shafmgdmﬂa—thrrd parties. These Changes-introdueed
Jey—t-he—GBP—R—and—st&te—pmaey—lawq and regulatlons as well as ot-heiechanges and new laws and regulations that apply to
existing-personal data p v ; ens-, subject the Company to, among
other things, additional costs and expeﬁses—&nd—may require eest-l-y—changes to our bu%me%i practices ane-, security systems,
policies, and procedures and-praetiees-. Inquiries from regulators and / EPhefe-ean—be—ne—aSSt&aﬁees—that—etw or seeuﬂty
eentre}s—eveieprlvate litigation regardlng our use of personal data ; 7

other-persona d ould harm our reputatron cause loss of consumer confidence,
and %ubject us to government enforcement actions (1nclud1ng fines and injunctions ) -orresult-inprivate litigation-againstus-,
which may result in potential loss of revenue, increased costs, liability for monetary damages or fines and / or criminal
prosecution, thereby negatively impacting our business and operating results . 34Financial RisksFluctuations in our effective
tax rate could adversely affect our financial condition and results of operations . We are subject to income and other taxes
in both the U. S. and certain foreign jurisdictions. Therefore, we are subject to audits for multiple tax years in various
jurisdictions at once. We are in various stages of examination with certain states and certain foreign jurisdictions. Our 2626-2021
through 2022-2024 U. S. federal income tax returns are subject to examination by the IRS. Our state income tax returns are
subject to examination for the 2849-2020 through 2822-2024 tax years. The United Kingdom and Ireland income tax returns are
subject to examination for the 2649-2020 through 2022-2024 tax years. At any given time, events may occur which change our
expectation about how any such tax audits will be resolved, and thus, there could be significant variability in our quarterly and /
or annual tax rates, because these events may change our plans for uncertain tax positions. Changes in U. S. tax laws as a result
of any—legrqlatron propo%ed by anew U. S. Pfesrdeﬁt-ra-l-premdentlal Admnﬂs&at-teﬂ—admmlstratlon or U. S. Congresq —whteh

could adversely-affect our provr%ron for income taxes, requltmg in an adverse impact on our financial condrtron or results of
operations. In addition, changes in the manner in which U. S. multinational corporations are taxed on foreign earnings, including
changes in how existing tax laws are interpreted or enforced, could adversely affect our financial condition or results of
operations. For example, the Organization for Economic Cooperation and Development (“ OECD ) has recommended changes
to numerous long- standing international tax principles through its base erosion and profit shifting (“ BEPS ) project. These
changes, to the extent adopted, may increase tax uncertainty, result in higher compliance costs and adversely affect our
provision for income taxes, results of operations and / or cash flow. In connection with the OECD’ s BEPS project, companies
are required to disclose more information to tax authorities on operations around the world, which may lead to greater audit
scrutiny of profits earned in various countries. Economic and political pressures to increase tax revenues in jurisdictions in
which we operate, or the adoption of new or reformed tax legislation or regulation, may make resolving tax disputes more
difficult, and the final resolution of tax audits and any related litigation could differ from our historical provisions and accruals,
resulting in an adverse impact on our financial condition or results of operations . We may be required to record a charge to
earnings if our goodwill or intangible assets become impaired . Under United States Generally Accepted Accounting
Principles (“ GAAP ”), we are required to test our indefinite lived intangible assets and goodwill for impairment at least
annually and to review our intangible assets for impairment when events or changes in circumstances indicate the carrying value
may not be recoverable. Factors that may be considered a change in circumstances indicating that the carrying value of our
intangible assets may not be recoverable include declining or slower than anticipated growth rates for certain of our existing
products, a decline in stock price and market capitalization, and slower growth rates in our industry. We may be required to
record a charge to earnings during the period in which we determine that our intangible assets have been impaired. Any such
charge would adversely impact our results of operations. As of December 31, 2623-2024 , our goodwill totaled approximately $
1. 42-33 billion and other intangible assets totaled approximately $ 1. 43-41 brlhon For the year ended December 31, 2023-2024
, we recorded $ 38-86 . 7-3 million and $ 40. 8 million of impairment charges related to goodwill and to certain nen—amertizing
other indefinite lived intangibles-- intangible assets, respectively. Fluctuations in foreign currency exchange rates may
adversely affect our operating results . We are exposed to foreign currency exchange rate risk with respect to our sales,
expenses, profits, assets and liabilities denominated in currencies other than the U. S. dollar. We enter into forward currency
exchange contracts with financial institutions to create an economic hedge to specifically manage a portion of the foreign
exchange risk exposure associated with certain consolidated subsidiaries’ non- functional currency denominated assets and
liabilities. We have not used instruments to hedge against all foreign currency risks and are therefore not protected against all
foreign currency fluctuations. As a result, our reported earnings may be affected by changes in foreign currency exchange rates.
Moreover, any favorable impacts to profit margins or financial results from fluctuations in foreign currency exchange rates are
likely to be unsustainable over time. The current relative strength of the U. S. dollar has impacted our results of operations. Fer
35For the years ended December 31, 2024, 2023 -and 2022 and2624-, aggregate foreign currency transaction gains (losses),
including the gains or losses on forward currency exchange contracts, amounted to ($ 26. 4) million, ($ 60. 2) million ;-and ($
37.9) millienand-$-0-3-million, respectively. Potential changes in accounting standards or practices and / or taxation may
adversely affect our financial results. We cannot predict the impact that future changes in accounting standards or practices may



have on our financial results. New accounting standards could be issued that change the way we record revenues, expenses,
assets and liabilities. These changes in accounting standards could adversely affect our reported earnings. Increases in direct and
indirect income tax rates could affect after- tax income. Equally, increases in indirect taxes (including environmental taxes
pertaining to the disposal of beverage containers and / or indirect taxes on beverages generally or energy drinks in particular)
could affect our products’ affordability and reduce our sales. If we fail to maintain effective disclosure controls and procedures
and internal control over financial reporting on a consolidated basis, our stock price and investor confidence in the Company
could be materially and adversely affected. We are required to maintain both disclosure controls and procedures as well as
internal control over financial reporting that are effective for the purposes described in “ Part II, Item 9A — Controls and
Procedures. ” If we fail to maintain such controls and procedures, our business, results of operations, financial condition and / or
the value of our stock could be materially harmed. Uncertainty in the financial markets and other adverse changes in
general economic or political conditions in any of the major countries in which we do business could adversely affect our
industry, business and results of operations. Global economic uncertainties, including highly inflationary economies and
foreign currency exchange rates and rising interest rates, affect businesses such as ours in a number of ways, making it difficult
to accurately forecast and plan our future business activities. There can be no assurance that economic improvements will occur,
or that they would be sustainable, or that they would enhance conditions in markets relevant to us. In addition, we cannot predict
the duration and severity of disruptions in any of our markets or the impact they may have on our customers or business, as our
expansion outside of the United States has increased our exposure to any developments or crises in African, Asian, Central and
South American, European, Middle Eastern and other international markets. Unfavorable economic conditions and financial
uncertainties -our-major-internattonal-markets-, including economic slowdowns and recessions, and unstable political
conditions, including civil unrest and governmental changes, in eestairefour ether-major international markets could
undermine global consumer confidence and reduce consumers’ purchasing power, thereby reducing demand for our products.
The foregoing also includes the mititary-eonflietsinrraine-impact of several elections worldwide , Israel-including the 2024
U. S. elections, and Gaza-as-well-as-tenstons-in-the resulting policy shifts, the impact of such new policies implemented by
the U. S. or the-other Middie-Eastingeneral-jurisdictions particularly with respect to tax and tenstons-aeress-trade policies,
including tariffs, and the impact of sanctions and related activities by the U. S., European Union, or the-other
jurisdictions Faiwan-Stratts-and any increased economic uncertainty and volatility in commodity prices that it poses . Default
by or failure of one or more of our counterparty financial institutions could cause us to incur significant losses . As part of
any hedging activities that we may conduct, we may enter into transactions involving derivative financial instruments, including
forward contracts, commodity futures contracts, option contracts, collars and swaps, with various financial institutions. We also
have significant amounts of cash, cash equivalents and other investments on deposit or in accounts with banks or other financial
institutions both in the United States and abroad, exposing us to risk of default by or failure of such counterparty financial
institutions. This risk of counterparty default or failure is greater during periods of economic downturn or uncertainty in
financial markets. If one of our counterparties became insolvent or filed for bankruptcy, our ability to recover losses incurred
due to the default or to retrieve assets deposited or held in accounts with such counterparty may be limited by the counterparty’ s
liquidity or applicable laws governing insolvency and bankruptcy proceedings. Default by or failure of one or more of our
counterpartle@ could Cauqe us to 1ncur qlgnlﬁcant losqe% and negatlvely 1mpact our results of opelatlone and ﬁnan01a1 condition.




