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An investment in our common stock involves risks. Investors should carefully consider the following information about these
risks, together with the other information u)ntamcd in this Annual Report. The risks described below are those that we bchu
are the material risks that we face. If any of the following risks actually occurs, our business, prospects, opualmu results and
financial condition could suffer materially, and the trading price of our common stock could decline. Some of the following
risks and uncertainties are, and will be, exacerbated by any worsening of the global business and economic environment. The
risks and uncertainties described below are not the only ones we face. Additional risks and uncertainties not currently known to
us or those we currently view to be immaterial also may materially and adversely affect our business, prospects, operating
results or financial condition. See ““ Special Note Regarding Forward- Looking Statements ” of elsewhere-n-this Annual Report.
Risks Related to Our Business Our success depends, in part, on the effectiveness and successful implementation of our
business transformation plan. Our future growth and revenue depend upon the effectiveness and successful
implementation of our business transformation plan, including our strategic priorities. Our transformation plan has
resulted in and is expected to continue to result in changes to business priorities and operations, marketing and brand
strategies, capital allocation priorities, and operational and organizational structure, as well as increased demands on
management. Achieving our transformation plan may require investment in new capabilities, products, talent, third
party service providers, infrastructure, technologies and markets, as well as in efforts to enhance our brand, our
presence amount the Pro community and our market penetration. These investments may not be successful, and they
may also result in short- term costs without associated current sales and, therefore, may be dilutive to our earnings.
Further, such investments may result in loss of customers, reduced sales volume, higher than excepted costs, loss of key
personnel, and other negative impacts on our business. Implementation of our transformation plan may take longer than
anticipated. The failure to realize anticipated benefits of our business transformation plan or any delay in realizing such
benefits, which may be due to our inability to execute plans, delays in the implementation of our plans, global or local
economic conditions, competition, changes in the beauty industry and the other risks described herein, could have an
adverse effect on our business, financial condition and results of operations. Our work to realign our international
distributor network has reduced net sales in the short term, and we may not achieve the expected benefits of this
realignment initiative in the timeframe we anticipate, if at all. Our investments in sales and marketing, including our
new visual identity and brand marketing strategy, may not result in increased brand awareness and revenue. In
addition, we need to continue to attract, develop and retain qualified executives and employees to successfully implement
our transformation plan. We have experienced executive and employee turnover as we have worked to implement the
initiatives we believe are required to achieve our strategic objectives. We may not be able to successfully retain and
develop existing talent and identify, hire and integrate new talent, which may result in weaknesses in our infrastructure
and operations, risks that we may not be able to comply with legal and regulatory requirements, and loss of employees
and reduced productivity among remaining employees. Our growth has in the past, and may in the future, strain our
ability to effectively manage our operations, as it may require us to expand our management team and our sales,
marketing, innovation, manufacturing, logistics, distribution, and information technology functions, including with
respect to use of new or advancing technologies such as artificial intelligence (“ AI ”). Ineffective execution to support
growth could result in, among other things, product delays or shortages, operating errors, outages, inadequate customer
service, inappropriate claims or promotions by our marketing team or brand representatives and governmental inquires
and investigations, all of which could harm our revenue and ability to generate sustained growth and result in
unanticipated expenses. Expansion into new international markets or within existing markets may create operating
difficulties in managing our business across numerous jurisdictions and ultimately may not be successful, which could
result in slower revenue growth, higher operating costs and lower margins than anticipated and could impair our ability
to enter into additional new markets or attract new customers. The beauty industry is highly competitive, and if we are
unable to compete effectively, our business, financial condition and results of operations could be adversely affected. We face
tereased-vigorous competition in the beauty industry from companies throughout the world, including multinational consumer
product companies and new independent beauty brands. Seme-ofeoureompetitors-Many multinational consumer product
companies market and sell their products under multiple brands and have greater financial, technical or marketing
resources , longer operating histories, greater brand recognition or larger customer bases than we do and-. As a result,
these companies may be able to better respond to changing business and economic conditions and compete in distribution
channels or territories where we are less represented. Certain of our competitors have and may continue to attempt to gain
market share by offering products at prices at or below the prices at which our products are typically offered, including through
the use of discounts or other promotions, or by marketing their products as lower cost or as more effective versions of certain of
our products. It is difficult for us to predict the timing and scale of our competitors’ actions and their impact on the
industry or on our business. Competition in the beauty industry is based on a variety of factors, including innovation, product
efficacy, aeeessiblepricing, brand recognition and loyalty, service to the consumer , distribution , promotional activities,
advertising, spuml events, new ploducl mlloduulons e- commerce initiatives, sustainability and other activities. fis-difftealt
: areas—In addition, as-small independent companies
contlnue to enter the market w1th new brands and customized product offerings. As we expand into adjacent or other




categories, we have faced, and will continue to face, different and, in some cases, more formidable competition. Our ability to
compete depends on a number of factors, including the continued strength of our brand and quality of our products, our ability to
attract and retain key persennelt-talent , the success of our marketing and innovation strategies, our ability to execute our
strategic plan, the successful management of new product introductions and innovations ;the-influenee-of our-brand
ambassadors-and-brand-adveeates-, the efficiency of our third- party manufacturing facilities and distribution network, the
effectiveness of our omnichannel distribution model, our relationships with our key customers and Pros prefesstenat
hatrstylists-, and-our ability to maintain and protect our intellectual property and other rights used in our business , and our
ability to leverage new or advancing technologies such as Al . [n addition, certain of our competitors have ownershlp interests
in third parties that are customers of ours, and, as a result, such customers may have an interest in promoting theses competing
brands over our products. Our inability to continue to compete effectively would have an adverse effect on our business,
financial condition and results of operations. Our brand is critical to our success. If we fail to maintain the value of our brand or
our marketing efforts are not successful, our business, financial condition and results of operations would be adversely affected.
Maintaining, promoting and positioning our brand depends largely on the success of our marketing and merchandising efforts
and our ability to provide consistent, high- quality products. Our brand and reputation are-have been adversely affected by
negative publicity, and-or misinformation that is outside of our control. In addition, a failure to deliver innovative and high-
quality products wewd-could alse-tarnish our public image —Inaddition-, and our brand and reputation could be adversely
affected if we engage in discounting or promotional activities that negatively impact consumers’ perceptions of the prestige
nature of our products. Failure by us or the third parties with whom we do business to comply with laws, regulations,
ethical, social, product labor and environmental standards could also jeopardize our reputation. We have made
qlgnlﬁcant 1nve§tment§ in %ales and marl(etlng, 1nclud1ng tﬁves&meﬂf&des*gﬂed—te—eﬂh&ne&ouredue&ﬁeﬂal—effeﬁs—mefeas&et&
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produets-. However our brand development strategies and investments may not increase the recognition of our brand or increase
revenues , or such benefits may take longer to materialize than anticipated . If we are unable to preserve our brand
reputation, enhance our brand recognition or increase positive awareness of our products, we may not attract or engage
customers and consumers or be able to expand our business, which would negatively impact our business, financial condition
and results of operations. We frequently use third- party digital and social media platforms to raise awareness of our brand and

engage with our Pro prefesstenathatrstylist-and consumer communities —We—aa}se—paﬁneﬂﬂt-h- 1nclud1ng through advocacy

from our brand ambasqadors and 1nﬂuencers brand-advocates
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unable to cost- effectlvely develop and contlnuouqu improve our consumer- facing presence on existing, evolvmg or new
digital and social media platforms, including adapting to changing algorithms or other developments in such platforms that are
outside of our control, our ability to acquire new and retain existing customers and consumers may suffer, and we may not be
able to provide a convenient and consistent experience to our Pros prefesstonathatrstylists-and consumers across sales channels.
This could negatively affect our ability to compete with-other-eempantes-and result in diminished loyalty to our brand and
decreased sales . Further, any disruptions to the social media channels that we use for marketing could adversely affect
our business, financial condition and results of operations . The use of social media by us, our brand ambassadors,
influencers, eur-brand-adveeates-and our consumers carries the risk that our image and reputation could be negatively impacted.
Negative commentary or false statements disseminated by others about he-our brand, the safety and efficacy of our products,
our brand ambassadors and-brand-adveeates-, influencers, and other third parties who are affiliated with us have been, and may
in the future be, posted on social media platforms. Social media and other consumer- oriented technologies kas-have increased
the speed and reach of information dissemination, and our target consumers often act on such information without further
investigation into its accuracy. The harm to our brand and reputation resulting from the dissemination of negative commentary
and false statements may be immediate and has had, and may in the future have, an adverse effect on our ability to attract and
engage customers and consumers and on our business, financial condition and results of operations. Our ability to maintain
relationships with our existing brand ambassadors and adveeates-influencers and to identify new brand ambassadors and
adveeates-influencers is critical to expanding and maintaining awareness of our brand and our customer and consumer base. As
our market becomes increasingly competitive and as we expand internationally, recruiting and maintaining new brand
ambassadors and adveeates-influencers may become increasingly difficult and costly. In addition, our brand ambassadors or
adveeates-influencers could engage in behavior or use their platforms in a manner that reflects poorly on our brand or is in
violation of applicable platform terms of service, laws or regulations, including with respect to product or marketing claims.
These actions may be attributed to us or could subject us to regulatory investigations, class action lawsuits, liability, fines or
other penalties. If we are unable to anticipate and respond to market trends and changes in consumer preferences and
successfully introduce new, innovative and high- quality products, our financial results could be adversely affected. Our
continued success depends on our ability to anticipate, gauge and react in a timely, effective manner to changes in consumer
tastes-preferences for hair-eare-prestige haircare and other beauty products and attitudes toward our industry and brand . From
time to time, consumers may prioritize spending in other categories of prestige beauty products in which we do not
participate, such as skincare or color cosmetics, which may negatively impact growth in the prestige haircare category
and decrease demand for our products . We must continually work to maintain and enhance the recognition and reputation of
our brand 3 develop, manufacture and market new products -3 stay ahead of technology trends by developing or acquiring
novel technology; successfully manage our mventorles, and maintain and adapt to exmtmg and emerglng distribution

channels ;steeessfully-manage-ourinventortesand
marketing platforms and-sel-eurpreduets- Our new products and innovations on ex1§t1ng products may not receive the same




level of consumer acceptance as our products have in the past . These risks have been and may continue to be exacerbated
by the current macroeconomic environment, which has led to shifts in consumer spending habits and confidence .
Consumer tastes and preferences cannot be predicted with certainty and can change raprdly The Fhisriskis-inereased-by-the
use of digital and social media by consumers and the speed by which information and opinions are shared increases this risk .
Even if we are successful in anticipating consumer needs and preferences, our ability to timely and adequately respond to those
needs and preferences will in part depend upon our continued ability to develop and introduce innovative, high- quality products
and-while maintainr-maintaining our distinctive brand identity as we expand the range of products we offer. The acceptance of
new product launches and other product innovations may not be as high as we anticipate due to factors including lack of
acceptance of the products themselves, the price of the products or the strengths of our competitors , including their ability to
introduce similar products in a more timely fashion . In addition, our ability to launch new products would be limited by
delays or difficulties affecting the ability of our suppliers or manufacturers to procure raw materials, comply with quality
standards and timely manufacture, distribute and ship new products or displays for new products , including as a result of
regulations in the relevant jurisdictions . Sales of new products are weuld-be-affected by our ability to execute our marketing
strategies, inventory management by our retail customers, and byproduct shortages or limitations in retail display space by our
retail customers. We may also experience a decrease in sales of certain existing products as a result of newly launched products,
the impact of which could be exacerbated by shelf space limitations or any shelf space loss. Any of these occurrences could
delay or impede our ability to achieve our sales objectives, which could have a material adverse effect on our business, financial
condition and results of operations. Further, new product innovation may place a strain on our employees and our financial
resources, including incurring expenses in connection with product innovation, development and marketing that are not
subsequently supported by a sufficient level of sales. As part of our ongoing business strategy, we may continue to expand our
product launches into adjacent categories in haircare hair-eare-and other categories. The success of such product launches could
be hampered by our relative inexperience operating in such categories, the strength of our competitors in such categories or any
of the other risks described elsewhere in this “ Risk Factors ” section. Our failure to antieipate-and-effectively respond to
changing consumer preferences and market trends inthe-marketfor-ourpreduets-or to effectively introduce new products in our
traditional product Categorrei new products i in adJacent or other categorre% or 1nnovat10m on existing products that-appeat-te

; d y ; , could lead to, among other
thrngq 1ower sales, excess inventory or inventory %hortage% markdowns and write- offs and dnnrnl%hed brand loyalty, and our
business, financial condition and result% of operations could %uffer ; af ; b

part, on the quahty, efﬁcacy and %afety of our products. Any losq of confidence on the part of our customer% or consumers in the
quality, efficacy or safety erquatity-of our products or sinetading-the ingredients used in our products, whether actual or
perceived, or inclusion of ingredients that are regulated in certain jurisdictions, could harm our brand image and reputation and
could cause consumers to choose other products. Regardless of their merit, allegations of adverse effects on product safety or
suitability for use by partrcular consumers have har med our brand and our reputation and had an adverse impact on our sales.

F ebruary 2023, a Complarnt alleging personal and economic injury, and asserting clalms for breach of Warranty, negligence /
gross negligence, products liability, unjust enrichment, and violations of California False Advertising Law and Unfair
Competition Law, was filed against us. The plaintiffs alleged that certain ingredients used in some Company products had
purportedly caused irritation or posed a hazard to consumers, and that the Company engaged in misrepresentation with respect to
those products. For more information, see * Legal Proceedings ” included in Part I, Item 3 of this Annual Report . Legat
Proceedings—>-While the plaintiff’ s claims were dismissed without prejudice in July 2023, we may be subject to additional
claims in the future, whether from those plaintiffs or other consumers. Sueh-elaimants-Claimants may assert-allege that our
products fail to meet quality or manufacturing specifications and standards, violate applicable laws or regulations, contain
contaminants or other harmful ingredients , include inadequate instructions as to their proper use, include inadequate warnings
concerning side effects and interactions with other substances or for persons with health conditions or allergies, or cause adverse
reactions or side effects, or that our product claims, instructions or marketing are false and misleading. Such allegations, even
if untrue, could also lead to increased scrutiny or enforcement action from regulatory authorities or cause us to stop
selling or recall our products, which could adversely affect our business and financial results. Product- related claims or
class action lawsuits increase our costs and could divert the attention of our management, which could adversely affect our
business and financial results . In addition, concerns regarding the safety or quality of our competitors’ products could
reduce consumer demand for our own products if consumers view such concerns to be similar or representative of the
broader product category . As we continue to offer an increasing number of new products, our product- related claims risk
may increase. ©ur-In the event that claims are brought against us in the future, our insurance policies may not cover any or
all of the resulting financial losses er-and the broader damage to our reputation that such claims may cause. Any claims
brought against us may be subject to policy exclusions or exceed our existing or future insurance policy coverage of
limits. In addition, we may be required to pay higher premiums and accept higher deductibles in order to secure
adequate insurance coverage in the future . If our products are found or believed to be defective or unsafe, our product claims
are found to be deceptive, or our products otherwise fail to meet our consumers’ expectations, our relationships with customers
or consumers could suffer, the appeal of our brand could be diminished, and we could lose sales and become subject to liability

or claims, any of which could rewlt in a material adverse effect on our business. Our-steeess-depends;-inpart;onour-abilityto




consumer demand, manage our inventory and plan for future expenses, our results of operations could be advergely affected
.While we devote significant attention to forecasting efforts,the volume,timing,value and type of the orders we receive are
inherently uncertain.Historical growth rates,trends and other key performance metrics may not predict future demand-or
growth.Our business and our ablhty to forecast demand is '1ﬁected by —&meﬂg—et-her—t-h-rﬂgs—general economlc and busmes%
conditions in the U.S.and ; g
and-eonsumers;-customer confidence in future economic condmom tmfenteﬁhmaﬂagemeﬁt—ef—eﬁstemefs—and eeﬂapet-rt-teﬁ-our
ability to forecast demand w1ll be 1ncreas1ngly affected by condltlons in international markets as we continue to expand
internationally y 0 A pomon of our expenses are fixed , and eannet-as a
result,we may be unable acit ads—to }eweiepfe-ﬁ-ts—adjust

our spending in a timely manner to compensate for any unexpected shortfall in net revenues .Any failure to accurately
predict demand for our products or expenses could cause our operating results to be lower than expected,which could
adversely affect our financial condition . We base our current and future inventory needs and expense levels on our operating
forecasts, forecasts of expected future purchasing acthlty from certain of our customers and our own estimates of future

Failure to dccurately forecast dem"lnd for new or existing products has resulted in, and may in the future result in, mefflclent or
excess inventory supply or increased costs. For example, we experienced a slowdown in sales momentum during the-seeondhalf
of 2022-and-fiscal year 2023, in part ;-due to inventory rebalancing across certain of our customers. Inventory levels in excess of
customer demand has resulted in inventory write- downs or write- offs and may result in the sale of excess inventory at
discounted prices, which would cause our gross margins to suffer and could impair the strength and prestige nature of our brand.
Further, lower than forecasted demand may result in excess manufacturing capacity, increased inventory storage expenses and
reduced manufactunng eff1c1e1101e§ which would result in lower margins. Conversely, if we underestimate customer demand,

aS-8 8 erowth-a 8 our manufacturers and suppliers may not be able to
deliver products to meet our requirements, and we may incur hlgher costs in order to secure the necessary production capacity or
additional or expedited shipping. An inability to meet customer demand and-delaysinrthe-delivery-ofourproduetsto-onr
eustomers-could result in reputational harm and damaged customer relationships and have an adverse effect on our business,
prospects, results of operations, financial condition and cash flows . While we devote significant attention to...... which could
adversely affect our financial condition . The illegal distribution and sale by third parties of counterfeit versions of our products
or the unauthorized diversion by third parties of our products could have an adverse effect on our net sales and a negative impact
on our reputation and business. Third parties illegally distribute and sell counterfeit versions of our products. We believe these
counterfeit products are inferior to our authentic products and could pose safety risks that our authentic products would not
otherwise present to consumers. Consumers could confuse counterfeit products with our authentic products, which could
damage or diminish the image, reputation and value of our brand and cause consumers to refrain from purchasing our products
in the future. Products sold to professional salon distributors are meant to be sold to and used exclusively by salons and salon
professionals or sold exclusively to the retail consumers of these salons. Our products have been and may continue to be sold to
sales outlets other than the intended salons and salon professionals, such as to general merchandise retailers or unapproved
outlets. Diverted products sold in such unapproved outlets may be old, damaged or otherwise adulterated or may 1mpact
consumers’ perceptions of the prestige nature of our products = 3
damaged-orotherwise-adulterated-. Diversion may result in lower net salei of our products if consumers purchase dlverted
products or choose to purchase products manufactured or sold by our competitors because of any perceived damage or
diminishment to the image, reputation or value of our brand resulting from such diversion. Further, diversion impacts our
ability to maintain the price integrity of our brand, which may lead to a decrease in customer confidence in our brand.
We depend on a limited number of customers for a large portion of our net sales. Certain of our customers accounted for
more than 10 % of our net sales. During the year ended December 31, 2024, three of the Company’ s customers




represented 39 % of the Company’ s total net sales, in aggregate. We expect that certain of our largest customers #2623
will continue to account for a substantial portion of our net sales for the foreseeable future. Fhe-We could be adversely
impacted by the loss of a significant customer, a shift in the level of support for our brand by any of these customers, or any
significant decrease in sales to these customers, including as a result of the restructuring or bankruptcy of one of our customers,
consolidation among such customers, retail store closures, decrease in consumer demand or other factors ;. Any of these
occurrences could reduce our net sales and operating income, lead to a decrease in customer confidence in our brand and cause
a loss of other customers, and therefore could have an adverse effect on our business, financial condition and cash flows. We
may be affected by change% in consumer shopping preferenceq shifts i in dl§tl’lbut101’l Channels and change% in the salon and retail
environments. ©4 platto e peeta atha

ehannels—From time to tlme our ﬁnan01al performance in certain of {-hese-our dlstrlbutlon channels may fluctuate relative to
others, and our international expanster-sales strategy may prioritize certain efthese-channels based on the market dynamics in a
particular jurisdiction. If such a situation persists or one or more channels fails to perform as expected, there could be an adverse
effect on our business. Fluctuations in our distribution channels may have a greater impact on us than on companies that
sell thelr products under multiple brands or that have larger product portfollos across dlfferent channels. Our

hannel is 1mpacted by decreased consumer demand
for salon treatment% and Changes to the %alon environment, and our Pro prefesstenat-hairstytist-customers have limited their
product supply when demand for salon treatments has deereases-decreased . In addition, our professional channel depends
on our engagement with Pros and our reputation and brand image within the Pro community. Negative perceptions of
our brand by the Pro community and their end consumers have had an adverse effect on our professional channel .
Further, there may be consolidation of the salon market. If consolidation leads to customers gaining purchasing power, we may
need to reduce the cost of our products, which would have an impact on our earnings. Consolidation among our customers may
also increase the risk of customer concentration. In addition, consumer preferences have and may continue to shift with respect
to retail traffic in brick and mortar stores. Further, any consolidation or liquidation in the retail trade may result in us becoming
increasingly dependent on key retailers and could result in an increased risk related to the concentration of our customers. A
severe, adverse impact on the business operations of our customers could have a corresponding material adverse effect on us.
Our products generally rely on a single or a limited number of manufacturers. The loss of manufacturers or shortages in the
supply of raw materials or finished products could harm our business, prospects, results of operations, financial condition and
cash flows. Our products generally rely on a single or a limited number of manufacturers. We acquire raw materials, components
and packaging from third- party suppliers, and our finished products are manufactured by five third- party manufacturers. One
company, Cosway, manufactures products that accounted for mere-than-61 % of our net sales and 32-48 % of our inventory
product purchases in 2623-2024 . If we experience a partial or complete loss of a key manufacturer, or a significant
adverse change in our relationship with any of these manufacturers, we may be unable to supplement or replace our
manufacturing capacity on a timely basis or on terms that are acceptable to us, which could result in delays for certain
products, lost sales and added costs that could harm our business and customer relationships . While we have-engaged
and-expect to continue to engage additional third- party manufacturers, engaging a new manufacturer involves risks and costs,
including additional due diligence, investment and oversight, and may not ultimately be successful. Any new manufacturer may
not have the same capacity to provide us finished product as our current manufacturers provide us. The failure to secure
sufficient manufacturing capabilities from third parties , or any interruptions at our manufacturing locations, could have a
material adverse effect on our business, financial condition and results of operations. A principal raw material for our products is
our patented--- patent- protected ingredient, Bis- amino. The other primary raw materials used in our products include essential
oils and specialty ingredients , including our proprietary Bond Shaping Technology ™ . In the past, we have been able to
obtain an adequate supply of our essential raw materials, and we currently believe we have an adequate supply for virtually all
components of our products, including Bis- amino. However, we have encountered and may in the future encounter supply
issues with raw materials due to increases in global demand and limited supply capacity, or other supply disruptions, as well as
fluctuations in the cost of raw materials. Sustained increases in raw material costs or other inflationary pressures in the future
may have an adverse effect on our ability to maintain current operating margins. Further, while we attempt to reduce our
exposure to fluctuations in the price of raw materials through contractual arrangements with our suppliers, we may not
accurately forecast prices and therefore may at times pay more than prevailing market rates. If any of our third- party suppliers
cease to perform their obligations under our current contractual arrangements or terminate such arrangements, we may need to
find alternative sources of supply, and these new manufacturers or suppliers may have to be qualified under applicable industry,
governmental and Company- mandated vendor standards, which can require additional investment and be time- consuming. In
addition, if we experience supply shortages, price increases, quality control concerns, disruption in transportation, warehousing
or other necessary services, or regulatory impediments with respect to raw materials, ingredients, components or packaging we
use for our products, we may need to seek alternative supplies or suppliers. We cannot guarantee that we would be able to
establish alternative relationships on similar terms, without delay or at all, or that any alternative supplier would be of
comparable quality. We also may be required to reformulate or substitute ingredients in our products, including due to shortages
of specific raw materials in order to meet demand, and these reformulated products may be more expensive to procure or less
effective than current formulations and could harm our brand and reputation. If we are unable to successfully respond to such
issues, our business, financial condition and results of operations would be adversely affected. A disruption in our epetations
supply chain could adversely affect our business, financial condition and results of operations. Our finished products are

manufactured in the U. S. and Europe, primarily with-a-substantial-pertion-manufaetared-in Southern California. Any



interruptions in operations at these-our manufacturing locations could result in our inability to satisfy demand , in particular
because our products generally rely on a single or a limited number of manufacturers. In addition, we rely on third-
party distributors within the United States and internationally . A number of factors could damage or destroy the
manufacturing equipment or our inventory of components, supplies or finished goods, cause substantial delays in manufacturing,
supply and distribution of our products, result in the loss of key information and cause us to incur additional expenses. These
factors include industrial accidents, natarakdisasters;strikes and other labor disputes, natural disasters, such as wildfires,
availability of natural resources , including water , political crises, such as terrorist attacks, war and other geopolitical
instability, capacity constraints, equipment or technology malfunctions or failures, disruptions in ingredient, material or
packaging supply, disruptions in supply chain or information technology, loss or impairment of key manufacturing sites or
suppliers, product quality control, safety, increase in commodity prices and energy costs, inflationary pressures, licensing
requirements and other regulatory issues, pandemic related shut downs and other external factors over which we have no

control. We have experienced , and may in the future experience, increased imputcosts for-warchousing;transportation-atd

raw-matertals—as a result of glebalsupply chain disruption and inflationary pressures ;-as-wel-as-inereased-wagerates-. Further,
Sustatned-nereases-n-these-eosts-or-our third- party manufacturers, suppliers or distributors may have economic or

business interests that are inconsistent with ours; take actions contrary to our instructions, policies or objectives; be
unable or unwilling to fulfill thelr obllgatlons to us; engage in activities that may harm our reputatlon, or take other
actions that are outside inflation 0 0 v

of eperating-margitrour control . The occurrence of any such factors or cvents could have an adverse effect on our business,
financial condition and results of operations. Our business interruption insurance may not cover losses in any particular case,
and insurance may not be available on commercially reasonable terms to cover certain of these catastrophic events or
interruptions. In addition, regardless of the level of insurance coverage, any disruption that impedes our ability to manufacture
our products in a timely manner could adversely affect our business, financial condition and results of operations. We rely on
third- party global service providers to deliver our products to customers, including directly to consumers. Our ability to receive
inbound inventory efficiently and ship products to customers may be negatively affected by factors beyond our and these
providers’ control, including pandemic, weather, fire, flood, power loss, earthquakes, acts of war or terrorism or other events
specifically impacting our service providers, such as labor disputes, cyberattacks, financial difficulties and system failures. We
are also subject to risks of damage or loss during delivery by our shipping providers. We have in the past experienced, and may
in the future experience, shipping delays for reasons outside of our control. If we are not able to negotiate acceptable pricing and
other terms with our third- party shipping, warehousing and distribution providers, or if these providers experience performance
problems or other difficulties in processing our orders or timely delivering our products to customers, our customers could
become dissatisfied and cease buying products from us, which could negatively impact our results of operations. We are subject
to risks related to the global scope of our operations. Our products are sold in more than +88-70 countries around the world, with
approximately $5-50 % of our net sales in 2623-2024 generated outside the U. S. In addition, certain of our products are
manufactured in Europe, and we have key third party operational facilities located outside the U. S. that warehouse and / or
distribute goods for sale throughout the world. Our global operations are subject to many risks and uncertainties, including: ¢
fluctuations in foreign currency exchange rates and the relative costs of operating in international jurisdictions; ¢ local civil
unrest, political instability or changes in diplomatic or trade relationships, such as geopolitical tensions between the U. S. and
the People’ s Republic of China; « foreign or U. S. laws, regulations and policies, including restrictions on trade, immigration
and travel, operations, and investments; disputes with third parties arising from such laws, regulations or policies; currency
exchange controls; restrictions on imports and exports, including license requirements; tariffs; sanctions; environmental and
sustainability regulations; and taxes; * inflation and other macroeconomic factors in certain of our international markets; « lack
of well- established or reliable legal and administrative systems in certain of our international markets; and ¢ social, economic
and geopolitical conditions, such as a pandemic, terrorist attack, war or other mititary-aettorrhostilities and armed conflicts ,
including the current conflicts between Russia and Ukraine and in the Middle East. These risks could have an adverse effect on
our business, including our ability to capitalize on growth in new international markets and to maintain the current level of
operations in our existing international markets. In most of these international markets, we face established competitors
with more operatlng experience in those jurisdictions. Our success depends, in part, on our key persennet-talent . Our
success depends, in part, on our ability to retain our key persenmet-talent , including our exeeutive-offteers-and-scnior
management team. Transitions in our senior management or the unexpected loss of one or more of our key employees could
adversely affect our business. Our success also depends, in part, on our continuing ability to identify, hire, train and retain other
highly qualified personnel. To support our continued growth, we must effectively integrate, develop, motivate and manage new
employees irour-fally remete-working-environment-and maintain a strong, inclusive culture . To attract top talent, we may
need to increase our employee compensation levels to remain competitive in attracting and retaining talented employees.
Competition for these employees can be intense. We may not be able to attract, integrate or retain qualified personnel in the
future, and our failure to do so could have an adverse effect on our business. Our business is affected by seasonality. Our
business has historically been influenced by seasonal trends common to traditional retail selling periods, and the-results-efour
eperations-revenues are typically are-slightly higher in the second half of the fiscal year due to increased levels of purchasing
by consumers for-speetat-and-holiday-events-and by our customers for the end of year holiday selling season. Higher sales
during the third and fourth quarters may cause our working capital needs to be greater during the second and third quarters of
the fiscal year. However, fluctuations in net sales in any fiscal quarter may be attributable to a number of other factors —Adverse
events-that-, including macroeconomic factors, competitive activity, the level and scope of new product introductions or

promotlonal activities of oeeHr— our customers, whlch during-the-seeond-half-of the-fiseal-year-may negatively-impact eur
i 4 their fature-have-order placement and receipt of goods. As a




dispropertionate-effeeton-result of quarterly fluctuations caused by these and other factors, comparlsons of our hlstorlcal
operatmg results across dlfferent feH-he—eﬁt-tfe—ﬁscal yeat: ;

yeaf}y—efquaﬁef}y-quarters eempaﬂseﬁs—e-ﬁetueepefa&ﬂg—feaﬂts—may not be accurate 1nd1cators usefu-l—a-nd—euﬁesu-l-fs—m—a-ny
partietlarpertod-wil-netneeessariy-be-indieative-of our the-results-to-be-expeeted-forany-future peﬂed-performance Risks

Related to Information Technology and Cybersecurity We rely on the use of our ;-and our third- party service providers’
information technology. Any significant failure, inadequacy, interruption or data security incident impacting our information
technology and websites, or those of our third- party service providers, could have an adverse effect on our business, prospects,
results of operations, financial condition or cash flows. We increasingly rely on information technology systems to process,
transmit and store electronic information, including on our e- commerce website and other platforms and applications. Our
ability to effectively manage our business and coordinate the manufacturing, sourcing, distribution, sale and marketing of our
products depends on the reliability and capacity of these systems. The failure of our information technology systems or those of
our vendors and service providers to operate properly or effectively, problems with transitioning to upgraded or replacement
systems, or difficulty in integrating new systems would adversely affect our business operations. Our success is also subject to
the risk of future disruptive technologies, such as AI. Our failure to develop enhancements to our information technology
systems , or incorporate technologies such as natural language processing, Al or machine learning, may impact our
ability to increase the efficiency of and reduce costs associated with our operations. Our information technology systems
and those of our vendors and service providers may be susceptible to outages due to fire, floods, power loss, telecommunications
failures, hardware failures, user errors, breaches and cybersecurity threats including social engineering, phishing, social media
breaches, ransomware and other events. These outages could disrupt our general corporate functions and the manufacturing and
distribution operations of our third- party vendors and could cause information, including data related to customer or consumer
orders, to be lost or delayed, reduce demand for our products and cause our sales to decline. Further, our e- commerce websites
serve as an extension of our marketing strategies by introducing potential new consumers to our brand, product offerings and
enhanced content. Due to the importance of our e - commerce operations, we are vulnerable to website downtime and other
technical failures. Our failure to successfully respond to these risks in a timely manner could reduce sales and harm our
reputation. In addition, if changes in technology cause our information technology systems to become obsolete, or if our
information technology systems are inadequate to handle our growth, we could lose customers and consumers. Our and our
third- party service providers’ technology systems and websites have experienced outages in the past which have disrupted our
operations. Any significant disruption in our technology systems or websites could harm our reputation and brand, cause us to
incur significant costs and have a material adverse effect on our business, financial condition, and results of operations. Our
insurance policies , or the insurance policies of our service providers and vendors, may not cover any or all of the resulting
financial losses or broader damage to our reputation resulting from any such disruptions and the broader damage to our
reputation that such disruptions may cause . Failure to adequately maintain the security of confidential information could
materially adversely affect our business. As part of our normal business activities, we and our third- party service providers
collect and store certain confidential information, including personal or other confidential information with respect to customers,
consumers, service providers and employees, information with respect to our intellectual property, and sensitive financial
information. The success of our e- commerce operations depends on the secure transmission of confidential and personal data
over public networks. Security incidents compromising the confidentiality, integrity, and availability of personal or other
confidential information could result from cyberattacks, ransomware, computer malware, supply chain attacks or malfeasance of
our personnel. We have in the past experienced, and we expect to continue to experience, security incidents, including phishing,
and other attempts to breach, or gain unauthorized access to, our systems. Such attacks have become increasingly difficult to
detect, defend against or prevent and may originate from outside parties, hackers, criminal organizations or other threat actors,
including nation states. As Al capabilities improve and gain widespread use, we may experience cyberattacks created using Al,
which may be difficult to detect and mitigate. We may be more vulnerable to security incidents because many of our employees
and certain of our service providers work remotely. We cannot guarantee that our security efforts will prevent breaches or
breakdowns of our or our third- party service providers’ information technology systems. In response to actual or anticipated
attacks, we may incur increasing costs, including costs to deploy additional personnel and protection technologies, train
employees and engage third- party experts and consultants. If we suffer a material loss or disclosure of personal or other
confidential information as a result of a breach of our information technology systems or those of our third- party service
providers, we may suffer reputational, competitive or business harm, be subject to loss of our intellectual property, incur
significant costs and be subject to government investigations, breach notification laws, litigation, fines or damages, which could
have an adverse effect on our business, prospects, results of operations, financial condition and cash flows. A breach of our
social media accounts may cause us to lose access to those accounts, which could affect our sales and marketing strategies, our
reputation and our brand. A security incident could require that we expend significant additional resources on remediation,
restoration and enhancement of our information technology. Moreover, our cyber insurance , or the insurance policies of our
service providers and vendors, may not be adequate to cover all costs and liabilities related to these incidents, and the
occurrence of any security incident may impact our ability to obtain future coverage. Our processing of personal information
and-othersensttive-data—could give rise to significant costs and liabilities, which may have an adverse effect on our reputation,
business, financial condition and results of operations. Evolving state, federal and foreign laws, regulations and industry
standards regarding privacy and security apply to our collection, use, retention, protection, disclosure, transfer and other
processing of certain types of data, including with respect to our customers, employees suppliers and others. For example, the E.
s GDPR, as well as the U. K. GDPR and the U. K. Data Protection Act 2018, impose a strict data protection compliance
reglme and potentially substantial fines for breaches and violations. In the U. S., there are many states-are-eonsidering-adopting



er-have-already-adepted-privacy, security and data breach notification laws or regulations at the federal, state and local levels .
These laws, regulations and standards may be interpreted and applied differently over time and from jurisdiction to jurisdiction.
Our inability to comply with such {ess-mandates or to quickly adapt our practices to reflect them as they develop could subject
us to significant fines, penalties, damages, liabilities and reputational harm, which could have a material adverse effect on our
business, prospects, results of operations, financial condition and cash flows. Risks Related to Intellectual Property Matters Our
efforts to register ;and maintain and-preteet-our intellectual property rights mdy not be sufficient to protect our business. Our
patents and trademarks are essential to our business yane-. Though we = 76 ; ;

seerets;proeesses-and-know—how—We-generaltyscek to reglster pro

ﬂghts-eeu-ld-by ﬁllng for patents,

patent apphcatlons and trademark registrations and applications, we may not be issued any registration, or our

reglstratlon may be challenoed Tor inv ahdated —erreuﬂweﬂted-efmrs&ppfepﬂated— In addltlon :Phts-eet&d—rm%e-}ve—ﬂgﬂrﬁe&nt

febﬁs-t—fer—t-he—me&mﬂgfu-l—enforcement practlces 1mpact our ablllty 0f—rﬂte1-}eettta-l—pfepeﬁy—rtg-h-ts—\%&e—w&seelﬁo protect our

intellectual property rights uniformly in the markets where we intend to sell our products ;. If we eannotensure-do not
adequately maintain our intellectual property, it can result in an irrevocable loss of rights, which could result in our
competitors being able to use our technologies, names, brands or the goodwill that we have acquired wil-be-able-to-dose

in the marketplace al5urisdietions—Enforeing-otr— or erode or negate inteHeetaal-propertyrights-ean-be-expenstve-and-time-
eeﬁsttmmg,—&ﬂd—&ﬂ—adverse—rest&t—m—dny pfeeeed-rﬂg—competltlve advantages we may have, which could harm puteur
t ol rights-att ; : our busmess ﬂ&rrewed-m—seepe-e-ﬁeever&ge— Pateﬂt—aﬂd—trademark

by-diselosure-during-this-type-of dispute—LPending-pending and futule patent applications to protect our products or Whlch
effectively prevent others from commercializing competitive technologies and products may not be approved or result in patents
being issued. Moreover, the scope of coverage claimed in a patent application can be significantly reduced during prosecution
before the patent is issued. Even once issued, the scope, validity, enforceability and commercial value of patent rights are
uncertain, and our patents may not be of sufficient scope or strength to provide meaningful protection or commercial advantage

and may not preclude competltors from dev elopmg produds 31m1hr to ours. In addltlon Anfy'—ef—euikpaterﬁs—e%peﬂdmg—pateﬂt

appheations-may-be-chalenged-, n e-while we have registered or

applied to register many of our tmdemdlks trade names and brand names to dlstmoulsh our products from those of our
competitors in the United States and in the foreign countries in which we operate, we cannot ensure that our trademark
applications will be approved uniformly across all jurisdictions. Third parties may also oppose our trademark...... recognition in
our markets of interest. If we are unable to successfully register our trademarks and trade names and establish name recognition
based on our trademarks, trade names and trade dress, we may not be able to compete effectively, and our business may be
adversely affected. Third parties may also oppose our trademark applications or otherwise challenge our use of the trademarks.
If Inthe-eventthatour trademarks are successfully challenged,we could be forced to rebrand our products,which could result in
loss of brand recognition and could require us to devote resources to advertising-and-marketing new brands.We rely on our
unpatented proprietary technology,and #+s-pessible-that-others w#-may independently develop the same or similar technology
or otherwise obtain access to our unpatented technology.Although we generally seek to protect our unpatented-proprietary
teehnology-and-eurtrade secrets sproeessesandknow—how-by confidentiality,non- disclosure and assignment of invention

agreements with our employees,contractors,collaborators,vendors,consultants and advisors,these agreements may not provide
meaningful protection in the event of unauthorized use or disclosure of our saeh-proprietary-teehnelogys-trade secrets sproeesses
or-know—how-. H-we-do-not-adequatelymaintain-Our efforts to enforce and otherwise protect our intellectual property
against infringers may not be successful. Enforcing our intellectual property rights can be expensive and time- consuming
, tand ean— an adverse result in fess-any proceeding could put our intellectual property rights at risk of rights-being
1nvalldated or narrowed in scope of coverage . boss-ofrights-may-be-trrevoeableFor-In addition, our ability to enforce our
intellectual property rights depends on our ability to detect infringement, and it is difficult to detect infringers who do
not advertise the components that are used in their products. Moreover, it may be difficult or impossible to obtain
evidence of infringement in a eompetitors— competitor’ s or potential competitor’ s product. We may not prevail in any
disputes that we initiate, and the damages or other remedies awarded, if we were to prevail, may not be commercially
meaningful. Competitors or other third parties have in the past, and may in the future, adopt trade names, trade dress
(including packaging designs and label designs), design patents or industrial designs, trademarks or domain names that are
confusingly similar to ours. These competitors or third parties may also market certain of their brands or products as a purported




replacement or “ dupe ” of our brand or products, thereby 1mped1ng our ablllty to burld brand 1dent1ty, possrbly leadrng to market
confusion and potentrally requrrlng us to pursue 1egal action —In : ;

and domain names may be 1neffect1ve may 1mpact the pubhc perceptlon of our brand, may be expensive, may drvert our
resources and, if a third party brings counterclaims against us in connection with such enforcement actions, could result in
payment by us of monetary damages or injunctive relief, all of which could adversely impact our financial condition or results of
operations. Third parties may allege that we are infringing, misappropriating or otherwise violating their intellectual property
rights, which could involve substantial costs and adversely impact our business. Third parties have alleged, and in the future
may allege, that our products infringe, misappropriate or otherwise violate their intellectual property rights, and we may become
involved in litigation or other disputes relating to intellectual property used in our business. Any such claims, even those without
merit, can be expensive and time- consuming to defend and may divert management’ s attention and resources, and an adverse
result in any proceeding could put our ability to produce and sell our products in jeopardy. We may be required to expend
significant amounts of resources to defend against claims of infringement, pay significant money damages, cease using certain
processes, technologies, or other intellectual property, cease making, offering and selling certain products, obtain a license
(which may not be available on commercially reasonable terms or at all) or redesign our brand, our products or our packaging,
which could be costly and time- consuming. In addition, we may be unaware of third- party intellectual property that covers or
otherwise relates to some or all of our products. Because of technological changes in our industry, current patent coverage and
the rapid rate of issuance of new patents, our current or future products may unknowingly infringe, misappropriate or otherwise
violate existing, pending or future patents or intellectual property rights of other parties. The defense costs and settlements for
intellectual property infringement lawsuits may not be covered by insurance, and such lawsuits can take years to resolve. Even if
resolved in our favor, the volume of intellectual property- related claims and the mere specter of threatened litigation or other
legal proceedings may cause us to incur significant expenses and could distract our personnel from day- to- day responsibilities.
The direct and indirect costs of addressing these actual and threatened disputes may have an adverse effect on our operations,
reputation and financial performance. We may be subject to claims that our employees, contractors, collaborators, vendors,
consultants or advisors have wrongfully used or disclosed alleged trade secrets of their current or former employers or claims
asserting ownership of what we regard as our own intellectual property. Third parties may allege wrongful use or disclosure of
their alleged intellectual property or make claims challenging the inventorship or ownership of our intellectual property. We
may be subject to claims that we or our employees, contractors, collaborators, vendors, consultants and advisors have used or
disclosed intellectual property, including trade secrets or other proprietary information, of any such individual” s current or
former employer. In addition, we may face claims by third parties that our agreements with employees obligating them to assign
intellectual property to us are ineffective or in conflict with prior or competing contractual obligations of assignment, which
could result in ownership disputes regarding intellectual property we have developed or will develop and may interfere with our
ability to capture the commercial value of such intellectual property. If we do not successfully resolve an ownership dispute, we
may be precluded from using certain intellectual property or may lose our exclusive rights in such intellectual property. It is not
always possible to identify and deter misconduct by employees, contractors, collaborators, vendors, consultants and advisors,
and the precautions we take to detect and prevent this type of activity may not be effective in controlling unknown or
unmanaged risks or losses. Any of these outcomes could harm our business and competitive position. Risks Related to Legal and
Regulatory Matters Disputes and other legal or regulatory proceedings could adversely affect our financial results. From time to
time, we may become involved in litigation, other disputes or regulatory proceedings in connection with or incidental to our
business, including litigation related to intellectual property, regulatory matters, contract, advertising, product- related and other
consumer claims. In general, claims made by us or against us in litigation, disputes or other proceedings can be expensive and
time consuming to bring or defend against and could result in settlements, injunctions or damages that could significantly affect
our business. It is not possible to predict the final resolution of the litigation, disputes or proceedings to which we currently are
or may in the future become party to. Regardless of the final resolution, such proceedings may have an adverse effect on our
reputation, brand, financial condition and business, including by utilizing our resources and potentially diverting the attention of
our management from the operation of our business. See “ Legal Proceedings ” included in Part I, [tem 3 of this Annual
Report . LegalProecedings-Our insurance policies may not cover any or all of the financial losses resulting from any such
disruptions and the broader damage to our reputation that such disruptions may cause . 2-Our business is subject to
federal, state and international laws, regulations and policies that could have an adverse effect on our business, prospects, results
of operations, financial condition and cash flows. Our business is subject to numerous laws, regulations and policies in the
jurisdictions in which we operate. Many of these laws and regulations have a high level of subjectivity, are subject to
interpretation, and vary significantly from market to market. These laws and regulations can have several impacts on our
business, including: ¢ delaying or prohibiting the sale of a product or ingredient in one or more markets; * limiting our ability to
import products into a market; ¢ incurring delays and expenses associated with compliance, such as record keeping,
documentation of the properties of certain products, labeling, packaging, and scientific substantiation; * limiting labeling and
marketing claims we can make regarding our products; and ¢ limiting the substances that can be included in our products,
resulting in product reformulations or the recall and discontinuation of certain products that cannot be reformulated to comply
with new regulations. These events could interrupt the marketing and sale of our products, cause us to be subject to product
liability claims, severely damage our brand reputation and image in the marketplace, increase the cost of our products, cause us
to fail to meet customer expectations or prevent us from delivering products in sufficient quantities or sufficient quality, which
could result in lost sales. Before we can market and sell our products in certain jurisdictions, the applicable local governmental



authority may require evidence of the safety of our products, which may include testing of individual ingredients at relevant
levels. In particular, beeause-Bis—amine-ts-our proprietary ingredient-ingredients are —it-typically #s-not apre- approved
tagredient-for use in products in specific jurisdictions, and we have been required in the past, and may be required in the future,
to perform testing and provide other data and information to governmental authorities prior to the sale of our products in the
jurisdiction. Our international distributors are primarily responsible for registering ingredients and obtaining any approvals
necessary to sell our products in the applicable territory, and any failure by them to do so could decrease sales of our products
and harm our reputation. Additional laws, regulations and policies, and changes or new interpretation or enforcement thereof,
that affect our business could adversely affect our financial results. These include accounting standards, laws and regulations
relating to tax matters, trade, data privacy and data security, anti- corruption, advertising, marketing, manufacturing,
distribution, customs matters, product registration, ingredients, chemicals, packaging, selective distribution, environmental and
climate change matters. We have been required, and may in the future be required, to reformulate certain of our products in
specific jurisdictions. For example, we reformulated a product in 2021 as a result of regulation changes in the European Union.
In addition, we have been and from time to time may be required to discontinue or revise our product packaging or labeling as
a result of national or international legal or regulatory changes or determinations, new information regarding ingredients or for
other reasons. Delays in or prohibition of selling our products, or the need to reformulate the ingredients used in our products,
relabel, or repackage our products, could result in, among other things, increased costs to us, excess and / or obsolete
inventory, delays in our product launches, loss of consumer confidence in the quality of our products, harm to our brand and
reputation, product returns or recalls and lower net sales, and therefore could have an adverse effect on our business, prospects,
results of operations, financial condition and cash flows . Noncompliance with applicable laws or regulations could result in
enforcement action by regulatory authorities within or outside the United States, including but not limited to product
seizures, injunctions, product recalls and criminal or civil monetary penalties, any of which could have a material
adverse effect on our business, financial condition and results of operations . Government regulations relating to the
marketing and advertising of our products may restrict, inhibit or delay our ability to sell our products and harm our business. A
variety of federal, state and foreign government authorities regulate the advertising and promotion of our products and the
marketing claims we can make regarding their properties and benefits, including in the U. S., the FDA, the FTC and state
consumer protection agencies. These regulations can apply not only to the-our actions and statements ef-eur-eompany-and those
of our employees, but also to those of our brand ambassadors and adveeates-influencers . There is a degree of subjectivity in
determining whether a labeling or marketing claim is appropriate under applicable standards, and government agencies could
take enforcement action against us for our advertising and promotion practices or determine that the research and development
efforts we undertake to support our claims are inadequate for any particular product or claim, which could require us to modify
our product claims or result in fines. We have received, and in the future may receive, complaints regarding our marketing
claims, and we have been, and may in the future be, subject to class action or false or misleading advertising lawsuits with
respect to our marketing claims. Any government inquiry into the regulatory status of our products and any related interruption
in the marketing and sales of our products or any lawsuit related to our marketing claims could damage our reputation and brand
and have an adverse effect on our business, prospects, results of operations, financial condition and cash flows. If our products
are not manufactured in compliance with applicable regulations, do not meet quality standards or otherwise result in adverse
health effects in consumers, we could be subject to reputational harm, remediation costs or regulatory enforcement. We rely on
third parties to manufacture our products in compliance with applicable law and other quality standards, including the FDA’ s
recommendations for cosmetic GMPs. Compliance with these standards can increase the cost of manufacturing our products as
we work with our vendors to ensure they are qualified and in compliance. If we or our contract manufacturers fail to comply
with these standards, it could lead to customer complaints, adverse events, product withdrawal or recall or increase the
likelihood that our products are adulterated or misbranded, any of which could result in negative publicity, remediation costs or
regulatory enforcement that could impact our ability to continue selling certain products. Problems associated with product
recalls could be exacerbated due to the global nature of our business because a recall in one jurisdiction could lead to recalls in
other jurisdictions. Government reviews, inquiries, investigations and actions could harm our business. The regulatory
environment in various jurisdictions where our business operates is evolving, and government officials often exercise broad
discretion in deciding how to interpret and apply applicable regulations. We have received and from time to time may receive
formal and informal inquiries from various government regulatory authorities or self- regulatory organizations about our
business and compliance with local laws, regulations or standards. Any determination that our operations or activities, or the
activities of our employees, are not in compliance with existing laws, regulations or standards could, among other things, result
in the imposition of substantial fines, civil and criminal penalties, interruptions of business, loss of supplier, vendor or other
third- party relationships, termination of necessary licenses and permits, modification of business practices and compliance
programs and equitable remedies, including disgorgement, injunctive relief, and other sanctions or similar results, all of which
could potentially harm our business. Even if these reviews, inquiries, investigations and actions do not result in any adverse
determinations, they could create negative publicity, which could harm our business and give rise to third- party litigation or
action. Our employees, contractors, customers, consultants, suppliers and other business partners may engage in misconduct or
other improper activities, including noncompliance with regulatory standards and requirements. We are exposed to the risk that
our employees, contractors, customers, consultants, suppliers and other business partners may engage in fraudulent or illegal
activity. Misconduct by these parties could include intentional, reckless or negligent conduct or failure to disclose unauthorized
activities to us that violate, among other things: (i) the rules of the applicable regulatory bodies; (ii) manufacturing standards;
(iii) data privacy and security laws; (iv) the U. S. Foreign Corrupt Practices Act, U. K. Bribery Act and other anti- corruption ,
trade sanctions and export control laws; or (v) laws that require the true, complete and accurate reporting of financial
information or data. We sell our products in many parts of the world that are recognized as having governmental and



commercial corruption and where, in certain circumstances, strict compliance with anti- bribery laws may conflict with local
customs and practices. It is not always possible to identify and deter misconduct by our employees and third parties, and the
precautions we take to detect and prevent these activities may not be effective in controlling unknown or unmanaged risks or
losses or in protecting us from governmental investigations or other actions or lawsuits stemming from a failure to comply e+
eomplianee-with such laws or regulations. If any such actions are instituted against us and we are not successful in defending
ourselves or asserting our rights, those actions could result in the imposition of significant fines or other sanctions, including the
imposition of ClVll Cnmlnal and administrative penaltle% and oversight obhgatlom Investlgatlons 1nt0 potentlal v1olat10ns of

defend and may dlvert management’ s attention and resources. R1§k§ Related to Our Indebtedness Our significant 1ndebtedne§%
could adversely affect our financial condition. Our significant indebtedness, when combined with our other financial obligations
and contractual commitments, could have important consequences, including: ¢ requiring us to dedicate a significant portion of
our cash flows from operations to payments on our indebtedness, thereby reducing funds available for working capital, capital
expenditures, acquisitions, selling and marketing efforts, product development and other purposes; ¢ increasing our vulnerability
to adverse economic and industry conditions, which could place us at a competitive disadvantage compared to our competitors
that have relatively less indebtedness; ¢ limiting our flexibility in planning for, or reacting to, changes in our business and
industry; ¢ increasing our exposure to rising interest rates because certain of our borrowings are at variable interest rates; ¢
restricting us from making strategic acquisitions or causing us to make non- strategic divestitures; and ¢ limiting our ability to
borrow additional funds, or to dispose of assets to raise funds, if needed, for working capital, capital expenditures, acquisitions,

product development and other purposes. The Altheugh-the-terms-ofthe-agreements governtngrelating to our indebtedness
eontairrestrietions-on-the-inenrrenree-of limit but do not prohibit our ability to incur additional debt. We may increase our

levels indebtedness;-suehrestrietions-are-subjeet to-a-namber-of debt important-exeeptions;and-indebtedness-ineurred-in
eomptianee-the future to finance our operations or in connection with acquisitions suehrestrietions-eoutd-be-substantial- [f

we ane-increase our total restrietedsubsidiaries-inetr-signtfieant-additionalindebtedness, our debt service obligations will
increase, and we will become more exposed to the related-risks that-arising from our substantial level of indebtedness as
we face-eotld-inerease-become more leveraged . We may be unable to generate sufficient cash flow to service our debt
obligations. Our business may not generate sufficient cash flow from operating activities to service our debt obligations. Our
ability to make payments on and to refinance our debt and to fund planned capital expenditures depends on our ability to
generate cash in the future. To some extent, this is subject to general economic, financial, competitive, legislative, regulatory,
and other factors that are beyond our control. If we are unable to generate sufficient cash flow from operations to service our
debt and meet our other commitments, including under the Tax Receivable Agreement, we may need to refinance all or a portion
of our debt or raise additional debt or equity capital. We may not be able to affect any of these actions on a timely basis, on
commercially reasonable terms or at all, and these actions may not be sufficient to meet our debt service and Tax Receivable
Agreement requirements. f-If we incur additiorradditional debt or raise equity through the issuance of capital stock , the
terms of the eurexisting-or-futare-debt agreements-or capital stock issued may restrietus-frompurstuing-any-ofgive the
holders rights, preferences and privileges senior to these-those alternatives-of holders of our common stock, particularly
in the event of liquidation. To the extent that we raise additional capital through the sale of equity or convertible debt
securities, the ownership interest of holders of our common stock will be diluted. To the extent that we raise additional
debt, the terms of the debt may also impose additional and more stringent restrictions on our operations than we
currently have , which may adversely affect our business, financial condition and results of operations . Unfavorable changes
in the ratings that rating agencies assign to our debt, including any additional debt, may negatively impact our access to
the debt capital markets and increase the costs we incur to borrow funds. If we are unable to raise additional capital
when needed, our financial condition could be adversely affected . The terms of our indebtedness restrict our current and
future operations, particularly our ability to respond to change or to take certain actions. The agreements governing our
outstanding indebtedness contain a number of restrictive covenants that impose significant operating and financial restrictions
on us and may limit our ability to engage in acts that may be in our long- term best interest, including, among other things,
restrictions on our ability to:  incur additional indebtedness and make guarantees ; * create liens on assets; * declare or pay
eertain-dividends and other distributions; * make eertatrinvestments, loans, guarantees or advances; * consolidate, amalgamate,
merge, sell or otherwise dispose of all or %ubqtantlally all of our assets; * enter mto eeﬁatn—transactlom with our affiliates; and °
exceed certaln seeu-fed—leverage ratios = ; : ; b

o g Ata a1 a . Various
rlskq uncertalntleq and events beyond our control Could affect our ablhty to comply with these covenants and maintain these
financial tests and ratios. A breach of such covenants could result in an event of default after the lapse of any applicable cure
or notice periods, and such an event of default may allow our creditors to accelerate the related debt unless we obtain a
waiver for te-avetd-such default. An event of H-we-are-unable-te-ebtainaswatver,sueha-default may also cause allow-eur
efedﬁefs—te—aee&eﬂﬁe—the%ehfed—deb%&ﬂd—mayﬁesﬁhﬁ-the acceleration of, or default under, any other debt to which a cross-
acceleration or cross- default provision applies. In the event our terders-creditors accelerate the repayment of our borrowings,
we and our subsidiaries may not have sufficient assets to repay that indebtedness. Because our operations are conducted through
our subsidiaries, we are dependent on the receipt of distributions and dividends or other payments from our subsidiaries for cash
to fund our operations and expenses, including payments under the Tax Receivable Agreement and future dividend payments, if
any. Our operations are conducted through our subsidiaries. As a result, our ability to make payments under our Tax Receivable
Agreement and future dividend payments, if any, is dependent on the earnings of our subsidiaries and the payment of those
earnings to us in the form of dividends, loans or advances and through repayment of loans or advances from us. Payments to us



by our subsidiaries will be contingent upon our subsidiaries’ earnings and other business considerations and may be subject to
statutory or contractual restrictions. We do not expect to declare or pay dividends on our common stock for the foreseeable
future; however, if we determine in the future to pay dividends on our common stock, the agreements governing our outstanding
mdebtedne%i ergnrﬂcantly restrlct the abrhty of our qubsrdrarreq to pay drvrdendi or otherwrse transfer assets to us —We-may-be

Rlsks Related to Ownershrp of Our Common Stock Our %tock price

may be Volatlle and the value of our %tock may dechne An active or liquid market in our common stock may not be sustained,
and in the absence of an active trading market for our common stock, investors may not be able to resell any shares they hold at
or above the price at which they purchased their shares, or at all. Volatlllty in frradditien;-the stock market in general impacts

the has—beeﬂ—lﬂgh-l-y—ve%&ﬁ-}e-volatlllty of —As—a—resu-}t—the market prrce of our common %tock -rs—h-kel-y—te—be—s*mr}aﬂry—ve-}a{-ﬂe;

-}ese—paﬁ—e%a-l-l—ef—t-herr—m’v‘est-meﬂt— The price of our common %tock Could be %ubject to Wlde ﬂuctuatronq in response to a number
of factors, including factors described elsewhere in this Annual Report, many of which are beyond our control or unrelated to
our specific performance or prospects , and investors in our common stock may experience a decrease, which could be
substantial, in the value of their stock and could lose part or all of their investment . Furthermore, the market price of our
common stock may also decline if we fail to meet analysts’ projections or guidance that we give to the market. Securities class
action litigation has often been initiated against companies following periods of volatility in their stock price or substantial
declines following a company’ s failure to meet guidance or estimates, as has been the case with us. ©a-In November +%4-2022,
a putative securities class action was filed against us and certain of our current and former officers and directors. The action is
being brought on behalf of a putative class of purchasers of our common stock in or traceable to our IPO and asserts claims
under Sections 11, 12 and 15 of the Securities Act of 1933, as amended (the *“ Securities Act ). The action seeks certification of
the putative class, compensatory damages, attorneys’ fees and costs, and any other relief that the court determines is
appropriate. For more information, see * Legal Proceedings ” included in Part I, Item 3 of this Annual Report . Eegat
Preceedings—This litigation, derivative litigation and other similar types of litigation could result in substantial costs and divert
our management’ s attention and resources and could require us to make a substantial payment to satisfy judgments or to settle
such litigation. Investment funds affiliated with Advent International, L. P. (the ©“ Advent Funds ) beneficially own a significant
percentage of our common stock and have significant influence over us. As of December 31, 2823-2024 , entities affiliated with
the Advent Funds beneficially owned appreximately-75. 72 % of our outstanding common stock. In addition, three members of
our Board of Directors are employed by affiliates of the Advent Funds. For as long as affiliates of the Advent Funds continue to
beneficially own a substantial percentage of the voting power of our outstanding common stock, they will continue to have
significant influence over us. For example, they will be able to strongly influence or effectively control the election of all of the
members of our Board of Directors and our business and affairs, including any determinations with respect to mergers or other
business combinations, the acquisition or disposition of assets, the incurrence of additional indebtedness, the issuance of any
additional shares of common stock or other equity securities, the repurchase or redemption of shares of our common stock and
the payment of dividends. This concentration of ownership may have the effect of deterring investment in our common stock
and may reduce the trading volume of our public float. Our restated certificate of incorporation provides that we will waive any
interest or expectancy in corporate opportunities presented to the Advent Funds or members of our Board of Directors who are
affiliated with the Advent Funds. Our restated certificate of incorporation (the *“ Certificate of Incorporation ) provides that the
Advent Funds and the members of our Board of Directors who are affiliated with the Advent Funds are not required to offer us
any corporate opportunity of which they become aware and can take any such corporate opportunity for themselves or offer it to
other companies in which they have an investment. We, by the terms of our Certificate of Incorporation, expressly renounce any
interest or expectancy in any such corporate opportunity to the extent permitted under applicable law, even if the opportunity is
one that we or our subsidiaries might reasonably have pursued or had the ability or desire to pursue if granted the opportunity to
do so. The Advent Funds may have interests that differ from our investors’ interests. The Advent Funds are in the business of
making investments in companies and may from time to time acquire and hold interests in businesses that compete directly or
indirectly with us. The Tax Receivable Agreement with our Pre- IPO Stockholders requires us to make cash payments to them
and exposes us to certain risks. In connection with the IPO, we entered into a Tax Receivable Agreement, under which generally
we are required to pay to our Pre- [PO Stockholders 85 % of the amount of cash savings, if any, in U. S. federal, state or local



income tax that we or our subsidiaries realize (or are deemed to realize in certain circumstances) as a result of the utilization of
the Pre- IPO Tax Assets (as defined herein) and the making of payments under the Tax Receivable Agreement. If we did not
enter into the Tax Receivable Agreement, we would be entitled to realize the full economic benefit of the Pre- IPO Tax Assets.
Consequently, stockholders other than the Pre- IPO Stockholders will only be entitled to the economic benefit of the Pre- [PO
Tax Assets to the extent of our continuing 15 % interest in those assets. These payment obligations are our obligations and not
obligations of any of our subsidiaries and are not conditioned upon the Pre- IPO Stockholders maintaining a continued direct or
indirect ownership interest in us. While many of the factors that will determine the amount of payments that we will make under
the Tax Receivable Agreement are outside of our control, we expect that the payments we will make under the Tax Receivable
Agreement will be substantial. We currently expect that future payments under the Tax Receivable Agreement relating to the
Pre- IPO Tax Assets could aggregate to $ 498-189 . 2-3 million evertheI2—yearremainingperted-, with payments expected to
continue through 2041. Our payment obligations under the Tax Receivable Agreement are —Hewever;-the-taxtiabilityis
calculated based on current tax laws and the assumption that we and our subsidiaries earn sufficient taxable income to realize
the full tax benefits subject to the Tax Receivable Agreement. Updates to our blended state tax rate, allocation of U. S. versus
foreign sourced income and changes in tax rules on the amortization and depreciation of assets may significantly impact our
payment obligations under the Tax Receivable Agreement and any changes to our established tax liability and-ehanges
resulting from such impact would be recorded to other (expense) income in the period we made the determination. In addition,
we are subject to a number of additional risks pursuant to our obligations under the Tax Receivable Agreement, including:
additional tax benefits arising from the Tax Receivable Agreement may result in higher amounts due under the agreement;
payments under the Tax Receivable Agreement may exceed tax savings that we realize; certain transactions could cause us to
recognize taxable income without a receipt of cash even though we would still be required to make payments under the Tax
Receivable Agreement; Pre- IPO Stockholders may have interests that differ from or are in addition to those of our other
stockholders; our payment obligations would accelerate upon the occurrence of certain events; and our obligations under the Tax
Receivable Agreement could deter a potential acquirer of the Company from seeking such an acquisition. Further, because we
are a holding company, our ability to make payments under the Tax Receivable Agreement is dependent on the ability of our
subsidiaries to make distributions to us, and we may be unable to timely make payments under the Tax Receivable Agreement
due to limitations on distributions under the terms of the 2022 Credit Agreement to which one or more of our subsidiaries are a
party. These risks, if realized, could have a material adverse effect on our financial condition. The Tax Receivable Agreement is
filed as exhibit 10. 3 to the Annual Report filed on Form 10- K for the fiscal year ended December 31, 2021 as filed with the
Securities and Exchange Commission on March 8, 2022. The foregoing description of the Tax Receivable Agreement is
qualified by reference thereto. There may be sales of a substantial amount of our common stock, and these sales could cause the
price of our common stock to fall. Sales of a substantial number of shares of our common stock in the public market, or the
perception that these sales might occur, could cause the market price of our common stock to decline and could impair our
ability to raise capital through the sale of additional equity securities. As of December 31, 2623-2024 , the Advent Funds held
75.4-2 % of our total shares outstanding. The Advent Funds may require us to register shares of our common stock held by them
for resale under the federal securities laws. Any such sales or anticipation thereof, including the filing of a registration statement
relating to such shares, could cause the market price of our common stock to decline. In addition, as of December 31, 2623-2024
, we had options to purchase an aggregate of +5-11 . 8 million shares of common stock outstanding. We have filed aForm S- &
registration statement-statements to register shares that we may issue pursuant to our equity incentive plans, including all of the
shares underlying options currently outstanding, which permits— permit the resale of such shares by non- affiliates in the public
market without restriction under the Securities Act and the sale by affiliates in the public market subject to compliance with the
resale provisions of Rule 144. Any sales by the Advent Funds, by Company insiders including directors or officers, or of shares
issued upon the exercise of stock options could cause the market price of our common stock to decline, potentially substantially,
depending upon the volume and timing of such sales. In addition, short sales or hedging transactions involving our equity
securities, whether or not we believe them to be prohibited, could also adversely affect the price of our common stock. Delaware
law and provisions in our Certificate of Incorporation and second amended and restated bylaws could make a merger, tender
offer or proxy contest more difficult, limit attempts by our stockholders to replace or remove our current management and
depress the market price of our common stock. In addition to the Advent Funds’ beneficial ownership of a substantial percentage
of our common stock, provisions in our Certificate of Incorporation and second amended and restated bylaws (the “ Bylaws ™)
and Delaware law could make it harder for a third party to acquire us, even if doing so might be beneficial to our stockholders,
and for stockholders to elect directors that are not nominated by the current members of our Board of Directors or take other
corporate actions, including effecting changes in our management. These provisions include a classified board of directors and
the ability of our Board of Directors to issue preferred stock without stockholder approval that could be used to dilute a potential
hostile acquirer. Our Certificate of Incorporation also imposes some restrictions on mergers and other business combinations
between us and any holder of 15 % or more of our outstanding common stock other than the Advent Funds. As a result,
stockholders may lose their ability to sell their stock for a price in excess of the prevailing market price due to these protective
measures, and efforts by stockholders to change the direction or management of the company may be unsuccessful. We are a «
controlled company ” within the meaning of the corporate governance standards of The Nasdaq Stock Market LLC (“ Nasdaq ™).
As a result, we qualify for, and rely on, exemptions from certain corporate governance standards. The Advent Funds collectively
control a majority of the voting power of shares eligible to vote in the election of our directors. Because more than 50 % of the
voting power in the election of our directors is held by an individual, group or another company, we are a “ controlled company
” within the meaning of the Nasdaq corporate governance standards. As a controlled company, we may elect not to comply with
certain corporate governance requirements, including the requirements that +=~(i) a majority of our Board of Directors consists of
“ independent directors, ” as defined under the Nasdaq corporate governance standards; (i) our Board of Directors has a



compensation committee that is composed entirely of independent directors with a written charter addressing the committee’ s
purpose and responsibilities; and »(iii) our Board of Directors has a nominating and corporate governance committee that is
composed entirely of independent directors with a written charter addressing the committee’ s purpose and responsibilities. We
rely on these exemptions and therefore do not expect that the majority of our directors will be independent or that the
compensation and nominating and corporate governance committees of our Board of Directors will consist entirely of
independent directors. Accordingly, investors will not have the same protectrons afforded to stockholders of compames that are
subject to all of the Nasdaq corporate governance requrrements AT ; ;

ﬁmeﬂaﬁaeﬁ-steel&pﬂee—eeu-l-d—deehﬂe—We do not 1ntend to pay d1V1dends for the foreseeable future We intend to retain any
future earnings to finance the operation and expansion of our business, and we do not expect to declare or pay any dividends to
holders of our common stock in the foreseeable future. Moreover, the terms of the Tax Receivable Agreement and our 2022
Credit Agreement restrict our ability to pay dividends, and any additional debt we may incur in the future may include similar
restrictions. Any determination to pay dividends in the future will be at the discretion of our Board of Directors. Accordingly,
stockholders must rely on sales of their common stock after price appreciation, which may never occur, as the only way to
realize any future gains on their investment. Our Certificate of Incorporation designates specific courts as the sole and exclusive
forum for certain claims or causes of action that may be brought by our stockholders, which could discourage lawsuits against us
and our directors and officers. Our Certificate of Incorporation provides that (A), subject to limited exceptions, the Court of
Chancery of the State of Delaware (or, if, and only if, the Court of Chancery of the State of Delaware dismisses a €evered
covered Claim-claim (as-defined-below)-for lack of subject matter jurisdiction, any other state or federal court in the State of
Delaware that does have subject matter jurisdiction) will, to the fullest extent permitted by applicable law, be the sole and
exclusive forum for the following types of claims: (i) any derivative claim brought in the right of the Company, (ii) any claim
asserting a breach of a fiduciary duty to the Company or the Company’ s stockholders owed by any current or former director,
officer or other employee or stockholder of the Company, (iii) any claim against the Company arising pursuant to any provision
of the Delaware General Corporation Law, our Certificate of Incorporation or Bylaws, (iv) any claim to interpret, apply, enforce
or determine the validity of our Certificate of Incorporation or our Bylaws, (v) any claim against the Company governed by the
internal affairs doctrine, and (vi) any other claim, not subject to exclusive federal jurisdiction and not asserting a cause of action
arising under the Securities Act, brought in any action asserting one or more of the claims specified in clauses (A) (i) through
(v) herein above; and (B) the federal district courts of the U. S. will be the exclusive forum for resolving any complaint
asserting a cause of action arising under the Securities Act. This provision would not apply to claims brought to enforce a duty
or liability created by the Exchange Act. Any person or entity purchasing or otherwise acquiring any interest in the shares of
capital stock of the Company will be deemed to have notice of and consented to these choice of forum provisions and waived
any argument relating to the inconvenience of the forums. The choice of forum provisions may limit a stockholder’ s ability to
bring a claim in a judicial forum that it finds favorable for disputes with us or any of our directors, officers, other employees or
stockholders, which may discourage lawsuits with respect to such claims. Alternatively, if a court were to find the choice of
forum provisions contained in our Certificate of Incorporation to be inapplicable or unenforceable in respect to an action brought
against us, we may incur additional costs associated with resolving such action in such other jurisdictions. General Risks A
general economic downturn or disruption in business conditions may affect our business, including consumer purchases of
discretionary items and the financial strength of our customers and consumers, which could adversely affect our financial
condition and results of operations. The general level of consumer spending is affected by a number of factors, including general
economic conditions, inflation, interest rates, energy costs and consumer confidence generally, all of which are beyond our
control. Consumer purchases of discretionary items tend to decline , and consumers may be more selective regarding
discretionary purchases, during recessionary periods, periods of high inflation and otherwise weak economic environments,
when disposable income is lower, which may impact sales of our products. The U. S. has recently experienced rising-high
interest rates and hetghtened-inflationary pressures during2022-and-2023-, which we believe led to a shift in consumer spendrng
habits and confidence and adversely affected our business. As global economic conditions continue to be volatile and economic
uncertainty remains, including with respect to evolvmg trade pollcles and rlsmg tarlffs, trends in consumer dlscretronary
spending also rematns— remain unpredictable and ;
fature;amongotherfaetors-. A further weakening in the global macro- enVlronrnent may 1ead to addltlonal pressure on
consumer demand and customer inventory reductions. We may extend credit to a customer based on an evaluation of its
financial condition, usually without requiring collateral. However, the financial difficulties of a customer could cause us to
curtail or eliminate business with them. We may also assume more credit risk relating to the receivables from that customer. Our
inability to collect receivables from our largest customers or from a group of customers would have an adverse effect on our
business. If any of our customers were to liquidate, we would incur additional costs if we choose to purchase the customer’ s
inventory of our products to protect brand equity. Disruptions in local or global business conditions from events such as
pandemics or other health issues, geo- political or local conflicts, supply chain disruptions, political developments, civil unrest,
terrorist attacks, adverse weather conditions, climate changes or seismic events can have a short- term and, sometimes, long-
term impact on consumer spending, which in turn could adversely affect our business, financial condition and results of
operations. Moreover, a downturn in the economies of, or continuing weak economic environments in, the countries where we
sell our products or a disruption of business conditions in those countries could adversely affect consumer confidence, the
financial strength of our distributors and retailers and, in turn, our sales and profitability. Volatility in the financial markets and a




related economic downturn in key markets or markets generally throughout the world have had, and in the future could have, an
adverse effect on our business. We may need or choose to seek additional financing to operate or expand our business, and
deterioration in global financial markets or an adverse change in our credit ratings could make future financing difficult or more
expensive. Our quarterly results of operations may fluctuate, and if our operating and financial performance in any given period
does not meet the guidance that we have provided to the public or the expectations of our investors and securities analysts, the
trading price of our common stock may decline. Our quarterly results of operations may fluctuate for a variety of reasons,
including those described elsewhere in this “ Risk Factors ” section, many of which are beyond our control. Our quarterly results
may fall below the guidance that we have provided to the public or the expectations of our investors and securities analysts,
which has caused and, in the future, may cause us to reissue our guidance or the trading price of our common stock to decline. In
addition, our quarterly results of operations have varied historically, and they may vary in the future. Therefore, period- to-
period comparisons of our results of operations may not be meaningful. Investors should not rely on the results of one quarter as
an indication of future performance . Impairment of our goodwill and other intangible assets would result in a reduction in
net income. We have a significant amount of goodwill, trademarks and other intangible assets, as well as other long- lived
assets, on our consolidated balance sheet, which are periodically evaluated for impairment in accordance with current
accounting standards. Under generally accepted accounting principles, long- lived assets are required to be reviewed for
impairment whenever adverse events or changes in circumstances indicate a possible impairment. Events and
circumstances that could lead to an impairment charge include macroeconomic industry and market conditions,
significant adverse shifts in our operating environment or the manner in which an asset is used, pending litigation or
other regulatory matters, decline in our stock price, higher cost of capital, declines in actual and expected consumer
consumption and demands, and current or forecasted reductions in net sales, operating income or cash flows associated
with the use of an asset. Impairment charges reduce net income and can have an adverse effect on our business, results of
operations or financial condition. For additional information regarding goodwill and other intangible assets, see Note 2,
“ Summary of Significant Accounting Policies — Goodwill and Intangible Assets ” and Note 7, “ Goodwill and
Intangible Assets, ” to the Consolidated Financial Statements included herein. For a further discussion of our
impairment testing, please refer to “ Management’ s Discussion and Analysis of Financial Condition and Results of
Operations — Critical Accounting Estimates — Goodwill ” . We could be subject to changes in our tax rates, the adoption of
new U. S. or international tax legislation or exposure to additional tax liabilities, which could have a material and adverse effect
on our operating results, cash flows and financial condition. We are subject to income taxes in the U. S. and the U. K., where
our subsidiary Olaplex UK Limited is organized. Tax laws, regulations, administrative practices and interpretations in the U. S.
or other jurisdictions may be subject to change, with or without notice, due to economic, political and other conditions, which
may materially affect our operating results and financial conditions. As a result, significant judgment is required in evaluating
and estimating our provision for income taxes. Our future effective tax rates could be affected by numerous factors, such as
intercompany transactions, changes in our business operations, acquisitions and dispositions, entry into new markets, the
amount of our earnings and where earned, losses incurred in jurisdictions, the inability to realize tax benefits, changes in foreign
currency exchange rates, changes in our stock price, uncertain tax positions, allocation and apportionment of state taxes, changes
in our deferred tax assets and liabilities and their valuation. In addition, as a U. S. company doing business internationally, we
may be subject to additional obligations to collect and remit indirect taxes, and we may be subject to tax liability for past sales,
which could harm our business. State, local and foreign jurisdictions have differing rules and regulations governing sales, use,
value added, goods and services, and other taxes, and these rules and regulations are subject to varying interpretations that may
change over time. As a result, we have faced, and in the future could face the possibility of tax assessments and audits, and
our liability for these taxes and associated penalties could exceed our original estimates. A successful assertion that we should
be collecting additional sales, use, value added, goods and services or other taxes in those jurisdictions where we have not
historically done so and do not accrue for such taxes could result in substantial tax liabilities and related penalties for past sales.
We are also subject to examination by tax authorities, including state revenue agencies and foreign governments. While we
regularly assess the likelihood of favorable or unfavorable outcomes resulting from examinations by tax authorities to determine
the adequacy of our tax accruals, the actual outcome resulting from these examinations may materially affect our operating
results and financial condition. Our business could be negatively impacted by corporate citizenship and %u%tainability matters.
There is an increased focus from certain mve%tors customers, consumers, employees and other %takeholders concerning
corporate citizenship and sustainability matters
by-eempantes-. [f our corporate citizenship and %u%talnablhty practices do not meet %takeholder expectations and %tandard%
which continue to evolve, our brand and reputation may be negatively impacted, which may affect our sales and financial
condition. From time to time, we may announce certain initiatives or goals regarding these matters or determine to release public
disclosure with respect thereof. We could fail, or be perceived to fail, in our achievement of such initiatives or goals, or we could
fail in accurately or adequately reporting our progress on such initiatives and goals. In addition, we could be criticized for the
scope of such initiatives or goals or be perceived as not acting responsibly in connection with these matters, including as the
result of changing international, federal and state legal, regulatory and political environments and market perceptions of
corporate citizenship and sustainability matters. Adverse incidents related to corporate citizenship and sustainability matters
could have an adverse effect on our business. {-Pwe—prStle—aeqtrtsﬁteﬂs—AcquISItlons such-aequisitions-joint ventures or
strategic investments may expose us to additional risks. We may review acquisition and-, joint venture or strategic investment
opportunities to expand our current technology portfolio, product offerings and-or distribution channels, increase the size and
geographic scope of our operations or otherwise offer growth and operatlng efﬁ01ency opportunities. The pursuit of such
opportunme% may dlvert the attenmon of management and cause us to incur various costs and expenses tridentifying;

g ; ; , whether or not they— the transactions arc consummated. We may Fhere-ean




be-ne-not assuranee-that-we-wi-be able to identify suitable candidates ;-or consummate these transactions on favorable terms .
The businesses or assets we may acquire may not meet or-our business needs or expectations. The assumptions we use to
evaluate acquisition opportunities may prove to be inaccurate, and intended benefits may not be realized or take longer
to be realized. In addition, due diligence investigations may fail to identify all of the liabilities or other challenges
associated with an acquired business or assets, which could result in unanticipated or unknown issues or liabilities. We
may not be able to integrate acquisitions successfully into our existing business, successfully commercialize technology
that we acquire, maintain the key business relationships of businesses we acquire, or retain key personnel of an acquired
business. Our failure to successfully complete the integrate-integration of any acquired business or assets or to achieve the
long- term plan for such acquisitions, as well as any other adverse consequences associated with our acquisition and
investment activities, could have an adverse effect on our business. Integration also may require management resources
that otherwise would be available for ongoing development of our existing business. If required, the financing for these
transactions could result in an increase in our indebtedness, dilute the interests of our stockholders or both. In addition,
the purchase price for some acquisitions or joint venture interests may include additional amounts to be paid in the
future, a portion of which may be contmgent on the achlevement of certain future operatmg results of the acquired
businesses—-- business or joint venture —W 6 6 y PP

dependent on entities performing outsourced functlon% As part of our long term strategy, we outsource certain functions or
parts of functions that can be performed more effectively by external service providers. These include certain information
technology, e- commerce, logistics, finance and human resource functions. The failure of one or more entities to provide the
expected services on a timely basis, at the prices we expect and in compliance with our performance standards and expectations,
including with respect to data privacy and security, may have an adverse effect on our business. In addition, any transition of
systems to a new external service provider could have an adverse effect on our business. Our business and results of operations
could be adversely affected by natural disasters, public health crises, political crises or other catastrophic events. Our finished
products are primarily manufactured and fulfilled by companies located in Southern California, an area which has a history of
earthquakes, wildfires, floods and droughts are-thus—vulnerable-to-damage-. Natural disasters, such as earthquakes, wildfires,
floods, droughts , hurricanes, tornadoes, floods and other adverse weather and climate conditions; unforeseen public health
crises, such as epidemics and pandemics; political crises, such as terrorist attacks, war and other political instability, including
the current conflicts between Russia and Ukraine and in the Middle East; or other catastrophic events and any supply chain
disruptions resulting therefrom, whether occurring in the U. S. or internationally, could disrupt our operations or the operations
of one or more of our third- party providers or vendors. In particular, these types of events could impact our supply chain,
including the ability of third parties to manufacture and ship product components and ship finished products to customers and
consumers from or to the 1mpacted reglon In addmon the%e type% of events could negatlvely nnpact consumer %pendlng in the
1mpacted reglons Fregs y 2 v

—To the extent any of these events occur, our bu%lneqs ﬁnanc1al Condmon and results of operatlon%
could be adversely affected. If we fail to maintain effective internal control over financial reporting and effective disclosure
controls and procedures, we may not be able to accurately report our financial results in a timely manner or prevent fraud, which
may adversely affect investor confidence in eur-the eempany-Company . Pursuant to Section 404 of the Sarbanes- Oxley Act of
2002, as amended, our management is required to report on, and our independent registered public accounting firm is required to
attest to, the effectiveness of our internal control over financial reporting in each annual report on Form 10- K. This assessment
includes disclosure of any material weakness identified by our management or our independent registered public accounting firm
in our internal control over financial reporting. In addition, we are required to comply with the SEC’ s rules implementing
Section 302 of the Sarbanes- Oxley Act, which requires management to certify financial and other information in our quarterly
and annual reports, and we are required to disclose significant changes made in our internal control over financial reporting on a
quarterly basis. To comply with these requirements, we may need to undertake various actions and to develop, implement and
test additional processes and other controls. Testing and maintaining internal controls can divert our management’ s attention
from other matters related to the operation of our business. If we fail to maintain proper and effective internal controls, or are
unable to comply with the requirements of Section 404 of the Sarbanes- Oxley Act in a timely manner or assert that our internal
control over financial reporting is effective, or if our independent registered public accounting firm is unable to express an
unqualified opinion as to the effectiveness of our internal control over financial reporting in future periods, our ability to produce
accurate and timely financial statements could be impaired and investors may lose confidence in the accuracy and completeness
of our financial reports, which could harm our operating results, harm our ability to operate our business and reduce the trading
price of our stock. We may be liable for the failure of our PEOs to comply with their obligations under applicable law. We
utilize the services of PEOs to support certain of our employment and employee benefits functions. Under the terms of our
arrangements, the PEOs are the employer of record for our 5=S—personnel and, depending on the jurisdiction, may be
responsible for administering payroll, including tax withholding, and providing health insurance or other employee benefits to
our employees. If any of our PEOs fails to comply with applicable laws or its obligations under its agreement with us, we could
be liable for such violations. The indemnification provisions of our agreements with the PEOs, if applicable, may not be
sufficient to insulate us from those liabilities. For example, we could, under certain circumstances, be held liable for a failure by
any of our PEOs to pay employer- side taxes arising from payments to our employees or a failure by a PEO to withhold and
remit employee- side taxes arising from such payments. We also could, under certain circumstances, be held liable for a failure
by a PEO to appropriately pay our employees. In such a case, our potential liability could be significant and adversely affect our
business. Furthermore, if any of our PEOs does not efficiently administer our employee benefits, our relationship with our
employees could be damaged.






