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We may be unable to attract and retain Subscribers, which could have an adverse effect on our business and rate of growth. e
Our operating results have been, and could in the future be, adversely affected if we are unable to accurately forecast consumer
demand for our products and services and adequately manage our inventory. « We may not successfully execute or achieve the
expected benefits of our restructuring initiatives and other cost- saving measures we may take in the future, and our efforts may
result in further actions and / or additional asset impairment charges and adversely affect our business. ¢ The eempany
Company has evolved rapidly in recent years and continues to establish its operating experience at the appropriate scale. If we
are unable to manage our longer- term growth, intervening changes and costs, or implement restructuring initiatives effectively,
our brand, company culture, and financial performance may suffer.  If we are unable to anticipate consumer preferences and
successfully develop and offer new, innovative, and updated products and services in a timely manner, or effectively manage the
introduction of new or enhanced products and services, our business may be adversely affected. « The connected fitness market
is relatively new and, if the general market and specific demand for our products and services does not resume eentite-to-grow
growth ;grows-merestowly-thanwe-expeet-, or fails to grow as much as we expect, our business, financial condition, and
operating results may be adversely affected. « Our past financial results may not be indicative of our future performance. * Our
success depends on our ability to maintain the value and reputation of the Peloton brand. * Any major disruption or failure of our
information technology systems or websites, or our failure to successfully implement upgrades and new technology effectively,
could adversely affect our business and operations. * We rely on a limited number of suppliers, contract manufacturers, and
logistics partners for our Connected Fitness Products. A loss of any of these partners or an interruption or inability of these
partners to satisfy our demand needs could negatively affect our business. * We have limited control over our suppliers, contract
manufacturers, and logistics partners, which may subject us to significant risks, including the potential inability to produce or
obtain quality products and services on a timely basis or in sufficient quantity. « We derive a stgnifieantmajority-substantial
portion of our revenue from sales of our Connected Fitness Products Bike-andBike-. A decline in sales of our Connected
Fitness Products Bike-and-Bike-would negatively affect our future revenue and operating results. « We operate in a highly
competitive market , and we may be unable to compete successfully against existing and future competitors. * We depend upon
third- party licenses for the use of music in our content. An adverse change to, loss of, or claim that we do not hold necessary
licenses may have an adverse effect on our business, operating results, and financial condition. * From time to time, we may be
subject to legal proceedings, government inquiries or investigations, or disputes that could cause us to incur significant expenses,
divert our management’ s attention, and materially harm our business, financial condition, and operating results. PART I Item 1.
Business Overview Peloton is a leading global fitness company with a highly engaged community of over 6. 54 million
Members as of June 30, 2024 across the United States, United Kingdom, Canada, Germany and-, Australia , and Austria . A
As-a-category innovator at the nexus of fitness, technology, and media, Peloton' s first- of- its- kind subscription platform
seamlessly combines innovative hardware, distinctive software, and exclusive content. Its world- renowned nstraetors
Instructors coach and motivate Members to be the best version of themselves anytime, anywhere. Founded in 2012 and
headquartered in New York City, Peloton continues to scale across the fiwe-markets in which it operates. We define a “ Member
” as any individual who has a Peloton account through a paid Connected Fitness Subscription or a paid Peloton App
Membership-Subscription , and completes ene-1 or more workouts in the trailing 12 month period. We define a completed
workout as either completing at least 50 % of an instraetor-Instructor - led class, seente-Scenic ride of, run , or row , or ten or
more minutes of ““ Just Ride ”, “ Just Run ”, or ““ Just Row ” mode. We define a “ Paid Connected Fitness Subscription ” as a
person, household, or commercial property, such as a hotel or residential building, who has ettherpaid for a subscription to a
Connected Fitness Product (a Connected Fitness Subscription with a successful credit card billing or with prepaid subscription
credits or waivers) . orrequested-a- pause-Paid App Subscriptions ~ to-their-include all App One and App subseription
subscriptions for up-te-three-months-which we are currently receiving payment . Our Products Peleton-We provides—
provide Members with expert instruction and world class content to create impactful and entertaining workout experiences for
anyone, anywhere, and at any stage in their fitness journey. At home, outdoors, traveling, or at the gym, Peloton-we effers—
offer an immersive and personalized experience. With tens- of- thousands of classes available across +6-many fitness
modalities, Members can access Peloton content via our hardware or via the Peloton App, on their phone, tablet, or TV,
allowing them to workout when, where, and how they want. Our Connected Fitness Products include: ¢ Peloton Bike —: The
original Peloton Bike combines fitness, technology, and media to connect riders to live and on- demand workouts led by Peloton
nstraetors-Instructors . The Peloton Bike also offers alternative workout experiences like Entertainment (video
streaming), Scenic (guided, time, and distance based rides filmed in locations around the world), and Lanebreak (game
inspired workout experience). It has a 21. 5 ” HD touchscreen . * Peloton Bike —: The Peloton Bike includes all Bike
features and unlocks an even more dynamic workout experience with indooreyelingriders-having-a rotating screen
improving the eptierrefen—and—off- bike eentent-workout experience, as well as automatic resistance control with the Bike
electronic braking system , and a 23. 8 ” HD touchscreen . Designed to keep riders motivated and effortlessly moving from
cardio to strength, yoga, and more, the Peloton Bike unlocks an even more seamless and integrated total workout experience.
Peloton Tread —: The Peloton Tread combines a cutting- edge treadmill design with Peloton’ s compelling Instructor- led
running and strength-training-Tread Bootcamp content , as well as Entertainment, Scenic and Lanebreak . The Tread
includes fundamental design elements unique to Peloton, like dial control knobs ane-, jump buttons , and an aute- incline



feature. It has a 23. 8 ” HD touchscreen . * Peloton Tread —: The Peloton Tread 1ncludes all Tread featules and unlocks an
elevated comfort experience with slat belt technology tha ; nning-. It has The
Fread-offers-a-combination-ofeardio-and—- an upgraded s’frefrgt-h—eeﬂteﬂt—zarl-l—srtreﬁrrneel—\ﬁet—a—27 ” touchsmeen and a-powerful

sound bar —desrgned for a—teta-l—bedy—the hlghest quallty home w01kout experlence at—heme— Gn—Mayé—Z-GQ—l—we-tsst\ed—&

e e Peloton (nnde - Peloton S flrst connected strength
product, Peloton (nnde is an Al- poweIed personal trainer thdt connects to televisions and offers —Releton-Gutde-features
personalized strength training routines, as well as rep traekingtime-traekingand progress tracking. It features exclusive
strength programs and workouts only available on Peloton Guide. * Peloton Row —: Peloton Row combines the innovative
software, premium hardware design, and exclusive Peloton content to deliver a unique low- impact, full- body cardio, and
strength workout. Peloton Row employs proprietary form assistance and form guidance technology for rowers and also features
personalized pace target technology . It has a 23. 8 ” HD rotating touchscreen. Our Connected Fitness Products also
include certain Precor products . Financing options are available for most Peloton products. In select markets the-United
States-and-Canada-, we also provide the opportunity via the Peloton Rental program to rent certain Peloton Btkes-products and
access fitness content for one monthly fee. Peloton content is accessed via a Membership, and we have created a number of
ways —ineluding-a-free-option—rfor consumers to engage with Peloton’ s fitness experience. Monthly membership options
include: * All- Access Membership: ineludes-The Peloton All- Access Membership is the most value- packed Peloton
Membership. With this membership, the entire household can create a unique profile to access the full library of classes
and receive tailored content recommendations across many fitness and wellness modalities on the Peloton Bike, Bike ,
Tread, Tread , Row, Guide, and the Peloton App . The All- Access Membership also offers advanced metrics and progress
tracking features to help members reach their goals, and the ability to diversify their workout experience through Scenic
content exelustvelyforPelotonrequipment-, game- inspired experiences including Lanebreak, and the ability to stream
favorite TV shows, movies, and sports . * Pcloton App Membership: Access to the Peloton App is available with an All -
Access or Guide Membership for Members who have Connected Fitness Products or through a standalone App Membership

with-muttipte- Membership-tiers—=(App or App One). Pcloton App provides +Bestgned-for-the-user-whe-wants-unlimited
access to Peloton s entire library ether-than-of content, excludlng Ldnebreak and Scenic classes. :Ph-ts—t-ter—mel-ttdes—a-l-l-o-fﬂ*me

1St t i peet - Pe]oton App One s -Bes*gned—desngned for
t-he—Mefnber—Members who w&nts~ want unlnmted access to thousands 01‘ Classes across 9-efReleton’st6-modalities;
inehuding-Strength, Meditation-Yoga , Outdoor Watking-Running , Yega-HIIT , and more jas-weltas-al-the-elassesineluded-in
the-free-tier-. App One Members can also take ttp—to—t-hree—a llmlted number of equlpment based cardio Classes per month (

Gyel-rng—Blke / Tread / Row) -

Membership dnd content exclusn ely f01 (Julde Our lntegrated Fitness Plattorm Teehnology Our content delwer and
interactive software platform are-is critical to our Member experience. We thoughtfully invest substantialresenrees-in research
and development to enhance our platform, develop new products and features, and improve the speed, scalability, and security
of our platform infrastructure. Our research and development organization consists of engineering, product, and design teams.
We eenstanthy-seek to continuously improve our Connected Fitness Products, as well as the Peloton App (including the
Peloton mobile app, watch apps, and TV apps) , through frequent software updates, iteration-iterations of feature
enhancements, and innovations sueeh-as-. For example, last year we launched Peloton Lanebrealc Entertainment , etr-where
Members can watch sports, shows, and movies via certain entertainment platform partners while working out. We’ ve
also launched a number of performance based features, including personalized pace targets on the Peloton Tread and
Row, and continue to invest in the Peloton App to create a more social experience. In addition, we recently added a new
marathon training collection on Tread and Tread , including featuring a series of Scenic classes filmed on a well known
marathon course. In a first game— inspiredfitness-of- its- kind cxperience —Addittonatly-, Peloton-eontinues-these classes
prov1de Members the ability to investin-train on a marathon course with auto- incline functionality that matches the
course' s gradient fluctuations. Lastly, we use Al / ML and-Computer-Vistenteehnotogy-to power proprietary personalization
and discovery models across all of our software platforms and unique fitness features Hke-Gaide-Rep-Counting-. Content We
create engaging, original fitness and wellness content in an authentic studio ;Hwe-environment that is immersive and motivating
, while also creating a sense of community. We have-devetoped-a-diverse-are constantly building and evolving our content
library with-and offering, which includes Instructor- led classes, Scenic content, Entertainment, Just Work Out, and
game- inspired workout options. tens-Tens - of- thousands of classes —Exelastvely-and content types are produced at our
productlon studlos in New York City and London fedtunng our 5—7’—pr0pr1etary -rﬂst-ruefofs—lnstructors across -1-6—many

is vast , reachlng a w1de range of consumers. Fi 1tness modalltles 1nclude. Strength Yoga, Meditation, Cardlo, Stretchlng,
Cychng, Outdoor, Running, Walking, Tread Bootcamp, Bike Bootcamp, Boxing, Pilates, Barre, Rowing, and Row
Bootcamp . We have Scenic Content that includes tnstraetor-Instructor - guided classes, as well as non- guided time and
distance- based options, all shot in beautiful destinations. We also have a-game- inspired workout expertenee-experiences with



like our Lanebreak feature, atewing-which allows Members to experience an animated workout as an alternative to instraetor
Instructor - led programming . Lastly, we have a number of training programs, as well as collections of classes that are
catered to our Members’ interests and fitness goals. These are produced and developed using features that are
exclusively available on Peloton . Our Peloton Studios in New York City and London provide an in- person Peloton content
experience. Regular studio member classes and events are held in these spaces combining a high- energy live production
enV1ronment with fitness classes in seven active productlon studlos We currently produce our content in three languages

noteworthy as a brand providing the opportunrty for our Menlbers to engage in a new way with the ﬁtness modahtres they love.
Our technology allows our Instructors to integrate curated music and class plans 1nto our programmlng ina way that we

by a i : teature and celebrate some of the most—reeegﬂ'rzab-le—g-leba-l
taleﬁt—blggest artlsts and genres in the world through collaboratlon tnd-ustry—"l"—his—mel-udes—werlﬂng—wrth musrc provrders of

mult1 Channel sales platform and via third partres We also sell Peloton -Bi-kes—Connected Fltness Products to buslness to-
business (“ B2B ) customers and provide the opportunity for employers, insurers , and other enterprise partners to offer their
employees and members subsidized access to Peloton App subscriptions and All- Access Memberships . Our sales associates
use customer relationship management tools to deliver an elevated, personalized, and educational purchase experience,
regardless of channel of capture and conversion. ¢ E- Commerce and Inside Sales: Our desktop and mobile websites provide an
elevated brand experience where visitors can learn about our products and services and access product reviews. Our Inside Sales
team engages with customers by phone, email, and online chat on our websites, and offers one- on- one sales consultations seven
days a week. « Peloton for Business: Peloton For Business is a unified portfolio of B2B well- being solutions for enterprise
clients, offered across seven key verticals: Hospitality, Corporate Wellness, Multi- Family Residential, Education,
Healthcare, Gyms and Community Wellness. The full- service offering includes a range of equipment and content- based
solutions. * Retail Steres-Showrooms : Our steres-showrooms allow customers to experience and try our products. We provide
interactive product demonstrations and select showrooms many-ofeurstores-have private areas where customers can take a
test class ” on our Bike, Bike , Tread, Tread , and Row products. We frequently host Peloton community events in our steres
showrooms , which help deepen brand engagement and customer loyalty. « Third Party Retailers: Our products are also
avarlable to purchase trom a number of third party retarlers at times 1nclud1ng Amazon, Drck’ S Sportrng Goods, aﬁd—John

brand and product specific performance marl(etlng f whlch 1ncludes seasonal promotlons to build brand awareness, generate
sales ot our Connected Fitness Products , and drive Pa1d Connected Fltness subscrlptlons and Pald App subscrrptrons n

party manutactunng partners for many -l-99%of our new produets The components used in our products are proeured on our
behalf using our designs by our contract manufacturers, according to our required design specifications and high standards, from
a variety of suppliers. In order to account for technology evolution and market fluctuations, we regularly review our
relationships with our existing contract manufacturers and the components suppliers that they contract with, while evaluating
prospective new partnerships. We use a combination of leased and operated as well as contracted third- party logistics providers
(““3PLs ™) in our logistics and service network which primarily includes middle mile and last mile operations centers in the
United States, Canada, Germany, the United Kingdom, ard-Australia , and Austria . Intellectual Property The protection of our
technology and intellectual property is an important aspect of our business. We rely upon a combination of patents, trademarks,
trade secrets, copyrights, confidentiality procedures, contractual commitments, and other legal rights to establish and protect our
intellectual property. We generally enter into confidentiality agreements and invention or work product assignment agreements
with our employees and consultants to control access to, and clarify ownership of, our proprietary information. As of June 30,
2623-2024 , we held +76-180 U. S. issued patents and had 83-82 U. S. patent applications pending. We also held 393-429 issued
patents in foreign jurisdictions and +46-119 patent applications pending in foreign jurisdictions. Our U. S. issued patents expire
between September+5-February 9 , 2623-2025 and Oetober+4-August 5 , 2646-2046 . As of June 30, 2623-2024 , we held 52
58 registered trademarks in the United States, including the Peloton mark and our “ P ”” logo and also held $44-950 registered
trademarks in foreign jurisdictions. We continually review our development efforts to assess the existence and patentability of
new intellectual property. We intend to continue to file additional patent applications with respect to our technology. Intellectual
property laws, procedures, and restrictions provide only limited protection and any of our intellectual property rights may be



challenged, invalidated, circumvented, infringed, or misappropriated. Further, the laws of certain countries do not protect
proprietary rights to the same extent as the laws of the United States, and, therefore, in certain jurisdictions, we may be unable to
protect our proprietary technology. Competition We believe that our first- mover advantage, leading market position, brand
recognition, best- in- class content, and integrated platform set us apart in the market for connected, technology- enabled
fitness. We provide a superior value proposition with and-benefitfrom-the-elearendorsement-of-our Connected Fitness
Subscription and App offerings mebite-app-sotuttons-, giving us a competitive advantage versus traditional fitness and wellness
products and services, and future potential entrants. While we believe we are changing the consumption patterns for fitness and
over time growing the market, our main sources of competition include tn—stadio-fitness-etasses;fitness-elubs;-at- home fitness
equipment and content, afd-health and wellness apps , fitness clubs, and in- studio fitness classes . The areas in which we
compete include: « Consumers and Engagement —: We compete for consumers to join our platform through Connected Fitness
Subscriptions or Peloton App subseriptions-Subscriptions , and we seck to engage and retain them through an integrated
experience that combines content, hardware, software, service, and community. * Product and App Offering — We compete with
producers of fitness products, services , and apps and work to ensure that our platform maintains the most innovative technology
and user- friendly features. - Business- to- Business (B2B) Clients and Employers: We compete with commercial fitness
equipment manufacturers and wellness benefits providers to offer fitness products and services to B2B clients and
employers. * Talent —: We compete for talent in every vertical across our company including technology, media, fitness, design,
supply chain, logistics, content, marketing, finance, strategy, legal, and retail. As our platform is highly dependent on
technology, hardware, and software, we require a significant base of engineers to continue innovating. The principal competitive
factors that companies in our industry need to consider include, but are not limited to: total cost, supply chain efficiency across
sourcing and procurement, manufacturing and logistics, enhanced products and services, original content, product quality and
safety, competitive pricing policies, vision for the market and product innovation, strength of sales and marketing strategies,
technological advances, and brand awareness and reputation. We believe we compete favorably across all of these factors and
we have developed a business model that is difficult to replicate. Government Regulation We are subject to many varying laws
and regulations in the United States, the United Kingdom, the European Union and throughout the world, including those related
to privacy, data protection, content regulation, intellectual property, consumer protection, e- commerce, marketing, advertising,
messaging, rights of publicity, health and safety, environmental, social, and governance factors, employment and labor, product
quality and safety, accessibility, competition, customs and international trade, and taxation. These laws often require companies
to implement specific information security controls to protect certain types of information, such as personal data, *“ special
categories of personal data ” or health data. These laws and regulations are constantly evolving and may be interpreted, applied,
created, or amended in a manner that could harm our current or future business and operations. In addition, it is possible that
certain governments may seek to block or limit our products and services or otherwise impose other restrictions that may affect
the accessibility or usability of any or all of our products and services for an extended period of time or indefinitely. Seasonality
Historically, we have experienced higher Connected Fitness Products sales in the second and third quarters of the fiscal year
compared to other quarters, due in large part to seasonal holiday demand, New Year’ s resolutions, and cold weather. We also
have historically incurred higher sales and marketing expenses during these periods. For example, in fiscal year 2623-2024 , our
second and third quarters combined represented 62-60 % of Connected Fitness Products revenue and $5-54 % of our Total
revenue. Human Capital Our Culture We’ re fostering an environment that attracts extraordinary talent, helps every individual
become their best self, and unlocks each person’ s greatest potential, shaped by the following fundamental values: ¢ Put
Members First « Operate with a Bias for Action « Empower Teams of Smart Creatives « Together We Go Far * Be the Best Place
to Work We live these values through our approach to human capital management, summarized below. Employees As of June
30,2023-2024 , we employed 2, #65-322 individuals in the United States across our offices New—York-City-headquarters-, retail
steres-showrooms , and-field operations warehouses, with-and remote roles, of which 2, 678-being-257 were full- time
employees. Internationally, we employed 8+9-596 individuals primarily across corporate, retail steres-showrooms , and
warehouse functrons We may also hire additional seasonal employees prlmarrly n our showrooms durlng the hohday season.

organization , or a party to any collectlve bargarnrng agreements. Diversity, Equlty, and Inclusron We cultrvate a culture of
inclusion by creating physiologically, emotionally, physically, and psychologically safe spaces so all team members feel valued,
heard, and secure. We’ re proud thatene-of our eere-aspirations-is-concrete action plan to combat systemic inequities beeeme
afranti-racistorganization, andin2020;-we-ereated-and-eommitted-to-the Peloton Pledge . Created in 2020 , etr-the Peloton
Pledge is a multi- pronged, multi- faceted action plan to eembatsystemie-raetaHnequities-address Peloton’ s internal culture
and principles as well as a strategy to amplify change both in our company and our community. We are pushing ourselves
from the inside out and partnering with community- based organizations to deliver meaningful and measurable impact. Through
the Peloton Pledge we are investing across five pillars: « Pay Equity —: We continue to offer competitive rates for our hourly
workforce and equally competitive rates for equivalent roles in all markets. We’ re also committed to maintaining pay equity for
our team and continue to conduct an annual global pay equity study +. * Learning and Development —: We offer content that
supports internal mobility, individual growth, and ongoing skills development, and training around diversity, equity, and
inclusion (DEI) topics +. * Community Investments —: We partner with leading action- oriented organizations addressing
systemic racism through partnerships that drive real, sustainable transformation; « Democratizing fitness-Fitness —: We
continuously evaluate progress and apply learnings to do our part to democratize access to fitness and cultivate a diverse and
inclusive Member community; « Long- Term DEI Strategy —: We invest in various programs to support long- term DEI strategy
, as further described below. The Peloton Pledge has sharpened our focus on delivering value- add, business- wide DEI



programming. In our ongoing push for shared learning, we continue to create psychologically safe spaces for our team members
to learn and grow together. For example, we have introduced specific learning programs for managers ;-steh-asAetivating
Adbyship;-to support our ambition to be an anti- racist organization . We will continue to evolve our learning content to
support our team members and managers while remaining relevant and engaged to the best practices in this space . We
continue to offer support, engagement, and development opportunities to our team members through our Employee Resource
Groups (“ ERGs ) and Inclusion Forums, fostering a diverse and inclusive workplace and providing space to grow our team
member ally population. Through the delivery of our DEI strategy, we’ re increasing cross- business, multi- market collaboration
that energizes our team members and leaders to innovate, leverage diversity of thought, and create responsive and culturally
relevant programming to drive the system and behavioral changes required to be a truly, globally inclusive business. Our
commitments to diversity, equity, and inclusion extend to our compensation practices to ensure our team members are paid
fairly based on the work they perform. We annually partner with a third- party firm to review team members’ pay. We aim to
act on any pay gaps we find through this analysis to support our commitment to achieve true pay equity across Peloton and to
ensure we’ re a globally inclusive business. Our pay equity study is in addition to any market- specific obligations we have to
undertake pay gap analyses, such as our Gender Pay Gap Study in the United Kingdom. Team Member Safety We prioritize the
health and welfare-safety of our team members, our Members, and the impact our operations have on the environment. The core
elements of our team member health and safety program include workplace injury reporting, site risk analysis, incident
management, documented processes and standards, environmental programs, training, and occupational health programs, and we
are continually striving to improve these processes. Concerns about the health and safety of our team members ;-can be
reported through or-our the-health-PeloSafe portal, and concerns about safety-ofindividuals-working-enbehalf-of-Peloton
suppliers or business partners yare reportable through our EthtesHethine-Integrity Helpline or online Ethtes-Integrity Portal,
which is maintained through an independent-external third- party platform and monitored by our Safety, Ethics, and
Compliance Team. Training, Development, and Engagement We AtReletom;,we-have a dedicated global-Global Talent
Development Team that develops and delivers company- wide learning experiences across all functions. These include, but are
not limited to, programs focusing on Peloton’ s approach to onboarding new team members, people and business lcadership,
dedicated coaching and-team-member-eonneetivity-, funetional— function and role specific training offerings , and internal
hiring and mobility to support personal and professional growth. We are committed to cultivating an equitable and inclusive
culture that enables people to thrive in the best career experiences of their lives by consistently engaging with, and listening to,
our team members. We maintain ongoing connection with our team members through our company intranet, “ Pelonet, ” regular
all- hands meetings and business performance reviews, team town halls, and company- wide engagement surveys during
throughout the year. Our Patent Incentive Program provides rewards and recognition to qualifying team members whose
inventions are included in a patent application submitted by Peloton. Competitive Compensation and Work #= Life Harmony
Our compensation program is structured around our overarching philosophy of rewarding demonstrable performance and
aligning team members with our goals and strategy. Consistent with this approach, we provide market competitive
compensation and benefits that will attract, motivate, reward, and retain a highly talented team and foster work- life harmony .
We take a comprehensive view of the tools and programs we use to attract, reward, and retain top talent , including
comprehensive health benefits, family and lifestyle services and support, financial, legal and retirement benefits, product
discounts, free App access, and studio rides . Our workforce is diverse — so our benefits must be ;-too. At Peloton, we
encourage our team members to foster kindness, support, empathy, respect, compassion, and a sense of community in all
interactions every day. We believe Fe-help-usreach-our geatef-approach to maintaining healthy work £= life harmony ;we
have-instituted-has contributed to making Peloton a number-ofsupportivepraetiees-great place to work for our team
members . Corporate Information Our website address is www. onepeloton. com. The information contained on, or that can be
accessed through, our website is not incorporated by reference into, and is not a part of, this Annual Report on Form 10- K.
Investors should not rely on any such information in deciding whether to purchase our Class A common stock. Peloton, the
Peloton logo, Peloton Bike, Peloton Bike , Peloton Tread, Peloton Tread , Peloton Guide, Peloton Row, Peloton Gym, Peloton
App, and other registered or common law trade names, trademarks, or service marks of Peloton appearing in this Annual Report
on Form 10- K are the property of Peloton. This Annual Report on Form 10- K contains additional trade names, trademarks, and
service marks of other companies that are the property of their respective owners. We do not intend our use or display of other
companies’ trade names, trademarks, or service marks to imply a relationship with, or endorsement or sponsorship of us by,
these other companies. Solely for convenience, our trademarks and tradenames referred to in this Annual Report on Form 10- K
appear without the ® and ™ symbols, but those references are not intended to indicate, in any way, that we will not assert, to the
fullest extent under applicable law, our rights, or the right of the applicable licensor, to these trademarks and tradenames.
Available Information Our reports filed with or furnished to the Securities and Exchange Commission (“ SEC ) pursuant to
Sections 13 (a) and 15 (d) of the Securities Exchange Act of 1934, as amended, or the Exchange Act, are available, free of
charge, on our Investor Relations website at https: / / investor. onepeloton. com as soon as reasonably practicable after we
electronically file such material with, or furnish it to, the SEC. The SEC maintains a website at http: / / www. sec. gov that
contains reports, proxy and information statements, and other information regarding us and other companies that file materials
with the SEC electronically. We use our Investor Relations website (https: // investor. onepeloton. com / investor- relations) as
yrell-as-ourTwitterfeed-(f@-onepetotom)-and Press Newsroom (https: // www. onepeloton. com / press) as a means of disclosing
material non- public information and for complying with our disclosure obligations under Regulation FD. Accordingly, investors
should monitor our Investor Relations website ;Fwitter-feed-and Press Newsroom in addition to following our press releases,
SEC filings, and public conference calls and webcasts. Item 1A. Risk Factors Investing in our Class A common stock involves a
high degree of risk. You should carefully consider the risks and uncertainties described below, together with all of the other
information contained in this Annual Report on Form 10- K, including the section titled “ Management’ s Discussion and



Analysis of Financial Condition and Results of Operations, ” and our consolidated financial statements and the accompanying
notes and the information included elsewhere in this Annual Report on Form 10- K and our other public filings before deciding
whether to invest in shares of our Class A common stock. These risks and uncertainties are not the only ones we face.
Additional risks and uncertainties that we are unaware of or that we currently deem immaterial may also become important
factors that adversely affect our business. If any of the following risks occur, our business, financial condition, operating results,
and future prospects could be materially and adversely affected. In that event, the market price of our Class A common stock
could decline, and you could lose part or all of your investment. Risks Related to Our Business We have incurred operating
losses in the past, may incur operating losses in the future, and may not achieve or maintain profitability in the future. We have
incurred operating losses each year since our inception in 2012 and may continue to incur net losses in the future. We expect
that our operating expenses may increase in the future as we optimize and grow our business, including , for example, via our
sales and marketing efforts, continuing to invest in research and development, adding content and software features to our
platform, expanding into new geographies, expanding the reach and use of the Peloton App, and developing new products and
features. These potential efforts and additional expenses may be more costly than we expect, and we cannot guarantee that we
will be able to increase our revenue to offset our operating expenses. Our revenue-growth-may-stow-dowi;or-eurrevenue may
decline for a number of other reasons, including reduced demand for our products and services, increased competition, a
decrease in the growth or reduction in size of our overall market, or if we cannot capitalize on strategic opportunities. If our
revenue does not grow at a greater rate than our operating expenses, we will not be able to achieve and maintain profitability.
Our continued business and revenue growth is dependent on our ability to continuously attract and retain Subscribers, and we
cannot be sure that we will be successful in these efforts, or that Subscriber retention levels will not materially decline. There
are a number of factors that could lead to a decline in Subscriber levels or that could prevent us from increasing our Subscriber
levels, including: « our failure to introduce new features, products, or services that Members find engaging or our introduction of
new products or services, or changes to existing products and services that are not favorably received; ¢ harm to our brand and
reputation; ¢ pricing and perceived value of our offerings; ¢ our inability to deliver quality products and functionality, content,
and services; * actual or perceived safety concerns regarding our products; * unsatisfactory experiences with the delivery,
installation, or servicing of our Connected Fitness Products, including due to delivery costs or prolonged delivery timelines and
limitations on in- home installation, return, and warranty servrcrng processes; * our Members engagmg with competrtlve
products and services; ¢ technical or other problems that prev v ;
and-reliable-manner-orotherwise-affeeting—-- affect the Member experlence ca declme in the pubhc s interest in indoor
cycling or running, or other fitness disciplines that we invest most heavily in; * deteriorating general economic conditions or a
change in consumer spending preferences or buying trends;  changes in consumer preferences regarding home fitness, whether
as a result of the COVID- 19 pandemic or otherwise; and ¢ interruptions in our ability to sell or deliver our Connected Fitness
Products or to provide or to create content and services for our Members. Additionally, any potential expansion into
international markets can involve new challenges in attracting and retaining Subscribers that we may not successfully address.
As a result of these factors, we cannot be sure that our Subscriber levels will be adequate to maintain or permit the expansion of
our operations. A decline in Subscriber levels could have an adverse effect on our business, financial condition, and operating
results. To ensure adequate inventory supply, we must forecast inventory needs and expenses and place orders sufficiently in
advance wrth our supphers and contract manufacturers, based on our estlmates of future demand for partrcular products and
services. Fa antfs e-dela reres ;
Our ability to accurately forecast demand could be affected by many factors mcludmg changes in consumer demand for our
and our competitors’ products and services ;-ehanges-rdemand ot
unanticipated changes in general market conditions, and the weakenmg of eeonom-te—eeﬁd-rt-tens—ofconsumer confldence in
future economic conditions. Failure Hwe-fail-to accurately forecast our needs or consumer demand ;we-may expetietiee
exeess-inventorytevels-erresult in manufacturing delays, reduced manufacturing efficiencies, increased costs, a shortage
of products available for sale or an excess in inventory . We have in recent perrods experlenced and may continue to
experience, a decrease in consumer demand —Fuarthermore-, inventerylevelsinexeess-of eonsumer-demand-he e
may-eontintie-to-resutt-resulting --in 1nventory write- downs or write- offs and the sale of excess 1nventory at drscounted prrces
whrch lower wottd-eatise-our gross margms to—su-ffer—and could 1mpa1r the strength and premrum nature of our brand —Further;

products and an increase in 1nventory, we may be unable to renegotlate our agreements with existing suppliers or partners on
mutually acceptable terms and may be prevented from fully utilizing firm purchase commitments. Although in certain instances
our agreements allow us the option to cancel, reschedule, and adjust our requirements based on our business needs, our loss
contingencies may include liabilities for contracts that we cannot cancel, reschedule or adjust with suppliers or partners. In
addition, we may deem it necessary or advisable to renegotiate agreements with our supply partners in order to scale our
inventory with demand. Disputes with our supply partners regarding our agreements have, in certain instances, resulted, and
may in the future result in, litigation, which could result in adverse judgments, settlements or other litigation- related costs as
well as disruption to our supply chain and has and may in the future require management’ s attention. Further, we are required
to evaluate goodwill impairment on an annual basis and between annual evaluations in certain circumstances, and future

goodwill impairment evaluations may result ina charge to earnmgs -See“—We—may—not—weeess-quy—e*eeﬁe—e%&eh-teye—ﬂae

al-a : he A — ln F ebruary 2022 we
announced a restructuring plan to, among other things, reduce certain flxed costs in our business, and in May 2024, we
announced a new restructuring plan to expand upon the 2022 restructuring plan (as expanded, the “ 2024 Restructuring



Plan ”). We also continue to take actions intended to address the short- term health of our business as well as our long- term
objectives based on our current estimates, assumptions and forecasts. These measures are subject to known and unknown risks
and uncertainties, including whether we have targeted the appropriate areas for our cost- saving efforts and at the appropriate
scale, and whether, if required in the future, we will be able to appropriately target any additional areas for our cost- saving
efforts. As such, the actions we are taking under the 2024 restruetaring-Restructuring plan-Plan and that we may decide to
take in the future may not be successful in yielding our intended results and may not appropriately address either or both of the
short- term and long- term strategy for our business. Implementation of the 2024 restrueturing-Restructuring ptan-Plan and any
other cost- saving initiatives may be costly and disruptive to our business, the expected costs and charges may be greater than
we have forecasted, and the estimated cost savings may be lower than we have forecasted. Additionally, certain aspects of the
2024 restrueturing-Restructuring ptan-Plan . such as severance costs in connection with reducing our headcount, could
negatively impact our cash flows. In addition, our initiatives have resulted, and could in the future result in, personnel attrition
beyond our planned reduction in headcount or reduced employee morale, which could in turn adversely impact productivity,
including through a loss of continuity, loss of accumulated knowledge and / or inefficiency during transitional periods, or our
ability to attract highly skilled employees. Unfavorable publicity about us or any of our strategic initiatives, including eurthe
2024 restrueturing-Restructuring ptan-Plan . could result in reputation harm and could diminish confidence in, and the use of,
our products and services. See “— Our success depends on our ability to maintain the value and reputation of the Peloton brand.
” The 2024 restraeturing-Restructuring ptan-Plan has required, and may continue to require, a significant amount of
management’ s and other employees’ time and focus, which may divert attention from effectively operating and growing our
business. See Part 1, Item 7, ©“ Management’ s Discussion and Analysis of Financial Condition and Results of Operations —

F ourth Quarter F 1€ca1 %92—3—2024 Update and Recent Developmentq — Reitructurlng Plan. ” The-Company-has-evolvedrapidly

eu%tttfe—aﬁd—ﬁnaﬁeml—pefform&nee—maysuffer—A% we evolve over time, our bu%lnei% can take dlfferent form% Durlng perlodq of

growth, we have had to manage costs while making investments such as expanding our sales and marketing, focusing on
innovative product and content development, upgrading our management information systems and other processes, and
obtaining more space, and in future periods of growth, we expect to have to similarly manage our costs while investing in the
expansion of our business. Growth and recent restructuring initiatives strain our existing resources, and we could experience
ongoing operating difficulties in managing our business across numerous jurisdictions, including difficulties in hiring, training,
managing and retaining a diffuse employee base. Failure to preserve our company culture could harm our future success,
including our ability to retain and recruit personnel and to effectively focus on and pursue our corporate objectives. Moreover,
the integrated nature of aspects of our business, where we design our own Connected Fitness Products, develop our own
software, produce original fitness and wellness programming, and sell some of our products through our own sales teams and e-
commerce site, exposes us to risk and disruption at many points that are critical to successfully operating our business and may
make it more difficult for us to scale our business over time. We have recently experienced lower demand for our Connected
Fitness Products and services, which resulted in a shift in our strategic focus, including through the 2024 restrueturing
Restructuring Plan inittatives-we-anneuneed-inFebraary2022-and the additional ongoing actions we have taken and may take
to optimize our business. As we continue to develop our infrastructure, and particularly in light of the reductions in headcount
that began as a part of our February 2022 restructuring initiatives and have continued with the 2024 Restructuring Plan , we
may find it difficult to maintain valuable aspects of our culture. If we do not adapt to meet these evolving challenges, or if our
management team does not effectively scale with our long- term growth while managing costs, we may experience erosion to
our brand, the quality of our products and services may suffer, and our company culture may be harmed. We may not be able to
realize the cost savings and benefits initially anticipated as a result of our restructuring initiatives or the additional
ongoing initiatives to optimize our business and the anticipated costs of these initiatives may be greater than expected.
We have made changes to our targeted retail stere-showroom strategy, including reducing the number of retail stere-showroom
locations. We have placed more of an emphasis on third- party retail distribution, inelading-in-eonneetion-with-as we have
reduced our reduetionrofourNorth-Amertean-retail store-showroom presence announeed-inAugust2022;-as part of enr-the
2024 festrtteﬁmng—Restructurlng p}aﬁ—Plan and as part of our go- to- market approach for international markets . We
expect ma ; ay-wish-to exit eertainr-additional retail locations but our

ability to ex1t may be 11m1ted tn—by tunlng and cost te—exrt—under the lease terms. Many Mereover,eertairoeeutrenees-outside
of our-eontrobmayresultinthe-elosure-of our retail showrooms steres—Many-ofeurretathstores-are leased pursuant to multi-

year leases, and our ability to sublease to a suitable subtenant, or negotiate favorable terms to exit a lease early or for a lease
renewal optlon may depend on factors that are not w1th1n our eontrol ' ; ; ; ;

strategy ha% at tnne% eontemplated and may in the future contemplate increases in our advertmng and other marketing

grela 0 8 us pek-. We may in the future also open additional
produetlon studios as we expand Wthh wit-would requlre %1gn1ﬂeant additional investment. The successful implementation of
our growth strategy will require significant expenditures before any substantial associated revenue is generated and we cannot
guarantee that these increased investments will result in corresponding and offsetting revenue growth. Because we have a




limited history of operating our business at its current scale, it is difficult to evaluate our current business and future prospects,
including our ability to plan for and model future growth. Our limited operating experience at this scale, combined with the
rapidly evolving nature of the market in which we sell our products and services, substantial uncertainty concerning how these
markets may develop, and other economic factors beyond our control, reduces our ability to accurately forecast quarterly or
annual revenue. Failure to manage our future growth and evolution of the company effectively could have an adverse effect on
our business, financial condition, and operating results. Our success in maintaining and / or increasing our Subscriber base
depends on our ability to identify and originate trends as well as to anticipate and react to changing consumer demands in a
timely manner. Our products and services are subject to changing consumer preferences that cannot be predicted with certainty.
If we are unable to introduce new or enhanced offerings in a timely manner or via the appropriate channels, ethen our new or
enhanced offerings are-may not be accepted by our Subscribers et Qur competitors may also introduce similar or more
desirable offerings and at speeds that are faster than us, which could negatively affect our growth. Moreover, our new offerings
may not receive consumer acceptance as preferences could shift rapidly to different types of fitness and wellness offerings , or
away from these types of offerings altogether . Our ;-and-eur-future success depends in part on our ability to anticipate and
respond to these changes. Failure to anticipate and respond in a timely manner to changing consumer preferences could lead to,
among other things, lower subscription rates, lower sales, pricing pressure, lower gross margins, discounting of our products and
services, and excess inventory levels. Even if we are successful in anticipating consumer preferences, our ability to adequately
react to and address them will partially depend upon our continued ability to develop and introduce innovative, high- quality
offerings to market in a way that adequately meets demand. For example, we have, and continue to look at ways to broaden our
sales channels, including through distribution to third- party retailers, rethinking the value proposition of our Peloton App, and
offering a rental program in select markets where Subscribers can rent Peloton Bikes and access fitness content for one monthly
fee (Peloton Rental). Development of new or enhanced products and services may require significant time and financial
investment, which could result in increased costs and a reduction in our profit margins. For example we have historically
1ncurred hlgher levels of sales and marketrng expenses accompanylng eaeh—product and servrce -rntfoduet—teﬁ—mtroductlons 7

rnust successfully manage introductions of new or enhanced products and serv1ces as such 1ntroductlons could adversely 1mpact
the sales of our ex1st1ng products and serv1ces - aF : ; : ; 454 7

W rofn . Consumers may also choose to forgo purchasing
existing products or services in advance of new or antlcrpated product and service launches, and we may experience higher
returns from users of existing products. As we introduce new or enhanced products and services, we may face additional
challenges managing a more complex supply chain and-manufaetaring-proeess-, including the time and cost associated with
onboarding and overseeing additional suppliers, eontraet-manufaeturers;logistics providers, and third- party retailers. We may
also face challenges managing our manufacturing processes and onboarding and overseeing additional manufacturers as
we introduce new or enhanced products and services. Additionally, we may face challenges managing the inventory of new
or existing products, which could lead to excess inventory and discounting of such products. In addition, new or enhanced
products or services may have varying selling prices and costs compared to legacy products and services, which could
negatively impact our brand, gross margins and operating results. The connected fitness and wellness market is relatively new 5
and grew rapidly grewing-over the last several years yand-Hargelyunproven, and it is uncertain whether it will sustatrresume
high levels of demand-growth and achieve wide market acceptance. Our success depends substantially on the willingness of
consumers to widely adopt our products and services. We have had to educate consumers about our products and services
through significant investment and provide quality content that is superior to the content and experiences provided by our
competitors. Additionally, the fitness and wellness market at large is heavily saturated, and the demand for and market
acceptance of new products and services in the market is uncertain. It is difficult to predict the future growth rates, if any, and
size of our market. We cannot assure you that our market will develop or be sustained at current levels, that the public’ s interest
in connected fitness and wellness will continue, or that our products and services will be widely adopted. If our market does not
develop, develops more slowly than expected, or becomes saturated with competitors, or if our products and services do not
achieve or sustain market acceptance, our business, financial condition, and operating results eettd-would be adversely affected.
Any historical revenue growth should not be considered indicative of our future performance. In particular, we hawve-experienced
periods of high revenue growth when sitee-we-begamrsclling our Bike, however, our revenue growth hasstewed-as-our-business
matared-and-may not resume to prior levels. Additionally, we experienced a significant increase in our Subscriber base at the
onset of the COVID- 19 pandemic, which slowed down as consumers were able to resume activity outside the home, and, over
the long term it remains uncertain how the impacts of the post- COVID- 19 pandemic environment and other market
constraints, including macro- and micro- economic factors such as inflation, rising-interest rates, foreign currency exchange rate
fluctuations, and increased debt and equity market volatility, will impact consumer demand for our products and services over
the long term. Estimates of future revenue growth are subject to many risks and uncertainties, and our future revenue may differ
materially from our prO_] ections. We have encountered, and will contrnue to encounter, risks and difficulties frequently
experrenced by g-rewrng—companles in raprdly changrng 1ndustr1es RE-Me aeeeptan




adversely affected if we do not manage these risks successfully. In addition, we may not achieve sufficient revenue to attain or
maintain positive cash flows from operations or profitability in any given period, or at all. We believe that our brand is
important to attracting and retaining Members. Maintaining, protecting, and enhancing our brand depends on the success of a
variety of factors, such as: our marketing efforts; our ability to provide consistent, high- quality products, services, features,
content, and support, our ability to successfully secure, maintain, and enforce our rights to use the *“ Peloton ”* mark, our “ P ”
logo, and other trademarks important to our brand; our ability to successfully respond to a negative event that impacts our brand;
and our ability to meet shareholder and Member expectations. We believe that the importance of our brand will increase as
competition further intensifies and brand promotion activities may require substantial expenditures. Our brand could be harmed
if we fail to achieve these objectives or if our public image were to be tarnished by negative publicity. Unfavorable publicity
about us, our strategic initiatives, such as our 2024 restruetaring-Restructuring ptan-Plan , or our products, services,
technology, customer service, content, personnel and supphers could diminish confidence in, and the use of our products and

drscussed further n“ Rrsks Related to Our Connected Fitness Products and Mernbers and “ Rlsks Related to Laws,
Regulation, and Legal Proceedings, ” the legal proceedings in which we have been named, the regulators’ investigations, and
any other claims or proceedings involving us or our products, actions we take to address these matters, and any further publicity
regarding any of the foregoing could harm our brand. Such negative publicity could also have an adverse effect on the size,
engagement and loyalty of our Member base and result in decreased revenue, which could have an adverse effect on our
business, financial condition, and operating results. See “ — Stockholder activism could disrupt our business, cause us to incur
significant expenses, hinder execution of our business strategy, and impact our stock price. ” We rely on the Internet, as well as
digital infrastructure, computing networks and systems, hardware and software to support our internal and Member- facing
operations (collectively, *- information technology systems ” or “ systems ). Certain of our information technology systems
are designed and maintained by us while others are designed, maintained and / or operated by third parties. These systems are
critical for the efficient functioning of our business, including the manufacture and distribution of our Connected Fitness
Products, online sales of our Connected Fitness Products, and the ability of our Members to access content on our platform. Our
growth over the past several years has, in certain instances, strained these systems. As we grow, we continue to implement
modifications and upgrades to our systems, and these activities subject us to inherent costs and risks associated with replacing
and upgrading these systems, including, but not limited to, impairment of our ability to fulfill customer orders and other
disruptions in our business operations. Further, our system implementations may not result in productivity improvements at a
level that outweighs the costs of implementation, or at all. If we fail to successfully implement modifications and upgrades or
expand the functionality of our information technology systems, we could experience increased costs associated with
diminished productivity and operating inefficiencies related to the flow of goods through our supply chain. In addition, any
unexpected technological interruptions to our systems or websites would disrupt our operations, including our ability to timely
ship and track product orders, project inventory requirements, manage our supply chain, sell our Connected Fitness Products
online, provide services to our Members, and otherwise adequately serve our Members. The operation of our direct- to-
consumer e- commerce business through our website depends on our ability to maintain the efficient and uninterrupted operation
of online order- taking and fulfillment operations. Any system interruptions or delays could prevent potential customers from
purchasing our Connected Fitness Products. Moreover, the ability of our Members to access the content on our platform could
be diminished by a number of factors, including Members’ inability to access the internet, the failure of our network or software
systems, cyber- attacks and security breaches, or variability in Member traffic for our platform. Platform failures would be most
impactful if they occurred during peak platform use periods, which generally occur before and after standard work hours.
During these peak periods, there are a significant number of Members concurrently accessing our platform and if we are unable
to provide uninterrupted access, our Members’ perception of our platform’ s reliability and enjoyment of our products and
services may be damaged, our revenue could be reduced, our reputation could be harmed, and we may be required to issue
credits or refunds, or risk losing Members. In the event we experience significant disruptions, we may be unable to repair our
systems in an efficient and timely manner, which could have a material adverse effect on our business, financial condition, and
operating results. We are solely reliant on contract manufacturers for all of our manufacturing needs. In some cases, we rely on
only a single supplier for some of our products and components. In the event of interruption from any of our contract
manufacturers or suppliers, we may not be able to increase capacity from other sources or develop alternate or secondary
sources without incurring material additional costs and delays, since we do not currently have qualified alternative or
replacement contract manufacturers beyond these key partners. Furthermore, a large number of our contract manufacturers’
primary facilities are located in Taiwan and China. Thus, our business could be adversely affected if one or more of our
suppliers is impacted by escalating tensions, hostilities, or trade disputes in the region, a natural disaster, an epidemic steh-as-the
€OHAD-19-pandemte-, or other interruption at a particular location. Such interruptions may be due to, among other things,
temporary closures of the facilities of our contract manufacturers and other vendors in our supply chain; restrictions on or delays
surrounding travel or the import / export of goods and services from certain ports that we use; and local quarantines or other
public safety measures. Additionally-We may also be impacted by contract manufacturing and supply chain disruptions
due to contract manufacturer or supplier financial distress, particularly where we rely on a manufacturer or supplier
that may depend on us for a significant proportion of its business. In such a case, we may be required to renegotiate the
terms of our agreement or to pursue a strategic transaction or other alternative arrangement with that supplier or
manufacturer or others. In the future , we may further increase our reliance on third- party suppliers, manufacturers and
other logistics partners. For example, in August 2022, we began to exit aﬂneuﬂeed—t-h&t—we—afe—eﬂt—tﬂg—our North American last
mile locations and shifting-shifted our reliance entirely to third- party logistics providers. One of our primary last mile partners



currently relies on a network of independent contractors to perform last mile services for us in many markets. If any of these
independent contractors, or the last mile partner as a whole, do not perform their obligations or meet the expectations of us or
our Members, our brand, reputation and business could suffer. If we experience a significant increase in demand for our
Connected Fitness Products that cannot be satisfied adequately through our existing supply channels, if we need to replace an
existing supplier, manufacturer or partner, or if we find we need to engage additional suppliers, manufacturers and partners to
support our operations, we may be unable to supplement or replace them under our required timing, at a quality standard to our
satisfaction, or on market terms that are acceptable to us, which may undermine our ability to deliver our products to Members in
a timely manner and otherwise impact our Members’ experience. For example, if we require additional manufacturing support,
it may take a significant amount of time to identify a manufacturer that has the capability and resources to build our products to
our specifications in sufficient volume. Similarly, in times of decreased demand, we may deem it necessary or advisable to
renegotiate agreements with our supply partners in order to appropriately scale our inventory, which could impair our
relationship with these counterparties if we are unable to arrive at mutually acceptable terms. See “ — Our operating results
have been, and could in the future be, adversely affected if we are unable to accurately forecast consumer demand for our
products and services and adequately manage our inventory. ” Identifying suitable suppliers, manufacturers, and logistics
partners is an extensive process that requires us to become satisfied with their quality control, technical capabilities,
responsiveness and service, financial stability, regulatory compliance, and labor and other ethical practices. Accordingly, a loss
of or poor performance by any of our significant suppliers, contract manufacturers, or logistics partners could have an adverse
effect on our business, financial condition and operating results. We have limited control over our suppliers, contract
manufacturers, and logistics partners, which subjects us to the following risks: * inability to satisfy demand for our Connected
Fitness Products; ¢ reduced control over delivery timing and related customer experience and product reliability; ¢ reduced
ability to monitor the manufacturing process and components used in our Connected Fitness Products; ¢ limited ability to
develop comprehensive manufacturing specifications that take into account any materials shortages or substitutions; ¢ variance
in the manufacturing capability of our third- party manufacturers; ¢ price increases; ¢ failure of a significant supplier,
manufacturer, or logistics partner to perform its obligations to us for technical, market, or other reasons; ¢ variance in the quality
of services provided by our third- party last mile partners; ¢ reliance on our partners to adhere to our supplier code of conduct; *
difficulties in establishing additional supplier, manufacturer, or logistics partner relationships if we experience difficulties with
our existing suppliers, manufacturers, or logistics partners; ¢ shortages of materials or components; * misappropriation of our
intellectual property; ¢ exposure to natural catastrophes, including climate- related risks and extreme weather events, epidemics
suehras-the-COVID-—9-pandemie-, political unrest, including escalating tensions, hostilities, or trade disputes between Taiwan
and China, terrorism, labor disputes, and economic instability resulting in the disruption of trade from foreign countries, in
which our Connected Fitness Products are manufactured or the components thereof are sourced; ¢ changes in local economic
conditions in the jurisdictions where our suppliers, manufacturers, and logistics partners are located; ¢ the imposition of new
laws and regulations, including those relating to labor conditions, quality and safety standards, imports, duties, tariffs, taxes, and
other charges on imports, as well as trade restrictions and restrictions on currency exchange or the transfer of funds; and °
insufficient warranties and indemnities on components supplied to our manufacturers or performance by our partners. The
occurrence of any of these risks, especially during seasons of peak demand, could cause us to experience a significant disruption
in our ability to produce and deliver our products to our customers and could harm our brand and reputation. Our Connected
Fitness Products are sold in highly competitive markets with limited barriers to entry. Changes to our price structure, including
with respect to delivery and installation pricing, product mix, the introduction by competitors of comparable products at lower
price points, a maturing product lifecycle, a decline in consumer spending, or other factors (including factors disclosed herein)
could result in a decline in our revenue derived from our Connected Fitness Products, which may have an adverse effect on our

business, financial condition, and operating results. Because radditionin-May2023-ireotaboration-with-the-CRSE-we
a-nﬂeuﬂeed-derlve a ve{-untary—feea-l-l-sngnlﬁcant portlon of our revenue MM

any material decline in sales of our -B-rke-Connected Fltness Products would have a pronounced 1mpact on our future revenue
and operating results - ; s and-manttac

eﬁm—pet—r—tefs— Our products and services are offered ina hlghly competltlve market We face 51gn1ﬁcant competltlon in every
aspect of our business, including at- home fitness equipment and content, fitness clubs, in- studio fitness classes, and health and
wellness apps. Moreover, we expect the competition in our market to intensify in the future as new and existing competitors
introduce new or enhanced products and services that compete with ours. Our competitors, some of whom are much larger
companies with greater resources, may develop, or have already developed, products, features, content, apps, services, or
technologies that are similar to ours or that achieve greater acceptance, may undertake more successful product development ,
marketing or music licensing cfforts, be more efficient at meeting consumer demand or 1dent1fy1ng new markets ., create
more compelling employment opportunities, er-marketing-eampatgns;or-may-adopt more aggressive prlcrng policies , or be
better positioned to withstand substantial price competition . Our competitors may develop or acquire, or have already
developed or acquired, 1ntellectua1 property rlghts that s1gn1ﬁcantly limit or prevent our ablhty to compete effectlvely in the
pubhc marketplace —In-add y atrthy—g WIE ;




W alp r-. Due to the highly volatile and competitive nature of the industry in which
we compete, we may face pressure to contlnually introduce new products, services and technologles enhance existing products
and services, effectively stimulate customer demand for new and upgraded products and services, and successfully manage the
transition to these new and upgraded products and services. If we are not able to compete effectively against our competitors,
they may acquire, engage and retain customers or generate revenue at the expense of our efforts, which could have an adverse
effect on our business, financial condition, and operating results. Music is an impertant-clement of the overall content that we
make available to our Members. To secure the rights to use music in our content, we enter into agreements to obtain licenses
from rights holders such as performing rights organizations, record labels, music publishers, collecting societies, artists and
songwriters, and other copyright owners (or their agents). We pay royalties to such parties or their agents around the world. The
process of obtaining licenses involves identifying and negotiating with many rights holders, some of whom are unknown, or
difficult to identify, or for whom we may have conflicting ownership information, and this can generate a myriad of complex
and evolving legal issues across many jurisdictions, including open questions of law as to when and whether particular licenses
are needed. At times, while we may hold the applicable license for certain music in North America, it may be difficult to obtain
the license for the same music from the applicable rights holders outside of North America. In addition, our music licenses may
not contemplate some of the features and content that we may wish to add to our service, or new service offerings or revenue
models that we may wish to launch. Rights holders also may attempt to take advantage of their market power to seek onerous
financial terms from us. Our relationship with certain rights holders may deteriorate. We may elect not to renew certain
agreements with rights holders for any number of reasons, or we may decide to explore different licensing schemes or economic
structures with certain or all rights holders. Artists and / or songwriters or their agents may object and may exert public or
private pressure on rights holders to discontinue or to modify license terms, or we may elect to discontinue use of an artist or
songwriter’ s catalog based on a number of factors, including actual or perceived reputational damage. Additionally, there is a
risk that aspiring rights holders, their agents, or legislative or regulatory bodies will create or attempt to create new rights that
could require us to enter into new license agreements with, and pay royalties to, newly defined groups of rights holders, some of
which may be difficult or impossible to identify. With respect to musical compositions, in addition to obtaining the
synchronization and reproduction rights, we also need to obtain public performance or communication to the public rights. In the
United States, public performance rights are typically obtained separately through intermediaries known as performing rights
organizations, or PROs, which (a) issue blanket licenses with copyright users for the public performance of musical
compositions in their repertory, (b) collect royalties under those licenses, and (c) distribute such royalties to copyright owners.
We have agreements with each of the following PROs in the United States: the American Society of Composers, Authors and
Publishers, or ASCAP, Broadcast Music, Inc., or BMI, Global Music Rights, and SESAC. The royalty rates available to us from
the PROs today may not be available to us in the future. The royalty rates under licenses provided by ASCAP and BMI
currently are governed by consent decrees, which were issued by the U. S. Department of Justice (“ DOJ ”) in an effort to curb
anti- competitive conduct. Removal of or changes to the terms or interpretation of these agreements could affect our ability to
obtain licenses from these PROs on current and / or otherwise favorable terms, which could harm our business, operating results,
and financial condition. In other parts of the world, including in Canada and Europe, we obtain licenses for musical
compositions through local collecting societies representing songwriters and publishers, and from certain publishers directly, or
a combination thereof. Given the licensing landscape in certain territories, we cannot guarantee that our licenses with collecting
societies and our direct licenses with publishers provide full coverage for all of the musical compositions we use in our service
in the countries in which we operate, or that we may enter in the future. Publishers, songwriters, and other rights holders who
choose not to be represented by major or independent publishing companies or collecting societies have, and could in the future,
adversely impact our ability to secure licensing arrangements in connection with musical compositions that such rights holders
own or control and could increase the risk of liability for copyright infringement. Although we expend significant resources to
seek to comply with applicable contractual, statutory, regulatory, and judicial frameworks, we cannot guarantee that we
currently hold, or will always hold, every necessary right to use all of the music that is used on our service now or that may be
used in our products and services in the future, and we cannot assure you that we are not infringing or violating any third- party
intellectual property rights, or that we will not do so in the future. See “ — Risks Related to Our Intellectual Property. ” These
challenges, and others concerning the licensing of music on our platform, may subject us to significant liability for copyright
infringement, breach of contract, or other claims. For additional information, see Note 13 — Commitments and Contingencies in
the Notes to our Consolidated Financial Statements in Part II, Item 8 of this Annual Report on Form 10- K and the section titled
“ Legal Proceedings ” in Part I, Item 3 of this Annual Report on Form 10- K. Increases in component costs, long lead times,
supply shortages, customs detentions and supply changes could disrupt our supply chain and have an adverse effect on our
business, financial condition, and operating results. Accurately forecasting and meeting customer demand partially depends on
our ability to obtain timely and adequate delivery of components for our Connected Fitness Products. All of the components that
go into the manufacturing of our Connected Fitness Products are sourced from a limited number of third- party suppliers, and
some of these components are provided by a single supplier. Our contract manufacturers generally purchase these components
on our behalf, subject to certain approved supplier lists, and we do not have long- term arrangements with most of our
component suppliers. We are therefore subject to the risk of shortages and long lead times in the supply of these components
and the risk that our suppliers discontinue or modify components used in our Connected Fitness Products. In addition, the lead
times associated with certain components are lengthy and preclude rapid changes in design, quantities, and delivery schedules.
Our ability to meet temporary unforeseen increases or decreases in demand has been, and may in the future be, impacted by our
reliance on the availability of components from these sub- suppliers. We may in the future experience component shortages, and
the predictability of the availability of these components may be limited. In the event of a component shortage or supply
interruption from suppliers of these components, we may not be able to develop alternate sources in a timely manner.




Developing alternate sources of supply for these components may be time- consuming, difficult, and costly, and we may not be
able to source these components on terms that are acceptable to us, or at all, which may undermine our ability to fill our orders
in a timely manner. Any interruption or delay in the supply of any of these parts or components, or the inability to obtain these
parts or components from alternate sources at acceptable prices and within a reasonable amount of time, would harm our ability
to meet our scheduled Connected Fitness Product deliveries to our customers. Conversely, in periods when we experience a
decrease in demand for our products and an increase in inventory, we may be unable to renegotiate our agreements or purchase
commitments with existing suppliers or partners on mutually acceptable terms, which could result in inventory write- offs,

storage costs for excess 1nvent0ry, or htlgatlon See — Our operatlngfesu}ts—ha¥e-beenrand-emﬁd—m—the—f&fufe-berad¥efse}y

-}n’v‘entefyiMoreover volatlle economic conditions have made it and may continue to make it more likely that our supphers
and logistics providers may be unable to timely deliver supplies, or at all, and there is no guarantee that we will be able to timely
locate alternative suppliers of comparable quality at an acceptable price. In addition, international supply chains have been and
may continue to be impacted by events outside of our control and limit our ability to procure timely delivery of supplies or
finished goods and services. Since the beginning of 2018, importing and exporting has involved more risk, as there has been
increasing rhetoric, in some cases coupled with legislative or executive action, from several U. S. and foreign leaders regarding
tariffs against foreign imports of certain materials . Additional measures have targeted forced labor concerns in connection
with certain products and textiles that can be associated with customs detentions and delayed entry of goods . Several of
the components that go into the manufacturing of our Connected Fitness Products are sourced internationally, including from
China, from where imports on specified products are subject to tariffs by the United States following the U. S. Trade
Representative Section 301 Investigation. These issues appear to have been and could be further exacerbated by any resurgenee
of the-COVID—19-pandemie-as-wethas-other-global supply chain issues-delays, such as global shipping disruptions . We have
seen, and may continue to see, increased congestion and ~ernew import / export restrictions implemented at ports that we rely
on for our business. In many-eases-the past , we have had to secure alternative transportation, such as air freight, or use
alternative routes, at increased costs to run our supply chain. These tariffs and other supply chain issues have an impact on our
component costs and have the potential to have an even greater impact depending on the outcome of the current trade
negotiations, which have been protracted and recently resulted in increases in U. S. tariff rates on specified products from China.
Increases in our component costs could have a material effect on our gross margins. The loss of a significant supplier, an
increase in component costs, or delays or disruptions in the delivery of components, could adversely impact our ability to
generate future revenue and earnings and have an adverse effect on our business, financial condition, and operating results. Our

bus1ness could be adversely affected from an acmdent safety 1nc1dent or Workforce disruption. Our-eperations-eould-expose-ts
: : y—Any failure to timely-adapt-to-changingnorms
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incidents, or may result in team discontent or lost productivity if we fail, or if it is perceived that we are failing, to protect the
health and safety of our employees , contractors, and other visitors to our premises . Our-A workplace accident also may
result in injury to nonemployees, and our liability insurance may not be adequate to cover fully all claims, and we may be
forced to bear substantial losses from an accident or safety incident resulting from our operations. Additionally, if our employees
decide to join or form a labor union, we may become party to a collective bargaining agreement, which could result in higher
employee costs and increased risk of work stoppages. It is also possible that a union seeking to organize one subset of our
employee population could also mount a corporate campaign, resulting in negative publicity and reputational harm or other
impacts that require attention by our management team and our employees. Negative publicity, work stoppages, or strikes by
unions could have an adverse effect on our business, prospects, financial condition, and operating results. Our business has
historically been, and may continue to be, affected by seasonality. Our business has historically been influenced by seasonal
trends common to traditional retail selling periods, where we generated a disproportionate amount of sales activity related to our
Connected Fitness Products during-the-period-from November through February due in large part to seasonal holiday demand,
New Year’ s resolutions, and cold weather. The COVID- 19 pandemic previously affected these trends, but as the COVID- 19
pandemic has receded, we have experienced a return to pre- pandemic seasonal trends. During periods of higher sales during the
period from November through February, our working capital needs may be typically greater during the second and third
quarters of the fiscal year. As a result of quarterly fluctuations caused by these and other factors, comparisons of our operating
results across different fiscal quarters may not be accurate indicators of our future performance. See “ — Our quarterly
operating results and other operating metrics may fluctuate from quarter to quarter, which makes these metrics difficult to
predict. ” Seasonality in our business can also be affected by introductions of new or enhanced products and services, including
the costs associated with such introductions, as well as external factors beyond our control. Our operating results and other
operating metrics may fluctuate from guarterly—- quarter to quarter, which makes these metrics difficult to predict. OQur
operating results and other operating metrics have fluctuated in the past and may continue to fluctuate from quarter to quarter.
Additionally, our limited operating history makes it difficult to forecast our future results. As a result, you should not rely on our
past quarterly operating results as indicators of future performance. You should take into account the risks and uncertainties
frequently encountered by companies in rapidly evolving markets. Our financial condition and operating results in any given
quarter can be influenced by numerous factors, many of which we are unable to predict or are outside of our control, including: «
the continued market acceptance of, and the growth of the connected fitness and wellness market; ¢ evolving consumer demand
and our ability to maintain and attract new Subscribers; « eur-the continued development and upgrading improvementofthe
qua-l-lﬁ—of the Peloton experlence —rne{uémg,—eﬂhanemg—extsﬂﬂg—and erea&ng—new—Genneeted—F—rﬁness—Pfeduets—sewtees—

: : oftinted-dev At proprietary technology platform; ¢ the
t-im'tﬂg—aﬁd—sueeess—e—ﬁnew product service, feature and content 1ntr0duct10ns by us or our competitors or any other change in




t-he—our competrtrve landscape of ourmarket; ° prrcrng presqure asa reqult of Cornpetrtron or otherque * the-introduetion-ofthe

GP—S&-—delayq or drsruptrons in our supply chain; ¢ errors in our foreca%trng of the dernand for our products and services, which
could lead to lower revenue or 1ncrea§ed costs, or both; « 1ncrea§e§ 1n marl(etrng, sales, and other operating expenses that-we

; ve-; * short- term expenditures and initiatives we may
undertake in furtherance of long- term cost savings, 1nclud1ng otuethe 2024 restruetaring-Restructuring plan-Plan anneuneed-in
February2022-and-related-eontinting-aettonts—; * our reliance on third- party fastmie-delivery and maintenance services for our
Connected Fitness Products; ¢ successful expansion into international markets; ¢ seasonal fluctuations in subscriptions and usage
of Connected Fitness Products by our Members, eaeh-ef-which may change as—etuﬁredue’ts—aﬂd—seﬁ&ees—eveh*e—eﬁs—em
bttstness—gfews— « diversification and growth of our revenue sources; ¢ our ability to maintain gross margins and operating
margins; ¢ constraints on the availability of consumer financing or increased down payment requirements to finance purchases of
our Connected Fitness Products; ¢ system failures or breaches of security or privacy; ¢ adverse litigation judgments, settlements,
or other litigation- related costs rinelading-eontent-eosts-forpastuse-; * changes in the legislative or regulatory environment,
including with respect to privacy, consumer product %afety, and advertrerng, or enforcement by government regulators 1nclud1ng
fines, orders, or consent decrees; * ] ;

e*peﬂses—deﬂemm&ted—trrferetgn—etuﬁ“eﬂetes—*changes in our effectrve tax rate, 1nclud1ng asa reqult of potentral Changes in tax
laws propesed—by—t-he—B—tden—admr-mst-r&t—ten— « changes in accounting standards, policies, guidance, interpretations, or principles;

and ¢ changes in business or macroeconomic conditions, including global supply chain issues, lower consumer confidence,
inflation, foreign currency exchange rate fluctuations, rising interest rates, recessionary conditions, political instability, volatility
in the credit markets, market conditions in our industry, increased unemployment rates, or stagnant or declining wages. Any one
of the factors above or the cumulative effect of some of the factors above may result in significant fluctuations in our operating
results. The variability and unpredictability of our quarterly operating results or other operating metrics could result in our
failure to meet our expectatron% or those of analysts that cover us or investors with respect to revenue or other operatrng result%
for a partrcular perrod ; h-expeets he-me ; ;
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otueelass—A—ee-mﬂion—Sfeel#Our passion and focu% on dehverrng a hrgh quahty and engaging Peloton experience may not
maximize short- term financial results, which may ¥teldresuts-that-conflict with the market’ s expectations and could result in
our stock price being negatively affected. We are passionate about continually enhancing the Peloton experience with a focus on
driving long- term Member engagement through innovation, immersive content, technologically advanced Connected Fitness
Products, multiple tiers of the Peloton App, and community support, which may not necessarily maximize short- term financial
results. While we have recently announced our intention to stabilize our cash flows, we frequently make business decisions that
may reduce our short- term financial results if we believe that the decisions are consistent with our goals to improve the Peloton
experience, which we believe will improve our financial results over the long term. For example, in Febraary-May 2022-2024 ,
we committed to a-the 2024 restrueturing-Restructuring ptan-Plan , which has resulted in charges and which we anticipate will
require additional charges in the future. See Part 1, Item 7, “ Management’ s Discussion and Analysis of Financial Condition and
Results of Operations — Fourth Quarter Fiscal 2623-2024 Update and Recent Developments — Restructuring Plan. ”” These
decisions may not be consistent with the expectations of our stockholders and may not produce the long- term benefits that we
expect, in which case our membership growth and Member engagement, and our business, financial condition, and operating
results could be harmed. Our acquisition and integration of Precor presents risks, and we may not realize our anticipated
strategic and financial goals from the acquisition. Risks we may face in connection with our sequisitton-integration of Precor
include: * We may not realize the benefits we expect to receive from the transaction, such as anticipated synergies; * We may
have difficulties managing Precor’ s technologies and lines of business or retaining key personnel from Precor; * The acquisition
may netfurther-our-bustness-strategy-cause impairments to assets that we record as we-expeeted;-a part of an acquisition; ¢
We may have failed to identify or assess t-hefe——— the eeuﬂ}d—beﬂnaﬁ&eqaated-adrvefse—rmpaefs—eﬁ—magnltude of (1) clalms or

llabllltles related to Precor S buqrnesq

agencies, terminated employees, current or former customers, consumers or business partners, users, or other third parties ,
unexpected litigation or regulatory exposure, or intellectual property disputes ; (ii) pre- existing contractual relationships or
lines of business of Precor that we would not have otherwise entered into, the termination or modification of which may be
costly or disruptive to our business; (iii) unfavorable accounting treatment as a result of Precor’ s practrcei and (iv) other
shortcomings t&teﬂeefua-l—preperﬁ%iam&s—o disputesrisks in Precor’ s business ; « Precor operates in segments of the
commercial market that we have less experience with, including traditional gyms, multrfamrly residences, hotels and college and
corporate campuses, and expansion of our operations in these segments could present various challenges and result in increased
costs and other unforeseen challenges; + We may be unable to successfully integrate Precor and its operations into our
control environment; and * Precor serves customers in more than +88-50 countries worldwide, and, as a result of the
acquisition, our operations have expanded into new jurisdictions, which could present significant challenges and result in
significant increased risks and costs inherent in doing business in 1nternat10nal marl(et% (see Expansron into 1nternat10nal
markets erl expose us to qrgnrﬁcant rrike ”) =8 ay-havefa : 6 ;




eondition-and-operatingresults— The occurrence of any of these risks could have a material adverse effect on our business,
financial condition, and operating results. See “ — We have engaged and in the future may engage in acquisition and disposition
activities, which could require significant management attention disrupt our busmess fail to achieve the intended benefit, dilute
stockholder Value and adversely affect our operating results. 7 W p i ;

feah-ze—ﬂae—e*peeted—beﬂeﬁfs—e-ﬁtts—sa}e—i-ﬂaﬁy—ExpanSion into international rnarkets will expose us to Significant risks We

intend over time to expand our operations to other countries, which may requires— require significant resources and
management attention and could subjeets— subject us to regulatory, economic, and political risks in addition to those we already
face in the United-States-markets in which we operate . There are signiﬁcant risks and costs inherent in doing business in
international markets, including: « the difficulty of establishing and managing an international distribution network operations
and-the-inereased-operations;travelinfrastruetare-, including establishment-ofleveraging owned or third- party distribution,
retail, local delivery service and customer service operations, and legal compliance costs associated with locations in different
countries or regions; ¢ the need to vary pricing and margins to effectively compete in international markets; * the need to adapt
and localize products and seftware for specific countries, including obtaining rights to third- party intellectual property,
including music, used in each country; ¢ increased competition from local providers of similar products and services; ¢ the ability
to protect and enforce intellectual property rights abroad; ¢ the need to offer engaging content and customer support in various
languages and across various cultures; ¢ difficulties in understanding and complying with local laws, regulations, and customs in
other jurisdictions; « compliance with anti- bribery laws, such as the U. S. Foreign Corrupt Practices Act (the “ FCPA ™), and the
U. K. Bribery Act 2010 (the “ U. K. Bribery Act ), by us, our employees, and our business partners; * complexity and other
risks associated with current and future legal requirements in other countries, including legal requirements related to
sustainability disclosure , artificial intelligence , consumer protection, consumer product safety, and data privacy frameworks,
such as the General Data Protection Regulation 2016 / 679; « varying levels of internet technology adoption and infrastructure,
and increased or varying network and hosting service provider costs;  tariffs and other non- tariff barriers, such as quotas and
local content rules, customs detentions, as well as tax consequences; ¢ fluctuations in currency exchange rates and the
requirements of currency control regulations which might restrict or prohibit conversion of other currencies into U. S. dollars;
and e political or social unrest or economic instability in a specific country or region in which we operate, including, for
example, escalating tensions, hostilities, or trade disputes between China and Taiwan erthe-effeets-ef“Brexitt>eaehof-which
could have an adverse impact on our operations in such locations. In addition to expanding our operations into international
markets through the sale of our Connected Fitness Products and the production of our platform content, we have expanded, and
may in the future expand, our international operations through partnerships with, acquisitions of, or investments in, foreign
entities, which may result in additional operational costs and risks. See “ — We have engaged and in the future may engage in
acquisition and disposition activities, which could require significant management attention, disrupt our business, fail to achieve
the intended benefit, dilute stockholder value, and adversely affect our operating results. ” In April 2021, we completed our
acquisition of Precor, which serves customers in more than +66-50 countries worldwide. As a result we begaﬂ—te—mefease
lncreased our operations and efforts abroad whieh-ean-alse 3 he art tsksa

ve-. We have liinited experience with international regulatory
environments and market practices and may not be able to penetrate or successfully operate in the markets we choose to enter. In
addition, we may incur significant expenses as a result of our international expansion, and we may not be successful. We may
face limited brand recognition in certain parts of the world that could lead to non- acceptance or delayed acceptance of our
products and services by consumers in new markets. We may also face challenges to acceptance of our fitness and wellness
content in new markets. Our failure to successfully manage these risks could harm our international operations and our plans for
expansion into international markets, and have an adverse effect on our business, financial condition, and operating results. We
rely on access to our production studios (or alternate venues) and the creativity of our fitness instructors to generate our class
content. If we are unable to access or use our studios or alternate venues, or if we are unable to attract and retain high- quality
fitness instructors, we may not be able to generate interesting and attractive content for our classes. Most of the fitness and
wellness content offered on our platform is produced in one of our production studios located in New York City or London, with
some content (including audio- only content) recorded out of studio or in non- Peloton studios. Due to our reliance on a limited
number of studios in a concentrated location, any incident involving our studios, or affecting New York City or London at- large
could render our studios inaccessible or unusable and could inhibit our ability to produce and deliver new fitness and wellness
content for our Members. Production of the fitness and wellness content on our platform is further reliant on the creativity of our
fitness instructors who, with the support of our production team, plan and lead our classes. Our standard employment contract
with our U. S.- based fitness instructors has a fixed ;multi—year-term, however, any of our instructors may leave Peloton prior to
the end of their contracts. If we are unable to attract or retain creative and experienced instructors, we may not be able to
generate content on a scale or of a quality sufficient to grow our business. If we fail to produce and provide our Members with
interesting and attractive content led by instructors who engage them and who they can relate to, then our business, financial
condition, and operating results may be adversely affected. As part of our business strategy, we have made and, in the future,



may make investments in other companies, products, or technologies, including acquisitions that may result in our entering
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t-he—eenﬁﬂefeia-l—m&ﬁeet—We may not be able to ﬁnd sultable acqulsmon eandldates and we may not be able to complete
acquisitions on favorable terms, if at all, in the future. If we do complete acquisitions, we may not ultimately strengthen our
competitive position or achieve our goals, and any acquisitions we complete could be viewed negatively by Members,
prospective Members, employees, or investors. Moreover, an-aequisttion-acquisitions , inrvestmentinvestments , or business
relattonship-relationships have resulted in, and may in the future result in , unforeseen operating difficulties and
expenditures, including disrupting our ongoing operations, diverting management from their primary responsibilities, subjecting
us to additional liabilities, increasing our expenses, and adversely impacting our business, financial condition, and operating
results. Some acquisitions have required us, and may in the future require us , to spend considerable time, effort, and
resources to integrate employees from the acquired business into our teams, and acquisitions of companies in lines of business in
which we lack expertise may require considerable management time, oversight, and research before we see the desired benefit
of such acquisitions . The success of these transactions also depends in part on our ability to leverage them to enhance our
existing products and services or develop compelling new ones, as well as the acquired companies’ ability to meet our
policies and processes in areas such as data governance, privacy, and cybersecurity . Therefore, we may be exposed to
unknown liabilities and the anticipated benefits of any acquisition, investment, or business relationship may not be realized, if,
for example, we fail to successfully integrate such acquisitions, or the technologies associated with such acquisitions, into our
company. To pay for any such acquisitions, we would have to use cash, incur debt, or issue equity securities, each of which may
affect our financial condition or the value of our capital stock and could result in dilution to our stockholders. If we incur more
debt, it will result in increased fixed obligations and could also subject us to covenants or other restrictions that would impede
our ability to manage our operations. Additionally, we may receive indications of interest from other parties interested in
acquiring some or all of our business. The time required to evaluate such indications of interest could require significant
attention from management and our board of directors , disrupt the ordinary functioning of our business, and could have an
adverse effect on our business, financial condition, and operating results. Further, in connection with our restructuring initiatives,
we have divested some of our assets, including through site closures, such as and-plan-to-divestadditional-assets;-inetading-the
sale of the Ohio industrial facility that was intended to be the Peloton Output Park. We may in the future decide to divest other
assets or a business. In connection with these activities, it may be difficult to find or complete divestiture opportunities or
alternative exit strategies under the desired timeline and on acceptable terms, if at all. These circumstances could delay the
achievement of our strategic objectives or cause us to incur additional expenses with respect to the desired divestiture, or the
price or terms of the divestiture may be less favorable than we had anticipated. Even following a divestiture or other exit
strategy, we may have certain continuing obligations to former employees, customers, vendors, landlords or other third parties.
We may also have continuing liabilities related to former employees, assets or businesses. Such obligations may have a material
adverse impact on our results of operations and financial condition. We are subject to payment processing risk. Our customers
pay for our products and services using a variety of different payment methods, including credit and debit cards, gift cards , lines
of credit, “ buy now pay later ” financial products , and online wallets. We rely on internal systems as well as those of third
parties to process payment. Acceptance and processing of these payment methods are subject to certain rules and regulations and
require payment of interchange and other fees. To the extent there are disruptions in our payment processing systems, increases
in payment processing fees, material changes in the payment ecosystem, such as large re- issuances of payment cards, delays in
receiving payments from payment processors, or changes to rules or regulations concerning payment processing, our revenue,
operating expenses and results of operation could be adversely impacted. We leverage our third- party payment processors to
bill Subscribers on our behalf. If these third parties become unwilling or unable to continue processing payments on our behalf,
we would have to find alternative methods of collecting payments, which could adversely impact Subscriber acquisition and
retention. In addition, from time to time, we encounter fraudulent use of payment methods, which could impact our results of
operation, and if not adequately controlled and managed, could create negative consumer perceptions of our service.
Cybersecurity risks could adversely affect our business and disrupt our operations. In addition to relying on critical information
technology systems, we collect, maintain and transmit data about employees, suppliers, Members and others, including payment
card data and personal information, as well as proprietary business information. Threats to the availability, integrity and security
of our systems and data are increasingly diverse and sophisticated. Our systems and data, as well as those of critical third
parties, are vulnerable to cyber- attacks involving, for example, malware wiruses-and-worms-, social engineering / phishing,
ransomware or other extortion- based attacks, denial- of- service attacks, physical or electronic break- ins, third- party or current
/ former employee theft or misuse, and similar disruptions from unauthorized tampering with our servers and computer systems
or those of third parties that we use in our operations, as well as cyber- risks attributable to software or hardware (e. g., tablets)
vulnerabilities, coding errors and misconfigurations (e. g., involving APIs). As artificial intelligence capabilities improve and are
increasingly adopted, we may see cyberattacks created through artificial intelligence. Despite our efforts to create security
barriers to protect our systems and data, we cannot entirely mitigate these risks. Cyberattacks are expected to accelerate on a
global basis in both frequency and magnitude as threat actors are becoming increasingly sophisticated in using techniques and
tools (including artificial intelligence) that circumvent controls, evade detection, and remove forensic evidence, which means
that we and others may be unable to detect, investigate, contain or recover from future attacks or incidents in a timely or
effective manner. In addition, our employees, service providers and third parties work more frequently on a remote or hybrid
arrangement basis, which may involve relying on less secure systems and may increase the risk of cybersecurity- related
incidents. We cannot guarantee these private work environments and electronic connections to our work environment have the
same robust security measures deployed in our physical offices. Any cyber- attack that impacts our or our Members’ data and



assets, disrupts our service, or otherwise compromises the availability, integrity or security of our systems, or those of third
parties we use could adversely affect our business, financial condition, and operating results, be expensive to remedy, and
damage our reputation. In addition, any such attacks or breaches may negatively impact our Members’ experience, result in
negative publicity, adversely affect our brand, impact demand for our products and services, and subject us to litigation
(including class actions), regulatory investigations and / or penalties and fines, any or all of which could have an adverse effect
on our business, financial condition, and operating results. While we maintain cyber insurance that may help provide coverage
for security breaches or other covered incidents, such insurance may not be adequate to cover the costs and liabilities related to
them. Our costs associated with such breaches and incidents, including, for example, those stemming from one or more large
claims against us that exceed our available insurance coverage, or that results in changes to our insurance policies, could impact
our operating results and / or financial condition. In addition, our insurance policy may change as a result of such incidents or for
other reasons, including overall insurance market conditions, new cyber- attack campaigns, premium increases, or the
imposition of large, self- insured retentions or other co- insurance requirements. Our Member engagement on mobile devices
depends upon effective operation with mobile and streaming device operating systems, networks, and standards that we do not
control. A significant and growing portion of our Members access our platform through the Peloton App, and there is no
guarantee that popular mobile devices or television streaming devices will continue to support the Peloton App or that device
users will use the Peloton App rather than competing products. We are dependent on the interoperability of the Peloton App
with popular mobile and television streaming operating systems that we do not control, such as Android and iOS, and any
changes in such systems that degrade the functionality of our App offering or give preferential treatment to competitors could
adversely affect our platform’ s usage on mobile devices and televisions. Additionally, in order to deliver high- quality content, it
is important that the Peloton App offering is designed effectively and works well with a range of mobile and streaming
technologies, systems, networks, and standards that we do not control. App store license agreements are not negotiable, and we
must be responsive to changing requirements under those agreements. We may not be successful in developing relationships
with key participants in the mobile and streaming industry or in developing products that operate effectively with these
technologies, systems, networks, or standards. In the event that it is more difficult for our Members to access and use our
platform on their mobile devices or televisions, or Members find the Peloton App does not effectively meet their needs, our
competitors develop products and services that are perceived to operate more effectively on mobile devices or televisions, or if
our Members choose not to access or use our platform on their mobile devices or televisions or use products that do not offer
access to our platform, our Member growth and Member engagement could be adversely impacted. If we are unable to
anticipate appropriate pricing levels for our Connected Fitness Products and subscriptions, our business could be adversely
affected. If we are unable to anticipate appropriate pricing levels for our portfolio of Connected Fitness Products and
subscription services, whether due to consumer sentiment and spending power, availability and terms of consumer financing,
brand perception, competitive pressure, or otherwise, our revenues and / or gross margins could be significantly reduced. Our
decisions around the development of new products and services are in part based upon assumptions around pricing levels. If
there are price fluctuations in the market after these decisions are made, it could have a negative effect on our business. Further,
in March 2022, we began offering Peloton Rental in select markets In May 2023 we relaunched the Peloton App Shl-ft-l-ﬁg
pereeption-ofan-and in August 2024 we announced 6

everyoneat-anylevel-wherever-they— the are-Used Equlpment Actlvatlon Fee appllcable to Connected Fltness Products
purchased in the secondary market . No assurance can be given that these offerings or any other new products or services will

be successful and will not adversely affect our reputation, operating results, and financial condition. Additionally, our focus on
long- term Member engagement over short- term financial condition or results of operations can result in us making decisions
that may reduce our short- term revenue or profitability if we believe that such decisions benefit the aggregate Member
experience and will thereby improve our financial performance over the long term. These decisions may not produce the long-
term benefits that we expect, in which case our Member growth and engagement as well as our business, operating results, and
financial condition could be negatively impacted. Changes in how we market our products and services could adversely affect
our marketing expenses and subscription levels. We use a broad mix of marketing and other brand- building measures to attract
Members. We use traditional television and online advertising, as well as third- party social media platforms such as Facebook,
X ( Twitter ) , and-Instagram, and TikTok as marketing tools. As television advertising, online, and social media platforms
continue to rapidly evolve or grow more competitive, we must continue to maintain a presence on these platforms and establish
a presence on new or emerging popular social media and advertising and marketing platforms. If we cannot use these marketing
tools in a cost- effective manner, if we fail to promote our products and services efficiently and effectively, or if our marketing
campaigns attract negative media attention, our ability to acquire new Members and our financial condition may suffer and the
price of our Class A common stock could decline. In addition, an increase in the use of television, online, and social media for
product promotion and marketing may increase the burden on us to monitor compliance of such materials and increase the risk
that such materials could contain problematic product or marketing claims in violation of applicable regulations. Negative
commentary, claims or publicity regarding us, our products or influencers and other third parties who are affiliated with us could
adversely affect our reputation and sales regardless of whether such claims are accurate. See — “ Our success depends on our
ability to maintain the value and reputation of the Peloton brand. ” An economic downturn or economic uncertainty may
adversely affect consumer discretionary spending and demand for our products and services. Our products and services may be
considered discretionary items for consumers. Factors affecting the level of consumer spending for such discretionary items
include general economic conditions, including inflation, rising interest rates, recessionary conditions, and other factors such as
consumer confidence in future economic conditions, fears of recession, the availability and cost of consumer credit and spending
power, levels of unemployment, and tax rates. In recent years, the United States and other significant economic markets have
experienced cyclical downturns and worldwide economic conditions remain uncertain. As global economic conditions continue




to be volatile or economic uncertainty remains, trends in consumer discretionary spending also remain unpredictable and subject
to reductions and fluctuations. Unfavorable economic conditions may lead consumers to delay or reduce purchases of our
products and services and consumer demand for our products and services may not grow as we expect. For example, in more
recent quarters, we have experienced reduced consumer demand, partially contributing to a decrease in Connected Fitness
Products revenue relative to prior year periods. Our sensitivity to economic cycles and any related fluctuation in consumer
demand for our products and services could have an adverse effect on our business, financial condition, and operating results.
Our revenue could decline due to changes in credit markets and decisions made by credit providers. Many of our customers have
financed their purchase of our Connected Fitness Products through third- party credit providers with whom we have existing
relationships. If we are unable to maintain our relationships with our financing partners, there is no guarantee that we will be
able to find replacement partners who will provide our customers with financing on similar terms, and our ability to sell our
Connected Fitness Products may be adversely affected. Further, reductions in consumer lending and the availability of consumer
credit could limit the number of customers with the financial means to purchase our products. Higher interest rates could
increase our costs or the monthly payments for consumer products financed through other sources of consumer financing. In the
future, we cannot be assured that third- party financing providers will continue to provide consumers with access to credit or that
available credit limits will not be reduced. Such restrictions or reductions in the availability of consumer credit, or the loss of our
relationship with our current financing partners, could have an adverse effect on our business, financial conditions, and operating
results. We have a limited operating history with which to predict the profitability of our subscription model. Additionally, we
may introduce new revenue models in the future. The majority of our Subscribers are on month- to- month subscription terms
and may cancel their subscriptions at any time. In addition, subscription renewals can fluctuate based on a variety of factors such
as consumer preferences, competitive products and services and macroeconomic conditions. We have limited historical data with
respect to subscrrptron renewals S0 we may be unable to accurately predrct customer renewal rates —tnel-ud-tﬂg—felat-l—ng—te—t-he

&y At 0 v and-prietng-. Additionally, prior renewal
rates may not accurately predrct future Subscriber renewal rates for a variety of reasons, such as Subscribers’ dissatisfaction with
our offerings and the cost of our subscriptions, macroeconomic conditions, or new offering introductions by us or our
competitors. If our Subscribers do not renew their subscrrptlons our revenue may decline, and our business will suffer.
Furthermore, we have offered 4 g ; ppretauneh-and may in the future offer, new
subscription products, implement promotrons or replace or modrfy current subscrrptron models and pricing, any of which could
result in additional costs or could adversely impact Subscriber retention. For example, we began-offering—-- offer Peloton
Rental in select markets , and we are launching a Used Equipment Activation Fee applicable to Connected Fitness
Products purchased in the secondary market . It is unknown how our Subscribers will react to new models and whether the
costs or logistics of implementing these models will adversely impact our business. If the adoption of new revenue models
adversely impacts our Subscriber relationships, Subscriber growth, Subscriber engagement, and our business, financial
condition, and operating results could be harmed. We track certain operational and business metrics with internal methods that
are subject to inherent challenges in measurement, and real or perceived inaccuracies in such metrics may harm our reputation
and negatively affect our business. We track certain operational and business metrics, including Total Workouts and Average
Monthly Workouts per Connected Fitness Subscription, with internal methods, which are not independently verified by any third
party and, in particular for the Peloton App, are often reliant upon an interface with mobile operating systems, networks and
standards that we do not control. Our internal methods have limitations and our process for tracking these metrics may change
over time, which could result in unexpected changes to our metrics, including the metrics we report. If the internal methods we
use under- count or over- count metrics that are important to our business, for example, as a result of algorithmic or other
technical errors, the operational and business metrics that we report publicly, or those that we report to regulatory bodies or
otherwise use to manage our business, may not be accurate. In addition, limitations or errors with respect to how we measure
certain operational and business metrics or a cybersecurity incident that impacts the accuracy of this information may affect
our understanding of certain details of our business, which could affect our longer- term strategies, and jeopardize our credibility
with Members, partners and regulators. If our operational and business metrics are not accurate representations of our business,
market penetration, retention or engagement; if we discover material inaccuracies in our metrics; or if the metrics we rely on to
track our performance do not provide an accurate measurement of our business, or if investors, analysts, or customers do not
believe that they do our reputat10n may be harmed and our operatrng and ﬁnancral results could be adversely affected. The

We or our Subscrrbers may be subject to sales and other taxes, and we may be subject to liabilities on past sales for taxes,
surcharges, and fees. The application of indirect taxes, such as sales and use tax, subscription sales tax, value- added tax,
provincial taxes, goods and services tax, business tax, and gross receipt tax, to businesses like ours and to our Subscribers is a
complex and evolving issue. Significant judgment is required to evaluate applicable tax obligations. In many cases, the ultimate
tax determination is uncertain because it is not clear how existing statutes apply to our business. One or more states, the federal
government, or other countries may seek to impose additional reporting, record- keeping, or indirect tax collection obligations
on businesses like ours that offer subscription services and other fitness offerings, and consumers have contested, and may in the



future contest, the appropriateness of our tax collection practices through litigation or other means. New taxes could also require
us to incur substantial costs to capture data and collect and remit taxes. If such obligations were imposed, the additional costs
associated with tax collection, remittance, and audit requirements could have an adverse effect on our business, financial
condition, and operating results. Covenants in the credit agreement and the security agreement governing our term loan and
revolving credit facility may restrict our operations, and if we do not effectively manage our business to comply with these
covenants, our financial condition could be adversely impacted. Our term loan and revolving credit facility contain various
restrictive covenants, including, among other things, minimum liquidity and subscription revenue requirements applicable
solely to drawings under the revolving credit facility, restrictions on our ability to dispose of assets, make acquisitions or
investments, incur debt or liens, make distributions to our stockholders, or enter into certain types of related party transactions.
In particular, in addition to customary affirmative covenants, as well as customary covenants that restrict our ability to, among
other things, incur additional indebtedness, sell certain assets, guarantee obligations of third parties, declare dividends or make
certain distributions, and undergo a merger or consolidation or certain other transactions, our revolving credit facility, as recently
amended, requlree us, when revolvmg loans are outstandlng, to maintain a total level of liquidity of not less than $ 250. 0
million and 4 0 maintain the-Jesserof-$400-0
ﬂﬂ-l-l-teﬁ-aﬂd—aﬂ—ametmt—equﬂ-l—te—t-he—Subscrlptlon revenue of the company and its %ubqldlarles of atleast $ 1. 2 billion for the
four- moestreeentlyeompletedfiseal-quarter trailing period efthe-eempany-. These restrictions may restrict our current and

future operations, particularly our ability to respond to certain changes in our business or industry or take future actions.
Pursuant to the security agreement, we granted the parties thereto a security interest in substantially all of our assets. See Note
12- Debt in the Notes to our Consolidated Financial Statements in Part 11, Item 8 of this Annual Report on Form 10- K and the
section titled “ Management’ s Discussion and Analysis of Financial Condition and Results of Operations- Liquidity and Capital
Resources- Seeend-Third Amended and Restated Credit Agreement ” in Part I, Item 7 of this Annual Report on Form 10- K.
Our ability to meet these restrictive covenants can be impacted by events beyond our control and we may be unable to do so.
Our credit agreement provides that our breach or failure to satisfy certain covenants constitutes an event of default. Upon the
occurrence of an event of default, our lenders could elect to declare all amounts outstanding under its debt agreements to be
immediately due and payable. In addition, our lenders would have the right to proceed against the assets we provided as
collateral pursuant to the credit agreement and the security agreement. If the debt under our credit agreement was to be
accelerated, we may not have sufficient cash on hand or be able to sell sufficient collateral to repay it, which would have an
immediate adverse effect on our business and operating results. This could potentially cause us to cease operations and result in
a complete loss of your investment in our Class A common stock. We have identified material weaknesses in our internal control
over financial reporting, and if our remediation of such material weaknesses is not effective, or if we fail to develop and
maintain an effective system of disclosure controls and internal control over financial reporting, our ability to produce timely
and accurate ﬁnanc1al statements or comply W1th apphcable laws and regulatlonq Could be 1mpa1red —I-n—t-he—eeufse—ef—pfepfﬂﬁrﬁg
ﬁveﬁﬁﬂaﬂeia-l—fepef&ﬁg— A materlal Weaknesq isa deﬁc1ency, or comblnatlon of deﬂmenmes in mternal control over ﬁnanc1al
reporting, such that there is a reasonable possibility that a material misstatement of the annual or interim financial statements
will not be prevented or detected on a timely basis. In the course of preparing our financial statements for fiscal 2021, fiscal
2022, fiscal 2023, and fiscal 2024, we identified a-the following material weaknesses in our internal control over financial
reporting. * A material weakness related to controls around the existence, completeness, and valuation of inventory. This
material weakness existed during fiscal 2021, fiscal 2022, fiscal 2023, and fiscal 2024. « A material weakness related to
controls around the inputs and assumptions used in our goodwill and long- lived asset impairment testing and
restructuring assessment. This material weakness was identified during fiscal 2022 and remediated in fiscal 2023. « A
material weakness related to information technology general controls (“ ITGCs ™) in the area of user access everfor a certain
information technology %yqtem %pe(nﬁc to Precor. We—have—eeﬂehided—t-hﬁt—t-hts—Thls materlal weakness was 1dent1f1ed durlng

weakness related to Precor’ s buqmesq process control env1ronment mvolvmg the lack of proper des1gn of controls rehant
oirsuehHFGEs-and lack of sufficient documentation to validate control design effectiveness, in particular management
rev1ew controls fPhe-Thls materlal Weaknesq was t-hat—we—ldentlﬁed in ﬁ@cal %92—1—2024 and—Z{-)Q—z—fe}afed—m-fepeﬁ-mg—mveh‘mg

. To addres% our materlal weaknesses, we have made changes
to our program and control% as %et forth in Part II, ltem 9A Controls and Procedures. ”” Unless otherwise described in Part I,
Item 9A “ Controls and Procedures ”, we will not be able to fully remediate these material weaknesses until these steps have
been completed and have been operating effectively for a sufficient period of time. If we are unable to further implement and
maintain effective internal control over financial reporting or disclosure controls and procedures, our ability to record, process
and report financial information accurately, and to prepare financial statements within required time periods could be adversely
affected, which could subject us to litigation or investigations requiring management resources and payment of legal and other
expenses, negatively affect investor confidence in our financial statements and adversely impact our stock price. If we are
unable to assert that our internal control over financial reporting is effective, or if our independent registered public accounting
firm is unable to express an unqualified opinion as to the effectiveness of our internal control over financial reporting, investors



may lose confidence in the accuracy and completeness of our financial reports, the market price of our Class A common stock
could be adversely affected and we could become subject to litigation or investigations by the stock exchange on which our
securities are listed, the SEC or other regulatory authorities, which could require additional financial and management resources.
Furthermore, we cannot assure you that the measures we have taken to date, and actions we may take in the future, will be
sufficient to remediate the control deficiencies that led to our material weakness in our internal control over financial reporting
or that they will prevent or avoid potential future material weaknesses. Our current controls and any new controls that we
develop may become inadequate because of changes in conditions in our business. For example, as we continue our reliance on
last mile partners, we may face additional challenges in accurately verifying physical inventory counts. Further, weaknesses in
our disclosure controls and internal control over financial reporting may be discovered in the future. Any failure to develop or
maintain effective controls or any difficulties encountered in their implementation or improvement could harm our operating
results or cause us to fail to meet our reporting obligations and may result in a restatement of our financial statements for prior
periods. Any failure to implement and maintain effective internal control over financial reporting could adversely affect the
results of periodic management evaluations and annual independent registered public accounting firm attestation reports
regarding the effectiveness of our internal control over financial reporting that we are required to include in our periodic reports
that are filed with the SEC. Ineffective disclosure controls and procedures and internal control over financial reporting could
also cause investors to lose confidence in our reported financial and other information, which would likely have a negative effect
on the trading price of our Class A common stock. In addition, if we are unable to continue to meet these requirements, we may
not be able to remain listed on The Nasdaq Global Select Market. Failure to maintain effective internal control over our financial
and management systems may strain our resources, divert management’ s attention, and impact our ability to attract and retain
executive management and qualified board members. We are subject to the reporting requirements of the Exchange Act, the
Sarbanes- Oxley Act, the rules and regulations promulgated thereunder by the SEC and any rules and regulations subsequently
implemented by the SEC, the rules and regulations of the listing standards of The Nasdaq Stock Market LLC and other
applicable securities rules and regulations. Compliance with these rules and regulations has increased our legal and financial
compliance costs and strains our financial and management systems, internal controls, and employees. The Exchange Act
requires, among other things, that we file annual, quarterly, and current reports with respect to our business and operating
results. Moreover, the Sarbanes- Oxley Act requires, among other things, that we maintain effective disclosure controls and
procedures, and internal control over financial reporting. In order to maintain and, if required in the future, improve our
disclosure controls and procedures, and internal control over fmancral reportmg to meet thrs standard srgmflcant resources and
management oversrght may be requlred prepatig ; ; ;

: 3 d-Effective internal control is necessary
for us to produce rehable fmancral reports and is important to prevent fraud. See — We have identified material weaknesses in
our internal control over financial reporting, and if our remediation of such material weaknesses is not effective, or if we fail to
develop and maintain an effective system of disclosure controls and internal control over financial reporting, our ability to
produce timely and accurate financial statements or comply with applicable laws and regulations could be impaired. ” Pursuant
to Sections 302 and 404 of the Sarbanes- Oxley Act, our independent registered public accounting firm has provided an
attestation report regarding our internal control over financial reporting. We have incurred and expect to continue to incur
significant expenses and devote substantlal management effort toward ensurrng that our lnternal control over financial
reporting is effective G v :
result of the complexity involved in eomplyrng W1th the rules and regulations apphcable to pubhc companies, our management
s attention may be diverted from other business concerns, which could harm our business, operating results, and financial
condition. Although we have already hired additional employees to assist us in complying with these requirements, we may need
to hire more employees in the future, or engage outside consultants, which will increase our operating expenses. If our estimates
or judgments relating to our critical accounting policies prove to be incorrect, our operating results could be adversely affected.
The preparation of financial statements in conformity with GAAP requires management to make estimates and assumptions that
affect the amounts reported in the consolidated financial statements and accompanying notes. We base our estimates on
historical experience and on various other assumptions that we believe to be reasonable under the circumstances, as provided in
the section titled *“ Management’ s Discussion and Analysis of Financial Condition and Results of Operations- Critical
Accounting Estimates ” in Part I, Item 7 of this Annual Report on Form 10- K. The results of these estimates form the basis for
making judgments about the carrying values of assets, liabilities, and stockholders’ equity / deficit, and the amount of revenue
and expenses that are not readily apparent from other sources. Significant assumptions and estimates used in preparing our
consolidated financial statements include those related to revenue related reserves, the realizability of inventory, eentent-eosts
for-past-use-reserve;-fair value measurements including common stock valuations, the incremental borrowing rate associated
with lease liabilities, useful lives of property and equipment, product warranty, goodwill and finite- lived intangible assets,
accounting for income taxes, stock- based compensation expense and commitments and contingencies. Our operating results
may be adversely affected if our assumptions change or if actual circumstances differ from those in our assumptions, which
could cause our operating results to fall below the expectations of securities analysts and investors, resulting in a decline in the
price of our Class A common stock. We are exposed to changes to the global macroeconomic environment beyond our control,
including fluctuations in inflation fleetaations-and foreign currency exchange rate-rates flaetuations- We are exposed to
fluctuations in 1nﬂatron whrch could negatlvely affect our busmess financial condition and operating results. When Fhe-United

ates-ha ; hig atton—H-the inflation rate eentinties-to-inerease-increases , it will




likely affect our expenses, including, but not limited to, employee compensation expenses and increased costs for supplies. Any
attempts to offset cost increases with price increases may result in reduced sales, increased customer dissatisfaction or otherwise
harm our reputation. Moreover, to the extent inflation results in rising interest rates, reduces discretionary spending, and has
other adverse effects on the market, it may adversely affect our business, financial condition and operating results. In addition,
while we have historically transacted in U. S. dollars with the majority of our Subscribers and suppliers, we have transacted in
some foreign currencies, such as the Euro, Canadian Dollar and U. K. Pound Sterling, and may transact in more foreign
currencies in the future. Further, certain of our manufacturing agreements provide for fixed costs of our Connected Fitness
Products and hardware in Taiwanese dollars but provide for payment in U. S. dollars based on the then- current Taiwanese
dollar to U. S. dollar spot rate. Accordingly, changes in the value of foreign currencies relative to the U. S. dollar can affect our
revenue and operating results. As a result of such foreign currency exchange rate fluctuations, it could be more difficult to detect
underlying trends in our business and operating results. In addition, to the extent that fluctuations in currency exchange rates
cause our operating results to differ from our expectations or the expectations of our investors, the trading price of our Class A
common stock could be lowered. We have used, and may in the future use , derivative instruments, such as foreign currency
forward and option contracts, to hedge certain exposures to fluctuations in foreign currency exchange rates. The use of such
hedging activities may not offset any or more than a portion of the adverse financial effects of unfavorable movements in
foreign exchange rates over the limited time the hedges are in place and may introduce additional risks if we are unable to
structure effective hedges with such instruments . A resurgence of the COVID- 19 pandemic could have an adverse effect on
our business, and it remains uncertain how the post- COVID- 19 pandemic environment and any resurgence of the
COVID- 19 pandemic will impact consumer demand for our products and services and consumer preferences generally .
A resurgence of the COVID- 19 pandemic could have an adverse effect on our business, results of operations, and financial
condition due to the occurrence of some or all of the following events or circumstances, among others: ¢ our and our third- party
suppliers’, contract manufacturers’, logistics providers’, and other business partners’ inability to manage our or their business
effectively or operate worksites due to employees, including key employees, becoming ill and working from home inefficiently
as a result of a remote or hybrid working arrangement; ¢ temporary inventory shortages caused by difficulties in predicting
demand for our products and services and longer lead- times and component shortages in the manufacturing of our Connected
Fitness Products, due to import / export conditions such as port congestion, and local government orders; and ¢ incurrence of
significant increases to employee healthcare and benefits costs. In addition, while we experienced a significant increase in our
Subscriber base at the onset of the COVID- 19 pandemic, the rate of the increase has since slowed down and, over the longer
term, it remains uncertain how the post- COVID- 19 pandemic environment will impact consumer demand for our products and
services and consumer preferences generally. It also remains uncertain how any resurgence of the COVID- 19 pandemic would
impact demand for our products and services. See “ — Our operating results have been, and could in the future be, adversely
affected if we are unable to accurately forecast consumer demand for our products and services and adequately manage our
inventory. ” We have been and may in the future be subject to stockholder activism, which can arise in a variety of predictable or
unpredictable situations and can result in substantial costs and divert management’ s and our board’ s attention and resources
from our business. Additionally, such stockholder activism could give rise to perceived uncertainties as to our long- term
business, financial forecasts, future operations and strategic planning, harm our reputation, adversely affect our relationships
with our Members and business partners, and make it more difficult to attract and retain qualified personnel. We may also be
required to incur significant fees and other expenses related to activist matters, including for third- party advisors retained by us
to assist in navigating activist situations. Our stock price could fluctuate due to trading activity associated with various
announcements, developments, and share purchases over the course of an activist campaign or otherwise be adversely affected

by the events, rlskq and uncertalntles related to any such %tockholder activism. Inereased-regulation-and-inereased-serutiny-and

feefutt-meﬂt—aﬁd—fefeﬂﬁeﬁ—Compame% across all 1ndu9trle§ are facmg increasing qcrutlny related to thelr env1r0nmental social
and governance (“ ESG ”) practices and reporting. Increased regulation and increased scrutiny and changing expectations

from Investers-investors , consumers, employees , and other-others s%a-kehe}ders—have—feeused—mefeasmg}reﬁ—E—SG-regardlng

env1ronmental social and governance matters, practlce% and p

notmeetinvestor-, eeﬁsumer—devote addltlonal resources and expose us to addltlonal rlsks, whlch could adversely 1mpact
ef-our reputation, customer attraction and retention, access to capital and employee recruitment expeetattons;-whteh
eontinte-to-evolve;our-brand—- and ;reputatiorrand-etstomer-retention may-be-negativelytmpaeted-. Our ability to achieve our
current or future ESG objectives, targets or goals, including our renewable energy procurement, air-fretght-carbon emissions
reduction, and circular business model geals-commitments , is subject to numerous risks, many of which are outside of our
control. Examples of such risks include: ¢ the availability and cost of low- or non- carbon- based energy sources; ¢ the evolving
regulatory requirements affecting ESG standards or disclosures; ¢ the availability of suppliers that can meet sustainability,
diversity and other ESG standards that we may set; * our ability to recruit, develop and retain diverse talent in our labor markets;
and e the success of our organic growth and acquisitions or dispositions of businesses or operations. #-All our ESG- related
goals and targets are intentionally challenging, and are therefore subject to risks, uncertainties, third party information
or action, and conditions, many of which are outside of our control. Progressing towards our targets and commitments
requires us to invest significant effort, resources, and management time, and circumstances may arise, including those
beyond our control, that may require us to revise our timelines or our commitments. All our ESG disclosures are also



subject to certain assumptions, estimations, methodologies, and third- party information that we believed to be
reasonable at the time, but which may subsequently be determined to be erroneous, insufficient, or otherwise misaligned
with stakeholder expectations. Additionally, if we fail, or are perceived to be failing, to meet the standards included in any
quitalnablhty dlicloqure or the expectatlons of our various %takeholder% 1t could negatlvely nnpact our reputatlon customer

s’f&nd&fds—Our fallure to conlply with any applicable sustalnablllty rules or regulatlonq or other criticisms of our iuqtalnablhty
disclosures could lead to penalties or claims and other litigation and adversely impact our reputation, customer attraction and
retention, access to capital and employee retention . Furthermore, there are efforts by some stakeholders to reduce or limit
companies’ efforts on certain ESG related matters. Both advocates and opponents are increasingly resorting to a range
of activism forms, including media campaigns and litigation, to advance their perspectives. To the extent we are subject
to such activism, it may require us to incur costs or otherwise adversely impact our business. This and other stakeholder
expectations will likely lead to increased compliance costs as well as scrutiny that could heighten all of the risks identified
above and other similar risks . Our business is subject to the risk of earthquakes, fire, power outages, floods, hurricanes,
public health crises, ransomware and other cybersecurity attacks, labor disputes, and other catastrophic events, and to
interruption by man- made problems such as terrorism and international geopolitical conflicts. Our business is vulnerable to
damage or interruption from climate - related risk in the form of extreme weather events, earthquakes, fires, floods, hurricanes,
and other power losses, telecommunications failures, ransomware and other cybersecurity attacks, labor disputes, terrorist
attacks, acts of war and international geopolitical conflicts, human errors, break- ins, industrial accidents, public health crises 5
neluding-the-COVHAD-—9-pandemie-, and other unforeseen events or events that we cannot control. The third- party providers,
systems and operations and contract manufacturers we rely on are subject to similar risks. Our insurance policies may not cover
losses from these events or may provide insufficient compensation that does not cover our total losses. For example, a
significant natural disaster, such as an earthquake, fire, or flood, could have an adverse effect on our business, financial
condition and operating results, and our insurance coverage may be insufficient to compensate us for losses that may occur. Acts
of terrorism, which may be targeted at metropolitan areas that have higher population density than rural areas, could also cause
disruptions to our or our suppliers’ and contract manufacturers’ businesses or the economy as a whole. We may not have
sufficient protection or recovery plans in some circumstances, such as natural disasters affecting locations that store significant
inventory of our products, which house our servers, or from which we generate content. As we rely heavily on our computer and
communications systems, and the internet to conduct our business and provide high- quality customer service, these disruptions,
including disruptions due to weather- related events that could stress the power grid, could negatively impact our ability to run
our business and either directly or indirectly disrupt suppliers’ and our contract manufacturers’ businesses, which could have an
adverse effect on our business, financial condition, and operating results. Our products and services may be affected from time to
time by design and manufacturing defects or product safety issues, real or perceived, that could adversely affect our business and
result in harm to our reputation. We offer complex hardware and software products and services that may be alleged, and have
been alleged, to be affected by design and manufacturing defects or potential product safety issues. Sophisticated operating
system software and applications, such as those offered by us, often have issues that can unexpectedly interfere with the intended
operation of hardware or software products. Defects may also exist in components and products that we source from third
parties, or may arise from upgrades or changes to hardware that we or our third- party manufacturing partners may make in the
ordinary course of a product’ s lifecycle. Actual or perceived defects may not be identified until after a product is in market. Any
defects could impact our customer experience, tarnish our brand reputation or make our products and services unsafe and create
a risk of environmental or property damage and / or personal injury. We-Our products have been, and may alse-beeeme-in the
future be, subject to the-hazards-and-uneertainties-of product liability elaims-and product recall. We have been and may in
the future be exposed to product- related hitigation-liabilities , inelading-eonsumer-elaims-which in some instances have
resulted in and may result in product redesigns, product recalls, or other corrective action . Additionally-For example , in
May 2021 s-we initiated a voluntary recall of our Tread product in coordination with the U. S. Consumer Product Safety
Commlssmn (“ CPSC ?) in reiponqe to reportq of 1nJu11e§ as%ocmted Wlth our Tread and —eﬁe—e—ﬁw=h1e%1—led—te—t-k1e—e}e&t-la—ef—&

collaboration Wlth the CPSC we announced a voluntary recall of the onglnal Peloton model Blke§ (not Bike ) seat posts §01d in

the U. S. from January 2018 to May 2023 . As a result , and-we arc now and may in effering-Members-afree-replacementseat
postas-the approvedrepair-future be involved in class action litigation . e may also in the future be involved in product

recalls for which we generally have ireurred-not purchased insurance , and may be involved in eontinte-to-tneut;

mefemenfa-l—expeﬁses—effaee—othel lltlgatlon or events for which insurance products may eha-l-}enges—rn—eeﬂneeﬁen—wrth—t-he




; : . We are presently subject to class action litigation, private
personal injury cla1ms and other regulatory proceedings, government inquiries and investigations related to the Tread and Bike
recalls and other matters that, regardless of their merits, could harm our reputation, divert management’ s attention from our
operations, and result in substantial legal fees, judgments, fines, penalties, and other costs. Given that such proceedings are
subject to uncertainty, there can be no assurance that such legal and regulatory proceedings, either individually or in the
aggregate, will not have a material adverse effect on our stock price, business, results of operations, financial condition or cash
flows. Furthermore, the occurrence of real or perceived defects in any of our products, now or in the future, could result in
additional negative publicity, regulatory investigations, recalls, or lawsuits filed against us, particularly if Members or others
who use or purchase our Connected Fitness Products are injured. Even if injuries are not the result of any defects, if they are
perceived to be, we may incur expenses to defend or settle any claims or government inquiries and our brand and reputation may
be harmed. See Note 13- Commitments and Contingencies in the Notes to our Consolidated Financial Statements in Part II, I[tem
8 of this Annual Report on Form 10- K and the section titled “ Legal Proceedings ™ in Part I, Item 3 of this Annual Report on
Form 10- K. In addition, from time to time, we may experience outages, service slowdowns, hardware issues, or software errors
that affect our ability to deliver our fitness and wellness programming through our Connected Fitness platform. As a result, our
services may not perform as anticipated and may not meet our expectations, or legal or regulatory requirements, or the
expectations of our Members. There can be no assurance that we will be able to timely detect and fix all issues and defects in the
hardware, software, and services we offer. Failure to do so could result in widespread technical and performance issues affecting
our products and services and could lead to claims or investigations against us. Design and manufacturing defects, real or
perceived, and claims or investigations related thereto, may subject us to judgments or settlements that result in damages
materially in excess of the limits of our insurance coverage. In addition, we may be exposed to recalls, product replacements or
modifications, write- offs of inventory, property and equipment, or intangible assets, and significant warranty and other
expenses such as litigation costs and regulatory fines. If we cannot successfully defend any large claim or potential liability ,
maintain our general liability insurance on acceptable terms, or maintain adequate coverage against potential claims, our
financial results could be adversely impacted. Further, quality problems could adversely affect the experience for users of our
products and services, and result in harm to our reputation, loss of competitive advantage, poor market acceptance, reduced
demand for our products and services, delay in new product and service introductions, and lost revenue. Our Members use their
Connected Fitness Products, subscriptions, and fitness accessories to track and record their workouts. If our products fail to
provide accurate metrics and data to our Members, our brand and reputation could be harmed, and we may be unable to retain
our Members. Our Members use their Connected Fitness Products, subscriptions, and fitness accessories, such as our heart rate
monitor, to track and record certain metrics and data related to their workouts. Examples of data tracked on our platform include
heart rate, calories burned, distance traveled and Strive Score as well as cadence, resistance, and output in the case of Bike; pace,
speed, and-elevation , and output in the case of Tread; Movement Tracker in the case of Guide; and stroke rate, pace, and
output in the case of Row. Taken together, these metrics assist our Members in tracking their fitness journey and understanding
the effectiveness of their Peloton workouts, both during and after a workout. We anticipate introducing new metrics and features
in the future. If the software used in our Connected Fitness Products or on our platform malfunctions and fails to accurately
track, display, or record Member workouts and metrics, it could negatively impact our Members’ experience, and we could face
claims alleging that our products and services do not operate as advertised. Such reports and claims could result in negative
publicity, product liability and / or product safety claims, and, in some cases, may require us to expend time and resources to
refute such claims and defend against potential litigation. If our products and services fail to provide accurate metrics and data to
our Members, or if there are reports or claims of inaccurate metrics and data or claims of inaccuracy regarding the overall health
benefits of our products and services in the future, our Members’ experience may be negatively impacted, we may become the
subject of negative publicity, litigation, regulatory proceedings, and warranty claims, and our brand, operating results, and
business could be harmed. If we fail to offer high- quality Member support, our business and reputation will suffer. Providing a
high- quality Member experience is vital to our success in generating word- of- mouth referrals to drive sales and for retaining
exrstmg Members We have faced and in the future may face challenges to our ab111ty to provrde h1gh quahty Member support.

; ; y - Addrtronally, our use of, and
expansron of other d1str1but10n channels and our increasing rehance on third- party Member support ane-, third- party tastmite
partners for in- home delivery and set up services , and Member self- assembly of certain of our Connected Fitness Products
may challenge our ability to control Members” experience of such services. If we or our third- party partners do not help our
Members quickly resolve issues and provide effective ongoing support, our reputation may suffer, and our ability to retain and
attract Members, or to sell additional products and services to existing Members, could be harmed. We may be subject to
warranty claims that could result in significant direct or indirect costs, or we could experience greater product returns than
expected, either of which could have an adverse effect on our business, financial condition, and operating results. We generally
provide a minimum 12- month limited warranty on all of our Connected Fitness Products. In addition, we permit returns of our
Bikes or Treads by first- time purchasers for a full refund within 30 days of delivery. The occurrence of any defects, real or
perceived, in our Connected Fitness Products could result in an increase in returns or make us liable for damages and warranty
claims in excess of our current reserves, which could result in an adverse effect on our business prospects, liquidity, financial
condition, and cash flows if returns or warranty claims were to materially exceed anticipated levels. We have experienced and
may in the future experience higher product returns during periods where there are actual or perceived defects in our products or
services or if there are changes in home fitness demand as-eonsumersgo-baeck-to-theirpre—COVAID-reutintes- [n addition, we
have been, and in the future could be, subject to costs related to product recalls, and we could incur significant costs to correct
any defects, warranty claims, or other problems. Any negative publicity related to the perceived quality and safety of our



products could affect our brand image, decrease consumer and Member confidence and demand, and adversely affect our
financial condition and operating results. Also, while our warranty is limited to repairs and returns, warranty claims may result
in litigation, the occurrence of which could have an adverse effect on our business, financial condition, and operating results. For
example, in connection with our May 2021 Tread recall, we are presently, and may in the future be, subject to warranty claims
and lawsuits related to injuries sustained by Members or their friends and family members, or others who use or purchase the
Tread and other Connected Fitness Products that, regardless of their merits, could harm our reputation, divert management’ s
attention from our operations and result in substantial legal fees and other costs. See “ — Our products and services may be
affected from time to time by design and manufacturing defects or product safety issues, real or perceived, that could adversely
affect our business and result in harm to our reputation. ” In addition to warranties supplied by us, we also offer the option for
customers to purchase third—party-extended warranty and services contracts in some markets, which creates an ongoing
performance obligation over the warranty period. Extended warranties are regulated in the United States on a state level and are
treated differently by state. Outside the United States, regulations for extended warranties vary from country to country.
Changes in interpretation of the insurance regulations or other laws and regulations concerning extended warranties on a federal,
state, local, or international level may cause us to incur costs or have additional regulatory requirements to meet in the future.
Our failure to comply with past, present, and future similar laws could result in reduced sales of our products, reputational
damage, penalties, and other sanctions, which could have an adverse effect on our business, financial condition, and operating
results. Regulations related to conflict minerals may cause us to incur additional expenses and could limit the supply and
increase the costs of certain metals used in the manufacturing of our products. We are subject to requirements under the Dodd-
Frank Wall Street Reform and Consumer Protection Act of 2010, requiring us to conduct due diligence on and disclose whether
or not certain conflict minerals originating from certain countries as well as geographic regions are necessary for the
manufacture or functionality of our products. The implementation of these requirements could adversely affect the sourcing,
availability, and pricing of the materials used in the manufacture of components used in our products. In addition, we incur
additional costs to comply with the potential disclosure requirements, including costs related to conducting diligence procedures
to determine the sources of minerals that may be used or necessary to the production of our products and, if applicable, potential
changes to products, processes, or sources of supply as a consequence of such due diligence activities. It is also possible that we
may face reputational harm if we determine that any of our products contain minerals not determined to be free of conflict
minerals or if we are unable to alter our products, processes, or sources of supply to avoid such materials. We have been From
time-te-time-, we-and in the future may be , subject to claims, lawsuits, government inquiries or investigations, demands,
disputes, and other proceedings involving product safety, product liability, competition and antitrust, intellectual property,
privacy, consumer protection, securities, tax, labor and employment, commercial disputes, and other matters that could
adversely affect our business operations and financial condition. As we have grewsa-evolved , we have-continue to seen— see a
risetrthe-number and-stgnifieanee-of these disputes and inquiries. Injuries sustained or damages claimed by Members or their
friends and family members, or others who use or purchase our Connected Fitness Products, have subjected us to, and could in
the future subject us to, regulatory proceedings, government inquiries, investigations ;-and actions, and-or private litigation that ,
regardless of their merits, could harm our reputation, divert management’ s attention from our operations , and result in
substantial legal fees and other costs. Additionally, we have in the past been subject to intense media scrutiny, which exposes us
to increasing regulation, government er—fegu-}afeﬁ—inve%tigation% legal actions and penalties. For example, we are presently
%ubject to htlgatlon and dlsputes related to mJury or damage clarms by Member% and et-her—others who used or purchased the
d d P 0 y d Connected Fitness Products 5
where—repe-rt—mg— Product recalls may t-ﬂgger—ftrﬁher—glve rise to regulatory mve%trgatron@ enforcement matters, prlvate
litigation, and potential monetary penalties . Sce “ — Our products and services may be affected from time to time by design
and manufactunng defects or product Safety issues, real or percerved that could adversely affect our business and result in harm




é—pfemu-lgated—t-hereuﬂéer—Addltlonally, from time to time, we may be, and Currently are, subject to 1nqu1r1es from regulators in
which they seek information about us or our practices. Such further inquiries could result in more formal investigations or
a-l-legat-teﬁs—proceedlngs which could adversely impact our business, financial condition, and operating results. Litigation,
government inquiries or investigations, regulatory proceedings, sueh-as-the-investigations-deseribed-above;as well as related
personal injury or class action claims and lawsuits, and securities, commercial, consumer and intellectual property infringement
matters that we are currently facing or could face, can be protracted and expensive, and have results that are difficult to predict .
Determining reserves for pending litigation and other legal and regulatory matters requires significant judgment, and
there can be no assurance that our expectations or estimates will prove correct . Certain of these matters include
speculative claims for substantial or indeterminate amounts of damages and include claims for injunctive or equitable relicf.
Additionally, our legal costs for any of these matters, either alone or in the aggregate could be significant. Adverse outcomes
with respect to any of these legal , government, or regulatory proceedings may result in significant settlement costs or
judgments, penalties and fines, or require us to modify our products or services, make content unavailable, or require-ts-to stop
offering certain products, components, or features, all of which could negatively affect our membership and revenue growth.
Even if these proceedings are resolved in our favor, the time and resources necessary to resolve them , or public scrutiny
related to them, could divert the resources of our management and require significant expenditures. See Note 13- Commitments
and Contingencies in the Notes to our Consolidated Financial Statements in Part I, Item 8 of this Annual Report on Form 10- K
and the sectlon t1tled “Legal Proeeedrngs ” in Part I, Item 3 of thls Annual Report on Form lO K —"Phe—fem-l-ts—e-f—l—l—t—rg&t—ten—

eeﬁd-rt—reﬁ—aﬁd—eper&t—mg—fes&l-ts— We collect store process, and use personal data and other Mernber data, which subjects us to
legal obligations and laws and regulations related to security and privacy, and any actual or perceived failure to meet those
obligations could harm our business. We collect, process, store, and use a wide variety of data from current and prospective
Members, including personal data (some of which is considered sensitive data under applicable laws), such as-home-addresses;
and-geolocation data. U. S. federal, state, and international laws and regulations governing privacy, data protection, and e-
commerce transactions impose obligations on what we can do with our Members’ personal data. These obligations include
heightened transparency about data collection, use and sharing practices, new data privacy rights, and rules in respect to cross-
border data transfers, which carry significant enforcement penalties for non- compliance . Compliance with existing, proposed
and recently enacted laws and regulations can be costly and time consuming, and any failure to comply with these
regulatory standards could subject us to legal, operational and reputational risks . These laws and regulations also require
us to safeguard our Members’ personal data. Although we have established security measures, policies and procedures designed
to protect Member information, our third- party service providers’ security and testing measures may not prevent security
breaches. Further, advances in computer capabilities, artificial intelligence and machine learning, new discoveries in the field of
cryptography, inadequate facility security, or other developments may result in a compromise or breach of the technology we
use to protect Member data. Any compromise of our security or breach of our Members’ privacy could harm our reputation or
financial condition and, therefore, our business. In addition, a party who circumvents our security measures or exploits
inadequacies in our security measures, could, among other effects, misappropriate Member data or other proprietary
information, cause interruptions in our operations, or expose Members to computer viruses or other disruptions. Actual or
perceived vulnerabilities may lead to claims against us. To the extent that the measures we or our third- party business partners
have taken prove to be insufficient or inadequate, we may become subject to litigation, breach notification obligations, or
regulatory or administrative sanctions, which could result in significant fines, penalties, or damages and harm to our reputation.
Depending on the nature of the information compromised, in the event of a data breach or other unauthorized access to our
Member data, we may also have obligations to notify Members about the incident and we may need to provide some form of
remedy, such as a subscription to a credit monitoring service, for the individuals affected by the incident. A growing number of
legislative and regulatory bodies have adopted consumer notification requirements in the event of unauthorized access to or
acquisition of certain types of personal data. Such breach notification laws continue to evolve and may be inconsistent from one
jurisdiction to another, and there can be no assurances that we will be successful in our efforts to comply with these obligations.
Complying with these obligations could cause us to incur substantial costs and could increase negative publicity surrounding
any incident that compromises Member data. Furthermore, we may legally be required to disclose personal data pursuant to
demands from individuals, privacy advocates, regulators, government agencies, and law enforcement agencies in various
jurisdictions with conflicting privacy and security laws. This disclosure of or refusal to disclose personal data may result in a
breach of privacy and data protection policies, notices, laws, rules, court orders, and regulations and could result in proceedings
or actions against us in the same or other jurisdictions, damage to our reputation and brand, and inability to provide our products
and services to consumers in certain jurisdictions. Additionally, new laws or regulations, or changes to or re- interpretations of
the laws and regulations that govern our collection, use, and disclosure of Member data could impose additional requirements
with respect to the retention and security of Member data, could limit our marketing activities, and could have an adverse effect



on our business, financial condition, and operating results. Violations of applicable privacy laws or cybersecurity incidents could
impact our business in a number of ways, such as a temporary suspension of some or all of our operating and / or information
systems, damage our reputation, our relationships with customers, suppliers, vendors, and service providers and the Peloton
brand and could result in lost data, lost sales, increased insurance premiums, substantial breach- notification and other
remediation costs and lawsuits, as well as adversely affect results of operations. In addition, we may also face regulatory
investigations with corresponding fines, civil claims including representative actions, and other class action type litigation
(where individuals have suffered harm), potentially amounting to significant compensation or damages liabilities (including
under laws such as in California that provide statutory damage remedies for certain types of breaches), as well as associated
costs, diversion of internal resources, and reputational harm. We may also incur additional costs in the future related to the
implementation of additional security measures to protect against new or enhanced data security and privacy threats, to comply
with state, federal, and international laws that may be enacted to address personal data processing risks and data security threats,
or to investigate or address potential or actual data security or privacy breaches. We are subject to global trade related laws and
regulations for the export and import of goods, articles, materials and technology, as well as forced labor and economic
sanctions regulations that could subject us to liability, detention of goods, and impair our ability to compete in international
markets. The United States and various foreign governments have imposed controls, export license requirements, duties, and
restrictions on the import or export of certain goods and technologies. Our products may be subject to U. S. export controls and
compliance with applicable regulatory requirements regarding the export of our products , technology and services may create
delays in the introduction of our products and services in international markets, prevent our international Members from
accessing our products and services, and, in some cases, prevent the export of our products , technology and services to some
countries altogether. Furthermore, U. S. export control laws and economic sanctions pregrams-regulations prohibit the
provision of products , technelogy and services to certain countries, regions, governments, and persons subject to U. S. and
other applicable sanctions regulations. Even though we take precautions to prevent our products and technology from being
provided to targets of applicable H—S—sanctions regulations , our products and services, including our firmware updates, could
be provided to those targets. Our failure to comply with these laws and regulations could have negative consequences, including
government investigations, penalties, reputational harm and could harm our international and domestic sales and adversely
affect our revenue. Numerous laws prohibit the importation of goods made with forced labor or compulsory prison labor,
including for example the Tariff Act of 1930, as well as the Uyghur Forced Labor Prevention Act (“ UFLPA ), and other global
laws against forced labor. The UFLPA prohibits the importation of articles, merchandise, apparel, and goods mined, produced,
or manufactured wholly or in part in the Xinjiang Uyghur Autonomous Region (Xinjiang) of the People’ s Republic of China
(PRC), or by entities identified by the U. S. government on the UFLPA Entity List. Forced labor concerns have rapidly become
a global area of interest, and is a topic that will likely be subject to new regulations in the markets in which we operate within-.
If we fail to comply with these laws and regulations, the Company may be subject to detention, seizure, and exclusion of
imports, as well as penalties, costs, and restrictions on export and import privileges that could have an adverse effect on our
business, financial condition, and operating results. Failure to comply with anti- corruption and anti- money laundering laws,
including the FCPA and similar laws associated with our activities outside of the United States, could subject us to penalties and
other adverse consequences. We operate a global business and may have direct or indirect interactions with public officials and
employees of government agencies or state- owned or affiliated entities. We are subject to the FCPA, the U. S. domestic bribery
statute contained in 18 U. S. C. § 201, Honest Services Wire Fraud, 18 U. S. C. § 1346, the U. S. Travel Act, the USA
PATRIOT Act, the U. K. Bribery Act, and possibly other anti- bribery and anti- money laundering laws in countries in which
we conduct activities. These laws prohibit companies and their employees and third- party representatives from corruptly
promising, authorizing, offering, or providing, directly or indirectly, improper payments or anything of value to foreign public
officials, political parties, and private- sector recipients for the purpose of obtaining or retaining business, directing business to
any person, or securing any advantage. In addition, U. S. public companies are required to maintain books and records that
accurately and fairly represent their transactions and have an adequate system of internal accounting controls. In many foreign
countries, including countries in which we may conduct business, it may be a local custom that businesses engage in practices
that are prohibited by the FCPA or other applicable laws and regulations. Governmental enforcement authorities could seek to
impose substantial civil and / or criminal fines and penalties for violations of these laws by any director, officer, employee, or
third- party representative, which could have a material adverse effect on our business, reputation, operating results and
financial condition. We have implemented an anti- corruption compliance program and policies, procedures and training
designed to foster compliance with these laws, however, our employees, contractors, and agents, and companies to which we
outsource certain of our business operations, may take actions in violation of our policies or applicable law. Any such violation
could have an adverse effect on our reputation, business, operating results and prospects. Any violation of the FCPA, other
applicable anti- corruption laws, or anti- money laundering laws could result in whistleblower complaints, adverse media
coverage, investigations, loss of export privileges, substantial criminal or civil sanctions and suspension or debarment from U. S.
government contracts, any of which could have a material adverse effect on our reputation, business, operating results, and
prospects. In addition, responding to any enforcement action may result in a significant diversion of management’ s attention
and resources and significant defense costs and other professional fees. Changes in legislation in U. S. and foreign taxation of
international business activities or the adoption of other tax reform policies, as well as the application of such laws, could
adversely impact our financial position and operating results. Recent or future changes to U. S., U. K. and other foreign tax laws
could impact the tax treatment of our earnings. For example, the U. S. government may enact significant changes to the taxation
of business entities including, among others, the imposition of minimum taxes or surtaxes on certain types of income. We
generally conduct our international operations through wholly owned subsidiaries, branches, or representative offices and report
our taxable income in various jurisdictions worldwide based upon our business operations in those jurisdictions. Further, we are



in the process of implementing an international structure that aligns with our financial and operational objectives as evaluated
based on our international markets, expansion plans, and operational needs for headcount and physical infrastructure outside the
United States. The intercompany relationships between our legal entities are subject to complex transfer pricing regulations
administered by taxing authorities in various jurisdictions. Although we believe we are compliant with applicable transfer
pricing and other tax laws in the United States, the United Kingdom, and other relevant countries, changes in such laws and
rules may require the modification of our international structure in the future, which will incur costs, may increase our
worldwide effective tax rate, and may adversely affect our financial position and operating results. In addition, significant
judgment is required in evaluating our tax positions and determining our provision for income taxes. During the ordinary course
of business, there are many transactions and calculations for which the ultimate tax determination is uncertain. For example, our
effective tax rates could be adversely affected by earnings being lower than anticipated in countries where we have lower
statutory rates and higher than anticipated in countries where we have higher statutory rates, by changes in foreign currency
exchange rates, or by changes in the relevant tax, accounting, and other laws, regulations, principles, and interpretations. As we
operate in numerous taxing jurisdictions, the application of tax laws can be subject to diverging and sometimes conflicting
interpretations by tax authorities of these jurisdictions. It is not uncommon for taxing authorities in different countries to have
conflicting views with respect to, among other things, the manner in which the arm’ s- length standard is applied for transfer
pricing purposes, or with respect to the valuation of intellectual property. If U. S., U. K., or other jurisdictions’ tax laws further
change, if our current or future structures and arrangements are challenged by a taxing authority, or if we are unable to
appropriately adapt the manner in which we operate our business, we may have to undertake further costly modifications to our
international structure and our tax liabilities and operating results may be adversely affected. The Organisation for Economic
Co- operation and Development (OECD) is continuing to work on fundamental changes in the allocation of profits
among tax jurisdictions in which companies do business (Pillar One), as well as the implementation of a global minimum
tax (Pillar Two). Global minimum tax legislation has been proposed and / or enacted in various jurisdictions. These two
pillars combined represent a significant change in the international tax regime, and there is risk of an adverse impact to
our effective tax rate, but the amount of such impact remains uncertain at this time. Our ability to use our net operating
loss to offset future taxable income may be subject to certain limitations. As of June 30, 2623-2024 , we had U. S. federal net
operating loss carryforwards, or NOLs, and state NOLs of approximately $ 3, 464313 . 6-8 million and $ 2, 309-590 . 9-8
million, respectively, due to prior period losses, which if not utilized, will begin to expire for federal and state tax purposes
beginning in 2034 and 2623-2024 , respectively. Realization of these NOLs depends on future income, and there is a risk that
our existing NOLs could expire unused and be unavailable to offset future income tax liabilities, which could adversely affect
our operating results. In general, under Section 382 of the Internal Revenue Code of 1986, as amended, or the Code, a
corporation that undergoes an “ ownership change ” is subject to limitations on its ability to utilize its NOLs to offset future
taxable income. We have undergone three ownership changes in the past, and our NOLs arising before those dates are subject to
one or more Section 382 limitations which may materially limit the use of such NOLSs to offset our future taxable income. Our
NOLs may also be impaired under state laws. In addition, under the 2017 Tax Cuts and Jobs Act, or Tax Act, tax losses
generated in taxable years beginning after December 31, 2017 may be utilized to offset no more than 80 % of taxable income
annually. This change may require us to pay federal income taxes in future years despite generating a loss for federal income tax
purposes. On March 27, 2020, the Coronavirus Aid, Relief, and Economic Security, or CARES Act, was signed into law. The
CARES Act changes certain provisions of the Tax Act. Under the CARES Act, NOLs arising in taxable years beginning after
December 31, 2017 and before January 1, 2021 may be carried back to each of the five taxable years preceding the tax year of
such loss, but NOLs arising in taxable years beginning after December 31, 2020 may not be carried back. In addition, the
CARES Act eliminates the limitation on the deduction of NOLs to 80 % of current year taxable income for taxable years
beginning before January 1, 2021. For these reasons, we may not be able to realize a tax benefit from the use of our NOLs,
whether or not we attain profitability. In addition, future changes in our stock ownership, the causes of which may be outside of
our control, could result in an additional ownership change under Section 382 of the Code. There is also a risk that, due to
regulatory changes, such as further limitations or suspensions on the use of NOLs, or other unforeseen reasons, our existing
NOLSs could expire or otherwise be unavailable to offset future income tax liabilities. Our NOLs may also be limited under state
laws. For these reasons, we may not be able to realize a tax benefit from the use of our NOLs, whether or not we attain
profitability. Our intellectual property rights are valuable, and any inability to protect them could reduce the value of our
products, services, and brand. Our success depends in large part on our proprietary technology and our patents, trade secrets,
trademarks, copyrights and other intellectual property rights. We rely on, and expect to continue to rely on, a combination of
trademark, trade dress, domain name, copyright, trade secret and patent protection, as well as confidentiality and license
agreements with our employees, contractors, consultants, and third parties with whom we have relationships, to establish and
protect our technology, brand, and other intellectual property. However, our efforts to protect our intellectual property rights
may not be sufficient or effective, especially as incidents of infringement on the Peloton brand increase, and any of our
intellectual property rights may be challenged, which could result in them being narrowed in scope or declared invalid or
unenforceable. There can be no assurance that our intellectual property rights will be sufficient to protect against others offering
products, services, or technologies that infringe on our rights or are substantially similar to ours and that compete with our
business. Effective protection of intellectual property, including but not limited to patents, trademarks, copyrights and domain
names, is expensive and difficult to maintain, both in terms of application and registration costs as well as the costs of defending
and enforcing those rights. As we have grown, we have sought to obtain and protect our intellectual property rights in an
increasing number of countries, a process that can be expensive and may not always be successful. For example, the U. S. Patent
and Trademark Office and various foreign governmental patent agencies require compliance with a number of procedural
requirements to complete the patent application process and to maintain issued patents, and noncompliance or non- payment



could result in abandonment or lapse of a patent or patent application, resulting in partial or complete loss of patent rights in a
relevant jurisdiction. Further, intellectual property protection may not be available to us in every country in which our products
and services are available. For example, some foreign countries have compulsory licensing laws under which a patent owner
must grant licenses to third parties In addition, many countries limit the enforceability of patents against certain third parties,
1nc1ud1ng government agenmes or government contractors. In these countries, patents may provide limited or no benefit. We n
d we-spend significant resources to monitor and protect these-our brand
and other intellectual property rrghts Lrtlgatlon brought to protect and enforce our intellectual property rights can be costly,
time- consuming, and distracting to management and could result in the impairment or loss of portions of our intellectual
property. Furthermore, our efforts to enforce our intellectual property rights may be limited if we shift our strategy or we may be
met with defenses, counterclaims, and countersuits attacking the validity and enforceability of our intellectual property rights.
Accordingly, we may not be able to prevent third parties from infringing upon or misappropriating our intellectual property. Our
inability to secure, protect, and enforce our intellectual property rights could seriously damage our brand and our business. We
have been, and in the future may be, sued by third parties for alleged infringement of their intellectual property rights, including
by music rights holders. There is considerable patent and other intellectual property development activity in our market.
Litigation, based on allegations of infringement or other violations of intellectual property rights, is frequent in the fitness and
technology industries. Furthermore, it is common for individuals and groups to purchase patents and other intellectual property
assets for the purpose of making claims of infringement to extract licenses and / or settlements from companies like ours. Our
use of third- party content, including music content, software, and other intellectual property rights may be subject to claims of
infringement or misappropriation. We cannot guarantee that our internally developed or acquired technologies and content do
not or will not infringe the intellectual property rights of others. From time to time, our competitors or other third parties may
claim that we are infringing upon or misappropriating their intellectual property rights, and we may be found to be infringing
upon such rights. For additional information, see Note 13- Commitments and Contingencies in the Notes to our Consolidated
Financial Statements in Part II, Item 8 of this Annual Report on Form 10- K. Any claims or litigation could cause us to incur
significant expenses and, if successfully asserted against us, could require that we pay substantial damages or royalty payments,
prevent us from offering our platform or services or using certain technologies, force us to implement expensive work- arounds,
or impose other unfavorable terms. We expect that the occurrence of infringement claims is likely to grow as the market for
fitness products and services grows and as we introduce new and updated products and offerings. Further, we cannot compel
patent or trademark rights holders to license their rights to us, and our business may be adversely impacted if our access to
technology is limited. Accordingly, our exposure to demands for royalty licenses or damages resulting from infringement claims
could increase and this could further exhaust our financial and management resources. Further, during the course of any
litigation, we may make announcements regarding the results of hearings and motions, and other interim developments. If
securities analysts and investors regard these announcements as negative, the market price of our Class A common stock may
decline. Even if intellectual property claims do not result in litigation or are resolved in our favor, these claims, and the time and
resources necessary to avoid or to resolve them, could divert the resources of our management and require significant
expenditures. See “ Risks Related to Laws, Regulation, and Legal Proceedings. ” Any of the foregoing could prevent us from
competing effectively and could have an adverse effect on our business, financial condition, and operating results. We cannot
compel music rights holders to license their rights to us, and our business may be adversely affected if our access to music is
limited. The concentration of control of content by major music licensors means that the actions of one or a few licensors may
adversely affect our ability to provide our service. We enter into license agreements to obtain rights to use music in our service,
including with major record companies, independent record labels, major music publishers, and independent music publishers
and administrators who collectively hold the rights to a significant number of sound recordings and musical compositions.
Comprehensive and accurate ownership information for the musical compositions embodied in sound recordings is sometimes
unavailable because songwriters' catalogs are frequently bought and sold between rights holders, meaning ownership and share
information can change at any time without notification and it may take a while for the appropriate parties to be notified. In
some cases, we obtain ownership information directly from music publishers, PROs, collecting societies, or record labels and in
other cases we rely on the assistance of third parties to determine ownership information. If the information provided to us or
obtained by such third parties does not comprehensively or accurately identify the ownership of musical compositions, if we are
unable to determine which musical compositions correspond to specific sound recordings, or if the same party does not own
administer, control or own all rights on a worldwide basis, it may become difficult or impossible to identify the appropriate
rights holders to whom to pay royalties. This may make it difficult to comply with the obligations of agreements with those
rights holders or to secure the appropriate licenses with all necessary parties. Our license agreements are complex and impose
numerous obligations on us, including obligations to, among other things: ¢ calculate and make payments based on complex
royalty structures, which requires tracking usage of content in our service that may at times have inaccurate or incomplete
metadata necessary for such calculation; * provide periodic reports on the exploitation of the content in specified formats; and *
cornply with certain marketing and advertising restrictions. If €ertatn-certain of our license agreements eewtd-alse-contain
minimum guarantees and-~or advance payments, which could be are-netatways-tied to our number of Subscribers or stream
counts for music used in our service —Aeeefd-mg}y— our ability to achieve and sustain profitability and operating leverage could
depend in part depends—on our ability to increase our revenue through increased sales of subscriptions on terms that maintain an
adequate gross margin. Our license agreements that-eontain-mintmum-gaarantees-typically have terms of between one and three
years, but our Subscribers may cancel their subscriptions at any time. We rely on estimates to forecast whether sgel-minimum
guarantees and / or advances against royalties could be recouped against our actual content costs incurred over the term of the
license agreement. To the extent that our estimates underperform relative to our expectations, and our content costs do not
exceed such minimum guarantees and / or advance payments, our margins may be adversely affected. Some of our license




agreements also include so- called “ most- favored nations ” provisions, which require that certain terms (including material
financial terms) are no less favorable than those provided to any similarly situated licensor. If agreements are amended or new
agreements are entered into on more favorable terms, these most- favored nations provisions could cause our payment or other
obligations to escalate substantially. Additionally, some of our license agreements could require consent to undertake new
business initiatives utilizing the licensed content (e. g., alternative distribution models), and without such consent, our ability to
undertake new business initiatives may be limited and our competitive position could be impacted. If we use content in ways
that are found to exceed the scope of such agreements, we could be subject to monetary penalties or claims of infringement, and
our rights under such agreements could be terminated. We face risk of unforeseen costs and potential liability in connection with
content we produce, license, and distribute through-eurplatform-. As a producer and distributor of content, we face potential
liability for negligence, intellectual property infringement, or other claims based on the nature and content of materials that we
produce, license, and distribute , both on our platform as well as third- party platforms . We also may face potential liability
for content used in promoting our service, including marketing materials. We may decide to remove content from our service or
third- party platforms , not to place certain content on our service or third- party platforms , or to discontinue or alter our
production of certain types of content if we believe such content might not be well received by our Members or could be
damaging to our brand and business. To the extent we do not accurately anticipate costs or mitigate risks, including for content
that we obtain but ultimately does not appear on or is removed from our service, or if we become liable for content we produce,
license or distribute, our business may suffer. Litigation to defend these claims could be costly and the expenses and damages
arising from any liability could harm our business. We may not be indemnified against claims or costs of these types and we
may not have insurance coverage for these types of claims. Some of our products and services contain open source software,
which may pose particular risks to our proprietary software, technologies, products, and services in a manner that could harm
our business. We use open source software in our products and services and anticipate using open source software in the future.
Some open source software licenses require those who distribute open source software as part of their own software product to
publicly disclose all or part of the source code to such software product or to make available any open source code included in
such software product or any derivative works of the open source code on unfavorable terms or at no cost. The terms of many
open source licenses to which we are subject have not been interpreted by U. S. or foreign courts, and there is a risk that open
source software licenses could be construed in a manner that imposes unanticipated conditions or restrictions on our ability to
provide or distribute our products or services. Additionally, we could face claims from third parties claiming ownership of, or
demanding release of the open source software or derivative works that we developed using such software, which could include
our proprietary source code, or otherwise seeking to enforce the terms of the applicable open source license. These claims could
result in litigation and could require us to make our software source code freely available, purchase a costly license, or cease
offering the implicated products or services unless and until we can re- engineer them. This re- engineering process could
require us to expend significant additional research and development resources, and we cannot guarantee that we will be
successful. Additionally, the use of certain open source software can lead to greater risks than use of third- party commercial
software, as open source licensors generally do not provide warranties or controls on the origin of software. There is typically no
support available for open source software, and we cannot ensure that the authors of such open source software will implement
or push updates to address security risks or will not abandon further development and maintenance. Many of the risks associated
with the use of open source software, such as the lack of warranties or assurances of title or performance, cannot be eliminated,
and could, if not properly addressed, negatively affect our business. We have processes to help alleviate these risks, including a
review process for screening requests from our developers for the use of open source software, but we cannot be sure that all
open source software is identified or submitted for approval prior to use in our products and services. Any of these risks could be
difficult to eliminate or manage, and, if not addressed, could have an adverse effect on our business, financial condition, and
operating results. Risks Related to Service Providers and Our Employees We rely heavily on third parties for most of our
computing, storage, processing, and similar services, and have increased our reliance on certain third parties, such as last mile
and Member support partners. Any disruption of or interference with our use of these third- party services could have an adverse
effect on our business, financial condition, and operating results. We have outsourced our cloud infrastructure to third- party
providers, and we currently use these providers to host and stream our services and content. We are therefore vulnerable to
service interruptions experienced by these providers, and we expect to experience interruptions, delays, or outages in service
availability in the future due to a variety of factors, including infrastructure changes, human, hardware or software errors,
hosting disruptions, and capacity constraints. Outages and capacity constraints could arise from a number of causes such as
technical failures, natural disasters and global pandemics, fraud, or security attacks. In addition, hosting costs will increase as
membership engagement grows, which could harm our business if we are unable to grow our revenue faster than the
cost of using these services or the services of similar providers. Additionally, we rely on last mile partners for the delivery
and installation of our products and have increased our reliance on third- party Member support partners. The level or quality of
service provided by these providers and partners, or regular or prolonged delays or interruptions in that service, could also affect
the use of, and our Members’ satisfaction with, our products and services and could harm our business and reputation.

Furthermore I-n—add-tﬁeﬁ— hesﬁng—eests—mﬂ—rnerease—some prov1ders, such as shlpplng vendors meﬁabefs}me-eﬁgagement

have broad drscretlon to change and 1nterpret the terms of service and
other policies Wlth respect to us, and those actions may be unfavorable to our business operations. Our providers may also take
actions beyond our control that could seriously harm our business, including discontinuing or limiting our access to one or more
services, increasing pricing terms, terminating or seeking to terminate our contractual relationship altogether, or altering how we
are able to process data in a way that is unfavorable or costly to us. Although we expect that we could obtain similar services
from other third parties, if our arrangements with our current providers were terminated, we could experience interruptions on



our platform and in our ability to make our content available to Members, as well as delays and additional expenses in arranging
for alternative cloud infrastructure services. Any of these factors could further reduce our revenue, subject us to liability, and
cause our Subscribers to decline to renew their subscriptions, any of which could have an adverse effect on our business,
financial condition, and operating results. In addition, customers of certain of our providers have been subject to litigation by
third parties claiming that the service and basic HTTP functions infringe their patents. If we become subject to such claims,
although we expect our provider to indemnify us with respect to at least a portion of such claims, the litigation may be time
consuming, divert management’ s attention, and, if our provider failed to indemnify us, adversely impact our operating results.
Our future success depends on the continuing efforts of our key employees and our ability to attract and retain highly skilled
personnel and senior management. Our future success depends, in part, on our ability to continue to identify, attract, develop,
integrate, and retain qualified and highly skilled personnel, including senior management, engineers, producers, designers,
product managers, logistics and supply chain personnel, retail managers, and fitness instructors. In particular, we are highly
dependent on the services of our senior management team to the development of our business, future vision, and strategic
direction. If members of our senior management team, including our executive leadership, become ill, or if we are otherwise
unable to retain them, we may not be able to manage our business effectively and, as a result, our business and operating results
could be harmed. If the senior management team, including any new hires that we make, fails to work together effectively and
to execute our plans and strategies on a timely basis then our business and future growth prospects could be harmed. Because
our future success is dependent on our ability to continue to enhance and introduce new products and services, we are
particularly dependent on our ability to hire and retain qualified and skilled engineers, including with significant experience in
designing and developing software and internet- related services, and with background in the areas of artificial intelligence and
machine learning. Also imperative to our success are our fitness instructors, who we rely on to bring new, exciting, and
innovative fitness and wellness content to our platform, and who act as brand ambassadors. There can be no assurance that
our instructors will remain with us or retain their current appeal, that the costs associated with retaining current
instructors and hiring new instructors will be favorable or acceptable to us, or that new instructors will be as successful
as their predecessors. The loss of key personnel, including key instructors, could make it more difficult to manage our brand,
operations and research and development activities, could reduce our employee retention and revenue, and impair our ablllty to

em-p-leymeﬁt— We do not maintain key person llfe Insurance pol1c1es on any of our employees Demand and Competltlon for
highly skilled personnel, including those with specific expertise, is often intense, especially in New York City, where we have a
substantial presence and need for highly skilled personnel. We may not be successful in attracting, integrating, or retaining
qualified personnel to fulfill our current or future needs. We have from time to time experienced, and we expect to continue to
experience, difficulty in hiring and retaining highly skilled employees with appropriate qualifications, and we may lose new
employees to our competitors before we realize the benefit of our investment in recruiting and training them. In addition, we
issue equity awards to certain of our employees as part of our hiring and retention efforts, and job candidates and existing
employees often consider the value of the equity awards they receive in connection with their employment. Our employees’
inability to sell their shares in the public market at times and / or at prices desired may lead to a larger than normal turnover rate.
If the actual or perceived value of our Class A common stock declines, it may adversely affect our ability to hire or retain
employees. In addition, we may periodically change our equity compensation practices, which may include reducing the number
of employees eligible for equity awards or reducing the size of equity awards granted per employee or undertaking other efforts
that may prove to be unsuccessful retention mechanisms. If we are unable to attract, integrate, or retain the qualified and highly
skilled personnel required to fulfill our current or future needs, our business and future growth prospects could be harmed. Our
instructors and many of our employees (where appropriate) are subject to certain restrictive covenants, including post-
employment non- compete agreements. The enforceability of non- compete agreements is currently subject to Federal
Trade Commission regulations that have been challenged in legal proceedings. Moreover, actual and proposed state and
local laws may limit the ability of employers to deploy and / or enforce certain non- compete agreements. As such, the
Company’ s ability to protect legitimate interests through the deployment and / or enforcement of non- compete
agreements may be limited. If we cannot maintain our *“ One Peloton ™ culture, we could lose the innovation, teamwork, and
passion that we believe contribute to our success and our business may be harmed. We believe that a critical component of our
success has been our corporate culture. We have invested substantial time and resources in building our “ One Peloton ” culture,
which is based on the idea that if we work together we will be more efficient and perform better because of one another. As we
continue to evolve, we will need to malntaln our “ One Peloton ” culture among our employees dlspersed across various

geographlc reglons We -

7 afe-w have faced frew, and may continue to face, challenges arising from the
management of certain remote, geograph1cally dispersed teams. Our response to the changing work environment has included a
number of employee- focused office policies, which are aimed at increasing productivity and employee morale and which have
increased our costs. As we continue to develop our infrastructure, and particularly in light of reductions in headcount, including
as part of our restructuring initiatives, we may find it difficult to maintain valuable aspects of our culture, to prevent a negative
effect on employee morale or attrition beyond our planned reduction in headcount, and to attract competent personnel who are
willing to embrace our culture. Any failure to preserve our culture could negatively affect our future success, including our
ability to retain and recruit personnel and to effectively focus on and pursue our corporate objectives. Risks Related to the
Ownership of Our Class A Common Stock The matket-stock price of our Class A common stock has been, and will likely
continue to be, volatile and you could lose all or part of your investment. The market price of our Class A common stock
has been, and will likely continue to be, volatile, including an increase during the COVID- 19 pandemic and a decrease
as the public returned to pre- pandemic routines and other factors . [n addition, the trading prices of securities of technology



discussed in this Annual Report on Form 10 K, the market price of our Class A common stock has ﬂuctuated and may in the
future fluctuate significantly in response to numerous factors, many-some of which are beyond our control, including: * our
ability to execute and realize the benefits of strategic plans, such as the restructuring +nitiative-initiatives we announced in
February 2022 and May 2024, including our ability to achieve targeted cost savings : ° overall performance of the equity
markets and the perfmmance of technology companies in pdltlculal * variations in our operatlng results cash ﬂows "lnd other

initiate or maintain coverage of us, Changes in financial estimates by any securities analysts Who follow our company, or our
failure to meet these-estimates-erthe-cxpectations of analysts or investors; * recruitment, satisfaction or departure of key

personnel , including the departure of our former CEO, the temporary appointment of our interim co- CEOs, and the
need to tlmely 1dent1fy and 1ntegrate a new CEO w1th1n our organlzatlon t-he—general eeeﬁefny—economlc as—a—whe}e—

-mtefes{—fa’fe—feeess-teﬂa-lﬂy—condmons

* past or future investments, acquisitions or dispositions; ¢ negatlve publicity related to problems with our suppliers or partners,
or the real or perceived quality of our products, as well as the failure to timely launch new products or services that gain market
acceptance; * rumors and market speculation involving us or other companies in our industry; ¢ actions and investment positions
taken by institutional investors and other stockholders, including activist investors or short sellers; * announcements by us or our
competitors of new products, pricing, services, features and content, significant technical innovations, acquisitions, dispositions,
strategic partnerships, joint ventures, or capital commitments; * new laws or regulations or new interpretations of existing laws
or regulations applicable to our business; ¢ lawsuits threatened or filed against us, litigation involving our industry, or both; ¢
regulatory action involving us, our industry, or both, or investigations by regulators and other third parties into our
operations or those of our competitors; * developments or disputes concerning our or other parties’ products, services, or
intellectual property rights; ¢ significant security breaches, technical difficulties and interruptions of service affecting our
services and products « other events or factors, including those resulting from war, incidents of terrorism, or responses to these
events; aetta 3 agreements—and ¢ sales of shares of our Class A common
stock by us or our stockholders. In addltlon the stock markets hdve experienced extreme price and volume fluctuations that have
affected and continue to affect the market prices of equity securities of many companies —Steekpriees-of many-eompantes-have
flwetnated-in a manner unrelated or disproportionate to the operating performance of those companies. In the past, stockholders
have instituted securities class action litigation following periods of market volatility. The fapartiestar-the-Company has been
named in three putatlve securltles class action lawsuits, and ten putatlve stockholdel deri 1vat1Ve actions —AptH2624-the

securities or stockholder litigation actlon% Could subject us to substantlal costs, divert resources dnd the attentlon of management
from our business, and adversely affect our business. See ““ Risks Related to Laws, Regulation, and Legal Proceedings. ” Sales of
a substantial amount of our Class A common stock in the public markets, or the perception that such sales might occur, could
cause the price of our Class A common stock to decline. The market price of our Class A common stock could decline as a
result of sales of a substantial number of shares of our Class A common stock in the public market in the near future, or the
perception that these sales might occur. Many of our existing security holders have substantial unrecognized gains on the value
of the equity they hold, and may take, or attempt to take, steps to sell, dlrectly or 1ndnectly, their shares or 0therw1se secure, or
limit the risk to, the value of their unrecognized gains on those shares. 7 5 A




356—376 7-67—261 62—7—713 shares of our Class A common stock and Class B common stock outstandmg as of June 30, 2623
2024 . All shares of our Class A common stock and Class B common stock are freely tradable, except for certain limitations,
including with respect to holding periods, on any shares purchased by our “ affiliates ” as defined in Rule 144 under the
Securities Act of 1933, as amended, or the Securities Act. Further, certain holders of our common stock have rights, subject to
some conditions, to require us to file registration statements for the public resale of the Class A common stock issuable upon
conversion of such shares or to include such shares in registration statements that we may file for us or other stockholders. Sales
of our shares pursuant to registration rights may make it more difficult for us to sell equity securities in the future at a time and
at a price that we deem appropriate. These sales could also cause the trading price of our Class A common stock to fall and
make it more difficult for you to sell shares of our Class A common stock. In addition, as of June 30, 2623-2024 , we had 2755,
236-811 , 428463 shares of Class A common stock underlying restricted stock units that were awarded but not yet vested, and
stock options outstanding that, if fully exercised, would result in the issuance of +3-11 , 36+082 , 734849 shares of Class B
common stock and 23-17 , 837-818 , 542-640 shares of Class A common stock. Subject to the satisfaction of applicable vesting
requirements, and limitations applicable to shares held by our affiliates, the vested restricted stock and shares issued upon
exercise of outstanding stock options will be available for immediate resale in the open market. The dual class structure of our
common stock has the effect of concentrating voting control with our directors, executive officers, and certain other holders of
our Class B common stock; this will limit or preclude your ability to influence corporate matters, including the election of
directors and the approval of any change of control transaction. Our Class B common stock has 20 votes per share and our Class
A common stock has one vote per share As Re eetorsexee eers;-and-heldersofm han

twenty- to- one Votrng ratio between our Class B and Class A common stock the holders of our Class B common stock
collectively control a majority of the combined voting power of our common stock and therefore are able to control most &
aamber-of-matters submitted to our stockholders for approval until the earlier of (i) the date specified by a vote of the holders of
66 2 /3 % of the then outstanding shares of Class B common stock, (ii) ten years from the closing of the IPO, and (iii) the date
the shares of Class B common stock cease to represent at least 1 % of all outstanding shares of our common stock. This
concentrated control limits or precludes your ability to influence corporate matters for the foreseeable future, including the
election of directors, amendments of our organizational documents, and any merger, consolidation, sale of all or substantially all
of our assets, or other major corporate transaction requiring stockholder approval. In addition, this may prevent or discourage
unsolicited acquisition proposals or offers for our capital stock that you may feel are in your best interest as one of our
stockholders. Future transfers by holders of Class B common stock will generally result in those shares converting to Class A
common stock, subject to limited exceptions, such as certain permitted transfers effected for estate planning purposes. The
conversion of Class B common stock to Class A common stock will have the effect, over time, of increasing the relative voting
power of those holders of Class B common stock who retain their shares in the long term. The dual class structure of our
common stock may adversely affect the trading market for our Class A common stock. Several stockholder advisory firms and
large institutional investors oppose the use of multiple class structures. As a result, the dual class structure of our common stock
may cause stockholder advisory firms to publish negative commentary about our corporate governance practices or otherwise
seek to cause us to change our capital structure, and may result in large institutional investors not purchasing shares of our Class
A common stock and could result in a less active trading market for our Class A common stock. Any actions or publications by
stockholder advisory firms or institutional investors critical of our corporate governance practices or capital structure could also
adversely affect the value of our Class A common stock. We do not intend to pay dividends for the foreseeable future. We have
never declared or paid any cash dividends on our common stock and do not intend to pay any cash dividends in the foreseeable
future. Additionally, our ability to pay dividends on our common stock is limited by the restrictions under the terms of our credit
agreement and security agreement. We anticipate that, for the foreseeable future, we will retain all of our future earnings for use
in the development of our business and for general corporate purposes. Any determination to pay dividends in the future will be
at the discretion of our Board of Directors. Accordingly, investors must rely on sales of their Class A common stock after price
appreciation, which may never occur, as the only way to realize any future gains on their investments. Provisions in our charter
documents and under Delaware law could make an acquisition of us, which may be beneficial to our stockholders, more difficult
and may limit attempts by our stockholders to replace or remove our current management. Provisions in our restated certificate
of incorporation and second amended and restated bylaws may have the effect of delaying or preventing a merger, acquisition or
other change of control of our company that the stockholders may consider favorable. In addition, because our Board of
Directors is responsible for appointing the members of our management team, these provisions may frustrate or prevent any
attempts by our stockholders to replace or remove our current management by making it more difficult for stockholders to
replace members of our Board of Directors. Among other things, our restated certificate of incorporation and second amended
and restated bylaws include provisions that: ¢ provide that our Board of Directors is classified into three classes of directors with
staggered three- year terms; ¢ permit the Board of Directors to establish the number of directors and fill any vacancies and newly
created directorships; ¢ require super- majority voting to amend some provisions in our restated certificate of incorporation and
restated bylaws; ¢ authorize the issuance of “ blank check  preferred stock that our Board of Directors could use to implement a
stockholder rights plan; ¢ provide that only the chairman of our Board of Directors, our chief executive officer, or a majority of
our Board of Directors will be authorized to call a special meeting of stockholders; ¢ eliminate the ability of our stockholders to
call special meetings of stockholders; ¢ prohibit cumulative voting; ¢ provide that directors may only be removed “ for cause ”



and only with the approval of two- thirds of our stockholders; ¢ provide for a dual class common stock structure in which holders
of our Class B common stock may have the ability to control the outcome of matters requiring stockholder approval, even if
they own significantly less than a majority of the outstanding shares of our common stock, including the election of directors
and significant corporate transactions, such as a merger or other sale of our company or its assets; * prohibit stockholder action
by written consent, which requires all stockholder actions to be taken at a meeting of our stockholders; ¢ provide that the Board
of Directors is expressly authorized to make, alter, or repeal our bylaws; and ¢ establish advance notice requirements for
nominations for election to our Board of Directors or for proposing matters that can be acted upon by stockholders at annual
stockholder meetings. Moreover, Section 203 of the General Corporation Law of the State of Delaware (the “ DGCL ") may
discourage, delay, or prevent a change in control of our company. Section 203 imposes certain restrictions on mergers, business
combinations, and other transactions between us and holders of 15 % or more of our common stock. Our restated certificate of
incorporation and second amended and restated bylaws contain exclusive forum provisions for certain claims, which may limit
our stockholders’ ability to obtain a favorable judicial forum for disputes with us or our directors, officers, or employees. Our
restated certificate of incorporation provides that the Court of Chancery of the State of Delaware, to the fullest extent permitted
by law, will be the exclusive forum for any derivative action or proceeding brought on our behalf, any action asserting a breach
of fiduciary duty, any action asserting a claim against us arising pursuant to the DGCL, our restated certificate of incorporation,
or our second amended and restated bylaws, or any action asserting a claim against us that is governed by the internal affairs
doctrine. Moreover, Section 22 of the Securities Act creates concurrent jurisdiction for federal and state courts over all claims
brought to enforce any duty or liability created by the Securities Act or the rules and regulations thereunder. In April 2020, we
amended and restated our restated bylaws to provide that the federal district courts of the United States of America will, to the
fullest extent permitted by law, be the exclusive forum for resolving any complaint asserting a cause of action arising under the
Securities Act (a “ Federal Forum Provision ). Our decision to adopt a Federal Forum Provision followed a decision by the
Supreme Court of the State of Delaware holding that such provisions are facially valid under Delaware law. While there can be
no assurance that federal or state courts will follow the holding of the Delaware Supreme Court or determine that the Federal
Forum Provision should be enforced in a particular case, application of the Federal Forum Provision means that suits brought by
our stockholders to enforce any duty or liability created by the Securities Act must be brought in federal court and cannot be
brought in state court. Section 27 of the Exchange Act creates exclusive federal jurisdiction over all claims brought to enforce
any duty or liability created by the Exchange Act or the rules and regulations thereunder. In addition, neither the exclusive forum
provision nor the Federal Forum Provision applies to suits brought to enforce any duty or liability created by the Exchange Act.
Accordingly, actions by our stockholders to enforce any duty or liability created by the Exchange Act or the rules and
regulations thereunder must be brought in federal court. Our stockholders will not be deemed to have waived our compliance
with the federal securities laws and the regulations promulgated thereunder. Any person or entity purchasing or otherwise
acquiring or holding any interest in any of our securities shall be deemed to have notice of and consented to our exclusive forum
provisions, including the Federal Forum Provision. These provisions may limit a stockholders’ ability to bring a claim in a
judicial forum of their choosing for disputes with us or our directors, officers, or employees, which may discourage lawsuits
against us and our directors, officers, and employees. Alternatively, if a court were to find the choice of forum provision
contained in our restated certificate of incorporation and / or second amended and restated bylaws to be inapplicable or
unenforceable in an action, we may incur additional costs associated with resolving such action in other jurisdictions, which
could harm our business, financial condition, and operating results. Short sellers of our stock may be manrpulatrve and may
drive down the market prrce of our Class A common stock. Shertsellingts-thepractice-ofseling

may-permit-ther 3 es-as-ares seting-th sh .Asapublrc entlty, we may be the subject
of concerted efforts by short sellers to spread negatrve 1nf0rmatron in order to gain a market advantage. In addition, the
publication of misinformation may also result in lawsuits, the uncertainty and expense of which could adversely impact our
reputation, business, financial condition, and operating results. There are no assurances that we will not face short sellers’ efforts
or similar tactics in the future, and the market price of our Class A common stock may decline as a result of their actions. Risks
Related to Our Indebtedness The Notes are effectively subordinated to our existing and future secured indebtedness and
structurally subordinated to the liabilities of our subsidiaries. Our 0 . 00 % Convertible Senior Notes due 2026 and our 5. 50 %
Convertible Senior Notes due 2029 ( together, the *“ Notes ) are our senior, unsecured obligations and rank equal in right of
payment with our existing and future senior, unsecured indebtedness, senior in right of payment to our existing and future
indebtedness that is expressly subordinated to the Notes and effectively subordinated to our existing and future secured
indebtedness, to the extent of the value of the collateral securing that indebtedness. In addition, because none of our subsidiaries
guarantee the Notes, the Notes are structurally subordinated to all existing and future indebtedness and other liabilities,
including trade payables, and (to the extent we are not a holder thereof) preferred equity, if any, of our subsidiaries. As of June
30,2023-2024 , we had approximately $ 1. 8-5 billion in total indebtedness ($ 4549 . 0 bithesrmillion of which was the Notes)
and approximately $ 486-100 . 0 million of available borrowing capacity under the revolving credit facility in our Seeend-Third
Amended and Restated Credit Agreement. Our subsidiaries had no outstanding additional indebtedness as of June 30, 2623-2024
. The indenture-indentures governing the Notes dees-do not prohibit us or our subsidiaries from incurring additional
indebtedness, including senior or secured indebtedness, in the future. If a bankruptcy, liquidation, dissolution, reorganization or



similar proceeding occurs with respect to us, then the holders of any of our secured indebtedness may proceed directly against
the assets securing that indebtedness. Accordingly, those assets will not be available to satisfy any outstanding amounts under
our unsecured indebtedness, including the Notes, unless the secured indebtedness is first paid in full. The remaining assets, if
any, would then be allocated pro rata among the holders of our senior, unsecured indebtedness, including the Notes. There may
be insufficient assets to pay all amounts then due. If a bankruptcy, liquidation, dissolution, reorganization or similar proceeding
occurs with respect to any of our subsidiaries, then we, as a direct or indirect common equity owner of that subsidiary (and,
accordingly, holders of our indebtedness, including the Notes), will be subject to the prior claims of that subsidiary’ s creditors,
including trade creditors and preferred equity holders. We may never receive any amounts from that subsidiary to satisfy
amounts due under the Notes. We may be unable to raise the...... functioning of the capped call transactions. Our indebtedness
and liabilities could limit the cash flow available for our operations expose us to risks that could adversely affect our business,
financial condition and eperatiigresults of operations and impair our ability to satisfy our obligations under the Notes
appheable-debt-agreements-. As of June 30, 2023-2024 , we had approximately $ 1. 8-5 billion efaggregate principal amount
in total indebtedness ($1 . We—may—aﬂ}se—xﬂettr—addmeﬂa-l-o billion of which was secured indebtedness to-meet-future-finaneing
needs-) and approximately $ 100. 0 million of available borrowing capacity under our revolving credit facility . Our
indebtedness could have significant negative consequences for our security holders and our business, results of operations and
financial condition by, among other things: «-increasing our vulnerability to adverse economic and industry conditions; +
limiting our ability to obtain additional financing; -requiring the dedication of a substantial portion of our cash flow from
operations to service our indebtedness, which will reduce the amount of cash available for other purposes; «limiting our
flexibility to plan for, or react to, changes in our business; «diluting the interests of our existing stockholders as a result of
issuing shares of our Class A common stock upon conversion of the netes-Notes ; and =placing us at a possible competitive
disadvantage with competitors that are less leveraged than us or have better access to capital. Our business may not generate
sufficient funds, and we may otherwise be unable to maintain sufficient cash reserves, to pay amounts due under our
indebtedness, including the netes-Notes , and our cash needs may increase in the future. In addition, our existing-credit faetlities
agreement eentairr-contains , and any future indebtedness that we may incur may contain, financial and other restrictive
covenants that limit our ability to operate our business, raise capital or make payments under our other indebtedness. If we fail to
comply with these covenants or to make payments under our indebtedness when due, then we would be in default under that
indebtedness, which could, in turn, result in that and our other indebtedness becoming immediately payable in full . We may be
unable to raise the funds necessary to repurchase the Notes for cash following a fundamental change or to pay any cash amounts
due upon conversion,and our other indebtedness limits our ability to repurchase the Notes or pay cash upon their
conversion.Noteholders may ,subject to a limited exception, require us to repurchase their Notes following a fundamental
change at a cash repurchase price generally equal to the principal amount of the Notes to be repurchased,plus accrued and
unpaid speetal-interest,if any.In addition,upon conversion,we wit-may satisfy part or all of our conversion obligation in cash
unless we elect to settle conversions solely in shares of our Class A common stock.We may not have enough available cash or
be able to obtain financing at the time we are required to repurchase the Notes or pay the cash amounts due upon conversion.In
addition,applicable law,regulatory authorities and the agreements governing our other indebtedness may restrict our ability to
repurchase the Notes or pay the cash amounts due upon conversion.Our failure to repurchase Notes or to pay the cash amounts
due upon conversion when required will constitute a default under the indenture.A default under the indenture governing the
notes or the fundamental change itself could also lead to a default under agreements governing our other indebtedness,which
may result in that other indebtedness becoming immediately payable in full We may not have sufficient funds to satlsfy all
amounts due under the other indebtedness and the Notes - g hod he-Notese adversely-affeet-. We may
require additional capital to support business growth and obj ectlves and this capltal might not be avallable to us on reasonable
terms, if at all, and may result in stockholder dilution. We intend to continue to make investments to support our business
growth and may require additional capital to fund our business and to respond to competitive challenges, including the need to
promote our products and services, develop new products and services, enhance our existing products, services, and operating
infrastructure, and potentially acquire complementary businesses and technologies. Accordingly, we may need to engage in
equity or debt financings to secure additional funds. There can be no assurance that such additional funding will be available on
terms attractive to us, or at all. Our inability to obtain additional funding when needed could have an adverse effect on our
business, financial condition, and operating results. If additional funds are raised through the issuance of equity or convertible
debt securities, holders of our Class A common stock could suffer significant dilution, and any new shares we issue could have
rights, preferences, and privileges superior to those of our Class A common stock. Any debt financing secured by us in the
future could involve restrictive covenants relating to our capital raising activities and other financial and operational matters,
which may make it more difficult for us to obtain additional capital and to pursue business opportunities, including potential
acquisitions.




