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In addition to information discussed elsewhere in this repert-Form 10- K, you should carefully consider the following factors,
as well as additional factors not presently known to us or that we currently deem to be immaterial, which could materially affect
our business, liquidity, financial condition, and / or results of operations in present-and+orfuture periods . The following
factors are organized under relevant headings; however, they may be relevant to other headings as well . Operational
Risks Supply of quality water, agricultural, and other raw materials, certain raw and packaging materials purchased under
supply contracts; supply chain disruptions and inflation; limited group of glass bottle suppliers ;+supply-ehatn-eisruptions-The
quality and quantity of water available for use is important to the supply of our agricultural raw materials and our ability to
operate our business. Water is a limited resource in many parts of the world ane=f-. If climate patterns change and droughts
continue or become more severe or other restrictions on currently available water resources are imposed , there may be a
scarcity of water or poor water quality which may affect our and our suppliers’ operations, increase production costs , or
impose capacity constraints. We are dependent on sufficient amounts of quality water for operation of our breweries, wineries,
and distilleries, as well as to irrigate our vineyards and conduct our other operations. The suppliers of the agricultural raw
materlali we purchase are al%o dependent upon iufﬁment iuppheq of quahty water for thelr Vlneyardﬁ and ﬁelds I—Pwa’fef

could increase costs or constrain operatlon of our productlon f’1C111t1€§ and vineyards. A iubqtantlal reductlon in water iuppheq
could result in material losses of grape crops and vines or other crops, such as corn, barley, or hops, which could lead to a
shortage of our product supply. We have substantial brewery operations in Mexico ybrewery-operattons-in-Texas,Virginta;-and
Herida;and substantial wine operations in the U. S. (primarily in California ) , New Zealand, and Italy as well as brewery and
distillery operations in the U . S. Although certain areas in California have recently experienced flooding, the state has
endured and may eentintes— continue to experience prolonged drought conditions which have resulted in the imposition of
certain restrictions on water usage . If ;and+fthese conditions or restrictions persist and / or increase in severity, it could have
an adverse effect upon those operations. Our Neva-current Mexican breweries are each, and the Veracruz Brewery s-will
be, sourced from a single water supply originating from separate and distinct aquifers . The Altheugh-we-antieipate-our
epefaﬁeﬁs—wrl-l—have—adequate—source% of Water, methods of water dellvery, water quahty , Or water requlrements to support
thetr-our ongoing requirements may 5 6
or-water-requirements-winotchange materlally in the future. We may incur addltlonal expenses for 1mpr0v1ng water dehvery,
quality, and efficiency as well as for securing additional water sources. Our breweries, the Glass Plant, our wineries, and our
distilleries use a large volume of agricultural and other raw materials to produce thet-our products. These include corn starch
and sugars, malt, hops, fruits, yeast, and water for our breweries; soda ash and silica sand for the Glass Plant; grapes and water
for our wineries; and grain and water for our distilleries. Our breweries, wineries, and distilleries all use large amounts of
various packaging materials, including glass, aluminum, cardboard, and other paper products. Our production facilities also use
electricity, natural gas, and diesel fuel in their operations. Certain raw materials and packaging materials are purchased under
contracts of varying maturities. The supply, on- time availability, and price of raw , packaging, and other materials, paekaging
matertals-and-cnergy ean, and other commodities have been and may continue to be affected by many factors beyond our
control, including supply chain disruptions, inflationary pressures, market demand, global geopolitical events and military
conﬂwtq such as repelcuwon% from the reeent-eonthietin-Russian invasion of Ukraine {ineluding-on-eertatnreommodities;sueh
5 ; e , droughts, storms, and-ether-weather eendittons-events, or natural or man-
made eveﬂts—dlsasters economic factor% affecting growth decisions, plant diseases, and theft. Inflationary-pressures-For
example , ineluding-for-materiat-we have experienced a lack of availability and increased costs ;energy;-commedities;
supply-ehatirlogisttes;-of ocean freight shipping containers and delays at sea and and-land {aber;-may-ports which has
1mpacted and could continue to ﬂeg&mel-y—lmpact us;-our dlstrlbutlon and production capabilities we-may-be-unable-to-pass

. Our breweries, wineries, and distilleries are also dependent
upon an adequate qupply of glass bottleq We —aﬁd—we—have experienced glass bottle purchasing shortages, particularly for
brown glass used for certain of our Mexican beer brands. Glass bottle costs are one of our largest components of cost of product
sold. The Glass Plant produces a majority of the total annual glass bottle supply for our Mexican beer brands, and we eurrently
have a small number of other Suppher% of gla%% bottleq for our Mex1can beer brandi In the U S., glass bottles have only a small
one-prod G Constellation Brands,
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FACTORSnumber of producers. Currently, one producer supplies a majority of our glass container requirements for
our U. S Wlne and §p1rlt§ operatlonq Whlle a dlfferent produce1 %upphe@ the gla%% bottleq for our Claft beer operatlonq -Sﬂ-pp}y

increases the costs of our -ﬁmshed—products and we are unable or choose not to pass along such rising costs to consumers
through increased selling prices or (ii) leads to a shortage of our product supply or inventory levels, we could experience a
material adverse effect on our business, liquidity, financial condition, and / or reiult% of operatlonq Rehance upon Complex
information systems and third- party global networks; cyberattacks eyb




We depend on IT infermation-teehnelogy-to enable us to operate efficiently and interface with customers and suppliers,
maintain financial accuracy and efficiency, and effect accurate and timely governmental reporting. If we do not allocate and
effectively manage the resources necessary to build and sustain the proper technology infrastructure, including our global
ERP, we could be subject to transaction errors, processing inefficiencies , increased costs , loss of customers, business
disruptions, loss of or damage to intellectual property through security breach er-penalties associated with the failure to timely
file governmental reports , and / or other difficulties . We-reeognize-thatmany-Many groups on a worldwide basis have
experreneed increases in electronic security breaches, cyberattacks eyber—attaeks-, and other hacking activities such as denial
of service, malware, and ransomware, and there i is the possrbrhty of retahatory cyberattacks ey%ef—&&aeks— including by state-
sponsored organizations vaston atne- As with all
large IT tn-feﬂﬁaﬂeﬁ—teehne}egy—systems we have been a target of cyberattackers and other hackmg activities and our
systems could be penetrated by increasingly sophisticated eutstde-parties intent on extracting confidential or proprietary
information, corrupting our information, disrupting our business processes, engaging in the unauthorized use of strategic
information about us or our employees, customers, or consumers, or demanding monetary payment. Such unauthorized access
could disrupt our operations and could result in various costs and adverse consequences, including the loss of assets or revenues,
litigation, regulatory actions, remediation costs, increased eyber—seeurtty-cybersecurity protection costs, damage to our
reputation, harm to our employees, or the failure by us to retain or attract customers following such an event. We have
outsourced various functions to third- party service providers and may outsource other functions in the future. We rely on such
third- parties to provide services on a timely and effective basis, but we do not ultimately control their performance. In addition,
our distributors, wholesalers, suppliers, joint venture partners, and other external business partners utilize their own IT
nformation-teehnelogy-systems that are subject to similar risks to us as described above. Their failure to perform as expected or
as required by contract, or additional cyberattacks a—ey-bef-—aftaeleon them that dlsrupts their systems, could result in
significant disruptions and costs to our operations or, in the case of third- party service provrders a penetratlon of our systems.
To InFiseal 2022, we-eompleted-the implementation-extent any of anew apha
appfeaeh—We—desrg-ned-the foregomg factors result in s1gn1f1cant dlsruptlons -E-RP—te-aeeuf&Ee}y—mamta-rn—eur—ﬁnaneia}

eountries;and-we-have productron facilities ewrrenthy-in the U. S. Mexrco New Zealand, and ltaly and employees in various
countries, and our products are sold in numerous countries . The countries in which we operate impose duties, excise taxes,
and / or other taxes on beverage alcohol products and / or on certain raw materials used to produce our beverage alcohol
products, in varying amounts. '
bodies may propose changes to international trade agreements treaties, tariffs, taxes, and other government rules and
regulations including but not limited to environmental treatres and regulatlons the-reeeﬁt—Escalatlng geopolltlcal tensions,
including from the military conflict in Ukraine , 4 : 0
and may continue to result in sanctions, tariffs, and import- export restrictions swhieh-. These acthltles when combined with
any retaliatory actions that may be taken by other countries, including Russia, could cause further inflationary pressures and
economic and supply chain disruptions (including impacts on prices and supply of certain commodities, such as aluminum, corn,
crude oil, natural gas, and steel). Significant increases in import and excise duties or other taxes on, or that impact, beverage
alcohol products as well as any tariffs, particularly on imports from Mexico and any retaliatory tariffs imposed by the Mexican
government, could have a material adverse effect on our business, liquidity, financial condition, and / or results of operations. In
addition, governmental agencies extensively regulate the beverage alcohol products industry concerning such matters as
licensing, warehousing, trade and pricing practices, permitted and required labeling, Constellation Brands, Inc. FY 2023 Form
10- K# WORTHREACHINGFOR I 17 advertising , and relations with wholesalers and retailers. Certain regulations also
require warning labels and signage. We may be subject to new or revised regulations e, increased licensing fees, requirements,
or taxes , or regulatory enforcement actions . Additionally, various jurisdictions may seek to adopt significant additional
product labeling or warning requirements or limitations on the marketing or sale of our products because of what our products
contain or allegations that our products cause adverse health effects. If these types of requirements become applicable to one or
more of our major products under current or future envirenmentaler-health-laws or regulations, they may inhibit sales of such
products. These uncertainties and changes, as well as the decisions, policies, and economic strength of our suppliers and
distributors, could have a material adverse effect on our business, liquidity, financial condition, and / or results of operations.
Dependence on limited facilities for production of our Mexican beer brands ;-and-; facility expansion, optimization, and
construction issues-activities We are dependent on our current Mexican Nava-and-Obregon-brewerics as-outsole-sonreesof
supply-to fulfill our Mexican beer brands * preduetproduction requirements, both now as well as for the near- term. Expansion,

optimization, and / or Constructron activities continue at our Nava—aﬁd—@bfegeﬁ—brewerles 1n—aﬂd—we—afe—e*p-}eﬂﬂg-eeﬂsffueﬁeﬂ




dollar activities —w1th risks of completron delays cost overruns, and f&ft-her—as%et 1mpalrments such as —’Phefe—ls—&}se—ne
assturanec-of any recovery-withrespeetto-the suspended-prior impairment of certain long- lived assets at the canceled
Mexicali Brewery . We may not achieve the intended financial and operational benefits of these investments, including if
we develop excess capacity that outpaces demand for our Mexican beer brands. We are pursuing the sale of the
remaining assets at the Mexicali Brewery after exploring various options; however, we may not be successful in
completing any such sale or obtaining other forms of recovery . Expansion and optimization of current production facilities
and construction of new production facilities are subject to various regulatory and developmental risks, including but not limited
to: (i) our ability to obtain timely certificate authorizations, necessary approvals and permits from regulatory agencies at all or
on terms that are acceptable to us; (ii) potential changes in federal, state, and local laws and regulations, including environmental
requirements, that prevent a project from proceeding or increase the anticipated cost of the project; (iii) eur inability to acquire
rights- of- way or land or water rights on a timely basis on terms that are acceptable to us; or (iv) our inability to acquire the
necessary energy supplies, including electricity, natural gas, and diesel fuel —er—éﬁ—a—ha}t—e%de}ay&reaqeaﬂs&eﬁ—epﬁmﬁ&&eﬁ—ef
eonstraetionaetivittes-dueto-COVID-—9-. Any of these or other unanticipated events could halt or delay the expansion,
optimization, or construction of our production facilities. We may not be able to satisfy our product supply requirements for the
Mexican beer brands in the event of (i) a significant disruption or the partial or total destruction of the current Mexican Nave
or-Obregorrbreweries or the Glass Plant, (ii) difficulty shipping raw materials and product into or out of the U. S., or (iii) a
temporary inability to produce our product due to closure or lower production levels of one or more of our current Mexican
breweries —rﬂel-ud-mg—as—a—fesu-l-t—ef—GG&LI-B-—l-% Al%o if the Contemplated expanilon optlmrzatlon and / or Conqtructron
activities at our the-€e VY v 2 9
breweries ane ; : y

completion dates, we may not be able to produce sufficient quantities of our Mexican beer to %atrify our needs in the future .
Under such circumstances, we may be unable to obtain our Mexican beer at a reasonable price from another source, if at all. A
significant disruption at our current Mexican Nava-or-Obregon-breweries, or the Glass Plant, even on a short- term basis, could
impair our ability to produce and ship products to market on a timely basis. Alternative facilities with sufficient capacity or
capabilities may not readily be available, may cost substantially more, or may take a significant time to start production, any of
which could have a material adverse effect on our product supply, business, liquidity, financial condition, and / or results of
operations. Operational disruptions or catastrophic loss to breweries, wineries, other production facilities, or distribution systems

All of our Mexican beer brands-produet-products are supply-is-eurrentty-produced at our current Mexican Nava-and-Obregot

breweries. Many of the workers at these breweries are covered by collective bargaining agreements. The Glass Plant kas-five
operational-glass-farnaces-whieh-produee-produces a majority of the total annual glass bottle supply for our Mexican beer
brands. Several of our vineyards and production and distribution facilities, including certain California and Oregon wineries, are
in areas prone to seismic activity. Additionally, we have various vineyards and wineries in California and Oregon which have
reeently-experienced wildfires , landslides, and / or andstides-severe winter storms . Constellation Brands, Inc. FY 2023
Form 10- K# WORTHREACHINGFOR I 18 If any of these or other of our properties and production facilities were to
experience a significant operational disruption or catastrophic loss, it could delay or disrupt production, shipments, and revenue,
and result in potentially significant expenses to repair or replace these properties or find suitable alternative providers. Also, our
production facilities are asset intensive. As our operations are concentrated in a limited number of production and distribution
facilities, we are more likely to experience a significant operational disruption or catastrophic loss in any one location from acts
of war or terrorism, natural fires;floods;earthquakes;severe-winter-storms-or frosts-man- made disasters , hurrieanes;
pandemtes-public health crises , labor strikes or other labor activities, cyberattacks eyber—attaeks-and other attempts to
penetrate our or our third- party service providers’ IT infermation-teehnotogy-systems or the IT information-teehnetogy-used by
our non- production employees who work remotely dufmg—t-he—GG%—%—p&ﬂdem—re— or unavallablhty of raw or packaging
materials ;orothernaturalor-man—made-events-. Geopolitical and economic responses to Russia’ s invasion of Ukraine could
continue to impact global energy prices and supply, particularly for crude oil and natural gas ;as-weH-asresult-inretaliatory
eyber—attaeks-. If a significant operational disruption or catastrophic loss were to occur, we could breach agreements, our
reputation could be harmed, and our business, liquidity, financial condition, and / or results of operations could be adversely
affected by, among other items, higher maintenance charges, unexpected capital spending, or product supply constraints. Our
insurance policies do not cover certain types of catastrophes and may not cover certain events such as pandemics. Economic
conditions and uncertainties in global markets may adversely affect the cost and other terms upon which we are able to obtain
property damage and business interruption insurance. If our insurance coverage is adversely affected, or to the extent we have
elected to self- insure, we may be at greater risk that we may experience an adverse impact to our business, liquidity, financial
condition, and / or results of operations. COVID- 19 or other pandemics,...... and / or results of operations. Climate change;
envirenmental ESG regulatory compliance and-; failure to meet emissions and-, stewardship , and other ESG targets Our
business depends upon agricultural activity and natural and human capital resources. There has been much public discussion
related to concerns that earben-dioxide-and-other-GHGs nthe-atmesphere-may have an adverse impact on global temperatures,
weather patterns, and the frequency and severity of extreme weather and natural disasters. Severe weather events and natural
disasters, such as our experiences with drought flooding, and / or wildfires in California s-and Oregon, er-Washington;an
unexpeeted-scvere winter storarstorms in California, Texas , or Mexico, or a-late frest-frosts or flooding in New Zealand, and
climate change may negatively affect agricultural productlvrty in the regions from which we presertly-source our various
agricultural raw materials or the energy sapply-powering our production facilities. Decreased availability of our raw materials
may increase our cost of product sold. Severe weather events and natural disasters or changes in the-their frequency or intensity




ofweatherevents-ornataral-disasters-can also impact product quality and-; disrupt our supply chains, which may affect
production operations, insurance cost and coverage, and as-weH-as-delivery of our products to wholesalers, retailers, and
consumers ; —Natural-disasters-steh-as-severe-storms; floods;-and earthquakes-may-alse-ncgatively impaet-affect the ability of
consumers to purchase our products . The landscape related to ESG regulation, compliance, and reporting is constantly
evolving, including expanding in scope and complexity. For example, the SEC and the European Commission have
published proposed or final rules that would require significantly increased disclosures related to climate change . We
may experience significant future increases in the costs associated with envirenmentalregulatory compliance for ESG matters ,
including fees, licenses , reporting , and the cost of capital improvements for our operating facilities to meet environmental
regulatory requirements , as well as to address other regulations, standards, frameworks, and ratings from various
governmental entities and other stakeholders or activist campaigns. We have disclosed targets related to restoration of
water withdrawals, Scope 1 and Scope 2 GHG emissions, and enhancing social equity within our industry and
communities, and we may disclose new or updated ESG- related targets in the future. The achievement of such targets
along with our broader value chain engagement efforts have required and will continue to require us and in some cases
third parties with which we do business, such as our suppliers, to make investments and allocate resources . [n addition,
we may be party to various environmental remediation obligations arising in the normal course of our business or relating to
historical activities of businesses we acquire. Due to regulatory complexities, governmental or contractual requirements,
uncertainties inherent in litigation, and the risk of unidentified contaminants #sat our current and former properties, the potential
exists for remediation, liability, indemnification, and other costs to differ materially from the costs that we have estimated. We
may alse incur costs associated with env1r0nmental comphance armng from events we cannot control, such as natural
dlsasters e ; arthea

tﬂvest—meﬁts—aﬁd—a-l—leeafe»—— allot fese&fees—\Ve—e&ﬂﬁeFassufe—EhﬁH#e—have—&Heﬁed—qufﬁment resources to attain, and / ort-hﬁt-
sye-may not ultimately swill-achieve, these-our ESG targets erthat, and our costs in relation to any of the foregoing matters
may wiretexceed our projections, which could have a material adverse effect upon our business, liquidity, financial condition,
and / or results of operations. Constellation Brands, Inc. FY 2023 Form 10- K# WORTHREACHINGFOR I 19 Reliance on
wholesale distributors, major retailers, and government agencies Local market structures and distribution channels vary
worldwide. Within our primary market in the U. S., we offer a range of beverage alcohol products with generally separate
distribution networks utilized for our beer portfolio and our wine and spirits portfolio. In the U. S., we sell our products
principally to wholesalers for resale to retail outlets and directly to government agencies. We have an exclusive arrangement
with one wholesaler that generates a large portion of our branded U. S. wine and spirits net sales, and we have one wholesaler
for our beer portfolio which, through multiple entities, represents roughly one- fifth of our consolidated net sales. Wholesalers
and retailers of our products offer products which compete directly with our products for retail shelf space, promotional support
and consumer purchases, and wholesalers or retailers may give higher priority to products of our competitors. The replacement
or poor performance of our major wholesalers, retailers, or government agencies could result in temporary or longer- term sales
disruptions or could have a material adverse effect on our business, liquidity, financial condition, and / or results of operations.
ConsteHation Brands; TneF Y2022 FormH0-KH#WORTHREACHINGFORI24-Contamination and degradation of product
quality from diseases, pests, and weather and elmate-other conditions Contamination, whether arising accidentally or through
deliberate third- party action, or other events that harm the integrity or consumer support for our brands, could adversely affect
sales. Various diseases, pests, fungi, viruses, drought, frosts, wildfires, and certain other weather conditions or the effects of
climate conditions, such as smoke taint fremr-sustained during the 2020 U. S. wildfires or the late frost experienced in New
Zealand in calendar 2021 , could affect the quality and quantity of barley, hops, grapes, and other agricultural raw materials
available ;-and deereasing-decrease the supply and quality of our products. Similarly, power disruptions due-to-weather
eondittons-could adversely impact our production processes and the quality of our products. We eannet-gaarantee-that-we-and-
or our suppliers of agricultural raw materials #w+H#may not succeed in preventing contamination in existing ase-+or future
vineyards et fields , or production facilities . Future government restrictions regarding the use of certain materials used in
growing grapes or other agricultural raw materials may increase vineyard costs and / or reduce production of grapes or other
crops. It is also possible that a supplier may not provide materials or product components which meet our required standards or
may falsify documentation associated with the fulfillment of those requirements. Product contamination or tampering or the
failure to maintain our standards for product quality, safety, and integrity, including with respect to raw materials, naturally
occurring compounds, packaging materials, or product components obtained from suppliers, may also reduce demand for our
products or cause production and delivery disruptions. Contaminants or other defects in raw materials, packaging materials, or
product components purchased from third parties and used in the production of our beer, wine, or spirits products, or defects in
the fermentation or distillation process could lead to low beverage quality as well as illness among, or injury to, consumers of
our products and may result in reduced sales of the affected brand or all our brands. If any of our products become unsafe or
unfit for consumption, are misbranded, or cause injury, we may have to engage in e-additional product reeal-recalls and / or be
subject to liability and incur additional costs. A-widespread-Widespread or preduetreeal;-multiple product recalls s-or a
significant product liability judgment or regulatory action could cause our products to be unavailable for a period, which could
reduce consumer demand and brand equity and result in reputational harm. Martjaana-Outbreaks of communicable infections
or diseases,pandemics,or other widespread public health crises in the markets in which our consumers or employees live and
/or in which we or our distributors,retailers,and suppliers operate Communicable Bisease-disease outbreaks,including the
COVID- 19 pandemic,and other widespread public health eendittens-crises have resulted and could continue to result in
disruptions and damage to our business caused by potential negative consumer purchasing behavior as well as disruption to our
supply chains,production processes,and operations.Consumer purchasing behavior may be impacted by reduced consumption by



if consumers are whe-maynotbe-able-unable to lcave home or otherwise shop in a normal manner as a result of governmentat
containment actions yeuarantires;-or other cancellations of public events and other opportunities to purchase our products,from
barrestatrantand-venue closures or capacity restrictions,or from a reduction in consumer discretionary income due to reduced or
limited work and layoffs.Supply disruption may result from restrictions on the ability of employees and others in the supply

chain to travel and work, saeh-as-eatsed-by-quarantine-ortndividuat-thness;or-which may result from quarantines,individual

illnesses,or border closures imposed by governments to deter the spread of communicable infeetion-infections or disease
dlseases 3 ;e%determmatlons by us or our supphers or dlstrlbutors to temporarlly saspeﬂd—epef&ﬁeﬁs—m—a-ffeefed—&feas—eﬁefhef

; y v pe ; to-Constellation
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actions which restrict or otherwise negatively impact our ability to produce,package,and ship our products, fer-our
distributors * ability to distribute our products,or fer-our suppliers * ability to provide us eur-with raw ,packaging,and other
materials. Ports-or-ehannels-Channels of entry may be closed or operate at reduced enby-a-pertionref-capacity,or transportation
of product within a region or country may be limited, including #-werkers-are-tnable-torepertto-werk-due to travel restrictions
or personal illness of workers .Our operations and the operations of our suppliers may become less efficient or otherwise
beeome-be negatively impacted if our or their executive jeaders-management or other key operational personnel eritieal-te-eur
eperattons-are unable to work or if a significant percentage of the-our workforce is unable to work at all or is-regquired-to-work
remotely-at their normal production or other facility . A prolonged quarantine or border closure could result in temporary or
longer- term disruptions of sales patterns,consumption and trade patterns,supply chains,production processes,and / or operations.
A-Another widespread health crisis or ;saelas-the reemergence of severe COVID- 19 pandemic s-conditions could negatively
affect the economies and financial markets of many countries resulting in a global economic downturn which could negatively
impact demand for our products and our ability to borrow money.Any of these events could have a material adverse effect on
our business,liquidity,financial condition,and / or results of operations.Cannabis is currently illegal under U. S. federal law and
in other jurisdictions; we do not control Canopy’ s business or operations The ability of Canopy to achieve its business
objectives is contingent, in part, upon the legality of the cannabis industry, Canopy’ s compliance with regulatory requirements
enacted by various governmental authorities, and Canopy obtaining all regulatory approvals, where necessary, for the
production and sale of its products. The laws and regulations governing medicinal and reereattenat-adult- use cannabis are still
developing, including in ways that we may not foresee. Canopy’ s success will depend on, among other things, the ability of
Canopy to operate successfully in the cannabis market space and-the-presenee-of suffietentretail-ontlets-. There are also
concerns about health issues associated with certain types of form factors for cannabis products, such as those used in
inhalables. These issues may result in a less robust consumer demand for certain form factors. A Fhere-is-ne-assaranee-arobust
cannabis consumer market wi-may not develop consistent with our expectations , or that-consumers with-may choose not to
purchase ary-Canopy products. Although the Agriculture Improvement Act of 2018 took has-talcer-hemp and hemp derived
cannabinoids out of the most restrictive class of controlled substances, marijtana-is-cannabis remains a sehedwle-Schedule I —+
controlled substance that in-the- U—S—and-is eurrently-illegal under U. S. federal law. Even in those U. S. states in which the
feefe&ﬁenal-adult- use and / or medlclnal use of maﬂjﬂana—cannabls has been legahzed its use rernams a v101at10n of U S.
federal law. Sin v ; 0
Continuation of U. S federal law in its current state regardmg ﬁ&aﬂjﬂana—cannabls Weu-}d-could {-ﬂfe{y—hmlt the expansion of
Canopy’ s business into the U. S. Similar issues of illegality apply in other countries. Any amendment to or replacement of
existing laws to make them more onerous, or delays in amending or replacing existing laws to liberalize the legal possession and
use of cannabis, or delays in obtaining, or the failure to obtain, any necessary regulatory approvals may significantly delay or
negatively impact Canopy’ s markets, products, and sales -rmﬁaﬁves—and— Our mvestment in Canopy could have-a-matertal
adverse-effeet-affect consumer perception of en-Ca t q 0 our existing
brands and feSﬂ-l-ts-ef—epef&&eﬁs—\%fe—t-hat—te-eeetﬂk—— our reputatlon w1th Varlous constltuencles —we—may—net—be—ab’:e—te
reeover-the-value-of our-investmentin-Canopy-. We currently have the right to nominate four members of the Canopy board of

directors. While we do not control Canopy’ s business or operations, we do rely on Canopy’ s internal controls and procedures
for operation of that business. Nevertheless, our current financing arrangements require us to certify, among other things, that to
our knowledge (i) Canopy is properly licensed and operating in accordance with Canadian laws in all material respects; 22 (ii)
Canopy does not knowingly or intentionally purchase,manufacture,distribute,import,and / or sell marijuana,or any other
controlled substance in or from the U.S.or any other jurisdiction,in each case,where such
purchase,manufacture,distribution,importation,or sale of marijuana or such other controlled substance is illegal,except in
compliance with all applicable federal,state,local,or foreign laws,rules,and regulations;and (iii) Canopy does not knowingly or
intentionally partner with,invest in,or distribute marijuana or any other controlled substance to any third- party that knowingly or
intentionally purchases,sells,manufactures,or distributes marijuana or any other controlled substance in the U.S.or any other
jurisdiction,in each case,where such purchase,sale,manufacture,or distribution of marijuana or such other controlled substance is
illegal,except in compliance with all applicable federal,state,local,or foreign laws,rules,and regulations. Were we to know
that Canopy was swere-te-knowingly or intentionally ¥telate-violating any of these applicable laws and-we-beeame-aware-of
suel-wielation-, we would be unable to make the required certification under our esrrent-financing arrangements,which could
lead to a default under these financing arrangements. Constellation Brands, Inc. FY 20222023 Form 10- K #
WORTHREACHINGFOR 1 21 22 (ii) Canopy does not...... a default under those financing arrangements. |Strategic Risks
Potential decline in the consumption of products we sell; dependence on sales of our Mexican beer brands Our business depends
upon consumers’ consumption of our beer, wine, and spirits brands, and sales of our Mexican beer brands in the U. S. are a
significant portion of our business. Consumer preferences , behaviors, and sentiment may shift due to a variety of factors,
including changes in taste preferences and leisure, dining, and beverage purchasing and consumption patterns, demegraphie-or




seetal-trends involving demographics and ESG matters , changing market dynam1cs mcludlng consumer- led
premiumization and betterment trends, and perceived value sane 0
of COVD—9-. Further, a limited or general decline in consumption in one or more of our product categories could occur in the
future due to a variety of factors, including: « a general decline in economic or geopolitical conditions; « inflation, including the
impact of reduced discretionary income of consumers available to purchase our products and increased commodities and
other costs; * concern about the health consequences of consuming beverage alcohol products , including betterment trends,
and about drinking and driving or other safety considerations : * a general decline in the consumption of beverage alcohol
products in on- premise establishments, swhieh-may-including as a result frem-of stricter laws relating to driving while under the
influence of alcohol; « the-increased activity effrom anti- alcohol groups or other bodies , such as the World Health
Organization, advocating measures designed to reduce the consumption of beverage alcohol products ;-sueeh-as-the-WHO-or

require more stringent labeling ; * increased federal-state;provinetal-and-feretgrexcise yor other taxes on beverage alcohol

products and possible restrictions on beverage alcohol advertmng and markenng, . 1ncrea§ed regulatlon reqtr1ct1ng the purcha%e

or con%umpnon of beverage alcohol productq

avatls -and * wars, hea-l-t-h—epidemies—dlsease outbreaks or
pandemics, quarantines, weather, and natural or man- made disasters. If these or any other factors cause a decline in the growth
rate, amount, or profitability of our sales of the Mexican beer brands in the U. S. or any material shift in consumer preferences ,
behaviors, and taste-sentiment in our major markets away from our beer, wine, and spirits brands, and our Mexican beer brands
in particular, or from the categories in which they compete, it could adversely affect our business, liquidity, financial condition,
and / or results of operations. Acquisition, divestiture, investment, and NPD strategies From time to time, we acquire businesses,
assets, or securities of companies that we believe will provide a strategic fit with our business. We integrate acquired businesses
with our existing operations; our overall internal control over financial reporting processes; and our financial, operations, and
information systems. If the financial performance of our business, as supplemented by the assets and businesses acquired, does
not meet our expectations, it may make it more difficult for us to service our debt obligations and our results of operations may
fail to meet market expectations. We may not effectively assimilate the business or product offerings of acquired companies into
our business or within the anticipated costs or timeframes, retain key customers and suppliers or key employees of acquired
businesses, or successfully implement our business plan for the combined business. In addition, our final determinations and
appraisals of the estimated fair value of assets acquired and liabilities assumed in our acquisitions may vary materially from
earlier estimates and we may fail to fully realize anticipated cost savings, growth opportunmei or other potential synergies. The
We-eannot-assure-that-the-fair value of acquired businesses or investments wimay not remain constant. CensteHationBrands;
e Y2022 Form1H0-K# WORTHREACHINGEORE23-\We may-also divest enrselves-ofbusinesses, assets, or securities of
companies from time to time , including those that we believe no longer provide a strategic fit with our business. We may
provide various indemnifications in connection with divestitures of businesses or assets. Divestitures of portions of our
business may also result in costs stranded in our remaining business. Delays in developing or implementing plans to
address such costs could delay or prevent the accomplishment of our financial objectives. The amount of contingent

consideration, if any, received in divestitures —rnelud-mg—rn—t-he—\\lme—aﬁd—Spmts—Bﬁ*es&mfes—may also vary based on Vanous

factors 1nclud1ng actual future brand performance

ot b
aeeeﬁaphshmeﬂt—e—ﬁetueﬁﬂaneial-ebjeetﬁes—We have also acqulred or retalned owner%h1p 1ntere§t§ in companies which we do

not control, such as our joint venture to operate the Glass Plant, our interest in Canopy, and investments made through our
corporate venture capital function, and we have acquired control of companies which we do not wholly own, such as our
Constellation Brands, Inc. FY 2023 Form 10- K# WORTHREACHINGFOR 122 75 % interest in Nelson’ s Green Brier
Distillery, LL.C . Our joint venture partners or the other parties that hold the remaining ownership interests in companies which
we do not control may at any time have economic, business, or legal interests or goals that are inconsistent with our goals or the
goals of the joint ventures or those companies. Our joint venture arrangements and the arrangements through which we acquired
or hold our other equity or membership interests may require us to , among other matters, te-pay certain costs, to-make capital
investments, te-fulfill alone our joint venture partners’ obligations, or te-purchase other parties’ interests. The entities in which
we have an interest may be subject to litigation which may have an adverse impact on their ability to do business or under which
they may incur costs and expenses which could have a material adverse 1mpact on thelr operanonq or ﬁnanc1al condition which,
in turn, could negatively nnpact the value of our 1nve§tment ; :

aﬂd—eu%fepuf&t—teﬁ—wrt-h—vaﬂeus—eeﬁsﬁ&ﬁﬂeies—ln addmon our cont1nued success depend% in part on our ab1l1ty to develop new
products. The launch and ongoing success of NPDs new-produets-are inherently uncertain, especially with respect to consumer

appeal and our ability to deliver optimized marketing in an evolving and dynamic media landscape . A new product
launch can give rise to a variety of costs. An unsuccessful launch, among other things, can affect consumer perception of
existing brands and our reputation. Unsuccessful implementation or short- lived popularity of our product innovations has
resulted and may in the future result in inventory write- offs and other costs. We may not eannet-asstare-that-we-will-realize the
expected benefits of acquisitions, divestitures, investments, or NPDs new-produets-. We have recognized impairment losses and
/ or write- offs in connection with acquired and divested businesses and investments, and we may do so again in the future.
Furthermore, We-also-eannet-assare-that-our acquisitions, investments, or joint ventures swit-may not be profitable , er-our that
forecasts regarding acquisition, divestiture, or investment activities s#-may net be accurate , or that-the internal control over
financial reporting of entities which we must consolidate as a result of our investment activities but do not control or wholly own



swH-may not be as robust as our internal control over financial reporting. Our failure to adequately manage the risks associated
with acquisitions, divestitures, investments, or NPDs newproduets-, or the failure of an entity in which we have an equity or
membership interest, could have a material adverse effect on our business, liquidity, financial condition, and / or results of
operations .The changing legal landscape and the lack of consumer market data makes it difficult to predict the pace at
which the cannabis market may grow,if at all,and the products that consumers will purchase in the cannabis
marketplace .Dependence upon trademarks and proprietary rights,failure to protect our intellectual property rights Our future
success depends significantly on our ability to protect our current and future brands and products and to defend our intellectual
property rights.We have been granted numerous trademark registrations and use certain trademarks under license covering our
brands and products,and we have filed,and expect to continue to file or have filed on our behalf,trademark applications seeking
to protect newly developed brands and products.We cannot be sure that trademark registrations will be issued with respect to
any of such trademark applications.We could also,by omission,fail to timely renew or protect a trademark and our competitors
could challenge, 1nvahdate or 01rcumvent any exmtlng or future trademark% issued to,or hcen%ed by,us 9tn=Several of our
subsidiaries g v d ; -are
defendants in a laWSUIt orlglnally ﬁled in U S. D1%tr1ct Court for the Southern qutrlct of New York ofrin F ebruary 452021 7and

mestreeently-amended in December enMareh16;2622-2021 ;by-CerveeeriaModelo-de Mexteo;S-de- Rb-de-C-V-and
Frademarks-Grupeo-Medele;S-de RI-de-€~— which alleges,among other things,that our sub—teense-sublicense of the

trademarks for our Mexican beer brands should not permit us to use the Corona brand name on our Corona Hard Seltzer or the
Modelo brand name on our Modelo Ranch Water. OnAtgust-5-While we believe this lawsuit is without merit , 2622-if we
are not successful , both-we may not be able to market our hard seltzer product in its current formulation under the
plaintiffs-Corona and-brand name the-defendantsfiled-motionsfor— or summaryjudgment-OnNovember-3;2022;-our ranch
water product in its current formulation under the Modelo brand name which may have an . Our Canopy investment is
dependent upon an emerging market and legal sales of cannabis products The legal cannabis market is an emerging market. The
legislative framework pertaining to the Canadian cannabis market, as well as cannabis markets in the U. S. and other countries,
is uncertain. Fhe-Canopy’ s success ofthe-Canepy-transaetions-will depend on, among other things, the-its ability ef-Canepy-to
create a strong platform to operate successfully in the cannabis market space ;-and consumer demand for its products jand-the
presence-of suffietentretail-outlets-. A Therets-ne-assuranee-arobust cannabis consumer market wit-may not develop
consistent with our expectations , or that-consumers switt-may choose not to purchase any-Canopy products. The changing legal
landscape and the {aellimited amount of consumer market data makes it difficult to predict the pace at which the cannabis
market may grow, if at all, and the products that consumers will purchase in the cannabis marketplace. For example, the
Canadian Cannabis Act prohibits testimonials, lifestyle branding , and packaging that is appealing to youth. The restrictions on
advertising, marketing, and the use of logos and brand names could have CensteHationBrands;tne F¥2022Form10-K+#
WORTHREACHINGFORI24-2 material adverse effect on Canopy’ s business, liquidity, financial condition, and / or results of
Constellation Brands, Inc. FY 2023 Form 10- K# WORTHREACHINGFOR I 24 operations, and our investment in
Canopy. Additionally, Canopy must rely largely on its own market research and internal data to forecast sales-industry trends

and statistics as detalled forecaqtq may not be fully avallable from at—t-lﬁs—ea-f}y—sfage—m—t-he—other sources e&nﬂabts—méusffy—m

saeh—tfeﬂds—e&n—eﬁ-]y—be—fefeeaﬁed— A fallure in the demand for Canopy s produetq to materlahze asa reqult of eeﬁapeﬂt-teﬁ—

consumer desire, competition from legal and illegal market entrants or other products, or other factors could have a material
adverse effect on Canopy’ s business, liquidity, financial condition, and / or result% of operatlonq The changlng legal landscape
and the Modelo brand name whlch may have an and : d d W y

Rlsk% Indebtednesq and 1nterest rate fluctuations We have 1neurred 1ndebtedne%§ to ﬁnance investments and aequmtloni .
refinance other indebtedness , fund beer operations expansion, optimization, and construction activities, pay cash dividends,
and repurchase shares of our common stock. In the future, we may continue to incur additional indebtedness for any or all of
these activities as well as to fund other general corporate purposes. We eannet-assure-that-are exposed to risks associated with
interest rate fluctuations, and we have recently experienced a rising interest rate environment. We could experience
further changes in our ability to manage fluctuations in interest rates, including for our variable interest rate debt
outstanding or if we need to refinance indebtedness. In addition, our business wt-may not generate sufficient cash flow
from operations to meet all our debt service requirements +, return value to stockholders such as through payment of dividends
or repurchase of shares of our common stock ¢, and fund our general corporate and capital requirements. Our current and future
debt service obligations and covenants could have important consequences. These consequences include, or may include, the
following: * our ability to obtain financing for future working capital needs et investments #, acquisitions , or other purposes
may be limited; ¢ our funds available for operations, expansions, and-construction, dividends sor other distributions, or share
repurchases may be reduced because we dedicate a significant portion of our cash flow from operations to the payment of
principal and interest on our indebtedness; ¢ our ability to conduct our business could be limited by restrictive covenants; and ¢
our vulnerability to adverse economic conditions may be greater than less leveraged competitors and, thus, our ability to
withstand competitive pressures may be limited. Additionally, any failure to meet required payments on our debt, or failure to
comply with any covenants in the instruments governing our debt, could result in an event of default under the terms of those
instruments and a downgrade to our credit ratings. A downgrade #-to our credit ratings would increase our borrowing costs and
could affect our ability to issue commercial paper.Certain of our debt facilities also contain change of control provisions
which,if triggered,may result in an acceleration of our obligation to repay the debt.In addition,certain of our current and future



debt and derivative financial instruments have,or in the future,could have interest rates that are tied to reference rates,such as
SOFR.The volatility and availability of such reference rates,including establishment of alternative reference rates,is out of our
control.Changes to or the unavailability of such rates or the manner for calculation of such reference rates,could result in
increases to the cost of our debt.If we do not comply with the obligations contained in our senior credit facility,our existing or
future indentures,or other loan agreements,we could be in default under such debt facilities or agreements.In such an event,the
holders of our debt could elect to declare as due and payable all amounts outstanding under those instruments. A Aseventof
default could also resultineventsrequire the immediate repayment of defattl-t—outstandmg obligations under other debt
facilities or agreements that contain cross- acceleration or cross- default provisions ;whieh-eould-permit-eotnterparties
thereunder-to-exereise-remedies- [ that occurred,we might not have available funds to satisfy our repayment obligations.
Aeeounting-for-Securities measured at fair value The value of the warrants and convertible debt we hold in Canopy

seeur&tes—&nd—pmthrough our sub51d1ar1es is sub]ect to the Volatlllty of the market prlce of

0 y onstellatlon Brands lnc FY %92—2—2023 Form 10 K#
WORTHREACHINGF OR 125 could affect our ablhty to issue commercial...... s common stock. This volatility subjects our
financial statements to additional volatility because the value —Fhe-marketpriee-of our Exchangeable Shares, including any
received if we exchange our 2023 Canopy Promlssory Note for Exchangeable Shares s-eommon-stoekhas-experieneed
stgnifieant-volatility-, would and v y y v-alse-be subject to volatility wide-fluetuations
irresponse-to-many-factors that beyend—fhe—eefﬁfeﬁﬁeanepy—efef—us—?hese—faetefs—lnclude sbut are not limited to: * actual or
anticipated fluctuations in Canopy’ s reported results of operations or financial position, including due to a-another significant
impairment of goodwill ;-or intangible assets;-or other long- lived assets; » adverse market conditions; ® recommendations and
reports by securities and industry analysts . tnapaet—the outcome of the €9¥4-B—}9—eﬂ—Canopy Transactlon —s—epefat-tens—
reventes;and related transactions ability v :
significant acquisitions, investments, and#—e%eqmty 1ssuances , asset sales, or other divestitures by Canopy, . changes in the
performance or market valuations of companies in Canopy’ s 1ndustry,  announcement of developments and material events by
Canopy or its competitors; ¢ fluctuations in the costs of vital production materials and services; ¢ addition or departure of
Canopy executive officers or other key personnel; ¢ speculative trading activity by certain investors; * news reports relating to
trends, concerns, technological, or competitive developments, regulatory changes and other related issues in Canopy’ s industry
or target markets; ¢ legal and regulatory changes affecting the cannabis industry generally and Canopy’ s business and
operations; and ¢ administrative obligations associated with Health Canada requirements and compliance with all associated

rules and regulatlons 1nclud1ng, but not hmlted to, the Canadlan Cannabis Act. We—eufreﬁﬂy—aeeeﬁﬂt—fer—eﬁr—mvest-meﬂt—m

day—e-PFebfuaw—Canopy S cmporate governance and Valuatlon Canopy S buslness is subject to eV01V1ng cmporate governance
and public disclosure regulations that may from time to time increase both Canopy’ s compliance costs and the risk of its non-
compliance. These include changing rules and regulations promulgated by a number of governmental and self- regulated
organizations, including, but not limited to, the Canadian Securities Administrators, the TSX, the International Accounting
Standards Board, the SEC, and Nasdaq. These rules continue to evolve in scope and complexity creating new requirements for
Canopy. Canopy is required to comply with applicable Nasdaq listing standards and SOX requirements. In the future, Canopy’ s
internal controls may not be adequate, or Canopy may not be able to €CensteHationBrands;IneFY-2022Form10-K#
WORTHREACHINGFORI26-maintain adequate and effective internal controls over financial reporting as required by SOX, or
on an ongoing basis if standards are modified, supplemented, or amended from time to time. If not maintained, investors could
lose confidence in the reliability of its financial statements, which could harm Canopy’ s business and have a negative impact on
the trading price or market value of Canopy securities. In addition, we record as equity in earnings our proportional share of
Canopy’ s results of operations. We could have a material weakness in the event the proportional share of Canopy’ s results of
operations that we record contains an error as a result of an error in Canopy’ s financial statements that we do not detect.
Although we do not control Canopy, we do currently have significant influence over Canopy. If we controlled Canopy, we
would have to consolidate Canopy into our financial statements, and if Canopy had a material weakness, we would inherit
Canopy’ s material weakness through consolidation. In such an event, even if Canopy’ s financial statements were correct, the
fact that Canopy had a material weakness could result in a material weakness for us. Class action or other litigation relating to
abuse of our products, the misuse of our products, product liability, or marketing or sales practices, including product labeling
There has been public attention directed at the beverage alcohol industry, which we believe is due to eereern-concerns over
pfeb-}en&s—related to harmful use of alcohol, including drinking and driving, underage drinking, and health consequences from the
misuse of alcohol. We could be exposed to lawsuits relating to product liability or marketing or sales practices, including
product labeling. Adverse developments in lawsuits related to such eeneerning-these-types-efmatters or a significant decline in
the social acceptability of beverage alcohol products that may result from lawsuits could have a material adverse effect on our
buslness hquldlty, ﬁnanc1al cond1t10n and / or results of operatlons Constellatlon Brands e’éher—R—tsks—Geﬁ&e-l-by—t-he—Sﬂﬂds




() K # WORTHREACHINGFOR 126 Other RlSkS The Reclassﬂicatlon may not beneﬁt us or our stockholders The
long- term impacts of the Reclassification are still unknown , vetinng-as-and the Reclassification may not result in an
increase in stockholder value or improve the liquidity and marketability of our equity. If the Reclassification is not
viewed favorably by members of the investment community, it may cause - decrease in s&ng-le—e&ass—@enseqﬁen&y—the

value S&ﬂds—f&mr}y—eurrerﬁ{y—has—the—pewer—te-e}eet—afnajeﬂty—of our

3 lass A Stoc k —I-t—and impair 'l'S-ltS llquldlty expeeted—t-ha-t—t-he
-S&nds——— and f&mﬁy—&nd—erﬁr&es—eerﬁreﬂed—b;ﬁnembers—e%ﬂ%e—marketablllty Furthermore, securities markets worldwide

have recently experlenced 51gn1ﬁcant prlce -S&nds—~ and volume fluctuations family-will-eontinue-to-be-ourtargest
posed Thls market volatlllty, OurBoard-of Direetors-has

as well as general economic, market ot or polltlcal conditions

any—peteﬂ&a-l—traﬂsaeﬁen—wet&d-could cause a-lse—reqtrrre—the—a-pprev&l—e%he-}ders—e% majeﬂty—e-ﬁreductlon in the market prlce
and llquldlty of s mres of our Class A Stoek %&M We—e&nﬂet—assttre—yeu—ﬂ%&t—&

ris-fot-app y—O of-Class A Stoek ownershlp and Board 0fD1rect0rs
nommatlon rlghts Untll the date that de—net—a-}se—he-}d-ls five years after the Effective Time and so long as the Sands Family
Stockholders, collectively, have beneficial or record ownership of at least 10 % of the issued and outstanding shares of
Class B-A Stock , our Board of Directors will, subject to the procedures and limitations set forth in the Reclassification
Agreement, nominate two individuals designated by WildStar for election to our Board of Directors at any annual
meeting of our stockholders at which directors are to be elected (or otherwise in connection with any action by written
consent pursuant to which a majority of the Board of Directors will be elected). So long as the Sands Family
Stockholders, collectively, have beneficial or record ownership of less than 10 % but at least 9, 239, 463. 1 shares of Class
A Stock, as may be adjusted by any stock dividend, stock split, stock combination, or similar transaction, the Board of
Directors will, subject to the procedures and limitations set forth in the Reclassification Agreement, nominate one
individual designated by WildStar for election to the Board of Directors at any annual meeting of our stockholders at
which directors are to be elected (or otherwise in connection with any action by written consent pursuant to which a
majority of the Board of Directors will be elected) . The amount of Class A Stock currently held by the Sands family
Family and-entities-eontroHed-by-members-Stockholders, together with the foregoing Board of Directors nomination
rights, provide the Sands famity-Family Stockholders with significant continued influence over our decisions. The
interests of the Sands Family Stockholders with respect to matters potentially or actually involving or affecting us and
our other stockholders, such as future acquisitions, financings, and other corporate opportunities and attempts to
acquire us, may conflict with the interests of our other stockholders. Certain Sands Family Stockholders have pledged
shares of Class A Steeland-ElassB-Stock to secure various credit facilities. In the event of noncompliance with certain
covenants under the credit facilities, the financial mstltutlons to w hth such stock is pledoed have certain 1emedles 1nelud1ng
the right to sell the pledged shares ¢whteh e-the-een 5 asS ASS—A ekt any-sates

subject to certain protections afforded to the borrowers and pledoms The sale by such financial institutions of a substantlal

amount of the pledged shares could depress, or result in volatility in, the trading price €ensteHattonBrands; Ine—FY2022Form
H—K#W@%PHRE*GI—HNGF@RHJ—OT our Class A Stoel(&nd%ﬁesu%ﬁn—&w&mds—ﬁ&mﬁy—&nd—efm&es—eefﬁreﬂed-by

p 6 ottd-b y d d-beeo o 0 . Choice- of—
fomm provision eeﬁta-rned-m by—our Amended and Restated By - ldV\ s 1egardmv certain stockholder lltl,(:atlon Our by
Amended and Restated By - laws provide that, unless we consent in writing to the selection of an alternative forum, (i) the
Court of Chancery of Delaware (or if such court lacks subject matter jurisdiction, the federal district court of Delaware) will be ,
to the fullest extent permitted by law, be-the sole and exclusive forum for any derivative action or proceeding brought on our
behalf efthe-Company-; any action asserting a claim of breach of a fiduciary duty owed by any of our current or former
directors, officers, or stockholders to us the-Cempany-or our stockholders; any action asserting a claim arising pursuant to any
provision of the DGCL, our eettifteate-of ineorporatiorrAmended and Restated Charter , er-out— or by-our Amended and
Restated By - laws , or as to which the DGCL confers jurisdiction on the Court of Chancery of Delaware; or any action
asserting a claim governed by the internal affairs doctrine, and (ii) the federal district courts of the U. S. will, to the fullest
extent permitted by law, be the sole and exclusive forum for any complaint asserting a cause of action arising under the
Securities Act. To the fullest extent permitted by law, this choice- of- forum provision will apply to state and federal law claims,
including claims under the federal securities laws (including the Securities Act and the Exchange Act), although our
stockholders will not be deemed to have waived our compliance with the federal securities laws and the rules and regulations
thereunder. This choice- of- forum provision may increase costs for a stockholder pursuing any such claim, discourage claims ,
or limit a stockholder’ s ability to bring a claim in a judicial forum that such stockholder finds favorable for disputes with us or
our directors, officers, other stockholders, or other employees which may discourage such lawsuits even though an action, if
successful, might benefit our stockholders. In addition, the courts located in Delaware may reach different judgments or results



than would other courts, Constellation Brands, Inc. FY 2023 Form 10- K# WORTHREACHINGFOR I 27 including courts
where a stockholder would otherwise choose to bring the action, and such judgments or results may be more favorable to us than
to our stockholders. If a court were to find this choice- of- forum provision inapplicable or unenforceable in an action, we may
incur additional costs associated with resolving such action in other jurisdictions which could adversely affect our business,
liquidity, financial condition, and / or results of operations. Any person or entity purchasing or otherwise acquiring or holding
any interest in shares of our capital stock will be deemed to have notice of and consented to the choice provistons-efourby—
faws-of- forum provision described above. General Risks International operations, worldwide and regional economic trends
and financial market conditions, geopolitical uncertainty ;-interestrate-fuetuations-, or other governmental rules and regulations
Risks associated with international operations, any of which could have a material adverse effect on our business, liquidity,
financial condition, and / or results of operations, include: ¢ changes in teealpolitical, economic, social, and labor conditions in
U. S. and international locales ; * potential disruption from wars and military conflicts, including Russia’ s invasion of
Ukraine, terrorism, civil unrest, kidnapping, and drug- related , workplace, or other types of violence; * restrictions on foreign
ownership and investments or on repatriation of cash earned in countries outside the U. S.; ¢ import and export requirements and
border accessibility; ¢ protectionist trade policies, sanctions, and tariffs; ¢ foreign currency exchange rate fluctuations , which
may reduce the U. S. dollar value of net sales, earnings, and cash flows from non- U. S. markets or increase our supply
chain costs, as measured in U. S. dollars, in those markets ; < a less developed and less certain legal and regulatory
environment in some countries, which, among other things, can create uncertainty regarding contract enforcement, intellectual
property rights, privacy obligations, real property rights, and liability issues; and ¢ inadequate levels of compliance with
applicable domestic and foreign anti- bribery and anti- corruption laws, including the Foreign Corrupt Practices Act.
Unfavorable global or regional economic conditions, including economic slowdown or recession , instability in the banking
sector, and the disruption, volatility, and tightening of credit and capital markets, as well as unemployment, tax increases,
governmental spending cuts, or continuing high levels of inflation, could affect consumer spending patterns and CensteHation
Brands;Ine FY2622FormH0-—KH#WORTHREACHINGFORI28-purchases of our products. These could also create or
exacerbate credit issues, cash flow issues, and other financial hardships for us and our suppliers, distributors, retailers, and
consumers. The inability of suppliers, dlitrlbutor% and retallers to access hquldlty Could nnpact our ablhty to produce and
dlqtrlbute our products —W : : We-ecottd

fed-uetng—t-hese—ﬂsks— We could also be affected by natlonahzatlon of our 1nternat10na1 operatloni un@table governmenti
unfamiliar or biased legal systems, intergovernmental disputes , or animus against the U. S. Any determination that our
operations or activities did not comply with applicable U. S. or foreign laws or regulations could result in the imposition of fines
and penalties, interruptions of business, terminations of necessary licenses and permits, and other legal and equitable sanctions.
Damage to our reputation The success of our brands depends upon the-consumers’ positive image that-eonsamers-have-of those
brands , and maintaining a good reputation is critical to selling our branded products. Our reputation could also be impacted
negatively by public perception, adverse publicity (whether or not valid, such as the similarity of the name of certain of our
brands or trademarks and a type of virus), negative comments in social media, or our responses relating to: * a perceived or
actual failure to maintain high ethical standards and responsible operating practices to achieve our business goals fer-al-enr
operations-and-aetivittes-, including those related to our ESG and DEI strategies, initiatives, and targets as well as associated
reporting regulations, standards, frameworks, and ratings; ¢ a perceived or actual failure to address concerns relating to the
quahty, safety, or integrity of our products, including from accidental or deliberate contamination ;whether-arising

1 through-detiberate-third-tampering; Constellation Brands, Inc. FY 2023 Form 10 - party-K #
WORTHREACHINGFOR 1 28 ¢ action-actions we may take to enhance or safeguard our reputation and uphold our core
values, including changes to our operations, sales, advertising, marketing, and new product development ; - allegations
that we, or persons currently or formerly associated with us, have violated applicable laws or regulations, 1nclud1ngbﬁt—ﬁet
Hmitedto-those related to safety, employment, discrimination, harassment, whistleblowing swhistte—blewing-, privacy, corporate
citizenship, improper business practices, or eyber—seeurtty-cybersecurity ;  our environmental impact, including use of
agricultural materials, packaging, water and energy use, and waste management; or  efforts that are perceived as insufficient to
promote the responsible use of alcohol or cannabis. Failure to comply with applicable laws and regulations, maintain an
effective system of internal controls, provide accurate and timely financial statement information, or protect our information
systems against service interruptions, misappropriation of data, or breaches of security, could also hurt our reputation. Damage
to our reputation or loss of consumer confidence in our products for any of these or other reasons could result in decreased
demand for our products and could have a material adverse effect on our business, liquidity, financial condition, and / or results
of operations, as well as require additional resources to rebuild our reputation, competitive position, and brand equity and renew
investor confidence. Competition We operate in a highly competitive industry, and our sales and profitability could be
negatively affected by numerous factors including:  our inability to maintain or increase prices or develop new products; ¢
increases in our advertising or marketing expenditures to maintain our competitive position ; - new entrants in our market
or categories , including from the convergence of beverage categories ; * the consolidation of distributors, wholesalers,
retailers, and-suppliers , and other beverage companles e the decmon of Whole%alers retaller% or consumers to purcha%e
competitors’ products 1n§tead of ours; © a verageo

purchasmg, financing, operatlonal advertmng, or promotlonal decmons made by Wholesalerq state and et-heHocal agencies,
and retailers which eewdd-affect thetr-supply of s-or consumer demand for sour products ; or * a general decline in beverage
alcohol consumption due to consumer dietary preference changes or consumers substituting legalized cannabis or other
similar products in lieu of beverage alcohol . ConsteHationBrands;Ine-FY-2622Form10-KH# WORTHREACHINGFORT



29-Our continued success also depends on our ability to attract and retain a high- quality and diverse workforce in a competitive
environment for talent and to implement our human capital priorities and initiatives . We could alse-experience higher tham
e*peefed—se%mgrgerwfa{T&ﬂd-admnﬂs&&t-we—expenses for 1nvestment in tﬁwe—ﬁﬂd—rt—ﬂeeess&ryhte—mefease—t-he—ﬂtﬂﬁbeﬁeﬁo
personnel © ; o g€ p ott, including due to employee
turnover-me}udmg—as-a—fesu-l-t—e% contmulng wage 1nﬂat10n, and t-he—other emerging employment trends, particularly
ongeing-greatrestgnation—oeeurring-in the U. S. eeonemy;; to deliver on our human capltal priorities and initiatives; or
for other reasons. We may eannot-guarantee-that-we-will-be ablte-unable to increase our prices to pass along te-eurenstomers
any increased costs we incur to our customers . Intangible assets, such as goodwill and trademarks We have a significant
amount of intangible assets such as goodwill and trademarks and may acquire more intangible assets in the future. Intangible
assets are subject to a periodic impairment evaluation under applicable accounting standards. The write- down of any of these
intangible assets could have a material adverse effect on our business, liquidity, financial condition, and / or results of
operations. Changes to tax laws, fluctuations in our effective tax rate, accounting for tax positions, the resolution of tax disputes,
and changes to accounting standards, elections, assertions, or policies Changes to federal, state, provincial, local, or foreign tax
laws, could result in increased taxes on our products, business, customers, or consumers. Various proposals to increase taxes on
beverage alcohol products have been made at the federal and state levels or at other governmental bodies in recent years.
Federal, state, provincial, local, or foreign governmental entities may consider increasing taxes upon beverage alcohol products
as they explore available alternatives for raising funds, including to offset budget or other deficits. In addition, significant
judgment is required to determine our effective tax rate and evaluate our tax positions. Our provision for income taxes includes a
provision for uncertain tax positions. Fluctuations in federal, state, local, and foreign taxes, or a change to uncertain tax
positions, including related interest and penalties, may Constellation Brands, Inc. FY 2023 Form 10- K #
WORTHREACHINGFOR 1 29 impact our effective tax rate and our financial results. When tax matters arise, several years
may elapse before such matters are audited and finally resolved. Unfavorable resolution of any tax matter could increase our
effective tax rate and resolution of a tax issue may require the use of cash in the year of resolution. U. S. tax changes or changes
in how international corporations are taxed, including changes in how existing tax laws are interpreted or enforced, or changes
to accounting standards, elections, or assertions as well as our accounting policies could have a material adverse effect on our
business, liquidity, financial condition, and / or results of operations. Cash dividends and share repurchases are subject to a
number of uncertainties ;-and may affect the price of our common stock Our capital allocation strategy contemplates quarterly
cash dividends and periodic share repurchases under our share repurchase program. We fund our cash dividends and share
repurchases through a combination of cash flow from operations, borrowings, and divestiture proceeds. However, we are not
required to declare dividends or to make any share repurchases under our share repurchase program. We may discontinue, limit,
suspend, delay, or increase ;-or-detay-our dividends and share repurchases at any time without prior notice. Even if not
discontinued, the amount of such dividends and repurchases may be changed, and the amount, timing, and frequency of such
dividends and repurchases may vary from historical practice or from our stated expectations. Decisions with respect to dividends
and share repurchases are subject to the discretion of our Board of Directors and will be based on a variety of factors. Important
factors that could cause us to discontinue, limit, suspend, delay, or increase yer-delay-our cash dividends or share repurchases
include market conditions, the price of our common stock, the nature and timing of other investment opportunities, changes in
our business strategy, the terms of our financing arrangements, our outlook as to our ability to obtain financing at attractive rates,
the impact on our credit ratings, changes in laws or regulations, and the availability of cash . The IRA imposes an excise tax
of 1 % on share repurchases, effective January 1, 2023. The impact of this excise tax will be dependent on the extent of
our share repurchases in future periods and could increase our tax liability . The reduction or elimination of our cash
dividend s-or longer suspension or elimination of our share repurchase program could adversely affect the market priees— price
of our common stock. Additionally, there-ean-be-no-assuranee-that-any share repurchases with-may not enhance stockholder
value because the market priees-- price of our common stock may decline below the levels at which we repurchased shares of
common stock, and short- term stock price fluctuations could reduce the program’ s effectiveness. Constellation Brands, Inc. FY
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