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The risks described below could materially and adversely affect our business, financial condition, results of operations, or future
growth. We could also be affected by additional risks that apply to all companies operating in the United States, as well as other
risks that are not presently known to us or that we currently consider to be immaterial. You should carefully consider the
following risks and all of the other information contained in this Annual Report on Form 10- K before making an investment in
our common stock. Business, Operational and Strategic Risks We may not be able to sustain our growth plans and successfully
implement our long- range strategic, operational and financial plans, which could have a material adverse effect on our business,
financial condition, profitability, and cash flows. Our continued and future growth largely depends on our ability to implement
our long- range strategic, operational and financial plans and successfully open and operate new stores profitably. There can be
no assurance that we will be successful in implementing our growth plans long- range strateglc 1mperat1ves and / or operatlonal
excellence priorities, including continuous improvement ;P 0 0
platformy-and supply chain optimization, and our failure to do so could have a materlal adverse effect on our business, ﬁnanc1a1
condition, profitability, and cash flows. If we are unable to gauge beauty trends and react to changing consumer preferences in a
timely manner, our sales may decrease. We believe our success depends in substantial part on our ability to: @ recognize and
define product and beauty trends; e anticipate, gauge, and react to changing consumer preferences (including relating to
sustainability of product sources and packaging, ingredient transparency, and animal welfare) in a timely manner; e translate
market trends into appropriate, saleable product and service offerings in our stores and salons in advance of our competitors; ®
develop and maintain vendor relationships that provide us access to the newest merchandise on reasonable terms; and
distribute merchandise to our stores in an efficient and effective manner and maintain appropriate in- stock levels. If we are
unable to anticipate and fulfill the merchandise needs of the consumer, our net sales may decrease and we may be forced to
increase markdowns of slow- moving merchandise, either of which could have a material adverse effect on our business,
financial condition, profitability, and cash flows. Any significant interruption in the operations of our distribution, fast
fulfillment, and market fulfillment centers could disrupt our ability to deliver merchandise to our stores and guests in a timely
manner, which could have a material adverse effect on our business, financial condition, profitability, and cash flows. We
distribute products to our stores without supplementing such deliveries with direct- to- store arrangements from vendors or
wholesalers. We are a retailer carrying approximately 25-29 , 000 beauty products that change on a regular basis in response to
beauty trends, which makes the success of our operations particularly vulnerable to disruptions in our distribution infrastructure.
Any significant interruption in the operation of our supply chain infrastructure, such as disruptions in our information systems,
disruptions in operations due to fire, natural disasters, or other catastrophic events, labor disagreements, inventory availability
(including as a result of tariffs or trade barriers) , or shipping and transportation problems, could drastically reduce our
ability to receive and process orders and provide products and services to our stores and guests, which could have a material
adverse effect on our business, financial condition, profitability, and cash flows. In addition, shipping and transportation costs
represent a component of our cost structure and an increase in shipping and transportation costs, including as a result of
inflationary pressures, could have a material adverse effect on our business, financial condition, profitability, and cash flows.
Our e- commerce platform exposes us to certain additional risks which could adversely affect our results of operations. We offer
most of our beauty products for sale through our Ulta. com website and through our mobile applications. As a result, we
encounter risks and difficulties frequently experienced by internet- based businesses, including risks related to our ability to
attract and retain customers on a cost- effective basis and our ability to operate, support, expand, and develop our internet
operations, website, mobile applications and software, and other related operational systems. Although we believe that our
omnichannel participation is a distinct advantage for us due to synergies and the potential for new customers, supporting
product offerings through these channels can create issues that have the potential to adversely affect our results of operations.
For example, if our e- commerce platform successfully grows, it may do so in part by attracting existing guests, rather than new
guests, who choose to purchase products from us online or through our mobile applications rather than from our physical stores,
thereby reducing the financial performance of our stores. In addition, offering different products through each channel could
cause conflicts and cause some of our current or potential internet or mobile customers to consider competing distributors of
beauty products. Offering products through our internet channel or through our mobile applications could also cause some of
our current or potential vendors to consider competing internet or mobile offerings of their products either on their own or
through competing distributors. Additionally, omnichannel retailing continues to rapidly evolve, and we must keep pace with
changing guest expectations and new developments by our competitors. As we continue to grow our e- commerce platform, the
impact of attracting existing rather than new guests, conflicts between product offerings online or through our mobile
applications and through our stores, and opening up our channels to increased competition from pure- play e- commerce
companies could have a material adverse effect on our business, financial condition, profitability, and cash flows. In addition, if
we are unable to make, improve, or develop relevant guest- facing technology in a timely manner, our ability to compete and our
results of operations could be adversely affected. Increased costs or interruption in our third- party vendors’ overseas sourcing
operations could disrupt production, shipment, or receipt of some of our merchandise, which could result in lost sales and could
increase our costs. We directly source the majority of our Ulta Beauty Collection components and Ulta Beauty branded
produet-eomponents-and-gifts with purchase and other promotional products through third- party vendors using foreign
factories. In addition, many of our vendors use overseas sourcing to varying degrees to manufacture some or all of their




products. Any event causmg a dlsruptlon of manufacturlng or 1mp0rts from such foreign countries, including the imposition of
import restrictions, geepe fan edpo ehanges-increased customs duties , tariffs, trade barriers
(including quotas), geopolltlcal events, polltlcal changes , and legal or economic restrictions on overseas suppliers’ ability to
produce and deliver products, could result in substantial disruptions in our supply chain (including inventory availability) and
materially harm our operations. We have no long- term supply contracts with respeet-16respect to such foreign- sourced items,
many of which are subject to existing or potential duties, tariffs, or quotas that may limit the quantity of certain types of goods
that may be imported into the United States from such countries. Our business is also subject to a variety of other risks generally
associated with sourcing goods from abroad, such as political instability, disruption of imports by labor disputes, and local
business practices. Our sourcing operations may also be hurt by health concerns regarding infectious diseases in countries in
which our merchandise is produced, adverse weather conditions or natural disasters that may occur overseas, or acts of war or
terrorism, to the extent these acts affect the production, shipment, or receipt of merchandise. Our future operations and
performance will be subject to these factors, and these factors could have a material adverse effect on our business, financial
condition, profitability, and cash flows or may require us to modify our current business practices and incur increased costs.
+8We-We rely on our good relationships with brand partners to purchase prestige, mass, and salon beauty products on
reasonable terms, and to offer certain brands or products that are permanently or temporarily exclusive to us. If these
relationships were to be impaired, or if certain brand partners were to change their distribution model or are unable to supply
sufficient merchandise to keep pace with our growth plans, we may not be able to obtain a sufficient selection or volume of
merchandise on reasonable terms, and we may not be able to respond promptly to changing trends in beauty products, either of
which could have a material adverse effect on our competitive position, business, financial condition, profitability, and cash
flows. We have no long- term supply agreements with brand partners, and therefore, our success depends on maintaining good
relationships with our brand partners. Our business depends to a significant extent on the willingness and ability of our brand
partners to supply us with a sufficient selection and volume of products to stock our stores. Some of our prestige brand partners
may not have the capacity to supply us with sufficient merchandise to keep pace with our growth plans. We also have strategic
partnerships with certain core brands, which have allowed us to benefit from the growing popularity of such brands. Any of our
other-eore-branids— brand partners could in the future decide to scale back or end its partnership with us and strengthen its
relationship with our competitors, which could negatively impact the revenue we earn from the sale of such products. If we fail
to maintain strong relationships with our existing brand partners, or if we fail to continue acquiring and strengthening
relationships with additional brand partners of beauty products, our ability to obtain a sufficient amount and variety of
merchandise on reasonable terms may be limited, which could have a negative impact on our competitive position. During fiscal
2024 and fiscal 2023 and-fiseal-2022-, merchandise supplied to Ulta Beauty by our top ten brand partners accounted for
approximately 54 % and 55 %-and-56-% of our net sales, respectively. There continues to be vendor consolidation within the
beauty products industry. The loss of or a reduction in the amount of merchandise made available to us by any one of these key
vendors, or by any of our other brand partners, could have a material adverse effect on our business, financial condition,
profitability, and cash flows. We also offer products that are permanently exclusive to us and offer a number of brands and
products that are exclusive to us for a limited period of time or are offered in advance of our competitors. If our brand partners
ceased granting us permanent or temporary exclusive rights our net sales could be negatively impacted, which could have a
material adverse effect on our business, financial condition and profitability. If we are unable to protect against inventory shrink,
our results of operations and financial condition could be adversely affected. Our business depends on our ability to effectively
manage our inventory. Risk of inventory loss (also called shrink) is inherent in the retail business. We have historically
experienced inventory shrink due to damage, theft (including from organized retail crime), and other causes. While some level
of inventory shrink is unavoidable, in recent years we have eentinue-to-experienee-experienced elevated-levels of inventory
shrink relattve-te-greater than our historical levels, which have adversely affected, and could continue to adversely affect, our
results of operations and financial condition. To protect against risirg-inventory shrink, we have taken, and may continue to
take, certain operational and strategic actions that could adversely affect our reputation, guest experience, and results of
operations. ©ur-170ur comparable sales and quarterly financial performance may fluctuate for a variety of reasons, which
could result in a decline in the price of our common stock. Our comparable sales and quarterly results of operations have
fluctuated in the past, and we expect them to continue to fluctuate in the future. A variety of factors affect our comparable sales
and quarterly financial performance, including: @ general U. S. economic conditions and, in particular, the retail sales
environment; ® changes in our merchandising strategy or mix; ® performance of our new and remodeled stores; ® the
effectiveness of our inventory management; ® timing and concentration of new store openings, including additional human
resource requirements and related pre- opening and other start- up costs; +3-e cannibalization of existing store sales by new
store openings; ® timing and effectiveness of our marketing activities; ® seasonal fluctuations due to weather conditions; @
actions by our existing or new competitors; and e hurricanes, tornadoes, wildfires, earthquakes, mudslides, other natural
disasters, epidemics or pandemics, and geopolitical events. Accordingly, our results for any one fiscal quarter are not necessarily
indicative of the results to be expected for any other quarter, and comparable sales for any particular future period may decrease.
In that event, the price of our common stock may decline. The capacity of our distribution and order fulfillment infrastructure
and the performance of our distribution centers, fast fulfillment eenters— center , and market fulfillment centers may not be
adequate to support our future growth, which could prevent the successful implementation of these plans or cause us to incur
excess costs to expand this infrastructure, which could have a material adverse effect on our business, financial condition,
profitability, and cash flows. We currently operate four regional distribution centers, which house the distribution operations for
Ulta Beauty retail stores together with the order fulfillment operations of our e- commerce platform, +we-ene fast fulfillment
eetntters— center (c- commerce only), and efre-two market fulfillment eenter-centers {with-a-seeond-one-expeeted-to-open-itt
fiseal2024)-, which feeuses—- focus on our most productive products and sappetts— support c- commerce and retail stores. To




support our expected future growth and to maintain the efficient operation of our business, it is likely additional distribution
facilities will be added in the future. Our failure to effectively upgrade and expand our distribution capacity on a timely basis to
keep pace with our anticipated growth in stores and the performance of our distribution centers could have a material adverse
effect on our business, financial condition, profitability, and cash flows. If our marketing, advertising and promotional programs
are unsuccessful, our results of operations and financial condition could be adversely affected. Customer traffic and demand for
our merchandise are influenced by our advertising, marketing, and promotional activities. We use marketing, advertising, and
promotional programs to attract customers through various media, including social media, websites, mobile applications, email,
and print. Our future growth and profitability will depend in part upon the effectiveness and efficiency of our advertising and
marketing programs. Further, disruption to certain media channels could have a material adverse effect on our results of
operations and financial condition. Use of social media may adversely impact our reputation. Given the pervasive use of social
media platforms, including blogs, social media websites, and other forms of internet- based and mobile communications,
negative commentary regarding us or the products we sell may be adverse to our reputation or business. Customers value readily
available information and often act on such information without further investigation and without regard to its accuracy or
source. The harm may be immediate without affording us an opportunity for redress or correction. We-18We also use social
media platforms as marketing tools. For example, we maintain Facebook, X (formerly Twitter ) , Instagram, TikTok, and
Pinterest , and LinkedIn accounts. As laws and regulations evolve to govern the use of these platforms and devices, the failure
by us, our employees, or third parties acting at our direction to abide by applicable laws and regulations in the use of these
platforms and devices could adversely impact our business, financial condition, profitability, and cash flows. If we fail to retain
our existing senior management team or attract qualified new personnel at all levels, such failure could have a material adverse
effect on our business, financial condition, profitability, and cash flows. Our business requires disciplined execution at all levels
of our organization. This execution requires an experienced and talented management team. If we were to lose the benefit of the
experience, efforts, and abilities of key executive personnel, it could have a material adverse effect on our business, financial
condition, profitability, and cash flows. 20Furthermere--- Furthermore , our ability to manage our retail expansion requires us
to continue to train, motivate, and manage our associates. We also need to attract, motivate, and retain additional qualified
executive, managerial, and merchandising personnel and store and distribution center associates. Competition for this type of
personnel is intense, and we may not be successful in attracting, assimilating, and retaining the personnel required to grow and
operate our business profitably. In addition, fluctuations in the cost of labor, including as a result of inflationary pressures on
wages, may negatively impact our profitability and cash flows. Our secured revolving credit facility contains certain restrictive
covenants that could limit our operational flexibility, including our ability to open stores. We have an $ 800. 0 million secured
revolving credit facility with a term expiring in March 2029. Substantially all of our assets are pledged as collateral for
outstanding borrowings under the agreement. The credit facility agreement contains usual and customary restrictive covenants
that, among other things, limit our ability to incur additional indebtedness, pay cash dividends and repurchase our stock, and
merge or consolidate with another entity, and requires us to maintain a fixed charge coverage ratio of not less than 1. 0 to 1. 0
during such periods when availability under the agreement falls below a specified threshold. These covenants could restrict our
operational flexibility and any failure to comply with these covenants or our payment obligations would limit our ability to
borrow under the credit facility and, in certain circumstances, may allow the lenders thereunder to require repayment. Economic,
Market and Other External RisksMacroeconomic conditions could have a material adverse impact on our business, financial
condition, profitability, and cash flows. Macroeconomic conditions, including inflation, and elevated interest rates ane
reeesstonary-eoneerns-, as well as eontinttng-prior labor eestpressures-, and-transportation and shipping cost pressures, have
had, and may continue to have, a negative impact on our business, financial condition, profitability, and cash flows. We expect
the impact of inflationary eest-and macreeconomic pressures to continue in 2624-2025 , and we continue to closely monitor
maereeeonomie-conditions, including customer behavior, and the impact of these factors on customer demand. Continuing or
worsening inflation, reeessionary-eoneerns-and / or cost pressures, may have a material adverse impact on our business,
financial condition, profitability, and / or cash flows. Although we currently do not operate stores have-any-operations-outside
the United States, geopolitical events, including the ongoing conflicts in Ukraine and the Middle East, have caused greater
uncertainty in the global economy and exacerbated the inflation situation. The health of the economy may affect consumer
purchases of discretionary items such as beauty products and salon services, which could have a material adverse effect on our
business, financial condition, profitability, and cash flows. Our results of operations may be materially affected by conditions in
the capital markets and the economy generally. We appeal to a wide demographic consumer profile and offer an extensive
selection of beauty products sold directly to retail consumers and premium salon services. Uncertainty in the economy has, and
could continue to, adversely impact consumer purchases of discretionary items across all of our product categories, including
prestige beauty products and premism-19premium salon services. Factors that could affect consumers’ willingness to make
such discretionary purchases include: general business conditions, inflationary pressures, feeessreﬂa-ry—eeﬁeefns—levels of
employment, interest rates, tax rates, the availability of consumer credit, consumer confidence in future economic conditions,
and-tariffs, risks related to epidemics or pandemics and-, geopolitical events and recessionary concerns . [n the event of a
prolonged period of inflation, an economic downturn or a recession, consumer spending habits could be adversely affected, and
we could experience lower than expected net sales. In addition, a general deterioration in economic conditions could adversely
affect our commercial partners including our brand partners as well as the real estate developers and landlords who we rely on to
construct and operate centers in which our stores are located. A bankruptcy or financial failure of a significant vendor or a
number of significant real estate developers or shopping center landlords could have a material adverse effect on our business,
financial condition, profitability, and cash flows. Additionally, Volatrhty and disruption to the capital and credit markets may
have a 2tsignifteant—- significant , adverse impact on global economic conditions, resulting in inflationary or recessionary
pressures and declines in consumer confidence and economic growth, which, in turn, may lead to declines in consumer



spending. Reduced consumer spending could cause changes in customer order patterns and changes in the level of merchandise
purchased by our customers, and may signify a reset of consumer spending habits, all of which may adversely affect our
business, financial condition, profitability, and cash flows. We may be unable to compete effectively in our highly competitive
markets. The markets for beauty products and salon services are highly competitive with few barriers to entry. We compete
against a diverse group of retailers, both small and large, including regional and national department stores, specialty retailers,
drug stores, mass merchandisers, high- end and discount salon chains, locally owned beauty retailers and salons, online
capabilities of national retailers, pure- play e- commerce companies, online marketplaces, catalog retailers, and direct response
television, including television home shopping retailers and infomercials. We believe the principal bases upon which we
compete are the breadth of merchandise, our value proposition, the quality of our guests’ shopping experience, and the
convenience of our stores as one- stop destinations for beauty products and salon services. Many of our competitors are, and
many of our potential competitors may be, larger and have greater financial, marketing, and other resources and therefore, may
be able to adapt to changes in customer requirements more quickly, devote greater resources to the marketing and sale of their
products, generate greater national brand recognition, or adopt more aggressive pricing policies than we can. As a result, we
may lose market share, which could have a material adverse effect on our business, financial condition, profitability, and cash
flows. A reduction in traffic to, or the closing of, the other destination retailers in the shopping areas where our stores are located
could significantly reduce our sales and leave us with excess inventory, which could have a material adverse effect on our
business, financial condition, profitability, and cash flows. As a result of our real estate strategy, most of our stores are located in
off- mall shopping areas known as power centers. Power centers typically contain three to five big- box anchor stores along with
a variety of smaller specialty tenants. As a consequence of most of our stores being located in such shopping areas, our sales are
derived, in part, from the volume of traffic generated by the other destination retailers and the anchor stores in power centers
where our stores are located. Customer traffic to these shopping areas may be adversely affected by the closing of such
destination retailers or anchor stores, or by a reduction in traffic to such stores resulting from a regional or global economic
downturn, a public health crisis, a general downturn in the local area where our store is located, or a decline in the desirability of
the shopping environment of a particular power center. Such a reduction in customer traffic would reduce our sales and leave us
with excess inventory, which could have a material adverse effect on our business, financial condition, profitability, and cash
flows. We may respond by increasing markdowns, initiating marketing promotions, or transferring product to other stores to
reduce excess inventory, which would further decrease our gross profits and net income. Epidemics, pandemics, natural
disasters, or other catastrophes or crises could have a material adverse effect on our business, financial condition, profitability,
and cash flows. Epidemics, pandemics, or other public health crises, natural disasters, such as hurricanes, tornados, wildfires,
earthquakes, and mudslides, as well as acts of violence or terrorism, have resulted in the temporary closure of our stores and, in
the future, could also result in physical damage to our properties, the temporary closing of our stores, the temporatry
20temporary closing of our distribution, fast fulfillment, and market fulfillment centers, the temporary lack of an adequate
work force, the temporary or long- term disruption in the supply of products (or a substantial increase in the cost of those
products) from domestic or foreign suppliers, the temporary disruption in the delivery of goods both to and from our
distribution, fast fulfillment, and market fulfillment centers (or a substantial increase in the cost of those deliveries), the
temporary reduction in the availability of products in our stores and / or the temporary reduction in visits to stores by customers.
Accordingly, if one or more epidemics, pandemics, natural disasters, and / or acts of violence or terrorism were to occur in the
future, it could have a material adverse effect on our business, financial condition, profitability, and cash flows or may require us
to incur increased costs. 2288r-- Our stock repurchase programs could affect the price of our common stock and may be
suspended or terminated at any time, which may result in a decrease in the trading price of our common stock. We may have in
place from time to time, a stock repurchase program. Any such stock repurchase program adopted will not obligate the
Company to repurchase any dollar amount or number of shares of common stock and may be suspended or discontinued at any
time, which could cause the market price of our common stock to decline. Repurchases pursuant to any such stock repurchase
program could affect our stock price and the existence of a stock repurchase program could also cause our stock price to be
higher than it would be in the absence of such a program. There can be no assurance that any stock repurchases will enhance
stockholder value because the market price of our common stock may decline below the levels at which we repurchased shares
of common stock. Climate change might adversely impact our business operations and / or our supply chain. Scientific
consensus shows that carbon dioxide and other greenhouse gases in the atmosphere have caused and will in the future cause
changes in weather patterns around the globe. Climatologists predict these changes will result in the increased frequency of
extreme weather events and natural disasters which could disrupt our business operations or those of our suppliers. These
weather events could also lead to an increased rate of temporary store closures and reduced customer traffic at our stores. In
addition, concern about climate change and greenhouse gases may result in new or additional legal, legislative, and / or
regulatory requirements to reduce or mitigate the effects of climate change on the environment. Any such new requirements
could increase our operating costs for things like energy or packaging, as well as our product supply chain and distribution
costs. There is also increased focus, including by investors, guests, and other stakeholders, on climate change and other
environmental, social, governance and sustainability matters, including single use plastic, energy, waste and worker safety.
Concern about climate change might cause consumer preferences to change, including moving away from products or
ingredients considered to have high climate change impact and towards products that are more sustainably made, and we expect
to incur additional costs in connection with our initiatives in this area. Our reputation could be damaged if we do not (or are
perceived not to) act responsibly with respect to these matters and, taken together, these matters could materially and adversely
affect our business, financial condition, profitability and cash flows, as well as our ability to meet the needs of our customers.
Information Security, Cybersecurity, Data Privacy, Regulatory and Legal RisksCybersecurity or information security breaches
and other disruptions could compromise our information, result in the unauthorized disclosure of confidential guest, employee,



Company and / or business partners’ information, damage our reputation, and expose us to liability, which could negatively
impact our business. In the ordinary course of our business, we collect, process, and store sensitive and confidential data,
including our proprietary business information and that of our guests, suppliers, and business partners, and personally
identifiable information of our guests and employees, in our data centers and on our networks. The secure processing,
maintenance, and transmission of this information is critical to our operations. We rely on commercially available systems,
software, tools, and monitoring to provide security for processing, transmission, and storage of confidential information. Despite
the security measures we have in place and continual vigilance in regard to the protection of sensitive information, our systems
and those of our third- party service providers may be vulnerable to security breaches, denial- of- service attacks, breal=21break
- ins, phishing attacks, social engineering, acts of vandalism, computer viruses, misplaced or lost data, human errors, or other
similar events. Furthermore, we allow certain of our employees to work remotely, as certain of our third- party service providers
also allow, and this remote working environment may increase cybersecurity related risks. Any such breach could compromise
our networks and the information stored there could be accessed, publicly disclosed, lost, or stolen. Any such access, disclosure,
or other loss of information could result in legal claims or proceedings, liability under laws that protect the privacy of personal
information, disrupt our operations, damage our reputation, and cause a loss of confidence in our business, products, and
services, which could adversely affect our business, financial condition, profitability, and cash flows. 23W-e-We are subject to
risks relating to our information technology systems, and any failure to adequately protect our critical information technology
systems, successfully upgrade our information technology systems, or any material disruption of our information systems could
negatively impact financial results and materially adversely affect our business operations, particularly during the holiday
season. We are dependent on a variety of information systems, including management, supply chain and financial information,
and various other processes and transactions, to effectively manage our business. We also are expanding and upgrading our
information systems (including reptaeing-the recent replacement of our enterprise resource planning platform through Project
SOAR) to support historical and expected future growth. The failure of these projects, the failure of our information systems to
perform as designed, or breaches of security could have an adverse effect on our business and results of our operations. Any
material disruption of our systems could disrupt our ability to track, record, and analyze the merchandise that we sell and could
cause delays or cancellation of customer orders or impede the manufacture or shipment of products, the processing of
transactions, our ability to receive and process e- commerce orders, and / or the reporting of financial results. Our e- commerce
operations are increasingly important to our business. The Ulta. com website and our mobile applications serve as an effective
extension of Ulta Beauty’ s marketing and prospecting strategies by exposing potential new customers to the Ulta Beauty brand,
product offerings, and enhanced content. As the importance of our website, mobile applications, and e- commerce operations to
our business continues to grow, we are increasingly vulnerable to downtime and other technical failures. Our failure to
successfully respond to these risks could reduce e- commerce sales and damage our brand’ s reputation. Failure to maintain
satisfactory compliance with applicable privacy and data protection laws and regulations may subject us to negative financial
consequences, including civil or criminal penalties, and harm our brand and reputation. Complex local, state and national laws
and regulations apply to the collection, use, retention, protection, disclosure, transfer, and other processing of personal data.
These privacy and data protection laws and regulations are quickly evolving, with new or modified laws and regulations
proposed and implemented frequently (such as those enacted by California and certain other states) and existing laws and
regulations subject to new or different interpretations and enforcement. Complying with these laws and regulations may cause us
to incur substantial costs, require changes to our business practices, and limit our ability to obtain data used to provide a
differentiated guest experience. In addition, our failure to comply with applicable laws and regulations or other obligations to
which we may be subject relating to personal data, or to protect personal data from unauthorized access, use, or other processing,
could result in enforcement actions and regulatory investigations against us, claims for damages by guests and other affected
individuals, fines, and / or damage to our brand and reputation, any of which could adversely affect our business, financial
condition, profitability, and cash flows. Litigation and other legal or regulatory proceedings or claims and the outcome of such
litigation, proceedings or claims, including possible fines and penalties, could have a material adverse effect on our business and
any loss contingency accruals may not be adequate to cover actual losses. From time to time, we are subject to litigation,
including potential class action and single- plaintiff litigation and other legal or regulatory proceedings or claims in the ordinary
course of our business operations regarding, but not limited to, employment matters, consumer claims, security of consumer and
employee personal information, contractual relations with-22with suppliers, marketing and infringement of trademarks, and
other intellectual property rights. Litigation to defend ourselves against claims by third parties, or to enforce any rights that we
may have against third parties, may be necessary, which could absorb significant management time and / or result in substantial
costs and diversion of our resources, causing a material adverse effect on our business, financial condition, profitability, and cash
flows. We establish accruals for potential liability arising from litigation and other legal or regulatory proceedings or claims
when potential liability is probable and the amount of the loss can be reasonably estimated based on currently available
information. We may still incur legal costs for a matter even if we have not accrued a liability. In addition, actual losses may be
higher than the amount accrued for a certain matter, or in the aggregate. Any resolution of litigation or other legal or regulatory
proceedings or claims could materially adversely impact our business, financial condition, profitability, and cash flows.
24Speeifiealty—-- Specifically , our technologies, promotional products purchased from third- party vendors, and / or Ulta Beauty
branded products, or potential products in development may infringe rights under patents, patent applications, trademark,
copyright, or other intellectual property rights of third parties in the United States and abroad. These third parties could bring
claims against us that would cause us to incur substantial expenses and, if successful, could cause us to pay substantial damages.
Further, if a third party were to bring an intellectual property infringement suit against us, we could be forced to stop or delay
development, manufacturing, or sales of the product that is the subject of the suit. As a result of intellectual property
infringement claims, or to avoid potential claims, we may choose to seek, or be required to seek, a license from the third party



and would most likely be required to pay license fees or royalties or both. These licenses may not be available on acceptable
terms, or at all. Ultimately, we could be prevented from commercializing a product or be forced to cease some aspect of our
business operations if, as a result of actual or threatened intellectual property infringement claims, we are unable to enter into
licenses on acceptable terms. Even if we were able to obtain a license, the rights may be non- exclusive, which would give our
competitors access to the same intellectual property. The inability to enter into licenses could harm our business significantly. If
our manufacturers are unable to produce products manufactured uniquely for Ulta Beauty, including the-Ulta Beauty Collection
and Ulta Beauty branded gifts with purchase and other promotional products, consistent with applicable regulatory
requirements, we could suffer lost sales and be required to take costly corrective action, which could have a material adverse
effect on our business, financial condition, profitability, and cash flows. We do not own or operate any manufacturing facilities
and therefore depend upon independent third- party vendors for the manufacture of all products manufactured uniquely for Ulta
Beauty, including the-Ulta Beauty Collection and Ulta Beauty branded gifts with purchase and other promotional products. The
FDA does not currently have a pre- market approval system for cosmetics, but requires safety and efficacy substantiation. If we
or our third- party manufacturers fail to comply with applicable regulatory requirements, we could be required to take costly
corrective action. In addition, sanctions under various laws may include seizure of products, injunctions against future shipment
of products, restitution and disgorgement of profits, operating restrictions, and criminal prosecution. These events could
interrupt the marketing and sale of our Ulta Beauty branded products, severely damage our brand reputation and image in the
marketplace, increase the cost of our products, cause us to fail to meet customer expectations, or cause us to be unable to deliver
merchandise in sufficient quantities or of sufficient quality to our stores, any of which could result in lost sales, which could
have a material adverse effect on our business, financial condition, profitability, and cash flows. We, as well as our vendors, are
subject to laws and regulations that could require us to modify our current business practices and incur increased costs, which
could have a material adverse effect on our business, financial condition, profitability, and cash flows. In our U. S. markets,
numerous laws and regulations at the federal, state, and local levels can affect our business. Legal requirements are frequently
changed and subject to interpretation, and we are unable to predict the ultimate cost of compliance with these requirements or
their effect on our operations. If we fail to comply with any present or future laws or regulations, we could be subject to future
liabilities, a prohibition on the operation of our stores, or a prohibition on the-23the sale of our Ulta Beauty branded products. In
particular, failure to adequately comply with the following legal requirements could have a material adverse effect on our
business, financial condition, profitability, and cash flows. ® Our large workforce makes us vulnerable to changes in labor and
employment laws. In addition, changes in federal and state minimum wage laws and other laws relating to employee benefits
could cause us to incur additional wage and benefits costs, which could hurt our profitability and affect our growth strategy. ®
Our salon operations are subject to state board regulations and state licensing requirements for our stylists and our salon
procedures. Failure to maintain compliance with these regulatory and licensing requirements could jeopardize the viability of
our salons. ® We operate stores in California, which has enacted legislation commonly referred to as “ Proposition 65
requiring that “ clear and reasonable ” warnings be given to consumers who are exposed to chemicals known to the State of
California to cause cancer or reproductive toxicity. Although we have sought to comply with Proposition 65 requirements, there
can be no assurance that we will not be adversely affected by litigation relating to Proposition 65. 25-e Future changes in
healthcare reform legislation could significantly impact our business . ® Evolving anti- discrimination laws could impact our
efforts to support inclusion and belonging across our business for our guests, assortment, associates, brands, other
partners, and stakeholders . The formulation, manufacturing, packaging, labeling, distribution, sale, and storage of our
vendors’ products and our Ulta Beauty branded products are also subject to extensive regulation by various federal agencies,
including FDA, FTC, CPSC, and various state and local agencies, such as State AGs and District Attorneys. If we, our vendors,
or the manufacturers of our Ulta Beauty branded products fail to comply with those regulations, we could become subject to
significant penalties, claims, or product recalls, which could harm our results of operations, our reputation and / or our ability to
conduct our business. Additionally, the adoption of new regulations or changes in the interpretations of existing regulations may
result in significant compliance costs or discontinuation of product sales and may impair the marketability of our vendors’
products or our Ulta Beauty branded products, resulting in significant loss of net sales. Our failure to comply with federal, state,
or local requirements when we advertise our products (including prices) or services, or engage in other promotional activities, in
digital (including social media), television, or print may result in enforcement actions and imposition of penalties or otherwise
harm the distribution and sale of our products. Our associates or others may engage in misconduct or other improper activities,
including noncompliance with our policies and procedures. We are exposed to the risk of misconduct or other improper
activities by our associates and third parties such as independent contractors or agents. Misconduct by associates, independent
contractors, or agents could include inadvertent or intentional failures to comply with our policies and procedures, the laws and
regulations to which we are subject, and / or ethical, social, product, labor, and environmental standards. Our current and former
associates or independent contractors may also become subject to allegations of sexual harassment, racial and gender
discrimination, or other similar misconduct, which, regardless of the ultimate outcome, may result in adverse publicity that
could significantly harm our brand, reputation, and operations. Associate misconduct could also involve improper use of
information obtained in the course of the associate’ s prior or current employment, which could result in legal or regulatory
action and harm to our reputation. If we are unable to protect our intellectual property rights and our brand name , our brand
and reputation could be harmed, which could have a material adverse effect on our business, financial condition, profitability,
and cash flows. We regard our trademarks, trade dress, copyrights, trade secrets, know- how, and similar intellectual property as
critical to our success. Our principal intellectual property rights include registered and common law trademarks on “ The
Possibilities are Beautiful. ®, ” “ Ulta Beauty ® , ” “ Ulta ® , ”” and other marks incorporating our name and ““ All Things
Beauty. All in One Place ®, ” “ 21 Days of Beauty ®, ” and “ Conscious Beauty at Ulta Beauty ®, ” copyrights in our website
and mobile applications content, rights to our domain name www. ulta. com, and trade secrets and know- how with respect to



our Ulta Beauty branded product formulations, product sourcing, sales and marketing, and other aspects of our business, 24 and




