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Our operations and financial results are subject to various risks and uncertainties. The following is a description of the known
factors that may materially affect our business, results of operations or financial condition. You should carefully consider the
following risk factors, as well as the other information in this Annual Report. If any of the following risks actually occurs, our
business, results of operations and financial condition could be adversely affected. In this case, the trading price of our common
stock would likely decline. Additional risks and uncertainties not presently known to us or that we currently deem immaterial
also may adversely affect our business, results of operations and financial condition. Summary of Selected Risks Associated
with Our Business Our business faces significant risks and uncertainties. If any of the following risks are realized, our business,
financial condition and results of operations could be materially and adversely affected. These risks include, among others, the
following:  Our recent, rapid growth may not be indicative of our future growth, and if we continue to grow rapidly, we may
not be able to effectively manage our growth or evaluate our future prospects. If we fail to effectively manage our futare-growth

or evaluate our future prospects, our business could be adversely affected * We have—iﬂettffed—net—lesses—m—the—past—aﬂd—we—may

not be able to maintain or mcrease our profrtabrhty in the future -

y Zy W ; . » Sales of shell eggs constitute
the vast majorlty of our revenue, and a reduction in these sales would have an adverse effect on our financial condition. ¢ Failure
to introduce successful new products, successfully enter inte-new product categories or successfully pursue growth by other
means may adversely affect our ability to continue to grow. * A substantial amount of our shell egg processing occurs at our
Egg Central Station processing facility. Any damage or disruption at this facility may harm our business. * We are
dependent on the market for shell eggs, and fluctuations in this market , including the decline of commodity shell egg prices
relative to the price of our shell eggs, could adversely affect our business, financial condition and results of operations. *
Fluctuations in commodity prices and in the availability of feed grains could negatively impact our results of operations and
financial condition.  If we fail to effectively expand our processing, manufacturing and production capacity as we continue to
grow and scale our busrness our busrﬂess—aﬂd—operatmg results and eur—brand reputatron could be harmed A—substaﬂﬁa-l-

may—hafm—eﬂr—bttsmess—‘—lf we fail to effectrvely maintain relatronshrps w1thm our ex1stmg farm network or further expand our
farm network, our business, operating results and brand reputation could be harmed. * Future expansions of our processing
capacity may not provide us with the benefits we expect to receive. ¢ If we fail to effectively price our products or implement
price increases, our financial condition may be adversely affected.  Increased transportation and freight costs and-or failure by
our transportation providers to pick up raw materials or deliver our products on time, in compliance with applicable
governmental regulations or at all, have adversely impacted and are expected to continue to adversely impact our operating
results. « Our future business, results of operations and financial condition may be adversely affected by reduced or limited
availability of eggs, cream for our butter and other raw materials that meet our standards. « We may not be able to compete
successfully in our highly competitive market. « We currently have a limited number of third- party co- manufacturers and cold
storage providers . The Foss-loss of one or more of our co- manufacturers or cold storage providers or our failure to timely
identify and establish new relationships with-new-ee—manufaetarers-could harm our business and impede our growth.
Outbreaks of agricultural diseases, including avian influenza, the perception that outbreaks may occur or regulatory or market
responses to outbreaks could reduce supply or demand for our products and harm our business. « We could be adversely affected
by a change in consumer preferences, perception and spending habits in the natural food industry generally and with respect to
animal- based products in —Ia-particular ;any-. Any failure to develop or enrich our product effering-offerings or gain market
acceptance of our new products could have a negative effect on our business. * A limited number of distributors represent a
substantial portion of our sales, and disruptions affecting thetoss-efone-or-our more-significant distributor-distributors or
our relationships with such distributors thateannet-bereplacedtmra-timely-manner-may adversely affect our results of
operations. * We are dependent on hatcheries and pullet farms to supply our network of family farms with laying hens. Any
disruption in that supply chain could materially and adversely affect our business, financial condition or results of operations. ¢
Elevated frereases-in-interest rates could adversely affect our business and the ability of our family farmers to access capital
. » Consolidation of retail customers or the loss of a significant retail customer could negatively impact our sales and
profitability. « We source substantrally all of our shell egg cartons from a sole source suppher and any d1srupt10ns may 1mpact
our ab111ty to sell our eggs - 76 d ber—o : d

real or perceived quality or food safety issues with our products, which could have an adverse effect on our business, reputation,
operating results and financial condition. « Demand for shell eggs and butter is subject to seasonal fluctuations aid-, which can
adversely impact our results of operations in certain quarters. * Packaging costs are volatile, have recently increased and may
continue to increase rise-signifteantly-, which may negatively impact our profitability, and any-reduced availability of
packaging supplies may otherwise impact our business. ¢ If we fail to retain and motivate members of our management team or
other key crew members sor fail to attract , train, develop and retain additional qualified crew members to support er-our fait
to-operations, our business and future growth prospects may be harmed. ¢ If we cannot maintain our company culture and
or focus on our purpose as we grow , our busrness and competltlve posntlon may be harmed Drsruptrons in the Worldwrde
economy may adversely affect eur-by P otd b ;




COHD-19;-conld-have-a-material-adversetmpaet-on-our business, results of operations and financial condition. « Failure to

adequately respond to stakeholder scrutiny related to environmental, social and governance ES&¥-issues sor failure to achieve
our ESG-stated impact goals ;could adversely impact our reputation and brand. ¢ Food safety and food- borne illness incidents
or advertising or product mislabeling may materially and adversely affect our business by exposing us to lawsuits, product
recalls or regulatory enforcement actions, increasing our operating costs and reducing demand for our product offerings. * Our
operations are subject to FDA and USDA federal regalatterrregulations , as well as other federal, state and local regulations,
and there is no assurance that we will be in compliance with all applicable regulations . « We are subject to stringent and
evolving U. S. and foreign laws, regulations, and rules, contractual obligations, industry standards, policies and other
obligations related to data privacy and security and our actual or perceived failure to comply with such obligations could
lead to regulatory investigations or actions, litigation (including class claims) and mass arbitration demands, fines and
penalties, disruptions of our business operations, reputational harm, loss of revenue or profits and other adverse
consequences . * Our status as a public benefit corporation and a Certified B Corporation may not result in the benefits we
anticipate, er-and we may be unable to maintain our Certified B Corporation status . « If our data or information technology
systems, or the data or information technology systems of third parties upon which we rely, were compromised, we could
experience adverse consequences, including but not limited to regulatory investigations or actions, litigation, fines and
penalties, disruption of our business operations, reputational harm, loss of revenue or profits and other adverse
consequences. * The implementation of a new enterprise resource planning system could cause disruption to our
business, and we may not be able to effectively realize the benefits of this new system . Risks Related to Our Growth and
Capital Requirements We have grown rapidly since inception and anticipate further growth. For example, our net revenue
increased from $ 244-3-miteninfiseal 2020-t0-$-260. 9 million in fiscal 2021 to $ 362. | million in fiscal 2022 to $ 471. 9
million in fiscal 2023 . This growth has placed significant demands on our management, financial, operational, technological
and other resources. The continued growth and expansion of our business depends on a number of factors, including our ability
to: ¢ increase awareness of our brand and successfully compete with other companies; ¢ price our products effectively so that we
are able to attract new customers and consumers and expand sales to our existing customers and consumers; * expand
distribution to new points of sales with new and existing customers; * continue to innovate and introduee-new-produets;=
sueeessfully-expand our nte-new-product e&tegeﬂes—offermgs * expand our supplier, co- manufacturing, co- packing, cold
storage, processing and distribution capacities;  invest in and effectively implement information technology systems and
related improvements to our preeess-processes and procedures improventents-; and * maintain quality control over our product
offerings. The growth and expansion of our business has placed, and will continue to place, significant demands on our
management and operations teams and will require significant additional resources, financial and otherwise, to meet our needs,
which may not be available in a cost- effective manner ;-or at all. We expect to continue to expend substantial resources on our
current and future processing facilities, our sales and marketing efforts, product innovation and development ;-and general
administration associated with being a public company. These investments may not result in the continued growth of our
business. Even if these investments do result in the growth of our business, if we do not effectively manage our growth, we may
not be able to execute on our business plan, respond to competitive pressures, take advantage of market opportunities, satisfy
customer requirements or malntam hlgh quahty product offerlngs any of which could adversely affect our business, flnanc1al

ﬂa-rl-l-teﬁ—m—f—“tsea-l—Z@-H—Our ablhty to malntam or increase our proﬁtablhty is %ubject to various factor% many of Wthh are
beyond our control. As we continue to expand our operations, we anticipate that our operating expenses and capital
expenditures will increase substantially in the foreseeable future as we continue to invest to increase our household penetration,
customer base, supplier network, marketing channels and product portfolio, expand and enhance our processing, manufacturing
and distribution facilities asreeded-, and hire additional crew members. Our ongoing expansion efforts may prove more
expensive than we anticipate (including as a result of inflation, increases in input costs or disruptions in our supply chain
relating to public health pandemics, saehr-as-COVD-—9;-trade wars, geopolitical tensions ;-sueh-as-the-Russta—Ukraine-war-, or
other factors), and we may not succeed in increasing our net revenue and margins sufficiently to offset the anticipated higher
expenses. We have incurred significant expenses in connection with investing in our processing capacity, our co- manufacturing
and co- packing relationships, and obtaining and storing raw materials, and we will continue to incur significant expenses in
developing and marketing products. In addition, many of our expenses, including the costs associated with our existing and any
future processing and manufacturing facilities, are-may be fixed. We also expect to continue to incur significant legal,
accounting and other expenses as we grow and mature as a public company. If we fail to grow our revenue at a greater rate than
our costs and expenses, we may be unable to maintain or increase our profltablhty and may 1ncur losses in the future —‘Ne—have

constitute the vast majority of our net revenue, and a reduction in the%e %ale% Would have an adverse effect on our flnanc1a1
condition. Shell eggs accounted for approximately 92 % of our net revenue in fiscal 20268-2021 , 92-94 % of our net revenue in
fiscal 2024-2022 and 94-95 % of our net revenue in fiscal 2022-2023 . Shell eggs are our flagship product and have been the



focal point of our sales and marketing efforts, and we believe that sales of shell eggs will continue to constitute a significant
portion of our net revenue, net income and cash flow for the foreseeable future. We cannot be certain that we will be able to
continue to expand sales, processing and distribution of shell eggs, or that consumer and customer demand for our other existing
and future products will expand to allow such products to represent a larger percentage of our revenue than they do currently.
Accordingly, any factor adversely affecting sales of our shell eggs (including consumers’ election to purchase lower- priced
private- label or other economy brands during times of economic uncertainty) could have an adverse effect on our business,
financial condition and results of operations. Failure to introduce successful new products, successfully enter into new product
categories or successfully pursue growth by other means may adversely affect our ability to continue to grow. One element of
our growth strategy invelves the depends-en-ourability-to-devetop-development and marketmarketing of new products that
meet our standards for quality and appeal to consumer preferences. The success of our innovation and product development
efforts is affected by our ability to anticipate changes in consumer preferences, the technical capability of our irevattenstaff
crew members in developing and testing product prototypes, our ability to comply with applicable governmental regulations,
and the success of our management ane-, sales and marketing teams in introducing and marketing new products, including
through entry-inte-current and new product categories. There can be no assurance that we will successfully develop and market
new products or succeqsfully introduce enter-inte-preduet-products in new categories. The development and introduction of
new products requires substantial marketing expendrtureq which we may be unable to recoup if the new products do not gain
widespread market acceptance. If we introduce 4 e-new or improved
products that ultimately do not meet objectives for such products it etuebusmes‘s—could 1mpact be-harmed-—Forexample;in
2022we-deeided-to-diseontinte-our eonventent-breakfast-growth, sales and profitability ghee-offerings-to-foeus-onproduet
eategories-that-are-eore-to-ouroperattons-. Any failure to successfully develop, market and launch future products or
successfully enter into new product categories may lead to decreased growth, sales and profitability. Further risks are presented
if we elect to pursue continued growth or enter new product categories by means other than new product introductions,
including by acquisitions or investments in business or technologies that we believe could offer growth opportunities. The
pursuit of such opportunities may divert the attention of management. Furthermore, it may cause us to incur various costs and
expenses in identifying, investigating and pursuing such transactions, regardless of whether such opportunities are realized.
Such acquisitions, transactions or investments may also result in potentially dilutive equity issuances, the incurrence of debt or
contingent liabilities or challenges with integration, any of which could adversely affect our business, financial condition and
results of operations. We estimate market opportunity and forecast market growth that may prove to be inaccurate, and even if
the market in which we compete achieves the forecasted growth, our business could fail to grow at similar rates, if at all. Our
estimates of market opportunity and growth forecasts included in this Annual Report and elsewhere, including in connection
with the long- term financial goals we announced in 2023, are subject to significant uncertainty and are based on assumptions
and estimates that may not prove to be accurate, particularly in light of economic uncertainties. The variables that go into the
calculation of our market opportunity are subject to change over time, and there is no guarantee that any particular number or
percentage of customers covered by our market opportunity estimates will purchase our products at all or generate any particular
level of revenue for us. Any expansion in our market depends on a number of factors, including the cost and perceived value
associated with our products and those of our competitors. Even if the market in which we compete meets the size estimates and
growth forecast, our business could fail to grow at the rate we anticipate, if at all. Our growth is subject to many factors,
including our success in implementing our business strategy, which is subject to many risks and uncertainties. Accordingly, our
forecasts of market growth should not be taken as indicative of our future growth. We may require additional financing to
achieve our goals, and the failure to obtain this necessary capital when needed on acceptable terms, or at all, may force us to
delay, limit, reduce or terminate our product manufacturing and development, and other operations. We have funded our
operations since inception primarily through equity financings , draws on our Credit Faclllty and sales of our products. We
have 1ncurred and expect to contrnue to incur qrgnrﬁcant expenies related to the expan%ron of our processing Capacrty —mel-ud-rﬁg

-paekr-ng—eenter— We believe that we erl continue to expend %ubqtantral resources for the fore%eeable future as we Conqrder
additional markets we may choose to pursue and other growth opportunities. We expect that our existing cash , cash
equivalents and marketable securities, together with cash provided by our operating activities and available borrowings
under our existing credit facility with PNC Bank, National Association, or the Credit Facility, will be sufficient to fund our
planned operating expenses sand capital expenditure requirements and-debt-serviee-payments-through at least the next 12
months. However, our operating plan may change because of factors currently unknown to us, and we may need to seek
additional funds sooner than planned, through public or private equity or debt financings or other sources ysteh-as-strategie
eoHaberations-. We may also seek financing in connection with potential new product introductions or acquisitions or
1nvestment% in businesses or technologrei that we beheve could offer growth opportunrtrei Wea-lﬂ‘tess—aﬂd—ve-l&t-rl—rty—tn—t-he

Such ﬁnancrngi may result in drlutron to %tockholderq 1mposrtron of debt covenants and repayment obligations, or other
restrictions that may adversely affect our business. In addition, we may seek additional capital due to favorable market
conditions or strategic considerations even if we believe we have sufficient funds for our current or future operating plans. Qur
ability to access additional capital may further be affected by adverse or uncertain economic conditions. Weakness and
volatility in the capital markets and the economy in general could make it more difficult to access the capital markets
and could increase our cost of borrowing. The agreements governing our Credit Facility require us to meet certain
covenants, which could restrict our operational and financial flexibility. The Credit Facility provides for a revolving line
of credit with a maximum borrowing capacity of $ 20. 0 million. The Credit Facility contains certain restrictive
covenants, in each case subject to certain exceptions. The restrictive covenants in the Credit Facility limit our ability to



incur or guarantee additional indebtedness, incur liens, enter into fundamental changes such as mergers or
consolidations, change our fiscal year or substantially change the nature of our business. The Credit Facility also
requires us to maintain three financial covenants: a fixed charge coverage ratio, a leverage ratio and a minimum
tangible net worth requirement. These provisions may affect our ability to pursue business opportunities we find
attractive or to maintain flexibility in reacting to changes in business conditions. Our failure to comply with the
covenants in our Credit Facility or other terms of any present or future indebtedness could result in an event of default
under such indebtedness, which, if not cured or waived, could result in the lender or lenders under such indebtedness
declaring all obligations, together with accrued and unpaid interest, immediately due and payable and taking control of
any collateral securing such indebtedness. This may require us to amend or refinance our indebtedness on less favorable
terms. If we are forced to amend or refinance the Credit Facility on less favorable terms or are unable to do so at all, our
business, financial condition and results of operations could be adversely affected. In any such case, we may be unable to
borrow under the Credit Facility or other indebtedness and may not be able to repay the amounts due thereunder. This
could have an adverse effect on our busmess, ﬁnanclal condltlon, results of operatlons and prospects. Risks Related to Our

t-rmes—seeﬂ—ln fiscal 2022,We saw pricing and capamty constraints lelated to internationally sourced equipment, and our
equipment supply chains may be further disrupted in connection Wlth pubhc health pandemlcq geopohtlcal ten@lon@ and wars

,including {sueh-as-thc engetng-Russia- Ukraine war betw
Easty-inflation,trade wars or other factors.If any material amount of our machlnery were damaged we could be unable to predict

when,if at all,we could replace or repair such machinery or find co- manufacturers with suitable alternative machinery,which
could adversely affect our business,financial condition and operating results. The property and business disruption insurance we
maintain for Egg Central Station may not be sufficient to cover all of our potential losses and may not continue to be available to
us on acceptable terms , or at all. If we fail to effectively maintain relationships with our existing farm network or further
expand our farm network,our business,operating results and brand reputation could be harmed.We source our eggs and
cream for our products We contract with family farms to purchase all of their egg production for the duration of our contracts.
We are contractually obligated to purchase these eggs irrespective of our ability to sell such eggs. Periodically in our industry,
there has been an oversupply of eggs, which has caused egg prices to contract, sometimes substantially so, and as a result we
have sold or donated our excess supply at reduced prices or no cost. If we are unable to sell such eggs upon commercially
reasonable terms, or at all, our gross margins, business, financial condition and operating results may be adversely affected.
Conversely, i-fiseal2622-there swere-have at times in recent periods been supply shortages in the egg industry, with supply
impacted by, among other things, avian influenza, increased demand for eggs and increases in feed and other input costs. Such
supply shortages, together with price increases we or others in the industry have implemented or and-may-choose to implement
in the future, could result in declining consumer demand for shell eggs or inability to fulfill customer demand, each of which
could have a material impact on our financial condition and results and operations. We sell shell eggs to consumers at a
premium price point, and when prices for commodity shell eggs fall relative to the price of our shell eggs (including due to any
price increases we may implement or supply expansions in the market for commodity shell eggs ), price- sensitive consumers
may choose to purchase commodity shell eggs offered by our competitors at a greater velocity than, or instead of, our shell eggs.
As aresult, low commodity shell egg prices relative to the price of our shell eggs may adversely affect our business, financial
condition and results of operations. We also sell a small percentage of our shell eggs to wholesalers and egg breaking plants at
commodity shell egg prices, which fluctuate widely and are outside our control. Small increases in production ;-or small
decreases in demand ;can have a large adverse effect on the prices at which these eggs are sold. The price we pay to purchase
shell eggs from farmers fluctuates based on pallet weight and is also indexed-adjusted quarterly #rarrears-for changes in feed
cost, which may cause our agreed- upon pricing under these contracts to fluctuate on a quarterly basis. Therefore, our results of
operations and financial condition, including our gross margin and profitability, fluctuate based on the cost and supply of
commodities, including corn, soybean meal and other feed ingredients. Although feed ingredients are available from a number
of sources, we have little, if any, control over the prices of these ingredients, which are affected by weather, speculators, export
restrictions, various supply and demand factors, geopolitical tensions, inflation, transportation and storage costs, and agricultural
and energy policies in the United States and internationally. We saw-inereastng-have seen increased prices for conventional
and organic corn and soybean crops on a global basis #2082+ard-2022-, including increased prices resulting from the Russia-
Ukraine war and measures taken in response thereto, inflation and supply chain shortages. In-Deeember2022we-implemented-a
It is possible that ongoing conflicts in the Middle East and elsewhere may have similar effects. We have entered into
commodity hedging-program-for-derivative instrument contracts related to conventional and-ergante-feed 1ngred1ent9 If we
are unable to successfully conduct this program to reduce hedge-against-the impact of eentinted-commodity price fluctuations,
our financial condition and results of operations may be impacted. We may not be able to increase our product prices enough or
in a timely manner to sufficiently offset increased commodity costs due to consumer price sensitivity or the pricing postures of
our competitors and, in many cases, our retailers may not accept a price increase or may require price increases to occur after a
specified period of time elapses. Over time, if we are unable to price our products to cover increased costs, are unable to offset
operating cost increases with continuous improvement savings or are unsuccessful in our current or any future commodity
hedging-derivative instrument program, then commodity price volatility or increases could adversely affect our business,
financial condition and results of operations. While our current supply, processing and manufacturing capabilities are sufficient
to meet our present business needs, we may-need-are planning to expand these capabilities in the future as we continue to grow
and scale our business. For example, in fiscal 2022 we completed an expansion of Egg Central Station, our shell egg processing
facility in Springfield, Missouri, to increase our capacity for the distribution of shell eggs. Additionally, we announced that we



have-had begun the design and the site selection process for our next egg packing center. Howeversthere-There is risk in our
ability to effectively continue to scale production and processing and effeetively-manage our %upply chain requirements. We
must accurately forecast demand for our products in order to ensure we have adequate processing and manufacturing capacity to
effectively allocate product supply across our stock keeping units ;e+-SKHs-. Our forecasts are based on multiple assumptions
that, if inaccurate, may affect our ability to maintain adequate processing and manufacturing capacities (or co- processing and
co- manufacturing capacities) in order to meet the demand for our products, which could prevent us from meeting increased
customer demand. If we fail to meet demand for our products and, as a result, consumers who have previously purchased our
products may buy other brands and er-our eurretaters—-- retail customers may allocate shelf space to other brands , each of
which could adversely affect our business, financial condition and results of operations. On the other hand, if we
overestimate our demand or overbuild our capacity, we may have significantly underutilized supply or other assets and
may experience reduced margins. If we do not accurately align our processing and manufacturing capabilities with
demand , our business, financial condition and results of operations could be adversely affected. We source On-the-other-hand;
Hywe-overestimate-otr-demand-or-our overbuild-eggs from our ea-paei-try—network of famlly farms we—may—hﬁveagmﬁeaﬂﬂy
underutilized-which is the foundation of our supply chain e ins-. The cream If
we d0 not accurately ahgn Our....... Further the processmg equlpment used for our butter

e i o is sourced internationally. In fiscal 2022, we...... our eggs and
cream for our products from eur-a network of famlly farmi contracted by whichis-the-feundation-ofour supply-ehain-butter
supplier . If we are unable to maintain and expand this supply chain because of actions taken by farmers or other events outside
of our control (including the failure of our butter supplier to maintain or expand its contracted farm network) , we may be
unable to timely supply distributors and customers with our products, which could lead to cancellation of purchase orders,
damage to our commercial relationships and impairment of our brand. For example, we require our egg farmers to build and
equip their farms to certain specifications, which requires a significant upfront capital investment, and any inability of farmers to
obtain adequate financing on acceptable terms, including due to elevated interest rate-rates inereases-, would impair their ability
to contract with us. These and other factors, including economic uncertainty, may make it more difficult for us to recruit and
attract new farmers to our network in a number sufficient to meet product demand. There are a number of factors that could
impair our relationship with farmers, many of which are outside of our control. While we strive to operate our business in a
manner that drives long- term and sustainable benefits for our stakeholders, including our farmers, we may make strategic
decisions that the-our farmers disagree with and which could cause the-farmers to terminate their relationships with us.
Reputational harm resulting from impairment of our relationship with existing farmers may also make it more difficult to attract
new farmers to expand our network. If our relationship with our existing or future farmers is disrupted due to these or other
factors, we may not be able to sustain the supply necessary to meet customer and consumer demand for our products, each-of
which would negatively impact our operating results. Any failure to malntaln or expand our farm network would adversely
affect our bu%lneqe ﬁnanc1al Condmon and results of operatlon% : ; ; A

number of factor% including %upply Con%tralntq customer and consumer demand, mﬂatlon input costs and market conditions. In
response to such conditions, we increased prices on certain of our products t#-January-at times during fiscal 2022, fiscal May
2022-and-January-2023 and fiscal 2024 . While we have not yet seen significant decreases in sales volume due to such price
increases, if we further increase prices, we could experience tewermargins;-declining demand for our products, decreased
ability to attract new customers and lower sales volumes. If price increases result in a greater spread between the price of our
products and the price of conventional or private- label products, consumers may be less willing to pay a premium for our
products, particularly in times of economic uncertainty. Additionally, our retail customers may not accept such price increases
or may require increased promotional activity. If we cannot effectively price our products or carry out price increases, our
business, financial condition and operating results could be adversely affected. Increased transportation and freight costs or
failure by our transportation providers to pick up raw materials or deliver our products on time, in compliance with applicable
governmental regulations or at all, have adversely impact and are expected to continue to adversely impact our operating results.
We rely upon third- party transportation providers for a significant portion of our raw material transportation and product
shipments. Our utilization of pickup and delivery services for shipments is subject to risks, including increases in fuel prices,
driver shortages, trucking capacity limitations due to general increases in freight demand, employee and contractor strikes or
unavailability (including due to disease outbreaks and pandemics ;-saelras-cOVB-—9-) or inclement weather, any of which
could increase our transportation and freight costs. For example, due in part to increased labor costs aristng-from-the-COVHDB—9
pandemie-and rising fuel costs due to international tensions and wars (including due to attacks on container ships in the Red
Sea) we s&w—have seen at times durmg ﬁseal—zea—z—recent perlods increased tranqportatlon and freight costs ;-and-we-expeet

6 ettld 6 . Further increases in transportation and freight costs
could have an adverﬂe effect on our ablhty to increase or to maintain production on a profitable basis and could therefore
adversely affect our operating results. We may not be able to inerease-price our produet-products prices-enough-orin a timely
manner to-that sufficiently effset-offsets increased transportation costs due to consumer price sensitivity or the pricing postures
of our competitors and-, and in many cases, our retaters—-- retail customers may not accept a price increase or may require
price increases to occur after a specified period of time elapses. In addition, if we increase prices to offset higher transportation
and freight costs, we could experience lower demand for our products, decreased ability to attract new customers and lower




sales volumes. Furthermore, noncompliance by our third- party transportation providers with applicable regulatory requirements
may impact the ability of providers to provide delivery services that adequately meet our shipping needs. Due to increased costs
or noncompliance by our transportation providers with applicable regulatory requirements, we may change shipping companies,
and we could face logistical difficulties with any such change that could adversely affect deliveries. In addition, we could incur
costs and expend resources in connection with such change. Moreover, we may not be able to obtain terms as favorable as those
we receive from the third- party transportation providers that we currently use, which in turn would increase our costs and
thereby-adversely affect our operating results. Our ability to ensure a eentinaing-continued supply of eggs, cream for our
butter and other raw materials for our products at competitive prices depends on many factors beyond our control. In particular,
we rely on the farms that supply us with eggs and cream to implement controls and procedures to manage the risk of exposing
animals to harmful diseases, but outbreaks may occur despite their efforts. An outbreak of disease could result in increased
government restriction on the sale and distribution of our products, and negative publicity could impact customer and consumer
perception of our products, even if an outbreak does not directly impact the animals from which we source our products. Our
farm network for our shell eggs is in a geographic region we refer to as the Pasture Belt, which is a term we use that refers to the
U. S. region where the weather is conducive to hens being outside as much as possible. ©ur-The dairy farms that supply our
cream supply-ts-are primarily located in Ireland ©hio-andNew—Yeork-. The occurrence of a natural disaster in any of these
regions could have a significant negative impact on us, the farmers and our supply chain. Additionally, the animals from which
our products are sourced, the crops on which we rely for feed and the pastures on which these animals are raised ;-are
vulnerable to adverse weather conditions and natural disasters, such as floods, droughts, frosts, earthquakes, hurricanes and
pestilence. Disease, adverse weather conditions and natural disasters can adversely impact pasture quantity and quality, leading
to reduced yields and quality, which in turn could reduce the available supply of, or increase the price of, our raw materials. If
we raised prices for our products to account for this increase, we could experience decreased demand for our products and lower
sales volumes, thereby adversely affecting our business, financial condition and results of operations. We also compete with
other food companies in the procurement of eggs and cream, and this competition may increase in the future if consumer
demand increases for these items or products containing them or if competitors increasingly offer products in these market
sectors. If supplies of eggs and cream that meet our quality standards are reduced or are in greater demand, we may not be able
to obtain sufficient supply to meet our needs on favorable terms s-or at all. Our supply may also be affected by the number and
size of farms that raise chickens and cows that meet our standards, changes in U. S. and global economic conditions and our
ability to forecast our raw materials requirements. For example, in order to meet our standards, we require our egg farms to
invest in infrastructure at the outset of our relationship. The typical upfront investment for each of the farms is significant, and
many efthe-farmers seek financing assistance from local and regional banks as well as federal government loans from the U. S.
Department of Agriculture, or USDA, Farm Service Agency. Changes in U. S. and global economic conditions, elevated
interest rate-rates inereases-or any-a U. S. government shutdown could significantly affect the loans available to farmers. Many
of these farmers have alternative income opportunities and the relative financial performance of raising chickens and-eews-in
accordance with our standards as compared to other potentially more profitable opportunities could affect their interest in
working with us. Any of these factors could impact our ability to supply our products to distributors and customers and may
adversely affect our business, financial condition and results of operations. We compete with large egg companies such as Cal-
Maine, Inc. and large international food companies such as Ornua Co- operative Limited (Kerrygold). We also compete direetly
with local and regional egg and dairy companies, as well as private- label speetalty-products processed by other egg and dairy
companies. Eaeh-of these-These competitors may have substantially greater financial and other resources than us , and some of
our competitors - products are well accepted in the marketplace today. Fhey-Such competitors may also have lower
operational costs, and as a result may be able to offer comparable or substitute products to customers at lower costs. This could
put pressure on us to lower our prices, resulting in lower profitability or, in the alternative, cause us to lose market share if we
fail to tewerreduce prices. Conversely, if we were to raise-increase prices, including as a result of fluctuations in the shell egg
market, increased commodity or raw material costs, increased packaging or transportation costs or otherwise, any resulting
decline in consumer demand for our products may be exacerbated by the competitiveness of our market. Generally, the food
industry is dominated by multinational corporations with substantially greater resources and operations than we have. We
cannot be certain that we will successfully compete with larger competitors that have greater financial, sales and technical
resources. Conventional food companies may acquire our competitors or launch their own egg and butter products, and they may
be able to use their resources and scale to respond to competitive pressures and changes in consumer preferences by introducing
new products, reducing prices or increasing promotional activities, among other things. Retailers also market competitive
products under their own private labels, which are generally sold at lower prices, and may change the merchandising of our
products so they have less favorable placement. Larger competitors may also be less affected by economic disruption and
uncertainty, including with respect to inflation, global economic conditions or agricultural diseases such as avian influenza, than
we are. These competitive pressures could cause us to lose market share, which may require us to lower prices, increase
marketing and advertising expenditures or increase the use of discounting or promotional campaigns, each of which wewtld-could
adversely affect our margins and could result in a decrease in our operating results and proﬁtability Failure to leverage our
brand value propositions to compete against private- label products, especially during an economic downturn, may adversely
affect our profitability. We tnr-many-produeteategories;we-compete not only with other well- advertised natlonally branded
products, but also with private- label products. Such private- label products generally are sold at lower prices than our products
. Consumers are more likely to purchase our products if they believe that our products provide a higher quality and greater value
than less expensive alternatives. If the difference in perceived value between our brands and private label products narrows, or
if there is a perception of such a narrowmg, consumers may choose not to buy our products at prices that are profitable for us. In
We-believe-thatinperiods of economic uncertainty, particularly in periods of uncertainty driven by high inflation, consumers



may purchase more often from lower- priced private- label or other economy brands. To the extent this occurs, we could
experience a decrease in the sales volume of our higher margin products or a shift in our product mix to lower margin offerings.
In addition, our foodservice product sales will be reduced if consumers reduce the amount of food that they consume away -
from —home at our foodservice customers, including as a result of public health pandemics or economic uncertainty driven by
inflation or other factors . We currently have a limited number of third- party co- manufacturers and cold storage
providers. The loss of one or more of our co- manufacturers or cold storage providers or our failure to timely identify
and establish new relationships with new co- manufacturers or cold storage providers could harm our business and
impede our growth . A significant amount of our revenue is derived from products manufactured at facilities owned and
operated by our co- manufacturers. We currently rely on two co- manufacturers for hard- boiled eggs, one co- manufacturer for
bulk butter production, two co- manufacturers for stick butter, one co- manufacturer for spreadable-tub-butterliquid eggs, and
one co- mantfaetarer-packer for hquid-certam shell eggs—~ egg processmg While we currently have a written manufacturing
eontraets— contract with eureo and-one of our co- manufacturers for hard- boiled eggs,
we do not currently have written manufacturmg contracts with our other co- manufacturers or with our co- packer for certain
shell egg processing . Due to the absence of written contracts with certain of our co- manufacturers, these co- manufacturers can
generally seek to alter or terminate their relationships with us at any time, resulting in feavingus-with-periods during which we
may have limited or no ability to manufacture certain of our products. In addition, due to the limited number of co-
manufacturers, #s-any interruption in, or the loss of operations at, one or more of our co- manufacturing facilities, which may be
caused by work stoppages, regulatory issues or noncompliance, disease outbreaks or pandemics sueh-as-COVD—9)-, war,
terrorism, fire, earthquakes, flooding or other weather or natural disasters, could delay, postpone or reduce production of some
of our products, which could have an adverse effect on our business, financial condition and results of operations until such time
as the interruption is resolved or an alternate source of production is secured, especially in times of low inventory. We believe
there are a limited number of competent, high- quality co- manufacturers in our industry that meet our geographical
requirements and our strict quality and control standards, and should we seek to obtain additional or alternative co-
manufacturing arrangements in the future, there can be no assurance that we would be able to do so on satisfactory terms, in a
timely manner, or at all. Therefore, the loss of one or more co- manufacturers, any disruption or delay at a co- manufacturer or
any failure to identify and engage co- manufacturers for new products and product extensions could delay, postpone or reduce
production of our products, which could have an adverse effect on our business, financial condition and results of operations.
Additionally, we rely on a limited number of cold storage providers to store our products. Our financial performance
depends in large part on our ability to obtain adequate cold storage facilities services in a timely manner. We are not
assured of continued cold storage capacities. Certain of our cold storage providers could discontinue or seek to alter their
relationship with us. In addition, we are not assured of sufficient capacities of these providers commensurate with
increased product demand. Our business activities are subject to a variety of agricultural risks, including pests and diseases
such as avian influenza, the occurrence of which can materially and adversely affect the quality and quantity of products,
including shell eggs, that we distribute. Since the outbreak of highly pathogenic avian influenza, or HPAL in early 2022, we
have been closely following the progression of the virus. To date, we have experienced outbreaks at #we-four of our farms, one
located in Missouri ane-, one in Tennessee and two in Kansas . While we have not experienced material disruptions to our egg
supply due to such outbreaks, if a substantial portion of our farms or production facilities were affected by an outbreak of HPAI,
or a disease like it, this could have a material and adverse effect on our business, financial condition and results of operations .
Additionally, outbreaks of HPAI or similar diseases could limit our ability to utilize co- packers for our shell eggs due to
increased biosecurity measures that may be implemented by such co- packers in the event of an outbreak . Even if our
farms and production facilities were not directly impacted by avian disease, we may nevertheless be negatively affected by
resulting governmental restrictions on our operations and the sale and distribution of our products, as well as negative publicity
and impacted consumer perceptions for our industry. Such impacts could result in decreased consumer demand for our products
and impact our operating results. Additionally, certain states in which our family farms are located have at times recommended
or required at-eertain-points-during-fiseal-2022-that farms keep hens indoors to help limit exposure to avian influenza. Prolonged
requirements to keep our hens indoors could adversely impact consumer perception of our egg products in comparison to those
of our competitors, which could have a negative effect on our business, financial condition and operating results. We could be
adversely affected by a change in consumer preferences, perception and spending habits in the natural food industry generally
and errwith respect to animal- based products , in particular s-and-. Any failure to develop or enrich our product offerings or
gain market acceptance of our new products could have a negative effect on our business. We have positioned our brand to
capitalize on growing consumer interest in natural, clean- label, traceable, ethically produced, great- tasting and nutritious foods.
The market in which we operate is subject to changes in consumer preference, perception and spending habits. Our performance
depends significantly on factors that may affect the level and pattern of consumer spending in the U. S. natural food industry
market in which we operate. Such factors include consumer preference, consumer confidence, consumer income, consumer
perception of the safety and quality of our products and shifts in the perceived value for our products relative to alternatives.
Media coverage regarding the safety or quality of, or diet or health issues relating to, our products or the raw materials,
ingredients or processes involved in their manufacturing may damage consumer confidence in our products. A general decline in
the consumption of our products could occur at any time as a result of ekange-changes in consumer preference, perception,
confidence and spending habits, including an unwillingness to pay a premium or an inability to purchase our products due to
financial hardship or increased price sensitivity, which may be exacerbated by economic uncertainty and general inflationary
trends. For example, we and many of our customers face pressure from animal rights groups to require all companies that supply
food products to operate their business in a manner that treats animals in conformity with certain standards developed or
approved by these animal rights groups. If consumer preferences shift away from animal- based products for these reasons,




because of a preference for plant- based products or otherwise, our business, financial condition and results of operations could
be adversely affected. The success of our products depends on a number of factors, including our ability to accurately anticipate
changes in market demand and consumer preferences, our ability to differentiate the quality of our products from those of our
competitors, and the effectiveness of our marketing and advertising campaigns for our products. We may not be successful in
identifying trends in consumer preferences and developing products that respond to such trends in a timely manner. We also
may not be able to effectively promote our products by our marketing and advertising campaigns and gain market acceptance. If
our products fail to gain market acceptance, are restricted by regulatory requirements or have quality problems, we may not be
able to fully recover costs and expenses incurred in our operation, and our business, financial condition or results of operations
could be materially and adversely affected. Our products are distributed through a broker- distributor- retailer network whereby
brokers represent our products to distributors and retailers who in turn sell our products to consumers. We serve the majority of
natural channel customers through food distributors, such as United Natural Foods, Inc., or UNFI, and-keHE-Distributors; HEC;
erfeHE-which purchase, store, sell and deliver our products to retaters— retailer customers —tne{ud-tﬂg—\‘v%-}e—l:eeds-aﬂd
Spreuts-. [n fiscal years 202072021 and-, 2022 and 2023 , UNFI (which was Whole Foods &’ primary distributor other than
from January Apﬂ-l—29%9—to August 2021) accounted for approx1mate1y +5-%5-18 % and, 20 % of ournetrevente; respeetively;
and 2§ an—1+0-% of our net revenue, respectively. Since these
distributors act as intermediaries between us and the retail grocers or foodservice providers, who generally select the
distributors, we do not have short- term or long- term commitments or minimum purchase volumes in our contracts with
distributors that ensure future sales of our products. These distributors are able to decide on the products carried, and they may
limit the products available for our retatters—-- retail customers ;-sueh-as-Whetle Foods-and-Sprents;to purchase. We expect
that most of our sales will be made through a core number of distributors for the foreseeable future. The loss of one or more of
our significant distributor relationships that cannot be replaced in a tlmely manner (er—&t—&l-l)— under similar terms and condrtlons
sor at all Could adversely affect our busrness ﬁnanc1a1 Condltlon and W p r-he

a-ffeet—etu%usrnees—ﬁﬂ&n&a-l—eﬂnd-tﬁeﬁ-e%results of operatlons Under the terms of our contracts with our network of famlly
farms, while we do not own laying hens, we are generally responsible for coordinating the acquisition and delivery of laying
hens to the farmers. In order to meet these obligations, we place orders for chicks directly with hatcheries intended to supply a
future year’ s production of eggs at least a year in advance. Once the chicks are hatched, they are delivered to a network of pullet
farms, who rear the chicks to approxrmately 16 to 18 weeks of age at Wthh time they are dellvered to our network of famlly
farms to begin laying eggs -

t-hen—p}aee—t-he—hens-tnte—egg—pfeéueﬁen— We work pnmanly w1th t-hfee-several pullet hatcheries that eentraet—wtt-h—dehver
chicks to a network of independent pullet farms. We do not have a-long- term supply eentraet-contracts with these suppliers,
and if the-suappliers-a substantial portion of our current hatcheries or pullet farms were to cease doing business with us for
any reason, we may have a difficult time finding and contracting with alternate hatcheries or pullet farms in sufficient scale to
meet our needs, if at all. Pullet farms may also be subject to capacity constraints, and if we are unable to find independent
pullet farms with sufficient capacity to receive chicks from our hatcheries, we may be unable to fulfill our customer
commitments. Additionally, any disruption in these-—-- the supply serviees-of laying hens for any reason, including agricultural
disease such as avian influenza, natural disaster, fire, power interruption, work stoppage or other calamity, could have a material
adverse effect on our business, financial condition and results of operations if we cannot replace these providers in a timely
manner on acceptable terms or at all. Our business and operating results could be harmed by factors such as the availability ;-of
credit and the terms of and increases in interest rates. These changes could cause our cost of doing business to increase and
limit our ability to pursue growth opportunities. Disruptions and volatility in the global financial markets may lead to a
contraction in credit availability , impacting our ability to finance our operations. A significant reduction in cash flows from
operations or reduction in the availability of credit could materially and adversely affect our ability to achieve planned growth
and operating results. Higher-Elevated interest rates may also adversely impact the ability of our family farmers to access
capital. We require our egg farmers to build and equip their farms to certain specifications, which requires a significant upfront
capital investment, and any inability of farmers to obtain adequate financing on acceptable terms, including as a result of
elevated interest rate-rates iereases-, would impair their ability to partner with us. If our relationship with these egg farmers is
disrupted, we may not be able to fully recover our investments in birds and feed, which would negatively impact our operating
results. Our retail customers include natural channel and mainstream channel stores, which have been undergoing &
consolidation in recent years. This consolidation has produced larger, more sophisticated organizations with increased
negotiating and buying power that are able to resist price increases, as-wetas-operate with lower inventories, decrease the
number of brands that they carry and increase their emphasis on private- label products, all of which could negatively impact
our business. With certain of our retail customers, like Whole Foods, we sell our products through distributors. We are not able
to precisely attribute our net revenue to a specific retailer for products sold through distributors. We rely on third- party data to
calculate the portion of retail sales attributable to retailers, but this data is inherently imprecise because it is based on gross sales
generated by our products sold at retailers, without accounting for price concessions, promotional activities or chargebacks, and
because it measures retail sales for only the portion of our retailers serviced through distributors. Based on this third- party data
and internal analysis, Whole Foods accounted for approximately 2825 %, 29-%-and-23 % and 23 % of our retail sales in fiscal
years 26262021 and, 2022 and 2023 , respectively. Kroger accounted for approximately +3-%5-12 % and-, 12 % and 11 % of
our retail sales in the fiscal years 2626;-2021 and~, 2022 and 2023 , respectively. The loss of Whole Foods, Kroger or any other
large retail customer, or the reduction of purchasing levels or the cancellatlon of any business from WheleFeeds; Krogerorany
such ethertargeretatl-customer ;-for an extended length of time could negatively impact our sales and profitability. A retailer
may take actions that affect us for reasons that we cannot always anticipate or control, such as their financial condition, changes



in their business strategy or operations, the introduction of competing products or the perceived quality of our products. Despite
operating in different channel segments, our retaiters—-- retail customers sometimes compete for the same consumers. Because
of actual or perceived conflicts resulting from this competition, retailers may take actions that negatively affect us.
Consequently, our financial results may fluctuate significantly from period to period based on the actions of one or more
significant retailers. We obtain substantially all of the packaging for our shell eggs from a sole —source supplier. Any disruption
in the supply of our shell egg cartons, including due to as-a-result-efinterruptions to global shipping, could delay our production
and hinder our ability to meet our commitments to customers. If we are unable to obtain a sufficient quantity of our packaging
on commercially reasonable terms or in a timely manner, or if we are unable to obtain alternative sources, sales of our products
could be delayed or we may be required to redesign our products. For example, in connection with increased demand for shell
eggs in relation to the COVID- 19 pandemic in 2020, the supplier of substantially all of our shell egg cartons began to prioritize
packaging for core egg products (such as 12- count packages), and we separately experienced certain quality issues with our 18-
count egg cartons. As a result of these events, and in order to otherwise meet demand for our products, we began using recycled
plastic packaging for certain of our shell egg products. While this change in packaging did not materially impact our operations,
there is no guarantee that we will not experience similar packaging issues in the future, or that any such packaging issues will
not impact our ability to meet product demand for our shell eggs. For example, consumers may be less likely to accept
products packaged using certain materials, or modified packaging may make it more difficult for consumers to locate
our products in stores. Any of these events could result in lost sales, price increases, reduced gross margins or damage to our
customer or consumer relatlonshlps Wthh would have a material adverse effect on our business, financial condition and results
ofoperatlons. en v RtHRb h arty-eold-storag 3 produets;-we-may-noth

COMenstra h-inereased-produe We belleve our consumers rely on us to pr0V1de them with high- quahty
products Therefore real or perceived quallty or food safety concerns or failures to comply with applicable food regulations and
requirements, whether or not ultimately based on fact and whether or not involving us (such as incidents involving our
competitors), could cause negative publicity and reduced confidence in our company, brand or products, which could in turn
harm our reputation and sales, and could adversely affect our business, financial condition and operating results. Our products
may be subject to contamination by foreign materials or disease- producing organisms or pathogens, such as salmonella and E.
coli. These organisms and pathogens are found generally in the environment and there is a risk that one or more could be present
in our products, either as a result of food processing or as an inherent risk based on the nature of our products. These organisms
and pathogens also can be introduced to our products as a result of improper handling at the further- processing, foodservice or
consumer level. These risks may be controlled, but may not be eliminated, by adherence to eurrent good manufacturing
practices , or cGMPs, and finished product testing. Shipment of contaminated products, even if inadvertent, could result in a
violation of law and lead to increased risk of exposure to product liability claims, product recalls and-, increased scrutiny by
federal and state regulatory agencies, penalties and adverse publicity. In addition, products purchased from other producers,
including co- manufacturers, could contain contaminants that we might inadvertently redistribute. If our products become
contaminated, or if there is a potential health risk associated with our products, we or our co- manufacturers might decide or
need to recall a product. Any product recall could result in a loss of consumer confidence in our products and adversely affect
our reputation with existing and potential customers. For example, in December 2019, our co- manufacturer for hard- boiled
eggs conducted a voluntary Class I recall of all hard- boiled eggs produced at its facility, including ours, due to potential listeria
contamination at the production facility. In connection with the recall, our co- manufacturer elected to permanently close the
affected production facility and move all production to a different facility. As a result, we were unable to supply customers with
hard- boiled eggs for a period of time in the first quarter of fiscal 2020, which led to the loss of certain customer accounts for
this product, the revenues from which were immaterial in the aggregate. We also have no control over our products once
purchased by consumers. For example, consumers may store our products under conditions and for periods of time inconsistent
with USDA, U. S. Food and Drug Administration, or FDA, and other governmental guidelines, which may adversely affect the
quality and safety of our products. If consumers do not perceive our products to be of high quality or safe, then the value of our
brand would be diminished, and our business, results of operations and financial condition would be adversely affected. Any
loss of confidence on the part of consumers in the quality and safety of our products would be difficult and costly to overcome.
Any such adverse effect could be exacerbated by our market positioning as a socially conscious purveyor of high- quality
products and may significantly reduce our brand value. Issues regarding the safety of any of our products, regardless of the
cause, may have an adverse effect on our brand, reputation and operating results. Further, the growing use of social and digital
media by us, our consumers and third parties increases the speed and extent that information or misinformation and opinions can
be shared. Negative publicity about us, our brands or our products on social or digital media could seriously damage our brands
and reputation. If we do not maintain the-a favorable perception of our brands, our business, financial condition and results of
operations could be adversely affected. We must expend resources to maintain consumer awareness of our brand, build brand
loyalty and generate interest in our products. Our marketing strategies and channels will evolve , and our programs may or may
not be successful. In order to remain competitive and expand and keep shelf placement for our products, we have increased and
may continue to increase our marketing and advertising spending to maintain and increase consumer awareness, protect and
grow our existing market share or promote new products, which could impact our operating results. Further advertising and
promotional expenditures may be required to maintain or improve our brand’ s market position or to introduce new products to
the market, and participants in our industry are increasingly engaging with non- traditional media, including consumer outreach



through social media and web- based channels, which may not prove successful. Increases in our marketing and advertising
efforts may not maintain our current reputation or lead to increased brand awareness. Further, social media platforms frequently
change the algorithms that determine the ranking and display of results of a user’ s search and may make other changes to the
way results are displayed, or may increase the costs of such advertising, which can negatively affect the placement of our links
and, therefore, reduce the number of visits to our website and social media channels or make such marketing cost prohibitive. In
addition, social media platforms typically require compliance with their policies and procedures, which may be subject to change
or new interpretation with limited ability to negotiate, which could negatively impact our marketing capabilities. If we are
unable to maintain and promote a favorable perception of our brand and products on a cost- effective basis, our business,
financial condition and results of operations could be adversely affected. If we fail to develop and maintain our brand, our
business could suffer. We have developed a strong and trusted brand that has contributed significantly to the success of our
business, and we believe our continued success depends on our ability to maintain and grow the value of the Vital Farms brand.
Maintaining, promoting and positioning our brand and reputation will depend on, among other factors, the success of our
product offerings, food safety, quality assurance, marketing and merchandising efforts, our continued focus on animal welfare,
the environment and sustainability and our ability to provide a consistent, high- quality consumer and customer experience. Any
negative publicity, regardless of its accuracy, could have an adverse effect on our business. Brand value is based on perceptions
of subjective qualities, and any incident that erodes the loyalty of our consumers, customers, farmers, suppliers or co-
manufacturers, including changes to our products or packaging, adverse publicity or a governmental investigation, litigation or
regulatory enforcement action, could significantly reduce the value of our brand and significantly damage our business. If we
fail to cost- effectively acquire new consumers or retain our existing consumers, our business could be adversely affected. Our
success yand our ability to increase revenue and operate profitably ;-éepends— depend in part on our ability to cost- effectively
acquire new consumers, retain existing consumers and keep existing consumers engaged so that they continue to purchase our
products. While we intend to continue to invest significantly in sales and marketing to educate consumers about our brand, our
values and our products, there is no assurance that these efforts will generate further demand for our products or expand our
consumer base. Our ability to attract new consumers and retain our existing consumers wii-depend-depends on the perceived
value and quality of our products, consumers’ desire to purchase ethically produced products at a premium, offerings of our
competitors, our ability to offer new and relevant products and the effectiveness of our marketing efforts, among other items.
For example, because our shell eggs are sold to consumers at a premium price point, when prices for commodity shell eggs fall
relative to the price of our shell eggs, we may be unable to entice price- sensitive consumers to try our products. We may also
lose loyal consumers to our competitors if we are unable to meet consumer demand in a timely manner. If we are unable to cost-
effectively acquire new consumers, retain existing consumers and keep existing consumers engaged, our business, financial
condition and operating results would be adversely affected. Our sales and profits are dependent upon our ability to expand
existing customer relationships and acquire new customers. Our business depends on our ability to increase our household
penetration, to expand the number of products sold through existing retail customers, to grow within the foodservice channel
and to strengthen our product offerings through innovation in both new and existing categories. Any strategies we employ to
pursue this growth are subject to numerous factors outside of our control. For example, retailers continue to aggressively market
their private- label products, which could reduce demand for our products. The expansion of our business also depends on our
ability over the long term to obtain customers in additional distribution channels, such as convenience, drugstore, club, military
and international markets. Any growth in distribution channels may also affect our existing customer relationships and present
additional challenges, including related to pricing strategies. Additionally, we may need to increase or reallocate spending on
marketing and promotional activities, such as rebates, temporary price reductions, off- invoice discounts, retailer advertisements,
product coupons and other trade activities, and these expenditures are subject to risks, including related to consumer acceptance
of our efforts. Our failure to obtain new customers, or expand our business with existing customers, could have a material
adverse effect on our business, financial condition, results of operations and cash flows. Demand for shell eggs and butter
fluctuates in response to seasonal factors. Shel-egg-demand-Demand tends to increase with the start of the school year and is
highest prior to holiday periods, particularly Thanksgiving, Christmas and Easter, and lowest during the summer months. As a
result of these seasonal and quarterly fluctuations, comparisons of our sales and operating results between different quarters
within a single fiscal year are not necessarily meaningful comparisons. If we are not correct in predicting our future shell egg
demand, we may experience a supply and demand shell egg imbalance. Thls 1mba1ance between supply and demand can
adversely 1mpact our results of 0perat10ns at certain times of the year We-a ; 3

paekage—etanfeduets—Costs of packaglng are Volatlle and can fluctuate due to condmons that are dlfﬁcult to predlct 1nc1ud1ng
global competition for resources, weather conditions, consumer demand and changes in governmental trade . We s-and-we-saw
higher packaging costs in the-fiscal year ended-Deeember25;-2022 , and these elevated costs continued in fiscal year 2023 .
Volatility in the prices of supplies we and our co- manufacturers purchase could increase our cost of sales and reduce our
profitability. Moreover, although we have not seen significant decreases in volume due to previous price increases, we may not
be able to implement further price increases for our products to cover any increased costs, and any price increases we do
implement may result in lower consumer demand, decreased ability to attract new customers and lower sales volumes.
Additionally, if the availability of certain packaging supplies is limited due to factors beyond our control (including as a result of
the public health pandemics or disruptions to global supply chains), or if packaging supplies do not meet our standards, we may
make changes to our product packaging, which could negatively impact the perception of our brand. For example, in connection
with increased demand for shell eggs in relation to the COVID- 19 pandemic in 2020, the supplier of substantially all of our
shell egg cartons began to prioritize packaging for core egg products (such as 12- count packages), and we separately
experienced certain quality issues with our 18- count egg cartons. As a result of these events, and in order to otherwise meet



demand for our products, we began using recycled plastic packaging for certain of our shell egg products. If we are not
successful in managing our packaging costs or the supply of packaging that meets our standards to use for our products, if we
are unable to increase our prices to cover increased costs or if such price increases reduce our sales volumes, any of these factors
could adversely affect our business, financial condition, and results of operations. Our net revenue and earnings may fluctuate as
a result of price actions, promotional activities and chargebacks. Retailers may require price concessions that would negatively
impact our margins and our profitability. Alternatively, we may increase our prices to offset commodity inflation and potentially
impact our margins and volume. In addition, we periodically offer sales incentives through various programs to customers and
consumers, including rebates, temporary price reductions, off- invoice discounts, retailer advertisements, product coupons and
other trade activities. Additionally, while we continue to work to optimize supply chain logistics, we are occasionally charged
fees and / or fines by retailers for various delivery and order discrepancies. While we challenge and vet these charges, we may
be subject to such charges that could be detrimental to our performance, particularly when combined with the effects of
increased freight costs or the other risks outlined in this section. The cost associated with promotions and chargebacks is
estimated and recorded as a reduction in net revenue. We-anttetpate-thatthese-These price concessions, promotional activities
and chargebacks could adversely impact our net revenue and that-changes in such activities could adversely i1npact period-
over- period results. If we are not correct in predicting the performance of promotions, or if we are not correct in estimating
chargebacks our busrness financial condrtron and results of operatrons would be adversely affected l—f—we—fai-l—to—feta-tn—aﬂd

: v ; a1 : ; p v —Our success and
future growth depend largely upon the Contlnued services of our executive ofﬁcers as well as our other key crew members.

These executives and key crew members are have-beenprimarily responsible for determining the strategic direction of our
business and for executing our growth strategy and are integral to our brand, culture and the reputation we enjoy with farmers,
suppliers, co- manufacturers, distributors, customers and consumers. From time to time, there may be changes in our executive
management team or other key crew members resulting from the hiring or departure of these personnel. The loss of one or more
of our executive officers, or the failure by our executive team to effectively work with our crew members and lead our company,
could harm our business. In addition, our success depends in part upon our ability to attract, train, develop and retain a sufficient
number of crew members who understand and appreciate our culture and can represent our brand effectively and establish
credibility with our business partners and consumers. If we are unable to win in a competitive market for top talent capable of
meeting our business needs and expectations, our business and brand image may be impaired. For example, in Springfield,
Missouri, where Egg Central Station is located, there is a tight labor market. As a result of this tight labor market, we may be
unable to attract and retain crew members with the skills we require . ;-partiealarly-giventhe-need-foraddittonrat- Additionally ,
substantially all of our crew members outside due-to-eurexpansionrof Egg Central Station are working remotely on a
permanent basis. Although we believe we manage our operations to handle remote working conditions efficiently, it is
possible that such remote work arrangements could adversely impact crew member cohesiveness, efficiency, professional
development, operational agility and retention . Any failure to meet our staffing needs or any material increase in turnover
rates of our crew members rnay adversely affect our business, financial condition and results of operatrons —I-f—we—ea-m&ot

be-harmed-. We belleve our culture and our purpose have been key contrrbutors to our success to date and that the critical nature
of the platform that we provide promotes a sense of greater purpose and fulfillment in our crew members. Any failure to
preserve our culture or focus on our purpose could negatively affect our ability to retain and recruit personnel, which is critical
to our growth, and to effectively focus on and pursue our corporate objectives. As we continue to grow and develop the
infrastructure of a public company, we may find it difficult to maintain these important values. We may also have difficulty
pfeserﬂv-mg—mamtammg our company culture as a—substantlally all of our crew members outside of Egg Central Station

-- are working remotely on a permanent basis. If we fail to maintain
our company culture or focus on our purpose, our business and competitive position may be harmed. Our operations are
geographically consolidated. A major tornado or other natural disaster within the region in which we operate could seriously
disrupt our entire business. Egg Central Station, our shell egg processing facility, is located in Springfield, Missouri. This facility
and our network of family farms supporting our shell egg busrness are Concentrated in the Mrdwestern portron of the Pasture
Belt The majorlty of cream for our butter is sourced from W ate-o ; ares

Ireland elese—pfexrmfty—te—the—l’vl-rdwest—fa—fm—suppl-y— The 1mpact of natural disasters such as tornadoes drought or flood within

these areas is difficult to predict, particularly given the potential of climate change to increase the frequency and intensity of
such natural disasters, but a natural disaster could seriously disrupt our entire business. Our insurance may not adequately cover
our losses and expenses in the event of a natural disaster. As a result, natural disasters within these areas could lead to
substantial losses. Our inability to maintain our GFSI and SQF Select Site certifications may negatively affect our reputation.
The Safe Quality Food Institute administers the SQF Program, which is a third- party auditing program that examines and
certifies food producers with respect to certain aspects of the producer’ s business, including food safety, quality control and
social, environmental and occupational health and safety management systems. The SQF Select Site certification is one of a
number of available SQF certifications and involves both auditing for food safety issues and unannounced inspections by SQF
personnel on an annual basis. The Global Food Safety Initiative, or GFSI, is a private organization established and managed by
The Consumer Goods Forum, an international trade association ;Fhe-Censumer-GoodsForum-. GFSI operates a
benchmarking scheme whereby certification bodies, such as the SQF Program, are “ recognized ” as meeting certain criteria
maintained by GFSI. GFSI itself does not certify or accredit entities in the food industry. SQF Select Site certification and the
GFSI recognition of the SQF Program do not themselves have any independent legal significance and do not necessarily signal




regulatory compliance. As a practice matter, however, certain retailers, including some of our largest customers, require SQF
certification or certification by another GFSI- recognized program as a condition for doing business. Loss of SQF Select Site
certification could impair our ability to do business with these customers, which could materially and adversely affect our
business, financial condition and operating results. Risks Related to Socioeconomic, Political and Environmental Factors
Adverse and uncertain economic conditions, including uncertainty related to inflation, market volatility, outbreaks of contagious
disease or suehras-the-COVID-—9-pandemie-pandemics , er-geopolitical tensions and wars, including the Russia- Ukraine war
and ongoing conflicts in the Middle East ., or disruption in global financial and credit markets due to uncertainty in the
banking system or bank failures may impact distributor, retailer, foodservice and consumer demand for our products. In
addition, our ability to manage normal commercial relationships with our farmers, suppliers, co- manufacturers, distributors,
retallers foodsewlce consumers and creditors may suﬁer Consumers may shift purchases to lower- priced or other perceived

customers to be less receptive to price increases on our products Adverse economic condmons may also affect our f"lrmers For
example fn-fiseal 2022- recent inflationary faeters-pressures have resulted in increased costs for our farmers to build, equip
and operate their farms. If our relationship with our existing farmers, or our ability to attract new farmers, is disrupted due to
economic conditions or otherwise, our operating results may be adversely affected. Further, our foodservice product sales will
be reduced if consumers reduce the amount of food they consume away from home at our foodservice customers, including as a
result of inflationary concerns or other economic uncertainty. Distributors and customers may become more conservative in
response to these conditions and seek to reduce their inventories. Our results of operations depend upon, among other things, our
ability to maintain and increase sales volume with our existing distributors, retailer and foodservice customers, our ability to
attract new consumers, the financial condition of our consumers and our ability to provide products that appeal to consumers at
the right price. Prolonged unfavorable economic conditions may have an adverse effect on our sales and profitability. In
addition, historically, our deposit accounts have held deposits in excess of the amounts insured by the Federal Deposit
Insurance Corporation, or FDIC. In the event of a bank failure at any of the institutions where we maintain deposits,
there can be no assurance that regulators will agree to guarantee such deposits above and beyond amounts insured by
the FDIC. Disruptions in international trade, including disruptions due to global health the-COVID-—19-pandemie-pandemics
and geopolitical tensions Russta—Ukratne-war-, may have a material adverse impact on us, our suppliers and our network of
farms, including our ability to expand our operations as planned. The COVID- 19 pandemic ane-, other global health
pandemics, the Russia- Ukraine war , conflicts in the Middle East and other geopolitical tensions have disrupted
international trade, resulting in increased shipping costs and delays in the import and export of goods to and from the United
States and other countries. Specifically, the increased demand for international shipping has resulted in shortages of shipping
containers and delays at international ports. We-Currently, we import cream for our butter from a supplier in Ireland,
which may result in increased costs or shipment delays due to the recent disruptions in the international trade markets.
Additionally, we , our suppliers and our network of family farms are dependent on equipment and other supplies imported from
Europe and other locations. To the extent that disruptions to global shipping, including disruptions due to global health
€OVHDb—19-pandemte-pandemics or geopolitical tensions or wars, sueh-as-the-Russta—Ukratne-vwar;negatively impact our, our
suppliers’ and our network of family farms’ ability to access necessary goods, we may not be able to expand our operations as
planned, and our business, financial condition and results of operations would be materially and adversely affected . We and
certain of our vendors use overseas sourcing to varying degrees to produce certain of the products we sell. Any event
causing a sudden disruption of manufacturing or imports from such foreign countries, including changes in the Unites
States’ foreign trade policies resulting in the imposition of additional import restrictions, withdrawal from or material
modifications to, international trade agreements, unanticipated political changes, increased customs duties or tariffs,
labor disputes, health epidemics, adverse weather conditions, crop failure, acts of war or terrorism, legal or economic
restrictions on overseas suppliers’ ability to produce and deliver products, and natural disasters, could increase our
costs and materially harm our business, financial condition and results of operations. Our business is also subject to a
variety of other risks generally associated with indirectly sourcing goods from abroad, such as political instability,
disruption of imports by labor disputes, currency fluctuations and local business practices. In addition, requirements
imposed by the FDA compel importers to verify that food products and ingredients produced by a foreign supplier
comply with all applicable legal and regulatory requirements enforced by the FDA, which could result in certain
products being deemed ineligible for import. In addition, the Department of Homeland Security may at times prevent the
importation or customs clearance of certain products and ingredients for reasons unrelated to food safety . A U. S.
federal government shutdown could have a material adverse impact on our results of operations and financial condition. The
partial shutdown of the U. S. federal government that began in late 2018 and continued into 2019 adversely impacted many of
our family farmers’ ability to access capital, as these farmers receive funding through farm loan programs of the USDA Farm
Service Agency. The partial shutdown also impacted our ability to receive governmental approvals for products and labeling of
new products. Another U. S. federal government shutdown of similar or greater duration could similarly impact our business,
which could have a material adverse effect on our results of opeldtlons and financial condmon Fhe-impaet-of publie-health




ﬁpef&t—ieﬁs—Chmate change or legal regulatory or market efforts to address Climate change, may negatively affect our busrness
and operations. There is growingeoneern-scientific consensus that carbon dioxide and other greenhouse gases emissions may
have had, and will continue to have, an adverse impact on global temperatures, weather conditions, and the frequency and
severity of natural disasters. If climate change has a negative effect on agricultural productivity, we may be subject to decreased
availability or less favorable pricing for certain raw materials that are necessary for our products, including corn, soybean meal
and other feed ingredients. We may further be subject to unpredictable water availability due to the impact of climate change,
and the lack of available water may adversely affect our business and operations. Additionally, extreme weather and natural
disasters exacerbated by climate change may impact our business. The egg farms in our network are all geographically located in
a region that provides an environment conducive to year- round raising of chickens. However, if climate change negatively
impacts the year- round habitability of this region for chickens, we may be subject to decreased availability or less favorable
pricing for our eggs. Adverse weather conditions and natural disasters, including those caused by climate change, can adversely
impact pasture conditions, leading to reduced yields and quality. For example, elevated #the-summer of2022;-extreme
temperatures in the Pasture Belt have contributed to lower- than- normal shell egg yield at certain of our farms. Adverse weather
conditions and natural disasters may also impact the habitability and pasture conditions of the farms where we source the cream
for our butter products. Further, we may incur increased transportation, storage and processing costs if we are unable to source
products within a certain distance from our processing and co- manufacturing facilities due to the effects of climate change.
Governmental and market concern about climate change and its effects may result in additional legal or regulatory requirements
to reduce or mitigate the effects of greenhouse gases or water usage. Such laws or regulations, to the extent applicable to us or
our farmers, suppliers, co- manufacturers or service providers, may result in significant increases to our costs of operation,
particularly the supply chain and distribution costs associated with our products. Our business faces tnereastng-scrutiny related
to environmental, social and governance ( ESG ) issues, including sustainable development, product packaging, renewable
resources, environmental stewardship, supply chain management, climate change, diversity and inclusion, workplace conduct,
human rights, philanthropy and support for local communities. In December 2022, we announced a series of ESG-impact-
related goals relating to, among other things, ecological impacts, diversity and inclusion, governance accountability and climate
change , which we refer to as our Impact Goals . There is no assurance that we will be able to achieve these ewrESG-goals.
Failure to achieve our ESG-Impact goats-Goals could damage our reputation and brand image , and our business, financial
condition and results of operations could be adversely impacted. Furthermore, there exists negative sentiment toward ESG
measures among certain individuals and government institutions, and several states have enacted or proposed “ anti-
ESG ” legislation. While these policies and legislation are generally targeted to investment advisory firms and mutual
funds, as we continue to pursue our Impact Goals and related initiatives, we could face a negative reaction that
adversely impacts our business. [mplementation of our environmental and sustainability initiatives, including in connection
with our ESG-Impact goals-Goals and annual impaet-Impact report-Report , may require certain financial expenditures and
crew member resources, and if we are unable to meet our ESG-goals or ether-applieable-otherwise fail to meet stakeholder
standards or expectations with respect to ESG issues or our Impact Goals , this could have a material adverse effect on our
reputation and brand and negatively impact our relationship with our investors, crew members , farmers, suppliers , customers
and consumers. Risks Related to Legal and Government Regulation Selling food for human consumption involves inherent legal
and other risks, and there is increasing governmental scrutiny of and public awareness regarding food safety. Illness, injury or
death related to allergens, food- borne illnesses, foreign material contamination or other food safety incidents caused by our
products, or involving our farmers or other suppliers, could result in the disruption or discontinuance of sales of these products
or our relationships with such farmers or suppliers, or otherwise result in increased operating costs, regulatory enforcement
actions or harm to our reputation. For example, in December 2019, our co- manufacturer for hard- boiled eggs conducted a
voluntary Class I recall of all hard- boiled eggs produced at its facility, including ours, due to a potential listeria contamination at
the production facility. Our co- manufacturer elected to permanently close the affected production facility and move all
production to a different facility, which did not have sufficient capacity to meet product demand. As a result, we were unable to
supply customers with hard- boiled eggs for a period of time in the first quarter of fiscal 2020. Shipment of adulterated or
misbranded products, even if inadvertent, can result in criminal or civil liability. Such incidents could also expose us to product
liability, negligence or other lawsuits, including consumer class action lawsuits. Any claims brought against us may exceed or be
outside the scope of our existing or future insurance policy coverage or limits. Any judgment against us that is more than our
policy limits or not covered by our insurance policies ernotsubjeetto-mnsuranee-would have to be paid from our cash reserves,
which would reduce our capital resources. The occurrence of food- borne illnesses or other food safety incidents could also
adversely affect the price and availability of affected raw materials, resulting in higher costs, disruptions in supply and a
reduction in our sales. Furthermore, any instances of food contamination or regulatory noncompliance, whether or not caused by
our actions, could compel us, our farms or suppliers, our distributors or our customers, depending on the circumstances, to
conduct a recall in accordance with FDA or USDA regulations and policies, and comparable state laws. Food recalls could
result in significant losses due to their costs, the destruction of product inventory, lost sales due to the unavailability of the
product for a period of time and potential loss of existing distributors or customers and a potential negative impact on our ability
to attract new customers due to negative consumer experiences or because of an adverse impact on our brand and reputation.



The costs of a recall could be outside the scope of our existing or future insurance policy coverage or limits. In addition, food
companies have been subject to targeted, large- scale tampering as well as to opportunistic, individual product tampering, and
we, like any food company, could be a target for product tampering. Forms of tampering could include the introduction of
foreign material, chemical contaminants and pathological organisms into food products, as well as product substitution.
Governmental regulations require companies like us to analyze, prepare and implement mitigation strategies specifically to
address tampering designed to inflict widespread public health harm. If we do not adequately address the possibility, or any
actual instance, of product tampering, we could face possible seizure or recall of our products and the imposition of civil or
criminal sanctions, which could adversely affect our business, financial condition and operating results. Our operations are
subject to FDA and USDA federal regulationrregulations and-, as well as other statc and local regulatierrregulations , and
there is no assurance that we will be in compliance with all applicable regulations. Our operations are subject to extensive
regulation by the FDA, the USDA and other federal, state and local authorities. With respect to eggs in particular, the FDA and
the USDA split jurisdiction depending on the type of product involved. While the FDA has primary responsibility for the
regulation of shell eggs, the USDA has primary responsibility for the regulation of dried, frozen or liquid eggs and other “ egg
products, ” subject to certain exceptions. Specifically, our shell eggs, butter ;-and hard- boiled eggs— egg s-and-ghee-products are
subject to the requirements of the Federal Food, Drug, and Cosmetic Act, as amended, erincluding by the FBEA-Food Safety
Modernization Act of 2011, or FSMA , and regulations promulgated thereunder by the FDA. This comprehensive regulatory
program governs, among other things, the manufacturing, composition and ingredients, packaging, labeling and safety of most
food products. The FDA requires that facilities that manufacture food products comply with a range of requirements, including
but not limited to hazard analysis and preventative——- preventive controls regulations, eutrentgood-mantfactaring practiees;or
c¢GMPs s-and supplier verification requirements. Our shell egg operations are further subject to FDA regulatory requirements
governing the production, storage and transportation of shell eggs for the control of salmonella. FDA- inspected processing
facilities are subject to periodic and “ for cause ” inspection by federal, state and local authorities . We are subject to
requirements under FSMA’ s foreign supplier verification program and import tariffs, bond and other requirements
imposed by U. S. Customs and Border Protection for our butter products, which are imported from Ireland . [n addition,
certain of our products, such as our liquid whole egg products, are subject to regulation by the USDA, including facility
registration, inspection, manufacturing and labeling requirements. We do not control the manufacturing processes of, and rely
upon, our co- manufacturers for compliance with cGMPs and other regulatory requirements for the manufacturing of our
products that is conducted by our co- manufacturers. If we or our co- manufacturers cannot successfully manufacture products
that conform to our specifications and the strict regulatory requirements of the FDA, the USDA or others, we or they may be
subject to adverse inspectional findings or enforcement actions, which could materially impact our ability to market our
products, result in our co- manufacturers’ inability to continue manufacturing for us, result in a recall of our products that have
already been distributed and result in damage to our brand and reputation. For example, in December 2019, our co- manufacturer
for hard- boiled eggs conducted a voluntary Class I recall of all hard- boiled eggs produced at its facility, including ours, due to
a potential listeria contamination at the production facility. We rely upon our co- manufacturers to maintain adequate quality
control, quality assurance and qualified personnel. If the FDA, the USDA or another regulatory authority determines that we or
these co- manufacturers have not complied with the applicable regulatory requirements, our business may be adversely
impacted. Our liquid whole eggs are subject to the requirements of the Egg Products Inspection Act, or EPIA, and regulations
promulgated thereunder by the USDA. The USDA has comprehensive regulations in place that apply to establishments that
break, dry and process shell eggs into liquid egg products. This regulatory scheme governs the manufacturing, processing,
pasteurizations, packaging, labeling and safety of egg products. Under the EPIA and USDA regulations, establishments that
manufacture egg products must comply with the USDA’ s requirements for sanitation, temperature control, pasteurization and
labeling. In addition, in September 2020, the USDA announced that it had finalized its Egg Products Inspection Rule. Pursuant
to the regulatory requirements established by this rule, we anticipate that our co- manufacturers’ liquid whole egg establishment
will be required to implement Hazard Analysis and Critical Control Point plans within two years after publication of the final
rule in the Federal Register and will further be required to implement Sanitary Standard Operating Procedures within one year
after publication in the Federal Register. We do not control the manufacturing processes of, and rely upon, our co- manufacturers
for compliance with USDA regulations for the manufacturing of our liquid whole egg products, which is conducted by our co-
manufacturers. If we or our co- manufacturers cannot successfully manufacture products that conform to our specifications and
the strict regulatory requirements of the USDA or others, we or they may be subject to adverse inspectional findings or
enforcement actions, which could materially impact our ability to market our products, could result in our co- manufacturers’
inability to continue manufacturing for us, or could result in a recall of our product that has already been distributed. In addition,
we rely upon our co- manufacturers to maintain adequate quality control, quality assurance and qualified personnel. If the
USDA or a comparable foreign regulatory authority determines that we or these co- manufacturers have not complied with the
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i eTe e S A s—Our products that are labeled as ““ organic ” are
subject to the requirements of the Organlc Foods Productlon Act, or OFPA and the USDA’ s National Organic Program, or



NOP, regulations. The OFPA is a comprehensive regulatory scheme that mandates certain practices and prohibits other practices
pertaining to the raising of animals and handling and processing of food products. We, and our network of family farms and co-
manufacturers, contract with NOP- accredited certifying agents to ensure that our organic products are produced in compliance
with the OFPA and NOP regulations. We do not control the farms where our products are raised and rely on the farms for
compliance with the on- farm requirements of the OFPA and NOP regulations. Similarly, we do not control the manufacturing
processes of, and we rely upon, our co- manufacturers for compliance with requirements of the OFPA and NOP regulations with
respect to organic products handled and manufactured by our co- manufacturers. If we, the farms or the co- manufacturers
cannot successfully raise and manufacture products that meet the strict regulatory requirements of the OFPA and the NOP, we
or they may be subject to adverse inspectional findings or enforcement actions, which could materially impact our ability to
market our products as “ organic, ” could result in the farms or co- manufacturers’ inability to continue to raise farm products or
manufacture food for us, or we, the farms, or the co- manufacturer could lose the right to market products as *“ organic, ”” and
subject us, the farms, or co- manufacturers to civil monetary penalties. If the USDA or a comparable foreign regulatory authority
determines that we or these co- manufacturers have not complied with the applicable regulatory requirements, our business may
be materially impacted. We are also subject to state and 10cal regulations, 1nclud1ng product requlrements labehng requirements
and 1mp0rt restrictions. : s 3 v : y v B

Weu-}d-net—sat-lsfy—lf our products fail to meet such 1nd1V1dual state standards or are restrlcted from belng 1mp0rted into a state by
regulatory requirements, our business, financial condition or results of operations could be materially and adversely affected. We
seek to comply with applicable regulations through a combination of employing internal experience and expert personnel to
ensure quality assurance compliance (i. e., assuring that our products are not adulterated or misbranded) and contracting with
third- party laboratories that conduct analyses of products to ensure compliance with nutrition labeling requirements and to
identify any potential contaminants before distribution. Failure by us, the farms or the co- manufacturers to comply with
applicable laws and regulations or maintain permits, licenses or registrations relating to our or our co- manufacturers’ operations
could subject us to civil remedies or penalties, including fines, injunctions, recalls or seizures, warning letters, restrictions on the
marketing or manufacturing of products, or refusals to permit the import or export of products, as well as potential criminal
sanctions, which could result in increased operating costs resulting in a material effect on our operating results and business. See
the section titled “ — Government Regulation ” in Part I, Item 1, “ Business, ” of this Annual Report for further information on
the regulations to which we are subject. Changes in existing laws or regulations, or the adoption of new laws or regulations may
increase our costs and otherwise adversely affect our business, results of operations and financial condition. The manufacture
and marketing of food products is highly regulated. We, our farmers, our suppliers and our co- manufacturers are subject to a
variety of laws and regulations. These laws and regulations apply to many aspects of our business, including the manufacture,
packaging, labeling, distribution, advertising, sale, quality and safety of our products, as well as the health and safety of our
crew members and the protection of the environment. In the United States, we are subject to regulation by various government
agencies, including the FDA, the USDA, the Federal Trade Commission, or FTC, the Occupational Safety and Health
Administration, e+-6SHA;-and the Environmental Protection Agency ;erEPA-, as well as various state and local agencies. We
are also regulated outside the United States by various international regulatory bodies. In addition, we are subject to certain
standards, such as GFSI standards and review by voluntary organizations, such as the Council of Better Business Bureaus’
National Advertising Division. We could incur costs, including fines, penalties and third- party claims, because of any
violations of, or liabilities under, such requirements, including any competitor or consumer challenges relating to compliance
with such requirements. For example, in connection with the marketing and advertisement of our products, we could be the
target of claims relating to false or deceptive advertising, including under the auspices of the FTC and the consumer protection
statutes of some states. The regulatory environment in which we operate could change significantly and adversely in the future.
Any change in manufacturing, labeling or packaging requirements for our products may lead to an increase in costs or
interruptions in production, either of which could adversely affect our operations and financial condition. Changes in
marketing or labeling requirements or standards related to our products could require us to revise or discontinue
making certain claims or utilizing certain branding elements, which may make our products less appealing to
consumers. New or revised government laws and regulations could result in additional compliance costs and, in the event of
non- compliance, civil remedies, including fines, injunctions, withdrawals, recalls or seizures and confiscations, as well as
potential criminal sanctions, any of which may adversely affect our business, financial condition and results of operations.
Failure by our network of family farms, suppliers of raw materials or co- manufacturers to comply with food safety,
environmental or other laws and regulations, or with the specifications and requirements of our products, may disrupt our supply
of products and adversely affect our business. If any efpartners in our network of family farms, suppliers or co- manufacturers
fail to comply with food safety, environmental, health and safety or other laws and regulations, or face allegations of non-
compliance, their operations may be disrupted and our reputation could be harmed. Additionally, the farms and co-
manufacturers are required to maintain the quality of our products and to comply with our standards and specifications. In the
event of actual or alleged non- compliance, we might be forced to find alternative farms, suppliers or co- manufacturers and we
may be subject to lawsuits and / or regulatory enforcement actions related to such non- compliance by the farms, suppliers and
co- manufacturers. As a result, our supply of eggs and other raw materials or finished inventory could be disrupted or our costs
could increase, which would adversely affect our business, results of operations and financial condition. The failure of any
partner farmer or co- manufacturer to produce products that conform to our standards could adversely affect our reputation in the



marketplace and result in product recalls, product liability claims, government or third- party actions and economic loss. For
example, in December 2019, our co- manufacturer for hard- boiled eggs conducted a voluntary Class I recall of all hard- boiled
eggs produced at its facility, including ours, due to a potential listeria contamination at the production facility. Additionally,
actions we may take to mitigate the impact of any disruption or potential disruption in our supply of eggs and other raw
materials or finished inventory, including increasing inventory in anticipation of a potential supply or production interruption,
may adversely affect our business, financial condition and results of operations. We are subject to stringent environmental
regulation and potentially subject to environmental litigation, proceedings and investigations. Our business operations and
ownership and past and present operation of real property are subject to stringent federal, state, and local environmental laws and
regulations pertaining to the discharge of materials into the environment and natural resources. Violation of these laws and
regulations could lead to substantial liabilities, fines and penalties or to capital expenditures related to pollution control
equipment that could have a material adverse effect on our business. We could also experience in the future significant
opposition from third parties with respect to our business, including environmental non- governmental organizations,
neighborhood groups and municipalities. Additionally, new matters or sites may be identified in the future, including in
connection with the potential expansion of our processing capacity, that will require additional environmental investigation,
assessment, or expenditures, which could cause additional capital expenditures. Future discovery of contamination of property
underlying or in the vicinity of our present or future properties, facilities or waste disposal sites could require us to incur
additional expenses, delays to our business and to our proposed construction. The occurrence of any of these events, the
implementation of new laws and regulations, or stricter interpretation of existing laws or regulations ;-could adversely affect our
business, financial condition and results of operations. Legal claims, government investigations or other regulatory enforcement
actions could subject us to civil and criminal penalties. We operate in a highly regulated environment with constantly evolving
legal and regulatory frameworks. Consequently, we are subject to a heightened risk of legal claims, government investigations
or other regulatory enforcement actions. Although we have implemented policies and procedures designed to ensure compliance
with existing laws and regulations, there can be no assurance that our crew members, consultants, independent contractors,
farmers, suppliers, co- manufacturers or distributors will not violate our policies and procedures. Moreover, a failure to maintain
effective control processes could lead to violations, unintentional or otherwise, of laws and regulations. Legal claims,
government investigations or regulatory enforcement actions arising out of our failure or alleged failure to comply with
applicable laws and regulations could subject us to civil and criminal penalties that could materially and adversely affect our
product sales, reputation, financial condition and operating results. In addition, the costs and other effects of defending potential
and pending litigation and administrative actions against us may be difficult to determine and could adversely affect our
ﬁnanClal condmon and opelatlng results. ngatlon or legal proceedlng% could expo%e us to ilgmflcant habllmeq and have a

currently party to any materlal litigation. However, from time to tlme, we may be party to various clalms and litigation
proceedings. We evaluate these claims and litigation proceedings to assess the likelihood of unfavorable outcomes and to
estimate, if possible, the amount of potential losses. Based on these assessments and estimates, we may establish reserves,
as appropriate. These assessments and estimates are based on the information available to management at the time and
involve a significant amount of management judgment. For example, we have not established a reserve against any
potential losses related to a false advertising lawsuit filed in federal court in May 2021 by alleged consumers of our eggs
on behalf of themselves and a putative class, as no class has yet been certified and, at this point, we cannot reasonably
estimate the possible loss or range of loss, if any. Actual outcomes or losses may differ materially from any assessments
and estimates we may make. Even when not merited, the defense of thesetawsuits-claims and litigation proceedings may
divert our management’ s attention, and we may incur significant expenses in defending these lawsuits . For example, we have
expended both management time and monetary resources in defending the above- referenced lawsuit . The results of
litigation and other legal proceedings are inherently uncertain, and adverse judgments or settlements in seme-any of these legal
disputes may result in adverse monetary damages, penalties or injunctive relief against us, which could have a material adverse
effect on our financial position, cash flows or results of operations. Any claims or litigation, even if fully indemnified or insured,
could damage our reputation and make it more difficult to compete effectively or to obtain adequate insurance in the future.
Furthermore, while we maintain insurance for certain potential liabilities, such insurance does not cover all types and amounts of
potential liabilities and is subject to various exclusions and caps on amounts recoverable. Even if we believe a claim is covered
by insurance, insurers may dispute our entitlement to recovery for a variety of potential reasons, which may affect the timing
and, if the insurers prevail, the amount of our recovery. We are subject to stringent and evolving U. S. and foreign laws,
regulations, rules, contractual obligations, industry standards, policies and other obligations related to data privacy and
security. Our actual or perceived failure to comply with such obligations could lead to regulatory investigations or
actions, litigation (including class claims) and mass arbitration demands, fines and penalties, disruptions of our business
operations, reputational harm, loss of revenue or profits and other adverse consequences. In the ordinary course of
business, we collect, receive, store, process, generate, use, transfer, disclose, make accessible, protect, secure, dispose of,
transmit and share (collectively, process) personal data and other sensitive information, including proprietary and
confidential business data, trade secrets, intellectual property, sensitive third- party data, business plans, transactions
and financial information, which we collectively refer to as “ sensitive data. ” Our data processing activities subject us to
numerous data privacy and security obligations, such as various laws, regulations, guidance, industry standards,



external and internal privacy and security policies, contractual requirements and other obligations relating to data
privacy and security. We may at times fail (or be perceived to have failed) in our efforts to comply with our data privacy
and security obligations. Moreover, despite our efforts, our crew members or third parties on whom we rely may fail to
comply with such obligations, which could negatively impact our business operations. If we or the third parties on which
we rely fail, or are perceived to have failed, to address or comply with applicable data privacy and security obligations,
we could face significant consequences, including but not limited to: government enforcement actions (e. g.,
investigations, fines, penalties, audits, inspections and similar actions), litigation (including class- action claims) and mass
arbitration demands, additional reporting requirements and / or oversight, bans on processing personal data and orders
to destroy or not use personal data. In particular, plaintiffs have become increasingly active in bringing privacy- related
claims against companies, including class claims and mass arbitration demands. Some of these claims allow for the
recovery of statutory damages on a per violation basis, and, if viable, carry the potential for significant statutory
damages depending on the volume of data and the number of violations. Any of these events could have a material
adverse effect on our reputation, business, or financial condition, including but not limited to loss of customers, inability
to process personal data or to operate in certain jurisdictions, limited ability to develop or commercialize our products,
expenditure of time and resources to defend any claim or inquiry, adverse publicity or substantial changes to our
business model or operations. Risks Related to Our Status as a Certified B Corporation and Public Benefit Corporation Our
status as a public benefit corporation and a Certified B Corporation may not result in the benefits that we anticipate , and we
may be unable to maintain our Certified B Corporation status . We have elected to be classified as a public benefit
corporation under Delaware law. As a public benefit corporation, we are required to balance the financial interests of our
stockholders with the best interests of those stakeholders materially affected by our conduct, including particularly those
affected by the specific benefit purposes set forth in our amended and restated certificate of incorporation. There is no assurance
that the expected positive impact from being a public benefit corporation will be realized and our status as a public benefit
corporation and compliance with our related obligations could negatively impact our ability to provide the highest possible
return to our stockholders. As a public benefit corporation, we are required to publicly disclose a report at least biennially on our
overall public benefit performance and on our assessment of our success in achieving our specific public benefit purpose. If we
are not timely or are unable to provide this report, or if the report is not viewed favorably by parties doing business with us or
regulators or others reviewing our credentials, our reputation and status as a public benefit corporation may be harmed. While
not required by Delaware law or the terms of our certificate of incorporation, we have elected to have our social and
environmental performance, accountability and transparency assessed against the proprietary criteria established by B Lab, an
independent non- profit organization. As a result of this assessment, we have been designated as a “ Certified B Corporation, ”
which refers to companies that are certified as meeting certain levels of social and environmental performance, accountability
and transparency. The standards for Certified B Corporation certification are B Lab and may change over time, and our
continued certification is at the sole discretion of B Lab. To maintain our certification, we are required to update our assessment
and verify our updated score with B Lab every three years. We were most recently recertified as a Certified B Corporation in
January 2022. Our reputation could be harmed if we lose our status as a Certified B Corporation, whether by our choice or by
our failure to continue to meet the certification requirements, particularly if that failure or change were to create a perception that
we are more focused on financial performance and are no longer as committed to the values shared by Certified B Corporations,
or if our publicly reported Certified B Corporation score declines. As a public benefit corporation, our duty to balance a variety
of interests may result in actions that do not maximize stockholder value. As a public benefit corporation, our beard-Board of
direeters-Directors , has a duty to balance (i) the pecuniary interest of our stockholders, (ii) the best interests of those materially
affected by our conduct and (iii) specific public benefits identified in our amended and restated certificate of incorporation.
While we believe our public benefit designation and associated obligations will benefit our stockholders, in balancing these
interests our beard-Board of direeters-Directors may take actions that do not maximize stockholder value. Any benefits to
stockholders resulting from our public benefit purposes may not materialize within the timeframe we expect or at all and may
have negative effects. For example: * we may choose to revise our policies in ways that we believe will be beneficial to
stakeholders other than our stockholders, including farmers, suppliers, crew members and local communities, even though the
changes may be costly; * we may take actions, such as building state- of- the- art facilities with technology and quality control
mechanisms that exceed the requirements of USDA and the FDA, even though these actions may be more costly than other
alternatives; * we may be influenced to pursue programs and services to demonstrate our commitment to the communities to
which we serve and bringing ethical food to the table, even though there +s-may be no immediate return to our stockholders; or ¢
in responding to a possible proposal to acquire the company, our beard-Board of direetors-Directors may be influenced by the
interests of stakeholders other than our stockholders, including farmers, suppliers, crew members and local communities, whose
interests may be different from the interests of our stockholders. We may be unable erstew-to fully realize the benefits we
expect from actions taken to benefit our stakeholders, including farmers, suppliers, crew members and local communities, which
could adversely affect our business, financial condition and results of operations, which in turn could cause our stock price to
decline. As a public benefit corporation, we may be subject to increased derivative litigation concerning our duty to balance
stockholder and public benefit interests, the occurrence of which may have an adverse impact on our financial condition and
results of operations. As a Delaware public benefit corporation, our stockholders (if they, individually or collectively, own at
least 2 % of our outstanding capital stock or shares having at least $ 2 million in market value (whichever is less)) are entitled to
file a derivative lawsuit claiming that our directors failed to balance stockholder and public benefit interests. This potential
liability does not exist for traditional corporations. Therefore, we may be subject to the possibility of increased derivative
litigation, which would require the attention of management and, as a result, may adversely impact management’ s ability to
effectively execute our strategy. Any such derivative litigation may be costly and have an adverse impact on our financial



condition and results of operations. Risks Related to Being a Public Company If we fail to maintain an effective system of
internal control over financial reporting in the future, we may not be able to accurately report our financial condition, results of
operations or cash flows, which may adversely affect investor confidence in us and, as a result, the value of our common stock.
The Sarbanes- Oxley Act requires, among other things, that we maintain effective internal controls over financial reporting,
disclosure controls and procedures. We are required, under Section 404 of the Sarbanes- Oxley Act, or Section 404, to furnish a
report by management on, among other things, the effectiveness of our internal control over financial reporting. This assessment
must include disclosure of any material weaknesses identified by our management in our internal control over financial
reporting. A material weakness is a deficiency, or combination of deficiencies, in internal control over financial reporting that
results in more than a reasonable possibility that a material misstatement of annual or interim financial statements will not be
prevented or detected on a timely basis. Section 404 also generally requires an attestation from our independent registered public
accounting firm on the effectiveness of our internal control over financial reporting. However, for as long as we remain an
emerging growth company, ” as defined in the Jumpstart Our Business Startups Act of 2012, or JOBS Act, we intend to take
advantage of the exemption permitting us not to comply with the independent registered public accounting firm attestation
requirement. Our compliance with Section 404 will require that we continue to incur substantial expense and expend significant
management efforts to ensure ongoing compliance. We may not be able to complete our evaluation, testing and any required
remediation in a timely fashion. During the evaluation and testing process, if we identify one or more material weaknesses in
our internal control over financial reporting, we will be unable to assert that our internal control over financial reporting is
effective. We cannot assure you that there will not be material weaknesses or significant deficiencies in our internal control over
financial reporting in the future. Any failure to maintain internal control over financial reporting could severely inhibit our
ability to accurately report our financial condition, results of operations or cash flows. If we are unable to conclude that our
internal control over financial reporting is effective, or if our independent registered public accounting firm determines we have
a material weakness or significant deficiency in our internal control over financial reporting once that firm conducts its Section
404 reviews, we could lose investor confidence in the accuracy and completeness of our financial reports, the market price of
our common stock could decline, and we could be subject to sanctions or investigations by The Nasdaq Stock Market LLC, or
Nasdagq, the SEC or other regulatory authorities. Failure to remedy any material weakness in our internal control over financial
reporting, or to implement or maintain other effective control systems required of public companies, could also restrict our
future access to the capital markets. We are an “ emerging growth company, ” and we cannot be certain if the reduced reporting
and disclosure requirements applicable to emerging growth companies will make our common stock less attractive to investors.
We are an ““ emerging growth company, ” as defined in the JOBS Act, and we may take advantage of certain exemptions from
various reporting requirements that are applicable to other public companies that are not emerging growth companies, including
the auditor attestation requirements of Section 404, reduced disclosure obligations regarding executive compensation in our
periodic reports and proxy statements, and exemptions from the requirements of holding a nonbinding advisory vote on
executive compensation and stockholder approval of any golden parachute payments not previously approved. Pursuant to
Section 107 of the JOBS Act, as an emerging growth company, we have elected to use the extended transition period for
complying with new or revised accounting standards until those standards would otherwise apply to private companies. As a
result, our consolidated financial statements may not be comparable to the financial statements of issuers who are required to
comply with the effective dates for new or revised accounting standards that are applicable to public companies, which may
make our common stock less attractive to investors. In addition, if we cease to be an emerging growth company, we will no
longer be able to use the extended transition period for complying with new or revised accounting standards and as a result will
incur additional expenses. We will remain an emerging growth company until the earliest of: (1) December 28, 2025; (2) the last
day of the first fiscal year in which our annual gross revenue is $ 1. 235 billion or more; (3) the date on which we have, during
the previous rolling three- year period, issued more than $ 1 billion in non- convertible debt securities; and (4) the last day of
the fiscal year in which the market value of our common stock held by non- affiliates exceeds $ 700 million as of the last
business day of the second fiscal quarter of such fiscal year. We cannot predict if investors will find our common stock less
attractive if we choose to rely on these exemptions. For example, if we do not adopt a new or revised accounting standard, our
future results of operations may not be comparable to the results of operations of certain other companies in our industry that
have adopted such standards. If some investors find our common stock less attractive as a result, there may be a less active
trading market for our common stock, and our stock price may be more volatile. Risks Related to Information Technology and
Intellectual Property We—ln the ordinary course of our busmess, we and the third parties upon which we rely process
sensitive data en-infe y d-o aey-, fattare-and , interruptionror-as a result, we and the
thlrd partles upon whlch we rely face a varlety of evolv1ng threats that could cause securlty bfeaehes-e-ﬁt-hese—systems—may

ﬁpef&t—teﬂs— We also use moblle dev1ces somal networkmg and other onhne activities and thlrd partles to connect with our
crew members, farmers, suppliers, co- manufacturers, distributors, customers and consumers. Cyber- attacks, malicious



internet- based activity, online and offline fraud and other similar activities may threaten the confidentiality, integrity,
and availability of our sensitive data and information technology systems, and those of the third parties upon which we
rely. Such uses—give-threats are prevalent and continue to risc , are increasingly difficult to eyberseeurityrisks-detect, and
come from a variety of sources , including seeurrty—breaehes—tradltlonal computer “ hackers , espionage-” threat actors ,
s—ystem—dts-rupt—reﬂ—“ hackt1v1sts 0 orgamzed crlmlnal threat actors, personnel (such as through theft or misuse) and
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and cost \11 ucture, we also lnand to expand and improve our 111101111&11011 leelmolo”lu 1e\ullm<‘ in a larger technological
presence and corresponding exposure to cybersecurity risk. Some actors now engage H-we-fat-to-assess-and are expected to
continue to engage in cyber- attacks, including without limitation nation- state actors for geopolitical reasons and in
conjunction with military conflicts and defense activities. During times of war and other major conflicts, we and the
third parties upon which we rely may be vulnerable to a heightened risk of these attacks, including retaliatory cyber-
attacks, that could materially disrupt our systems and operations, supply chain, and ability to produce, sell and
distribute our services. We and the third parties upon which we rely are subject to a variety of evolving threats,
including but not limited to social- engineering attacks (including through deep fakes, which may be increasingly more
difficult to identify as fake, and phishing attacks), malicious code (such as viruses and worms), malware (including as a
result of advanced persistent threat intrusions), denial- of- service attacks, credential stuffing, credential harvesting,
personnel misconduct or error, ransomware attacks, supply- chain attacks, software bugs, server malfunctions, software
or hardware failures, loss of data or other information technology assets, adware, attacks enhanced or facilitated by Al,
telecommunications failures, earthquakes, fires, floods, and other similar threats. In particular, severe ransomware
attacks are becoming increasingly prevalent and could lead to significant interruptions in our operations, ability to
provide our products or services, loss of sensitive data and income, reputational harm, and diversion of funds. Extortion
payments may alleviate the negative impact of a ransomware attack, but we may be unwilling or unable to make such
payments due to, for example, applicable laws or regulations prohibiting such payments. Additionally, future or past
busmess transactlons (such as acqu1s1t10ns or mtegratlons) could expose us to additional cybersecurity risks and asseetated

able-vulnerabilities to-, as our systems could be negatively affected
by Vulnerabllltles present in acqulred or 1ntegrated entities’ systems and technologies. Furthermore, we may discover

security issues that were not found during due diligence of such acquired risks—We-maintain-an-ontine-ordering-platformfor
- or integrated entities eertainrofourproduets-, and ireonneetion-with-thisplatforny-it may be difficult to integrate
companies into our information technology environment and security program. In addition, our reliance on third- party
service providers could introduce new cybersecurity risks may-eoleetstore; proeess;-and use-persenat-and-payment

information-vulnerabilities, including supply- chain attacks, and other threats to eustomerand-eonsumerdata—Any breach-of
our-data-seeurity-or-our thatefeurbusiness operations. We rely on third- party service providers and technologies to

operate critical business systems to process sensitive data in a variety of contexts, including, without limitation. We also
rely on third- party service providers to provide other products, services, parts, or otherwise to operate our business.
Our ability to monitor these third parties’ information security practices is limited, and these third parties may not have
adequate information security measures in place. If our third- party service providers experience a security incident or
other interruption, we could result-inantunatthorized-release-experience adverse consequences. While we may be entitled
to damages if er-our transfer-efinformationror-third- party service providers fail to satisfy the-their privacy less-efvatuabte
busitess-data-or-eatse-a-disruptionitrour— or business—Any-security- related obligations to us, any award may be
insufficient to cover our damages, or we may be unable to recover such breach-eotldresalt-award. In addition, supply-
chain attacks have increased in frequency harimte-our-brand-—- and severity and-exposure-totosses-, litigation-and we cannot
guarantee that third parties’ infrastructure in er-our regwlatory-proceedings-supply chain or our third- party partners’
supply chains have not been compromised . While we have implemented security measures designed to prevent-protect
against seeurity-cybersecurity breaches-and-eyber-incidents, eur-preventative-measures-and-there can be no assurance that
these incident response efferts-measures will be effective. We take steps designed to detect, mitigate, and remediate
vulnerabilities in our information systems (such as our hardware and / or software, including that of third parties upon
which we rely). We may not, however, detect and remediate all such vulnerabilities including on a timely basis. Further,
we may experience delays in developing and deploying remedial measures and patches designed to address identified
vulnerabilities. Vulnerabilities could be entirely-effeetive-exploited and result in a security incident . The theft, destruction,
loss, misappropriation or release of sensitive 111101 mation or intellectual property, or interference with our information
technology systems or the technology systems of third parties on which we rely, could result in business disruption, negative
publicity, brand damage, violation of privacy laws, loss of customers and distributors, potential liability and competitive
disadvantage all of which could have an adverse effect on our business, financial condition or results of operations. Such risks
may be hetghtened-increased by the fact that substantially all adarge-portierrof our existing-and-newlyhired-crew members s
outside of Egg Central Station are working remotely on a permanent basis. Technologies and security systems in place at our
crew members’ homes may be less secure than those used in a physical office, and while we have implemented controls and
safeguards to help protect our systems as our crew members work from home, there can we-may-nevertheless-be subjeetto
inereased-eyberseeurity risk-whiehno assurance that these measures will be effective. Any of the previously identified or
similar threats could expese-cause a security incident or other interruption that could result in unauthorized, unlawful,




or accidental acquisition, modification, destruction, loss, alteration, encryption, disclosure of, or access to our sensitive
data or our information technology systems, or those of the third parties upon whom we rely. A security incident or
other interruption could disrupt our ability (and that of third parties upon whom we rely) to provide our services. We
may expend significant resources or modify our business activities to try to protect against security incidents.
Additionally, certain data privacy and security obligations may require us to risks-efimplement and maintain specific
security measures or industry- standard or reasonable security measures to protect our information technology systems
and sensitive data . Applicable data privacy and security obligations may require us to notify relevant stakeholders,
including affected individuals, customers, regulators, and investors, of security incidents. Such disclosures are costly, and
the disclosure or the failure to comply with such requirements could lead to adverse consequences. If we (or a third party
upon whom we rely) experience a security incident or are perceived to have experienced a security incident, we may
experience adverse consequences, such as: government enforcement actions (-orfor example, investigations, fines,
penalties, audits, and inspections); additional reporting requirements and / or oversight; restrictions on processing
sensitive data (including personal data); litigation (including class claims); indemnification obligations; negative
publicity; reputational harm; monetary fund diversions; diversion of management attention; interruptions in our
operations (including availability of data); competitive disadvantage; financial loss ; ;resulting-in-an-and adverse-other
similar harms. Security incidents and attendant consequences may prevent or cause customers to stop using our services,
deter new customers from using our services, and negatively impact our ability to grow and operate our business. Our
contracts may not contain limitations of liability, and even where they do, there can be no assurance that limitations of
liability in our contracts are sufficient to protect us from liabilities, damages, or claims related to our data privacy and
security obligations. We cannot be sure that our insurance coverage will be adequate or sufficient to protect us from or
to mitigate liabilities arising out of our privacy and security practices, that such coverage will continue to be available on
commercially reasonable terms or at all, or that such coverage will pay future claims. In addition to experiencing a
security incident, third parties may gather, collect, or infer sensitive data about us from public sources, data brokers, or
other means that reveals competitively sensitive details about our organization and could be used to undermine our
competitive advantage or market position. Further, use of artificial intelligence platforms by our crew members,
whether authorized or unauthorized, may increase the risk that our intellectual property and other proprietary
information will be unintentionally disclosed. If we fail to identify and address cybersecurity risks associated with new
initiatives, we may become increasingly vulnerable to such risks. We are in the process of transitioning to a new
enterprise resource planning, or ERP, system, in order to support our future growth and more fully optimize our
existing processes. The implementation of a new ERP system may prove to be more difficult, costly or time- consuming
than expected, and it is possible that the system will not yield the benefits we anticipate. Any disruptions, delays or
deficiencies related to the new ERP system could materially impact our operations and adversely affect our ability to
process orders, manage our inventory, fulfill obligations to customers or otherwise operate our business . In addition ,
finanetal-eondittorrimplementation of a new ERP system will require significant resources, including the time and
attention of or-our results-ofoperations-management and key crew members, in order to fully realize the anticipated
benefits . The loss of any registered trademark or other intellectual property could enable other companies to compete more
effectively with us. We utilize intellectual property in our business. Our trademarks are valuable assets that reinforce our brand
and consumers’ favorable perception of our products. We have invested a significant amount of money in establishing and
promoting our trademarked brands. We also rely on unpatented proprietary expertise and copyright protection to develop and
maintain our competitive position. Our continued success depends, to a significant degree, upon our ability to protect and
preserve our intellectual property, including our trademarks and copyrights. We rely on confidentiality agreements and
trademark and copyright law to protect our intellectual property rights. Our confidentiality agreements with our crew members
and certain of our consultants, contract employees, suppliers and independent contractors, including some of our co-
manufacturers who use our formulations to manufacture our products, generally require that all information made known to
them be kept strictly confidential. Further, some of our formulations have been developed by or with our suppliers and co-
manufacturers. As a result, we may not be able to prevent others from using similar formulations. We cannot be certain that the
steps we have taken to protect our intellectual property rights are adequate, that our intellectual property rights can be
successfully defended and asserted in the future or that third parties will not infringe upon or misappropriate any such rights. In
addition, our trademark rights and related registrations may be challenged in the future and could be canceled or narrowed.
Failure to protect our trademark rights could prevent us in the future from challenging third parties who use names and logos
similar to our trademarks, which may in turn cause consumer confusion or negatively affect consumers’ perception of our brand
and products. Moreover, intellectual property disputes and proceedings and infringement claims may result in a significant
distraction for management and significant expense, which may not be recoverable regardless of whether we are successful.
Such proceedings may be protracted with no certainty of success, and an adverse outcome could subject us to liabilities, force us
to cease use of certain trademarks or other intellectual property or force us to enter into licenses with others. Any one of these
occurrences may have an adverse effect on our business, financial condition and results of operations. Risks Related to
Ownership of Our Common Stock and Other General Risks Our stock price may be volatile, and the value of our common stock
may decline. The market price of our common stock may be highly volatile and may fluctuate or decline substantially as a result
of a variety of factors, some of which are beyond our control, including those described elsewhere in this - Risk Factors £
section. Broad market and industry fluctuations, as well as general economic, political, regulatory and market conditions, may
also negatively impact the market price of our common stock, particularly in light of uncertainties surrounding inflation,
geopolitical tensions, disruption in global financial and credit markets, public health pandemics steh-as-€COVHD—9-and
related impacts. Insiders have substantial control over us and are able to influence corporate matters. Based on the number of



shares outstanding as of December 25-31 , 2022-2023 , our directors, and officers hold, in the aggregate, approximately 26-24. 5
% of our outstanding capital stock. As a result, these stockholders are able to exercise significant influence over all matters
requiring stockholder approval, including the election of directors and approval of significant corporate transactions, such as a
merger or other sale of our company or its assets. This concentration of ownership could limit stockholders’ ability to influence
corporate matters, including, but not limited to, delaying or preventing a third party from acquiring control over us. Sales of our
common stock in the public market could cause the market price of our common stock to decline. Sales of a substantial number
of shares of our common stock in the public market, or the perception that these sales might occur, could depress the market
price of our common stock and could impair our ability to raise capital through the sale of additional equity securities. Many of
our existing equity holders have substantial unrecognized gains on the value of the equity they hold, and therefore they may
take steps to sell their shares or otherwise secure the unrecognized gains on those shares. We are unable to predict the timing of
or the effect that such sales may have on the prevailing market price of our common stock. In addition, as of December 25-31 ,
20622-2023 , there were 5-4 , +39-485 , 769-861 shares of common stock issuable upon the exercise of outstanding stock options
or subject to vesting of outstanding restricted stock awards. We have registered all of the shares of common stock issuable upon
exercise of outstanding stock options, vesting of outstanding restricted stock awards or other equity incentives we may grant in
the future, for public resale under the Securities Act of 1933, as amended, or the Securities Act. The shares of common stock
will become eligible for sale in the public market to the extent such options are exercised, subject to compliance with applicable
securities laws. Further, based on shares outstanding as of December 25-31 , 2622-2023 , holders of approximately 43-12 . 5
million shares of our capital stock and certain shares that may be issued in the future upon exercise or vesting of outstanding
equity awards, have rights, subject to some conditions, to require us to file registration statements covering the sale of their
shares or to include their shares in registration statements that we may file for ourselves or other stockholders —Surtissuanee-of
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ef-yourinvestment. We may be subject to significant liability that is not covered by insurance. Although we believe that the
extent of our insurance coverage is consistent with industry practice, any claim under our insurance policies may be subject to
certain exceptions, may not be honored fully, in a timely manner, or at all, and we may not have purchased sufficient insurance
to cover all losses incurred. If we were to incur substantial liabilities or if our business operations were interrupted for a
substantial period of time, we could incur costs and suffer losses. Such inventory and business interruption losses may not be
covered by our insurance policies. Any significant uninsured liability may require us to pay substantial amounts, which would
adversely affect our cash position and results of operations. Additionally, in the future, insurance coverage may not be available
to us at commercially acceptable premiums, or at all. Anti- takeover provisions in our charter documents and under Delaware
law could make an acquisition of our company more difficult, limit attempts by our stockholders to replace or remove our
current management and limit the market price of our common stock. Provisions in our amended and restated certificate of
incorporation and amended and restated bylaws, and provisions of Delaware law applicable to us as a public benefit corporation,
may have the effect of delaying or preventing a change of control or changes in our management. Our amended and restated
certificate of incorporation and amended and restated bylaws include provisions that: « authorize our beard-Board of direeters
Directors to issue, without further action by the stockholders, shares of undesignated preferred stock that may be senior to our
common stock with terms, rights and preferences determined by our beard-Board of direetors-Directors ; * require that any
action to be taken by our stockholders be effected at a duly called annual or special meeting and not by written consent; ¢ specify
that special meetings of our stockholders can be called only by our beard-Board of direetors-Directors , the chairperson of our
board-Board of direeters-Directors , or-our—- or our ehief-Chief exeeutive-Executive offieer-Officer ; ° cstablish an advance
notice procedure for stockholder proposals to be brought before an annual meeting, including proposed nominations of persons
for election to our beard-Board of direeters-Directors ; * establish that our beard-Board of direeters-Directors is divided into
three classes, with each class serving three- year staggered terms;  prohibit cumulative voting in the election of directors; *
provide that our directors may be removed for cause only upon the vote of at least 66 2 / 3 % of our outstanding shares of voting
stock; and * provide that vacancies on our beard-Board of direeters-Directors may be filled only by a majority of directors then
in office, even though less than a quorum. These provisions may frustrate or prevent any attempts by our stockholders to replace
or remove our current management by making it more difficult for stockholders to replace members of our beard-Board of



direetors-Directors , which is responsible for appointing the members of our management. In addition, because we are
incorporated in Delaware, we are governed by the provisions of Section 203 of the General Corporation Law of the State of
Delaware, or DGCL, which generally, subject to certain exceptions, prohibits a Delaware corporation from engaging in any of a
broad range of business combinations with any “ interested ” stockholder for a period of three years following the date on which
the stockholder became an *“ interested ” stockholder. Also, as a public benefit corporation, our beard-Board of direeters
Directors is required by the DCGL to manage or direct our business and affairs in a manner that balances the pecuniary interests
of our stockholders, the best interests of those materially affected by our conduct, and the specific public benefits identified in
our certificate of incorporation. Additionally, pursuant to our amended and restated certificate of incorporation, a vote of at least
66 2/ 3 % of our outstanding shares of voting stock is required for matters directly or indirectly amending or removing our
public benefit purpose, or to effect a merger or consolidation involving stock consideration with an entity that is not a public
benefit corporation with an identical public benefit to ours. Such provisions could also limit the price that our investors might be
willing to pay in the future for shares of our common stock, and they could deter potential acquirers of our company, thereby
reducing the likelihood that holders of our common stock would receive a premium for your shares of our common stock in an
acquisition. Our amended and restated certificate of incorporation designates the Court of Chancery of the State of Delaware
and, with respect to certain matters, the federal district courts of the United States of America as the exclusive forums for
substantially all disputes between us and our stockholders, which could restrict our stockholders’ ability to choose the judicial
forum for disputes with us or our directors, officers, or employees. Our amended and restated certificate of incorporation
provides that the Court of Chancery of the State of Delaware (or, if and only if the Court of Chancery of the State of Delaware
lacks subject matter jurisdiction, any state court located within the State of Delaware or, if and only if all such state courts lack
subject matter jurisdiction, the federal district court for the District of Delaware) is the exclusive forum for certain actions or
proceedings under Delaware law, statutory or common law, including: any derivative action or proceeding brought on our
behalf; any action asserting a breach of a fiduciary duty; any action asserting a claim against us arising pursuant to the DGCL,
our amended and restated certificate of incorporation or our amended and restated bylaws; any action as to which the DCGL
confers jurisdiction to the court of Chancery of the State of Delaware; or any action asserting a claim against us that is governed
by the internal affairs doctrine. The provisions would not apply to suits brought to enforce a duty or liability created by the
Exchange Act of 1934, as amended, or the Exchange Act, or any other claim for which federal courts have exclusive
jurisdiction. Furthermore, Section 22 of the Securities Act creates concurrent jurisdiction for federal and state courts over all
such Securities Act actions. Accordingly, both state and federal courts have jurisdiction to entertain such claims. To prevent
having to litigate claims in multiple jurisdictions and the threat of inconsistent or contrary rulings by different courts, among
other considerations our amended and restated certificate of incorporation provides that the federal district courts of the United
States of America will be the exclusive forum for resolving any complaint asserting a cause of action arising under the
Securities Act. These choice of forum provisions may limit a stockholder’ s ability to bring a claim in a judicial forum that it
finds favorable for disputes with us or our directors, officers or other employees, which may discourage lawsuits against us and
our directors, officers and other employees. While Delaware courts have determined that such choice of forum provisions are
facially valid, a stockholder may nevertheless seek to bring such a claim arising under the Securities Act against us and our
directors, officers or other employees in a venue other than in the federal district courts of the United States of America. In such
instance, we would expect our efforts to defend the validity and enforceability of such provisions may require further significant
additional costs associated with resolving the dispute in other jurisdictions and there can be no assurance that the provisions will
be enforced by a court in those other jurisdictions, any of which could seriously harm our business.



